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3. Board oversight

Investors elect boards of directors and expect them to provide effective oversight

of company executive leadership, strategy, performance and a range of related risks

and opportunities. Increasingly this includes board oversight of a range of ESG and
sustainability issues. This section features a broad range of disclosures with one unifying
theme — they are intended to give investors confidence that the board has the requisite
qualifications and is effectively engaged on these issues — at whatever stage the company

IS on its sustainability journey.

When DFIN surveyed companies in 2019 and 2020, it found that in just one year's time a
dramatically higher number of companies were reporting board oversight of ESG. In fact,
when asked whether their boards had ESG oversight, 73 percent of companies responded
“yes” in 2020, relative to only 56 percent that said the same in 2019.

AMERICAN AIRLINES GROUP INC.

Communications with the Board and Non-Management Directors

‘The Board has approved procedures to faciltate communications between the directors and employees, stockholders and
other interested third parties. Pursuant to these procedures, a person who desires to contact the Board, a standing
committee of the Board or a director may do s in writing to the following address:

American Airlines Group Inc.
The Board of Directors
P.0. Box 619616, MD 5675
Dallas/Fort Worth Intemational Airport, Texas 75261

We will review the communications with the directors, a standing committee of the Board or an officer, in each case
depending on the facts and circumstances outiined in the communication. The Corporate Governance and Nominating
Committee also reviews with senior the nature of the d our responses to them. Any
‘communication relating to a stockholder nominee for a position on the Board or a stockholder proposal for business to be
considered at any annual meeting of stockholders or included in any proxy statement will be sent to the Chair of the
Corporate Governance and Nominating Committee. As provided in our Governance Guidelines, our Lead Independent
Director, Mr. Cahill, has been designated as the primary director representative for consultation and direct communication
with our stockholders.

Social and Issues
At American Aifines, we know that leadership and effective management of environmental, social and governance issues

AMERICAN EAGLE OUTFITTERS, INC.

PROXY STATEMENT SUMMARY

Doing the right thing, continualy innovating and caring about the global community is foundational to AEO's culture. During Fiscal
2019, AEO pledged to accelerate sustainabilty improvements across our company. Sustainabillty goals were finalized and
announced in September 2019 with recognition that AEO is taking an industry-leading position on climate change. Our goals
include a comprehensive plan to be carbon neutral by 2030 with a commitment to water reduction, energy reduction, and the use
of more sustainable raw materials as follows:

S~~~ * Reduce waler use per jean by 30% by N « Achieve carbon neutrality in all of
o~ 2023 ~ ~ AEO's owned and operated faciliies
S~~~ * Recycle 50% of our total water usedin  — @ — (offices, stores, distribution centers)
denim laundries by 2023 and employee business travel by 2030
R‘;";:e * Apply AEO Wastewater Management = * Reduce carbon emissions 40% by
g Standard o 100% of water-intensive 2030 and 60% by 2040 in AEO's
factories, mills, and laundries by 2023 ESH:;Y manufacturing from a 2018 base year

« Divert from landfils by collecting post-

« “More sustainable” raw materials by
2023 consumer apparel wih a goal to

is critical to the long-term success of our Company and our planet. At the Company, Environmental, Social and
Governance (‘ESG’) encompasses how we govern our business and hold ourselves accountable, invest in and support

~ All cotton used in products will be
100% more sustainably sourced (We
define 'more sustainable’ cotton as

increase volume every year
« Recycle 100% of pre-consumer
apparel waste by 2020

our team, serve our customers, improve our diversity, equity and inclusion, minimize our environmental impacts, and give
back to our communities. It also includes being responsive to our stakeholders and transparent about our performance. If
we do all these well, our Company and our team will thrive over the long term.

Governance and Approach

During 2019, we sharpened our focus on ESG issues and redoubled our commitment to reducing our environmental
impact. We began by enhancing our leadership of ESG efforts and reconsidering the way ESG issues are managed by us.
and overseen by our Board. We formally placed responsibility for company-wide ESG efforts in our Corporate Affairs
group, with  team that already had responsibilty for some of the major building blocks of ESG, including corporate
governance, goverment refations, labor d real estate, and exp initiatives.
We recruited a new managing director for ESG and reorganized our sustainabilty group under her leadership. Aliough
our Board will continue to oversee our ESG efforts, we assigned primary responsibility for coordination of that oversight to
the Corporate Governance and Nominating Committee.

Next, we asked the team to design a new ESG strategy that sets objectives for ESG advances, with a focus on reducing
the Company’s carbon footprint and its overall impact on the environment. We also asked that the strategy engage our
team members in every part of our ESG efforts. That work progressed and accelerated into the Spring of 2020

Finally, we charged the team with changing the way we talk about ESG issues intemally and improving our disclosure
around ESG and sustainability. We believe we made significant progress on the first, and that our 2020 Sustainability
Report, which we expect to publish this summer, will give us the chance to demonstrate improvements on the second. In
the last few years, there has been an emerging consensus about what represents best-in-class reporting on ESG issues,
and consequently, in 2020, our ESG reporting will be informed by the globally-recognized standards of the Task Force on
Climate-related Financial Disclosures and the Sustainability Accounting Standards Board. These enhanced disclosures
will provide our stakeholders with a clearer picture of how we are managing a wide array of relevant sustainability-related
questions.

We also introduced and made progress on a number of specific ESG initiatives.

Climate Change and Sustainability

The global airline industry contributes about two percent of all human-induced carbon dioxide (*CO2’) emissions, and our
industry’s share of global emissions is projected to rise as the demand for aviation grows and other industries deploy more
environmentally sustainable technologies that will not be available to the airiine indusiry in the near term. We recognize

that our industry and our Company must work gas (‘GHG') time to do our part
10 Imit global warming to 1.5 dsgress Celsius, which s the lmit acised by the Itergovernmental Pane! on Clmate
Change.

34 2020 Proxy Statement | AmericanAirlines %,
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organic, recycled, or a part of the Reduce « Identify opportuniies for waste
Improve. Better Cotton Initiative program) & Reuse reduction in plastic packaging
Materils ~ Use 50% more sustainable polyester « Reduce labeling and convert all labels
~ Ensure that 100% of viscose is from to sustainably sourced materials by
non-endangered forests and 2021

Icreasesalrcng o ustsinably
produced viscose five

We are also committed to responsibly sourcing and creating the products that our customers love to wear. Our Vendor Code of
Conduct is based on international labor standards and implemented in all of our manufacturing facilies. We believe that our
compliance program focus should be about engagement and capactty building, and not just strctly following the law. We are
members of the Accord on Fire and Buiding Safety in Bangladesh and have worked with our suppliers and factories there to
improve safety conditions, and have taken that experience to focus deeply on safety in other countries. We have conducted
worker surveys in many of our strategic factories in order to hear from workers directly and understand their needs and concerns
and ensure that their voices can also be heard by factory management. Finally, we have invested, with our factories, in the
HERproject, a program that focuses on training wormen on health, financial planning, and gender equalty.

In December 2019, the Nominating Committee refreshed its charter to clarify the Committee's oversight role with respect to the
Company's ESG niliatives and changed its name to the Nominating, Governance and Corporate Social Responsibility Comittee.

Sustainability Oversight Structure

Oversiot respanshity ambocled n o Nomting, Covemance
Corporstn Social Responablly Comi rter. The
o Cnmmmne reports to the full o o Diosirs oo o

‘ ongoing o ESs et st

An intemal Envlmn ntal Sustainabilty Committee meet

quarterly to provide leadership and accoumamm o e

Eapanys gods. Excouive. Go-Sponsers indude. Amercan

Eaglo ord At Brand Presicerts and e BV~ Genaal
unsel

Sustainability Working Group

i 1ps meet bi-morthly and are centered
toshare

For additional information on AEO's corporate giving, sustainabilly efforts and social responsibilty initiatives, please visit
ae0-nc.com/social-responsibilty!.
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BAXTER INTERNATIONAL INC.

Corporate Responsibility 27

Corporate Responsibility

Gorporate responsibilty s integral to Baxter's strategic aspirations and supports its mission to save and sustain lives. The company is
focused on achleving top quartie resuls refative to its industry peers and other comparators across four dimensions: qualty and
patient safety, best place to work, growth through innovation and industry leading performance. Baxter's corporate responsibiity
strategy focuses on the environmental, social and governance issues that matter most to the company and its stakeholders (in
accordance with its mission and business perfor and advance long-term sustainabilty. This
Stateqy is reflectect in Baxter's Corporate Responsibilty Priories and Goals (which are set forth in Baxter's annual Corporate.
Responsibility Report and briefly highiighted beiow).

Management and Board Oversight

Baxter's Gorporate Responsibilty Council, composed of executives and subject matter experts from across the company, helps lead
and oversee Baxter's corporate responsbilty strategies and integration throughout the business. The full Board is regularly updated on
corporate responsibity matters (including a discussion of related goals and industry trends). Topics included in these discussions in
2019 included environmental, health and safety matters and a review of Baxter's philanthropic contributions (consistent with the.
company's mission and sirategic goals), as well as updates on the company’s Best Place to Work initatives and Baxter's diversity and
inclusion efforts.

Pursuant to Baxter's enhanced stockholder engagement program, Baxter directors and management have engaged in corporate
responsiilty disoussions with Gertain investors. Outputs from these discussions are shared with the entire Board during Board-wide

Updates and to the ommittee as part of ts oversight of corporate governance matters
generaly. See "Executive C Discussion and Engagement” for
additional Information.

Priorities and Goals

Baxter has a long-standing commitment to responsible operations and corporate responsibilty reporting. Baxter is ever conscious of
its global impact, including with respect to its employees, the communities it operates in and the people who use its products. The
company believes that it has an obligation to ensure that these commitments are reflected in its global impact. Baxter's 2020
Gorporate Responsibilty Priorities and Goals (set from 2015 baseline) cover the following eight categories:

EMPLOYEE SERVINGOUR  PRODUCT
HEALTH AND COMMUNITIES  INNOVATION
SAFETY Support improve
Pursue a zero- commnities sustainabilty
ham workeiace  woviowide and performance
and improve. enduringways  of products
ampicyeo 2 sorvices
wellbaing
RKPLACE INNOVATION
CULTURE THAT EXPANDS
promote
Baxter oARe
el o heaitare for
engagement el
ETHICSAND  OPERATIONS.
PROCUREMENT  COMPLANCE pogyce
S Oiveacutue  envronmental
Implomont word:  ofntogrityand footprint trough
class sustanabilty e highest incroased
practices with ethical bohavior
oy partners and esource

Many of these goals contain quantitative targets against which performance is assessed, tracked and disclosed in the company's
Corporate Responsibilty Report annually.

BLACKROCK, INC.

investor.baxter.com

Corporate Governance | Board Committees.

Board and Committee Oversight of Cybersecurity

Our Board is Highlights:
5 . multi-layered
the Companys program and strateqyofcontrl programs, including monitoring
from our Chief
dditionall access, facil o1 .,-
members kand 3 d
2 riskand i
parties and testing various compromise scenarios
Committees. thatare overseen by a global information security.
team.

Ourglbal Informationsacutytsa, Incol boration wth our o O e T

djust: participates in financial services industry and
government forums to improve both internal and
sector cybersecurity defense.
+ BlackRock routinely performs penetration tests.
+ BlackRock's cyber risk program incorporates
external expertise.

cybersecurity program as needed

Board and C

Oversight of

activities. Additionally, 9

Investment Social Corporate
Sustainabili

Stewardship Impact

+ With respect to 's poll d

with the other standing Committees of the Board.

* Inadaitionthe dutes BlackRock' 8 “andits

his focused

+ Finally, BlackRock i

in BlackRock' these

benefitof te, the C
reviewed by the full Board.
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BRIGHTHOUSE FINANCIAL, INC.

Frosy Summary righthouse Fnancia i

Our Sustainability Journey
Brighthouse’s mission and purpose is to help people achieve financial security, and we believe that by focusing on this
mission, we will also deliver sustainable long-term value for our stockholders. In developing and executing our
strategy, our Board and management consider the interests of our stakeholders, including our stockholders,
employees, distribution partners and the clients they serve. While environmental, social and governance (‘ESG")
considerations have always been part of our culture, we have embarked on a journey to further incorporate
sustainability into our strategy. As reflected in the policies and decisions described below, we have begun that journey
by focusing on the areas we believe are important to help us achieve our mission and drive our business strategy, and
we are laying the groundwork to develop and realize our sustainability goals in the years ahead. We recently

an Office of to lead 's efforts to formally incorporate ESG considerations into
our strategy, which we believe will play an important role in creating long-term value and help us meet our promises to
our customers. The Office of ill build on the pr fforts of our ESG Council and leverage internal
expertise to further embed sustainability in the Brighthouse culture and share our activities with our stockholders and
the public

Bnard and “The Board recognizes that the incorporation of sustainability considerations into our

ee strategy requires commitment by the entire Company and has delegated to its Committees
the responsibility to assist it in overseeing aspects of Brighthouse’s sustainability-related
practices.

