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Introduction

DFIN pre-releases the ESG/HCM sections of its full “Guide to Effective Proxies”

Interest on the part of a broad
range of investors and other stake-
holders in Environmental, Social &
Governance (ESG) issues, Corporate
Social Responsibility (CSR), and
company sustainability continues to
intensify. Similarly, Human Capital
Management (HCM) increasingly is
considered a significant driver of
company value and success.

COVID-19 and its aftermath continue
to shine a spotlight on certain of
these issues. Depending on a
company's sector and business
model, these include employee
health and safety, supply chain

and effective board oversight.

Investors want to understand the
ESG-related risks and opportunities
facing their portfolio companies,
and how “sustainable” are these
companies and thus the value

of their investment. They seek
decision-useful, quantitative
information on ESG elements that
are material for a given company,
and for evidence of board-level

governance over this process.

DFIN

An increasing number of investors
include ESG performance as a
factor in their investment selection
process. They may conclude that
companies not telling this story
directly may not have a good

story to tell.

In response to this interest, an
increasing number of companies
are providing detailed CSR, CR, or
Sustainability reports or information
on their websites. Companies also
are incorporating highlights of this
content in their proxies.

Interestingly, these disclosures
tend to evolve rapidly over time,
as companies progress along their
“sustainability journey”. For some
companies, the first step might be
discussing board oversight of this
process. Year two might feature
disclosure of identified “ESG

risks and opportunities”. Year
three might then include “ESG
performance metrics” — how is
the company progressing on
achieving these ESG opportunities.
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At this point, there is no “right

or wrong”, other perhaps than doing
— and disclosing — nothing.

As with other topics in the full
Guide, companies are using a range
of approaches: some broad, others
more detailed, some textual, and
others more visual.

Location of these disclosures

also varies. While most appear in
the governance or risk management
sections of their proxies, CEO and
Board cover letters as well as

Proxy Summaries also are highly
visible sections that convey the
significance of these issues.
Highlights can also be located on
the inside front and back covers of

the document.

We hope that you find this ESG/HCM
mini guide useful. Contact us to
discuss any of these issues.
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1. Environmental, Social & Governance

Investors and other stakeholders increasingly, as part of a broader focus on Corporate
Social Responsibility (CSR), are interested in a company’s environmental impact, its own
sustainability in the face of climate change, and related risks and opportunities. Many
companies communicate their positions on these issues in Corporate Social Responsibility
or Sustainability reports typically hosted on their websites. Other companies provide such
information, but not in the form of a formal report. Increasingly, companies also are
including discussions of their environmental impact and overall E&S and CSR efforts
directly within the proxies, thus reinforcing their commitment to environmental issues and
demonstrate that these issues receive board-level attention.

Over the past three years, we have seen an acceleration in discussing these issues in
proxies. Companies are taking a range of approaches in the topics they discuss, whether
and how they include metrics, and where they locate the disclosures in the proxy.

ACCENTURE PLC ALCOA CORPORATION

ACCENTURE 2010 PROXY STATEVENT ; . " 2020 PROXY STATEMENT =
Proxy Summary (coninuec)
CORPORATE CITIZENSHIP
Companies have an opportunity to step up and positively impact the world at a scale that makes a difference, and we use Alignment with Stockholder Interests
ur v and its impact that offer more people. To Clawback and Anti- v Our clawback policy permits the Company to recoup certain compensation
facilitate our performance, the 9 & G o position and practices on Hedging and Pledging payments in the event of a significant restatement of financial results or violations
matters related to corporate social responsibility. Policies of the Code of Conduct or similar codes that cause significant harm to Alcoa.

OUR
COMMITMENT
STARTS AT
THETOP

We are committed to delivering value for all our
stakeholders. This includes being a responsible
business in how we serve our clients, which
creates value in our communities and for our
people. Helping our clients succeed has an
impact on the millions of people they employ
and the communities where we all work and live,

Julie Sweet
Chief Executive Officer 7

Together we are working to improve the lives of people around the world, now and for the next generation.

H SHAPING RESPONSIBLE
SS

: BUSINE!
Integrity. 4 commitment to ethics, human rights and

strong corporate governance are key elements of our
business strategy that are essential for growth, give us &

INNOVATING
FORSOCIETY

hrou nuity of

sddress significant social issue
Technology & Society. Ve are using the power of new

technologies to address a variety of complex societal
challenges in areas such as health, human rights, inclusion

b people,
clients, brand and financial performance. We're proud to
have been recognized among Ethisphere's World's Most
Ethical Companies for 12 consecutive years.

Sustainability. /e are committed to doing our part to
protect the planet and to helping us pursue

and Through these
technologies, we can create solutions that make a
positve, lasting impact for people and communties in
ways that were not previously possibl.

Through our Skils

their environmental goals.In September 2019, we
announced our commitment to using 100% renewable
energy across our global office portfolio by 2023
Shifting to renewable forms of power is a critical step
toward achieving the Science-Based Target we set to
reduce our absolute greenhouse gas emissions 11% by
2025 against our 2016 baseline.

Supply Chain. V/ith & mult-billon-dollar supply chain, we
have the purchasing power a

need for skils that

continualy evolving our programs to focus on relevant
skils. To date, with our strategic partners, we have
equipped more than 2.8 millon people with the skils to
geta job or build a business, and in 2018 we committed
more than US$200 millon over the next three years to
help equip people around the world with job skils for the
digital age.

Inspired by that our

v Directors, executive officers, and employees are prohibited from:

+ executing short sales of Alcoa securiies and derivative o speculative
transactions in Alcoa securities;

+ using financial instruments (including prepaid variable forward contracts,
equity swaps, collars, and exchange funds) that are designed to hedge or
offset any decrease in the market value of Alcoa securites; and

+ holding Alcoa securities in margin accounts or pledging Alcoa securities as.
collateral.

Stock Ownership /" Robust stock ownership guidelines:

+ The CEO and each of the other NEOs must retain equity equal in value to
six-times and two- to three-times their base salaries, respectively.

+ Non-employee directors must retain equity in value of at least $750,000 unti
retirement.

Sustainability V" Alcoa is committed to operaling sustainably.

v We established the Safety, Sustainability and Public Issues Committee to dedicate
Board time and focus on sustainability, among other matters.

v We publish an annual Sustainability Report,

Corporate Responsibility

Our three core values—Act with Integrity, Operate with Excellence, Care for People—provide the foundation for our
approach to corporate responsibilty.

Through our stakeholder engagement practice, Alcoa Foundation and other programs at Alcoa, the Company engages
with local ties and and related initiatives.

Presented below are some of the highlights of Alcoa’s corporate responsibility program. You can find additional details
about these and other related programs on our website at www.alcoa.com.

Act with Integrity We are open, honest and accountable.

Ethics and Compliance | v Our Company-wide ethics and compliance program ensures that integrity guides.
our business every day and every decision we make.
v Our entire workforce is required to adhere to our ethics policies and procedures,
and to comply with all applicable laws and regulations.
v We expect our suppliers to adhere to sustainability and ethical standards based
on our core values through our Supplier Standards.
v We assist certain suppliers in emerging and lagging categories to improve their
sustainability programs, and work with third parties to enhance supplier

t
global scale. We work closely with our suppliers to people around the world are making we are centralizing broader sodial and governance melrics.
promote shared values and advance key priorities, such | how we use innovation to tackle a number of challenging Code of Conductand | v Alcoa’s Code of Conduct and related policies (including Anti-Corruption and
as sustainabilty, inclusion and diversity, human rights issues. This company-wide initiative brings our innovators Related Policies Human Rights policies) apply o all Company directors, officers, and employees.
and innovation. Our ambition is to shft the culture of together in a virtual community to learn best practices, to v Our Code of Conduct and these palicies set forth expeciations regarcing how we
buying both inside and outside our company., while create global events and design competitions and to conduct business worldwide.

‘generating long-term value for our clients, our suppliers | share ideas and success stories with colleagues around + Training on our Code of Conduct and other poliies i required for all employees.
and our communities. the globe. g

Our annual Corporate Citizenship Report explores our goals, progress and performance across our global operations and
serves as our G Progress to the | fobal Compact. View our most recent report at
https//www accenture com/corporatecitizenship.

11 Alcoa
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ALLEGHENY TECHNOLOGIES INCORPORATED

SUSTAINABILITY

ALA long-ter proft mean many things, and
for i is an evoling and deve\opmg effort. Our core values emphasize the safety and sustainabilty of our products, people and the
‘communttes in which we operate, and we cortinually review and refine our efforts to enrich those communities, improve the health and

of our employees, ensure our worklorce and lessen our impact. The following
iscuesion ighight Somo of o key sustanabity ifatives and arcas of uentfoous

Under our short-term incentive program, and our Board
reserved the broad discretion to reduce or eliminate award that may payable
to one or more participants, including each NEO, if .my = M our financial or operational performance, especially in
relation to the i safe impact of our business or other

ety,
aspects of our annua performance with the potential o affect the sustainabilty of our business, s sub-standard n the
view of the Committee.

Sustainability Report Highlights

AT published ts most recert Sustainabiity Report in December 2019, Recognizing that *sustainabilty” can mean many things, the
R of work d achi

across our business. We also report specific environmental sustainabilty goals that ATI will pursue over the next 20+ years, using our
2018 results as the baseline against which we will measure our achieverent. We intend to publish our report and update our
stakeholders on our progress toward these goals annually.

Reportis available at www.ATImetals port.aspx

All AT! operations are committed to:
* Reducing £ y 3
* Reducing greenhouse gas emissions through operational efforts, energy conservation and procurement strategies:
* Reducing consumption of water withdrawal through conservation, reuse, and equipment modfication; and

* Increasing the amount of recycled materials used in our p all phases of our
processes. Approximately 75% or more of the raw materials that AT uses to manufacture specialty metals start from scrap material,
which is or

3.02Gu/ton produc gy intensity Alfacil

Approximately

proximately
toan SO

ystem

Sustainabity

ALLY FINANCIAL INC.

CCORPORATE SOCIAL RESPONSIBILITY
We strive to be a relentless ally for social good.

For customers, we deliver innovative products and services to give them the confidence and freedom to make positive financial
choices that will help improve their own lives and the lives of those around them.

For stockholders, we are focused on increasing the fundamental value of Ally and driving long-term stockholder value.

For employees, we emphasize a working environment and company culture that embrace diverse talents and unique perspectives,
where colleagues feel valued as both individuals and members of the team. Diversity and inclusion are foundational to our success as a
company.

For communities where we live and work, we are dedicated to economic mobility with the aim of improving individual well-being and
strengthening families and communities.

OO
[mn}

FINANCIAL IMPACT

~$9-8MM

of Aly grants, sponsorships, employee giving,
and CRA efforts for 501(c)(3) organizations in 2019

VOLUNTEERING
""’33 B 000 HOURS

and approximately 45% of Aly teammates
gave back through volunteering to ~700 charitable
rganizations in 2019

LEADING BENEFITS

$3um $10,000

Gommitment to launch our new signature economic-mobilty maximum lfetime beneft for each of Ally's recently announced
rogram, Local Iniiatives Support Corporation (LISC) programs, including
paydown and (i) 529 savings contributions

ECONOMIC MOBILITY

2020 Proxy Statement

ally 2
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AMAZON.COM, INC.

2019 Impact Highlight:s

Our Planet

Amazon announced The Climate Pledge with our co-founder
Global Optimism. The Climate Pledge is a commitment to be net M
2610 carbon by 2040, a decade ahead of the Paris Agreement. 1?aris...
Amazon is making significant investments in renewable energy A

“nd sustainabilty mtatives AT=I10 YEIFS

+ Running on 100% renewable energy by 2030. Amazon has F L E D 'G I— 3 I.
ekt W i rly
wind and solar farms and 60 solar rooftops installed on
mentcontersant ot centrsaround he globe

« Purchasing 100,000 fully electric delivery vehicles from Rivian, the largest order ever for electric delivery vehicles.
These vans are expected to save 4 million metric tons of carbon per year by 2030.

+ Investing $100 million in nature-based climate solutions and reforestation projects, in partnership with The Nature

omasrvancy, 3 bginremoing oo fom te atmosphere now

+ Eliminating packaging waste. Since 2008, our Frustration Free Packaging program has saved more than 810,000 tons
of packaging material and eliminated the use of 1.4 billion shipping boxes.

« Investing $10 million in the Closed Loop Fund to help ensure material gets back into the manufacturing supply chain.
Over the next decade, Amazon's investment is expected to increase the availability of curbside recycling for 3 million
homes nthe US

Shopping online reduces your carbon er
Amazon's sustainability scientists have spent more than three years developing the models, tools, and metrics to measure
our carbon footprint. Their detailed analysis has found that shopping online consistently generates less carbon than driving
toa store, since a single delivery van trip can take approximately 100 roundtrip car journeys off the road on average. Our
scientists developed a model to compare the carbon intensity of ordering Whole Foods Market groceries online versus
driving to your nearest Whole Foods Market store. The study found that, averaged across all basket sizes, online grocery
deliveries generate 43% lower carbon emissions per item compared to shopping in stores. Smaller basket sizes generate
even greater carbon savings.

ns

Our sustainability website provides comprehensive reporting on our carbon footprint and progress on our commitments.
Learn more at sustainability.aboutamazon.com.

Total of 02 pages in section
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AMERICAN AIRLINES GROUP INC.

Communications with the Board and Non-Management Directors
‘The Board has approved procedures to facilitate communications between the directors and employees, stockholders and
other interested third parties. Pursuant to these procedures, a person who desires to contact the Board, a standing
committee of the Board or a director may do so in writing o the following address:
American Airines Group Inc.
The Board of Directors
P.0. Box 619616, MD 5675
Dallas/Fort Worth International Airport, Texas 75261
We will eview the communications with the directors, a standing committee of the Board or an officer, in each case
depending on the facts and cirumstances outlined in the communication. The Corporate Governance and Nominating
Committee also reviews with senior management the nature of the communications and our responses to them. Any
‘communication relating to a stockholder nominee for a position on the Board or a stockholder proposal for business to be
considered at any annual meeting of stockholders or included in any proxy statement wil be sent to the Chair of the
Corporate Governance and Nominating Committee. As provided in our Governance Guidelines, our Lead Independent
Director, Mr. Cahill, has been designated as the primary director representative for consultation and direct communication
with our stockholders
i Social and Issues
At American Airiines, we know that leadership and effective management of environmental, social and governance issues.
is critical to the long-term success of our Company and our planet. At the Company, Environmental, Social and
Governance (‘ESG') encompasses how we govern our business and hold ourselves accountable, invest in and support
our team, serve our customers, improve our diversity, equity and inclusion, minimize our environmental impacts, and give
back to our communities. It also includes being responsive to our stakeholders and transparent about our performance. If
we do all these well, our Company and our team will thrive over the long term

Governance and Approach
During 2019, we sharpened our focus on ESG issues and redoubled our commitment to reducing our environmental
impact. We began by enhancing our leadership of ESG efforts and reconsidering the way ESG issues are managed by us
and overseen by our Board. We formally placed responsibility for company-wide ESG efforts in our Corporate Affairs
group, with a team that already had responsibilty for some of the major building blocks of ESG, including corporate
governance, goverment relations, labor relations and real estate, and experience coordinating company-wide initatives.
We recruited a new managing director for ESG and reorganized our sustainability group under her leadership. Although
our Board will continue to oversee our ESG efforts, we assigned primary responsibilty for coordination of that oversight to
the Corporate Governance and Nominating Committee.

Next, we asked the team to design a new ESG strategy that sets objectives for ESG advances, with a focus on reducing
the Company's carbon footprint and its overall impact on the environment. We also asked that the strategy engage our
team members in every part of our ESG efforts. That work progressed and accelerated into the Spring of 2020,

Finally, we charged the team with changing the way we talk about ESG issues intemally and improving our disclosure
around ESG and sustainabilty. We believe we made significant progress on the first, and that our 2020 Sustainability
Report, which we expect to publish this summer, will give us the chance to demonstrate improvements on the second. In
the last few years, there has been an emerging consensus about what represents best-in-class reporting on ESG issues,
and consequently, in 2020, our ESG reporting wil be informed by the globally-recognized standards of the Task Force on
Climate-related Financial Disclosures and the Sustainability Accounting Standards Board. These enhanced disclosures
will provide our stakeholders with a clearer picture of how we are managing a wide array of relevant sustainability-related
questions.

We also introduced and made progress on a number of specific ESG initatives.

Climate Change and Sustainability

‘The global airiine industry contributes about two percent of all human-induced carbon dioxide (CO2’) emissions, and our
industry’s share of global emissions is projected to rise as the demand for aviation grows and other industries deploy more
environmentally sustainable technologies that will not be available to the airline industry in the near term. We recognize
that our industry and our Company must work to reduce our greenhouse gas (‘GHG') emissions over time to do our part
to limit global warming to 1.5 degrees Celsius, which is the limit advised by the Intergovernmental Panel on Climate
Change.

34 2020 Proxy Statement | American Airlines g,
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AMERICAN EAGLE OUTFITTERS, INC. AMERICAN EXPRESS COMPANY

PROXY STATEMENT SUMMARY £2 2019 HIGHLIGHTS

_— 2E

H
Sust: LH
ustainability “a Promoting Maintain the highest standards of ethics and integrity

Doing the right thing, continually innovating and caring about the global community is foundational to AEO's culture. During Fiscal % Responsible
2019, AEO pledged to accelerate sustainabilty improvements across our company. Sustainability goals were finalized and P businessPractices DA, [ AT ailable online and by phor
announced in September 2019 with recognition that AEO is taking an industry-leading position on ciimate change. Our goals crmployees, contraciors, vendors, aupplire and othars to raise

include a comprehensive plan to be carbon neutral by 2030 with a commitment to water reduction, energy reduction, and the use ethical or compliance concerns.

of more sustainable raw materials as follows:

25 Ench collengue is personnlly accountable for (oL
e~ * Reduce water use per jean by 30% by N * Achieve carbon neutrality in all of 2s SI0 ulatory Learning
o~~~ 2023 ~ - AEO's owned and operated facilties 38 “ »’ﬂ
S~~~ * Recycle 50% of our total water usedin  — @ — (ofiices, stores, distribution centers)

denim laundries by 2023 and employee business travel by 2030 Serving Our Foster a diverse and inclusive culture
R\;‘“"e  Apply AEO Wastewater Management =  Reduce carbon emissions 40% by Colleagues
fater Standard o 100% of water-intensive 2080 and 60% by 2040 in AEO's 2 0/, Score on the Human Rights Campaign's Corporate Equality
factories, mills, and laundries by 2023 Save manufacturing from a 2018 base year = 100 / 0 Index since 2004 on our policies a
Eneray g LGBTQinclusion
« “More sustainable” raw materials by [y * Dvertfom andiils by collecing post- ] Nermed o Bloomberg's Gender-Equality Index. ascc cr our
2023 consumer apparel wih a goal to £ eate a work environ orts ge salty.
100% more sustainably sourced (We * Recycle 100% of pre-consumer B .
defne “more sustinable” ofton as appare wasio by 2020 3 Support our caleagues’ professional and personal goals
organic, recycled, or a part of the Reduce « Identify opportunities for waste Weeks gender-neutral paid parental leave for U, -based requa
e Beter Coton ntatve prograrm) e reducton n plasic packaging 20 e e eolegue
Materals ~ Use 50% more sustainable polyester * Reduce labeling and convert all labels
~ Ensure that 100% of viscose is from 10 sustainably sourced materials by "
non-endangered forests and 2021 z 880/ oy colleasues participated ncitrer a personal or a
increase sourcing of sustainably H '0  professional development experience tfrough trainings
produced viscose fibers &3 we off
We are also committed to responsibly sourcing and creating the products that our customers love to wear. Our Vendor Code of £% 0,
Conduct s based on intemational labor standards and implemented in i of our manufacturing facilties. We believe that our g3 31% ofeonaico arrangement
compliance program focus should be about engagement and capacity buiding, and not just sirctly following the law. We are 82
members of the Accord on Fire and Building Safety in Bangladesh and have worked with our supplers and factories there to
improve safety conditions, and have taken ihat experience 1o focus deeply on safety in other countries. We have conducted
worker surveys in many of our sirategic factories in order to hear from workers directly and understand their needs and concerns Delivering for Meet the evolving needs of our customer base

and ensure ihat their voices can also be heard by factory management. Finaly, we have invested, with our factories, in the Our Customers and
HERproject, a program that focuses on training wormen on health, financial planning, and gender equalty. {4 Partners Lau

ied the first-ever American Express Card manufactured

In December 2019, the Nominating Committee refreshed its charter to clarify the Commitiee’s oversigh role with respect 10 the 5 = Primarity from recovared plastic found n the oosans and on
Company's ESG inilatives and changed its name to the Nominating, Governance and Corporate Social Responsibilty Committee. Lo e coasts in partnership with Parley
§ 5% ntrodu nced Authorization, a free tool that helps
Sustainability Oversight Structure 58 Merchants drive fraud out of their digital ecosystem by
Orwevs\gm vespor\s\b\hﬁy embedded in the Nomﬂunng, Govemance o increasing approval rates for online purchases and reducing
o-po ial Responsibility Committee charter. The fraudulent purchases
o iioe topors o 1l Boardof s on ot
ongonty e sonri
A= s Support small businss growth
An intermal Environmental Sust Com: £ te
ey 0 Proves. oedbraiy o acmmam"y i 25 JQth St Business Saturday celabration.aday we createto
Sustainability Committee Company's goals. Executive Co-Sponsors include American 8% support local busi
Eagle and Aerie Brand Presidents and Ihe EVP - General gg
Counsel. BE Make our products and services better for society
‘Sustainability Working Group bimonthly 0m 2010

tered donated fr 19 by U.S. Card Members p
OBM  ichenctit charitable causes.

For addional information on AEO's corporate giving, sustainabilty efforts and social responsibilty iniiatives, please visit
www.aeo-inc.comsocial-responsivilty!.

Other
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AMERICAN HOMES 4 RENT AMGEN INC.

Corporate Governance

Compensation Committee Report

The Compensation Committee has reviewed and discussed the  Company's 2020 Annual Meeting proxy statement and incorporated by

During 2019, we continued to recognize the importance al integrating sustamablhty practices into our Compensation Discussion and Analyss with management, and based  reference into the Company's Annual Report on Form 10-K for the year
business objectives. We believe our to sou and on the review and discussions, recommended to the Board of Directors  ended December 31, 2019
corporate governance ("ESG") practices provides both a supenor experlen(e forour residents and that the Compensation Discussion and Analysis be included in the
employees and attractive returns for our shareholders. For 2020, all members of our senior § . )
management have bonus targets that require the achievement of ESG and community service goals. Compensation Committee of the Board of Directors
This focus on Profits, People and the Planet reflects our dedication to our shareholders, residents, RobertA. Eckert, Chairman
employees and the environment. Wanda M. Austin
Brian J. Druker
X _ Greg C. Garland
Environmental Sustainability Fred Hassan
We have ongoing initiatives to reduce our carbon footprint and manage waste in both our operations Toler Jacks
and development acti During 2019, we continued to take action to reduce our carbon footprint
and manage waste, including efforts to: Our C to Envir | inability, Social and Human
«Install energy efficient Energy Star appliances, LED lighting and low-flow water fixtures in our Capital Management
newly constructed homes and as part of our renovations of existing homes;
Corporate responsibilty s important to Amgen since making a positive  Environmental Sustainability
+ Install granite countertops and hard surface flooring designed to last for years; it n the vord s at te et of what we do S prt o our TS B
- Reduce leasing agent car travel and greenhouse gas emissions with our innovative “Let Yourself In” mission o serve patients, we take our responsibities seriously with i ey ol so doi
e fespect o the areas of environmental sustanabllly, social | €Mvronment and regulary so targets o challenge ourselvs to deliver
program that enables tenants to access our homes without a leasing agent; pect 1o - further improvements,
responsibility and corporate governance (ESG). or -

Reduce water consumption by installing fixtures with automatic shut off features; £58 maters at Amgen are govemed at the ighest leves. Our
Eliminate 2.5 million sheets of paper through our paperless processes for resident applications; execive leadership reports our progress to the Compliance Comitiee
of the Board. An executive-level governance council, chaired by the
Senior Vice President of Corporate. Afars, oversees the continuing

Integrate
sustainabity

Recycle 160 laptops and copiers through the Blind Center of Nevada;

«Include tree planting design as part of our community design; evolution and enhancement of our approach to corporate responsibility
and ESG. With the oversight of executive leadership, individual
+ Educate residents about energy-efficient practices through our resident newsletter; and programmatic elements are managed at  functional level,
+ Reduce greenhouse gases and drive times for our repair technicians by utilizing software to In addition to @ commitment to ethical business practices, our ESG . environmenta
facilitate accurate diagnoses of repair needs remotely. efforts include inegrating environmentally - sustainable  pracices et [

throughout our business, improving patient access to medicines,
promoting supplier sustainability and diversity, supporting science
education for the next generation of innovators, and enhancing the
diversity and inclusiveness of our workplace.

Progress Toward Targets. We are in the last year of our 2012-2020
nnnssmmnn targets, which are set in areas where we can make the
rogress in reducing our environmental impact and deliver value,
mdudmn targets for reductions in fleet and facilties carbon, waste, and
‘water use. In addition to being on-track to deliver on all of our targets,
we are well-head of our targets to reduce our carbon and water
Social Responsibility consumption
our grealesl asset is our employees. We support our employees by seeking to provide a great place to
workin a se and inclusive environment. We invest in our employees through training and
prolessiona\ development.

We believe a healthy employee is an effective employee. We promote healthy habits and encourage
our employees’ physical and emotional well-being through various programs. Those programs include
Health and Wellness Fairs, gym membership discounts and corporate challenges. We also implement
s that address occupational health and safety concerns

AMGEN' | 2020 Proxy Statement 31
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ANNALY CAPITAL MANAGEMENT, INC.

Annual Meeting”). At the same time, the Company disclosed that the Board had adopted an enhanced

policy requiring ectors may not stand for re-election following the earlier of their
12* anniversary of Board service or their 73+ birthday. In extraordinary circumstances, the Board may determine
that an Independent Director may stand for re-clection after having reached such age or term limit for up to three
additional one-year terms,

ENVIRNOMENTAL, SOCIAL AND GOVERNANCE (“ESG”)

As a responsible steward of capital, Annaly takes into account ESG factors that contribute to the Company’s ability
to drive positive impacts and deliver attractive risk-adjusted returns over the long term. The Company integrates
ESG considerations into its overall strategy and provides information in six key areas: corporate governance,
human capital, responsible investments, risk management, ethics and integrity and the environment.

Corporate

—
I I Governance

Human
Capital

A\ Responsible
[II] 'nvestments

Annaly

y
robust governance practices that
benefit the long-term interests of its
investors.

Risk
Management

and the Company is committed to
e

nnaly fis
country and supports the viality of
Tocal o

engagement, development and full
potential.

i3\ Fthics and
$ Integrity

economy
through s investments.

Environment

Annaly’s risk
framework is intended to facilitate a
holistic, enterprise wide view of risk
that supports a strong and
collaborative risk management
culture across the firm.

duct its business

standards.

friendly practi
that reduce energy use, decrease
‘waste, increase recycling and lower
water consumption in the Company’s
daily operations.

APPLIED MATERIALS, INC.

(&)

2020 PROXY STATEMENT SUMMARY

Sustainability and Corporate Social Responsibility

Our Approach

Applied s committed to growing our business in a sustainable and socially responsible manner. We are focusing our
resources and capabilties on addressing the sweeping technological challenges in the era of Artificial Intelligence and big
data, and working with our customers to build a safer, more equitable and sustainable future. At the heart of Applied's
values is a commilment to operate with responsibility and integrity while making a positive contribution to our industry and
the world around us. To drive change and innovation, we are making investments to research and development, our

operations, our supply chain and to our interactions with our local communities.

Sustainability and Corporate Social Responsibility Governance

Our Board and oversee matters to foster We have established executive
leadership of a company-wide strategy on environmental, social and governance (ESG) matters and reporting and
focused on integrating sustainabilty into our operations and company culture through initiatives aligned to company
strategy that address a broad set of stakeholders, including customers, employees, suppliers, goverments and our local
communities.

Our Environmental, Health and Safety (‘EHS") organization is dedicated to maintaining a safe and healthful working
environment, demonstrating environmental leadership, and meeting or exceeding regulatory compliance. The Head of

S reports directly to the Board of Directors on a quarterly basis and provides a more in-depth environmental and
sustainability update to the Audit Committee on an annual basis. We have a team fully dedicated to supporting our work in
designing a culture of inclusion, and our HRCC oversees our corporate culture and human capital management programs,
including our diversity and inclusion practices and iniiatives. The HRCC approved ESG objectives for our annual bonus
program to incentivize our leadership to improve employee safety, engagement and leaming and development, to
promote a culture of inclusion and to accelerate the representation of women and underrepresented minorities in our
workforce. Further details and data on our sustainabilty and corporate social responsibiliy practices and
‘accomplishments can be found in our annually published Corporate Social Responsibilty Report.

manage our key initiatives:

Sustainabili

 Conducting business in
environmentally conscious,
socially responsible and ethical
manner while protecting the
health and safety of our workers
and community.

 Guiding principles include

People
Building a culture of inclusion with
a focus on leadership, eliminating
systemic barriers and fostering
engagement
Promoting ongoing career
development for employees to
encourage innovation and

We believe that investing in our people, in our communities, and in operating our business sustainably wil drive long-term
value for Applied and its shareholders. These three pillars, as described below, provide the framework by which we

Community

© Investing financial and human
resources in communities where
we work and live

© Investing in education, arts and
culture, civic engagement, and
the environment

 Encouraging employee

designing efficient and
sustainable products, pollution
prevention, worker protection and
ethical business practices

Socaosment involvement through charitable

donations and volunteer
programs

Applied Materials, Inc. i
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ARAMARK ARCHER-DANIELS-MIDLAND COMPANY

Board Leadership and Oversight
Sustainability and Corporate Responsibilty

ht of Risk Management
Aramark's management is responsible for day-to-day risk management activities. The Board, acting directly and
through its committees, is responsible for the oversight of Aramark's risk management

Sustainability and Corporate Responsibility

Our commitment to ch

Our Audit Committee periodically reviews our accounting, reporting and financial practices, including the integrity of d Browth goes beyond our products and ALADM, daf

our financial statements, the surveillance of administrative and financial controls and our compliance with legal and
regulatory requirements. In addition, our Audit Committee reviews risks related to compliance with ethical standards,
including our Business Conduct Policy, the Company's approach to enterprise risk management and operational risks,
including those related to information security and system disruption. With respect to cybersecurity, the Audit
Committee monitors Aramark’s cybersecurity risk profile, receives periodic updates from management on all matters
related to cybersecurity and reports out to the full Board. Through its regular meetings with management, including
the accounting, finance, legal, information technology and internal audit functions, our Audit Committee reviews and
discusses the risks related to its areas of oversight and reports to the Board with regard to its review. Our Finance
Committee focuses on financial risks associated with the Company’s capital structure and acquisitions and
divestitures that the Company is considering. Our Compensation Committee oversees compensation-related risk
management, as discussed further in this proxy statement under “Compensation Matters-Compensation Discussion
and Analysis-Compensation Risk Disclosure.” Our Nominating Committee oversees risks associated with board
structure and other corporate governance policies and practices. Our Finance, Compensation and Nominating
Committees also regularly report their findings to the Board

responsibility are not separate from our primary business: they are integral to the work we do every day to serve customers and create value for
stockholders. We have al efforts with the United N Development Goals which serve as a road map to achieve
better future for all. Specifically, we are focusing our efforts toward Zero Hunger, Clean Water and Sanitation, Climate Action, and Life On Land.

Our sustainability efforts are led by our Chief Sustainability Officer, who is supported by regional sustainability teams. Sustainability-related risks
are reviewed q g pr In2019, ipany’'s Board of Dir ity
Corporate Responsibility Committee. Thi oversight of P Y pics are
also presented to the full Board.

See the table below fo related to our Y

'SUSTAINABILITY HIGHLIGHTS
Climate Action Clean Water and Sanitation
* We address climate change through three main pathways: * We aim to conserve water and improve water quality through:
« renewable product and process innovations, such as our carbon

sequestration project in Decatur, llinois,

« supply chain projects specifically focusing on water con-
Our Chief Executive Officer and other executive officers regularly report to the non-executive directors and the servation and improving water quality,
Audit, the the and the Finance Committees to ensure effective and efficient oversight of
our activities and to assist in proper risk management and the ongoing evaluation of management controls. In
addition, the Board receives periodic detailed operating performance reviews from management. Our vice president
of internal audit reports functionally and administratively to our chief financial officer and directly to the Audit
Committee. We believe that the leadership structure of the Board provides appropriate risk oversight of our

efforts and v impr

in our own operations, which have resulted in a reduction of
2.6 billion gallons of water per year, and

« the Ceres and World Wildiife Fund AgWater Challenge,
through which we have set measurable, time-bound

« supply chain commitments, such as our Commitment to .
No-Deforestation, and

« astrategic approach to operational excellence which empha-
sizes enhancing the efficiency of our production plants
throughout our global operations, including through a central-

acvites ized energy management team that enables us to identify and risks, reduce P
" Share successful programs across business or geographic y . d
Sustainabllity regions. education to growers about water stewardship practices.

The Board oversees and supports Aramark's sustainability goals. Aramark's new sustainability plan, Be Well. Do Well.,

accelerates the Company's sustainability efforts and centers on positively impacting both people and planet. * See the chart below illusrating our progress toward our water-

reduction goals:

« See the charts below llustrating our progress toward our green-
house gas emissions and energy intensity goals:

As part of this strategy, we identified priorities that align with our business objectives. Our approach is to foster

growth and longevity and to create long-term stakeholder value by considering every dimension of how our

Company operates - ethical, economic, and environmental. Through this plan. we strive to contribute to bettering our ” *
world by making a positive impact on people and the planet. This includes commitments to engage our employees; ® ®
empower healthy consumers; support local communities; source ethically, inclusively and responsibly; operate © ®
efficiently: and to effectively manage food waste, packaging, emissions and other activities that could adversely - -
impact the environment and planet w0 0

We are fostering a culture of purpose. One that empowers employee volunteerism, addresses food insecurity in our N
communities, leverages plant-forward menus to improve health and minimize our environmental footprint and scales 010 o N 016 Y 0 20me .0 o2 0 Y s
environmental commitments and social practices. Using these objectives as guideposts, we are focused on
developing solutions, approaches and commitment that align with our mission. Our core beliefs guide behavior,
influence strategy and help the Company look holistically at issues that mean the most to our stakeholders,

As a global company, we connect with millions of people every day. Our size and reach affords us the opportunity to
influence purchase decisions, engage consumers and minimize environmental impacts in hundreds of locations and
local communities around the world. We are focused on ensuring we are operating effectively, seeking new and
innovative ways to enhance our practices, and offering our expertise to thousands of clients and consumers
worldwide, while making a positive impact on people and planet.

14 ADM Proxy Statement 2020
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AT&T INC.

PROXY STATEMENT SUMMARY

We are committed to strong corporate governance policies that promote the long-term interests of
stockholders, strengthen Board and management accountability, and build on our environmental, social
and governance leadership. The Corporate Governance section beginning on page 16 describes our
governance framework, which includes the following highlights:

v Independent Lead Director  Regular sessions of non-management
v/ 12independent Director nominees Directors
v Demonstrated Board refreshment and diversity v Annual election of Directors by majority vote
v Independent Audit, Human Resources, and v Long-standing commitment to sustainability
Corporate Governance and Nominating v Stockholder right to call special meetings
Committees +/ Clawback policy
v Proxy Access

CORPORATE RESPONSIBILITY

AT&T's i to corporate means it our business; including
how we manage environmental, social and governance (ESG) topics. The Public Policy and Corporate
Reputation Committes assits tha Board in s oversiaht of policies. related fo torporate socia
responsiiity including public policyissues affecting AT, stacknolders, employees,customers,snd the

unities in which it operates. The Corporate Responsibility section, beginning on page 30, outlines our
Spronch to these issues. The following s & summary of key 2016 highighte n ESG

We announced purchases surpassing 1.5 gigawatts of clean energy capacity, developed
a Climate Change Analysis Tool, and enabled customer greenhouse gas savings
approximately 2x the footprint of our operations through technology solutions. We also

made significant progress toward or surpassed key 2020 operational targets on energy
intensity reductions, fleet emissions reductions, and device recycling rates.

45.4% of our US. employees identily as persons of color and 3375 of global
employees identify as female. We surpassed our goal to hire 20,000 veterans and
e e ioe by the end of 2020. Our 60 employee groups represent A
diversity and culture of inclusion for employees of all backgrounds. Since 2008, we
have committed more than $550 million in education-centric programs. Within
AT&T, we invested $200 million in workforce training and  professional
development in 2019, We have key on diversity and inclusion, school
success, career readiness, and digital wellbeing.

AT&T received a score of 97.1 (out of 100) on the CPA-Zicklin Index of Corporate Political
Disclosure and Accountability, earning “Trendsetter” status. We engaged nearly 1,000
stakeholders for our 5th ESG-focused materiality assessment to help guide our strategic

[LIIUELM  programming around topics they see as key, including data privacy and security. We
continued robust corporate responsibility reporting in nhqnmen( to the Global Reporting
Initiative Standards, and in response to the CDP Climate Change survey (which aligns
Wit the Task Forcs an Clmaterraiated Finanial Disciosures)

BANK OF AMERICA CORPORATION
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Responsible growth

RESPONSIBLE GROWTH®

At Bank of America, we are driving Responsible Growth with a strong focus on ESG leadership. This enables us to serve clients,
deliver longterm value through Sustainable results to our shareholders, and address some of society’s greatest challenges. Our
focus on ESG enables us to drive opportunities and manage risks across our company, helps s define how we mobilize our
capital and resources, and informs our business practices and how and when we use our voice in support of our values. Through
our commitment to ESG principles, we build trust and credibility as a company people want to work for, invest in, and do business
with.

Our managementevel Global ESG Committee, which is led by our Vice Chairman Anne Finucane, is comprised of senior executives
from across the company who are actively engaged in managing our ESG approach and strengthening our governance. The
committee engages in dialogue and debate on Social and environmental issues that are material to the business, including our
human capital management practices, product and service offerings, business investments, and client selection with the goal of
creating a sustainable economy. The committee, which is accountable to our CEO, convenes six times a year and reports regularly
to the Corporate Governance, ESG, and Sustainability Committee.

As part of these efforts, we recently established a Sustainable Markets Committee, co-chaired by Vice Chairman Anne Finucane
‘and Chief Operating Officer Tom Montag, to accelerate our progress, identify new opportunities, and build upon our work in
sustainable finance including helping accelerate the transition to a low-carbon economy. Through the Sustainable Markets
Committee, we are driving consistent perspective and focus on all we are doing in sustainable finance, from policy and research to
the deployment of capital and development of investment products across all our business and client bases.

We engage with shareholders, consumer advocates, community advisors, and other stakeholders for their advice and guidance in
shaping our policies and practices. In 2005, we founded our National Community Advisory Council, a forum made up of senior
leaders from social justice, consumer advocacy, community development, environmental, research, and other advocacy
organizations who solicit external perspectives, guidance and feedback on our business policies, practices, and products. This is
just one of the many ways we engage globally and take into account a wide range of perspectives as we make decisions as a
company.

Doing good and doing well

Our company is proud to endorse the Business Roundtable’s Statement on the Purpose of a Corporation (the “BRT Statement”),
and our CEO's decision to sign the BRT Statement. Although the BRT Statement was issued in 2019, our business practices and
strategy have long been aligned with furthering the ideals in the BRT Statement, which we believe is consistent with our
‘commitment to delivering long-term value for our shareholders and other stakeholders through Responsible Growth. Below
illustrates how Responsible Growth aligns with each pillar of the BRT Statement:

What would you like the  Central to our Through our Supplier  Responsible Growth  Our shareholders
power to do? At Bank  commitment todrive  Diversity & includes sharing provide the capital that
of America, we ask this  Responsible Growth i Responsible Sourcing with th allows us to invest,
question every day of  that it must be grow, and innovate. In
all those we serve. Itis ~ sustainable. A key e, retur, we are

at the core of how we  element of den committed to

live our values. deliver  sustainability is being a it leadership. See Responsible Growth
our purpose and great place to work for  serve. page 33 for more and delivering long:

achieve Rssnansmls
Growth. Our purpose is

information on how we term value to our
. use our ESG leadership  shareholders. See our
1o help make financial our to support our. 2019 Annual Report
lives better, through outsourcing decisions.  communities. and page ii for more
the power of every management practices. information on our
connection. company’s 2019
performance.

a promises that al Statstcs and metics ncluded In ths “Responsible Growtn” section
daro: referenced in th

ncorporated herein and are not part of this prory statement.

32 BANK OF AMERICA
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AVANGRID, INC.

Proxy Statement Summary (continued

Committed to Sustainable Development

s firmly entrenched in the values and principles that guide our board of directors, and respect for people, safety,

ies and the environment are key priorities driving our business success. In 2018, AVANGRID incorporated the

the

our

governance system. In

continued stewardship for action on climate. In 2016, we pledged to reduce emi

carbon neutr:

Is (SDGs) approved by tates of the United Nations int y and
e with this principle, AVANGRID focuses its efforts on affordable, clean energy wmle nurturing
ble ities through i in research, and innovation. Th

end of 2020, and to be 100% carbon neutral by the end of 2035, making AVANGRID the first U.S. ut
 These commitments are articulated in our sustainable development policies, which have been adopted by
board of directors and support the SDGs (av;

ble at www.avangrid.com).

Main Focus Direct Indirect

Key sustainability achievements in 2019:

7.5 GW of installed renewable capaci
in the United States.

22 states. Our renewables business is among the top three wind operators

90% of our generation capacity in 2019 free.In 2019, hi d b
of 73.4g CO2/kWh, which is more than six times lower than the U.S. utility average.”

Included on Global Clean 200 list, which includes 200 global, publicly-traded firms according to the size of “clean
revenue” 58 the planet.

Key contributions to society in 2019:

. i idents by 11 ~34 hours of training per employee in 2019.
« Invested more 53 million in grants, ips and i than izations in 2019
through the Avangrid Foundation.
For more information about our economic, social, and envi d achi during 2019, y
toread y port for i id. ).
6 i EwaRgmID 2020 Proxy Statement

BIOGEN INC.

Proxy Statement Summary onnued)

Our Values

Biogen Elements

Much like the periodic table of elements documents the building blocks of the universe around us, the Biogen Elements
give shape to our company’s culture and are embedded into all our people processes, including performance management,
goal setting and development programs and activities. The Biogen Elements drive the behaviors, actions and deci
required to achieve our strategy and promote a unified approach to our individual jobs — strengthening our mission, inform-
ing our leadership, expanding our impact and fueling our growth.

As we remain focused on discovering, developing and delivering worldwide innovative therapies, we remain customer
focused. We keep patients, payers and physicians front and center in our daily work and collaborate to solve criical scien-
i and busingss challergos, In doing 50, wo fosar an inclusive commnty. both inemally and cxtomaly. We work n
partnership to break down siloes and atalllevels.

A pioneering spirit permeates our work. We challenge the status quo and experiment to create new possibilties. We are
not afraid 1o take calculated risks and leam from failure. We are resilient and agile, adapting in response to internal
changes and external disruptors, and developing soluti Kly to take emerging

As pioneers and leaders, we hold ourselves accountable for our work and results. We honor our commitments and we
never compromise our integrity. We sustain an ethical environment of trust, honesty and transparency while ensuring
appropriate confidentiality.

Environmental Sustainability

We are committed to solving environmental challenges. We work to improve our operational impact on the environment and
have adopted strong sustainability policies. We aspire to be a catalyst for po: e by addressing environmental
impacts resulting from our business, including carbon and water, and by increasing the environmental and social perform-
ance of our supply chain,

As part of this commitment, we utiize a science-based approach to reduce our environmental footprint, demonstrated by
our Science Based Targets Initiative-approved 2030 absolute greenhouse gas reduction target of 35%. Our practice of
using science o inform our targets when possible is part of our broader commitment to context-based sustainability. For
example, we achieved our target to assess 100% of our major sites utilizing a context-based water approach by the end of
2019. These sites were determined to be within fair, just and proportional share of the local watersheds' sustainable water
supply. We embrace green chemisry as an opportuniy to improve sustainability in our operations, and we work to find new
and better ways o minimize waste and maintain zero waste to landfil in our manufacturing facilities.

Our 2019 accomplishments include:

+ Named the Biotechnology Industry Leader on the Dow Jones Sustainabilty World Index.

+ Recognized as a corp inability leader with Gold Cl inability Award from

+ Continued commitment to operational carbon neutrality highlighted through the use of 100% renewable electriciy glob-
ally and financially supported carbon offset projects. In addition, we are working to find solutions that align with the
recommendations of climate scientists to move beyond carbon offsets

Committed to reduce carbon emissions by a targeted amount approved by the Science Based Target Initiative, 10 align
ourselves with the global goal of limiting global temperature increase to under two degrees Celsius.

@ ™imogen
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BLACKROCK, INC.

Corporate Governance | Sustainability at BlackRock

Sustainability at BlackRock

s ability

leading by

In our day-to-day operations In our business activities

Operating a Sustainable Corporation

Making Sustainable Investing
ur Standard

le Stewards of Our
Clients’ Assets.

Making a Positive Social Impact

ELACKROCK INC 2020 PROXY STATEMENT 35

THE BOEING COMPANY

PROXY SUMMARY

Total Target

Compensation

Sustainability

Base Salary (14% of NEOS' target compensation)

Annual Incentive (17% of NEOs' target compensation)

Boeing’s commitment to innovation extends to how we care for our environment, engage with the communities in
‘which we operate, and build and sustain a corporate culture that promotes accountability and aligns with our values.
‘See “Sustainability” on page 24 for additional information.

ENVIRONMENTAL

‘workplace

Managing our company in a manner that

on emiting ess carbon, using less energy.
and water,

and ployees,
customers and partners, focused on the
P business.

pr and environmental heath
I commaniiosaross 1 9o

i . :
and takes into account the long-term
interests of our employees, shareholders,
customers, suppliers, and communities

48 BILLION
POU

of fuel saved by the 787 Dmam\mar
family since it entered
compared to the supmne b vep\aces

$240
MILLION

invested in our communities

Safety organization

@aﬂs]ﬂa 2020 Proxy Statement
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BOSTON PROPERTIES, INC.

) PROXY SUMMARY

SUSTAINABILITY

The BXP sustainability strategy is to conduct our business — the development and operation of new and existing building
amanner that contributes to positive economic, social and environmental outcomes for our customers, shareholders,
employees and the communities we serve. Our investment philosophy is shaped by our core strategy of long-term ownership
and our commitment to our communities and the centers of commerce and civic e that make them thrive. We are focused on
developing and maintaining healthy, high mitigating operational costs and the
potential external impacts o energy, water, waste, greenhouse gas emissions and cmate change. To that end, we have publicly
adopted long-term energy, emissions, water and waste goals that establish aggressive reduction targets and have been aligned
with the United Nations Sustainable Development Goals. BXP is a corporate member of the U.S. Green Building Council
(“USGBC”) and has a long history of owning, developing and operating properties that are certified under USGBC's Leaders!
Energy and Environmental Design™ (“LEED"”) rating system. In addition, we have been an active participant in the green bond
market since 2018, which provides access to sustainability-focused investors interested in the positive environmental
externalities of our business activities. BXP and its employees also make a social impact through charitable giving, volunteerism,
public-realm investments and diversity and inclusion. Through these efforts, we demonstrate that operating and developing
commercial real estate can be conducted with a conscious regard for the environment and society while mutually bent
stakeholders.

> INDUSTRY LEADERSHIP

We are recognized as an industry leader in sustainabi

as demonstrated by the following awards and achievements.

Achievements

I_.I I
i o2

SE HELIDH 2% DRSS 13 HILLICH
SGUARE FEST STAE S&TITH SGAMRE FEET
LEED: CERTIFIED ROATEOLE: FITSEL ZEATIFIED
BXP is a corporate member of the USGBC Responsible use of resources results We are a itwel Champion and have

and has a long history in impact and partnered with leading healthy bulding
Fitwel, to support

e v
system. We have LEED certified over 26 using ENERGY STAR Portfolio practices. BXP had more Fitwel certfcations
q P , of e GHG, than any other company in
which 2019, adding 12 Fitwel projects totaling over
and Platinum levels. assets. 12 millon square feet.
bXP Boston
A Properties | 2020 Proxy Statement
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BRANDYWINE REALTY TRUST

BRANDYWINE REALTY TRUST

Environmental, Social and Governance Snapshot

SQUARE FEET

First WELL Core Certified project at the Bronze level, globally

First WELL v2 certification in the United States

8randywine has reported annually to the Global Real Estate
Sustainability Benchmark (GRESB) since 2012 and in 2019, scored
a perfect 100 points for our commitment to Social Engagement

Repeated GRESB Green Star leader

Named a 2018 Fitwel Champion with 5.4 million certified square
feet—the most of any company worldwide

Since 2016, all new construction has been LEED Certified or, ata
minimum, built to LEED standards (i.e. FMC Tower, Garza Ranch,
1676 International Drive, GSA Philadelphia Campus, etc.)

275M kWh of Green Power procured in 2019 for buildings located
in deregulated markets (approximately 74% of portfolio) with
100% derived from wind generation

DFIN
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BRIGHTHOUSE FINANCIAL, INC.

Our Sustainability Journey

Brighthouse's mission and purpose is to help people achieve financial security, and we believe that by focusing on this
mission, we will also deliver sustainable long-term value for our stockholders. In developing and executing our
strategy, our Board and management consider the interests of our stakeholders, including our stockholders,
employees, distribution partners and the clients they serve. While environmental, social and governance (‘ESG")
considerations have always been part of our culture, we have embarked on a journey to further incorporate
sustainability into our strategy. As reflected in the policies and decisions described below, we have begun that journey
by focusing on the areas we believe are important to help us achieve our mission and drive our business strategy, and
we are laying the groundwork to develop and realize our sustainability goals in the years ahead. We recently
established an Office of Sustainabilty to lead Brighthouse's efforts to formally incorporate ESG considerations into
our strategy, which we believe will play an important role in creating long-term value and help us meet our promises to
our customers. The Office of Sustainability will build on the proactive efforts of our ESG Council and leverage internal
expertise to further embed sustainability in the Brighthouse culture and share our activities with our stockholders and
the public.

Board and The Board recognizes that the incorporation of sustainabilty considerations into our

Committee strategy requires commitment by the entire Company and has delegated to its Committees

Oversight the responsibility to assist it in overseeing aspects of Brighthouse’s sustainability-related
practices

P Tsa ] + Nominating and Corporate ~ has broad oversight of

Brighthouse's sustainability program. In 2019, its charter was amended to provide that it
will oversee Brighthouse's activities related to environmental stewardship and corporate
social responsibility.

charter was amended to provide that it will oversee Brighthouse’s human capital matters,
including pay equity, diversity and inclusion, leadership development, culture and
succession planning for the CEO and other executives. Its name was changed to
“Compensation and Human Capital Committee” to reflect these oversight
responsibiltes.

- Audit Committee - oversees Brig ‘s regulatory and
program

risks associated with its financial management practices.

Investment Committee ~ oversees Brighthouse's investment portfolio, including our
consideration of ESG factors in our asset management program (see “Sustainable
Business Practices” below).

Compensation and Human Capital Committee - in 2019, the Compensation Committee's

Finance and Risk Committee - oversees Brighthouse's enterprise risk program, including

Our Culture and Our culture is rooted in three core values. We are:
Values

+ Collaborative: We foster an inclusive environment by building trust and respectfully
working together.

- Adaptable: We focus on what matters and evolve as necessary to grow the long-term
value of our business while helping employees build fulfilling careers.

- Passionate: We bring care and thoughtfulness to our work, and consistently strive for
high performance in everything we do,

We believe these values help us build an organization where talented people from all
backgrounds can make meaningful contributions to our success and grow their careers.
Our core values guide how we work together and deliver on our mission

8 1 2020 Prony Statement
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CALLAWAY GOLF COMPANY

charge a copy of the Code of Conduct. Any such request may be made by contacting the Company's
Investor Relations department by telephone at (760) 931-1771 or by mail at Callaway Golf Company,
Attention: Investor Relations, 2180 Rutherford Road, Carlsbad, California 92008.

Sustainability Initiative

In 2019, the Company, at the direction of its Chief Executive Officer and Board of Directors,
launched the Sustainability Initiative with the goal of enhancing and improving the Company's overall
with respect to and social Core team members known as
Sustainability Champions were selected throughout the organization at the executive and management
levels to drive global enterprise-wide initiatives and promote employee-driven projects at the local
levels. The Sustainability Initiative created a more formalized platform within the Company to continue
building on the Company's existing and ongoing efforts to preserve and protect the environment and
conduct business in a socially-responsible manner. This centralized platform also allows for enhanced
collaboration across the Company’s brands, which has a synergistic effect as the organization adopts a
more holistic approach in standardizing and updating its sustainability policies and practices on a
global scale.

Sustainabilty Champions meet on a bi-monthly basis, and progress made through the
Sustainability Initiative will be reported on a regular basis to the Company's senior management and
the Board of Directors. This will promote transparency regarding key environmental and social
initiatives undertaken by the Company as well as related risks and opportunities for improvement.
These initiatives will be benchmarked against the sustainability framework published by the
Sustainability Accounting Standards Board (“SASB") with respect to sustainabilit issues that are likely
to affect the financial conditions or operating performances of companies in the consumer goods
sector.

Health and Safety

The Company is committed to conducting its business in a sustainable manner and maintains
policies and procedures that establish the foundation of its environmental responsibility program. The
Company is committed to empowering employees and suppliers at all levels to promote safe and
environmentally responsible practices. In this regard, the Company focuses on initiatives such as the
reduction of volatile organic compound (*VOC") emissions, reduction of hazardous waste, reduction in
water usage, improved recycling and development programs which involve the elimination or reduction
of undesirable chemicals and solvents in favor of safer and environmentally-preferred alternatives.
These efforts are visible in the following areas among others:

Carbon/Climate and Energy

« The Company actively pursues energy efficiency throughout its operation and achieved a
35% reduction of annual energy usage at its California operations between 2012 to 2019,

« In 2019, the Company replaced a lower efficiency 12.5 million British Thermal Unit
(“BTU") boiler with two high efficiency 2.5 million BTU boilers.

« The Company earned the U.S. Environmental Protection Agency SmartWay Certification,
which promotes ~ environmentally-efficient  transportation, improving _efficiency and
reducing the Company’s carbon footprint.

« Jack Wolfskin's Idstein headquarters, Jack Wolfskin Hamburg distribution center and
Jack Wolfskin retail stores in Germany, Austria and Switzerland all use 100% green
energy.
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Other Governance Maters
Other Governance Matters

Shareholder Engagement

In 2019, we reached out to our largest shareholders, including those who held in aggregate over half of
our total outstanding shares, for meetings on corporate governance issues. In the meetings that were
arranged, we discussed recent governance changes, board refreshment and diversity practices, and
compensation philosophy. We also asked about broader trends and practices on corporate governance
for Board feedback and consideration.

At the 2018 and 2019 annual meetings, the Board submitted proposals to amend the Company’s
certificate of incorporation to reduce the current supermajority vote thresholds to majority votes. These
proposals only received votes for approval from approximately 42% in 2018 and 43% in 2019 of the total
outstanding shares, which were short of the 75% required approval threshold. We received feedback
from our shareholder engagement mestings that it is reasonable to suspend our efforts to pass these
proposals until our changes to more ownership to make such
passage more likely, so the Board has not included these proposals in this proxy statement.

Sustainability and Stewardship

In 2017, we consulted with our workforce, state and community leaders, sustainabilty professionals and labor
and non-profit groups about ways to expand our annual HSE metrics and enhance our life-of-field planning
process. As a result of this dialogue, in 2017 we adopted four 2030 Sustainability Goals — for water recycling,
integration of renewable energy into our operations, methane emission reduction and carbon capture and
sequestration — which advance the State of Californias 2030 goals and aid in our life-of-feld planning. We
issued a Sustainability Report describing the goals that year, in addition to our annual water management
summary. The report noted that the Sustainability Goals are subject to liquidity, funding and permitting and
are measured against a 2013 baseline, the year before our launch as an independent company and also a
baseline year for certain state goals.

In 2018, we adopted specific quantitative targets for the Sustainability Goals, and our 2018 Sustainability
Report described those targets, the specific projects and teams assigned to each goal and our progress
toward attaining the goals. We provide updates at least annually on our progress, which in 2018 and 2019
was specifically tied to the review of individual performance of Company executives. The specific 2030 targets
and our progress are detailed on our website page (www. and the latest
Sustainability Report which is hosted on the Sustainability page. Our 2030 targets against a 2013 baseline
are summarized below:

Water Goal - Increase volume of recycled produced water by 30%.

Renewables Goal - Integrate renewables into oil and gas operations by adding 10 MW from renewable
sources.

Methane Goal - Reduce methane emissions by 50%.

Carbon Goal - Design and permit a carbon capture and sequestration system at Elk Hills by 2030 that would,
if permitted, funded and installed, reduce GHG emissions by 30%.
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TAL ONE FINANCIAL CORPORATION

SECTION | - CORPORATE GOVERNANCE AT CAPITAL ONE

Committee of the Board has primary oversight responsibility for the Company's policies, programs and strategies
related to environmental and social practices, as well as governance matters. Highlights of our environmental and
social programs are summarized below.

Our People

Since Capital One’s founding, our success has been rooted in our culture of putting people first. For our
customers, our products are innovative, simple to use, and deliver tremendous value for individuals of all
backgrounds. For our more than 50,000 associates, unleashing their talents enables us to deliver on our mission
to bring ingenuity, simplicity, and humanity to banking. We empower our talented associates to grow in their
careers as they take on new roles, leam valuable skills, receive candid, actionable feedback, and meet
personalized development goals. And we've invested significantly in learning programs, resources, and
technology in order to develop people to reach their highest potential, cultivate role expertise, create the
workforce of the future, and accelerate business impact.

U.S. Workforce by the Numbers (as of 2019)

50% people of color 53% women 91% of surveyed associates are
proud to work for Capital One

Highlights of “Our People” programs include the following:

Innovative Products that Help Customers Succeed. We seek our customers' insights and stay attuned
to their candid feedback to ensure we are delivering innovative products and tools that meet their
changing needs and help them succeed financially. We are making it easier for our customers to use
credit wisely with customer alerts — our CreditWise tool that helps them understand, monitor, and
improve their credit scores — and our Capital One mobile application which includes purchase alerts and
enhanced controls for security and fraud prevention. Building on these tools and resources, we launched
Eno, a text-based chatbot to help manage a customer's finances in a conversational way.

Diversity & Inclusion. We are working to make Capital One a place where everyone feels seen, heard,
and valued, and where each associate has an equal opportunity to succeed. We empower our associates
1o do great work by creating an inclusive culture of belonging that values diverse perspectives, fosters
collaboration, and encourages innovative ideas, with all diversity and inclusion efforts overseen by our
Chief Diversity & Inclusion Officer.

Women in Tech. With our Women in Tech (WIT") program, we bring Capital One associates — both
women and men — together to help improve the representation of women in technology. Through
programs like Capital One Coders and our sponsorship of the Grace Hopper Celebration of Women in
Computing, WIT focuses on helping women and girls develop a love of technology and supports the
career development of women in tech roles.

Competitive Pay and Benefits. Capital One is proud to offer our Total Rewards program, combining
unique benefits and compensation offerings to atiract and retain the world’s best talent. Our competitive
benefits — like generous parental leave, on-site health centers, flexible work solutions, market-leading
company contributions to associates’ 401(k) plans, educational assistance and other health, wellness,
and financial benefits — are all designed to help associates grow and develop inside and outside of the
workplace and empower them in their lives.

Pay Equity. Pay equity has long been a core tenet of our pay philosophy and is central to our values. We
review groups of associates in similar roles, accounting for factors that appropriately explain differences in
pay such as job location and experience. Based on this analysis, our aggregated adjusted pay gap results
show that as of 2019 we paid women 100% of what men are paid, and we paid racial and ethnic
minorities in the U.S. 100% of what non-minorities are paid.
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CARPENTER TECHNOLOGY CORPORATION

Corporate Governance » Environmental, Social and Governance Issues

Any stockholder who wishes to interact with the Board directly should send a request to our Chief Governance Officer,
who will work with the Corpcra(s Governance Committee to arrange appropriate interactions. Stockholders can contact
Mr. Dee at Also, can contact Mr. Lain at tlain@cartech.com o
610-208-2210 regarding Investor Rolatons mators

How to Communicate with our Board of Directors

Stockholders can communicate with the Board of Directors by sending a letter addressed to Carpenter Technology
Board of Directors, c/o Corporate Secretary, 1735 Market Street, 15th Fioor, Philadelphia, PA 19103, Carpenter's
Corporate Secretary will review the correspondence and forward it o the Chairman of the Board or to the Chair of the
appropriate Board commitiee or to any individual director or directors to whom the communication may be specifically
directed. If the communication is unduly hostile, threatening or illegal, does not reasonably relate to Carpenter or ts
business, or is similarly inappropriate, the Corporate Secretary will not forward the communication, and will notify the
sender if and as appropriate. Stockholders and other interested parties may also communicate with the non-employee
directors, non-executive Chairman, or the Audit/Finance Committee by sending an email to
boardauditcommittee@cartech.com

Environmental, Social and Governance Issues

Carpenter is committed to being a good corporate citizen that benefits the communities in which we live, work and
play. We strive to maintain the highest ethical, environmental and safety standards and we encourage and celebrate our
employees’ active participation in achieving these goals. Our business is managed for long-term success in a manner
that we believe is economically, environmentally and socially responsible.

Carpenter Safety Vision

Above all else, the safety of our employees is Carpenter's top priority. We believe that it s the shared responsibility of
every employee to actively participate in all aspects of the safety program and to strive for zero injuries. The hallmarks
of our safety program are:

> dedicated leadership, accountability and employee empowerment;
> continual improvement plans (Plan-Do-Check-Act);

> tools, resources, and education to improve total workplace safety and health; and

a skilled, technology-driven workforce that proactively assesses risks, strives to eliminate hazards, and integrates
learning from incidents and near-misses to prevent further occurrences.

Community Relations

We believe that part of being a responsible corporate citizen is improving the communities where our Emp\cvses iive
and work. This commitment spans a wide variety of engagement and activities, both in terms of our employee:
volunteerism and monetary donations on behalf of Carpenter and by our employees, with the aim of strangmemng our
communities. We encourage employee volunteerism at all our locations through organized activities and by contributing
0 local charitable organizations and educational efforts from working at the food pantry, to taking children fishing, to
participating in Relay for Life. Our employees are passionate about our communities and enjoy working together for the
greater good

Examples of how Carpenter supports our local communities include:

> Promoting science and math curriculum design in public schools and providing scholarship funding to educational
efforts, such as summer materials camps, science and engineering fairs and STEM programs;

> Supporting the United Way and locally based non-profit organizations through monetary gifts and employee
volunteerism; an

Supporting Relay for Life fundraising cancer event.
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CHEVRON CORPORATION

corporate governance

environmental, social, and governance engagement

] =cus (SO Engogement Team, and, when spproprite.
and other Lead Director and our Public Policy
stakeholders and mainteining ¢ s Goodwil 58| Committas. Chair have continued fo lsad our robust
core Chevron objective. Chevron conducts extensive  stockholder outreach program.
sngagemen's wih sockiolders 2 an essenti part of
Thes

- OurEsG Team had substantive engagements
with stockholders representing more than 40 percent of
Chevron's outstanding common stock. Our Chairman and

routinely cover govemance, compensation, socel, safety,

environmental, climate change, culture, human  rights,
human capital management, and other current and
emerging issues.

In addition, we have an extensive investor relations
outreach effort, in which members of senior management
routinely meet with major investors to review Company
strategies, financial and operating performance, capital
allocation priorities, and near-term outiook. We use all of
these sessions to ensure that the Board and management
understand and address the issues that are important to
our stockholders.

In order to continuously improve Chevron's governance
processes and communications, Chevron follows an Annual
Engagement Plan and Process. Through this program, we are
able to identify and address environmental, social, and
governance topics that are raised by our stockholders. The
Governance Committee and the Public Policy Committee
oversee the stockholder engagement program and make
ding stockholder

Since Chevron's last Annual Meeting, an engagement team
consisting of senlor execuives, subjct malter experts on
governance, and d social

Board members attended several of these meetings,

+ In addition, our ESG Engagement Team reached out to
every stockholder or their representative who submitted
proposals for inclusion in our Proxy Statement and met with
each one to discuss their concerns and areas of agreement
and disagreement

During these engagements, Chewron gained valuable

feedback on several topics, including:

+ expectations about ESG reporting;

+ the importance of having a TCFD-aligned climate report;

+ Board composition and Director skills and expertise:

+ executive compensation and alignment with performance;

- governance trends, such as growing demands for
transparency and increasing scrutiny of company cultures
Ihis feedoack was shared vith the Board and s relevant
Committees.  For more information about these
engagements see the “Independent Lead Director,” and

Discussion and Analysis” sections of the
Proxy Statement.

communicating with the board

The Governance Committee reviews interested-party communications, including stockholder inquiries directed to
non-employee Directors. The Corporate Secretary and Chief Governance Officer compiles the communications, summarizes
lengthy or repetitive communications and the responses sent, and takes further action, if any. All communications are available

to the Directors,

Interested parties wishing to communicate their concerns or questions about Chevron to the independent Lead Director or
any other non-employee Director may do so by mail addressed to the Lead Director or Non-Employee Directors, c/o Office
of the Corporate Secretary and Chief Governance Officer, 6001 Bollinger Canyon Road, San Ramon, CA 94583-2324 or by

email to corpgov@chevron.com,
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CHENIERE ENERGY, INC.

CORPORATE SOCIAL RESPONSIBILITY AND
POLITICAL ADVOCACY AND OVERSIGHT

‘CORPORATE SOCIAL RESPONSIBILITY AND POLITICAL ADVOCACY AND OVERSIGHT

Climate Change Strategy
AtCheniere,
P inlieu of
Our fox is 50 central to our operati it
and affordable energy to the world.”
\gency (“IEA") concludes th dera tural provide
a quarter of the global by 2040 and tht 10 meet thi The [EA

500 million metric tons (Mt) of CO, emissions between 2010 and 2018.

To help us realize our opportunity to help add: inability, Cheniere h

We plan to publish our inaugural Corporate Responsibi
of reporting by the Task Force on

helped limit the rise in global emissions since 2010 and has avoided over

Adomedasemu t ility principles, Board as part of it cl inabil o

1. Science:Cl i P
and determine our actions.

3. Supply Chai

Co-founded the C o h pr

jith the 1O 14001
standard

Implemented Leak Detection and Repair programs at our terminals and compressor stations to monitor fugitive emissions,
including methane

Designed ff For example, at our Sabine Pass and

Corpus Ct we capture waste turbines and PP

intensive processes

Addressed opporturitiesto better understand the heniere's supply chain by engaging

our major

Participated in studies coordinated by the National Petroleum Council ities and ded d
i o !

ity (‘CR) reportin 2020. The report is expected to be aligned with elements
fal Disclosures (‘TCFD"), and the

< t t

Climate and Sustainability Governance

B"), an
d the Global ing Initiative (GRI").

our climate and 3 g Committee of
li Cheniere's Policy, ind Public Affairs ("PGPA") organization, led by a
nior (*SVP"), heads our enterpr climate-
related risks. We have fi | CR team, made up of led
and sustainability department.
‘Additional details can be found at g
2020 PROXY STATEMENT 2
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CHUBB LIMITED

Gorporate Governance - Citizenship at Chubb

Citizenship at Chubb

Protecting the Present and Building
a Better Future

Phjlanthropy

Good corporate citizenship lies at our core-how we practice our
craft of insurance, how we work together to serve our
customers, how we treat each other, and how we work to help.
make a better world for our communities and our planet.
Citizenship is about responsibility-and we express that
responsibility in a way that reflects our core values and our
‘mission to protect the present and build a better future.

‘We accomplish our mission by providing the se:un'ty from risk
that allows peopl and buslneses o grow an prosper. Qur
‘mission is realize a culture that values and
T e iy Ao e
working to protect our planet and assisting less fortunate
OIKIng 10 prog alietand gt s

productive and healthy lives; and by promoting the rule of law.
From our roots in 18th century Philadelphia, we have built
dynamic, i ise witha

to hip. We act on th
oftesponsiilty through a wide range of activites that include
contributions of time and money.
Undcrlymg our mission and commitment s a strong leadership
and governance structure. At the senior executive level, our
nship
program, led by our GeneralCounsel n that regard ,and ensures

c\llture, alus and misson. Our Beard ofDirectos s
elegated to our Nominating & Governance Committee
responslhﬂlty for overseeing Chubbs Citizenship (Esc) activity,
and other Board Comumitees monior and review spec
Citizenship-related matters in accordance with
charters. Citizenship also remains a full Board (oplc, for
Gt o Counsel presented to the Board on current
DT atits year- 2019,
W in engaging with includis
our shareholders. employees rating agencies, interest groups and
others) on our Citizenship initiatives and consider their feedback.
et out beloware st fewofth many nativesthat we are
proud of and hope you find of interest. As part of

we alsn

reports and upd:

initiatives, including
e T 7] acnvliy For more
information, including access to these reports, visit our website
at: chubb. itizenshi

60 Chubb Limited 2020 Proy Statement

assist less fortunate Individuals and.
communities in achieving and sustaining
productive and healthy lives in
geographic areas where the Company
operates. The Company’s philanthropy
is funded principally through the Chubb
Charitable Foundation and the Chubb
Rule of Law Fund.

‘The Chubb Charitable Foundation
addresses actionable problems and
contributes to helping alleviate poverty,
improve the health of at-risk
populations, provide access to quality
education and protect the environment,
In the last 10 years, the Company has
contributed more than $100 million to
the Chubb Charitable Foundation.

For many years, for example, the Chubb
Charitable Foundation has supported
the International Rescue Committee,
including its efforts to help refugees get
settled and establish productive lives.
The Chubb Charitable Foundation has
helped build schools in China and
Vietnam, fund micro-finance projects in
Mexico and Colombia, and serve as a
‘major partner for Teach for America and
Teach for All programs in the United
States and around the globe.