+ Nominating and Corporate Governance Committee  has broad oversight of

Brighthouse's sustainability program. In 2019, its charter was amended to provide that it

will oversee Brighthouse's activities related to environmental stewardship and corporate

social responsibility.

Compensation and Human Capital Committee - in 2019, the Compensation Committee’s

charter was amended to provide that it will oversee Brighthouse's human capital matters,

including pay equity, diversity and inclusion, leadership development, culture and

succession planning for the CEO and other executives. Its name was changed to

“Compensation and Human Capital Committee” to reflect these oversight

responsibilties.

+ Audit Committee - oversees
program.

+ Finance and Risk Committee  oversees Brighthouse's enterprise risk program, including

risks associated with its financial management practices.

Investment Committee ~ oversees Brighthouse's investment portfolio, including our

consideration of ESG factors in our asset management program (see “Sustainable

Business Practices” below)

regulatory and

Our Culture and Our culture is rooted in three core values. We are:
Values

+ Collaborative: We foster an inclusive environment by building trust and respectfully
working together.

+ Adaptable: We focus on what matters and evolve as necessary to grow the long-term
value of our business while helping employees build fulfilling careers

+ Passionate: We bring care and thoughtfulness to our work, and consistently strive for
high performance in everything we do.

We believe these values help us build an organization where talented people from all
backgrounds can make meaningful contributions to our success and grow their careers.
Our core values guide how we work together and deliver on our mission.

8 1 2020 Prony tatoment

CARNIVAL CORPORATION & CARNIVAL PLC
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ANNEX A
Corporate and Social Responsibility

Health, environmental, safety and security

At Camival Corporation & plc, our highest i and our top priorities are to operate safely, to
protect the and to be in compl we operate in the world. To that end, the

Boards of Directors of Camnival Corporation & plc established Board-level Health, Environmental,
Safety & Security (‘HESS’) Committees comprised of four independent Directors. The principal
function of the HESS Committees is to assist the Boards in fulfiling their responsibility to:

+ supervise and monitor Carnival Corporation & plc's health, environmental, safety, security and
sustainability-related policies, programs, initiatives at sea and ashore; and

comply with related legal and regulatory requirements relating to health, environmental, safety,
security and sustainability.

The HESS Committees and our management team review all significant risks or exposures and
associated mitigating actions. Each of the Group Chief Executive Officers, each brands’ President, the
Chief Maritime Officer and senior maritime representatives attend the meetings of the HESS
Committees.

In addition, Camival Corporation & pic’s HESS Policy describes our commitments to:

protecting the health, safety and security of our passengers, guests, employees and all others
working on our behalf, thereby promoting an organization that strives to be free of injuries, ilness
and loss;

protecting the environment, including the marine environment in which our vessels sail and the
communities in which we operate, striving to prevent adverse environmental consequences and
using resources efficiently and sustainably;

complying with or exceeding all legal and statutory requirements related to health, environment,
safety, security and sustainability throughout our business activities; and

assigning health, environment, safety, security and sustainability matters the same priority as
other critical business matters.

The HESS Policy is published on the Carnival Corporation & plc website at www. com or
www.carmivalpic.com.

The Boards recognize that Camival Corporation & plc needs to ensure that there s a consistent
standard of operation throughout their fleet in keeping with their leading position in the cruise industry.
In i regard, ihe Carival Corporaton & p Mariime Operatons Depariment s headed by a Chet
Maritime Officer, with a full-tim staff, and is for providing a
common, integrated. approsch 10 managemen t of HESS matters and for reporting to the HESS
Committees on such matters. The Chief Maritime Officer reports to the Chief Executive Officer and to
the Chair of the HESS Committees.

The Boards of Directors of Camival Corporation & plc have also established Board-level Compliance
Committees comprised of five independent Directors. The principal function of the Compliance
Comittees is to assist with the Boards’ oversight of our ethics and compliance program.

Camnival Corporation & plc recognizes our responsibility to provide industry leadership and to conduct
our business as a responsible global citizen. Our corporate leadership is manifested in our Code of
Business Conduct and Ethics, which requires that every employee and member of the Boards use
sound judgment, maintain high ethical standards and demonstrate honesty in all business dealings. As
a responsible global citizen, Carnival Corporation & plc is committed to achieving and maintaining the
highest standards of professional and ethical conduct.

Cannival ple Directors' Report | A5
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CHEVRON CORPORATION

Board Nominating and « Assists the Board in fulfiling its oversight of risks that may arise in connection with Chevron's
Committee d processes

+ Conducts an annual evaluation of Chevron's governance practices with the help of the Corporate

Governance Department
+ Discusses rsk management in the context of general governance matters,incuding topics such
as Board and management succession planning, delegations of authority and internal approval

Brocesses, stocknoIGeY propasals and activism, aha Diractor and officer i
+ In conjunction with the Public Policy Committee, oversees Chevron's stockholder engagement
d mak ding stockholder

+ Reports its discussions to the full Board for consideration and action when appropriate

Management * Assists the Board in fulfil mg its ovevswghl of risks that may arise in connection with Chevron's.
"
Commiee « R 2 v sl of chvrortscompsnsato, programs nd practces i thecontest

of possible risks to Chevron’s financial and reputational well-bei

+ Reviews Chevron's strategies and supporting processes for Execuuve retention and diversity

+ Reports its discussions to the full Board for consideration and action when appropriate
Public Policy + Asssts the Board In fuffing ts oversight of rsks that may arise in connection with the sodial
Committee political, environmental, human rights, and public policy aspects of Chevron's business and the

Communtties i which t operates

Provides oversight and guidance on and receives reports regarding environmental matters in
connection with Chevron's projects and operations
Discusses risk management in the context of, among other things, legislative and regulatory
initiatives (including political activities such as political contributions and lobbying), safety and
environmental ~stewardship, community relations, government and nongovernmental

CONSOLIDATED EDISON, INC.

organization relations, and Chevron's global reputation
+ I conjunction with the Goverance Cormittee, oversees Chevron's stockholder engagement

holder

* Reportsits d\scusswons e appropriate.

board oversight of sustainability

Chevron's sustainability efforts and environmental, social, and
governance (‘ESG") priorities are focused on protecting the
environment, empowering people, and getting results the

Committee is briefed on the work of the Chevron G\oba\
Issues Committee, an executive-level committee is

right way. The Board oversees Chevron's ¢ an
management of various ESG issues, including climate change.
ESG reporting, lobbying practices, human  capital
management. cybersecurity, and human rights. The Board
also offers guidance on Chevron's Corporate Responsibiity

d on climate change reports aligned with the
Financial Stability Board's Task Force on Climate-related
Financial Disclosures ("TCFD"). The Board's four standing
committees provide oversight and guidance over different
aspects of ESG issues. For example, the Public Policy
Committee assesses and advises on risks that may arise in
connection with social, poltical, environmental, and public
policy aspects of Chevron's business and helps managerment
evaluate trends and potential implications. The Pubiic Palicy

regulerly updated on various sustainability issues as weH as
ESG with

The Audit Committee discusses potential financial risk
exposures related to sustainability, such as trends in
sustainable finance and shifts in capital flows. The
Governance Committee discusses maintaining appropriate
Board composition to oversee various sustainability and ESG
issues and reviews stockholder proposals, many of which are
ESG focused. The MCC discusses how to align incentive
Program desian with Chevron's sustainablity steteoy n
addition to providing oversight, the Board is comm
fostering long-term and institutionwide relationships it
Sockhorers and fstening £ ther st on sstanabity and
ESG issues

board oversight of environmental issues

Chevron operates using four environmental principles that
define how we develop energy in

Public Policy Committee in particular, provide oversight and

esponsible manner: mclude environmental mpact m dedsion
making, reduce our environmental footprint, operate

responsibility/environment. The Board of Directors, and the

22 Chevron Corporation—2020 Proxy Statement

guidance on matters in connection with
Chevron's projects and operations and are regularly briefect
by professionals whose focus is on environmental protection
and stewardship. Members of the Board regularly visit
Chevron operations across the globe and  discuss
environmental matters specific and relevant to these

(& conEdison, inc. The Board of Dire

Risk Oversight

The Board's primary function is one of oversight. In connection with its oversight function, the Board oversees the
Company's policies and procedures for managing risk. The Board administers its risk oversight function primarily through
its Committees that report to the Board. Board Committees have assumed oversight of various risks that have been
identified through the Company’s enterprise risk management program. The Audit Committee reviews the Company'’s risk
assessment and risk management policies and reports to the Board on the Company's risk management program.
Management regularly provides reports to the Board and its Committees concerning risks identified through the Company's
enterprise risk management program. Cybersecurity has been identified as a key enterprise risk for the Company. An
annual presentation on cybersecurity risks is provided to the Board and the Audit Committee reviews more in-depth
cybersecurity matters on a semi-annual basis. In addition, the Board receives regular updates as to cybersecurity risks from
management.

Corporate Sustainability

The Company is firmly committed to sustainabilty which is broadly overseen by the Board. The Board reviews and
discusses various sustainabilty topics throughout the year and routinely considers environmental issues (including climate
issues) and assesses how they impact the Company's operations, strategies and risk profile. In 2019, the Board received
reports or presentations on several sustainability topics, including diversity and inclusion and supply chain diversity and
sustainability. In 2019, the Board's strategy meeting focused on climate change. The Board received a presentation on the
transition to a clean energy future by an outside consultant as well as presentations on current renewable energy policy
trends and the impact of climate change on operations. In addition, the Board has delegated to the appropriate committees,
responsibility for the specific sustainability categories relating to the oversight of risks with which such committees are
charged. The Safety, Environment, Operations and Sustainability Committee oversees sustainability issues relating to
safely and the environment and reviews the Company's Annual Sustainabilty Report prior o its publication. In discharging

its the Safety, Operations and Comittee reviews, at each of its meetings,
certain key performance indicators relating to climate risk, including energy efficiency and environmental beneficial
In 2019, the Safety, Operations and Comnittee also reviewed and discussed

presentations relalmg to safety and customer service. The Corporate Governance and Nominating Committee is charged
with sustainability matters reatng o governance and in 2019 reviewed and discussed a presentation regarding
and C Commitee's include
and

oversight of sustainability Tesuos relating to human capital The

Compensation Comittee annually reviews performance results as well as proposed performanoe ndicaiors for the
following year. Committees not specifically tasked with oversight of sustainability also periodically review sustainability
related issues. In 2019, the Audit Committee reviewed and discussed presentations regarding fraud prevention and
detection activities and certain recommendations with respect to financial governance oversight.

The Company and its employees are also committed to giving back to their communities. In 2019, 635 Company
employees collectively volunteered 6,300 hours at various community service events and programs throughout the
Company's service territory. Events included building houses for and serving meals to those in need, judging educational
competitions, educating families and students about electricity and energy efficiency, and installing solar lights to create
safer neighborhood space. In addtion, the Company sponsored, for the 9" year in a row, an event that raises awareness of
environmental conservation and climate change.

Proxy Access

The Company developed and implemented a proxy access framework that allows a stockholder o a group of up to 20
stockholders who have owned at least 3% of the outstanding shares of the Company for at least three years to submit
nominees for up to 20% of the Board, or two nominees, whichever is greater, for inclusion in the Company's Proxy
Statement and form of proxy, subject to complying with the requirements identified in the Company's By-laws.

14 Consoldated Edison, Inc. Proxy Statement

DOMINION ENERGY, INC.

Total of 02 pages in section

CORPORATE GOVERNANC

ROLE OF THE BOARD - OVERSIGHT OF STRATEGY, RISK AND SUSTAINABILITY
Ov

ght of Strategy

Dominion Energy is operating in an environment of rapid change. Shifting market fundamentals, technological
advances, environmental imperatives and changing customer preferences are reshaping our operations and asset
portfolio. These shifts require significant Board engagement on strategy. The Board recognizes that the true
measure of its stewardship is an effective long-term growth strategy that addresses the interests of shareholders
and other constituencies, including customers, employees, suppliers, our neighbors in the communities we serve
and the environment.