1. Environmental,

Total of 02 pages in section

Social & Governance | 9



https://www.dfinsolutions.com/sites/default/files/documents/2020-07/791270_carpenter_technologies.pdf#page=22
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/846668_cheniere_energy_inc.pdf#page=29
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/838093_chevron_corporation.pdf#page=35
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/859573_chubb_limited.pdf#page=64

CIENA CORPORATION

Sustainability in Our Products and Suppliers

Technology innovation reduces environmental impact

of network infrastructures at a time of significant traffic

and service expansion

« Product portfolio design optimizes power utilization
and reduces network elements

« Efforts to improve the energy efficiency per gigabit
of throughput in our high-performance networking
solutions

+ Initiatives to improve space and cooling
requirements

Member of the Responsible Business Alliance (‘RBA")

« We have adopted, and seek to ensure that our key
direct suppliers adopt, the standards and principles.
setforth i the RBA Code of Conduct

TL900O certified product

Environmental & Sustainability

Pursue Opportunities to Reduce Our Carbon Footprint
+ Participate in CDP climate change and water

disclosures

Rapid adoption of flexible and remote working and

collaborative tools

Pursuing opportunities to consolidate real estate

footprin
+ 5 locations LEED certfied or certiiable

Reporting and Recognition
RBA / Rocky Mountain Institute / TIA sustainability
membershi
Published initial CSR Reportin December 2018

dvanced rating by Ecovadis
ATAT Diversity Supplier Award

proc
Sustainability assessments with suppliers representing
significant spend

Supplier diversity program

Engaged with key customers on sustainability
opportunities in products and fulfilment, underpinning
the circular economy

ey
+ Completed global Environment, Health and Safety
Management System Certification

™

ncourage Opportunit

Community Outreach & Support

s to Volunteer

Ciena Cares —a comprehensive, best-in-class
‘community program

Local “Ciena Cares Champions” across the globe
romote engagerment  our communiies

Flexible volunteering during work

Rowards o voanor hous somed provide further
charity benefits

Joint community projects with customers and business

partners
Opportunities for employees to volunteer in person or
virtually

Charitable Donation Matching

« New online charitable giving portal to promote
employee donation matching program

« New employee stipend to donate to their favorite
charities

+ Up10$1,000 annual matching for employee
donations

Support for Current and Potential Employees

+ Disaster relief programs for employees, customers
and natural disaster response
* Support for STEM education

We maintain a Corporate Social Responsil

Policy and an Environmental, Health and Safety Policy which, along with our

it
CSR Report, can be found on the “Corporate Social Responsibility” page of the "About us” section of our website at
www.ciena.com
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C it to Ce ity, Diversity and

Comerica's Core Values reflect our commitment to corporate responsi

The Enterprise Risk Committee of the Board oversees all of Comerica’s risk management, including
environmental and social risks. Comerica's Director of Corporate Sustainability provides annual updates to the
Board's Enterprise Risk Committee, which reviews our value creation approach to corporate sustainability,
including areas of progress, challenges and future initiatives

The Governance, Compensation and Nominating Committee is responsible for determining the constituency of
the Board, and looks at diversity of experience, professions, skills, geographic representation and/or

‘g nominees. At the employee level, Comerica supports diversity and inclusion
through our Executive Diversity Committee (“EDC”), comprised of our CEO, his leadership team and Comerica's
Chief Diversity Officer. All of Comerica’s EDC members are required to include diversity and inclusion in their
annual performance review and to include diversity objectives throughout their lines of business.

backgrounds when evaluaf

Community, diversity and sustainability highlights for 2019 included:

ty.

2019 Company Highlights

l**”i
{86%
thcm\unmvyM rs of
Wn:\a\cducal/ontm\rmg training.

events sponsored by
Comerica

ﬂ) 231,000

meais provided in conjunction wih our
community Shred Day events, which
gathered paper

° of Corctica's,
" S employees are.
[ aleinic minories
of Comerica's
00 65% e
s O arcwomen

T 2$8.42

donated o charitable organizations via
more than 1,

A0

271,300 -

of volunteer time. dmzlted to nonprofits by
Comerica colleagues.

in green loans and commitments

SUCCESSFULLY SURPASSED ALL 2020 ENVIRONMENTAL SUSTAINABILITY GOALS

sa23: U0

Cormerica has been ranked as a
top company for diversty on
Diversityinc survey

CLEARWATER PAPER CORPORATION

Sustainabil

y
Gur products have two critical environmental sustainabillty advantages:

« Wood, the primary raw material used in our products, in the form of chips, sawdust, pulp,
woody biomass, and logs, is a 100 percent renewable and commonly recycled resource.

Renewabil products can provide more sustainable alternatives to products made from
non-i renewable resources

To ensure we are well positioned to capitalize on these sustainability advantages, we have always
been committed to minimizing the environmental impact of our operations throughout the value chain.
Examples of environmental initiatives include:

Design and Sourcing
«  We design and manufacture products using circular economy principles where possible.

«  We support responsible forest management — we were the first U.S. company to offer a full line
of FSC-certified bleached paperboard products and the first to offer consumer FSC-certified
facial tissue in private brands.

We maintain 100 percent of our pulp as certified or controlled wood from known sources.

© W T R T e TSR
the Forest s«ewammp Council (FSC®), Sustainable Forestry Initiative (SF) and

9 for th of Forest Certification (PEFC) programs.
We engage directly with suppliers to ensure certification standards are followed, including
through contracts and supply agreements.
Menufacturing

«100% of our manufacturing facilties are located in the U.S. and are therefore subject to all U.S,
federal, state, and local environmental laws and regulations.

We are committed to cutting greenhouse gas emissions associated with energy consumption in
our manufacturing facilties. For example:

o We generate renewable energy through biomass derived from wood fiber, a by-product of
several of our manufacturing processes.

o We maximize energy efficiency inherent in combined heat-and-power systems
«+ We are committed to cutting other air emissions, including particulate matter, nitrogen oxide,
volatile organic compounds, and sulfur compounds.

« We strive to reuse a significant amount of water in our manufacturing process, returning the
majority back to the environment following treatment using industry best practices.

We work to minimize manufacturing waste through beneficial reuse, reducing the amount of
material to landfills.

We are committed to the efficient recovery and reuse of chemicals and fiber, supporting our
circular economy principles.

Clearwater Paper Corporation 2020
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CONCHO RESOURCES

Our Stockholder Engagement Program

The Company is committed to active engagement with our stockholders. The Company employs a year-round approach
including proactive engagement as well as responsiveness to specific areas of focus. During 2019, members of senior
management met with a cross-section of the Company's stockholders representing approximately 75% of the Company's
outstanding shares. These meetings included a discussion of the Company’s plans, risk oversight, operations and strategy,
and at times an overview of the Company'’s practices on compensation, governance and environmental and social matters.

Stockholder Engagoment Management hold meatings with stockholders
representing approximately:

Concho's commitment to stockholder engagemen

©  Ayear-round, proactive engagement program

®

Dedicated resources responsible for active engagement with
stockholders throughout the year

75%

®

Engagement designed to address stockholder questions, provide
perspectives on Company policies and collect stockholder
feedback to be used as an important data point i evaluating the
Company's practices and disclosures

outstanding

Environmental, Social and Governance (“ESG”) Highlights

Corporate Responsibility at Concho

The Company believes ils approach to ESG, interchangeably known as corporate responsibilty or sustainabilily,is

fundamental to its business and good for the Company's stockholders. The Company further believes that consistently
uting its srategy and integrating it focus on corporate responsibilty will coniribute to sustainable performance over the

long term.

‘The Board maintains overall oversight of the Company's business strategy, risk management, governance and compensation
practices, while the Health, Safety, Environment and Reserves Committee has oversight responsibilty for sustainability-related
activities and reports to the full Board on these topics. Concho also established a Sustainability Working Group consisting of
select individuals from across the organization, which meets regularly throughout the year and briefs the Chief Operating
Officer on sustainabllity and specific HSE-related topics, including HSE organization, planning, safety and emissions
performance.

Board of Directors Senior Management

lth, Safety, Environm Sustainability Working Group and
[REgerves Committas) members of the senior manageme
team assist the Board with uverslgh\ of

Full Board

Reviews Concho's risk framework. Oversees Concho's health, safety and
governance and compensation practices  environmental policies, programs and
and provides oversight of business practices

strategy and practices Concho's corporate responsibility and

sustainability initiatives

Corporate Responsibility Framework
‘The Company priortizes the safety and health of our employees, managing our environmental impact, empowering our
workforce and serving the communities where the Company operates. Our corporate responsibilty activiies are organized
under five primary pillrs:

+ prioritizing safety and health

- protecting the land, water and air through sustainable development;

+ investing in the Company's future through its people;

+ upholding good governance practices; and

+ supporting projects that contribute to the long-term growth of the Company’s communities.
The Company also maintains a section of its website for corporate is available at he
corporate-respon: (web links throughout this document are provided for convenience only, and the content on the
referenced website does not constitute a part of this Proxy Statement). This section of the website describes (i) how the
Company strives to operate responsibly, safely and sustainably, (i) how those elements are part of the Company's long-term
strategy and (ii) how the Company manages ESG-related risks and opportunities.

= 2020 PROXY STATEMENT 4

10

Total of 02 pages in section

8™ EDITION | GUIDE TO EFFECTIVE PROXIES

DFIN


https://www.dfinsolutions.com/sites/default/files/documents/2020-07/682158_ciena_corporation.pdf#page=23
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/853848_clearwater_paper_corporation.pdf#page=11
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/876238_comerica_incorporated.pdf#page=9
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/871699_concho_resources_inc.pdf#page=8

DARLING INGREDIENTS INC.

DEVON ENERGY CORPORATION

PROXY SUMMARY

GOVERNANCE AND CORPORATE SOCIAL RESPONSIBILITY HIGHLIGHTS

Our company has a history of strong corporate governance. By evolving our governance approach in light of best practices,
our Board drives sustained stockholder value and best serves the interests of our stockholders.

WHAT WE DO WHAT WE DON'T DO

/ Majority voting for directors X No supermajority voting requirements in bylaws or

/_100% independent Board committees X_No poison pill
/_100% directors owning stock X_No supplemental executive retirement plans
+/_Annual election of directors X_No change in control excise tax gross-ups
/ Compensation recoupment (clawback) policy X No discounted stock options, reload stock options or
stock option re-pricing without stockholder approval
X No automatic single-trigger vesting of equity compen-

/ Right to call special meeting threshold set at 10%
sation upon a change in control

X No short-term trading, short sales, transactions
involving derivatives, hedging or pledging transac-
tions for executive officers and directors

/' Provide a majority of compensation in performance-
based compensation

/ Pay for performance based on measurable goals for
both annual and long-term awards

/ Balanced mix of awards tied to annual and long-term
performance

/_Stock ownership and retention policy

Corporate Social Responsibility/Sustainability

Dariing Ingredients is committed to uphold and grow the sustainable
perations and practices that lay the foundation of our business. As our

planet faces challenges to its climate as well s its resources, our future

depends on our abilty to find viable ways to provide for the ever-

increasing demands for food and fuel. We serve the agri-food industry.

purposing

nutrients and biofuels that contribute to a circular economy. By

respecting and utiizing the resources nature provides, we can

positvely contribute to tackiing today's ciimate challenges. We do

this by remaining focused on clean air & water, safe food & feed,

and giving back to our communities and workplaces. The Darling

Ingredients’ Corporate Socal Responsibiy website.

social poliies and following:

B g S
e ok t promota the cperation

rotactive ofthe heskh an sfey o bth ur empioyecs and the
public.

We maintain a Code of Conduct that is applicable to
s, offcers, employees, and vendors. The Code of Con-

pol pics,
including conficts of interest, compliance with laws, human rights, use
d fair competiion.

o Honk & Wit Polcy: e maltan & ol A Heak
& Welfare Policy setting our commitment to operate n a m
o S e e Dy
agencies to protect animal heaith and well-being.

DEVON

NCE (cont’

portfolio of U.S. oil assets, we are aggressively pursuing an improved cost structure to further
expand margins. We have realized annualized cost savings by reducing well costs, production
expenses, financing costs, and G&A expenses.

Commodity prices are uncertain and volatile, so we strive to maintain a strong balance sheet, as
well as adequate liquidity and financial flexibility, in order to operate competitively in all
commodity price cycles. Our capital allocation decisions are made with attention to these financial
stewardship principles, as well as the priorities of funding our core operations, protecting our credit
ratings, and paying and growing our stockholder dividend.

Sustainability Performance

Devon is committed to delivering results to our stakeholders in the right way. As a leading
independent oil and natural gas company, that means producing energy to help meet global demand,
while generating strong financial returns and long-term value for our stockholders. For Devon, it also
means operating a safe, environmentally responsible, and ethical business in the field and in the
office.

Based in Oklahoma City, we employ approximately 1,700 men and women in the U.S., operating
under the motto: Commitment Runs Deep. We take this to heart and apply it to everyone who has a
stake in our success - investors, employees, and neighbors alike.

OUR PEOPLE

Our employees’ knowledge, expertise, skills, and creativity are the keys to Devon’s success. We look
to our core values to build the workforce we need: we seek to hire the best people and expect them
to do the right thing, deliver results, be a team player, and be a good neighbor. In return, we
provide competitive compensation and benefits, including:

+ medical, dental, and vision health care coverage for all employees and their families;
« health savings and dependent-care flexible spending accounts;
+ 2401(k) savings plan with a generous Devon match for contributions by U.S. employees;

+ education, training, health, and wellness programs;

+ maternity and parental leave for the birth or adoption of a child and an adoption assistance
program; and

« alternate work schedules, flexible work hours, part-time work options, and telecommuting
support.

2 Commitment Runs Deep

DARLING
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CORPORATE GOVERNANCE

Board of Directors Nominations

The Nominating and Corporate Governance Committee considers in evaluating Board of D did:
including: business experience, board of directors experience, skils, expertise, education, professions, backgrounds,
diversity, personal and professional integrity, character, business judgment, business philosophy, time availability in light of
other commitments, dedication, conflicts of interest, and such other relevant factors that the Nominating and Corporate
Governance Committee considers appropriate in the context of the needs of the Board of Directors. In considering diversity,
the Nominating and Corporate Governance Committee evaluates candidates with a broad range of expertise, experience,
skills, professions, education, backgrounds and other board of directors experience. While the Nominating and Corporate
Governance Committee does not have a formal policy with respect to diversity, it considers diversity of race, gender and
ethnicity as important factors in identifying directors who will bring diverse viewpoints, opinions and areas of expertise that
will benefit the Board of Directors as a whole. To further demonstrate its commitment to seeking diversity of race, gender
and ethnicity in its consideration of director candidates, the Nominating and Corporate Governance Committee added these
important factors to its charter in August 2019 as criteria to be considered in identifying and evaluating director candidates.
The Nominating and Corporate Governance Comittee does not assign specific weights to particular criteria in evaluating
prospective nominees.

The Nominating and Corporate Governance Committee also considers whether a potential nominee would satisfy the NYSE's
criteria for director “independence,” the NYSE's “accounting or related financial management expertise” standard and the
SEC's definition of “audit committee financial expert.”

Whenever a vacancy or potential vacancy exists on the Board of Directors due to expansion of the size of the Board of
Directors or the resignation or retirement of an existing director, the Nominating and Corporate Governance Committee
begins its process of identifying and evaluating potential director nominees. The Nominating and Corporate Governance
Committee considers recommendations of members of the Board of Directors, management, stockholders and others. The

lominating and Corporate Governance Committee has sole authority to retain and terminate any search firm to be used to
identify director candidates, including approving its fees and other retention terms.

The Nominating and Corporate Governance Comittee conducted an evaluation and assessment of each director whose
term expires in 2020 for purposes of determining whether to recommend them for nomination for re-election to the Board
of Directors. After reviewing the assessment results, the Nominating and Corporate Governance Committee determined to
make a recommendation to the Board of Directors that Howard M. Berk, Daniel J. Brestle, Caroline W. Nahas, Gilbert T. Ray,
Larry A. Kay, Douglas M. Pasquale and Susan M. Collyns be nominated for re-election to the Board of Directors. The Board of
Directors reviewed and accepted the Nominating and Corporate Governance Committee’s recommendation and has
nominated Howard M. Berk, Daniel J. Brestle, Caroline W. Nahas, Gilbert T. Ray, Larry A. Kay, Douglas M. Pasquale and Susan
M. Collyns for re-election to the Board of Directors.

Stockholder Nomina

g and Corporate Governance Committee will consider director candidates recommended by stockholders and will
that it applies to other candidates.

hing to recommend director candidates for consideration by he Nominating and Corporate Governance

Committee may do so by writing o the Secretary, giving the recommended nominee’s name, biographical data and

by the wri of the nominee to serve if elected. Any stockholder who
wishes to directly nominate a director candidate to stand for election at a meeting of stockholders must provide written notice
that s timely and in proper form i dance with the advance jided i the Corporation’s Bylaws.

ns

Environmental, Social and Governance hlights

In executing on the Corporation’s strategic priorities, we recognize our responsibility to drive long-term stockholder value
through ethical business practices that make sense for our business, our guests and our communities. Pursuant to its charter,
our Nominating and Corporate Governance Committee has the responsibility to review and oversee the Corporation’s
actions on issues related to corporate social and other matts iated with the
Corporation’s participation as a global corporate citizen. Our corporate social responsibility efforts are organized into the,
following categories: supporting our neighborhoods, caring for the environment and valuing our team members.

u

CUSTOMER GROWTH

Customer growth is good for business, but to us it matters more than Electric and gas
that: It provides tangible proof that we are doing the right things, and
customer growth

doing them well.
across our footprint

* In 2019, we connected nearly 34,000 new accounts at Dominio
Energy Virginia, including a record 26 data centers. The companies
that own those data centers could have chosen any provider in the
United States. Their choice of Dominion Energy represents a

resounding endorsement. $5 billion spent on
* We grew the electric customer base by 1.8% and the gas customer regulated growth

base by 3.4% at Dominion Energy South Carolina. We also saw

customer growth of 2.6% at Public Service Company of North programs

Carolina, Incorporated, and 2.6% at Questar Gas Company.

GROWTH AND SUSTAINABILITY INVESTMENTS
Growth maters — to investors, to employees, and to those we serve. it 5800 million invested
provides the financial sustainability that is a core part of our mission in solar generation
and makes improvement possible. This includes making investments
that benefit the environmental and social well-being of our customers,
employees, shareholders and communities we serve.
« In 2019, we spent about $5 billion on regulated growth programs, Announced the
invested $866 million in electric transmission projects at Dominion . '
proj nation's largest

Energy Virginia, and invested more than $390 million in pipeline
replacement programs at the company’s gas utilities. offshore wind project

 We spent about $800 million on solar generating projects and
brought online 388 megawatts of solar generating capacity in North
Carolina, South Carolina and Virginia.

We laid the groundwork for our February 2020 commitment to achieve net zero carbon dioxide and methane
emissions from our electric generation and gas infrastructure operations by 2050.

* We are developing the largest offshore wind project in the U.S., consisting of 2,640 megawatts of zero-carbon
electric capacity.

* We are partnering with school districts across Virginia on a nation-leading initiative to replace diesel school
buses with emission-free electric school buses, promoting cleaner and healthier communities.

* We are investing in strategic waste-to-energy partnerships in seven states valued at $700 million, through which
we will capture otherwise fugitive methane from hog farming and dairy operations and convert it to pipeline-
quality natural gas for use in heating homes and businesses.

OUR COMMITMENT TO EMISSIONS REDUCTIONS

2030 2040 2050

(O] (O]

5 .
55% 80% Net Zero

Cutbon potions tesans Enteions

Gben Eionoes o Mo e Catbon anat Methane Brissions
s e s e
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DOVER CORPORATION

PROPOSAL 1 — ELECTION OF DIRECTORS

Environmental, Social, and Governance Oversight (ESG)

We are committed to creating economic value for shareholders by developing products designed to help our customers meet
their sustainability goals in response to evolving regulatory and environmental standards. We believe that sustainability-driven
innovation presents a growth opportunity while contributing positively to enhanced resource efficiency and reduced waste. In
that regard, over the past several years, our businesses have accelerated efforts and processes around innovation, focusing
on technologies that create tangible value for our customers. We also believe that integrating awareness and management of
material ESG risks, opportunities, objectives, metrics, and other sustainabilty factors into our strategy, operations, and
governance wil help create value for our stakeholders and inure to the benefit of our long-term success as a business.

ESG Prioritization Analysis

In early 2020, we began a materiality analysis to identify and prioritize the ESG topics that are the most important to our
business and stakeholders such as employees, customers, and investors. We began by identifying an nitial set of ESG topics
believed to be the most relevant to Dover based on a survey of disclosures made by peer companies, topics identified as
material by industry standard setters, and our strategic focus areas and long-term business plan. We also considered
feedback received from investors on ESG and sustainability matters solicited during our engagement efforts. We used those
topics to guide interviews with a wide variety of our business leaders, including representatives from our operating companies
s well as human resources, supply chain, legal, investor relations, and operational resources. We will consider the feedback
received on the lst of topics through the lens of our long-term strategic plan and values, and will use the results to help support
the prioritized allocation of resources and to promote clear and transparent reporting of ESG matiers to key stakeholders.

ESG Disclosures & Reporting Framework

Following completion of the materiality analysis, we will launch a refreshed ESG landing page on our website to improve
transparency of our ESG related disclosures and underlying business practices. We plan to begin disclosing using the
Sustainable Accounting Standards Board reporting framework and will also report on key Global Reporting Initiative indicators.
As part of our evolving strategy, we intend to deploy ESG-related goals and key performance indicators across our business,
and to report on material goals and key performance indicators and our results. Our ESG focus areas will serve as the
framework for evolving these goals and metrics to measure our future performance. They will also influence our approach to
product creation and innovation, operational practices, stakeholder engagement, and the atiraction and retention of
employees.

Sustainability Goals

We are committed to fostering sustainable business practices across our businesses in order to reduce greenhouse gas
emissions and energy consumption. In 2010, we implemented a process to conduct an inventory of our greenhouse gas
emissions. Since then, we have evaluated our ciimate change risks and of s, as well as developed an energy and
climate change strategy that includes goals, objectives, and related projects for reducing energy use and greenhouse gas
emissions. To further promote our sustainabilty efforts, we committed to reducing our overall energy and greenhouse gas
intensity indexed to net revenue by 20% from 2010 to 2020. We have achieved those goals ahead of schedule. We are in the
process of evaluating our strategic approach to managing sustainabilty and plan to continue reporting on our energy and
greenhouse gas intensity. We have participated as a voluntary respondent in the Carbon Disclosure Project (CDP) since 2010
and have maintained our scoring range since we began reporting. Further, we began partcipating in the CDP water security
program in 2018 and expanded our reporting in 2019 with water data collection
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Sustainability

Dow's ambition is to be the most innovative, customer-centric, inclusive and sustainable materials science company in
the world. Sustainability is more than an important ambition for Dow. It is key to how we apply science to drive growth,
improve our operations and help solve some of the world's most complex challenges.

To achieve our ambition, we are focused on three areas where we have the most impact and the most opportunity to
create shared value for Dow and society.

025 Sustaing by, 7

G\\mate Protect/'o,7
N ! 7

. Y
World-Leading Operations

Dow People: Engaging for Impact

Dow's full annual disclosure of sustainabity performance can be found on the Gompany's website at
www.dow.com/sustainabilty.

Dow reports in accordance with the Global Reporting Initiative (GR) Standards Comprehensive option, requiring reporting
all of the General Disclosures described in the GRI Standards as well as al of the Specific Disclosures related to topics
material to the Company. The report also serves as Dow’s Communication on Progress for its commitment to the United
Nations Global Gompact. Dow is also committed to implementation of the recommendations of the Financial Stability
Board'’s Task Force on Climate-related Financial Disclosures (TCFD) over the next three years.

Dow's public policies on topics inclucing Chemical Management, Responsible Care, Energy and Climate Change,
Sustainabilty, and Environment, Health & Safety can be found on the Company’s website at www.dow.com/about.

Dow's sustainabilty reporting referenced in this Proxy Statement and the information on, or accessible through, Dow's
websites are not part of or incorporated by reference into this Proxy Statement.
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DUPONT DE NEMOURS, INC.

Commitment to Sustainability

Dunkin' Brands believes being a good corporate citizen is good business. We set
sustainability goals to make continuous progress in the areas of responsible sourcing,
sustainable packaging, energy efficiency, waste reduction, animal welfare, nutrition and other
issues and have made important progress toward those goals in 2019. Sustainability is a
journey and we are committed to continued progress under our three pillars: Sustainable
Food, i and Sustainable C i

Highlights of our Sustainability progress in 2019 include:

Coffee Sustainability. In 2018, Dunkin’ U.S. and NDCP, the franchisee-owned purchasing
and distribution cooperative, became a leading funder of World Coffee Research, a non-profit

8 « 2020 Proxy Statement Dunkin’ Brands Group Inc.

CORPORATE (continued)

effective on the Company and Corteva, including certain limitations on each party's ability to transfer certain
businesses and assets to third parties without assigning certain of such party's indemnification obligations under the
Separation Agreement to the other party to the transferee of such businesses and assets or meeting certain other
alternative conditions.

Other Agreements

The Parties entered into several other licensing, services, support, software, supply and lease agreements in
connection with the Dow Spin-off and the Corteva Spin-off.

Delinquent Section 16(a) Reports

Section 16(a) of the Securities Exchange Act of 1934, as amended, requires the Company's directors and executive
officers and persons who own more than 10% of a registered class of the Company’s equity securities (‘Reporting
Persons’) to file with the SEC reports on Forms 3, 4 and 5 concerning their ownership of and transactions in the
common stock and other equity securities of the Company, generally within two business days of a reportable
transaction. As a practical matter, the Company seeks to assist its directors and executives by monitoring
transactions and completing and filing reports on their behalf.

Based solely upon a review of SEC filings, all Reporting Persons complied with these reporting requirements during
2019, except for (i) a Form 4 for Lamberto Andreotti which was filed delinquently to reflect shares acquired and
disposed of by his investment manager in a managed account without his knowledge and (ii) an amended Form 3 for
each of Jacqueline K. Barton and Richard K. Davis, reflecting additional shares of DowDuPont stock not previously
reported.

Sustainability Initiatives
A Purpose-Driven Company
Our purpose — to empower the world with the essential innovations to thrive — describes how we use our passion
and proven expertise in science and innovation to create sustainable solutions for the complex challenges facing our
world. Over the course of DuPont's history, we have proven repeatedly that the most valuable and enduring
business outcomes are the ones that are beneficial to society and keep the planet thriving. The Board believes that a
continued focus on sustainabilty will help the Company deliver long-term stockholder value.
Guided by Our Core Values

Our core values reflect the longstanding commitments of our heritage companies, demonstrate our steadfast
commitment to our people and the planet, and exemplify the way we operate.
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Safety and health Respect for people Highest ethical behavior  Protecting the planet
We're committed to We treat our employees  We conduct ourselvesin  We find science-enabled,
protecting the safety and and all our partners with  accordance with the sustainable solutions for

health of our employees, our  professionalism, dignity,  highest ethical standards,  our customers, always
contractors, our customers, and respect, fostering and  and in compliance with all  managing our businesses

and the people in the environment where applicable laws, always to protect the environment
‘communities where we people can contribute, striving to be a respected  and preserve the earth's.
operate. innovate, and excel. corporate citizen natural resources-for
worldwide. today and for future
generations.
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ETSY, INC.

2019 GOAL 2019 PROGRESS 2020 GOAL*

Commissioned Etsy’s second economic
impact study, which found that, in 2019,

Etsy sellers:
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« Procured 76% of our electricity from
renewable sources, up from 58% in
2018,

a
inclusion strategy.
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THE E.W. SCRIPPS COMPANY

In Support of Giving Light
Corporate Social Responsibility at Scripps

“Give light and the people willfind their own way” is more than the Scripps company motto ~ it is a cultural calling and a
strategic direction. Few companies have the gift of such clarity of purpose: Journalism and the drive to inform and entertain
audiences while supporting the economy through advertising and marketing services provide our management and board of
directors with the strategic lens for Scripps’ value creation and growth.

We at Scripps are passionate about the impe journalism in our y - a Fourth Estate

government power, hold: figures and table and improves the lives of those we serve. We know
that a dynamic and healthy news media is instrumental to a healthy nation that governs itself through transparency and civil
discourse. This vision drives our internal priorities and our external partnerships and activities and provides a broad view of
the stakeholders to whom we are responsible.

In addition to maintaining best practices for corporate governance, as discussed elsewhere in the proxy, Scripps’ approach to
CSR falls into five general areas,

Objective,

Impactful
Journalism  Our objective local and national news coverage empowers people to make informed decisions for their
. Our investigative journalism plays a crucial watchdog role.

Scripps is dedicated to fulfilling our instrumental role as the Fourth Estate in American democracy.

own lives and for their communit
@ In our Local Media markets, Scripps takes pride in giving back to the places where we live and work
through social service projects, by shining light on important local issues such as domestic violence and
homelessness, and by sponsoring or emceeing important local philanthropic, civic and business events.
Its local television stations serve a critical public-service role in keeping viewers informed during
natural disasters, and they host telethons and other fundraising efforts to help those affected.

Both the local and national news and information organizations strive to earn and maintain the trust of
the public and to be fearless in the pursuit of the truth. Scripps journalists adhere to our journalism
ethics practices when gathering and reporting the news and welcome an open dialogue with the public
about their news-gathering processes. The Scripps Journalism Ethics Guidelines are available at this
URL: hics-guidelines.odf

Also toward this end, Scripps has committed time, talent and other resources to three key issues
impacting the important role of journalism in our society:

News Literacy. Scripps supports educating Americans on the role of the free press and
society’s need for robust reporting and energized news operations. The company
partnered with The News Literacy Project, a nonpartisan nonprofit organization, to
launch the first News Literacy Week in January 2020. The public awareness campaign
succeeded in achieving broad consumer reach and wide media support, and another is
planned for 2021. Scripps also has an ongoing partnership through which its journalists
volunteer in the classroom teaching the News Literacy Project’s curriculum to middle
and high school students.

The E.W. Scripps Company 19
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EXTENDED STAY AMERICA, INC.

2019 year
in review

GOVERNANCE HIGHLIGHTS

We continue to be an independent public company
with a fully independent Board (other than one seat
for our President and CEO) and Audt,
Compensation, and Nominating and Corporate
Governance Committees comprised solely of
independent directors. Al three of our Audit
Committee members are “financial experts” as
defined by SEC rules. Three of our seven Board
seats continue to be held by women

We continue our practice of asking for your
“say-on-pay” advice annually instead of on the
minimum three-year cycle required by SEC rules.

COMPENSATION HIGHLIGHTS

We have continued the use in our long-term incentive
plan of a performance measure based on total
shareholder return that we believe best reflects your
long-term priorities. We continue to maintain a
clawback policy that requires named executive

financial restatement indicates that the NEO received
greater compensation than he or she actually eamed.
Equity grants made in 2019 and thereafter continue
to have a “double-trigger,” requiring that a NEO
cease employment in connection with a change in
control in order to be entitled to accelerated vesting
under our incentive plans.

Finally, we have implemented a CEO pay package
that uniquely ties a majority of the CEO's pay directly
to the Company's stock performance over time
through the grant of restricted stock units in respect

52,134,152
kwhlyr

electricity savings
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of Paired Shares, a portion of which vests on the last
day of each calendar month through the end of
2021.

ENVIRONMENTAL AND SOCIAL
HIGHLIGHTS

2019 marked the eighth year of our program to

invest in energy and water conservation projects

Since 2012, we have focused our efforts on mutiple

opportunities including investments in:

> low-flow shower heads and toilets;

> interior lighting upgrades to energy-saving LED

bulbs and fixtures;

exterior parking area upgrades to energy-saving

LED lighting;

condensing and tankless hot water heaters that

minimize unnecessary heating;

> guest room occupancy controls that save energy
on unused rooms;

> battery storage to increase battery life;

> high-efficiency heating, ventilation, and air
conditioning equipment; and

> high-efficiency laundry equipment.

In addition to improving comfort, safety and security
for our guests, these measures have resulted in
substantial savings in natural resource use. In 2019,
our annual savings compared to pre-2012 usage
include:

> Electricity: 52,134,152 kwhiyr
> Natural Gas: 103,318 mmbtulyr
> Water: 489,873,006 gallons/yr

489,873,006
gallons/yr

water savings
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FEDERAL REALTY INVESTMENT TRUST

'CORPORATE RESPONSIBILITY AND SUSTAINABILITY

The consideration of environmental and social issues in all aspects of our business from developing and operating
our properties to the well-being of our employees is  key part of creating long-term value for our shareholders.
The success of our properties and our business s inextricably tied to our properties being embraced by the local
community and reflecting the values of that community and to our employees having an environment in which
they can thrive personally and our to these principles:

- Award of Excellence for Best Sustainable Project and Best Marketing Program
Maryland/District of Columbia Chapter of the National Association of Industrial and
Office Properties recognized Pike & Rose as the Best Sustainable Project and our Be

] SustainABLE marketing campaign highlighting the sustainable initiatives across 7 of

" our premier properties in the Washington, D.C. area as the Best Marketing Program
o Green Star Leader (4 stars)

- Achieved 4 star status for the 4th consecutive year and increased our score in 2019
" » by 7% over score in 2018

B

Green Lease Leader Gold Level

Recognized by the Institute for Market Transformation and U.S. Department of
i Energy's Better Building Alliance for high performance leasing practices that drive
shared energy savings and sustainability benefits in buildings

= Alliance for Workplace Excellence Seal of Approval
Recognized for Overall Excellence (12 consecutive year), Health and Wellness (12
consecutive year) and Eco Leadership (9™ consecutive year) for commitment to
balanced leadership and the overall success of our workforce, providing innovative
programs for employee health and paving the way for environmentally sustainable
workplaces with eco-friendly policies and practices

Renewable Energy Production

Invested nearly $38 million in solar energy installations at 24 of our properties.

Those solar installations represent 13.3 megawatts of installed capacity and today
enerate over 13 million kWh of electricity on an annualized basis which is enough

electricity production to power nearly 1,200 homes for a year

Investment in LEED Certified Buildings
14 buildings across our portfolio totaling 2.7 million square feet have achieved LEED
certification. In addition, Pike & Rose achieved LEED for Neighborhood Development
Stage 3 Gold certification, the first such project owned by a real estate investment
trust to achieve that certification in the United States

Unique and Innovative Partnerships
Using our property portfolio to promote sustainable initiatives through partnerships
. with Up Top Acres for rooftop urban farms, The Best Bees Company to support local
bee health and advance global pollinator research and Manna Food Center to donate
excess food from restaurants to those in need

4 Published our first Corporate Responsibility Report
\3 We published our inaugural corporate responsibility report to provide information
s on our environmental, social and governance efforts that are fundamental to the
- way in which we have always conducted our business. The report can be found at
[insert location].
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FIRST AMERICAN FINANCIAL CORPORATION

Corporate Respo!

ibility and

0 the our employees and our
communties, we beleve suc\ally responsible and sustainable practices are the right
way to do business, and they will benefit our employees, clients, vendors,
stockholders, communities and environment

Those interested in learning more about our efforts can read our 2018 Sustainability
Report at www. and visit the Caring For Our
Community and Supplier Information sections of our Web site. We anticipate
publishing an updated report as of December 31, 2019 during the fourth quarter of
2020. The Sustainability Report and these Web site sections are specifically not
incorporated by reference into this proxy statement, and you should not consider that s
information part of this proxy statement.

&4It's our strong belief that putting people first
matters, and this philosophy begins with our
employees and extends from there to our

customers, our shareholders and the
communities in which we work.93

in 2019
15 Habitat for Humanity® *Team Build" Events

Women’s Advocacy in 2019
American Cancer Society Breast Cancer Walks
Ragnar® Relays for Charity
American Heart Association® Go Red for Women®
Michigan Rogel Cancer Center for Breast Cancer

Best
Workplaces:

Human Services in 2019
National Family Volunteer Day
Disaster Relief
Change for Charities supported 40 local charities

Total Greenhouse Gas Emissions’ W _ Annual Sustainability Fair Energy reductions since
& promotes sustainable practices | 2013 could provide

fd energy for
2% [] oo g 745
e s | £, Diglalansormaton of our e | homes for

st insurance and setlement
[ processes reduces paper waste | OMN€ year
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FLOWSERVE CORPORATION

ESG Overview

7 - L

S s strong: GOVERNANCE
Focusing on making the and Customers' lves brighter by ,
environment better by minimizing P
the impact o our operaions and
finding opporturites to enhance
our ecosystem Cerve stategy

FirstEnergy’s Corporate Responsibiliy efforts are guided by Environmental, Social, and Governance, or ESG
prnciles T These ESG principles reinforce our commitment to our Mission Statement. The Company is dedicated
and transparency of ESG related issues, as well as demonstrating the value that these initiatives
presenl m (he Company and our stakeholders.

Accountal
Accountability for Corporate Responsibility at the Company spans the entire organization and starts at the top with
Board's Corporate Governance and Corporate Responsibility committee. In addition, we have a dedicated

team of full-time Corporate Responsibility employees within our Strategy organization and s guided by our Senior
Vice President, Strategy, and an execulive, cross-functional Steering Committee. Together, these teams guide
the development of internal and external initiatives to improve long-term sustainability of the Company. To drive
accountability in this critical area, our annual cash incentive program includes metrics related to ESG, such as
Diversity & Inclusion, environmental matters and safety goals.