Given the iterative nature of strategy development, the Board's oversight of strategy is continuous and embedded
in its governance activities throughout the year, including:

* Oversight of the company’s long-term financial plan, which is updated in a process that dovetails with the
company’s annual corporate and business segment risk assessments;

* Semi-annual planning retreats;

* Review of the company's safety, sustainability, workforce development, diversity and innovation initiatives;

* Regular public policy updates, including customer and public opinion research; and

« Oversight of the company’s Ethics & Compliance program, which is designed to reinforce the company's strong
ethical culture,

Key areas of the Board's strategic role are its oversight of risk management, cybersecurity, and the company's

Oversight of Risk Management

The company and the utility industry as a whole continue to face uncertainty posed by external forces, and the
interactions among risks are becoming increasingly more complex. Accordingly, appropriate enterprise risk
management [ERM) processes are embedded in all critical business processes of the company and are intended
to help us nimbly respond to changes in our business environment. The Board has implemented a ris}
governance framework designed to help the directors:

* Understand critical risks to the company’s business and its strategic plan;

* Allocate responsibilities for risk oversight among the full Board and its committees;

* Evaluate the company’s risk management processes and whether o not they are functioning adequately;
* Facilitate open dialogue between management and directors; and

* Foster a culture of risk awareness throughout the company.

The ERM program is designed to identify operational, financial, strategic, compliance and reputational risks that
could adversely affect the execution of the company’s plans or the effectiveness of its business model (or,
conversely, facilitate new growth opportunities). ERM processes are used to assess the likelihood and potential
impact of these risks and develop strategies to mitigate or manage such risks within the company's risk appetite.

As provided under our Corporate Governance Guidelines and committee charters, the Board, the Audit
Committee and the Finance and Risk Oversight Committee each regularly receive and discuss reports from the
Chief Risk Officer and other members of management who are involved in risk management functions. In
addition, the CGN Committee reviews with management an annual assessment of the overall structure of the
company’s compensation program and policies to ensure consistency with the company’s risk management
objectives.

To learn more about risks facing the company, you can review the risks described in Part |, “Item 1A. Risk Factors”
in the 2019 Annual Report on Form 10-K. The risks described in the Form 10-K are not the only risks facing the
company. Additional risks and uncertainties also may materially adversely affect the company’s business,
financial condition or results of operations in future periods.

22 DOMINION ENERGY 2020 Proxy Statement

EDWARDS LIFESCIENCES CORPORATION

BOARD OF DIRECTORS MATTERS

CORPORATE SOCIAL RESPONSIBILITY

Our Board recognizes the importance of our sustainability initiatives and the need to provide effective oversight of those
initiatives. Our Compensation Committee maintains formal oversight responsibilities with regular discussions at meetings
of the full Board. Through a well-established framework and cross-functional Sustainability Council with leaders from
across the we continue to 1to our businesses’ c y— reflecting our belief
that sustainability is essential to long-term growth. We also believe in and report on our

efforts in an annual Sustainability Report.

Board Oversight Over Environmental, Sustainability, and Corporate Social Responsibility

Our Board has designed i
Compar i trategies, and initiatives

Board of Directors

o —— Compensation and Governance
Committee'
Measured against performance Oversees Edwards'sustainability Oversees financial statements, legal
management objectives for improving I gulator
stainabilty strategy, Feports on our progress and audit functions

metrics and disclosure

L oo

Leads the Sustainability Council and reports on the Council's activities to the Compensation and Governance Comittee
and to the Executive Leadership Team

IDevelops and d of; designed to impr metrics and disclosure|
Comprised of Senior leaders from multiple functional groups

Edards Suscainaily Report dscusses our peograms al pracices designed o promor hicl businesspracrices,good
corporate govemnance, and the welLbeing and health of our environment,employees, and the com which we
live and work. We continue to align our sustainability efforts with our d patientfocused

In 2019, we integrated sustainability factors into our strategic planning process to ensure future sustainability goals
continue to be closely aligned with our b trategy. We conducted a materiality assessment refresh
through engagement with internal and external stakeholders that identified the sustainability topics that matter most for
the Company. Sustainability targets were set that align with our Company’s aspirations. Our team continues to assess and
report progress on our targets annually. We also expanded our Sustainability Metrics at-a-Glance, a snapshot of our ESG
data, to provide additional data, and we expanded our Governance Maps that show the process used to establish
accountability in one overarching, interactive graphic to illustrate Edwards’ internal responsibility structures for managing
our material topics. Each section describes who is involved when we set, execute, and communicate our strategy.
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FORTIVE CORPORATION

Corporate Governance

Oversight Structure

Our Nominating and Governance Committee is charged with overseeing our CSR reporting and making recommendations
to the full Board of Directors regarding the process. At the management level, our CSR process s overseen by a CSR
Steering Committee made up of several senior company leaders and led by our VP of GSR. Furthermore, our CSR Steering
Comittee is chaired by our SVP and General Counsel, who reports directly to the CEO and provides periodic updates to
the Nominating and Governance Committee and the full Board of Directors regarding many of our ongoing CSR-related
activities, including our progress on safety initiatives, environmental compliance, and compliance. We also maintain an EHS
Leadership Council, which drives our EHS strategies and participates on the CSR Steering Committee.

BOARD OF DIRECTORS

Oversees CSR it

nd raporting process.

- Oversight responsivity mbocdod n o
Nomiatig and Governanse Comiteo craror

- Commites compise of s oxecuios and ur VP of CSR

EHS LEADERSHIP COUNGIL

 EHS oadorsrom variouscperaing companios

+Cross funcionat team

GENERAL MILLS, INC.
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HESS CORPORATION

* Oversees board evaluations, and leads the board’s
process for selecting his or her successor;

« Advises the Chairman of the board's informational
needs and reviews and approves the types of
information sent to the board;

« Calls meetings of the independent directors, as
needed, and sets agendas for executive sessions;

« Monitors and coordinates with the Chaiman and
chair of the corporate govemance committee on
goverance issues; and

« Serves as a board representative for consultation and
direct communication with major sharefolders.

CORPORATE GOVERNANCE

Our Independent Lead Director is elected to serve for a
three-year term, with the appointment ratified annually.
R. Kerry Clark has served as the Independent Lead
Director since December 2015. To provide additional
continity of board leadership during the transition to a
new Chairman in fiscal 2018, the board extended
Mr. Clark’s term as Independent Lead Director by an
additional year in 2018. His term will expire at the 2019
annual meeting and, based on a thorough succession
process, the board wil appoint a new Independent
Lead Director at that time. Throughout his tenure as our
Independent Lead Director, Mr. Clark has drawn on his
leadership, strategic planning and govemance expertise
to foster active discussion and colaboration among the
independent directors on the board and to serve as an
effective liaison with management.

Sustainability and Social Responsibility

For over 150 years, General Mills has been making food
people love while creating long-term value for society
and our shareholders. Feeding a growing global
population and the success of our business depends
on a healthy planet. We have taken bold actions to
advance sustainabiity, and we embrace our
responsiilty to help achieve a stable climate, clean

Sustainability Leadership Structure

water, healthy soil, strong ecosystems and thriving
farming communities. An overview of the company's
initiatives may be found in our Global Responsiility
Report  (avalable on  our  webste  at
www.generaimils.com  under  the  Responsibilty
section),

The board has made it a priority to ensure sustainabiity
is taken seriously at al levels of the company. The
company has worked to create a robust sustainability

of oficers of the company, at least three times per
year. Sustainablity goals are included in our

Chairman and Chief Executive Officer's annual

culture and has buit the oversight set forth
below to ensure it remains a priority.

« Public Responsibility Committee: In 1971, General
Mils was one of the first large public companies to
form a public responsibiity committee of the board.
Today, among other things, the committee reviews
and monttors strategy, policy and key investments
related to sustainabilty and other social responsibity
initiatives.

« Leadership Team: The General Mils leadership team
has ullimate accountabilty for the company’s global
responsibiity and sustanabilty ~programs.~ The
Chairman and Chief Executive Officer convenes the
sustainability governance committee, which consists

e i

* Chief Sustainability & Social Impact Officer: The
company's Chief Sustainabity & Sociel Impact
Officer stewards the company's sustainability work,
reporting to the Chief Supply Chain Officer, and
working closely with the Vice President of Sourcing
and ofher key business leaders to  develop,
coordinate and execute programs to  achieve
company-wide sustainabilty targets.

+ Enterprise Risk Management: Given the significant
impact sustainabilty issues can have on  thy
company, certain sustainabity issues are also
covered by the company's enterprise risk
management processes.

GENERAL MILLS, INC. - Notice of 2019
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Proxy Summary

Commitment to Sustainability

Hess is committed to helping meet the world's growing energy needs in a safe, environmentally responsible, socially sensitive and
profitable way. Our purpose is to be the world's most trusted energy partner and sustainability is fundamental to our long-term strategy. We
believe our focus on sustainability creates value for our stockholders and helps position us to continuously improve business performance.
Our strategy focuses our efforts on the areas most significant to our business, including health and safety, climate change, community and
stakeholder engagement, human rights, and transparency.

Climate Change Strategy

Hess has established a climate change strategy that is closely aligned with the recommendations of the Financial Stability Board's Task
Force on Climate-Related Financial Disclosures (‘TCFD") to guide our initiatives to reduce greenhouse gas (‘GHG") emissions, invest in
carbon-efficient technologies and innovations, and ensure our business strategy accounts for potential low-demand scenarios. Our climate
change strategy fies to our broader business strategy, strategic planning and capital allocation decisions, including applying a theoretical
price of carbon in our economic evaluations for significant new projects and conducting annual scenario planning exercises which
incorporate the Intemnational Energy Agency's scenarios for future energy demand and carbon pricing. These efforts help position Hess for
the long term as a low-cost producer providing the energy necessary (o ensure human welfare and global economic development, even in
a low-carbon future.

Board Oversight of Sustainability Practices

The board is actively engaged in overseeing Hess' sustainability practices and works alongside senior management to ensure focus on
these topics. During 2019, as a reflection of the board's continued commitment to developing oil and gas resources in an environmentally
responsible and sustainable manner, the board elevated the environmental, health and safety subcommittee of the audit committee to a
stand-alone comittee of the board, The environmental, health and safety committee has specific oversight responsibility and makes
recommendations to the full board of directors with respect to Hess’ policies, positions and systems for environmental, health, safety and
social responsibilty, compliance and risk management. Our board is climate change literate, and these and other environmental risks are
discussed at the board level and taken into account in strategic decisions. Furthermore, the board’s compensation and management
development committee has tied executive compensation to advancing the environmental, health and safety goals of the company.

ST T

it Reduced our severe safet ent @ Reduced absolute Scope 1and 2 it Guided by commitments to

rate by 36% since 2014 voluntary es
S . ~60% on an equity basis over past including the U.N. Global Compact
process safety incidents since 2014 B Ve:s i Investin communiy programs with a
i Contributing to the Salk Institute’s focus on education, workforce
o Y:m:zﬁﬁj’,ng:‘ﬁi;ma development of plants that, according development and environmental
e oL T e et ety o the Salk Institute, are capable of stewardship
incidents. Eleotinpianc (B iorhy o sl i Committed to having a positive.

pllionsloLionslelstnotPheric impact on the communities where

we operate

i Board evaluates sustainability risks
and carbon asset risk scenarios in
making strategic decisions
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Director nominees Board business

to promote a culture consistent with the Firm's How We
Do Business Principles (the “Business Principles”). The full
set of Business Principles i included in “How We Do
Business — The Report,” which is posted on our website at
jpmorganchase.com/governance.

For more information about the Firm's risk management,
see the “Firmwide risk management” section of the Firm’s
Annual Report on Form 10-K for the year ended
December 31, 2019 (“2019 Form 10-K").

Environmental, social and
governance matters

The Board oversees a range of matters pertaining to ESG
topics, including: the Firm’s governance-related policies
and practices; our systems of risk management and
controls; our investment in our employees; the manner in

2020 PROXY STATEMENT

Board oversight Board engagement

which we serve our customers and support our
communities; and how we advance sustainability in our
businesses and operations. In particular, the Board's
Public ibility Commi ight of the
Firm'’s positions and practices on community investment,
fair lending, consumer practices, sustainability—including
matters such as the Firm’s approach to climate change—
and other public policy issues that reflect the Firm's
values and impact its reputation among all of its
stakeholders.

The Firm is committed to being transparent about how we
do business and reporting on our efforts. One way we do
this is by publishing an annual ESG Report, which provides
information on how we are addressing the ESG matters
that we and our stakeholders view as among the most
important to our business. The Firm's ESG report is
available on our website at jpmorganchase.com/esg.

[3]
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JOHNSON & JOHNSON

JOHNSON CONTROLS INTERNATIONAL PLC

Oversight of ESG Risk

Responsibilty for identifying environmental, social and governance o »
(ESG) risks is integrated across the enterprise and managed by the Significant Recognitions:
Enterprise Governance Council (the Council). The Councilis

composed of senior leaders who represent our three business

segments, our independent compliance functions and our

enterprise functions with the ability to impact ESG issues. The

Council and management reference the ERM to identify potential

ESG risks relevant to our Company. The Council monitors these

tisks on a quarterly basis to ensure a clear and comprehensive

view of existing and emerging ESG risks, identfy controls, and help

estabiish mitigation plans o address those risks. The Council

reviews the outcomes of these assessments in ts ESG priority

topics scorecard review. For more information, please see our

Health for Humanity Report at healthforhumanityreport jnj.com.