Transparency
The Company recognizes that transparency on ESG related issues is a critical component of Corporate
Responsibilty. In 2019, we focused on increasing our ESG disclosures and transparency. Key examples include:
« Climate Report
« Corporate Responsibility Report and dedicated website at http://www.fecorporateresponsibility.com/
* Increased engagement with rating and ranking entities, resulting in increased scores from entities such as
RobecoSAM and ISS
Demonstrating Value

In 2020, the Company is focusing on demonstrating the value Corporate Responsibility and ESG initiatives deliver
to all our stakeholders. These efforts include:

« Goal setting and policy development driven by the results of a materiality assessment

 Increased alignment with reporting frameworks such as the Task Force for Climate Related Disclosures
(TCFD), Global Reporting Initiative (GRI), and the Sustainable Accounting Standards Board (SASB)

* Cross-dep: projects that our commitment to our Mission Statement

Promoting Strong ESG Policies through Board-level oversight
Akey driver and component of our success is a strong foundation of Corporate Governance practices and policies
that promote transparency, accountability and engagement exemplified by your Board. As further discussed
earlier in the Proxy Statement Summary and in the Corporate Governance and Board of Directors Information
section below, your Board has:
 Since 2015, elected six new directors and continued to increase your Board's ethnic and gender diversity.
* Added to the Corporate rate Committee to reflect
efforts on sustainability and corporate responsibilty, specmcauy including ESG topics.

7 -

ENVIRONMENTAL sociat GOVERNANCE

3rdyearfora 155 Governance Qualityscore of 1,

02
emissions from our 2005 baseline.

designed to assess governance rsk.

Proxy Statement Summary

FLOWSERVE 2.0
THE TRANSFORMATION - Our Corporate & Social
Responsibili

Guided by our values, we aim to create extraordinary flow control solutions to make the world better for everyone. We
operate through governance practices that are consistent with our high standards of ethics, integrity and transparency
in all our stakeholder relationships, including attracting and retaining world-class leadership talent by investing in their
professional development and providing them with challenging and rewarding opportunities for personal growth,
obtaining high slandams of comerate cizenship by protecting the health and safety of our employees, and
here we do business. With executive-level participation and Board
oversight of me program, suslamabvllly has top-down support and is a company-wide priority.

TOGETHER, WE CREATE Marketplace - Purpose

T AORINARY Flowserve moves, confrols and protects the flow of materias in the
world's most critical industries, including oil & gas, renewable

WORLD BETTER energy, chemicals, power generation, and water. Customers

FOR EVERYONE worldwide rely on our product lines, engineering, project

management and service expertise to help solve the biggest flow
control challenges.

Workplace - Our Values

We lived our values throughout 2019 through programs like safety
week, providing enterprise leadership  development  and

G’ .empowerment training, investing in research and development, the
launch of our new code of conduct, and the implementation of
process improvements, including Flowserve Lean Systems, our
Zero Defects program, and manufacturing intelligence and
integration.

Community - Flowserve Cares

Flowserve Cares is our new community impact program that takes
a global approach to the way we serve our communities, including

e through  monetary  donations, inkind  contributions  and
" volunteerism supporting local organizations in the communities

) where our employees and customers live and work. Flowserve

Cares focuses on at-risk youth, STEM programs and education,

FLOWSERVE CARES disaster recovery and local community-related issues. To date, we

have supported more than 100 non-profit organizations globally.

2020 PROXY STATEMENT ridisenve 11
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FORTIVE CORPORATION

Corporate Governance

Corporate Social Responsibility

(“CSR

We have many operating companies that participate in a variety of end markets, but we are all guided by our shared
purpose—to deliver essen(lz\ technology for the people who acceerateprogress. Intoday's world,so much o inovation
and progress cent of new toimprove the quality of lfe, finding ways to live and
work safely, and improving our health, infrastructure and environment. Our shared purpose means that we are ideally
suited to contribute to these efforts.

Our shared purpose and values, which are embedded deep within our culture, guide our CSR strategy just as they guide all
of our strategic priorities. They wil influence new products we create, how we operate, and how we engage with our
stakeholders. They will help us attract and keep people who share our values and our commitment to a sustainable future.

In the context of CSR, we have two unique and powerful accelerators. One is that our businesses have a direct impact on
pressing global issues like workplace safety, alternative fuels, transportation efficiency, and infection prevention. The
second is that our deeply ingrained culture of continuous improvement, driven by the Fortive Business System, gives us the
toolset and the mindset Iy learn from our d failures, grow as individuals and teams, and keep
raising our own bar.

Key Pillars to Our Social Responsibility

Through our materiality assessment, we identified seven core pillars—or focus areas—for Fortive’s CSR strategy. We then
aligned these pillars with our values, which drive our strategic priorities and our key performance indicators. This
framework positions us for long-term impact and continuous improvement across the many aspects of social responsibility.

WE BUILD EXTRAORDINARY TEAMS
FOR EXTRAORDINARY RESULTS

10N

Empower our talented global team
‘o contribute in meaningful ways

Provide innovative products
and services that make the

Create positve impacts world a botter place
in our communities ‘Source responsibly

FORTIVE

VALUES

WE COMPETE FOR SHAREHOLDERS KAIZEN IS OUR WAY OF LIFE

freaieomies Environmental stowardship.
and risk ent

Corporate govemance
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FRESH DEL MONTE PRODUCE INC.

GARRETT MOTION INC.

CORPORATE GOVERNANCE

Compensation Risks

In early 2020, as part of our risk management process, we conducted an annual comprehensive review and evaluation of
our cumpensauun programs and policies. The assessment covered each material component of executive and non-

executive employ In evaluating our

risk-limiting characlensﬁcs:

we took into the following

+ Bonus payout under our annual incentive plan and long-term incentive plan is capped;

+ Asignificant percentage of our overall pay mix is long-term or equity-based, which, when combined with our
Stock Ownership Guidelines, aligns our executive officers' interests with shareholders' interests an
minimizes the taking of inappropriate or excessive risk that would impair the creation of long-term shareholder

value;

taking;

We use multiple objectives which serves to limit the potential benefit of any single episode of excessive risk

We have effective management processes for establishing key financial and operating targets, and monitoring

financial and operating metrics and all computations and recommendations are subject to multiple levels of
review including local, regional, corporate, and board level reviews;

data.

Sustainability Initiatives

We have effective monitoring by external and internal audit; and

All our compensation programs include claw back provisions if an award is granted based upon incorrect

Our Governance Comittee oversees our sustainability program. Sustainability has been a key part of who we are and
what we do. In 2019, we published our latest Corporate Sustainability Report, which we refer to as the 2019 CSR report,
in which we reaffirmed our commitment to continue doing business in a sustainable way. Since our beginning, we have
supported and invested in local sustainability projects, providing education and health care to our communities,
conserving forested land within our farming areas and protecting biodiversity. Many of our efforts and commitments
contribute to the Sustainabilty Development Goals set by the United Nations in 2015, which include good health and well-
being, responsible consumption and production, quality education, reduced inequalities, clean water and sanitation,
sustainable cities and communities, life on land, affordable and clean energy and climate action.

Our sustainability strategy is to conduct our business in a way that creates, promotes and ensures A Better World
Tomorrow. We work toward fulfilling our sustainabilty strategy by:

GROWING WITH OUR

PROVIDING HEALTHY
CHOICES COMMUNITIES

PROTECTING OUR LIVING OUR VALUES
PLANET

Garrett

TURBO TECHNOLOGIES

(CLEANER, SAFER VEHICLES

@ DEVELOPING OUR EMPLOYEES

s Development

CULTURE OF INNOVATION

RESPONSIBLE OPERATIONS

Sustainability Commitments

Our WeCare4 sustainability approach, defined in 2019 folloy

ELECTRIFICATION CONNECTED VEHICLES

EDUCATING FUTURE INNOVATORS

Program
hips

BEHAVING ETHICALLY.

wing Garretts first materiality assessment, focuses on two

essential building blocks required to successfully achieve our mission:

Culture of innovation

+ Developing our people

© We encourage our employees to fulfill their potential and support their development through a

eview

cess, training and development

and proc
opportunities, including a catalogue of approximately 1,000 web- frees learning modules, and leadership

training for managers.

© Our Diversity and Inclusion Committee drives a global network of diversity and inclusion champions and
policy improvements, as well as awareness activities such as unconscious bias training and cultural

adeptation online learning

World-class health and safety considerations are integrated into Garrett's procedures and processes. Health

and safety are an integral aspect of the design of our products, processes and services, and the lifecycle of

our products.

Our management systems apply a global standard
and emergency situations.

+ Educating future innovators

that provides protection of human health during normal

o Garrett places a high value on Science, Technology. Engineering and Math ("STEM") research and learning

opportunities that provide young people with the skills needed to develop the future of sustainable mobilty.
The Company sponsors higher education institutes in several countries to further critical research in technical
areas and provide students with opportunities to study STEM programs.

P?’:f‘\‘d&vg:olﬁg"jﬂ% :a‘e © We support STEM awareness in our host communities, holding regular open days for school children with a
Protect and promote the upporing our team specific focus on encouraging girls to take an interest in STEM

Encourage healty ifestyles Ensure the well-being of
by providin health of our planet, its members and integrating

ing fresh and our communities and

The Company launched its Internship and graduate program in 2019 and sponsors Formula SAE and Formula

‘wholesome food to our wildiife and s natural

foster growth within each
of them.

our values into everything
we do,
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Student teams in several countries,
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and Corporate Citi:

CORPORATE GOVERNANCE

GATX’S VISION IS TO BE RECOGNIZED AS THE FINEST RAILCAR LEASING COMPANY IN THE WORLD

BY OUR CUSTOMERS, SHAREHOLDERS, EMPLOYEES, AND THE COMMUNITIES WHERE WE
OPERATE.

Consistent with our vision, we are committed to growing our
business in a sustainable and socially responsiole manner,
and we demonstrate our commitment through our
programs and iniiatives. We maintain a Corporate Social
Responsbilty page on our websie (www.gabccom) to
highight our ~ environmental and  social _ responsibity
accomplishments and provide key performance data to our
shareholders. Sustainabilty is integrated into our operations,
and we have an Environmental, Health, and Safety (‘EHS")

organization that is focused on maintaining a safe and
heathy working environment, demonstrating environmental
leadership, and meeting or exceeding reguiatory compliance
standards.

We believe that investing in operating our business in a
sustainable manner, investing in our people, and investing
in our communities is key to achieving sustainable growth
over the long-term for the benefit of our shareholders:

EHS

« Transporting goods by railis
more fuel efficient than other
modes of transportation.

« Committing to conducting
business in an environmentally
and socially responsible and
ethical manner.

« Protecting the health and safety
of our employees and the
communities where we operate.

« Investing in programs to make
our railcar maintenance

People
« Encouraging diversity and
inclusion in our workforce, and
respecting local cultures where
we do business.

« Investing in training, diversity,
benefit programs, and education
to help us attract and retain the
best and the brightest in the
industry.

« Committing to operate our
business consistent with the
highest standards of honest and
ethical behavior.

Communities
« Investing in civic engagement
initiatives to support the
communities where we live and
work.

« Encouraging employee
involvement i their local
communities through charitable
donations and by offering
opportunities for them to tutor,
mentor, buid playgrounds, paint
schools, work at food banks and
shefters, and participate in food,
clothing, and toy collection

operations, vessels, and offices
more efficient in order to
minimize environmental impact.

drives each year.

GATX CORPORATION - 2020 Proxy Statement 15

+ Oversees board evaluations, and leads the board's
process for selecting his or her successor;

« Advises the Chairman of the board's informational
needs and reviews and approves the types of
information sent to the board;

« Calls meetings of the independent directors, as
needed, and sets agendas for executive sessions;

* Monitors and coordinates with the Chairman and
chair of the corporate governance committee on
governance issues; and

* Serves as a board representative for consultation and
direct communication with major shareholders.

Sustainability and Social Respon:

For over 160 years, General Mills has been making food
people love while creating long-term value for society
and our shareholders. Feeding a growing global
population and the success of our business depends
on a healthy planet. We have taken bold acnons to

advance sustainabiiy, and we embrace our
responsibilty to help achieve a stable dimte, coan

Leadership Structul

CCORPORATE GOVERNANCE

Our Independent Lead Director is elected to serve for a
three-year term, with the appointment ratiied annually.
R. Kerry Clark has served as the Independent Lead
Director since December 2015. To provide additional
continuity of board leadership during the transition 1o a
new Chairman in fiscal 2018, the board extended
Mr. Clark's term as Independent Lead Director by an
additional year in 2018. His term will expire at the 2019
annual meeting and, based on a thorough succession
process, the board will appoint a new Independent
Lead Director at that time. Throughout his tenure as our
Independent Lead Director, Mr. Clark has drawn on his
leadership, strategic planning and governance expertise
to foster active discussion and collaboration among the
independent directors on the board and to serve as an
effective liaison with management.

sibility
water, healthy sol, strong ecosystems and thiving

farming communities. An overview of the company's
ifafives. may be found in our Global Responsiit

Report  (avalable on  our  webste at
www. o under e
section).

The board has made it a priority to ensure sustainabilty
is taken seriously at al levels of the company. The
company has worked to create a robust sustainabilty
culture and has buit the oversight parameters set forth
below to ensure it remains a priority.

« Public Responsibility Gommittee: In 1971, General
Mils was one of the first large public companies to
form a public responsibilty committee of the board.
Today, among other things, the committee reviews
and monitors strategy, policy and key investments
related to sustainabiiity and other social responsibiity
initiatives.

+ Leadership Team: The General Mils leadership team
has ultimate accountabilty for the company's global
responsibility and sustainabiity programs. The
Chairman and Chief Executive Officer convenes the
sustainabiity goverance committee, which consists

of officers of the company, at least three times per
year. Sustainabilty goals are included in our
Chairman and Chief Executive Officer's annual
performance objectives.

« Chief Sustainability & Social Impact Officer: The
company’s Chief Sustainabilty & Social Impact
Offcer stewards the company’s sustainabilty work,
reporting to the Chief Supply Chain Officer, and
working closely with the Vice President of Sourcing
and other key business leaders to develop,
coordinate and execute programs to achieve
company-wide sustainabilty targets.

* Enterprise Risk Management: Given the significant
impact sustainabilty issues can have on  the
company, certain sustainabiity issues are also
covered by the company's enterprise risk
management processes.

GENERAL MILLS, INC.
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GENERAL MOTORS COMPANY

P.H. GLATFELTER COMPANY

SPOTLIGHT ON KEY ESG INITIATIVES
Environmental & Sustainability Highlights

$20 billion

- Hamtramck Assembly Plant, The
M plant fully o th

pialand engin

will suppor

Alert ng
in partnership with the University of Michi

it prortesof the Top 100

CDP “A" Llst
was cited as a global leader in sustainable water
et o :

cement on B
Gender-Equality I

SUSTANBILITY

Sustainability — Our Approach to ESG

30 GENERALMOTORS 0 A

Overview

and being a corporate citizen has been longstanding since our founding in
1864 e refoctod i our Gore Valoes of Integrity, Financial Discipline, Mutual Respect, Customer Focus, Environmental
Responsibility, and Social Responsibilty. We operate our business in line with those values, and we contribute to the
health, well-being and everyday living of millions of people around the world. Our existing products contain mostly plant-
based fibers and are engineered for performance.

As a result of the strategic transformation that we have undertaken over the last few years, “the new Glatfelter” consists of
two global operating segments — Composite Fibers and Airlaid Materials — serving high-value, niche nonwovens growth
markets. To accelerate that transformation, we have implemented a functional operating model that enables us to work
across the enterprise [0 address areas such as supply chain effectvensss, product innovation and sustainabllty. We
believe these initiatives are important in our toa less capital business that meets and
exceeds our shareholders' expectations.

In 2019 and continuing into 2020, Glatfelter is implementing several measures to formalize our sustainabilty program
under the ESG (Environmental, Social, Governance) pillars. These recent activities include:

Forming a cross-functional ESG steering committee (co-led by the Legal and Investor Relations functions), whose
primary role includes setting the sustainability/ESG strategy and providing implementation support to Glatfelter's
businesses and faciliies.

Publishing on our website a formal Sustainability Policy, which complements our existing Global Health and Safety
Policy, Environmental Policy, Quality Statement, The Glatfelter Code of Business Conduct, and other Corporate
Governance documents, all of which are posted on our website

Conducting a materiality assessment process to identify our ESG priorities. Our process included peer and
industry research, internal stakeholder interviews, ESG steering committee workshop, reference to ESG ratings
and sustainability standards (most notably the Global Reporting Initiative, Sustainability Accounting Standards
and U.N. Sustainable Development Goals), and application of best practices. We evaluated topics based on their
potential impact on Glatfelter, the Company's ability to impact them and our stakeholders' interest in the topics.
We settled on seven priorities, which are organized along the E, S and G pillars.

2020 PROXY STATEMENT 25

Total of 03 pages in section

THE GOLDMAN SACHS GROUP, INC.

THE GOODYEAR TIRE & RUBBER COMPANY

STAKEHOLDER ENGAGEMENT —SPOTLIGHT ON SUSTAINABILITY

Spotlight on Sustainability

We believe executing a best-in-class sustainability strategy is central to our long-term success.
Sustainability s top of mind for our clients and front and center for the next generation of talent. We address
sustainability in various ways, including through:

= Sustainable finance — Core to how we serve our clients, we are committed to driving commercial
solutions to advance this focus. This is reflected in the launch of our new Sustainable Finance Group and
our new $750 billion sustainable finance target.

= Integration of sustainability across our firm — Sustainability is central to how we manage our operations
and invest in our people and our communities.

We believe that successfully delivering on our sustainability strategy will help drive returns for our

shareholders.

More information can be found in our annual Sustainability Report, available at www.gs com/sustainability-report. Our

2019 report will be available at the end of April 2020,

Our Commitment to Sustainable Finance

In December 2019, we announced a new target of $750 billion in sustainable finance by 2030, focusing on climate
transition and inclusive growth. This commitment encompasses financing, investing and advisory activity spanning
nine sustainable growth themes

Sustainablg
Transport

Inclusive ::;;:,\h\z
Growth

Healthcarg

To better deliver our leading expertise and capabilities in these areas to our clients, we formed a new Sustainable
Finance Group to partner with our various business divisions to deepen capabilities and knowledge in sustainable
finance, as well as to help drive our efforts toward our commitment.

Ongoing Focus on & Social Risk

In connection with our sustainable finance commitment, we also enhanced our Environmental Policy Framework
guidelines for carbon intense sectors to reflect that we will

= No longer engage in direct financing of new thermal coal development (new power plants and coal mines);

= Engage with clients to help them diversify away from thermal coal and reduce carbon emissions with the goal
of helping their climate transition; and

= Not directly finance new upstream ol exploration and production in the Arctic, including in the Arctic National
Wildiife Refuge.

Enhancements in our Operations and Reporting
We have also broadened our reporting efforts and operational goals over the past year, including:

= Reporting in our Sustainability Report for the first time under the Sustainability Accounting Standards Board
(SASBJ (the first U.S. bank to do so);

= Announcing our support for the Task Force on Climate-related Financial Disclosures (TCFD) and planning to
further enhance our disclosure through a TCFD-aligned report; and

= Expanding our 2025 sustainable operational goals, including with respect to carbon neutrality for business
travel, renewable energy procurement, reductions in usage of plastics and other disposables, and increased
spend with diverse vendors.

30 Goldman Sachs | Proxy Statement for the 2020 Annual Meeting of Shareholders
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‘CORPORATE GOVERNANGE PRINCIPLES AND BOARD MATTERS

GOODFYEAR. Corporate R

Corporate Responsibility

Goodyear has a longstanding commitment to corporate responsinilty. We listen and respond to market rends; customer
needs; supplier and partner capabiltes; and investor interests and are focusing on expanding our corporate responsiilty
transparency in response to stakeholder requests. Our corporate responsibility framework, Goodyear Better Future, illustrates
our high-priority environmental, social and govenance topcs:

Goodyear's Board Commitiee on Corporate Responsibilty and Compliance oversees our corporate responsiblty objectves and
reqularly monitors our progress towards achieving them. Our Vice President, Global Environmental, Health, Satety and
Sustainabilty meefs with the Committee annuall to align and review our strategy, goals and progress.

We recently launched our Goodyear Better Future corporate responsibility governance structure to better enhance
wansparency, aignment and high-pririy topics, corp 9 interests at il levels of
the organization,

The Better Future Steering Comittee s responsible for ensuring functional goals are established and aligned with corporate
stategy for Goodyear's high-priorty topics and for advancing our communications to external stakeholders

The Better Future Working Group is made up of the program managers of each of our high-priory topcs. Members are
responsible for developing goals and targets or each topic, ensuring leadership alignment to commitments, and regularly
sharing updates to enhance cross-functional collaboration.

The Better Future Associate Council s & cross-functional group of associates that identy and implement location-speciic
iniatives aligned to our high-priorty topics. W recentiy aunched the Akron council and plan o expand to other Goodyear
locations globally in coming years.

Collectvely, this govemance structure is helping to grow internal awareness and engagement around Goodyear Better Future
initiatives while enhancing our communication to key stakeholders.

PRIORITIZATION & GOVERNANCE

External Board of Associates
Stakeholders Directors ot Fus
— AsoceloCouc
- Fuctorl Tosic
Conntas

COMMUNICATION

In Goodyear's Strategy Readmap, we address the importance of developing great products and services that antcipate and
respond 1o the needs of customers and consumers while buiding the value of our brand and focusing on our qualty and effiiency.
Our Goodyear Better Future framework supports our Strategy Roadmap, summarizing what we believe and where we will focus
The pilars of our Better Future framework are highlighted below, along with key metrics and updates for each pilar.

16

Total of 03 pages in section

8™ EDITION | GUIDE TO EFFECTIVE PROXIES DFIN


https://www.dfinsolutions.com/sites/default/files/documents/2020-07/752756_general_motors_corporation.pdf#page=38
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/p.h._glatfelter_company.pdf#page=27
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/goldman_sachs_group_inc.pdf#page=30
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/806796_goodyear_tire_rubber_company.pdf#page=28

HEIDRICK & STRUGGLES INTERNATIONAL, INC. HESS CORPORATION

Proxy Summary

Environmental, Social and Governance Disclosure and Transparency

Hess is committed to transparency. The company's disclosures, including our annual Sustainability Report, are informed by the TCFD and
GOVERNANCE the oil and gas industry metrics published by the Sustainability Accounting Standards Board (SASB'). Our website www.hess.com
contains information on our environmental and social policies and programs. Hess is recognized as a leader in environmental, social and
jovernance disclosure and transparenc
Heidrick is a leadership advisory firm, assisting a broad range of clients across the globe in achieving o parency:
their long-term business objectives by helping them to improve the effectiveness of their leadership

teams. More specifically, the Company provides executive search and leadership consulting services
through the expertise of its experienced consultants located in major cities around the world. CDP
SOCIAL AND E (“ESG”) 11 consecutive years 10 consecutive years 10 consecutive years. 7 consecutive years on U.S
Leadership status on North America Index on USA ESG Leaders Index

At Heidrick, we help our clients change the world, one leadership team at a time. Heidrick recognizes
the importance of ESG issues to stockholders and formed a global cross-functional team, including
members of our Legal Human Resources Department and our practice,
among others, to monitor our ESG efforts.

Our ESG priorities are centered around three foundational pillars which have both internal and client-

> § No. 1 oil & gas company onlyus. il & gas top performer 1 of only 5 oil & gas companies
facing significance: 12 consecutive years on list oil & gas company on list
Data Ethics & Integrity Culture & Commu Governance & Transparency Strong Governance Practices

i Independent directors (9 of 10 nominees) i Stock ownership policy for execuives and directors
i Independent chairman Majorty vote for director elections

i Over 75% of the board refreshed since 2013 Annual CEO performance evaluation led by the board

i Annual board and committee evaluations Independent board committees, including two with female
i Stockholder proxy access LCEEiD
i

W

i

Engagement with stockholders representing approximately
70% of outstanding shares

Annual election of directors
Strong risk-oversight culture.
No poison pill

Data Ethics & Integrity

Our clients are increasingly seeking data-driven insights about leaders, teams and
organizations to guide them through a world with increasing complexity and ramifications on
decisions. Through our commitment to the ethical use of data in our client solutions, we have

built better tools for assessment that allow our clients to make better leadership decisions. Risk Oversight

We regularly assess our tools and client solutions in an effort to reduce bias and other factors The haam ul directors has oversight of the mmpanys risk managemem policies with an emphasis on understanding the key enterprise
that may inappropriately impact the leadership decisions our clients make. We believe data isks affecting the company's business and the ways in which
, . . veasnnalﬂy practicable am cnnsls!enl with the company’s long
opens our clients to new candidates and innovations and allows them to make more Comprehensive review of the company's enterprise levels risks, the statu
informed choices and have a greater impact on the world. utilized by the company under its corporate risk policy to the audit committee, which
oversight of the company’s nsk managemem pracnces The audit committee and the board will also receive updates tmeelmgs dunng

. . - . . e year on any particular relating to specific risks that management believes needs to be brought to the attention of the

Our standing as an industry leader is b“,"‘ on us earning the trust of those "‘”‘f’ whom we mmittee or the board. Adﬂmuna”y each of the board's committees is assigned with overseeing risk management specmcmlhew scope.

interact every day. By acting with integrity with each client, candidate and participant with Grresponsiiies

‘whom we interact, Heidrick is able to serve as a trusted advisor to our clients as they work to

build leadership teams, and our candidates and participants as they look to shape their | = I

careers. Integral to our commitment to integrity is our culture of accountability.

Heidrick is entrusted with storing and transmitting sensitive information about our clients,
the candidates we assess and the participants in our consulting processes. Our candidates
and participants are also seeking greater transparency and empowerment on the use of their
personal information. We have committed to our candidates and participants worldwide to
put their Privacy FIRST, treating their personal information with Fairness, Integrity, Reliability,
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HONEYWELL INTERNATIONAL INC.

HOST HOTELS & RESORTS, INC.

Value Creation Through Sustainability Leadership

We are comitted to enhancing the value and profitability of our hotels through sustainable business practices. Our
strategic framework follows three themes to inform the integration of sustainabilty into our business and guide

CORPORATE RESPONSIBILITY with aur corporste
AND SUSTAINABILITY i i ip Corporate Citizenship

03 | SorReomatEREsPoNsIBILTY
AND SUSTAINABILITY

Evaluate opportunities to address | Set environmental targets, monitor Strengthen our local communities
protectiona, andcreationof climate change risks, invest in the performance of our responsible through financial support, community
e i -, proven sustainabilty practices and | investments and measure our engagement and volunteer service.
s enhance asset value while progress toward improving the
, o improving environmental environmental footprint of our
performance. properties.

four principle ways:

RS, masit s oncs oot he Cotptae i rodounof s Sfoy o oduc Sina s $175M 600+ $25M 200+ 160+

e Security and

Employee-selected

and o e
Engineering projects  Projects with sustainabilty Expocted annual utlty Charities community

 Direct Audit with sustainabilty atributes completed savings from combined supported investments

* DrectBoard engagementon st 55 tpis n e st 12 montrs ‘o the Boardon benefits 2015-18 201518 investments 2015-18 2019 2019

in o harassment fer c )
Fraseme New 2025 Environmental Targets
- Feadback es our sharsouners :
' Load Proughout the year o Renewable

discuss the Company's activties. goals, and achievements n these araas and to har our shareowners'views and suggestions so that the GHG Energy Energy Water Waste

fesdback can be provided to our directors.

PERFORMANCE CULTURE

2018
Performance

condtorur cust — .
9 Behaviors. At thel oundationis a 55% 25% 30% 25% 5%
Etni Reduction Reduction Electricity Use from Reduction Per Major

ol Por Square Por Square Ronevable Energy Occupied renovations

E 2 Foot! Foot' Room? with waste

& aversion

FOUNDATIONA Integrity Inclusion Workplace

+ Reduction against 2008 baseline year

PRINCIPLES and Ethics and Diversity Respect

2019 Accomplishments & Recognition

| 9BEHAVIORS “s S

L o
Have a Passion for Winning Be Courageous Become your Best s e Wennar
- Beatthe competition  Take on seemingly Impossible goals  + Seek and accept feedback DJSI World & North #1 Hotels & LodgingResorts Alist
o G forgetting  « sy o America Listed Green Star Leader in the Light (A score for
results adversity head on (77 consecutive year) Winner (2014, 2015 the ffn year)
2017-2019)
Be Committed Go Beyond Act with Urgency
+ Act like you own this place + Over deliver on commitments + Move withlightning speed
+ Lead by example and work hard + Use speed as a differentiator = " == -
Bea Think Big ... Then Make It Happen Leadership Eight LEED 94% of U.S. hotels. ditngshed by 1 Hospitality company
+ Obsess over growth and customers = Set high expectations. - Bewiling to re-examine almost anything recogniion cerlfied properties the Trp Adviso® GreenLeaders 1ohave s greenhouse
‘U . . o o h agil o
customers never thought possible
For more information on our corporate responsibilty program, visit our website at www.hosthotels.com. Please also
refer to our 2019 Corporate Responsibility Report, which follows the Global Reporting Initiative (GRI) disclosure
Honeywell | Notice and Proxy Statement | 2020 EY framework.

Total of 07 pages in section

DF'N 8™ EDITION | GUIDE TO EFFECTIVE PROXIES 1. Environmental, Social & Governance | 17


https://www.dfinsolutions.com/sites/default/files/documents/2020-07/864470_heidrick_struggles_international_inc.pdf#page=10
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/hess_corporation.pdf#page=11
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/836977_honeywell.pdf#page=37
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/839266_host_hotels_and_resorts.pdf#page=2

HUDSON PACIFIC PROPERTIES, INC. HYATT HOTELS CORPORATION

HUDSON PACIFIC PROPERTIES INC. upson
Proxy Statement | 2020 A

reon In making in addition to the described below under *Certain Relationships
and Related Party Transactions,” the board of directors considered that certain of these directors serve or previously
served together on other boards of directors, boards of directors and charitable certain
directors serve as non-management directors or executive officers of companies with which Hyatt does business, and
certain directors are affiiated with charitable organizations that received contributions from Hyatt of amounts within the
criteria set forth in our Corporate Governance Guidelines. The board of directors also took into account that certain
entities affliated with the directors paid amounts to Hyatt for room accommodations and meeting space in the ordinary
course of business.

CORPORATE RESPONSIBILITY HIGHLIGHTS

We enhanced and refined our Corporate Responsibilty platiorm and related iniatives in 2019. Significant
milestones and accomplishments include:

Executed Renewable
Energy Agreement to

Released inaugural Hired Vice President, | Formed Board
Corporate Sustainability and Sustainability

Responsibility Social Impact tolead | Comittee chaired by | offset 100% of Stockholder Outreach
related efforts e director, lectricity-ge ted Hyatt believes that long-term stockholder value is supported by ongoing dialogue with the Company’s stockholders
Christy Haubegger GHG emissions and the broader investment community. Our managsment team engages with the investment community 1o iscuss

businees fundamentals, strategy, and fancial rosuts each year. These engagements consist of numerous in-person
meetings, teleconferences, participation in investor conferences and hosted visits at the Company’s headquarters in
. Chicago, and include a substantial number of our existing stockholders. We believe these meetings ensure that
R " management and the Board are aware of our stockholders' priorities and are able to address them as appropriate.
g ot a0 Marei
PARTNR OF THE .

Received Global Real | Awarded ENERGY
Estate Sustainability | STAR Partner of
Benchmark (GRESB) | the Year

5-Star and Green
Star designations

Global Environmental and Social Responsibi
Recognized as a Received National

Green Lease Leader | Association of Real 2020 Goals
Estate Investment Trusts
(Nareit) Leader in the

Light “Best New Entry”

award
Reduce greanouse gas Divert 40% of landiil Hire 10,000 opportunity
Pledged $500,000 to Union Rescue Mission s waste at manage L
to Address Homelessness in Los Angeles and ey ot cooats = properties [
. > 2006 in e o o ry 202
continued support to other homeless service Recognized as a Winning “W company for e

organizations throughout our markets 2019 by 2020 Women on Boards (2020WOB) for

having a board comprised of at least 20% females

Our Purpose In Action

Our purpose — to care for people so they can be their best — is at the heart of how we care for our guests and
colleagues and s an essential element to the advancement of care for all of our stakeholders, including our guests,
colleagues, customers, owners, and the communities in which our hotels operate around the globe. Our global
corporate responsibility program, an extension of our purpose, is focused on fostering environmental stewardship,
supporting responsible business practices in our operations, sirengthening our community impact through
volunteerism, philanthropy, and disaster relief, advocating for human rights, and promoting an inclusive workplace that
allows our colleagues to grow and be themselves. We continue to evolve our programs and develop meaningful goals
to measure our progress and impact within and beyond the walls of our hotels. We recognize that by putting our
purpose into action, we can have a positive impact on the communities we serve and help promote a worid of
understanding and care.

Key Areas for Advancing  Caring for the planet is an important way in which we care for people. A stable
Environmental climate and access to clean air, water, and natural resources is essential for
Responsibility people to be their best. Since launching our 2020 Environmental Sustainability

ision in 2014, we have made significant strides towards our goals.

* W focus on data-led progress using Hyatt EcoTrack, our globel database,

through which we tracl metrics
which provides dashboards for monitoring performance and progress i
goals;

« We surpassed our goal to reduce greenhouse gas emissions per square meter by
25% in all regions when compared to 2006, two years ahead of our goal date;

Hyatt Hotels Corporation | 2020 Proxy Statement 11
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IBM INTEL CORPORATION

U.N. Sustail : 1BM

Adopted in 2015, the 17 U.N. Sustainable Developmem Goals (SDGS)establish a framework to buim aninclusive and sustanable

world and provide an opportunity for 18M to build u

governments, and the social sector. IBM is uniquely posmonen o contrbute towards he achiovement of me 17 SDGs through

the proactive management of the Company's internal

diversity and inclusion practices, and most importantl, the T8M products, solutions, and services that 18M offrs to clents.

Products, Services and Solutions

= it | 8 N 1 |

o || & |

1B
L

Safer food chains, smarter agriculture, improved water
‘management, faster drug development - these are just a few
of the goals that technologies such as artificial intelligence
(AD) and the !nlernel of Things are helping to achisve.

by
collaborating with Innovative elients, T is helping to enable
awide range of solutions designed to improve lives. This
includes:

Watson Decision Platform for Agriculture which is

providing AL-driven insights for the agriculture ecosystem to

support greater food quality and sustainability

The United Nations Development Programme is working

with IBM Research to apply the latest advances in AL text

analysis and machine learing to automate this rapid
tegrated d hel "

sustainably.

Workplace Diversity and Inclusion

1BM’s workforce diversity and inclusion programs are helping
to promote fairness and equality. Diversity & Inclusion
Executive Councils, led by IBM's most senior leaders, are
creating an equal opportunity workforce that celebrates
diversity, inclusion, and innovation, and over 250 employee-
led Business Resource Groups bring together IBMers from
over 50 countries around a shared interest in equality.

Environmental Programs.

G ‘IZE,"”«‘.!}“

1BM’s environmental initiatives align with the U.N. SDGs,
ranging from our programs to conserve energy, water, and
other resources; to our commitments to source renewable
energy; to the way we design our products to be reused,
recycled,anddisposed ofproperyat the end o their useful
lives; to how we prevent pollution from our operations.

ly chain,
Supply Chain
5 & i,
135

L4

1BM addresses the environmental and social responsibility
aspects of the Company’s global supply chain, which includes
more than 13,000 members. The Company maintains a robust
supplier diversity and responsibility program:

1BM's direct suppliers are required to comply with the
Responsible Business Alliance Code of Conduct

1BM spends billions of dollars with global diverse first-tier
suppliers.

Social Impact

== O EE

ol

Social impact s built into our business. We apply our
technology and talent to make a positive impact ~ through our
operations, in our practices and by taking clear stands on
issues that matter. This approach, in which technology is used
to benefit society, builds on the legacy of IBM's leadership in

i That's wh: .

220 P-TECH schools across 24 countries with 600 industry
partners

Hundreds of millions in global contributions, including
technology and 1BMers' time, invested annually to address the
world’s greatest challenges

look at 1M ibuti the U.N.

be found at

ibm_unsdgs_2018,pdf.

26 2020 Noticoof Annual Meting & Proxy Statement | N, Sustinable Dovelopment Goa

CORPORATE RESPONSIBILITY

Our commitment to corporate responsibility and sustainability—built on a strong foundation of transparency, governance, and
ethics—creates value for Intel and our stockholders by helping us mitigate risks, reduce costs, build brand value, and identify new
marke! opportunities. We set ambitious goals for our company and make strategic investments to advance progress in the areas

supply chain diversity and inclusion, and social impact that benefit the environment
b Society. Through our techhology,we enabl mare people to armess the power of data 10 hlp adess societ's most
complex issues—from climate change and energy efficiency, to economic empowerment and human rights.

We established formal Board-level oversight responsibility for corporate responsibility in 2003 and, since 2008, have linked a
portion of employee and executive pay to corporate responsibility factors. This year, we arrive at an important milestone in our
journey as we finalize our 2020 corporate responsibility goals and launch new 2030 goals and aspirations for the next decade. We
are proud of the results we have achieved to date—but as we look toward the next decade we know that even greater leadership
will be required. We look forward to sharing our new 2030 goals later this year, enabling Intel to continue our leadership and to
collaborate with others to achieve wider global impact.

A foundational element of our approach to corporate responsibility is our commitment to transparency, and we regularly evaluate
the effectiveness of our reporting on our ESG reporting based on review of external reporting frameworks and direct feedback
from our stockholders and other stakeholders. For more information on how our focus on corporate responsibility creates value
for Intel and our stockholders, see the "Our Capital” section on page 40 and in our 2019 Annual Report on Form 10-K, as well as
our most recent Corporate Responsibility Report.

@ 2070 PROXY STATEMENT | Corporate Responsoily 2
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INVENTRUST PROPERTIES CORP.

Corporate Responsibility and Sustainability

Since 2013, we have participated in compiling and reporting on Environmental, Social and Governance (“ESG”) metrics
with Global Real Estate Sustainability Benchmark (“GRESB"), a benchmarking firm for ESG data of real assets. We
believe we can enhance our communities, conserve resources and foster a best-in-class working environment while
‘growing long term shareholder value. We remain committed to transparency in our investment strategy with a focus on
operating efficiency, responding to evolving trends, and addressing the needs of our tenants and communities by
continuing to fully integrate social and strong governance practices
throughout our organization. The following reflects our efforts to maintain and continue to fully integrate environmental
sustainability, social responsibility, and strong governance practices throughout our organization.

INVESCO LTD

Our Company T ESG Strategy [+ Approved oversight of environmental and social matcrs by ou Bosrd, with
reporting to be done annually on strategy and perfor

Management of social and environmental capital embedded in our investment
strategy, corporate culture and shareholder engagement proc:

Membership in industry sustainability organizations mcludmg (;RESE

Highligts |+ InvenTusthas boen involved with the Global Real tate Sustainability
Benchmark survey since 2

Ranked 4 out of 6 in its peer set and achieved 2 GRESB Stars

InvenTrust has continued o expand on implementing the key prnciples of

ESG and has an ongoing commitment to maximize value for its stakeholders

in he ong-term while conducting busines in s soctlly,chieal and

environmentally friendly manner

Environmental | Principle IVT s focused on promoting a sustainable culture through education, awareness,
‘and opportunity in order (0 preserve our communities valuable resources for

ﬁ Juture generati

Initiatives " Energy Management - Lighting efficiency and increased light overall through

a robust program of changing existing lighting to LED fixtures,
Water - Water system being to track

usage and establish reduction goals.

Waste Diversion - Fully implemented programs of recycling and waste

reduction across the portfolio.

Xeriscape - Implementing Xeriscape wherever possible to encourage green

planting and minimizing water requirements.

Social Principle Our people give us a competitive advantage — we strive (o hire and retain the best
in Real Estate

Initiatives + We invest in our people through tuition reimbursement, continued education
and training programs

Superior benefits for superior performance - Our program focuses on our
employees” health & well-being, financial security and work-life balance

Empawer cmployes o parcipat n social and philaniropic company
sponsored even

. 4% ofp:mnum at a level of VP and above are held by women

Governance | Principle The structure and practices of the IVT Board of Directors is committed to
independence, education and transparency.

Initiatives 5 of our 7 independent directors were appointed within the last 3 years.

Appointed the first female Chairperson in the Company’s history in 2017.

The Board conducts an annual robust review of all its governing documents to

ensure that the company s current and relevant regarding governance trends.

Bach new ditector goes through an on-Boarding processtointegrate them nto
he Company. its practices and its people.

7

IQVIA HOLDINGS INC.

over a four-year period. Performance-based equity awards for executive officers
are subject to a three-year performance period and three-year cliff vesting. The
achievement of financial performance for the performance-based equity awards
must be certified by the compensation committee and the awards are subject to
a clawback. Executive officers are also subject to our stock ownership policy.

The audit committee routinely receives reports from the control functions of
finance, legal, compliance and internal audit. The Global Head of Internal Audit
reports to the Chair of the audit committee. The audit committee oversees the
internal audit function’s planning and resource allocation in a manner designed
to ensure testing of controls and other internal audit activities are appropriately
prioritized in a risk-based manner. The audit committee also seeks to assure
that appropriate risk-based inputs from management and internal audit are
communicated to the company’s independent public auditors.

ocial and (“ESG")

Invesco'sciffrentiated aporoach t ESG toples pursuant to ouF investment
stewardship and corporate stewardship efforts is quided by our purpose - to deliver
an investment experience that helps people get more out of life. We are rooted

in the belief that our role as one of the world's leading independent investment
management organizations is to serve as a trusted partner to our clients,
sharenolders, employees and communities, including our natural environment.
Invesco is committed to fostering greater transparency and continuous
improvement regarding our investment stewardship and corporate stewardship.

Invesco's commitment to ESG investment stewardshi

e R atewardship IVeSCo has been implementing ESG investment strategies for over 30 years

b ; v

et ant and today we deliver these strategies through certain equities, fixed income,
Stematic inclusionof  mult-asset, alternatives, real estate, ETFs and bespoke investment solutions

256 issues n investment  mandates. invesco employs a purposeful, holistic and integrated approach to ESG
analysis and decisions,  investment stewardship. Invesco is a signatory to the United Nations Principles for
aswellas the use of our  Responsible Investment (“PRI") and has received an annual assessment of “A+"
rights and positions of - for strategy and governance from PRI for three consecutive years. Invesco is also a
ownership fo seck to signatory to the UK Stewardship Code and Japan Stewardship.

influence the activities or
behaviors of companies we
invest in on benalf of our
clients.

We aim for such mandates to continuously develop and deliver industry-leading
ESG investment solutions whose investment process takes into consideration ESG
research, analysis, and risk assessments. Our investment professionals understand
that material ESG risks inherent in or taken by a company in which we invest

or seek to invest may adversely impact the fundamentals of that company and
negatively impact achieving the investment objectives of such mandates.

As active, long-term investors, our first mandate is to generate strong returns for
clients over the long-term. This is achieved, in part, by investing in high quality
companies. Such companies typically demonstrate good governance practices

- such as promoting governance structures and practices that reinforce the
accountability of corporate management and boards of directors to shareholders.
Where appropriate we seek to encourage the companies in which we invest to adopt
appropriate governance practices. Our investment professionals frequently engage
with the board of directors and senior management of companies that we invest in
o discuss and challenge them on governance topics and, where appropriate, seek
to drive positive governance change.

Invesco believes the voting of proxies of companies that we invest in should be
managed with the same care as all other elements of the investment process.
The proxy voting process at Invesco, which is driven by investment professionals,
focuses on maximizing long-term value for our shareholders, which, in part, is
driven by appropriate governance practices. Invesco has a proprietary, award
winning proxy voting platform that facilitates transparency among our investment
professional voting practices, facilitates the sharing of knowledge and utilizes,
among other inputs, ESG research and ratings to approve, disapprove and/or
influence corporate practices - including governance traits and behaviors of such

20 companies..
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KANSAS CITY SOUTHERN

SUSTAINABILITY AND CORPORATE CITIZENSHIP

Sustainability and Corporate citizenship are essential elements of our culture and vision. A focus on
wellness and safety of our employees and customers, product innovation, environmental responsibility
and ethical business practices s central to our success — and this culture of caring extends to the
communities where we live and work. We strive to make a difference locally and globally.

We pay close attention to quality and compliance while embracing fresh ideas and new innovations.
This dual commitment empowers us to improve healthcare — enhancing and advancing wellness and
safety, strengthening supplier relationships, and supporting environmental stewardship.

We demonstrate this commitment by adopting policies and practices in specific areas related to
cludin and health and safety; corporate social giving;
workers' human rights; protecting ndidual privacy; and ethical business practices.

People Public Planet

creating mplare of highly Engaging consistently and laking a positive impact on the
d health transparently in a manner that environments we work in
inspires participation and
of Conduct demonstrates leadership in

sustainability
People

Everyone at IQVIA, regardiess of their role, contributes to a greater purpose. Our culture is based on
five core values: Client focus, Results, Teamwork, Flawless execution, and Integrity. As a team, we are
not only moving healthcare forward, we are leading the charge to take it further than ever before. We
strive to give our best in everything we do. We embrace the challenge because we are uniquely
positioned to make a tangible, meaningful difference.

Diversity and Inclusion. We are committed to maintaining a culture of inclusion in which people from all
backgrounds can fully contribute to the growth and success of our business. We create this culture of
inclusion for employees regardless of gender, race, color, creed, religion, marital status, age, national
origin or ancestry, physical or mental disability, medical condition, veteran status, citizenship, sexual
orientation, gender identity, or any other protected group status. As such, our business is focused on
three core areas:

1. Recruitment. IQVIA is committed to considering a range of qualified candidates for all positions
and to hiring qualified individuals with a variety of backgrounds and experiences from within and
outside the organization for positions at all levels.

2. Development & Progresslon IQVIA s focused on havlng adiverse pipeline of talent moving up in

nd providing opportunities for all employees to develop within their current role
o5 well 25 towards their next fal,

3. Retention. Once we hire the right people, we want them to stay. To increase employee
engagement and retention, we consistently seek feedback from employees through surveys and
focus groups. We will continue to use this feedback and review our processes to identify additional
initiatives aimed to further increase employee retention.

Public Recognition. We were named to the Forbes 2019 list of America’s Best Employers for Women
and recognized again by FORTUNE as one of the World's Most Admired Companies in 2019.

Employee Engagement Survey. In late 2018, we deployed our first company-wide employee
engagement survey following the Merger. We received valuable feedback regarding employee roles,
team 3 with and career prog| . Using this feedback,

KANSAS CITY SOUTHERN

Corporate Sustainability & Responsibility

The Board recognizes the increasing importance of environmental and social issues to our company and
stockholders, including risks associated with climate change. Oversight and monitoring of such risks is assigned
to the Nominating Committee, demonstrating the importance of such issues to the Company and ts future.

In addition to the sustainability and responsibility information provided herein, KCS publishes an annual
sustainability report, prepared in accordance with the Global Repor\mg \nmauve (GRI) Standards. The
Company's 2019 sustainability report is available under the “Inv tab of our website at
www.kcsouther.com. The information provided on the Company’s Webaie s referonced in s Proxy
Statement for information purposes only. Neither the information on the Company's website, nor the
information in the Company’s 2019 sustainability report, shall be deemed to be a part of or incorporated by
reference into this Proxy Statement or any other filings we make with the SEC.

2019 inability & ibility Highlights

Environmental Safety

* Rail transportation is the most energy
efficient way to move freight over land. In
2019, KCS moved each ton of freight
approximately 387 miles on average on
only one gallon of fuel.

* KCS provides a carbon calculator to its
customers on its website to estimate the
greenhouse gas emission savings
potential associated with shipping by rail
vs. truch

+ To optimize our fuel eﬂlc\ency KCS' fuel
conservation team drives fuel
conservation and efficiency |nmalwes by:
« Implementing strategies to improve
fuel efficiency, including multiple fuel
saving technologies in our locomotives
Managing horsepower-per-ton
compliance
Forecasting fuel consumption and
providing monthly goals and reports
with recommendations
Analyzing fuel burn and efficiency data
to identify opportunities and trends
Managing vendor and program
compliance

* 1n 2019, we avoided the use of 14.5
million gallons of diesel fuel, or 9.8%, as
a direct result of fuel conservation and

efficiency initiatives

+ The KCS Health, Safety, Security &
Environmental Management System
covers 100% of operations.

* KCS has been a Responsible Care
Partner since 1999.

« Positive Train Control (PTC), an advanced
system designed to automatically stop a
train before certain incidents occur, has
been successfully installed on required track
segments and equipment n the U.S. This
system is designed to prevent:

« Train-to-train collisions

Derailments caused by excessive train

speed

Train movements through misaligned

track switches

Unauthorized train entry into work

zones

* In 2019, we conducted hazardous
materials training in the U.S. and Mexico
with approximately 1,108 local community
first responders.

~ @@
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KELLY SERVICES, INC.

Corporate Sustainability Strategy

FAN
(29

KeIIy has always
embodied the

true spirit of corporate
social responsibility,

and we are committed \ e
to the highest standards e/ Comorate \ oo
and Peopie

of corporate citizenship. Business Conduct . Sustainability

Ale

Our culture and Built Around
values are rooted Six Plllers P
NS
. . By &/
in service, integrity, =
" Communicaton SOCIAL
and taking personal i Raponing Engagement
responsibility for our
actions, outcomes,
and reputation.
We , suppliers, and
work. Through our
the qual ployees, their families, per our
R suppliers, and pariners, b d
8ince 2017, we embarked on a i Social ., toward a
inabilit tegy aligr busir to
This , rather than is strategic o our business values. It s based on the concept of
social investment, wmch i i ensures /e aim to
guide all our nt, and

that create measured and impactful shared value o al ou stakeholders.

Our teinablty Strategy is defined that

for i ard these ends. the

the strategy . metrics, ives for all our op

This strategy h iven to the ur stak il as its impact on business.
operations. In early 2018, terial helped idel

of our Corporate Sustainabiliy Strategy.

P of means of perspective
assessment mvomng ST A ey tainabilty Strategy

(GRI), and i Pr (foll

thro
Compact), which we suppml since February 2019.

Sustainabilty is an integral part of our company's strategy and operations. To learn more about our ESG program, please view our
website

Kelly

LEAR CORPORATION

PROXY SUMMARY

Environmental, Social and Governance Highlights

Social Responsibility

* We are commited to respecting human rights through
adherence 1o policies wih respect 1o the proteciion of and
respect for our global employee worklorce.

+ Our supplier standards contain specific guidelines on human
tights, child labor, forced labor and human trafficking, wages
hours, working conditions, harassment and discipline,
discrimination, ~freedom  of association and  collective.
bargaining, bribery and corruption, the flow of funds to armed
groups and conflicts, environmental sustainabilty, animal
welfare, and the implementation of sustainabily standards in
the supply chain, including the responsible management of
water and forests.

Environmental, Health and Safety

- We work o integrate Environmental, Health and Safety
(‘EHS?), as well as sustainabillty, into overall business strategy
and supply chain management.

+ Worldwide, more than 95% of our manufacturing faciites are
certfied under ISO 14001:2015

+ We collect monthly energy, waste and water data flom our
plants and use the data to determine energy, water and waste.
reduction performance, and identiy further opportunites for
improvement.

+ We reduce EHS risks by minimizing our environmental impact
and eliminating health and safety hazards

+ We require that our comprehensive safety policies and
procedures are folowed, and our employees and leaders

We have a global reporting channel for any ethical concerns or
violations for employees and our supply chain.

W 1o the United Nat o

- We respect and support the United Nations Universal

Dediaration of Human Rights.
We are committed to partnering with our industry and society in

AT S ) ST € U R
Sustainable Development

+ Community outreach and giving are engrained in Lear's core values.

develop and utiize environmentally acceptable, safe,
sustainable and efficient production methods and processes.

+ We implement efficient uses of energy, reduction of greenhouse.

gas emissions and supporting climate change initiatives. Since
2013, we have reduced energy use, greenhouse gas emissions
‘and water use while increasing our recycing.

n 2019, we logged more than 70 energy efficiency improvement
projects in our continuousimprovement system, - including
energy teasure hunts, fighting improvement cess
improvements, and replacement of inefficent equipment, such
as, aif compressors a

+ We work to reduce our use of chemicals and raw materials, as
ration.

well as to reduce waste gener

quiarly look for

People

« Together We Win is our global employee engagement initative
focused on promoting and sustaining a positive culture in our
operational environments using four key elements: Leadership,
Work Environment, Empioyee Involvement and Tearns.

+ We maintain a robust and ongoing survey process to monitor
employee engagement.

- Diversity and inclusion is deeply integrated into our

« In our corporate office and U.S. plants, we work with several
organizations o help filour pipeline with diverse talent,
including: National Society of Black Engineers (NSBE), National
Black MBA Association (NBMBAA), Women of Color
Conference and Society of Women Engineers.

a
‘employees, customers, suppliers, other stakefolders and the public

Our global Expect Respect campaign promotes our anti-
harassment, nondiscrimination and zero-tolerance for retaliation
policies as wel as complaint reporting resources.

+ To foster employee engagement and promote diversity and

inclusion, we have encouraged the formation of Employee
Rz Gl (E665) & Uy B ep iy
employee-ed, and

S s B £ (o ety 0% 5 o
D e Ty G L Wy G
life experiences, and other non-meritfa

Developing talent i a priorty across al levels of the organization
and includes a CEO Academy, Leadership Model
Assessments, Emerging Leaders Development Program and
One Lear Mindset training.
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LENNAR CORPORATION

Stockholders

N

Homebuyers Environment

he dream of

e buidis heolherond mre energy

Our
mebuy green features inour homes. Each new home

to corporate ethics,risk management, careful

execution of our strategi

rchasing | efficient,
power homeowners.

both Lennar and our in

ranment o o govionon fhomes
asaresult of features like:

through our Everything’s Included"approach. | * Solar power that generates clean energy

core ¢ no upfront cost to the homeower.

features that - 8,508 solar power
d fiscal 2019,91% of which were on

inour
our costs.

significant opportunity to create efficiencies Lennar homes

v P - 35000+ ol pover homecelveres
013

since

including our digtzed financing process that | + Low-VOC paint that reduces pollution

allows homeowners to finance their homes + WaterSense'faucets that reduce water
lesst

transparency. + Low-E windows that reduce infrared and

ultraviolet light cominginto the home

consumptior
We are embracing green practices as we
move toward amore environmentally and
economically sustainable future.

+ Energy Star appliances that reduce energy

at
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LOGMEIN, INC.

2020 NOTICE OF MEETING AND PROXY STATEMENT

Corporate Governance (contnued)

Our it to Envil Social and Matters.

At LogMeln, we recognize the impact that a business can have on its surrounding community and environment and believe that an organization
has the responsibility to be a good corporate citizen of the world. We also value our employees and recognize the critical roles that they play in
the achievement of our long-term goals and overall success. The following is intended as 2 summary of some of the steps we have tak
crote s, nclsie ond posiive workglace o o emplojees i lso conductng our operatiors 1 e enronmentlly responsible

r. Additional information can be found in our Social & Environmental sibilty Principles under the “Investor — Cor
Governance-Documents & Charters” section on our website, located at www.logmeininc. com.

Social Considerations & Human Capital

At LogMeln, we believe that our employees are our greatest asset and we are committed to having a workforce that will enable the long-term
success of our business. The following is intended to highlight certain aspects of our corporate culture and summarize some of the programs we.
have put in place to help us continue 1o attract, retain and inspire key talent:

« Employee feedback is crucial to how we measure our success in continuing to be a great place to work. We regularly conduct employee Net
Promoter Score® (*eNPS”) surveys of our employees so that we can quantitatively measure and track employee engagemen

« Recent studies released by Comparably in 2019 named LogMeln as a winner of Best Company Culture (Large Companies), Best Company
for Women (Large Companies), Best Company for Diversity (Large Companies) and ranked our GEO William Wagner among the top 50 CEQs
for women. LogMeln has been ranked as one of the top ten companies in the large category of the Boston Business Journal's Best Places to
Work nine times.
We are committed 1o hiring, developing and promoting a diverse workplace where employees are encouraged to share diverse opinions. We
believe that ethnic and gender diversity helps set a tone of inclusiveness and equality in the workplace. We are comitted to providing equal
opportunity in employment to all employees and applicants for employment, and no employee or applicant is discriminated against in the
terms and conditions of employment on the basis of ace, creed, religion, color, ancestry, sex, age, marital status, national origin, veteran
status, genetic information, disability, sexual orientation, or any other classification protected by lay

= LogMeln is home to several Employee Resource Groups which help foster inclusion and belonging in our global workplace. Approximately a
quarter of our worldwide employees actively participate in LogMeln's social initiatives groups promoting diversity and inclusion such as
LogHerln (a group committed to amplifying female culture and inclusivity at Logheln), PRIDE (our LGBTQ resource group) and BE (an
employee resource group for black employees and alles).

= We actively promote a number of benefits and programs to support the health and welfare of our employees through Thrive, our Corporate

Wellness Program, including yoga classes, running groups, basketball tournaments and annual wellness challenges aimed at engaging and

educating our employees and providing them with access to local health and wellness resources.

We are committed to maintaining a safe and inclusive working environment for all employees and have implemented a zero-tolerance policy

of violence in the workplace and strictly enforce a prohibition against harassment, sexual or otherwise, of any of our employees by anyone,

including any supervisor, co-worker, vendor, client or customer.

= We pride ourselves on being a progressive, forward thinking employee-centric organization and work with our local HR and benefits teams to
comply with all applicable local benefit, wage and hour laws and regulations. We review our pay practices to ensure that Logheln is
practicing equal pay for comparable work across all of its offices regardless of gender, racefethnicity, and muliple other protected classes.

« In 2019, we published our first-ever Supplier Code of Conduct declaring LogMeln's expectation that our suppliers share our commitment to
regulatory compliance, business ethics, human rights, health, safety and environmental responsibility, regardless of the geographic location
of their business.

Our Environment

e recognize the impact that companies can have on the environment and we are working to integrate sustainability initiatives into our business
actices by

B

« Reducing greenhouse emissions at our facilities through energy conservation and energy efficiency;

= Utilizing data centers that earn an A rating by Greenpeace;

Purchasing carbon offsets for all business travel which, in 2019, included 11,640 venhed carban offsets that reduced our carbon footprint

and had an environmental impact similar to growing 194,000 trees every year for ten

+ Responsioly Managing and Greposing o o eeconic waste and 4 ot recyeng et t suppor no prfit rgaizations partnered
with LogMeln's Corporate Social Responsibility program, Mission Possible;

+ Crating ffce snionments it promete coniavation ough watr ffiiency, surce reductio, ecycling, compesting and the e of
sustainable products;

Fostering awareness, employee engagement and active participation in sustainability efforts through communications, campaigns, volunteer

programs and best practices; and

2 LOGMEIN, INC.
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LOWE'S COMPANIES, INC.

THE MACERICH COMPANY

Corporate Governance

CORPORATE RESPONSIBILITY AND POLITICAL ADVOCACY AND OVERSIGHT

CORPORATE RESPONSIBILITY AND POLITICAL ADVOCACY AND OVERSIGHT

Corporate Responsibility

Corporate responsibility is a cornerstone of our Company and fundamental to our success. The Sustainability Committee of the

Board oversees Lowe’s corporate

and our

uncil, composed of execut d subject

g
matter experts from across the Company, leads the Company's efforts to integrate corporate responsibility into our business. The
Sustainability Committee receives regular updates related to corporate responsibility strategy and initiatives.

We have built our corporate responsibility strategy around three key areas: Product Sustainability; Our People and Communities;
and Operational Excellence. These key areas align with our mission and overall strategic plan.

PRODUCT SUSTAINABILITY

We strive to put the customer first in
everything we do, stocking our shelves.
with quality items that people can fecl
good about buying. As we expand our
portfolio of responsibly sourced,
innovative and efficient eco-products,
we hope to help customers reduce.

OUR PEOPLE & COMMUNITIES

The Lave's communybesins it

OPERATIONAL EXCELLENCE

We are focused on creating long-term.

extends tother famles and the

value
preserving our shared home, Earth,
through sustainable practices and
doing the right thing - acting
responsibly, ethically, and being
transparent.

their impact on the environment. experiences. Through charitable

our people and communities are
strong, so are we

IN2019, IN2019, IN2019,
we had more than 26,000 ENERGY. our employees contributed 330,000 we reduced carbon emissions by
STAR® products available for sale in- hours of community service, and we. 12.26% and recycled 102 thousands
store and anline. invested 1.1 million hours of training of metric tons of cardboard.

in front-line leaders.

We have adopted a number of policies that highlight the Company tment to social and and that
seek to promote sustainability in the operation of our business. Our commitment to building an industry-leading corporate
responsibility program is demonstrated by our inclusion in the Dow Jones Sustainability Index for North America, a benchmark for
investors who integrate sustainability considerations into their portfolios. More information about Lowe's corporate responsibility
efforts and initiatives, including the 2018 Corporate Responsibility Report and our sustainability policies, is available at

newsroom Lowes.com/responsibility/.

Political Advocacy and Oversight

The Nominating and Governance Committee has oversight of Lowe’s political advocacy activities, including political contributions,
trade association memberships, lobbying activities and the Lowe’s Companies, Inc. Political Action Committee "LOWPAC]. As part
of its oversight role, it reviews our political engagement and contribution policy and monitors our ongoing political strategy as it
relates to the overall public policy objectives for the Company. Lowe’s does not make contributions from corporate funds to political
campaigns, super political action committees or political parties. Political contributions made by LOWPAC are approved by its board
of directors, which consists of members of the senior leadership team spanning corporate and operational roles. All political
advocacy is conducted to promote the interests of the Company and is made without regard for the private political preferences of
Lowe's directors or executives.

MARATHON PETROLEUM CORPORATION

BOARD OF DIRECTORS AND CORPORATE GOVERNANGE

Sustainability and Corporate

2019 Sustainability Highlights
« 261 vehicle charging stations across
* 6,500 tons of cardboard recycled annually « 243M galons of water conserved annually
8 « 709K pounds of glass recycled (AZ only) Q5 sincoz014
= 19 fuel cel installations across 6 properties.
g * 28 MWh energy consumption reduction + 30M KiWh clean energy produced

This year Macerich will report on sustainabiity progress based on the frameworks set forth by the Global Reporting Iniitive, the Task
Force on Climate-related Financial Disclosures and the Sustainability Accounting Standards Board. We also continue to set specific
milestones in our work to reach carbon neutraiity by 2030. In 2019, Macerich achieved the #1 GRESB ranking in the North American
Retail Sector and GDP's Glimate Change *A” List for the fith straight year and we are proud to have been named one of five RETTs
designated as sector leaders on Barron’s st of America’s Most Sustainable Gompanies.

Sustainability Principled Practices

Macerich integrates sustainabilty practice principles into our day-to-day operations and property activities, and we are proud to have
created a sustainabilty-based value system for operations. We use technologies that allow us to monitor real-time energy use at the.
property level and take swift action to tum off or reduce operating systems when appropriate, which has driven reductions in eneray
‘Gonsumption and costs. Our procurement team seeks out office and janitorial supplies with environmental features to reduce our indirect
Use of raw materials and cleaning products that harm our environment. We coordinate events at our properties that focus on
environmental topics, which allow s to engage with shoppers in our customer-facing recyaiing programs and encourage them to find
inspiration from our energy and water efficiency projests to practice at home. Our properties continue to demonstrate that sustainable
‘operations can be maintained to enhance the retail environment and improve the shopping experience.

Macerich’s Sustainability Goals

Macerich continues to implement and execute on processes and invest in capital projects to minimize the risks of the changing global
cimate. The four pillars of our fully integrated sustainabilty program re:

CCARBON NEUTRALITY ZERO WASTE ACTIVE ENGAGEMENT PRINCIPLED PRACTICE
GOAL #1: Achieve Carbon ‘GOAL #2: Achieve Zero Waste GOAL #3: Increase Active GOAL #4: Further Integrate
2 t incples
2025-2030
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MARKETAXESS HOLDINGS INC.

CCORPORATE GOVERNANCE

Executive Succession Planning

‘The Board believes that thoughtful succession planning is critical to creating long-term shareholder value. The
Compensation and Organization Development Committee oversees the executive succession planning process to
ensure the identification and development of future leaders, to avoid the adverse effects caused by vacancies in
key leadership positions and to facilitate the execution of our long-term strategy. The Compensation and
Organization Development Comnittee believes its succession process provides the lead time necessary to train,
develop or recruit executives capable of filling key roles, including our named executive officers, within the
Company when the need arises. The Compensation and Organization Development Committee typically meets with
the full Board at least annually to discuss succession of our leadership. During these meetings the Compensation
and Organization Development Committee:

1. Identifies key roles (based on business impact and retention risk)

2. Assesses kol and posile successars for hese rles, induding el abilly o reinforce urhghperforming culure
and promals out valoes Incuding. Saety & Environmental Sowardshi, Inegry, Respoct, Inciusion and
Cotdboraton

3. Evaluates the readiness of succession candidates, including training and development needs.

In October 2019, the Board formed a special committee, chaired by Mr. Galante, to lead our search for the best
qualified individual to assume the role of our CEO upon Mr. Heminger's planned retirement at the conclusion of the
Annual Meeting.

Corporate Responsibility and Sustainability

We believe that doing the right thing is the right way to conduct our business. Our commitment to corporate
responsibility means being accountable for our actions to a broad range of stakeholders: our shareholders,
employees, business partners, customers, communities, the government and others who have a stake in how we
operate. We believe that promoting sustainable social, environmental and economic benefits wherever we operate
creates long-term value for our Company, its shareholders and the communities where we work and live.

Our Core Values

Our core values are vital to our financial performance and to our corporate image and reputation. Under the Board's
quidance and supervision, we pursue the highest standards of corporate responsibility by embedding these core
values into our corporate responsibilty policies, practices and programs.

Safety & Environmental Stewardship
Protecting our people and the world we all share has been and remains a priority to MPC. We aim for an
accident-free, incident-free workplace to ensure everyone goes home safely. every day. We are committed to
safe and environmentally responsible operations to protect the health and safety of our employees, contractors
and communities.

Integrity
Integrity at MPC is more than the business conduct policies and procedures we follow. We set high expectations
EJ[B 1o/clrsoes and bd st coch cler,withbusiness partnr, sharchldersand e commntes where wo
‘work and live. We say what we're going to do — and then do it.
Respect

Respect is built upon the principle that every one of us is valuable and contributes toward achieving our vision.
\@, We treat everyone professionaly, with courtesy, honesty and trust. We consider how other people’s ideas can
P we do, and we to openly share their , ideas and concerns.

Inclusion
We value diversity in cullure, background, perspective and experiences. We strive to provide our employees
with a collaborative, supportive and inclusive work environment where they can maximize their full potential for
personal and business success. This happens when our employees, contractors and other stakeholders feel
valued themselves, and value others for who they are.

Collaboration

We are a company of driven, accomplished professionals who are more than the sum of their training and
experience. We actively partner with our communities, governments and business partners to find and create
hared values, making a positive difference together. We foster constructive, solution-oriented dialogues; we.

genuinely listen to one another and seek out perspectives different from our own.

20 | Marathon Petroleum Corporation
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CORPORATE SOCIAL RESPONSIBILITY
CORPORATE SOCIAL RESPONSIBILITY

MarketAxess is committed to integrating sustainability into our everyday actions to help create long-term value for our
stockholders and the communities in which we operate. We aim to operate the company responsibly while managing
tisks and using our resources wisely. The Company's environmental, social and governance strategy and initiatives are
overseen by the Board’s Nominating and Corporate Governance Committee. We have also established a Corporate
Social Responsibility Committee (the “CSR Comittee") comprised of members of senior management. As further
described in the Company’s 2019 Sustainabilty Report, its CSR in 2019 by
practicing ility, advocating ism and and actively partnering with our employees, clients
and partners on environmental, social and governance initiatives. Our 2019 Sustainability Report, the Company's first,
can be found on our website at www.marketaxess.com/about-us/sustainability.

We believe that our growing role in making the global credit markets work better for society and the economy brings
with it the obligation to be a responsible corporate citizen. MarketAxess' vision of corporate citizenship has four pillars:

Al
GOVERNANCE cLMATE

An enduring commitment to high standards of governance. We believe the true character of a company is
demonstrated through the integrity and sense of faimess it brings to the management of its business every day. In
making business decisions, we strive to take into account the interests of all our stakeholders—clients, employees,
investors and business partners.

« Helping communities become more resilient. We believe our responsibilities extend beyond our business to the
world's communities. We focus on supporting projects that promote access to economic opportunity, education and
housing. Encouraging our volunteer activities for everyone at MarketAxess, as well as offering financial support to
select non-profit organizations, are important parts of our community engagement.

+ Prioritizing a strong, diverse workforce. Our people are our backbone. We are committed to making substantial
progress in how we recognize and value the experiences that make each of us unique, from our recruitment
processes to each employee's daily work. MarketAxess recognizes that we can always do more to make our
company a rewarding place to work for all

+ Adopting sound sustainability practices across our business operations. Climate change and safeguarding the
environment are critical issues for every business. As a global electronic trading network, our environmental impact
is primarily in our facilties and energy usage. That's why we're taking a disciplined look at our operations' impact on
energy consumption and conservation, water use, GHG emissions, and waste, including minimizing plastic and
facilitating recycling.

How MarketAxess Defines Sustainability

We define sustainability as a business’ commitment to advancing economic prosperity while improving the world in
which we operate. Our ¢ to and corporate is in line with our goal of applying

20 2020 Proxy Statement

Total of 04 pages in section

DFIN 8™ EDITION | GUIDE TO EFFECTIVE PROXIES

Total of 02 pages in section

1. Environmental, Social & Governance | 21



https://www.dfinsolutions.com/sites/default/files/documents/2020-07/876223_lowes_companies_inc.pdf#page=34
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/834805_the_macerich_company.pdf#page=31
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/814093_marathon_petroleum_corporation.pdf#page=24
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/843472_marketaxess_holdings.pdf#page=32

MARTIN MARIETTA MATERIALS, INC.

Our 2019 Performance 4 Compensation Discussion and Analyss

Martin Marietta’s abilty to consistently translate revenue growth into increased profitabilty has also given us the abilty to protect our
balance sheet in order to make prudent acquisitions and capital investments in our business, while achieving a debt-to-EBITDA leverage
ratio of 2.2x at year-end. As a result, we have been able to position our business as an aggregates leader in 90% of the geographies in
‘which we operate and align our product offerings to leverage strategic cement and targeted downstream opportunities. This led to our
significant outperformance of our peers in 2019, during which time we delivered a 64 percent total shareholder return

MERCK & CO,

INC.

Corporate Governance
26 | Commitment to Corporate Responsibilty

“The amount of good we can do in the world is directly correlated to the strength of our
business. Merck’s long-term focus is anchored on a foundation of corporate responsibility. We

Y

1% 25%
I
58P 500 5&P 500 Materials

Safety, Environment and Sustainability

Sustainability Reporting
Our commitment to sustainabiliy i part of our core strategy and
we have a long track record of building solid foundations, caring
about our employees, our communities and the environment,
while responsily growing our company. One of our
commitments to our shareholders and other stakeholders is to
improve each year on these metrics. In addition, we have
endeavored 1o tell our story better each year, informing our
shareholders and other stakeholders about our efforts, costs, .
tisks, goals, and the relationship between our goals and
management compensation.

In this regard, we have made the following enhancements to
our Sustainabilty activies:

« We reported in our 2018 Sustainabilty Report Scope 1 green
house gas (GHG) emissions data relating to our aggregates

« Our most recent Sustainabilty Report, which will be issued in

sustainabiliy matters, including reporting Scope 1 GHG
emissions data across all of our business lines (both in terms of
absolute emissions and emissions intensity). In that report, we
also disclose Scope 1 GHG emissions reduction targets across
both our cement and magnesia specialties operations, which
are the sources of most of our Scope 1 GHG emissions, for
2030 over a 2010 baseline year.