The Science, Technology & Sustainability (STS) Committee is
primarily responsible for overseeing ESG risk. However, because
ESG risk assessment s an integral part of our overall approach to
risk management, ESG risks are reviewed and evaluated by the

Board and its Committees as part of their ongoing risk oversight of Al

our Company. For example, the Regulatory Compliance Committee A}
meets with the Chief Quality Officer to review our product quality

program and key metrics on a quarterly basis. Extensive disclosure CDP

on our product quality programs s also provided in our annual SUPPLIER
Health for Humanity Report. Please see ‘Board Oversight of Risk
Management” on page 26.

The STS Committee oversees our ESG priorities and disclosures.
on an annual basis. The STS Committee reviews the

disclosures in our annual Health for Humanity Report and
evaluates our progress against our Health for Humanity 2020 ;
Goals. The STS Committee oversees certain Council initatives on Ranked #3 in 2018
an annual basis and our overallcitizenship and sustainability
efforts, including our results as measured by the Access to
Medicines Index. The STS Committee updates the full Board on
these matters, including our Access to Medicines and Global Public
Health strategy. By integrating ESG risk into the responsibilities of
the STS Committee, which also oversees research and
development, we ensure that ESG considerations are integrated in
our product development process from its earliest stages.

Oversight of Risks Related to Executive Compensation
The Board believes that a key element of it risk oversight responsibilties is considering whether our executive
compensation programs incentivize our leaders to take excessive risks. The Board reviews our Company's financial

ince, as well as other strategic factors including product quality metrics and talent development and diversity
metrics to ensure our leaders are driving long-term growth in a manner aligned with Our Credo values. Please see our
Guiding Principles on page 62

The & Benefits C h of our CEO and Executive Comittee using the above
metrics. It also oversees the design of our executive compensation programs o ensure that the programs do not incentivize
our executive officers, either individually or as a group, to make excessively risky business decisions that could maximize
short-term results at the expense of long-term value. The independent Directors who serve on this Committee are informed
of our most significant risks, including ltigation, drug pricing and product quality. The Committee, in consultation with its
independent compensation consultant, ensures that our executive compensation programs are aligned with our long-term
strategy and do not incentivize overly risky behavior.

We have highlighted several key elements of our executive compensation programs designed to mitigate risk in the
following table. Please see the Compensation Discussion and Analysis beginning on page 45 for a complete discussion of
our compensation programs.

Governance of the Company » Corporate Responsibilty and Sustainabilty

Sustainability Governance and Strategy

Our commitment to sustainability starts at the top and is integrated throughout our Company.

Board of Directors

The Board of Directors approves and oversees the implementation of the Company's mission, vision, and.
values. The Board of Directors is briefed each quarter on our sustainability progress.

Chairman and CEO and Exect

Authority for day-to-day management of economic, environmental, and social topics is delegated to the
Executive Committee which comprises the senior executives responsible for all our major corporate functions.

Global Sustainability Council
The Johnson Controls Global Sustainability Council (GSC) leads Johnson Controls efforts to be a global leader
in providing scalable, market-based building and energy solutions addressing the world's greatest
sustainabilty challenges. The GSC was established in 2009 to provide a structure for our enterprise-wide
sustainability engagement. The GSC is responsibe to the Chief Executive Officer and the Executive
Committee.

/e Committee

2025 Sustainability Strategy
The GSC, which provides a central role as a coordinating structure for the enterprise on sustainabiliy issues, is
comprised of VP-level executives from different business areas, functions and regions (including operations, human
resources, communications, marketing, legal, community engagement, products, and sales) to ensure that our
Sustainability Strategy has senior-level support across the enterprise, globally.

1 I 1 I I
Solutions People
Provide Foster a culture of Lead in global improve ou Demonstrate our

increasingly sustainability that partnerships that ainability commitment from
sustainable engages and significantly nar d
products and attracts people who increase our ogres

services want to make a sustainability

difference impact

2020 Notice and Proxy Statement 31

MARSH & MCLENNAN COMPANIES, INC.

ONE GAS, INC.

Board of Directors and Committees (continued)

Executive Offcer, as applicable. In the event that an award is approved prior to an individual's start date with the
Company, the award will be granted on the first calendar day of the first month on or folowing the individual's start
date; however, if an award is approved contingent on the award recipient providing documentation supporting the
forfeiture of compensation from a former employer and that documentation has not been provided as of the individual's
start date, the award will be granted on the first calendar day of the month following the provision of such
documentation and acceptance by the Gompany.

Typically, equity-based awards are denominated as a dollr value and then converted info a number of performance
stock units, restricted stock units or stock options. The number of performance stock units or restrioted stock units is
determined based on the fair market value of the Gompany’s common stock, which is defined as the average of the
high and low trading prices of the Gompany's common stock on the trading day immediately preceding the grant date.
‘The number of stock options is determined based on the grant date fai value of a stock option to purchase a share of
the Company's common stock. The grant date fair value of stock options and performance Stock units is determined in
accordance with Financial Accounting Standards Board Accounting Standards Codification Topic 718, Compensation-
Stock Compensation (‘FASB ASG Topic 718"). Stock options have an exercise price equal to the average of the high
and low trading prices of the Company’s common stock on the trading day immediately preceding the grant date. We
belleve that our equity-based compensation grant procedures effectively protect against the manipulation of grant timing
for employee gain.

The Gompany's human resources staff regularly moritors, and updates the Gompensation Committee on, the use of
shares of the Company's common stock for equity-based awards and the number of shares available for future awards
under our equity-based compensation plans. As part of the process of granting annual LTI compensation, the
Gompensation Gommittee considers share use and equity run rate (as defined in “ltem 4 — Approval of the 2020
Incentive and Stock Award Plan” on page 66) so that annual LT] awards, and the extent to which shares of the
Company's common stock are used for those awards, are maintained at a reasonable level,

DIRECTORS AND GOVERNANCE COMMITTEE

The Directors and Governance Gomittee's duties and responsibilties include, among other things:

* assisting the Board by identifying, considering and recommending, consistent with criteria approved by the Board,
qualfied candidates for election as directors, including the slate of directors to be nominated by the Board for election
at the Company’s annual meeting of stockholders;

 recommending Board committee assignments;

* overseeing the development and implementation of succession planning for the Company's chief executive officer;
and

* developing and recommending to the Board the Company's Govemance Guidelines, including taking a leadership role
in shaping the Gompany's corporate governance.

FINANCE COMMITTEE

‘The Finance Committee reviews and makes recommendations to the Board concerning, among other matters, the

Company's capital structure, capital management and methods of corporate finance (inclucing proposed issuances of

securities or other financing transactions) and proposed acquisitions, divesitures or other strategic transactions.

ESG COMMITTEE

The ESG Committee’s purpose is to oversee and support the Company’s commitment to social, environmental and

other public polcy intiatives. The ESG Committee receives at least annual updates on sustainabilty, environmental

matters, social impact and diversity and inclusion topics and reports to the Board on a regular basis.

EXECUTIVE COMMITTEE

The Executive Committee is empowered to act for the full Board during the intervals between Board meetings, except

with respect o matters that, under Delaware law or the Company's bylaws, may not be delegated to a commitiee of the

Board. The Executive Committee meets as necessary, with all actions taken by the Committee reported at the next

Board meeting.

Marsh & McL e, ent 15

CORPORATE RESPONSIBILITY

For more than 100 years, our business has delivered natural gas to our customers. We will continue to focus on operating safely and responsibly,
while creating shareholder value. For more information see our Corporate Responsibility report published on our website at vww. ONEGas.com,
the contents of which are expressly not incorporated herein by this reference.

In April of 2019, the ESG Steering Committee was formed to provide oversight of the company's reporting, both internal and external,of its ESG
initiatives. The steering comittee is chaired by the Director Investor Relations and the CFO acts as the executive sponsor. The steering
committee is represented by leaders from across business functions including, commercial, legal, corporate communications, human resources
environmental compliance, safety, government affairs, operations and facltes.

SAFETY AND HEALTH

The safety of our employees, our customers and the communities where we operate is at the forefront of each business decision we make as
safety is our number one core value. By monitoring the integrity of our assets and promoting the safety and health of our employees, customers
and communities, we are investing i the long-term sustainablty of our businesses,

Asubstantial part of our workforce is comprised of operations specialists who work regularly in th field. We continuously assess the risks our
employees face in their jobs, and we work to mitigate those risks through training, appropriate engineering controls, work procedures and other
preventive safety and health programs. Reducing incidents and improving our safety incident rates is important, but we are not focused only on
statstics. Low incident rates alone cannot prevent a large-scale inciden, which is why we continue to focus on enhancing our preventive safety
programs, such as near-miss reporting, vehicle-safety monitaring, risk assessment and others.

We have established an Environment, Safety, Health and Compliance [*ESH&C") Steering Committee. The primary purpose of the ESHRC
Steering Committee s to provide vision, leadership, direction and oversight of our ESHEC programs, processes and management systems for the
protection of our employees, the environment and the communities we serve, as well as systems focused on the safe design and operation of our
natural gas distribution syste.

2019 Safety and Health Performance Updates and Highlights
* Since 2013 we have experienced a 64% reduction in our TRIR,

Since 2013 sirains and sprains, our employees’ most prevalent type of injury, has declined by 81%.

Since 2013 we have experienced a 86% reduction in our DART.

Since 2013 we have experienced a 23% reduction in our PVIR

ENVIRONMENTAL PERFORMANCE
2019 Environmental Updates and Highlights
. luded afive-year accelerated cast iron pipe removal program that began in 2014,

We joined Sustainable Tulsa, a non-profit organization that provides "education, tools, and resources to inform and engage businesses
and individuals in the three areas of sustainabilty: social responsibilty, economic vitalty, and environmental stewardship.” Our goal is
1o establish a sustainailty baseline, identify best practices, and provide a mechanism for continuous improvement.

In 2019, our Energy Effciency Program in Oklahoma and the Austin and Rio Grande Valley Conservation Programs in Texas combined to
issue mor than 99,696 rebates totaling approximately $13,737,234 millon through energy-efficiency and conservation programs that
offered customers rebiates on natural liances and energy-eff m

We continue to be a partner in the EPA's Natural Gas STAR Program and the EPA’s Natural Gas STAR Methane Challenge program to
voluntarily promote and track commitments to reduce greenhouse gas emissions. Our Methane Challenge Program commitment to
annually replace or rehabilitate at least two percent of our combined inventory of cast iron and noncathodically-protected steel pipe
aligns with our planned system integrity expenditures for infrastructure replacements. We anticipate reporting in 2020 our 2019
performance to the EPA. We exceeded our goal by achieving an overall replacement rate greater than two percent in 2018 and between
sixand seven percent in 2017.

COMMUNITY INVESTMENT

We are committed to being active members of the communities where we operate. Investing i the areas where we have operations and where
our employees live and work is not oly the right thing to do-it's smart business. By contributing financially and through volunteer work, we can
Help build stronger communities and create a better environment for our employees, our custamers and the general publc

8 ONEGas,nc.Nl
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PAYPAL HOLDINGS

PHILIP MORRIS INTERNATIONAL INC.

ESG Oversight and Highlights

ESG Oversight and Highlights

PayPal recognizes its responsibility as a global citizen to operate in a responsible and sustainable manner aligned with our mission

build a more financially inclusive and interconnected world. The Company remains focused on managing material
environmental, social, and governance (ESG) factors that support its values-led culture based on Collaboration, Inclusion,
Innovation, and Wellness. The management of key non-financial risks and opportunities such as global talent recruitment,
retention, and development, as wellas workforce inclusion, social innovation, environmental sustainabilty, and responsible
business practices are essential components of the Company's long-term performance and strategy.

ESG Governance Structure

The oversight, executive management, and program implementation of the Company’s ESG efforts are structured to ensure these
topics are integrated into the foundation of its strong governance framework. The Company established quarterly briefings for
Board Committees and Senior Leadership on ESG topics and recently began at least annual discussions with a subcommittee of
the Company’s ERMC to discuss current and emerging ESG-related risk topics.

(" N\

PayPal Holdings, Inc. Board of Directors
[—> Oversight

Corporate Governance & Nominating Committee

EVP, Chief Business Affairs & Legal Officer* Management

ESG Steering Committee

Program
—
Implementation

3 Environmental
ESG Working Group
Working Group
_J
members of PayPal’s senior leadership team including the Chief Financial Officer, Chief Risk Office,

et “Technology Officer.