We created a new position dedicated 1o sustainability and
communications.

Our Chairman and CEO, joined by other senior managers,
engaged with 13 shareholders specifically on sustainability
issues, and discussed sustainabilty issues with almost all of
the 189 investor groups we met with in 2019,

n 2019, we hosted 7 investors and other stakeholders who
visited and toured our cement facilties and met with our
cement management team.

shareholders, and society.”

Commitment to Corporate
Responsibility

Operating responsibly as a business is at the very heart of
our ability to deliver sustainable impact - driving long-term
value for our company and society.

Our approach to corporate responsibility is about the
health, economic, social and environmental impact we have
onindividuals and communities around the world.

believe this approach fuels our pursuit of medical breakthroughs that benefit patients, our

— Kenneth C. Frazier, Chairman, President and Chief Executive Officer

Reporting
Our annual corporate responsibility report is a web-based,
ESG reporting platform that represents our commitment
to widely recognized reporting frameworks that reflect
environmental, social and governance issues.

n 2019, we continued to advance our reporting strategy
with the publication of our inaugural Environmental, Social
and Governance Progress Report. We prepared this report
using the Global Reporting Initiative (GRI) Standards: Core
Optionand the Standards Board Standards

We hold oursel ountable to our man
including patients, employees, customers and
shareolders, whose perspectives help to define our
corporate responsibility priorities.

Reflecting our commitment to managing environmental,
social and governance (ESG) issues, we continue to focus
our approach to corporate responsibility in four primary

(SASB). A copy of this report is available on our website.

To learn more about our corporate responsibility
approach, progress and commitments, please
visit: MSDresponsibility.com

Aprl 2020, includes enhanced disclosures relating to_ key

o) &)

Safe Operations Employee
Protecting all who come -Being

in contact with our Supporting and investing
products and operations, in our people - the

and creating a culture of foundation of our success

responsible leadership

N
a

Community Environmental
Well-Being Stewardship
Being a resporsible Protecting the Earth's

neighbor and supporting
the communities that are
horme to our operations

resources and reducing
our environmental impact
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areas that are of greatest relevance to our business and
society: Access to Health, Employees, Environmental
Sustainability and Ethics & Values.

External Recognition

Our commitment to responsibility continues to earn us external recognition. Below is a selection of the awards and
recognition Merck received over the past year.

@ Forbes’and JUST @ Newsweek lst of C/) Nationl Association

@ ENERGY STAR
Capital’s The Just 100 America’s Most of Female Executiv

Partner of the Year

Sustained Excellence list of America’s best Respons-me “Top Cumpames for
corporate citizens Companies Erenutve wWomen:
@ People Magazine’s FTSE4Good Index @ Fast Company's @ American Heart
“50 Companies that Constituent Member *50 Best Workplaces Association
are” list for Innovators” list Workplace Health

Achievement Index
Gold recognition

Merck & Co.,Inc. 2020 Proxy Statement.
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Total of 02 pages in section

CCORPORATE SOCIAL RESPONSIBILITY

Moody’s manages its business with the goal of delivering value to all of its stakeholders, including its
customers, employees, business partners, local communities and stockholders. The Company’s Corporate Social
Responsibility ("CSR”) strategy is an integral part of supporting this fundamental commitment to all stakeholders.
The senior management of the Company is ultimately responsible for shaping and implementing the CSR strategy.
Moody’s CSR Council, chaired by President and Chief Executive Officer Raymond W. McDaniel, Jr. and comprised
of members of the management team, evaluates the Company's CSR progress, generates recommendations to
enhance Moody's approach to CSR and identifies opportunities in Moody’s business that align with the CSR
mission. In addition, the Board oversees sustainability matters, with assistance from the Governance & Nominating
Committee, as part of its oversight of management and the Company's overall strategy. Moody’s CSR strategy is
focused on the following areas where the Company believes it can make the most impact.

Empowering people Activating an Helplng young
with financial i p
knowledge sustainable future pmmx.l

%

SUSTAINABILITY

Moody's advances sustainability by considering environmental, social, and governance factors throughout
its operations and two business segments. It uses its expertise and assets to make a positive difference through
technology tools, research and analytical services that help other organizations and the investor community better
understand the links between sustainability mnslderalmns and the global markets. Moody's efforts to promote

d thought leadership, data to market participants include following the
policies of recognized ility and corporate social parties that develop standards or
frameworks and/or evaluate and assess performance, including Global Repomng Initiative and Sustainability
Accounting Standards Board (“SASB"). Moody's sustainability-related achievements in 2019 included the following:

Joined the United Nations Global Compact Eeisps T

Issued second annual report on how the Company
has

Became a recomr
Responsible Investment (PRI e orn o st ylgtd Hiarcal

Disclosures (“TCFD")

4 MOODY'S 2020 PROXY STATEMENT

at Morgan Stanley

Morgan Stanley seeks to integrate sustainability considerations into business strategies, products and services, thought
teadership and operations. We offer financial solutions and advisory services that provide positive long:term benefits for
clients and shareholders, s well as for the environment and global communities. The Nominating and Governance
Committee oversees our ESG initatives and the Risk Committee now oversees risks relating to climate change, with
each committee reporting to the Board. Key areas of focus and highlights for 2019 include

Morgan Stanley is committed to harnessing the power of capital markets to create sustainable,

long-term value for clients and stakeholde

« We have mobilized approximately $80 billion towards our goal of $250 billin in low-carbon
solutions by 2030, including over $50 billion in 2019

. the Morgan , which aims to facitate the
prevention,reduction and removal of 50 millon metrictons of plastic waste from entering
rivers, oceans, andscapes and landills by 2030,

« We supported over $24 billion in green, social, blue and sustainability bonds in 2019, ringing
our total to over $83 bllion since 2013

« Morgan Stanley Wealth Management investing with Impact client assets reached nearly $3t
billion

« Morgan Stanley Investment Management, a signatory to the Principles for Responsible
Investment, engaged with over 600 companies on ESG issues ranging from sustainability
reporting to plastic waste.

Sustainable
Solutions &
Services

Established in 2013, the Institute

adopton ofsusainabl investing acrss global markets, Chaied by Morgan Starly’s Chaimman

and CEO, b and leadin

nongovernmental organizations helps o ensure that our sustmr\ib\h(y strategy is comprehensive,

rigorous and innovative.

= In October 2019, the Institute hosted the inaugural Morgan Stanley Sustainable Investing
Summit, which brought together over 100 clents from across our businesses to discuss the
innovation and ideas reshaping capital markets.

Institute for
Sustainable
Investing

Environmental and social rsk management s a priority for Morgan Stanley. The Company’s due

diligence and risk management processes are designed to identify, analyze and address potentially

significant environmental and social issues that may confront us or our clients. Our processes

include monitoring for emerging environmental and social risks and related trends, s well as

engaging with clents and other stakeholders as appropriate.

« We met with leaders of indigenous tribes and other groups to discuss community and other
environmental and social issues.

« We participated in a roundtable with environmental non-governmental organizations to discuss
how financial institutions are addressing climate change

Environmental
and Social Risk
Management

Morgan Stanley i commited o ntegraing ESG across our business activiesand aperations.
our approact L , aiming to

follow the Sustanabilty Accounting Standards Beard (GAGB) gadance 3 aparopriote (o help

deliver investor relevant information.

Corporate Services introduced a new Sustainabilty at Work program across our global

operations, which seeks to reduce our operational environmental impacts and engage our

employees in meeting our sustainabilty objectives.

We are committed to achieving carbon neutraliy across our global operations by 2022,

including sourcing 100% of our global electricity needs from renewable energy.

« Information about y , including the port, is available at

Sustainability
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MOTOROLA SOLUTIONS, INC.

MOTOROLA SOLUTIONS’ ENVIRONMENTAL, SOCIAL AND Bl

Our ESG Framework is fueled by our comm\tment to operate ethically and our dedication to our

GOVERNANCE FRAMEWORK

A an

Our Business Governance &

Ourmore than Weare committed  Compliance Asamission critical  Motarola Solutions
Motorola Solutions 17,000 employees to creating products W fecognize thatit  communications and  holds high labor and
iscommited tothe  workeverydayto  and senvices that s important fora telecommunications  environmental

fulfill our mission of  save lves and keep  company to have equipment provider,  standards at every

MRC GLOBAL INC.

ENVIRONMENTAL, SOCIAL RESPONSIBILITY AND CORPORATE
GOVERNANCE

Our 2019 Envi Social

Report (‘ESG"), which we published in
n

&
September 2019, can be found on our website at hitps:/jwww.mrcglobal.com, by dlicking
Company.then “Corporste Socil Resporslblt.” MRG Glabal s commitd to rosponaiie

¥ lino wih ot following core values:

We always endeavor to operate our business

Safety Leadership

Customer Satisfaction

Gur number one focus is the safety of our
employees, customers and those with whom we

and safety leadership is part of our culture.

interact. Safety is both a core value and strategy,

Our customers are at the center of everything
we do, helping us to shape our strategic
priorities.

Business Ethics

Operational Excellence

As a global leader, we always strive to operate
with integrity and responsibility in all aspects of
our operations,

ur operational excellence strategy helps us to

continually find better and more efficient ways to|
conduct business and provide the best services

at an affordable cost for our customers.

Employee Development

Financial Performance

and diverse, provides equal opportunity and is
inclusive and where our people feel valued,

to be developed to his or her fullest potential.

We seek to maintain an environment that is open|

included and accountable. We want each person

We know that by being true to our values, we
will continue to achieve our goals, positively
impact our industry and the communities wherel
we live and work and deliver long-term value to
our stockholders.

Community and Charity Development

Teamwork

We support our communities through the MRC
Global Foundation, MRC Global Cares initiatives
and our ESG Committee, detailed below.

MRC Global rocognizes that our people are ou
greatest strength. We are a global te
Godicated to our customers, our communities

where weliveand  being our communities safer.  programs inplaceto we havea unique  stage n the supply
work. More than customers’ feine.  Our ive for handle the operating footprint ~ chain. We are
6600 employees We strive to create a ~ continuous unexpected Since  within oursector,  comitted to
around the warld culture where every  innovation and weareacompany  and imited ensuring our
contibuted 65000 employes parnership with our  that helps create expostre to company and our
hours of alunteer  experiences customers enables  safer communities,  environmental risks  suppliers do not use
time to their engaging work, themtobeready~  we stongly believe  and opportunities.  bonded labor or
communites last effective inthe daytoday  in having policies However, we engage in human
year, serving as collaboration and s moments, andinthe  that mitigate sk continue tostriveto  trafficking
mentors, tutors, rewarded for their  moments that matter  when something operate more We engage directly
firefighters, contibutions. We  most goes wiong. sustainably. with our ter-one
science fairjudges  are committed to suppliers to assess
and more. ensuring tht al of their performance
our employees and encourage
share in the value compliance with
created for our our Supplier Code of
shareholders and
customers.

Environmental, OUTPERFORMER MSCI ESG
Social and Governance Sustainalytics Overall Ratin
ISS QualityScore ESG Score d
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MSA SAFETY, INC.

2019 L SOCIALAND E HIGHLIGHT:

As a company whose mission has been dedicated to protecting worker health and safety for over 105 years, social
responsibility is deeply embedded into the culture of the Company. The Company maintains a Corporate Social
Responsibilty program to more formally adcress key ESG matters. More information about the Company's program
can be found by visiting www.msasafety.com/corporate-responsibiliy. The following are highiights of the Company’s
ESG activities. To obtain specific data on the categories reviewed below, please consult the Company's 2020 Corporate
Social Responsibility Report, which can be found by visiting the website above.

ENVIRONMENTAL

MsA is committed to conducting its business in a manner that is environmentally sustainable, that protects the
natural resources of our environment, and that complies with applicable laws and regulations. The Company views its
environmental efforts s a continuous improvement effort, and each year MSA takes steps to further expand and
enhance its environmental programs. In 2019, the Company completed a variety of actions s part of its commitment
to the environment, including those lsted in the table below. Further enhancements are planned for 2020.

NVIRONMENTAL Hi

and each other.

Our core values drive actions for all of our stakeholders and include those below.
© The Company Achieved Top Quartile Safety Performance in a NAW Survey (2018).
o Survey includes 54 distribution companies with over $1 billion i revenue
 Our Distribution Business Model Allows Expansion of Different Products,
Geographies and Industrial Market Sectors.
© Our model can address climate change initiatives or sentiment negatively impacting
traditional energy markets.
© MRC Global toa
© Increasing majority of valve sales ($1 4 billion in 2019) are “Low-E” valves, which prevent
emissions of methane and other greenhouse gases.
© We reduced CO2 vehicle emissions from our fleet by approximately 20% from 2013 levels
through 2018.
© We increased our recycling tonnage by 5% from 2017 to 2018
© Our Supplier Quality Process (Processes, Policies, Audits) include steps to:
© Increase ethical behavior in our supply chain
© Avoid improper labor practices
© Encourage sustainability

AR Ottt 7 2020 Proxy Statement
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MSCI INC.

Corporate Responsibility:
The MSCI Approach

A commitment to corporate responsibiliy is in our DNA at MSCI
As we strive to enable the investment community to make better
decisions for a better world, we are dedicated to being a leader in

corporate responsibility, which i embodied in the following framework;

2 °
nse =
=ntiy <z o/\ @
-l ey
Better investments Social Operate Act with
for a better world responsibility sustainably integrity

- Aspartof th key information to our , the Company

Offer tools and content

and opportunities.

Build a highly engaged

‘workforce through learning and climate risks, and
and development, and implement sustainable
inclusion and diversity. operational practices.

and

practices that reflect MSCI's

‘commitment to integity and
‘demand strong ethical

whlch |ncludes environmentaldiscosures.

5 includi ion, usage of
gr i jater g
- MSA joined the Carbon ystem run by an profi
organization, akeholder
- MSA established a five year objecti ions by 1% each year from
20202 i year objective toi als by 3% in 2020.
SOCIAL

MA s steadfastly committed to corporate citizenship, which the Company defines to include a responsibility to
employees and the communities in which the Company operates. MSA takes great pride in the numerous programs it
maintains, highlights of which are summarized in the following table.

2019 SOCIAL HIGHLIGHTS

+ As of December 31, 2019, 43% of the MSA U.S. workforce included females, and 49% of the U.S.

“Diverse” empl For purposes of it diversity
data, MSA counts y indivic
oA . . PoTT " p—"
efforts i (
Science, Technology, Engineering and Math (*STEM") education, (4) health and weuness, and
() diversity.
- As partof; efforts, the Company deployed the MSA Leader mode,
through whi i core MSA i d better position
ar The Company numbs
T A S 7 G SR 6 S o A
programs, MSA also ippo groups.

standards in all we do,

» The world is rapidly changing MSClis committed to » We remain committed Our employees are bound by

and is interdependency and developing a to limiting our 2 Code of Conduct
interconnectiviy are our (the *Code’) and related
lerating at and empl
pace. MSCl believes that these: that has the skills and environmentally Ou camplance progam and
sponsible hehaworszve policies aim to det

require new approaches to allow us to excel as an strongly alignet Srongdomng andproros the
investing that create a more of © conduct of all MSCI business
sustainable investment future. content, d p
To that end, MSCI has conices o et products and services. highest standards
provided, and will continue to the clients and the These facilities are run on of integrity.
d to we 100%

helocr e btter operate. The Code enumerates the
understand how ES( » In order to further assess values MSCI expects its
Congeratons mpacther An emphasis on and develop our employees to ive by,

portfolos. career and leadership environmental impact including: put the client first,

development as well as
inclusion and diversity are
central to this goal.

strategy and to enhance
our transparency for our

work as one team, pursue
excellence, champion bold
“The MSCI Principles of clents, shareholders and ideas, act with integity and
Sustainable Investing:” employees, we submitted take personal responsibity
a ramework designed to our first full COP ur suppliers
ilustrate specific actionable disclosure in 2019. We 1o act consistently with

and

» In 2020, we published

and impacful steps that aTCFD P

investors can and should aligned scenario analysis, in accordance with our
undertake to improve which included an Supplier Code of Conduct.
practices for ESG integration evaluation of our impact

across the investment in the event there is a two

ecosystem degree increase in

temperature.
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M&T BANK CORPORATION

MURPHY OIL

Corporate C c and

A core value of M&T—shared by our employees, executive leadership and the Board—is active
engagement with not only our customers, but with the civic institutions, non-profits, schools and other

local organi: that comprise our Asa ity-focused bank, M&T is committed to
upporting i ible practices, working with small
and serving underserved individuals and Below are recent

highlights of M&T's corporate citizenship and other community efforts.

Corporate itizenship ‘Community Engagement
* Rated “Outstanding” under the Community Re . C the Buffalo Promise

Actby the Federal Reserve Bank of New York Neighborhood and Westminster Community Charter

School ina disadvantaged area on the City of Buffalo's
« Used Federal Home Loan Bank of New York Affordable et
3 ilitated $15 million "
Y * Compl 2,000 pl

housing time at community not-for-profit agencies

* Made 48 Community Reinvestment Act qualifying * Our employees, supplemented by The M&T Charitable

Foundation, donated more than S1.5 million to address

investments totaling $405 million

social needs through the United Way

* Includes $261 million of investments in lo

T e ne e e e S * Made $34 million in grants through The M&T Charitable
Foundation to more than 3,500 not-for-profit

underserved communities

© Made 168 commitments, totaling $1.3 billion, in help charitabl ooy
community development loans

Leadership in Small Business Lending Environmental Commitment
© Ranked 7% nationally in U.S. Small Business AUMRT, we:

Aduiizaaion(SEap lcaisxensed * Invested $289 million in renewable energy projects

© Ranked 1% or 2" in 8 of 12 SBA districts within our * Relocated our Baltimore regional headquarters toa

banking footprint silver rated, Leadership in Energy and Environmental
« Ranked 1 in Baltimore, Buffalo/Rochester, Delaware, Design ("LEED") designed facility
Philadelphia, Syracuse and Washington, DC SBA « Leveraged Green building standards and materials in
districts new construction and renovations

© Ranked 2 in New Jersey and Richmond SBA districts  Reduced our carbon footprint by approximately 1937

« Originated total small business loans amounting to $1.8 tons by installng higher-effclency equipment

billion in 2019, including $179 million of SBA loans

Are saving an estimated 15,000 trees by using recycled
paper as our standard copy paper and standardizing

* Recognized by Greenwich Associates with 13 regional ity
and national Excellence Awards, which measure
customer satisfaction for small business and middle  Converted approximately 5.6 million pounds of paper

into an estimated 11,244,838 kWh of electricity by

market banking enacting our sensitive document destruction program

* Provided emploees with the opportunity to recycle non-
sensitive materials such as newspapers, bottles and cans

 Reduced business travel by using audio and video
conferencing tools

 Reduced on plastic waste and carbon emissions from

bottled water and it delivery by changing to fltered
water at all acilities

NASDAQ, INC.

Enterprise-Wide
Approach to ESG

Murphy Oil at a Glance

Our Social and Environmental
Sustainability

ﬁ Our People ,7&? Climate Change

We share the climate change concerns of our

global d retain ities and we are
the A any
'y of employee benefits, y vary by i i
country, are listed below:
A summary of employee benefits, which may vary by We have adopted the Murphy Guiding Principles for
country, are listed below: Climate Change
Medical, dental, and vision health care coverage We invest to reduce GHG and other emissions. From

510501 Torpondir
Heath Car Floiie Spencing Account 2015102019 onronmental expendires ttled

Retirement Savings Plans We set internal GHG emissions reduction targets to

Life Insurance Benefits drive continual performance
Employee Assistance Program We sponsor the Massachusetts Institute of
Employee Educational Assistance Technology's Joint Program on the Science and

licy of G
Travel Assistance Program Policy of Global Change

Employee gift matching (as outlined in the
Compensation Discussion & Analysis)

Around the world, over 800 dedicated, well-trained and
skilled Murphy people work proudly to help supply the
energy on which this and future generations depend.

Wherever Murphy is present, all employees and partners are
motivated and incentivized to create a safe and rewarding
workplace, to meet and surpass environmental standards,
and to be a welcomed member of our local communities.

Il MURPHY OIL CORPORATION

NEW SENIOR INVESTMENT GROUP INC.

Total of 02 pages in section

CORPORATE GOVERNANCE AND RELATED MATTERS

Corporate ponsibility and
The Board understands that sustainability is a key focus for today's investors and takes investor feedback on sustainability
seriously. We believe that corporate responsibility and sustainability play an important role in our business and operating
strategies and long-term value creation for our shareholders, customers and employees. We utilized our shareholder
engagement discussions s an opportunity to better understand our shareholders' priorities and expectations regarding
environmental, social, and governance corsin light of the feedback that we received, we are evaluating which of these
s to Enhance our bottom line and

sustain long-term financial v e
e e also evaluting our ablity to provide reporting i this area, Guen that we ar area cstate business, o date we e
been focused on a few key areas of sustainability, namely:

We provide capital to our operators to implement and explore innovative way:
Sustainability P reduce our energy, water an

. LEDretrofits
+ PTAC (Packaged Terminal A/C) controls

- High-efficiency HVAC systems and appliances

+ Occupancy sensors

+ High-efficiency water fixtures and aerators

+ Green certified housekeeping products, flooring and paint
+ Food waste management

+ Biodegradable replacements for Styrofoam

+ Conduct Phase 1 environmental reports when refinancing properties

Social Respon: We support our home office employee efforts and development by providing
them with an inclusive and diverse culture:

+ Focused on building healthy and high performing culture
+ Equal opportunity employer

+ Ensure Fair Labor practices.

+ 43% of Board of Directors (3/7) is diverse

+ 100% of Leadership Team (3/3) is diverse

ing thei and residents a
safe and energizing environment:
+ Holiday Retirement (our largest operator) achieved Great Place to Work|
National Certification and 2nd highest ranking in D Power Senior Living
customer satisfaction study

Governance We seek to maintain practices which provide the right governance framework
ile being open and r
+ Board composition shows commitment to diversity (2 women and 1 racially|
diverse director)

~ Boardh: itment to evolving i P 3
asindicated above in “—Governance Review and Evaluation”

f ethical legal and busi duct applicable to board|

c
and all employees

{f New Senior
2020 Proxy Statement 17
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NIELSEN HOLDINGS PLC

ONEOK, INC.

THE BOARD OF DIRECTORS AND CERTAIN GOVERNANCE MATTERS

COMMUNICATIONS WITH DIRECTORS

Any interested party who would like to communicate with, or otherwise make his or her concerns known directly to,
the Chairperson of the Board or the Chairperson of any of the Audit Committee, Nomination and Corporate
Governance Committee and Compensation Committee or to other directors, including the non-management or
independent directors, indiidually or as a group, may do so by addressing such communications or concerns to the
Company Secretary at companysecretary@nielsen.com or 40 Danbury Road, Wilton, Connecticut 06897. Such

may be done or The Comparny Secretary will forward communications.
recelved 1o the appropriate party as necessary and appropriate. Additional contact information is available on our
website, wwwnielsen.comyinvestors, under Contact Us,

GLOBAL RESPONSIBILITY AND SUSTAINABILITY

Our Commitment

Nielsen is committed to strengthening the communities and markets in which we five and operate our business,
recognizing how important this is to a sustainable future. This commitment is supported and expressed at al levels
of our organization.

Our Global Responsibilty & Sustainabilty strategy at Nielsen includes all environmental, Social and governance
('ESG" issues that affect our business, operations, and all nternal and external stakeholders. The Nomination and
Corporate Governance Committee oversees the Company' strategy and initiatives to evaluate and measure our
performance with respect to the advancement of ESG issues

Diversity & nclusion

Diversity and inclusion are essential to everything we do. We are committed to reflecting the diversity of the clients,
communities and markets that we measure, inside our own workforce, When we have a diverse and inclusive
culture, we continue to be viewed as allies by our communities, an employer of choice by our associates and a
trusted and valued partner by our clients. We challenge ourselves to seek diversity any way we can, and we hold
each other accountable. AS part of their performance review, associates must state the actions they have taken to
foster a more inclusive culture. All managers are encouraged to participate in an employee resource group and take
our Breaking Bias training, Our CEO has also signed the LEAD (Leading Executives Advancing Diversity) Network
pledge to increase the number of women in leadership, and the Hispanic Promise - a pledge to hire and retain
more Latinx associates,

Responsibilty & Sustainabilty Strategy ond Reporting

We remain focused on connecting our business with relevant ESG issues through responsible policies and practices,
evaluating and measuring performance on these issues, and external reporting and transparency. Regularly
reporting our progress to stakeholders supports proactive and useful engagement opportunities to drive
continuous improvement and positive change for our company, our people and our worl

+ We engaged our stakenolders within and beyond Nielsen to create and publish our third non-financial
materiality assessment in 201, identifying the areas that matter most to our business, stakeholders, and ability
to positively impact our broader world.

« In 2019, Nielsen was included on Corporate Responsibility Magazine's lst of the *100 Best Corporate Citizens” and
on Newsweek's inaugural list of America's Most Responsible Companies. We were also included in both the
FTSE4Good index and the Dow Jones Sustainability (D)) North America index for the third year in a row, and
e were recognized as the industry leader for media companies on JUST Capital's JUST 100" for the third year.
Finally, in 2019, Bloomberg included Nielsen on its Gender-Equality Index (GE) for corporate leaders in
advancing women in the workplace.

niclsen 15

Corporate Sustainability

ONEOK is engaged in the natural gas gathering and processing, natural gas liquids and natural gas pipelines
businesses. As a major operator of midstream assets, we have maintained our focus on our stakeholders and our
mission to operate in a safe, reliable and environmentally sustainable manner. As we have grown our business and
expanded our operational footprint over the last several years, we also have strengthened our commitment to
improve our companywide environmental, safety and health (“ESH’) performance.

To maximize our efforts, we focus our
sustainability program around environmental, social and governance
programs, including:

Environmental  Safetyand  Human Capital ~Community ~Political Advocacy

Stewardship Health Management  Investments  and Oversight
Ouroatistoahays Thosleyardon Wostiv loproie Vie e bong Polical contributions to
oporato our assels in of our ompl compeiive good coporate federal,state and locel

to ditzen and are andidtes are made
andto minimize the  communities where  our employees and  commitied to the ONEOK PAG which s
impact of our weoperato satthe  fostaracultreof  fostering parnerships funded entiel
operations onthe  forefrontof each  inciusion where between our voluntary contrbutions
nvironment. business and veryone connected  company, employees  ffom elgble company
operating decision  with our company and the communiy,  employees
make. feels vaued.

We believe that our focus on corporate sustainabiity creates value for our company, our investors, and stakeholders while also helping us
mitigate risks and reduce costs.

For additional information on our ESH performance and related matters, please review our Corporate
Sustainability Report on our website at www.ONEOK.com, the contents of which are expressly not
incorporated herein by this reference.
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PARK HOTELS & RESORTS INC.

COMPANY OVERVIEW

1 Owens Corning is a global building and industrial materials leader that manufactures

and delivers a broad range of high-quality insulation, roofing, and fiberglass composite

Employees materials. s insulation products conserve energy and improve acoustics, fire resistance and
P 2y P

air quality in the spaces where people live, work and play. Its roofing products and systems
enhance curb appeal of people’s homes and protect homes and commercial buildings alike. Its
fiberglass composites make thousands of products lighter, stronger and more durable. In short,
Countries the Company provides innovative products and solutions that deliver a material difference
o loitscustomers and, uldimately, makes the world a better place.
Ouens Corming is comprisd of thee inegratd usiesses — Insultion, Rofin,
and Composites — that leverage commercial strength, material science innovation,
Segments mamufactutng technologie, a global footprint and scale. ¢ well s safty and susmabity
e expentise across the enterprise. The Company aims to capitalize on its market-
positions and innovative technologies to deliver substantial free cash flow and sustainable
shareholder value. The business is global in scope, with operations in 33 countries, and
$7.2B human in scale, with 19,000 employees and longstanding, local relationships with. its
Net Sales customers and communities. Based in Toledo, Ohio, Owens Corning posted 2019 net sales
of 7.2 bllion. I has been a Fortune S00° company for 65 consecutive years

Doing Business in a
Owens Coming leadership puts inwamnhlluy at the heart of the Company’s operations
a

and long-term goals. Its guiding aspiration is to be a net-positive company. where its
handprint (the positive impacts of its pmple “and products) exceeds its footprint. This is
critical to the Company’s long-term strategy and business success. Recently, the Company 1

the next decade. The Company’s new long-term goals go beyond operations and require the
engagement of the entire company. The Company is targeting to double the positive impact
of its products, halve the negative impact of its operations, eliminate injuries and improve the quality of life for
its employees and their families, advance its inclusion and diversity efforts, and have a positive impact on its
communities. Some goals specifically address growing concerns, such as ensuring responsible use of water and
reducing greenhouse gas emissions. The goals also focus on identifying needed innovations, like establishing
growth-enabling circular economy business models for its products, designing for reuse and recycling, an
understanding the full impact of its operations and supply chain on biodiversit

Owens Corning began its sustainability journey nearly two decades ago and reporting each year on its
progress is an important part of its ongoing commitment to transparency and impact. Informed by insights from
key stakeholders. the Company’s reporting has evolved over time and is currently prepared in accordance with
the Global Reporting Initiative (“GRI") Standards: Comprehensive option. Additional disclosures address
significant i Carbon Disclosure Project ("CDP”), Dow Jones Sustainability Index, United
Nations Sustainable Development Goals, United Nat Progress, and other stakeholders
requests. The Company’s 2019 Sustainability Report will include additional key disclosures recommended by the
Sustainability Accounting Standards Board (“SASB”) and the Task Force on Climate-related Financial
Disclosures (“TCFD"). This approach enables the Company to provide an integrated, comprehensive view of its

andsoctl progress, and impact.
nformation about sustainablity at Owens Coming, including details on the complete set of 2030

Sustainability Goals, can be found at hitps://www.

issued its 2030 sustainability goals, its most ambitious to date, which will guide its work in E

1 The information on our website, including our Sustainability Report, is not, and will not be deemed to be, a
part of this Proxy Statement or incorporated into any of our other filings with the SEC.

COMMITMENT TO CORPORATE RESPONSIBILITY

‘We believe in our responsibility to be a good corporate citizen by striving (o achieve a positive impact on the
‘communities that we touch. Over the past three years since the Spin-off, we have continually evolved and
expanded our ESG program. To help us measure our ESG program’s suceess, in 2018 we began publishing an
Annual Corporate Responsibility Report, which focuses on Park” ves (o advance environmental and social
progress. In September 2019, our second Annual Corporate Responsibility Report featured year-over-year

portfolio measurements for key environmental metrics, such as greenhouse gas emissions, energy and water
consumption and waste diversion. We further enhanced our ESG disclosure in 2019 by including a GRI Index in
our report, facilitating the ability o compare our results with other organizations by providing our results in
accordance with globally accepted and uniform categorics.

Internally, we established a framework and increased resources dedicated to our ESG program. In order to clarify
how we would like to respond to complex environmental and social challenges, we adopted an environmental
policy, a human rights policy and a vendor code of conduct in January 2019, Furthermore, we ereated a cross-
department Sustainability Committee, specifically tasked with coordinating and tracking our environmental and
sustainability efforts as well as exploring new opportunities for Park to have a positive impact on the
‘communities that we touch. Park looks forward to continuing (0 strengthen our ESG programs, and we are
committed to sharing our progress.

PERFORMANCE HIGHLIGHTS
(Fiscal Year 2018 Results)

10.4M 100
Portfolio IS0
01,9001 and
)1 Certified

Charitable Associate Volunteer
hours

Contributions Satisfaction
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PATRICK INDUSTRIES, INC. PAYPAL HOLDINGS

ESG Oversight and Highlights

El VI I'O | el |ta|, SOCI8| a ﬂd ESG Oversight and Highlights
1 N PayPal recognizes its responsibility as a global citizen to operate in a responsible and sustainable manner aligned with our mission
Ove rl I a n ( e | | to build a mre financially inclusive and interconnected world. The Company remains focused on managing material
environmenta, ol and govertane (E50) fcor tht supor 1 s fd e based on Colaoraien nclsn,

Innovation, and Wellness. The management of key non-financialrisks and opportunities such as global talent recruitment,

retention, smd development a5 wallos workforce ncusion, <ot novation anvonental sustainabity, and responsie
usiness practices are essential components of the Company's long-term performance and strategy.

The Company has a long:standing practice of managing responsibilities in the area of Environmental, Social and

Governance (“ESG") standards and The Corporate and Committee of our ESG Governance Structure

Board oversees ESG initiatives and works with management to identify and define relevant ESG topics and enhance The oversight, executive management, and program implementation of the Company's ESG efforts are structured to ensure these

our communications with our employees, customers, communities and shareholders. In 2019, the Company outlined topics are integrated into the foundation of its strong governance framework. The Company established quarterly briefings for

key initiatives in each of these areas to documem our goals within the business and the business communities in oard Committees and Senior Leadership on ESG topics and recently began at least annual discussions with a subcommittee of

whichve bperate; Our westtd e vivse o) Ralot . the Company’s ERMC to discuss current and emerging ESG-related risk topics

information on our environmental and social policies and programs which includes a “Social and Environmental ' N\
Policy” and Social and -

PayPal Holdings, Inc. Board of Directors

[—> Oversight

Environmental
Corporate Governance & Nominating Committee
-
EVP, Chief Business Affairs & Legal Officer* Management
=
* Established companywide sourcing/ i e * Conti ined and educated ESG Steering Committee
transportation program to leverage decreased compared to 2018 along our employees on their responsibility
distribution network and identify with a drop In the severity rate; to identify work that is unsafe or Program
redundant resources 2 efforts included environmentally unsound through . ~ Implementation
to reduce costs, fuel consumption ,e,,ucmg waste, recycling chemicals, regularly held safety training sessions ESG Working G Environmental
Tt P T S AR 5 iR e TR T orking Group Working Group
and manage transportation/import ‘across our global foolprnt; distribution facil
compliance;
s d focus e e ) ¥ Inclabration i membersof PayPals snor adesipeam ducing e Che Financ ffcerCief ik O,
drive performance through safety permitting, waste. d\scnarge and _ and Chief Technology Officer. )
improvements and training while hazardous substances, if used;

QUG g Infemtor sfety Priority ESG Programs & Progress
In the Company's annual ESG report, the Global Impact Report, PayPal highlights its programs and progress on key ESG topics:

+ Social Innovation - including reporting on annual social impact metrics, product and service enhancements, research and

thought leadership, and partnerships to improve financial health, power charitable giving and strengthen local

communities
Employees and Culture - including executing an effective human capital management strategy to support the
recruitment, retention and development of our workforce, and diversity and inclusion metrics and initiatives that
demonstrate our commitment to equality and inclusion
Environmental Sustainability — including responsibly managing our resources, addressing climate change, and improving
our water and waste management practices
Responsible Business Practices - including establishing policies and practices to safeguard trust, ensuring ethical and
compliant business operations, and securing and protecting customer information

38 2020 Proxy Statement B payral
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PORTLAND GENERAL ELECTRIC COMPANY THE PROCTER & GAMBLE COMPANY

PROXY SUMMARY

Sustainability, Environment & Social
Corporate Citizenship

At Portland General Electric, we are executing our sirategy to achieve o clean and refiable energy future. We are taking a holistic .
' ol o ' P&G aims to be a force for good and a force for growth. We know that the more we integrate and build Citizenship

approach that balances our commitment to reduce greenhouse gas emissions with core values that define our culture, and high

into how we do business, the bigger the impact we can have on the peaple we serve, the communities where we
standards of corporate governance to achieve our mission and create value for shareholders, customers and other stakeholders. The .

live and work, and the broader world that surrounds us. In turn, this helps us grow and build our business. Below
benefits of a future powered by clean electrcily are real. Our actions in 2019 support our long-term goals, and include:

are some highlights of our ongoing efforts to create long-term value for our consumers, customers, communities,
and shareholders.

ADVANCING A SUSTAINABLE ENVIRONMENT We believe in and have publicly committed to doing what’s right and being a good
R i Py corporate citizen.
Increasing reliance on clean technologies . We are governed by our Purpose, Values, and Principles. Our philosophy is that a
- Executed contracts for the Wheatridge Renewable Eneray Facilty, which will combine 300 megawatts of wind generation, l l l l l reputation of trust and integrity is built over time, earned every day and is what sets
us apart,

50 megawatts of solar generation, and 30 megawatts of battery storage. PGE will own 100 megawatts of the wind project. — . PaC has a multi-functional Ethics & Compliance Office. Our employees hol

+ Filed our 2019 Integrated Resource Plan to add 150 average megawatts of renewable resources; pursue a similar amount Ethics & Corporate themselves and one another accountable for operating with trust and m(eg,‘(y‘
of energy efficiency; strengthen parinerships with customers to balance the grid through flexible load programs; and Res; ility stepping up as leaders and owners of the business.

We publish key Company policies and practices at PG.com, including our Human
Rights Policy Statement and our Core Tax Principles.
Our brands touch thelives of nearly five billion people, and we are there when our
products matter more than e
*We; pmvme clean dnnkmg ater through our Children's Safe Drinking Water
Program (delivering more than 15 billion liters since 2004)

+ P&G partners with disaster relief agencies to provide product donations and services,

in response to disasters around the globe.

pursue new clean technologies, like energy storage, to support grid reliabilty

Accelerating transportation electrification
+ Partnered with the state’s largest transit provider to create an electric bus system, including charging infrastructure, an
all-electric bus line and a 20-year fuel plan

N

+ Completed our fleet decarbonization study and plan to electrify almost 1.100 vehicles, while sharing our learnings with

customers Community Impact  + Many PG brands support individual programe lie Tide Loads of Hope's mobile
+ Expanded our charging infrastructure network of Electric Avenues to seven in our service area laun elp families impacts isaster; more than 40 years of Dawn
Pelping 16 save, protect and rehapiitate widife and the Pampere 1 pack -1 e.
+ Launched a new electric bus program to help school districts in Oregon electrfy their buses saving vaccine” program in partnership with UNICEF.

ur diversity helps us connect with the consumers we serve around the world, and we

Eefeve hat e diversity is essential in all we do, inclusion changes the game.

- We are using our voice to spark dialogue, call attention to bias, and motivate change
through ads like “The Talk", “Love Over Bias", and “We Believe."

- P&G is a Steering Committee Member of CEO Action for Diversity & Inclusion, the
lergest CEO-driven business commitment to eevance diversity and ncusion n the

Enhancing system-wide resilience
+ Broke ground on the construction of our $200 million Integrated Operations Center with enhanced technology and
resilience against seismic, cyber, and physical security isks, to centralize key operations and functions

O,
%4’

+ Launched a new microgrid composed of solar, battery storage and backup generation connected to our grid at the

Beaverton Public Safety Center, rted by PGE funding of more than $1.5 mill Diversity & Inclusion workplace
eaverton Publc Sofety Center. supported by PGE uncing of more tan $15 milion . P&G has been recognized among Forbes Best Employers for Oiversty (US) with
+ Achieved 99.98% system reliability and 92% generation plant availabilty more than 140 nationalities represented in our global workfo

We aspire to build a better world for all of us — inside and outside P&G — a world free
from bias and with equal voice and equal representation for all individuals.
+ We partner with prominent advocates for gender equality to host #WeSeeEqual
forums at P&G sites globally.

CARING FOR OUR COMMUNITIES

+®y

+ Donated $4.7 million to support local schools and nonprofits, together with PGE employees, retirees and the PGE + P&G lead with local 3 d the world, in
Fovmcion partnership with WEConnect International, o help empower and educate women as
Gender they grow ther businesses.

- Faciltated 60 scholarships and 55 summer interships for Oregon students Equality + We promot brand campaigns that champlon gender equality,challsnge gender

© Volunteered 32.900 hours, by PGE, employees and efrecs | stercotypes,and encourage women to be fearles n pursu of thelr Goals
Building on our legac leadership, we set and it

- Educated 71779 students about electric safey and energy in classrooms and safety fairs 0 Goals that seek to atress some of the world's most pressing environmental
challenges.

- Constantly strive to outperform our targets, launching Ambition 2030 goals in 2018 to
drive responsible consumption through our brands’ supply chain, society, and our
employees.

Environmental . Fcundmg member of the Alliance to End Plastic Waste, a cross value chain

inabili to advancing solutions to eliminate plastic waste in the

environment.
- Invest in brand innovation that helps the Company and our consumers reduce their
environmental impact
You can find more details about our work in each of these Citizenship pillars in our 2018 Citizenship Report,
N available at https//www.pg.com/citizenship2018.

5 Ny
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PROLOGIS, INC.

#1 Real Estate Company

[102026|@abaDD0Ad4oStSUstEbEDle:
Corporations in the World by Corporate
Knights (11* year imGiéritad 100))

Top:=casked RETYears

for Gikeoreestive years

2019 Environmental Stewardship, Social Responsibility
and Governance (ESG) Highlights

We have a long-standing commitment to ESG leadership.

Continuous Board
Refreshment

Five new directors in five years;
appointed third female director in 2020

NAREIT Industrial
Leader in the Light

Recognized for superior anstaursthiligd
‘suatdinabflitygghttioes fontighyears
consecutive years

For further detal, please see “Board of Directors and
Governance” and "Compensation Discussion and Analyss.

Prologis Proxy Statement | March 20, 2020

PRUDENTIAL FINANCIAL, INC.

Focus Area

Retain

ENVIRONMENT

Operational and investment goals set the
standards for Prudential’s Global Environmental
Commitment. These goals reflect the impact of
our ongoing business operations and represent
opportunities to eam attractive risk-adjusted
returns while meeting our corporate purpose.

Target

Environmental Reporting

Employee retention is a result
of a rigorous talent acqui

Increase robustness of annual reporting to COP,
corporate sustainability reporting and specific
assetlevel reporting

process, provision of
for professional enrichment
throughout our employees’

Responsible Use of
Natural Resources

Reduce domestic GHG emissions 65% by 2050

careers, and an inclusive culture. Waste Reduction
This environment results in a

proactive focus on strategy,

Achieve 65% waste diversion by 2025 for
Operations in the United States, Brazil, Taiwan,
and Korea

customers, operations and risk. Resiliency Preparation

Invest in long-termism and businesses and
projects that support resiliency

Employee Retention
11.6% Turnover Rate for U.S. employees.

Education & Engagement

Invite 100% of our top vendors to report on
climate change KPIs by 2022

Below the national insurance and
financial services rate.

For more details, review the complete commitment and targets at:

Biannual Employee

Engagement Survey

« Active soliciation of global employee
feedback addressing our culture,
management, career opportunities,
compensation and benefis. 2019

MILESTONES
VSRR o o o

our culture at Prudential and serve as a o 5 o
st Prudentiala “Best for Change the World List inCatalyst's CEO
catalyst for Companes ranks Vets” employern 2019 Champions fo Change
the company. Prudential number 1in * Pradontial inciuded i
« Participation by over 80% of categor -
| ipation by e Places ook s rrkrdonlthor.
employees. * Ethisphere ncludes * Prudentialcompltes ts g op e company n the nsurance

Prudentia on ts 2019

24th annual Prudential

industy

Comparies® s, for

theith consective ear
NationlOrganzaton
« Barron'slsts Prudential ~* Prudentialis named to ‘on Disability
ol Comparate Responsbiy )
Sisainabe U, Mapazing's\00Best » Working othercludes
= Carpoale izens udeniln s Top 100

a0
0]

= Prudential issuedfrst green bond

Awards honaing yourg
Junteers

- prutk
2019 Leading Disaily
E

Companies forWorking
othrs”

forthe Company and for  majorUS. e insurer

PS BUSINESS PARKS INC.
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Company Overview and Performance Highlights

RESPONSIBILITY, AND GOOD GOVERANCE PRACTI

PS Business Parks believes that a strong

OUR COMMITMENT TO ENVIRONMENTAL STEWARDSHIP AND SUSTAINABILITY, SOCIAL

ICES

of focus and initiatives.

environmentally responsible and sustainable way.

Buildings and Footprint

®  We employ “on demand" controls and energy
management systems, including occupancy sensors,
photocell sensors, dimmers, and timers to maximize
energy efficiency

®  We use real-ime energy management programs to collect
energy consumption data, identify energy reduction
opportunities, and incorporate “quick solutions” to
inefficiently programmed systems

. New developments are LEED Certfied

®  We use trash compactors to reduce recycling pickups and
Ve aon fasity prtocols hat smpfy and maxinize
waste segregation and safe disposal, including the safe
disposal of electronics

®  During construction, we reuse existing material when
possible and use ultra-low or no VOC paint

©  Since 2010, we invested $13.5 million to replace
approximately 1,260 HVAC Roof Top Units (RTUs), wall
units or heat pumps.

©  We employ optimum startstop programs 1o achieve
temperature setbacks and increases during the night,
weekends, and holidays

and community relationships.

©  Weare an Affirmative Action and Equal Opportunity

Employer .
©  Highly competitive compensation packages, with .
70% of our exempt employees having received
stock grants

®  Comprehensive and competiive health benefits for
all full-ime employees and dependent

®  Regular engagement with and outreach to .
employees,customers, investors, and our .
communitie

©  Robust talent recruitment and employee.
development program

PS Business Parks + 2020 Proxy Statement + 4

social responsibility, and good governance practices is good for our business and benens our
shareholders, employees, partners, and other stakeholders. Below are highlights of our primary areas

ENVIRONMENTAL. We are committed to growing and operating our business in an

SOCIAL. We are committed to investing in our employees and building customer, investor,

©  We minimize “building envelope” energy leaks
by using environmentaly safe seclant. ning
‘windows to maximum efficiency, and replacing
o large mammy of roofs with reflective “cool
roofs’ that may reduce energy consumption by
up to 20%; since 2010, we have invested $12.7
million to replace 65 roofs

@ Since 2010, we have invested $8.6 million to
replace over 320 major HVAC components,
such as chillers, cooling towers, and
compressors with high efficiency equipment

Waste and Recycling

@ We reduce the use of single-purpose plastic at

by purchasing reusable water
bottles for each of our employees, eliminating
consumption of over 25,000 plastic water
bottles at our properties annually

@ We reduce water consumption with efficient
low flow and motion sensor plumbing devices,
effcint .mganan systems, and the conversion

nds to ecofriendly environments.

anﬂ sys(ems

Employee wellness initatives

Employee volunteers in our communities

Gender and racial diversity at all employee levels:

44% of employees are non-white, with 40% in a

supervisory role, and 49% of employees are women,

with 45% of in a supervisory role; our President and

CEO /s a woman and diverse

30% of our Board is female

Our workforce has generational diversity:

millnal (agod 24-42), 24% Seneraton b (sgsd
). and 22% baby boomers (aged 55-73)

DFIN
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PUBLIC SERVICE ENTERPRISE GROUP (PSEG)
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Corporate Governance — Our Approach to

Our Approach to Sustainability
PSEG' pposch o iy et cur gl of el e

Iding an econoricaly tong, environmentally
ESG

incuding our e slrategy i spemﬂed inits charler "o Corporate Go
for overseeing sustainabilty maters for our Company and willoversee our
emissions. In our shareholder engagement efforl, sustainabilty and ESG
topics. Highlights of our recent sustainabilty achievements are below.

CLEANER ENERGY

«Clean Energy Future proposa fled

“GSWP ll begins

«Powering Progress.

PROGRESS
TOWARD OUR
coaLs & SUSTAINABILITY

ADVOCACY
~Vision of etzeto GOALS IN
carbon emissions
«Goal 1 80% CO, 2019
reducton by 2045
-CEO advocals or a
national price on carbon
DISCLOSURE & GOVERNANCE
Human Rights Practca adopted

» = P

- .

«Zero Emission Certifcales awarded

updated
«Sold interests in coabfred generating units

+ UN'SDGs n Sustanabilty Report

* Cimate change added to
Govermance charer

«Fist cimate eport

vmance Sonmites b b primary responsibiity
vision for a transition to a future of net-zero carbon
issues are among the more frequently discussed

PSEG 2020 Proxy Statement 23
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PUBLIC STORAGE

RAYONIER ADVANCED MATERIALS INC.

Business, C ion, and Governance Highlight:

SUSTAINABILITY FRAMEWORK

Overview and Alignment with Company Strategy

We recognize our responsibility as a global citizen to operate in a responsible and sustainable manner
that s aligned with the Company’s long-term strategy and promotes the best interests of our Company
and its stakeholders.

The cornerstone of our strategy is a focus on long-term value creation through operational, cultural,
financial, and reputational resilience. We run our business for decades—not just months or years—to
come. We leverage our fortress balance sheet, strong free cash flow, and industry-leading size and
brand to execute on this strategy in a way that differentiates us from our competitors. These elements
have created significant competitive advantages for us that, in turn, reinforce and perpetuate our ability
to create long-term value.

ng-Term
Long-Term Focus - Resilience » 8
Value Creation

Operations Operational Stakeholders
Capital Allocation Cultural
Balance Sheet Financial
Risk Management Reputational

Adherence to our strategy has resulted in:

 alarge, geographically diversified portfolio that serves the needs of our diverse customer

base;

 consistent growth, strong and sustained financial performance, and stability for our
stakeholders;

« adiverse and dedicated employee base with a strong corporate culture built on integrity; and

*  robust governance rooted in proactive oversight and risk management.

Our Commitments

our itment is to deliver on a ive and innovative sustainability strategy while
enhancing communications to our stakeholders. We will maintain an integrated, forward-looking,
enterprise-wide approach across our operating, capital allocation, and balance sheet strategies. We
will strive further to reduce our envi footprint while ing the resilience of our
properties and Company in the face of environmental, economic, political, data security, reputational,
and other forms of risk. Within this risk environment, we will also continue to identify and act upon
opportunty.

Public Storage | 2020 Proxy Statement | 5

SUSTAINABILITY OF OUR BUSINESS, COMMUNITY AND ENVIRONMENT

Overview

Sustainability is an integral part of our strategy to maximize long-term stockholder value. Our global sustainability
platform is derived directly from our Company values and cultural corerstones. We are focused on doing what's
right in conducting our business to ensure that we preserve resources for future generations and provide a safe
and healthy working environment for our colleagues, while at the same time promoting the continued financial
success of the Company and its businesses.

Stewardship
Stewardship is at the heart of our sustainability practices. It means forming partnerships with the people who live,
work and raise families in the communities near the forests from which we source our wood and our
manufacturing plants, including indigenous communities. It means making quality products from renewable
resources so our customers can create their remarkable products we use every day. It means creating a workplace
where our employees can have a rewarding career. It means operating our manufacturing plants in an

way and in with laws. It means partnering with suppliers who share our
values and i to ip and sustainability principles.

Sustainability Report
Our 2019 Sustainability Repan, which can be found on our Company website at https://rayonieram.com/

sustainabil nt disclosure and transparency regarding
our Company-wide susmlnabvhty efforts. The Repcrl hlghllghls in de(av\ various specific actions our Company has
taken to its to including in the following areas:
Managing forests and procuring fiber ibly, and ibing to ized forestry
standards.

Partnering collaboratively with First Nations in Canada through business relationships, employment
opportunities and community and conservation projects.

Investing in scientific research to keep forests healthy.

C looking for ways to gy and water, increase efficiency, reduce the quantities of
chemicals we use and recycle/reuse manufacturing byproducts.

Producing innovative products from renewable materials, in many cases offering our customers a substitute
for petroleum-based chemicals.

Engaging with and investing in our communities through charitable initiatives, local scholarship programs,
open houses and participation on Community Advisory Councils.

Establishing a safety leadership culture focused on everyone working incident free.

Sustainability Council

Our Sustainability Council is comprised of members of senior management representing a broad cross-section of
our business. Working under the close oversight of our Board of Directors, the Council identifies the sustainability
issues most critical to our business and our stakeholders, recommends programs to advance the Company’s
sustainability objectives and identifies the data we need to collect to measure and report progress.

In 2019, members of the Sustainability Council engaged with our customers, investors and other stakeholders and
received valuable feedback that helped inform the Company’s sustainability strategy, priorities and initiatives. The
Council also published a new human rights and diversity policy and a supplier code of conduct, which are

‘Advanced Materials
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REPUBLIC SERVICES, INC.
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RESIDEO TECHNOLOGIES, INC.

SUSTAINABILITY AT REPUBLIC SERVICES

The Five Elements of Our
Sustainability Platform

Safe
Nothing 5 more important than safety. The nature of our business model requires us to be
omising on safety. A sustainable planet is only possible if everyone ves

safely.

orks and |

ss. Our people
d vibrans

Operations
ith one of the largest fles
mportant for us to contin

the nation and an average of 5 mill
ly

echnology to reduce emissiof

Materials Management
Our experience, passion and high
turn waste into solutions that deliver a valuable product or servic

hical standards drive us to do more, solve more, innova
le also protecti

e more and

ur planet

Communities

5. We
0 help our communities thrive

inancial

Awards & ition for Our Blue 3 .
RepublicServices comysustainabilty.

B‘\}\ wemseR o

e AM Dow Jones
100 \4(»( ( i Sustainability Indices
Sustainable Sustainability Award Pr I
Companies Bronze Class 2019 In collaboration with

Our People, Our Environment and Our
Community

Our Culture

Resideo has an aspirational vision called our Performance Signature®, which defines who we want to be as a
company. We will keep doing what works, get rid of what does not and start new elements that we will need to be
successful in the smart home market.

We promote a business with a clear purpose that we can all be proud of, that innovates in new ways, operates
with high velocity and agility to get the job done, and is vested in our people.

Our Performance Signature® contains four energies that are intricately woven together to guide us in shaping the
culture of Resideo. Energies are clusters of mindsets and behaviors with a strong link to business performance.
Each of these describes a different aspect of the culture we need in order to succeed; driven by purpose, high
velocity operators, breakout innovators, vested in our people.

Vested in Our People

Those who are Vested in Our People assist in the growth of those around them and bring joy to the business
through care, transparency and building trust

High Velocity Operators

Those who are High Velocity Operators consistently produce great products by working at a high-paced rhythm.
They know how to operate within resource constraints and make decisions that serve the business as a whole
while collaborating with those who need to be involved.

Driven by Purpose

Our business grows and thrives by focusing on our customer, commitment, courage and knowing where we are
going and why. Those who are Driven by Purpose demonstrate their commitment and passion by coming up with
distinctive solutions that create true value for our customers, partners, people and shareholders.

Breakout Innovators

Those who are Breakout Innovators set the industry standard through boldness, curiosity, questioning and
calibrated risk taking.

Diversity and Inclusion

Resideo is committed to encouraging a diverse and inclusive environment that helps atiract and retain the global
talent needed to drive our business forward. We have adopted a Code of Business Conduct (*Code”) that requires
our employees to respect each other and promote a positive workplace. We regularly report the results of our
efforts regarding diversity and inclusion and any reported allegations involving the Code to the Board

In early 2020, we refreshed our Code, which continues to require that employees treat each other with dignity and
respect, and links to our Global Harassment and Retaliation policy, prohibiting workplace harassment in any form.
Per our Code, we believe that our diverse, talented global workforce is the key to our success. In 2019, we
launched BeingYou@Resideo, an initiative to establish discussion forums such as Women@Resideo and

. and we offered bias training to all our employees. We continue to require our
businesses and regions to report to our executive leadership about progress with respect to our diversity and
inclusion initiatives. Similarly, as part of our commitment to our communities and our world, Resideo respects a

resideo 2020 PROXY STATEMENT | 29
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SALESFORCE.COM, INC. SCHLUMBERGER LIMITED

ESG AT SALESFORCE —

ESG AT SALESFORCE' Our Commitment to Stewardship

We believe the business of business s 10 make the world a better place for all of our stakehokders, including our stockholders, To find out more about our Global Stewardship program,
Pmp\oyﬂﬂs partners, (e penet and tho cammuntios n which we work and ive. To this end, we are proud to have signed ustainably. Our see our annual Global Stewardship Report, which is available at
\

poration, which affims the essential role corporations c: our customers to operate more safely, efficiently, effectively and in an  www.slb.com/globalstewardship.
play in improv Saelorcs has ooy e 0 lon corerated 0 e businoss pacoss- 1o mako 0 environmentallyresponsile manner
et g weh o 86 3
Schiumberger e us ky sustanabity ramewors o main pots of
Dalhotng vt sobns o ur oo ot our isan a5 a ool GOy, i v 860 o sotons including; refrencs,nclding
on the Salesforce p keholders 1o address environmental, social and govermance [ESG')

+ becoming th first company in upstream E&P services fo committo + Global Reportng Iniative Standards;
seting a science-based target in emissions reducton; + IPIECA Sustainabilty Reporing Guideines;
* developing the industry-first Stewardship Tool to incorporate .
orce is also committed 1o ransparent ESG di nd maintaining programs that support the success of ESG initiatives. We: suslam:m‘ﬁ p ma'e“; '\;Z”"Q and awam:l pracices mp Sustainabilty Accounting Standards Board Standards;
believe that transparenly disclosing our ESG gosls and relevant metrics related {o our ESG programs wil alow our siakeholders {0 o v g « Task Force on Climate-Related Financial Disclosure (‘TCFD')
informed on our progress. To this end, we are working 1o align with the recommendations of the .JUJ(HHJUN\/ Accounting Standards *+ being among the first in our industry to establish a nationality and Recommendations;

s et ot meaningl o . A1 of 650 G0 aigh it ot 1. 1o growh oty and il and aporatond retics

Salesf isclosures

Board (SASB) and of the Financial Stabilty Boara's Task Force on Climate-related Financial Disclosures (TGFD). Each yer, we publsh gender diversity goal, and to develop contractual provisions for )\ sustainable Development Gols; and

an annual stakeholder impact report on our website detaiing our overal strategy relatng to ESG programs as well as our efforts and key supples regarcing employee working condiions, + UN. Guiding Princples on Business and Human Rights Reparli
(Cs in these areas. Infiscal 2020, during our annual Dreamoroe conference, we also held our first ESGocused panel at our annua In poctations, our e UN. Guing Prnclo’ fonis Reporing

Investor Day and updated the analyst and investment community on our ESG infiatives. addresses

As partof our Giobal Stewardship program, we chose, a the corporate
* opportunities and risks associated with the energy transition and  level, 11 of the 17 U.N. Sustainable Development Goals that we believe

Protecting Our Planet cimate change; we can affect. n 2019, we began engaging our leadership teams across
At Salesforce, we consider the ervironment to be one iders and we are committed to nessing our culture of * the protection of the environment; «each of our

imnovation 1o mprove. the state of e world. To th woking 1o play a meaninglul ole in creating a . investing in and engaging with the communtes where we and our 101905 on by counlry, and o further develop loca sustainabilty plans
sustainable, low-carbon future by integrating sustainabilty into our business operations. This includes not only managing our own customers live and work; and ‘and objectives.

environmental footprint as we confinue to grow, but aiso participating in infiatives 10 help others drive impactful climate action. We

+ safeguarding human rights and promating dversy. Our CEO, various of his direct reporls, and other members of our

believe that improving our environmental footprint and addressing sustainabilty isks contrioutes to the long-term benefitof our company management also have sustainabilty goals incorporated into their

and our stockholders. ‘short-term incentive compensation opportunity for 2020.

Carbon and Energy Slra!egy ) ) .

o s o oo 3 et e s 18 S 0 s 6 o e e Protecting the Environment and Addressing Ciimate Change

gmm\ ‘operations by the end o fical 2022. In fscal we procured electicity from le energy resources equivaler

63 peroent of what we sed globally. We have Set an intemal price on carbon by offsetting all of our Scope 1 and 2 ermissions, as well In December 2019, we became the first company in upstream E&P Board and a

as the parts of our Scope 3 (indirect emissions) related to delivering a carbon neutral cloud and al employee commuting and business servces 0 commit 0 sting a sience-based targe 0 reduce our fthershapngour nlemal clmae sategy. For exampe, we aunched a

travel emissions. greenhouse gas (‘GHG') emissions, as defined by the Science Based We
Targets intiative (‘SBT?).In ine with SBT's defined criteria, we wil define: have expandsﬁ our cimate assessment project and, as of January 2020,

Global Collaboration & Initiatives " 2021. Our: of our total 2019 revenue:

nes pusted seting 1.5 degroo soience:based amissions recton
gets Infative

rom our extensive scientic communit. We have set an inia targe to
reduce GHG emissions from our fuel and power consumption by 30% by

d Salesforce's emissions reduction target
reprosenting 60 percent of Saesloros's Soope 3

In addition, we offer a broad portiolo of technologies with a reduced

o 2025, e
ts by 2024. has been defined and " p g ; and
In January 2020, the World Economic Forum (WEF) and certain partners, including Salesforce, launched 1t.org with & goal to conserve, :ﬁ‘fs "’:"n‘:“g"’” ‘GHG emissions from associated iput and outputs of
and grow 1 tilon trees within this decade. Th designed tc P bl oo o son o planet perall our Stewardship Tool include:
. To

ieve this goal, Salesforce wil Also in 2019, we complemented our wellestablished risk assessment

Y
rising temperalLres and work towards decreasing e
d

Gonifbute out technology {0 WEF's Uik, & new dgial pat ‘o ORI o e 1 st I oy e sage
Development Gosls. W have also made a commiment o suppor and mobilze the consenvalion and restoraion of 100 milln trees isrep our i Ths pojectadopled TOFDs* €O, emissions;
e + air qualty;
N ver .

veidenified , 1ong dsturpance; and

* trafic

) and may change. Statements re
Contort et webals ot 1 documénts e e

s g e ot i o proies it oy i et
herein and ave not part ofthis Proxy Statemen.
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SCHNITZER STEEL INDUSTRIES, INC. THE SHERWIN-WILLIAMS COMPANY

Schnitzer & ‘;s

Proxy Summary

Today for a Sustainable T Corporate Responsibility

At Schnitzer, Sustainability is at the core of what we do. By recycling scrap metal, we are diverting and reusin ! ’ . !

millions of tons of materials each year that might otherwise be destined for landfills. At our metals recycling facilties, the Our approach to corporate responsibilty is grounded in our commitment to protecting and developing our greatest assets—
ferrous and non-ferrous scrap metal we process reduces the need for intensive mining of virgin material for use in steel our company, our employees, the communities where we live and operate and the world around us. Presented below are
manufacturing. Our Pick-n-Pull facilities extract the maximum use from end-of-life vehicles by providing affordable, used highlights of our corporate responsibilty program. You can find aditional information about our program on our Investor
auto parts to consumers, as well as auto bodies for recycling. At our Cascade Steel Mill (“Cascade”), we use scrap metal Relations website, investors.sherwin-williams.com.

to produce new steel products that are used to, among other things, build new houses, bridges and commercial

buildings — infrastructure projects that help improve the quality of life for people in our commur nd beyond @ Our Company  We believe the pursuit of excellence is an ongoing commitment and a vital part of our
Sustainability is also at the core of how we operate. As a resull of our investment in a state-of-the-art water recyciing culu
system at Cascade, we recycle about 80% of the water used at the mill and source most of our electricity from Culture /' Seven guiding values are the foundation of our Culture of Excellence.

hydroelectric power generated by the Columbia River Dam System. Also in our metals recycling business, we are
investing in sustainable advanced materials recovery innovations that will increase our metal extraction yields and
decrease landfill waste. Moreover, at our metal shredder faciliies, we are investing in enclosure and emission control

« Integrity — We keep our promises to our employees, customers and shareholders.
People — We are committed to providing safe, heal\hy and inclusive work environments.

technologies to reduce our long-term greenhouse gas and particulate matter emissions from those operations. * Service — Our service approach is exemplary, personal and professional, accompanied by
1 strongest product knowledas and suppl chain 1 our sty
Steel, our largest traded material, is the world's most recycled product. As compared 1o sing newly extracted ore in steel + Quality — With a strong commitme o
manufacturing, the use of recycied metal in the steel manufacturing process: et g industy standar or excallncs i coor, procucs and coaings
+ Saves 74%in energy input; * Performance — We sat high expectations for—and take care o measure and reward—the
achievement of challenging goal
+ Reduces water use by approximately 40%; * Imovaton — We encarage cxpansive ikingand nnovaton hough chalenging
mptions and leveraging our collective ingenuity and imaginat

« Shrinks virgin material use by 90%; and
. Glowm— Wo e commited 0 growth that is sustainable and heneﬂs our employees,

+ Minimizes mining waste generation by 97% customers and shareholders.
Ethics & /' Annual Global Compliance T e bel portant for our employees to
o Canlaes complete annual training on numemus polcie, hetsing oo Gods of Conduct 1 ansure
integrity guides our bu: ay, a
/ Acquire and recycle millons of tons of sorap metal including vehicles, rail cars, home appliances, industrial 1/ Gloal Emviranmentat Heslth and Sofoty (EH) Polloy - W are sommited o global
machinery, manufacturing scrap, and construction and demolition scrap through our 96 auto and metals leadership and excellence in EHS throughout our operations.
recycling facilties /' Supplier Code of Conduct — We expect all of our suppliers and their subcontractors to operate
/ Sell our recycled metal products for reuse by steel mills and other manufacturers located in 27 countries, in @ manner that s consistent with our values
including the U.S.
 Manufacture finished steel products such as reinforcing bar, merchant bar, and wire rod at our electric arc
fiEpacoiminbmlllioloregonusing fecycediscrapmetaliprimanvisourcedMtomjoriowr inealsiecicing) Safety & /' Recordable Safety Incidents — For 2019, 65 Global Supply Chain sites had zero recordable
operations Health salety inidenis. We rack th oal umber of employess wih recordable inidrts or 200,000
/ Sell millions of serviceable used parts from end-of-ife vehicles at our 51 retail self-service auto parts stores, hours worked each year. For 2019, our rte was
providing affordable parts to customers while saving resources that would be consumed in producing new parts. v/ Safety & Health Decemher 31,2019, 14

corted fo sty and heath managemem systams under OHSAS 16001, and 32 manuramunng
ites

In fiscal 2019, we accomplished the follo

mergency Mznaqemem Programs — All manufacturing faci ramed emergency
rtonteane ot racios esponcing fo various emergencies Soughout e yesr,
V/ Fleet Accidents — We are consistently well below industry benchmark for fleet accidents per

Recycled Recycied Sold millon miles.
430 tons 01 FE scrap. 5670 1bs o NF. :ask m e ﬂ 78K one o 480 recycled / Fires & Spills — We are committed to Process Safety Management improvement to minimize
e Scrap metal les stee fom 361 pans the risk of fires and spils

Inclusion & /' Equal Employment Opportunity Policy — We are proud to be an Equal Employment
Dijesity ‘Opportunity/Affimative Action employer committed to an inclusive and diverse workplace.
/' Recognitions — Over the past year, we have been recognized by Forbes as one of the ‘Best
Employers for 2019, *Best Employers for Women 2019,” “Best Employers for New
Grads 2019" and “Best Employers for Diversity 2020."
/ Conscious Inclusion Training — We believe in quipping our employees wih nclusive
Ieadership beh: Sources to help advance our values, improve performance, drive
Dusiness growth, enancs customer expefience and arve sharchalder vaive
CEO Acton forDiversity & Inclusion™ — Our CEO i a signatory 0 thelargest CEO-driven
business commitment to advancing inclusion and diversity in the workplac

v cl

FRS—r—
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SPIRIT REALTY CAPITAL, INC.

Key Initiatives at Spi

‘Committed to reducing our environmental
mmi ‘our environm
footprint and managing risk
Use of automatic ighting
GY STAR certifid products

Human Capital Management
AtSpirit, we are “All One Team"

* Workplace Culture. Requmy conduct employee .
surveys and implement responsive corporate culture
initatives. Board invit empk.vee: to meet with directors
to encourage open dialogue

control system and El
at our headquarters

When evaluating new
investments, we consider environmental factors &
Ti ment

* Divrsity and ncusion. Diversity s a oy i ur hing
00 ks, and obtain a site

process, an ultivate an inclusive culture
We protect nengn,o women and minorities

. We include comprehensive
environmental provisions in our leases and carry
master environmental insurance coverage for every
property we own

* Development and Training. Offer resources and training
10 our employees to position them for success

« Employee Wellness. Support employess' health and

welness by implementing numerous wellness inftatives .

Ve recycle materials such as aluminum,
saper and plastic
« Health & Safety. Encourage dialogue with our P L

employees about their occupational health, safety, and .
wironmental concem

Encourage paperless environment

. Encourage employess to use reusable water
bottles

Use Pac

instead of printing and
maiing decks

Ethics
Our directors, officers and employees are.
subject to a Code of Business Ethics

 Community Involvement. Support non-proft « Human Rights. Committed to protecting human
organizations and encourages employees to participate rights
in volunteer activities
« Labor. Committed to compensating employees at

competitive rat

« Employee Gift Matching. Spirt wil muluh wbnmme
contributions made by our employees to
organizations

 Anti-Corruption. Prohibit corruption in all of its forms

« Fair Living Wages. Commitment to providing a fair
living wage for all of our employees

VOTING ITEMS AND ROADMAP

Proposals to be Voted on and Board Voting Recommendations

= Board
No. Description Recommendation __Page
FOR each of the
1 Election of director nominees named in ths proxy statement B 69
nominees
5 Rtifcation of the appointment of the selection of Emst & Young LLP as our FOR 81
independent registered public accounting firm for fiscal year 2020
3 Advisory vote to approve Named Executive Officer compensation FOR 82
4 Advisory proposal on the frequency (every year, every 2 years, or every 3years)  pvgRy YEAR 8
of future advisory votes to approve named
Soirt Reaty Capltal| 2020 Proxy Stement 15

STATE STREET CORPORATION

Corporate Responsibility

Iy 36™

Governance

E $1.98

>u

Business Model agement
“and Innovation Toal Revere

Employees
Violdue

S 39,103
I

Human Capital

@. $15.94

Social Capital La‘m‘r"';"'::"‘;
AN -31%
~ Greenhouse Gas.

Environment

State Street's commitment to social and environmental responsibility and our belief in giving back to the communities in which we live and
work are critical to our long-term success. We recognize that sustainable growth comes from operating with absolute integrity and in a way
that respects our shareholders, clients, employees, communities and the environment. We firmly believe in the principles of sound
governance and helping our clients succeed. We are dedicated to maintaining a global and inclusive workplace where employees feel
valued and engaged. We believe we have a responsibility to enrich our communities, and to be a leader in environmental sustainability, both
in the way we carry out our operations and in the products and services we offer, and the Board monitors activities and practices on ESG
related matters. Corporate responsibility highlights and achievements for 2019 include the following:

27* 91%
Nor-5. i Indepandent
Nomnass Direcor Nomnass

$381“ $9.88

£56 Ase esmen
Under vanagement Server
Toa Rovnwe

24 120

Employes Employse
Resource Groups Resource Group
Chaptrs 5l

Iy

$5.1 82,897

Foundation Employss
MalcngGits  Volunteer Hours
-21% 72%

Water Usago sz Rocycing Rate
comparea to 2015 ot BOK)
iGoat 1041

State Street Corporation vi
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STORE CAPITAL CORPORATION

CORPORATE RESPONSIBILITY

STORE defines its success by its ability to make a positive difference for its many stakeholders. STORE's beginning was
inspired by its belief that it could make a positive difference for real estate-intensive businesses across America by

delivering innovative and superior real estate capital solutions. In that process, STORE has sought to add an important tool

1o middle market company capital formation while improving the liquidity of middle market businesses.

For its many customers, STORE's real estate lease solutions have contributed to their prospects for wealth creation and to

their ability to grow, create jobs and contribute to many communities across the country. In turn, meeting the needs of its

customers provides an extraordinary investment opportunity that STORE believes holds the promise of sustainable long-
term wealth creation for its stockholders. In fulflling this mission, STORE has grown its staff to 97 associates, with a
number of key leaders that have worked together through predecessor companies. From the earliest of these predecessor
companies in the 1980°s, STORE's leadership team has shown a commitment to employee development, employee
engagement and personal growth central to the creation of a quality business.