J

Priority ESG Programs & Progress
In the Company’s annual ESG report, the Global Impact Report, PayPal highlights its programs and progress on key ESG topics:

+ Social Innovation - including reporting on annual social impact metrics, product and service enhancements, research and
thought leadership, and partnerships to improve financial health, power charitable giving and strengthen loca
communities

« Employees and Culture - including executing an effective human capital management strategy to support the
recruitment, retention and development of our workforce, and diversity and inclusion metrics and initiatives that
demonstrate our commitment to equality and inclusion

+ Environmental Sustainability — including responsibly managing our resources, addressing climate change, and improving
our water and waste management practices

+ Responsible Business Practices - including establishing policies and practices to safeguard trust, ensuring ethical and
compliant business operations, and securing and protecting customer information

38 2020 Proxy Statement B payral

PROXY STATEMENT SUMMARY

Investor Outreach

Throughout the year, the Company engages in an extensive shareholder outreach program during which it seeks input on a
range of matters, including executive compensation and corporate governance. In 2019, we met with 59 of our top 100
institutional investors, representing 71% of our available global shareholder base (which excludes index and pension funds
that do not meet with management), to discuss our business and environmental, social and governance programs. In
addition to these regular Investor Relations engagements, we invited 83 of our largest shareholders (including their
governance and ESG decision makers), holding approximately 58% of our outstanding shares, to participate in individual

conlerence calls to d\scuss execul\ and corporate These provided us with a
better l " priorities, lives and positions. We reported the substance of these
and Leadership D Committee, our Nominating and Corporate Governance

Committee, and our enure Board of Dlreclors

Belore deciding to hold this year's annual meeting ol shareho\ders in a virtual format, we solicited the views of our 85
larges! ; the responses were

Our Focus on

As part of our continued focus on sustainability, the Board in 2018 added oversight of our sustainabiliy strategies and
performance to the charter of the Board's Nominating and Corporate Governance Committee. In 2019, we made the CDP
Climate Alist for the sixth year in a row. In addition, PMI eamed a position on the Water Security A List, a recognition of the
Company as a global leader in water security. PMI's efforts on forest protection earned us a rating of A- by CDP Forests.
For the third year in a row, PMI was recognized as a Supplier Engagement Leader for its engagement with suppliers to
reduce their greenhouse gas emissions. We also improved our ranking in the 2019 SAM Corporate Sustainability
Assessment, an annual evaluation of companies' sustainability practices. As one of our sustainabiliy prioriies, we will
continue to address littering by raising awareness and encouraging behavior change to ensure proper disposal of cigarette
butts,

For additional information about our sustainabilty efforts, see our Sustainability Report available at
w . port

EQUAL-SALARY Certification

Last year, we became the first multinational company to receive a global EQUAL-SALARY certification from the
EQUAL-SALARY Foundation. This achievement is an important building block on the road to creating a more inclusive
gender-balanced workplace and continuing our reputation as a top employer.

2020 Vote

The Board of Directors makes the following recommendations to shareholders:
Board's Recommendation Page
Item 1: Election of Directors FOR each nominee 16

Item 2: Advisory Vote Approving Executive Compensation
Item 3: Ratification of the Selection of Independent Auditors for 2020 FOR 59
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PORTLAND GENERAL ELECTRIC COMPANY

CORPORATE GOVERNANCE

BOARD OVERSIGHT OF HUMAN CAPITAL MANAGEMENT AND
CULT!
Our Board understands that our people and our culture are critcal to our continued success. We seek to attract and retain a talented,

motivated, and diverse workforce and to maintain a culture that reflects our core values, our diive for performance, and our
commitment to acting with the highest levels of honesty, integrity, and compliance.

Our Values HUMAN CAPITAL MANAGEMENT
Primary responsibilly for overseeing the Company’s human capital
CHAMPION management programs lies with our Compensation Committee. In addition to
DA relentless safety providing input on planning and talent
the C tion Committee regularly engages with management on a
SERVE broad range of human capital management topics, including health and
employee engagement, and performance management
EMBRACE ETHICS AND COMPLIANCE
diversity & inclusion To establish the foundation of our ethics and compliance culture, the Board
—  hasadoptedaCode of Business Ethics and Conduct, which all directors,
@ officers, and employees are expected to adhere to and affirm biannually. The
LISTEN code covers all areas of workplace conduct, including confiicts of interest,
& lead the way unfalr or unethical use of corporate opportunties, protection of confidential
information. and legal and regulatory compiiance. In addition, our CEO, CFO,
Controller must abide by the Code of Ethics for Chief Executive and
O BE Senior Financial Officers. Employees are expected to report any violation of
() aareatneighbor our ethics codes and may do 50 using a variety of methods, including an
% anonymous i pryhaine. The Audt Comitee s 0 sdopied

e procedures for receiving and addressing complaints regarding accounting,
glé ACT with integrity internal accounting controls, or auditing matters. The committee receives.
&live by our Guiding Quartery report from our Ethcs and Compliance depariment on key
Behaviors complance metrics and empioyee conduct matters

BE accountable

DIGNIFY others
TEAMWORK

POSITIVE attitude

MAKE the right thing happen

FIND OUR ETHICS CODES ONLINE
The texts of the Code of Business Ethics and Conduct and the Code of Ethics for Chief Executive and Senior Financial
Offcers are available on our website at orin print to
shareholders, without charge, upon request to Portland General Electric Company, 121 SW Salmon Street, IWTC1301,
Portland, Oregon 97204, Attention: Corporate Secretary. Any amendments to either of these codes, and any walver of
the Code of Ethics for Chief Executive and Senior Financial Officers, and of certain provisions of the Code of Business
Ethics and Conduct for directors, executive officers or our Controller, will be disclosed to our shareholders to the extent
required by law.

Electric 2020 Proxy
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PPL CORPORATION

GOVERNANCE OF THE COMPANY

. Social. (ESG) Risks. The Board has designated the GNC with
P overseeing 's practices it further ESG tainabilty.
The committee receives updates, which issues, y meetings, and the full
Board t arise. Corporate
. which includes senior the company. ible for

reviewing and guiding ofa providing oversigt prioriies and
performance metics. The sustainabity trategy, commitments and priortes are rev\ewed by the Corporate
Leadership Council and presented to the Boar maintains a robust

(ERM) process that provides a business portfolio view of material risks that may impact achievement of the
‘company's business strategy. As part of the ERM process, representatives from the company's operating
companies and service roups deny, assess, moniorand roarton ongoing and emergingrisks,including
cimate-related and broader ESG risks. Ri nd reports
quarterly to the Audit Committee.
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PROLOGIS, INC.

nuironmental Stewardship, Social Responsibilty and Governance

GOVERNANCE AT PROLOGIS

Strong Oversight Ensures the Resilience of Our Business

Good governance runs deep throughout our organization

= Good governance is the responsibility of everyone at Prologis. It is about strong oversight at alllevels of our business,

ensuring that we are al lient. From building a strong

with $4.8 billion in liquidity to driving a 100%

participation rate in ethics training, we foster a culture of strong governance across our organization.

Financial Governance

Strong infrastructure to identify and manage current and

future financial risks and opportunities include:

= Quarterly Board-level risk mapping of debt, currency and
operational risk

= Our CEO, CFO and executive team members each
assessing risk and return of every capital decision through
a rigorous investment committee process

= Global data management and forecasting systems for
efficient management, analytics and reporting across our
portfolio of 814 million square feet

Reputational Governance

Engagement with our stakeholders strengthens our brand
through:

= our board and
advisory council, including 60% of our top 25 customers

= Outreach in 2019 to more than 70% of our public
stockholders and 100% of our private investors in £SG-
focused roadshows, meetings and other touchpoints

= Afocus on our employees, evidenced by inclusion &
diversity incorporated in our 2019 bonus metrics

Operational Governance

Layers of vigilance protecting and growing our business—
a depth of oversight brought by advantages of our scale
such as:

= Our global customer solutions team building customer
relationships across markets

= Our property management teams on the ground in
each key market ensuring quality of service and
product consistent with the Prologis brand

= Our procurement team keeping a watchful eye over

expenses, using our pricing power to drive costs down

More than 59,000 hours spent helping communities in
which we live and work over the past five years

Our global research team staying ahead of trends and
disruptors

Prologis Labs innovating with our customers to future-
proof our portfolio
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PUBLIC SERVICE ENTERPRISE GROUP (PSEG)

Corporate — Board and Committee Oversight of Risk Management

Board and

ight of Risk

The objective of PSEG's risk management program is to promote effeciive management ofrisk n order to support the
achievertent of growth and business bfcties wiin accpiae s el An mporiant mpet ov the programis promoting a

responsibity for
T Boar as uliat et for he oversiht of ik manageen ol PSEG, aversig the Company's s
reviewing the ks facing the Company.
The Board mitigation o the most signifcant isks facing the

Company, acoss a range of categories that includes sirategic,financial,operationa, environmental, health and saety, legal and

complance and reputational isks

The Corporas o and s to the Board the mapping of each isk to
itee or the full Board, jth the allocaton of risk in the charter of each

Board of Directors

+ Stategic sks

Corporta Govenance aclar Fous Organization and
Commites Compensation Comittes.

 Wapping of ks toBoard. _ and assesstenss ok " operaons ke, cuing  sucoesion pamingand
and Commities « Financial and other Commodty,crodi, environmental, other talent mater risks
+ ESG ks, incuding reportng ks iuidt, tax ovent, complance, personnel
polcalaciiy, reputaton, - Compiance, legal and pension fund and and performance risks

Sustainabilty and dmale cybersecuty ks,

. . chief Chief
+ ERM Program's annual rsk assessment, Information & Digital Offcer, Chief Compliance
deap dive reviews and reguiar risk updates  Officer and VP of Intemal Auciing Services,
among others.

LT T —————

Lines of Business  Functionl

The Board's oversight o risk management is supported by the Risk Management Comitee, which consists of senior
execuives, and b o Etrpr Rk Vanagemnt(ER) team, o by PSEC'sCif ik Offer  colsboraton i ler

assurance functions and management tte ils,

management pmuoss are flly integrated into our s anagement pogan. Al Ieast annna\ly‘ e Chief Risk Oficer
brifs ttee and the Audit C Throughout
the year, ihrough deep-dive isk reviews and

sk updatos presented by represeniaives f e eevant o of usiess and functonel reas. The rik oviows ncude
aralyses of undering i causss, 3 we s rviews o curnt sk igaton and esponse acties. The conmites eport
outto e Bcard egarding thi d elevate risk issues 1o the Board

evaluation nto b d escalates to te.
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REPLIGEN CORPORATION

The Nominaling and Corporate Governance Comifie is responsible for oversesing risks relaed fo the compostion and
siuciure of the Board of Directors and its commiftees and the Company's corporote goverance which includes oversight

of its Environmental, Social and Governance (*ESG') pracices. Wit respect fo the composiion of the Board of Direciors

and its committees, the Nominating and Corporale Governance Commitiee on an annual basis, assesses the qualfications,
independence and diversy of members of he Board of Direciors and makes membership recommendations. With respec fo the
Company’s ESG practices, the Nominating and Corporate Governance Committee reports fo the Board pericdically on ESG
obieciives and stalus.

Environmentl, Social and Governance Practices Oversight

The Nominaling and Corporate Governance Comifie s responsible for overseeing the Company's praciices and infaives wih
respect 1o ESG factors, as set forth in the committee’s charter. As  globl organization, the Company recognizes the importance of
corporate responsibiliy and sustainabily i the communities in which Repligen and ifs cusiomers and suppliers operale.

Under the oversight of the Nominaing and Corporaie Governance Commitee, the Company in 2019 embarked on a comprehensive:
ESG program fo assess, benchmark and priortze it sustainabily practices. As a resull, the Company has estoblished a clear
framework fo guide our fuiure effori. In doing so, we plan fo leverage guidance fiom the Susiainabilly Accounfing Siandords.

Board ("SASB") standards for the medical equipment and supplies industry. We have identified key pillrs that we believe reflect
areas mosi ciical and relevant o the Company in confex! o ur indusiy, where we play an importan role in human health, nol

as a biophamaceutical developer but as  key supplier of e tools and fechnologies that improve and aptimize the process for
manufaciring hese crfical medicines. The Company will coriinue o evolve our ESG disclosures fo give shareholders and ofher
siakeholders increased visibilty info our ESG activiies, such as

« Environmenial Stewardship: W siive o minimize the waste, water and energy impacis of our daytoday operations and in our
products’ fecycle. W have formed @ working group comprised of employees and management from across our organization.
This working group also establishes corporate policies and practices focused on our corporate headguarters and seven globol
manufochuring faciles

Human Capital Management, Employee and Product Salely: We believe our success begins wih hiring and developing a highly
skilled and motivated employee base. We olso undersiand the importance of o diverse and inclusive workforce and ensuring their
salely and investing in the communites in which we live and opercl.

« Corporate Governance: We will confinue o uphold our sirong corporate governance, shareholder rights and execuive
compensafion programs. Thisis demonsrated in our longsianding dea security and privacy measures with respect fo sofeguarding
clents and employee information, our effeciive collaborations wit our suppliers thiough parnerships, our aciive monitoring of
invenfory, sourcing and criieal mateials risks, and our emphasis on ethical and responsible business pracices in our workforce
trainings.

Shareholder Outreach

We value the views and insights of our shareholders and conduct regular autieach fo ensure open lines of communication. Our
Bocrd and management engage with and listen to our shareholder ticugh  robust schedule of invesior meelings, conferences,
roadshows and special events. Thioughout 2019, in addition to our traditional Investor Relations outreach efforts thiough which we
diteclly engaged with shareholders representing over 60% of our ouistanding shares, we also engaged wih proxy governance feams
ol insiions representing over 30% of ovisanding shares. These discussions covered a range of fopics including our business and
financiol performance and sialegies, corporate goverance and execiive compensaion programs, and environmenial and social
matters.

ach of the proxy governance conversafions included at east one mamber of our Board os appropricte. Our shareholder engagement
activities have influenced Board meefing agendas and have led fo govemance enhancements that help us address the issues that
mater most o our shareholders., We consider fis ongoing engagement process important in creating longferm valve, in maintaining
culture of integrity, compliance and sustainability, and informing our ESG activifies.

Repligen Corporation  (19) 2020 Proxy Statement
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REPUBLIC SERVICES, INC.

2019 Business and Performance Highlights

During 2019, we continued to create value for our shareholders. Our strong performance refiects our focus on executing our strategy
ow our our cost. nsistent earnings and free cash flow growth, improve

return on invested capital, and increase cash returns to our shareholders. Highlights of the year include:

* Outperformed our upwardy revsed adjused earings per share (EPS" and adusted fee cash flow (FCF) gidance despite
continued headwinds from lower recycled commodity pric
+ Fullyear diluted EPS was $3.33 per share and full yearamuﬂea EPS! was $3.34 per share. Adjusted EPS increased 8 percent over the

prior year;
+ Full-year cash pr P activities was $2.4 billion and adjusted free cash flow was $1.2 billion;

* Invested $526 millon in acquisitons doring 2015;

+ Returned $891 million 2019 through dividends and share repurchases, hyield of 33 percent;

Total shareholder return was 27 percent for the full year; and
* Reclved numerous notable awards fo our continued eadershipin Envronmenta, Scial and Governance (E5G) maters i 2019,as
discussed in more detail in the Social and n below.

 Adjusted EPS and adjusted free cash flow are non-GAAP financial measures. For a reconciliation of these non-GAAP measures to the
comparable measures in accordance with GAAP, see “Reconciliation of GAAP to Non-GAAP Financial Measures” in Annex A on page 108.

Environmental, Social and Governance (ESG) Leadership
Our sustainability goals and practices are core to our business and are integrated into our business strategy as well as our long-term
practices in our day-o-day operations, which improve our p P
jon The Board, through Corporate ommitee,
orEversesing our managementa handing of emironmentl sodsl and enerpise 146 Incuding emironmental and crp
e ompany Asaresult of this ongoing commitment to sus(amable busmess
practices, we have been recognized for our leading ral key o . ethics, innovation,
climate change and sustainability.

BARRON'S
019

©>|WORLD'S MOST
oETH

WWW.ETHISPHERE.COM

ompanies

EAM  Boiones

v . Sustainability Indices
Sustainability Award WA
Bronze Class 2019 | In collsboration with ..

Shareholder Engagement

We have a well developed shareholder engagement program that emphasizes year-round shareholder engagemen and mrec(
communication with our Board. During 2019, with shareholders

outstanding, s wel as one proxy advisor. Key areas o discussion with shareholers in the past year includec

- our including f our new

+ Our Board's commitment to director refreshment and stron This included ol add new
mermbers ot BOATd  focuiing on naMGuals Who proviie a Bveraty o backeround, kil and iewhoint © oversee our
Company’s strategic direction.

- our t g

. inclusion and diversity, and talent
to these initiatives, we added a new “Human Capital

d
Management” section to our Proxy Statement on page 33.

Our Board and nigh d d consider thi in Board delib d
decisions. The from our d positive, and we look forward to continuing
these conversations and engagement efforts,

g
=
g
H
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SALLY BEAUTY HOLDINGS, INC.

Corporate Responsibility and ESG — Environmental, Social, Governance
Our Board recognizes that environmental, social, governance

and sustainability ["ESG") issues are of increasing importance fo

our investors, as well as our customers, and are essential to our

Company's lang-erm performance and value creafion. Our ESG VALUES
Board is committed to corporate governance best practices and, IN OUR CODE OF

as such, is committed to integrating responsible ESG inifiafives

into our operations and strategic business objectives CONDUCT & ETHICS:

+We are committed to conducﬁng
BOARD COMMITTEE OVERSIGHT: business as a good co
en, ethically and pivie mlegn'y

As an indication of our Board's ongoing commitment to ESG
issues, in January 2019, the Board adopted a revised charter +We believe in conducting operations for

for the newly-renamed “Nominafing, Governance and profeciion of he environment and fhe
Corporate Responsibility Committee.” With the charter change, general public, and with regard for the
the Board delegated to the Committee authority to oversee the welfare — safety, respect and dignity —
Company’s corporate responsibility and ESG-related matters. of our employees

The revised charter is available at
hitp:/ /www.sallybeautyholdings.com/investor-relations/
4

P

CORE ESG VALUES REFLECTED IN OUR CODE OF CONDUCT AND ETHIC!

Our Company’s core values regarding ESG and corporate responsibilit are reflected in our Code of Business
Conduct and Ethics (the “Code”), which is the standard of conduct that applies to all of our employees, officers and
directors. The Code reflects the Board's beliefs about how we should conduct ourselves individually and as a
company, and includes the following core values relating to corporate responsibility and ESG matters: conducting our
business as a good corporate cilizen in compliance with all laws, rules and regulations applicable fo us and the
conduct of our business; conducting operations with regard to the welfare of our employees and for the protection of
the environment and the general public; and providing equal opportunity to all employees and job applicants.

The Code is available on our website at http://investor.sallybeautyholdings.com and is available in print to any
person, without charge, upon written request fo our Vice President of Investor Relations. We intend to disclose on our
website any substantive amendment fo, or waiver from, a provision of the Code that applies to our principal
executive officer, our principal financial officer, our principal accounting officer or persons performing similar
functions. We have not incorporated by reference into this Proxy Statement the information included on or linked
from our website, and you should not consider it fo be part of this Proxy Statement.

STOCKHOLDER ENGAGEMENT:
Based on informal discussions with stockholders during the past year, the Board initiated a sustainability materiality
assessment of the Company. As a result the Board determined that the Company’s ESG strategy should focus on
areas where we can have a material, meaningful impact, which include Energy and Environment; Product
Development and Sourcing; and Diversity and Inclusion.
Energy/Environment: We continue to make progress foward reducing our environmental impact by reducing
energy usage and increasing energy efficiency. We have implemented a number of initiatives designed in part fo
reduce our impact on the environment.
* In 2019, we rapidly consolidated our energy footprint, transitioning from two home office buildings into one,
and closing four distribution centers.
* In 2019, we proactively replaced 400 of our most inefficient heating/air condition units in SBS and BSG stores
with units having a higher SEER energy efficiency rating.
16 SALLYBEAUTY 2019 prosy Soement
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THE TIMKEN COMPANY

Additional information about the Company's corporate governance structure and practices can be
found in the Board of Directors General Policies and Procedures, our Amended Regulations and our
Amended Articles of Incorporation.

The Nominating and Corporate Governance Committee also oversees our corporate social
responsibility and sustainability program. To show our commitment to conducting our business with
ethics and integrity while embracing a strong spirit of social responsibility, we released our first corporate
social responsibility report last year. The report detailed our investments in our associates and
communities and our commitment to engaging in practices to protect the environment during 2018. Some:
ofthe highlights of our report covering 2018 include:

Health and Safety

Our 2018 lost-ti ident rate was the d-l tin our 120-year history.

.

We were recognized for being one of the world's most ethical
companies by the Ethisphere Institute for the ninth time in the
last ten years.

e Vaste Management —

We diverted 90% of our waste from landfills through methods such as recycling
and waste to energy.

Community Outreach

We awarded $547,000 to support our associates’ children who plan to attend a
four-year college or university.

For more information regarding our corporate social responsibility program, please see our 2018
corporate social responsibility report available on our website at htips://www. imken.com/about/corporate-
social-responsibility.

Risk Oversight

The Board of Directors primarily relies on its Audit Committee for oversight of the Company's risk
management. The Audit Committee regularly reviews issues that present particular risks to the
Company, including those involving competition, customer demands, economic conditions, planning,
strategy, finance, sales and marketing, product technology, innovation, information technology and
cybersecurity, facilities and operations, environmental, supply chain, product warranty and legal matters.
The full Board also reviews these issues as appropriate. The Board believes that this approach,
supported by our leadership structure, provides appropriate checks and balances against undue risk
taking.

s L

Shareholders or interested parties may send communications to the Board of Directors, o any
standing committee of the Board, or to any Director, in writing c/o The Timken Company, 4500 Mt
Pleasant Street NW, North Canton, Ohio 44720. Shareholders or interested parties also may submit
questions, concerns or reports of misconduct through the Timken Helpline at 1-800-846-5363 and may

24
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Corporate Governance

Board and Management Approach to Sustainability

This includes tem modernizati
that of We rig

“The board tak tive role of igh it Healt, Safety and Technology Committee.
while

our risk management approach.

Our annua sustanaityreportncluds oals and sl i th areasof emsons eductions enewable enery,eneroyefciency.
water ss. smployee and public safety,sectrcrliabilty,customer asistance pragrams, diversityand ncusion, smployee engagerer
and communty qing.We asa bl report annually on our risks
and opportunities.

Succession Planning and Management Development

tion C requiarly evaluat nning practices and results. The committee
reports annually to the Board of rector an svccacion planning, including policies. 4 rncinesfo sxeeutiv aficer selecton. I
connection with this review and Joseph A. Householder's retirement as President and Chief Operating Officer effective January 1, 2020,
1 board appcinted George . Bilic who served 5 Grous Pesident and Princpal Leol fficer rom the date e aned th company i
June 2019 until he was appointed as President and Chief Legal Officer effective January 1, 2020.

Review of Related Person Transactions

SEC rules require us to disclose certain transactions involving more than $120,000 in which we are a participant and any of our
directors, nominees as directors o executive officers, or any member of their immediate families, has or will have a direct or indirect
material interest. The charter of our C: 0 review and approve or ratify any such
“related person transaction” that is required to be disclosed. When evaluating any such transaction, the Corporate Governance
Committee focuses on a variety of factors on a case-by-case basis, including the identity of the related party, the nature and terms of the.
transaction and the dollar amount involved. There were no transactions requiring such review in 2019 or 2020 through the date of
mailing this proxy statement.

Director Orientation and Education Programs

Every new director participates in an orientation program and recelves materials and briefings to acquaint him or her with our business,
industry, management and corporate governance policies and practices. Continuing education is provided for all directors through board
materials and presentations, discussions with management, visits to corporate facilties and other sources. Several directors, at the
company's expense, also attend third-party offered education courses and participate in the National Association of Corporate Directors
(NACD),of which the company is a member.

Director Access to Senior Management, Independent Accountant and Counsel

Directors have complete access to our senior management and other employees, as well as to our independent registered public
accounting firm. Directors also have complete access to counsel, advisors and experts of their choice to assist the board as needed in
discharging its duties.

Retirement Policy

In accordance with our Corporate Governance Guidelines, directors should not be nominated to stand for election after attaining age 75.

‘Sempra Energy 2020 Proxy Statement 1
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VERIZON COMMUNICATIONS INC.

Our Approach to Strat Oversig
Oversght o Corporate Responsioity and Sustamabmly

The Corporate and Policy Committee has primary responsibility
for overseeing the Gompany's handiing of business and reputational risks relating to Verizon's position and engagement
onimportant public policy issues, as well as individual events and incidents that may affect the Company's reputation. Each
year, Verizon's Executive Vice President and Chief Administrative, Legal and Public Policy Officer updates the Committee on
the current policy issues facing the Company that may generate publicity and impact corporate reputation. Through
annual briefing, the Comittee reviews and discusses with management the most pressing known reputational issues and
the Company's position on each issue, as well as the processes in place to anticipate potential developments in each of the
identified areas and to quickly respond to any such developments in a timely manner.