At STORE, we believe that one of our most valuable corporate assets is our reputation for honesty, fairess and candor in
all our business activities. It is the responsibility of everyone associated with STORE to protect and enhance our corporate
integrity. Accordingly, we are committed to operating our business responsibly, guarding our valuable reputation and

creating long-term and sustainable value for our company through a robust business model and attentiveness to al of our

many stakeholders. During 2019, we built upon our existing corporate responsibilty initatives, adding a Corporate
Responsibility tab to the front page of our website and a Corporate Responsibility section to our regular quarterly investor
presentations. We also built on our Corporate Sustainability initiatives and formed a Board-guided leadership structure to
oversee and drive these key initiatives, including the adoption of fundamental policies and practices

)

Environmental, S overnance (ESG)

Corporate And
Ethical Business Practices

Social Responsibility

SITIQIRIEY 2020 Proxy Statement 55

SYKES ENTERPRISES, INCORPORATED

'CORPORATE GOVERNANCE

CORPORATE GOVERNANCE

The Company maintains a corporate governance page on
its website which includes key Information about its
corporate governance initiatives, including its Corporate
Governance Guidelines, Code of Ethics, and charters for
the committees of the Board of Directors. The corporate
governance page can be found at www.sykes.com, by
clicking on “Company,” then “Investor Relations” and then
on the links under the heading “Corporate Governance.”
The Company’s policies and practices reflect corporate
governance initiatives that are compliant with the listing
requirements of the Nasdaq Stock Market and the
corporate governance requirements of the Sarbanes-Oxley.
Act of 2002, including:

+ the Board has adopted clear corporate governance
policies;

- amajority of the Board members are independent of the
Company and its management;

+ all members of the key Board committees — the Audit
Committee, the Compensation ~Committee,  the
Nominating and Corporate Governance Committee and
the Finance Comittee ~ are independent;

Corporate and

- the independent members of the Board meet regularly
without the presence of management;

the Company has adopted a code of ethics that applies
to all directors, officers and employees which
monitored by its Nominating and Corporate Governance
Comittee;

+ the charters of the Board committees clearly establish
their respective roles and responsibilities; and

the Company's Audit Committee has established
procedures for the receipt, retention and treatment, on
a confidential basis, of complaints received by tt

Company, including the Board and the nudt
Comittee, regarding accounting, internal accoumlng
controls or auditing matters, and the confidential,
anonymous submissions by employees of concams
regarding ques\lonable accounting ot auditing matters.
The: procedure: described  under
“Communicatons with our Bord" below,

As the Company continues to grow and evolve, 5o t00 must our thinking around sustainability and our impact on the
people and communities we serve. The Company has embraced this responsibility, making great strides in 2019 and

setting the stage for continued success in 2020,

The concept of sustainability consists of three (3) basic
pillars: () Social; (i) Environmental; and (i) Economic.
Recognizing the effort needed to address each pillar
adequately, the Company formed the Global Sustainability
Council (the “Council’) in 2019,

The Council recently created a sub-commitiee for each of
the three (3) sustainability pillars, providing even greater
structure to support the Company's efforts. The sub-

committees meet quarterly, while the Council meets bi-
annually.

Raising awareness regarding the importance of
sustainability is one of the Council's top priorities. To that

|, the Council distributes relevant material via the
Company's global, internal communication channels, and
has also produced several videos highlighting varous
sustainability iniiatives within the Company.

SYKES ENTERPRISES, INCORPORATED | 2020 Proxy Statement 11
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T-MOBILE US, INC.

CORPORATE GOVERNANCE AT T-MOBILE

Our efforts have not gone unrecognized. In 2019, we were named Forbes  Corporate Equality Index for seven years in a row, were designated a
Best Employers for Women 2019, Forbes Best Employers for Diverslty Miitary Frendly Employer by Mty Friendly for 11 years running, and
2019, and v were aso named to Forbes Just Companies in 2020. In received a score of 100% o the Disabilty Equaiy Index

adiion, we received a perfect 100 on the Human Rights Campaign

T-Mobile is Mobilizing for Good

Over the past 7 years, T-Mobile has challenged the status quo of a broken incustry and transformed it by istening to customers and soling their pain
points, one Un-Carrer move at a time. We are equally committed to addressing some of the most pressing problems facing our communities and planet.

SUSTAINABILITY

T-Mobile is ~ s simply th right thing to i . which helps us
dol Our community expects us as the Un-carrier o shake things up by careful of our
making b, industry-leading commitments and that applies just as much .

' And that's notall — in 2019 we also planted more than 300,000 trees
10 the way we show up for our planet. Firt and foremos, we're working hrugh The Nt Consenvancy,and sppertd deice focying

toward an ambitious goal to be powered by 100% renewable energy by
2021 trough ourcommitment to RE100. Next we're working o ncrease.  POSTAMS n every store that contiouted to more than 28 milion devioos
being reused or recycled since 2013.

our energy efficiency from our offces to our network — we're taking big
steps to a smaller foolprint,

Community

In 2019, we entered nto five new green contracts — fou sl farms and

awind farm — tha il be added to our lean energy providr portoio Our Un-carrer Revoluton has aways been about making people our
et tey com anie by 2021 These v, In adion o th previousyy  NGhet iy, acommitment that came through loud and latin ur
announced wind farm projects thal we signed in 2018, wil bring us to 95% 2019 Pilanthropic, olunteer and environmental efforis. We reached new

Reighs in ourcorporate Socialresponsbilty eforts st year, increasing
ofour RE100 commitment o use 100% renewable energy by 2021 employee volunteering and, together with e T-Mobile Foundation,
Futr caneng o postonis s it charge, VGt coniutng$15 miln o programs andrgenzatons decled o
fist majr carir i tho US. targls, hich powering youth, proteciing t . fighting hunger and
quide our pledge a elping communites recover from disasters, which adds up o our argest
s ot Ay Ex i e e o o g e single-year chastabe contrbution {0 date.
5G For Good

On November 7, 2019, we announced our plans for the frst Un-carrier Muvs for the combine company fllwing the closing of the Spw\t Combination —
5 FOR GOOD. Featuring three bold initiatives that hamess the new company
connectivity to all Americans.

oun Ilw»mwy prepaid service
ing that willdeliver a new

o815 oo mon e

on poft st 10m ni y
ponder agences. o r s income consumers

16 T-Mobile 2020 Proxy Statement

Total of 02 pages in section

TERADATA CORPORATION

CORPORATE RESPONSIBILITY AND SUSTAINABILITY

Our Mission

We transform how businesses work and people live through the power of data.

Our Commitment

At Teradata, we are committed to fostering a corporate culture, anchored in our core values, that intentionally fosters inclusion and
diversity, operating in a sustainable manner and giving back to the communities in which we operate. We are committed to a
diverse and inclusive workplace. We believe that all our stakeholders — our stockholders, employees, customers, suppliers, the
people in the communities in which we operate, and the environment — must be considered in our daily operations. As a result of
our focus on our culture and our communities, we are committed to giving back to the places in which we uperate and we believe
in doing our part to address the world's /e are achieving through a number of
initiatives, including those listed below.

Governance

Our board and team set the tone for our . and one vital element of our culture is operating as a good
global citizen. Our board is actively engaged in the oversight of our corporate responsibility and sustainability. Our Audit Committee
is tasked with responsibility and oversight of our ethical standards and compliance, including initatives pertaining to corporate

social and and ourC d Human Resource
Commities provides boarc-level oversight relating to matters regarding our people, inclucing supporting our Company's nclusion
and o . as well as leadership activities.

Our management s responsible for implementing the Company's ethical standards and compliance initiatives. Representative of
the importance of our commitment to Corporate Social Responsibility (CSR), we created a cross functional team of representatives
across the Company to monitor our corporate social responsibility and supporting areas for ongoing efforts.

Our Chief Human Resources Officer is responsmle for mplementalio of e Company's human resources stategis and
programs, including our inclusion and diversit nd enhancing the empl p , as well
25 carcor devolopment and oxeculive leadorship planning. I aditon, ur Ghio Etics, Compliance and Privacy Offor fs our
senior leader responsible for our ethics and compliance initatives, including administration of our Code of Conduct.

Our People and Culture

r Teradata’s strength s our people. We are an equal opportunity employer, committed to sustaining a world-class team
by empowering an environment that is intentionally inclusive and fully leverages diversity in all aspects of our
business. We champion each other, share our expertise and lean from each other to multiply our collective value for
Teradata’ titive advantage. We ly strive to create differences are valued,
supported and encouraged.

Teradata is committed to providing a working environment fre from discrimination and harassment. We are actively

engaged in nurturing an inclusive culture: one that seeks out, welcomes and values diverse people and encourages

inclusiveness in our actions. In addition, we remain firmly committed to ensuring that all of our team members are

compensated fairly, based on ability, job responsibiliies, experience, and performance. Our people and culture.

initiatives, including those relating to diversity and inclusion, include the following:

* We are providing training on bias to all employees and monitor metrics for our progress. We commit to leverage
our insights to uncover unconscious bias and take action to catalyze change.

We provide resources and assets to our employees on how to engage within culturally- and geographically-

dispersed work teams to ensure a culture of growth, learning and collaboration. In 2020, we plan to have each
iember of our workforce participate in our Culture Learning Lab, a globally delivered interactive workshop that

will heighten the behaviors that contribute most to an outstanding culture.

We have made a formal pledge, along with more than 650 CEOS of global organizations, to the CEO Action for
Diversity & Inclusion™, a major effort to create more equality in the workplace.

teradata. s

DFIN
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TEGNA INC.

TEGNA Proposal 1—Election of Directors: Corporate Social Responsibility

TEGNA's Corporate Social i -
information on our environmental and social pullcvss and programs, including the following:

+ Environmental Policy: Our Environmental Policy promotes the operation of our business in a manner that is
environmentally responsible by reducing our carbon footprint and conserving energy. More importantly, TEGNA stations aiso
regularly report on and issues imp: ities, that have, in many instances, made a
difference in the lives of the people in those communities.

+ Codes of Conduct: Our Codes of Conduct, applicable to all our directors, officers, employees and vendors, reflect our
values and expectations on a number of topics, including a discrimination-free work environment, the efficient use of our
assets, professional business conduct, supplier diversity and fair compensation. The TEGNA Code of Vendor Conduct
detals our expectations with regard to fair labor practices, the protection of human rights, privacy and data security, anti-
bribery and anti-corruption protections, and compliance and misconduct reporting.

+ Ethics Policies: Our Ethics Policies ensure that all of our directors, officers and employees conduct themselves with the
highest professional standards. As a company that produces and distributes the highest-quality news and information
content, journalistic integrity is critical to ensure TEGNA's stations are one of the most trusted news sources in their
communities. TEGNA's Principles of Ethical Journalism define the behavior to which all employees who gather, report,
produce and distribute news and information on any platform must adhere. Our core principles of Truth, Independence,
Public Interest, Fair Play, and Integrity form the foundation for all news content produced by TEGNA stations.

Media Policy: We maintain a Social Media Policy that applies to all TEGNA employees. Additional policies are.

outlined for TEGNA's community-facing employees and news and editorial employees.

Our Board's Public Policy and Regulation Committee quides the Company’s corporate social responsibilty and sustainability
efforts, and reviews and reports on these efforts on a periodic basis to our Board.

Social Capital Human Capital ~ Corporate Environment
Creating societal impactis at ~ TEGNA is committed to Governance TEGNA is committed to
the core of our purpose to building a fully inclusive The TEGNA Board has managing our environmental
serve the greater good of our culture and equity in talent jmCiererve i for. purpose  IMPact responsibly and
communities, to make a hiring and management corporate governance policies Protecting the environment
difference in our work, o decisions. Women comprise 2t wit best practices . froush our investigative
Company and our communites. 42% of the Board and 47% of for publicly held journalism and business
our workforce. companies and the evolving  Practices.

‘expectations of shareholders
and institutional investors.

0ur purpose to serve the greater good of our communities is the fundamental basis of our
company culture and role as journalists. Our people strive to make a difference in our work, our
company and our communities. Our purpose and culture are vital to the creation and protection of
TEGNA's long-term value.”

Howard Elias, Chairman
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THE TIMKEN COMPANY

C Social

At The Timken Company, we conduct our business with ethics and integrity while embracing a strong
spirit of social responsibility. Last year, we released our first corporate social responsibility report. The
report detailed our investments in our associates and communities and our commitment to engaging in
practices to protect the environment during 2018. For more information regarding our corporate social
responsiifty progrem, plaase see page 24 of the Proxy Statament or ou corparale social respansibilty
report covering 2018 available on our website at htps:/

responsibilty/

2019 Per

2019 was a second consecutive record-setting year for Timken, with strong operating and financial
performance both year-over-year and as compared against industrial peers. We profitably grew the
Company in 2019, increasing revenue approximately 6% to $3.79 billion, net income approximately 20%
t0 $362.1 million and adjusted eamings before interest, taxes, depreciation, and amortization (‘EBITDA")
by approximately 12% to $726.3" million. We achieved record eamings per diluted share ("EPS") of
$4.71 and record adjusted EPS of $4.60', up approximately 22% and 10%, respectively, from the prior
year. We generated adjusted return on invested capital (‘ROIC") of 11.9%" in 2019, In addition, we
generated strong et cash from operations of approximately $550.1 million and free cash flow of $409.5'
million. This strong cash generation allowed us to continue to return cash to investors and deploy capital
to grow the business, while staying within our targeted net debt range.

We have continued to create significant shareholder value by delivering total shareholder return
(“TSR") of 15.1%, 8.5% and 15.3% over the past three-, five- and ten-year periods, respectively. Our
three-year TSR outpaced both the median of our 2019 compensation peers and the S&P 500 Industrials,

* See Appendix A for reconciliations of adjusted EBITDA, adjusted EPS, adjusted ROIC, and free cash flow to their most directly
comparable GAAP financial measures. Adjusted ROIC is calculated as adjusted et operating proft aftr taxes divided by average
invested capial. Free cash flow is defined as net cash from operations minus capial expenditures. These performance mefrics used
‘compensation adjusted mefrics due to slightly different
dusted e

for may
adjustments (see pages 43, 45, 46 and 47 for
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UNIVAR SOLUTIONS INC. VICI PROPERTIES INC.

3 PROXY STATEMENT SUMMARY
i ility and Social ibility Highlights
TS
sustainabilty efforts at our properties.
toassistusin
impact of our leased dto gather
Leased roperty inorderto ataur leased property
fontoke portfolio. Although not contractually required, in 2019 certain of our tenants reported
0 us o LEED certficaion, water and energy use, emissions and waste divrsion
recording and o
properties i order to monitor our environmentalimpact at those properties and
Environmental prog y targets The metrics
o rend the e S iy Report Sustainability measured in 2019 included water and electric energy use.
Operated Golf
- ivarsolutions comsafty-snd-susta ustainabiltyresources-repartingi Courses
The nformation on ur webite s nt, and shall not be deemed t be,  partof thisProxy
Statement o incorporated nto any other filngs w make with the SEC
e [ Godconedbuldng withan ney sortae.
) ’ itive work
Energy & Resource Responsible G
°roy P corporate culture that fosters employee engagement, and diversity and inclusion,
Emissions Use Handling Corporate through competitive benefit programs,trining and internal development
N o e opportunities, tuition T
Vinimize our environmental impact by Embed the principles of advancing a Protect our peaple, communities, and N o e e e e
reducing energy usage and associated  circular economy into our practices environment by leading a Zero Release’
emissions globally culture to minimize major releases. Our Board of has adopted a o reinforce
:"“"“I‘"" our commitment to the improvement of economic, environmental and social
e conditions through our business activities and within the scope of our capabilites.
Equality,
Sustainable Diversity and
Safety Supply Chain Inclusion wox i~ - e
Continuously improve our proud safety Lead on transparency in the supply chain Demonstrate our commitment to i (L0 )
re d, tecti kf d ibl d infls di land itabl Social Inclusion
4. protecting our v ; a5 we responsibly manage and influ providing equal and equita Responsibility )
demonstrating we are serious about the environmental and social impactsof  opportunities to all employees through FemaleDisciors FomseCorporsts e pamed Emityovere
wployees ‘Executive Officers Corporate Employ
safety. our suppliers. training, education, and an inclusive tve O i plovees.
2019 - 2020 Great Place to Work
n2019, we fied Worke
to Work® nsttute
Univar Solutions approaches the global issues surrounding sustainabilty in business with the mindset that it is Our Home, Our
Responsibilty. The global sustainabilty goals first set out in 2017 remain the cornerstone of our global efforts to embed more
" v e v o Accolades 2020 Women on Boards “W Winning Company
Sustainable practices across our business. Our goals, on our six key areas of responsibility, run to 2021 with performance evaluated
through our specific, measurable, achievable, realistic, and time-bound targets. e o voar s because out
Our goals were designed to be relevant to the key aspects of our business where we have the potential to influence our economic, e

environmental, and social impacts and those of our wider supply chain. Through improving the efficiencies of processes across our
operations, embracing opportunities derived from technological improvements, facilitating 2 responsible organizational culture, and
working on innovative ways to further sustainable chemical distribution, we remain confident in our ability to achieve these goals.

vicr [l
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VISA INC. W. R. BERKLEY CORPORATION

B CORPORATE GOVERNANCE AND BOARD MATTERS

The table below outlines ESG areas the Company considers to be of strategic importance:

Governance: individual ESG topic areas are managed at a function level, with responsibilty rolling up to
1 &

executive level oversight; our cross-f Corporate Leadership Council
serves as a central coordinating body; and the Nominating and Corporate Governance Committee’s ENVIRONMENTAL, SOCIAL AND GOVERNANCE ISSUES

charter includes formal responsibility and oversight at the Board of Directors level for corporate &8  Human Capital Management > Employment practices
responsibility and sustainabilty
> Employee engagement
+  Engagement: we regularly engage with our stakeholders to inform our corporate responsibility and > Professional and leadership training and development
sustainability priorities, including dialogue with employees, clients, shareholders, policymakers and third- > Diversity, Inclusion and anti-discrimination
party organizations.
> Employee well-being
+ Reporting: we are commitied to operating with transparency, including through our annual Visa b,
Corporate Responsibility and Sustainability Report as well as additional ESG disclosures and A% Community invalvement and > Volunteerism and charitable giving
submissions. Yy~ Eneagement > Collaboration with community organizations
> Leadership in charitable organizations
Key Focus Areas of ESG Strategy and Recent Progress ;
Ethics & Compliance > Anti-money laundering, corruption, and bribery policies
Strategy focuses on priority issues in four areas. Each informed by materiality assessment and > Code of Ethics and Business Conduct
stakeholder engagement. > Whistleblower and non-retaliation policies and hotline
Empowering People &  Increased our financial empowerment focus on micro and small businesses (MSB) via > Training and compliance resources
E r nd partnershi
Economies programs and paoersips KX customerprivacy &0sta > Data security and privacy policies
Micro - Smal Enerprse @ / Promoted financial inclusion through core products and solutions Security e
* Unerked:Uneen 7 Helpes aching 396 millon > Training and compliance
iy & L toward our 2015 goal o 500 milion by 2020 > Data protection systems
Capabilty & Licra
"  Expanded our women's empowerment ntiatives, including She's Next, Visa Everywhere > Governance and controls
Initiative: Global Womn's Edition and Money is Changing
e  Provided support during times of humanitarian crisis A publicpolicy > Policies on lobbying and political involvement
Protecting Customers. = > Membership and senior leadership positions in trade
° FgEibez / Expanded the Visa Token Service (VTS) to bettr protect consumers' sensifve information from IS
* Oyber Seaun fraud > Corporate federal government affairs function
/ Received the highest raing in our sector rom Gartner Consulting during our 2019
fivosbotyintic i o Environment and Energy > Energy and water conservation
/ Continued implementaton of the EU General Data Protaction Regulation (GDPR) and prepared - > Recycling programs
for ther pending privacy reguiations > Physical plant
Travel
/ Expanded Visa University, our signalure global learning pltform - -
" Bolstored programe for Tor A Climate Risk > Risk management governance
and HispaniciLatinx employees, and continued Ready o Return, @ progra for professionals > Weather risk measurement and management
returning to the worklorce after familyrelated leave = EEE R I
T —— / Created a global Gender Inclusion Council, composed of 20 Visa leaders
Operating Sustainability & < " > Loss control services for clients
Responsibly. / Evolved our benefits programs to meet our employees’ needs, providing comprehensive health,
, financial wellness and quality-of-ife coverage > Disaster recovery plans
ronmenta
w Products and Services > Operating units that specialize in ESG areas
/ Reduced our direct groenhouse gas emissions by 5 percont year-over-year from 2017 > Insurance products that address client ESG risks
/ Progressad towards our goal to source 100 percent renawable electrcity for our offices and -
[o——— data centers by the end of 201 > small business insurance
Engaging wih Governm + Implemented Suppiir Code of Gondiuct and expanded Suppiier Diversity program > Educational, engagement or loss control programs
R Responsible Investing > Investment policies
> Risk mitigation and reporting
> Exclusions for investing in certain countries or issuers
> ESG sector investments

In 2019 the Company released its inaugural ESG report (which can be found on the Investor Relations portion

21 of our website) and expects to continue to release a similar report periodically on a going-forward basis.

a4 W. R. Berkley Corporation
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WELLS FARGO & COMPANY

with Stakeholders

Our Purpose

Our Broader Role and Engagement

Walls Fargo has fong beleved thatfoising o the needs o il of ur stskahlders,Inchuding ustomers,employees,
regulators, suppliers, and drives long-term

We understand that we have a

of purpose). The statement of purpose sets forth

fundamental commitment to all of our stakeholders, and one of the first actions of our new CEO, Charlie Schart, was to
express his support for, and sign on to, the Business Roundtable's Statement on the Purpose of a Corporation (statement
b

* Delivering value to our customers

« Investing in our employees

Dealing fairly and ethically with our suppliers

Supporting our communities in which we work

Generating long-term value for our shareholders

Our Customers

us and our stakeholders proud.

low-and moderate-income areas for the 17th year!

communities
banking branches coast to coast
Rewind®

help them monitor and better manage their credit

equivalent revenue’ (November 2019 survey)

December 31, 2019, up 10% from a year ago

Satisfaction with Most Recent Visit"

* We have helped 435,000 minority households purchase a home since 2016
through our commitment to increase homeownership among all minority

+ Wells Fargo offers more than 13,000 ATMs and approximately 5,400 retail

* We have helped 2.7 million customers avoid overdraft charges with Overdraft

in the following

five areas that Wells Fargo believes are consistent with the Company’s priorities and goals, including:

Our vision is to satisfy our customers' financial needs and help them succeed
financially. We serve one in three households in the United States. The Statement
on the Purpose of a Corporation starts with delivering value to customers and we
must be guided by delivering for our customers every day in a manner that will make

Meeting Customers’
Financial Needs

No Overdraft Fee Bank
Account and a Limited

* We are America’s #1 small business lender and #1 lender to small businesses in Overdraft Fee Account

In March 2020, Wells
Fargo announced plans
to introduce two new

secure banking services
‘and customer su

‘while eliminating or
limiting overdraft fees

* We have provided 9.2 million customers with free access to their FICO® Score to

* In Wholesale Banking, we were the #1 Treasury Management provider according
tothe 2019 Emst & Young Annual Cash Management survey, measured by “fee-

+ In Wealth & Investment Management, total client assets reached $1.9 trillon as of

+ In Consumer Banking, fourth quarter 2019 branch customer experience surveys
reflected higher year-over-year scores for both “Customer Loyalty" and *Overall

2020 Proxy Statement 3

WESTERN ALLIANCE BANCORPORATION

WESTERN ALLIANCE | ENVIRONMENTAL, SOCIAL & GOVERNANCE

CORPORATE RESPONSIBILITY: WHO WE ARE

Community

Affordable Housing

* We made $296.1 million in total loans and
investments supporting affordable and low-
income housing projects in 2019 alone.

©in 2019, employees provided 4,132
community service hours* assisting first time
homeowners who are eligible to receive down
payment assistance through the ~Federal
Home Loan Affordable Housing Programs.

+ We partner with the Federal Home Loan Bank
10 assist low 1o moderate income families
with acquiring a down payment toward the
purchase of a home, for a total of over $3.2
million dollars during 2019. Western Alliance
Bank is the largest provider of these grants
year after year in all of Arizona, California, and
Nevada

Small Businesses
+ $384.1 million total loans in support of small
businesses in 2

Invested $6.0 million in Small Business
Investment Companies in 201

We provided $3.0 million in loans and
purchased $5.0 million in small business
loans by partnering  with ~ Community
Development Financial Institutions to provide
loans or capital to small businesses.

Education

+ We underwrite the Financial Cents digital
financial education program and provide it to
28 Title 1 schools. In 2019, the program
provided 11,429 hours of financial literacy
training to 2,717 students. Students’ test
= scores indicated that their financial
knowledge improved 78%
Employees provided 1,870 service hours*
teaching financial literacy to 19,271 students
atTitle 1 schools

Environment

Reduce

+ Through the adoption of drinking water
= filvation  systems, which we have
= implemented at 95% of our locations, we

O have significantly reduced our use of plastic

water bottles. As part of the roll out, and in
celebration of our reaching $25B in assets,
each employee received a reusable cup to
reduce single-use cups in our locations.

Reuse

+ When renovating or opening new facilties, we
capitalize on opportunities to refinish or reuse
fumiture, which reduces costs and diverts
materials from landfils

N

Recycle

Q_‘ 9 + Active recycling programs exist at 95% of our
locations, targeting 100% by June 30, 2020.

Environmental Risk

+ Our Environmental Risk Officer has nearly
two decades of experience performing
environmental risk assessments in  the
private, municipal, and government sectors,
and most recently served as the ERO for GE
Capital-Franchise Finance.

- Through the adoption and consistent
application of our Environmental Risk Policies
and Procedures, we are able to identify
environmental risks, establish mitigants and
perform thorough due diligence.

+ When environmental problems are identified,
we require remediation and cleanup of

ourselves and the environment at large.

WEYERHAEUSER COMPANY

Total of 04 pages in section

SUSTAINABILITY AT WEYERHAEUSER

is a core value at We
organize our sustainability activities using an ESG
framework that focuses on environmental stewardship,
social responsibility and corporate governance, and we
integrate this work into our overall business strategy. The
Governance and Corporate Responsibility Committee
provides oversight and direction on our sustainability

ENVIRONMENTAL
STEWARDSHIP

Sustainable Forest

We practice sustainable forest management.

We manage our forests sustainably to ensure they willlast
forever. Our commitment to sustainable forestry has been
at the heart of our business strategy and daily operations
since the early days of the company. We independently
certify our timberlands and our entire wood products
supply chain to the Sustainable Forestry Initiative" forest
management and fiber sourcing standards.

190% 100%

of our
'WOOD PRODUCTS
SUPPLY CHAIN

IS CERTIFIED

to the
SFI* Fiber Sourcing Standard

of our
TIMBERLANDS
ARE

CERTIFIED
to the SFI® Forest
Management Standard

@ SUSTAINABLE FORESTRY INITIATIVE
srio000

SUSTAINABILITY AT WEYERHAEUSER

SOCIAL
RESPONSIBILITY

Safety & Human Capital

Management Workplace Culture Board Composition
Environmental Impact Community Investment Executive Compensation
Carbon Footprint & Engagement Ethics & Integrity

TAL ST : 120 YEARS OF LEADERSHIP

strategy, including matters relating to climate change,
and annually reviews our performance and progress.
toward our many rigorous and measurable goals. The
Committee also reviews key issues and trends.
Management reports on all these matters to the full
board of directors on an annual basis.

CORPORATE
GOVERNANCE

Governance Practices

Through our sustainable forestry practices, we:

keep the harvesting and growth of our forests in
balance;

protect water and air quality;

preserve valuable wildlife habitat and biodiversity;

reduce the likelihood and magnitude of forest fires;
and

provide recreational access for our communities

0, ON AVERAGE
190 /o WE HARVEST
of our
TIMBERLANDS ONLY 2%
ARE of our
REFORESTED @ TIMBERLANDS
EACH
HARVEST YEAR
2020 ANNUAL MEETING & PROXY STATEMENT 7

THE WILLIAMS COMPANIES, INC.
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Environmental, Health & Safety

« Our Board-level Envi
charged with oversi
Willams oporating safel. relably, and in a way that avaige, minimizee, an
helps mitigate environmental impacl.

ronmental, Health and Safety (EH8S') Commitos is

\ of EHES matters and s commited o keeping

Our EHES Policy requires not only that we meet or exceed applicable EH&S.
laws and regulations, but also facilitates a full and open discussion lo
address responsible standards and practices where laws and regulations do

We devloped the Williams Integrated Management System which defines
howwe manage and reduce pysical risk 0 our asses, the enviranment and
people.
« We have a Pipeline Itegrity Management Plan that idenfifes additonal safely
procedures that we implement on liquid and gas transmission pipelines
hare 3 plne<pil mh v sigifcat serse i
a member of Our Nation's Energy Future Coalition, Inc. ["ONE
Firana) e % Colettie. memberdh target to reduce methane
emissions in the natural gas supply chain o 1% by 2025. Williams has
committed to the ONE Future 2025 methane intensity goals for industry
. eclors of0.09% for Satherng and Boosting, 0.11% fr Processing, and 091%
Sustainability for Transmission and St
Whie designing. canstracing, and aperating our_pieline system.
grounded in demansirate ouf commitment to protetting environmentally and cultiraly
ibility is by:
; Conducting environmental assessments and archacological surveys;
nothing new at - Using environmentally sensitive construction techniques;

Williams. We ve iing ipelines along exsing ightsof way eada. o uilty corridrs
worked to create
value responsibly Pt
since our humble Social

« We position ourselves as an employer of choice by offering industry
beginnings competitive compensation, including 2 comprehensive benei package to
more than 100 provide for the health and welfare and refirement needs of our employees.
b + We have plices and standards demonsiraing respect o the dignity of the
years ago. individual

Maintaining an open dialogue with neighboring communities; and
Conducting our aperations in a manner that protects human health and the

{ Business Conduct provides a comprehensive resource
governing ethical concerns, employee privacy and workplace matters, legal
Alan Armstrong Sompliance, and other matiers.

President and CEO, Our Equal Employment Opportunity Palicy commits us to faily treating ll

Williams employees and candidates, without regard to characteristics having ne
bearing an ob performance

Our Prohibition of Workplace Discrimination and Harassment Policy
addresses  many. forms of unwanied - attenton,  mcluding sexuat

harassment.
Qur Human Rights Polcy Sttement comits us to espect principles
aimed at promoting, protecting, and supporting allinfernatonally

Fecoanized human rights and t aveid complicty i human rights a

« We capture critical
S s oiher maekee g hvesmente 1 he Periorance Do Tame
ncluded n our Sustainabiliy Report avaasle on our webeie

« Our Community Relations Team implements our community giving strategy
including our matching gifts program, which matches employee, board
member. and retree conirbutlon 1o eligible non-prafi organizaions, and

ing grants program, in which grants are made to any
ligidle non-profit organization'in communites whare Wiliams employacs
are involve

Governance

We fervently believe in good corporate governance. Please see our disclosures
in “Corporate Governance and Board Matters - Corporate Governance  above,

The Williams Companies, Inc. - 2020 Proxy Statement 9
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WYNN RESORTS, LIMITED XCEL ENERGY INC.

NOTICE OF ANNUAL MEETING AND PROXY STATEMENT

Ufpn. zor0proxy saTEMENT
- CORPORATE We are tangible social, and

RESPONSIBILITY  results in alignment with our core values: committed, connected,
—— safe, and trustworthy.

Environmental Responsibility

Operational Improvements (since 2005)
+ 82% reduction in SO, emissions

+ 80% reduction in NO, emissions

+ 47% less coal ash produced

+ 23% lower water consumption from owned and purchased electricity generation

Clean Energy Efforts

+ Reduced carbon emissions 44% since 2005 from electricity provided to
customers, over halfway to achieving 80% reduction goal by 2030

+ Scientific validation of our carbon goals, demonstrating they are consistent with
scenarios likely to achieve targets of the Paris Climate Accord

« Continued investment in our natural gas system helped us achieve a
methane emissions rate of less than 0.2%, a level that studies show minimizes
impact on the environment

Social Responsibility

Active Support for Communities.

« Partnering with communities facing coal plant retirements to attract new business and retain
property tax base, while also supporting a just workforce transition through advanced
notification, relocation, and retraining

E S G MIN d e d + Employees serve on approximately 500 community boards

« Nearly $11 million in Xcel Energy Foundation, company, and employee donations to nonprofits

b u Si ness v alu es + 100 Best Corporate Citizens, Corporate Responsibility Magazine

Engaging and Rewarding Workplace
+ Matched our best DART employee safety year, reducing injuries 61% in the past 10 years
+ 89% of employees agree that their safety is a priority for Xcel Energy (highest rated
attribute on our employee engagement survey)
« Human Rights Campaign Best Place to Work for LGBTQ Equality with perfect score
on the Corporate Equality Index (4th consecutive year)
* Miltary Times Best for Vets Employer, employing more than 1,000 veterans

Governance

Strong Governance and Clear and Transparent Disclosure

« Regular board oversight of emerging environmental, socil, and governance issues

* Political contributions policy and public annual reporting with Board Commilttee oversight
+ Named among the 2020 World's Most Ethical Companies

We report on our environmental, social, and governance strategy and performance to increase

transparency with employees, communities, customers, investors, and other stakeholders.
Find our annual Corporate Responsibility Report on xcelenergy.com.

Total of 12 pages in section

XEROX HOLDING CORP

CORPORATE SOCIAL RESPONSIBILITY

For generations, Xerox has stood for innovation, quality and an excellent customer experience. Led by the core
values our founder established a half century ago, we strive to conduct business ethically and in an
environmentally and socially conscious manner. We are the company that revolutionized the office, created
printing-on-demand, and repeatedly reinvented and transformed to keep pace with the demands of our
customers and the market. We set goals, track our progress, communicate and share best practices to improve
the quality of work and life, keeping to the core value of corporate citizenship.

Today, we honor this heritage by turning investments i innovation into products and services that help our
customers be more productive, profitable and sustainable. We are helping define the future of work and
enabling printing beyond paper with new technologies designed to disrupt the market and change the way we
think about workflows and information processes. This is our contribution to a more sustainable world.
Alignment with the United Nations D Goals (SDGs)

The 2030 Agenda of the United Nations for Sustainable Development provides a global blueprint for dignity,
peace and prosperiy for peaple and the planet, now and in the future. Achieving the SDGs requires immediate
and accelerated actions by countries along with among and
stakeholders at alllevels.

Technology companies, like Xerox, are important stakeholders that can lead by example in their own
operations and provide the solutions and countermeasures globally to achieve the goals.

Established over a half century ago by founder Joseph C. Wilson, our corporate values have stood the test of
time and align with the SDGs. We will continue our efforts to bring our Operations and those of our customers
closer to goal.

Our Corporate Social Responsibility Goals
Below is a summary of our environmental and social goals and a status of our progress towards achieving
those goals. More detailed information can be luund in our 2020 Corporate Social Responsibity Goals and
Progress Report which is available on our websi
responsibilty. as well s n our 2020 Corporate Soclal Responsivilly Report which is available on our website
at Information about Environment, Health,
Safety, and Susmvnabuwv«y at Xerox, including details of our initiatives with respect to carbon footprint, paper,
clean air & water, waste, chemical management, and health & safety, is available on our website at
hitps:/fwww.xerox.com/en-us/about/ehs. Information on the Xerox website is not incorporated by reference into
this proxy statement.

ENVIRONMENTAL GOALS
CLEM WATER smcn | g osmwono
AND SANTATIO CLEAN BERGY RNODRASTRUCTIRE

Operations

2019
Goal Progress

100% landfil avoidance by 2020

20% renewable energy use by 2020

35% reduction in water use by 2020, from 2010 baseline

24% reduction in GHG emissions by 2025, from 2016 baseline

25% reduction in energy use by 2025, from 2016 baseline

preliminary and conservative estimate pending third-party validation expected in May 2020.

1
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