In order to position the Board to respond d protect
Verizon's core assets in a potential crisis, the Company maintains a Strategic Crisis Management Program. The Program defines.

appropriate actions on a timely basis. Through the ngram the Veerizon Strategic Crisis Leadership Team is positioned to

and training. The Program also includes
employee crisis awareness training in order to ensure that the Company to quickly i and
report ci events that could develop int 50 that our leadership team can take appropriate steps

in response. In addition, Verizon's Board maintains a Board Crisis Response Plan, which is a structured plan to be used in
connection with any crisis that could have a significant strategic impact on lhe Company's brand, reputation, finances or legal,
political or regulatory positi iding a framework for ensuri ind assessment of the response
toacrisis, while auowmg the necessary flexibility to address the different types of crises that might arise.

Oversight of Corporate

Our Board recognizes that operating responsibly - respecting human rights by creating an environment of respect, integrity
and faimess for our employees and customers wherever we do business, minimizing the environmental impact of our
operations, fostering online trust and safety and protecting the privacy of our customer's information - is fundamental to the
long-term success of the Company. The Corporate and Policy Comi ibility and
sustainability. In 2018, Verizon established a new management body called the Responsible Business Gouncil, chaired by the
CEO, to oversee the integration of responsible practices as a core operating principle. At least annually, the Chief Corporate
Responsibility Officer briefs the Committee on the Counil's activities and the Company’s community and social impact
initiatives. In 2019, Verizon created a new role dedicated to enhancing the Gompany’s sustainability reporting and
stakeholder engagement on environmental, social and governance issues that align with Verizon's core business strategy.
The Chief ESG Officer heads a newly formed cross-functional team that focuses on strategic areas including governance,
reporting, human rights, environmental sustainability and digital trust and safety and also oversees Verizon's efforts to deliver
onits ESG commitments. The Chief ESG Officer regularly provides the Corporate Governance and Policy Committee with
updates on the Company's ESG priorities, commitments and reporting

Oversight of Financial Risk and Capital Allocati

The Finance Committee assists our Board in its oversight of financial risk management. In performing
Finance Committee monitors Verizon's capital needs and financing plans and oversees the strategy for managing risk related
to currency, interest rate and renewable energy exposures. The Finance Committee reviews and approves the Company's
derivatives policy and monitors the use of derivatives. The Finance Committee also reviews Verizon's pension and other
postretirement benefit obligations, as well as its insurance and self-insurance programs.

function, the.

Oversight of Compensation Risks

The Human Resources Committee considers the impact of the executive compensation program and of the incentives

created by the compensation awards on Verizon's
risk arising from 'S

profile. It also oversees management's annual assessment of
policies and practices.

Verizon 2020 Proxy Statement 17

DFIN


https://www.dfinsolutions.com/sites/default/files/documents/2020-07/855581_sempra_energy.pdf#page=21
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/762659_sally_beauty_holdings.pdf#page=22
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/781927_verizon_communications_inc.pdf#page=29
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/616341_timken_company.pdf#page=30

VIACOMCBS INC.

Our Environmental, Social and Governance (ESG)
Strategy

We are committed to responsible and sustainable business practices, which strengthen our abilty to innovate and better
serve our partners, audiences and shareholders. We are proactively identifying, measuring and mapping the
environmental, social and governance (*ESG") impacts of our global operations and working to manage and report these
ESG impacts transparently with and to our stakeholders

We are committed to implementing and tracking progress against goals that will position ViacomGBS s a leader in ESG
and sustainability. From our LEED®-Certified headquarters in New York Gity to our company-wide diversity and inclusion
initiatives, this commitment informs our work to integrate ESG into the way we do business and better understand our
economic, environmental and social impacts as a company and across our global brands.

HOW WE MANAGE ESG

Our commitment to ESG starts at the top, with our Board of Directors and senior leadership. The Nominating and
Governance Committee of the Board has direct oversight over our ESG strategy and reporting

We have assembled a new team dedicated to driving our ESG strategy forward and overseeing our annual reporting and
responses to ESG inquiries and assessments. We will prioritize transparency and disclosure, particularly of our most
material impacts.

OUR ESG COMMUNICATIONS

In 2020, we conducted our first companywide ESG analysis for the combined company to identify the most important
tisks and opportunities across our business globally. The resuls of this ESG assessment are informing our ESG strategy
and goals, which we are developing and plan to release later in 2020 as part of our first annual comprehensive ESG
Report. In that report, we will provide the public with more detail about our commitment and approach to managing ESG:
strategically across ViacomCBS.

WHIRLPOOL CORPORATION

WILLIS TOWERS WATSON PUBLIC LIMITED COMPANY

Evaluation

‘The Corporate Governance and Nominating Committee leads our Board's annual self-evaluation process. The evaluation
process is conducted by soliciting an assessment from each director about the effectiveness of the Board and the committees
on which he or she serves. Directors provide feedback about numerous topics including the Board and applicable committee's
structure and composition, interaction with management, and areas of focus, as well as the quality of meetings and materials.

Each commitee and the fullBoard then conduct regarding d topi
F are then addressed at subsequent Board and meetings.

Diversity

The cnmposmm skils, and needs of the Board change over tme and willbe considered inestablishing the profile of desiable
candidates for the Board and Nominating Committee recognizes the
benefits of a differences in viewpoints,professional experiences, ducational background,
skills, race, gender, ethnicity, national origin, and age. to seeking

including diversity of race, gender, and ethnicity, in each independent director search, and instructs any search firm that it
engages accordingly. The Committee believes that this process is effective in maintaining the diversity of the Board's
composition

Environmental, So ht and Practices

Sound ESG Oversight

I, and Governance Over:

Our Board is committed to overseeing the integration of ial, ('ESG") principles throughout
Whirlpool. Regional business leaders and senior leaders in our product, sourcing, manufacturing, legal, communications,
government relations, and technolog The committee establishes

and oversees our strategic priorities on relevant ESG issues based on results of our ESG Materiality ssessment i Ine with our
commitment to sound ESG practices, we became a signatory to the UN Global Compact in December 2019. Our approach to
sound ESG practices focuses on three core elements: our people, our communities, and our environment

Our People
AtWhirlpool, inclusion and diversity is one of our long-standing enduring values. We strive to create an inclusive culture that
celebrates and values diversity, and to provide high-quality tools and training for our employees. Some of the highlights of our
focus on our people include:

‘Gender Equality. In 2018, our Chairman and CEO, Marc Bitzer, made an organizational and personal commitment to the
Catalyst® CEO Champions for Change to increase female representation in leadership positions. In 2019, female
representation on our Executive Committee, an internal committee comprised of Whirlpool Corporation's most senior
leaders, increased to 30% in addition, 3% of our non-employee director nominees are women.

Inclusion and Diversity. In 2019, our focus was on Inclusion, through which we helped employees understand that
workplace inclusion results in and better Company s part of this focus, we
conducted a workshop for executives on inclusive \eadersh\p, launched our new “Inclusion Behaviors” tenets
(Welcomed, Respected, Valued, and Heard), implemented employee storyteling o nclusion, and sponsored our first
ever Global Inclusion Week, during engaged in over 25 bally. Over 63% of
employees attended at least one activity.
Our Integrity Manual (Global Code of Ethics). We were proud to roll out our refreshed global code of ethics in 2019. Our
Integrity Manual defines Whirlpool Corporation’s principles for ethical business conduct, which form the moral
compass for everything we do at Whirlpool, and provides a strong foundation for continued enhancement of our culture
o tegry. During urroll out, morethan 56000, r 73%, of sl employees participaed n commitment sessions and
ith the principles in Our Integrity Manual
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Corporate (continued)

i Social and (“ESG”) Oversight and Activities

In 2019, the Company formed a cross-functional management committee to coordinate and communicate
on the Company's ESG nitiatives. Information on our ESG commitments and the various ESG-related
awards we have received is available on our website at https:/www.willistowerswatson.com/en-US/
About-Us/environmental-social-and-governance, which information is not part of or incorporated by
reference into this Proxy Statement

With respect to Board oversight of ESG matters in general, the Board takes an approach that the most
appropriate Comittee should maintain oversight over a particular issue rather than concentrating all ESG
initiatives into any one Committee. The Committees report to the Board as appropriate. For example:

The Risk Committee has the primary responsibilty of assisting the Board in its oversight of the
framework, policies and practices used by management to identify, assess and manage key
strategic and operational risks facing the Company. The Risk Committee considers enterprise risk a
key area for regular quarterly review; as such, it reviews business continuity risks, including climate-
related risks, if identified as having a material impact on the business strategy or operations.

The Governance Comittee reviews ESG disclosure in the proxy statement and discusses with
management on an annual basis, its corporate social responsibility initatives, which include the
Company's environmental sustainability program and charitable contributions.

The Compensation Comittee reviews talent and culture, including inclusion and diversity, as well
as social initatives such as Gender Pay Gap.

The Audit Committee reviews the ESG disclosure included in our Irish Statutory Accounts.

ESG Commitments

Our clients, colleagues and other stakeholders expect us to conduct our business with integrity and in an
environmentally and socially responsible manner with the highest ethical standards. We take these
expectations seriously and have embraced principles that are aligned with our business priorities, are
consistent with our to ethical and practices and our respect for those
communities in which we operate across the globe.

Accordingly, we are committed to:
Demonstating hat we are 2 esponsilo and ethlca\ business partner by conducting our business
ased on e of Conduct and our Company values, which emphasize managing al
relalvunsmps with la\mess, ecancy and good ciizenship.
Partnering with our clients and communities to help address their social and economic challenges.
For example, we are a founding member of the Insurance Development Forum, a public/private
partnership led by the insurance industry and intemational organizations (such as the United Nations
and the World Bank) that aims to optimize and extend the use of insurance and its related risk
management capabiliies to build greater resilience and protection for people, communities, business,
and public institutions that are vulnerable to disasters and their associated economic shocks
Enabling our colleagues to reach their full potential by fostering a culture of mutual respect and
security, an inclusive and diverse work
opportunities, safe working conditions and fair hiring and labor standards. Each year our leaders
adopt diversity and inclusion-focused objectives through the company, and we continue to look for
ways to ensure an objective and fair process that mitigates human biases in all of our talent
programs and processes. Examples of our inclusion and diversity activities include:
©  Globally.
 For the fifth year running, we were a gold sponsor of the Dive In festival for inclusion and
diversity in insurance, holding events across the company globally
 For the second year running, we were included in the Bloomberg Gender-Equality Index,
which tracks the financial performance of public companies committed to supporting
gender equality through policy and
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4. Climate risk

Climate risk is of growing interest to a range of stakeholders including investors, employees,

communities, customers and others. Whatever one’s personal views may be, investors are

broadly united in the belief that global warming is accelerating toward dangerous levels,

and carries with it human, environmental and economic costs. This brings climate change

squarely into investors’ core focus on investment risk, with the potential for financial

Impacts that cross all industries and markets, impacting long-term shareholder returns as

well as economic stability. There is a growing acceptance that a healthy economy requires

both healthy people and a healthy planet. This section shows a range of disclosures in

which companies address their impact on the environment.

The Taskforce on Climate-related Financial Disclosures (TCFD) provides a voluntary reporting
framework for consistent climate-related financial disclosures for use by companies in
providing information to investors, lenders, insurers and other stakeholders. The TCFD
framework follows four core pillars: Governance, Strategy, Risk Management and Metrics and
Targets. We are seeing an increase in U. S. companies both assessing the TCFD framework
and developing disclosures based on its recommendations.

ARMSTRONG WORLD INDUSTRIES, INC.

SUSTAINABILITY

As a leading building products manufacturer, we are
committed to operating as a strong corporate ciizen
across all areas of our business. This commitment is
reflected in our ongoing inititives to design and
develop sustainable ceiling and wall products and
solutions for every space, and in our expanded
sustainability initative, which we launched in 2019,
Ourinitiative reflects our mission to make a difference
in the lives of people where they live, work, leam,
heal & play. It is being designed to support our
strategic prioriies, align with all stakeholder interests,
and be visible and measurable.

Corporate social responsibility has long been an
important priority for the Board and the Company.
Epitomized by our founder's motto, “Let the buyer
have faith,” we have a proven history of over 150
years of commitment to being an ethical and
responsible company acting with integrity and respect
for each other, our customers and our communities.

BOARD GOVERNANCE AND OVERSIGHT

In October 2019, the Board approved an
amendment to the charter for the Governance
Committee, renaming it as the “Nominating,
Governance and Social Responsibility Committee”™
and tasking it with responsibillty for overseeing our
corporate responsibility and sustainability programs
and practices.

CORPORATE LEADERSHIP AND
MANAGEMENT

In 2019, we appointed a dedicated sustainability
leader, Ms. Helen Sahi, as our Director of
Sustainability, to lead our program and further
develop our objective and action plans towards
specific measureable goals. Ms. Sahi is an
experienced sustainabillty leader, and has led
similar initiatives  for other  publicly-traded
manufacturers, integrating sustainability into the
everyday fabric of company business and shaping
sustainability vision and strategy.

Our expanded initiative is organized around three
functional_program “pillars”: People, Planet and
Product. Each functional pillar is led by a cross-
functional  steering committee responsible for
assessing, selecting and prioritizing ~ goals,
establishing targets and developing roadmaps to
achieve them, and monitoring progress against
science-based melrics.

OUR PLANET PILLAR

Under this pillar of our program, we are broadly
focused on offsetting traditional electricity usage
sources with renewable sources, reducing or
recapturing water in our operational processes, and
exploring reuse of dust resuling from our
processes. For example:

Recycling Program  We were the first company to
develop a ceiling recyciing program and, since 1999,
‘we have diverted more than 200 million square feet of
reclaimed  ceiing ties from landfils. The recycling
program takes discarded ceiling panels from
renovation and demoltion projects and upcycles
them to new ceiling products, providing a responsible,
end-of-ife solution for our ceiling products.

In 2019, our recycling program received the 2019
Leadership Award from the Northeast Recycling
Council, Inc., a multi-state non-profit organization
commite to environmental and economic
sustainability.

Operations Footprint Our efforts to reduce our
own environmental footprint include:

* upcycling industry waste streams into our
products so that we use more waste than we
generate; several of our facilities are zero-waste;

« energy reduction improvements that seek to
contribute to greenhouse gas reduction;

« water recycling and infrastructure improvements;
and

+ being a founding member in the US Green
Building Council

In 2019, the Armsirong Avenue, our corporate
campus showroom facility, received the FitWel
Certification. The Fitwel Standard, operated by the
Center for Active Design, a health and wellbeing
assessment and certification routine that measures
and scores buildings against sixty-three evidence-
backed design and operational strategies, with the
goal of improving and promoting building users'
health and wellbeing.

OUR PRODUCT PILLAR

Under this pillar of our program, we are broadly
focused on ensuring our products are free of
chemicals of concer, looking at ways to reduce our
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CAPITAL ONE FINANCIAL CORPORATION

SECTION | - CORPORATE GOVERNANCE AT CAPITAL ONE

(entrepreneurship skills for high school students).

and services, especially those related to underserved communities.

recognition and awards, including

Minority Supplier Development Council

Our Environmental Footprint

society as a whole. We are committed to improving the

Annually purchase 100%
renewable energy

Carbon neutral for Scope 1, 2 and
business travel greenhouse gas
emissions

Highlights of our environmental sustainability efforts include the following:

businesses.

= Other workforce development programs supported through FutureEdge include Per Scholas
(technology access and education for underserved communities) and Future Founders

= Community Advisory Council. We continue to consult with our Community Advisory Council which
engages our senior leadership with civic leaders, community representatives and consumer advocates to
provide a variety of perspectives and faciliate informed dialogue on the company’s strategy, products,

Affordable Housing. We provide a comprehensive approach to affordable housing which is a central part
of our focus on building healthy, thriving communities. We created the Blueprints to Buildings Fund in
2015 that provides grant support to nonprofit affordable housing developers, have worked with the
Greater Washington Urban League to create a homebuyer's club to prepare prospective homebuyers for
home ownership through grants, savings accounts, and classes. We manage a $5.6 billion loan and
investment portfolio focused on affordable rental housing, through which we provide capital to finance
affordable housing developments built by nonprofits, local agencies, and specialty developers and bring
financial expertise to developments with multiple public and private funding sources. This allows us to
address critical community needs through customization and innovation. Since the program’s inception,
Capital One has helped finance more than 140,000 units of affordable housing.

= Awards and Recognition. In 2019, our community engagement efforts eamed us the following

“National Corporation of the Year” Carolinas-Virginia “America’s Top Corporations for Women's Business
Enterprises” Women'’s Business Enterprise National

Our environmental efforts are rooted in our sense of accountability for our actions, both to our stakeholders and

ty of our business,
to reducing the impact of our operations, and to using resources and materials thoughtfully. We continue to
engage our associates, customers, suppliers, and other stakeholders in our environmental efforts.

Diverted 58% of 2019 corporate
campus waste away from

= Sustainable Finance. Between 2015 and 2019, we invested more than $7 bilion in environmentally
responsible projects through our renewable energy, multi-family green financing and not-for-profit banking

Supporting Renewable Energy. Capital One met its ongoing annual commitment to 100% renewable
energy by purchasing 370,000 MWh of Renewable Energy Credits for 2019. We believe that renewable
energy is a critical tool in the fight against climate change and in 2018 Capital One joined other leading
global companies and became a member of RE100, a global initiative of businesses committed to 100%
renewable electricity. We continued to meet our RE100 commitments in 2019.

Reducing Greenhouse Gas (“GHG”) Emissions. We continue to meet our goals for reducing
greenhouse gas emissions. We are carbon neutral for Scope 1, Scope 2 and business travel emissions,
and we committed to a 25% reduction in Scope 3 emissions by 2025 from a 2018 baseline. Scope 1 GHG
emissions are direct emissions from sources that are owned or controlled by Capital One; Scope 2 GHG
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CARNIVAL CORPORATION & CARNIVAL PLC

ANNEX A

We are tracking our progress against our 2020 sustainabilty goals, which reinforce our commitment to
the environment, our guests, our employees and the communities in which we operate. We are
pleased to share that through the commitment of our dedicated and diverse workforce, we reached our
carbon reduction goal ahead of schedule. As we finalize our sustainability strategy beyond 2020 we
have comitted to support the Cruise Line International Association commitment to a 40% carbon
intensity rate reduction by 2030. We have also committed to eliminating non-essential single use items
including plastics by the end of 2021. As we continue to finalize our additional sus(amabmly targets we
are using the United Nations' 2030 sustainable development goals as a framework

Environmental Goals Reduce intensity of carbon dioxide equivalent (*CO,e") emissions from

operations by 25% by 2020 relative to our 2005 baseline

Continue to improve the quality of our emissions into the air by

developing, deploying and operating advanced air quality systems

across our fleet

Increase usage of ship-to-shore power connection capabilties.

Increase Advanced Wastewater Purification Systems coverage of our

fleet-capacity by 10 percentage points by 2020 relative to our 2014

baseline

Continue to improve our shipboard operations' water use efficiency by

5% by 2020 relative to our 2010 baseline

Continue 10 reduce waste generated by our shipboard operations by

5% by 2020 relative to our 2010 baseline, as measured by kilograms of

non-recycled waste per person per day

Health, Safety and Security Goal  +  Continue to build on our commitment to protect the health, safety and
security of guests, employees and all others working on our behalf

Continue to build a diverse and inclusive workforce and provide all

employees with a positive work environment and opportunities to build

a rewarding career to further drive employee engagement

Further develop and implement vendor assurance procedures ensuring

compliance with Camival Corporation & plc's Business Partner Code of

Conduct and Ethics

Continue to work on initiatives and partnerships that support and

sponsor a broad range of organizations for the benefit of the

communities where we operate

Labor and Social Goals

Our ship fuel consumption and emission rates and our total ship fuel greenhouse gas emissions are as
follow:

T el s sk W) Tormes GO0 1048 1042
‘Ship fuel greenhouse gas emission rate Grams CO,e/ALB-KM? 246 251

(1) Greenhouse gas emission data collection and calculations were performed in accordance with our greenhouse gas
inventory management plan, the Greenhouse Gas Protocol and ISO 14064-3:2006 standard. Ship fuel emissions represent

:
£
H
:
£

lometer (‘ALB-KN). This indicator enables us to make meaningful greenhouse gas emission reduction comparisons that
take into account changes in fleot size, fneraries and passenger capaciy.
Further details of matters related to health, environmental, safety, security and sustainabilty reporting
and community relations at Carnival Corporation & pic are available in the “Sustainabilty” section of
the Carnival Corporation & plc website at www.camivalcorp.com or www.camivalplc.com and our
inabilit ite at ww
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CIENA CORPORATION

Environmental & Sustainability

Sustainability in Our Products and Suppliers Pursue Opportunities to Reduce Our Carbon Footprint
+ Technology innovation reduces environmental impact + Participate in CDP climate change and water
of network infrastructures at a time of significant traffic disclosures

and service expansion
+ Product portfolio design optimizes power ut
and reduces network elements.

Rapid adoption of flexible and remote working and
ion collaborative tools
Pursulng opportunities to consolidate real estate

« Efforts to improve the energy efficiency per gigabit footprint
of throughput in our high-performance networking . 5 locations LEED certified or certifiable
solutions

« Initiatives to improve space and cooling Reporting and Recognition

requirements
* Member of the Responsible Business Alliance (‘RBA")
+ We have adopted, and seek to ensure that our key
direct suppliers adopt, the standards and principles
forth in the RBA Code of Conduct
+ TL900O certfied product ifecycle management process
« Sustainability assessments with suppliers representing
significant spend
« Supplier diversity program
* Engaged wih key cuslomerson sustanabilly
ies in products and fulfilment, underpinning
e cirular sconomy

+ RBA/Rocky Mountain Institute / TIA sustainability
membershi

Published initial CSR Report in December 2018
Advanced rating by Ecovadis

+ ATAT Diversity Supplier Award

Conflict Minerals Report

Completed global Environment, Health and Safety
Management System Certification

Community Outreach & Support

Encourage Opportunities to Volunteer Time Charitable Donation Matching
+ Ciena Cares - a comprehensive, best-in-class « New online charitable giving portal to promote
community program employee donation matching program
+ Local “Ciena Cares Champions” across the globe + New employee stipend to donate to their favorite
promole engagement  our communites charities
« Flexible volunteering during wor * Up 01,000 annual matching for employee
* Rewards for volunteer hours served rovide furher donations

charity benefits
« Joint community projects with customers and business  Support for Current and Potential Employees

« Disaster relief programs for employees, customers
and natural disaster response

partners
+ Opportunites for employees to volunteer in person or
Iy + Supportfor STEM education

virtually

We maintain a Corporate Social Responsibility Policy and an Environmental, Health and Safety Policy which, along with our
CSR Report, can be found on the “Corporate Social Responsibility” page of the “About us” section of our website at
www.ciena.com
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CLEARWATER PAPER CORPORATION

2019 Sustainability and Safety Success.

Accomplishments.

@  Decreased water consumption by 11%
Targeted

improvements from

Azl (i W  Reduced waste-to-landfil by 68%

energy use

4 Decreased energy consumption by 2%

2019 Arkansas Envi ip Award
« Awarded to our Cypress Bend, Arkansas team to honor
the quality and innovation of environmental projects and
programs

Presented by the Arkansas Department of
Environmental Quality

Recognized with 2019 Idaho Governor's Award for Excellence in Energy
three sustainability Efficiency
awards in 2019

« Awarded to our Lewiston, Idaho team for reducing
annual energy consumption by 7.7 million kilowatt hours

2019 Idaho Pollution Prevention Champion Award

Awarded to our Lewiston, Idaho team for installation of

several variable speed drives to reduce energy

consumption

Presented by the Idaho Department of Environmental
Quality

Company-wide commitment to and implementation of
American Forest & Paper Associations' Serious Injury
Safety Achievements and Fatality Prevention Program

Trained 150 mill leaders in safety leadership principles

Clearwater Paper Corporation 2020

CONCHO RESOURCES

the TCFD i

The Company recognizes that the risks presented by climate change are a growing area of interest for our stockholders and
other stakeholders. In 2019, the Company published an inaugural Climate Risk Report, which demonstrates responsiveness to
the interests of our stakeholders and aligns with our goals to increase the transparency of Concho's sustainability
performance.

The Company developed the Climate Risk Report using the recommendations issued by the Financial Stability Board's Task
Force on Climate-related Financial Disclosures (“TCFD"), which promotes greater understanding of climate-related risks and
opportunities through better disclosures. In preparing the Climate Risk Report, the Company's management toam evined e
impact to our business of various commodity price assumptions based on the low-carbon scenarios put forth by

International Energy Association's 2018 World Energy Outiook. The Climate Risk Report describes how the Lomp

addresses climate-elated risks and highlights the resiliency of our portfolio in a low-carbon economy. By adopting the TCFD's
framework, the Company is working to better understand how climate-related risks may impact our business while navigating a
dynamic energy environment

Corporate Responsibility Progress Highlights

m-

[ saey ] | WaterRecycling |

Maintaining low lost time & total Scaling water recyoling program
recordable incident rates for i V°“1"“e5 @ ”fa”V through strategic agreements with
employees and contractors. LTI AT 2 midstream partners.

Investing in our team through our Supporting higher education in the
corporate Leadership Development Three new directors in Permian Basin with the creation of
Program to support internal last three years. an engineering academy at Midland
advancement. College.
= 2020 PROXY STATEMENT s
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ESSENTIAL PROPERTIES REALTY TRUST, INC. FIDELITY NATIONAL INFORMATION SERVICES, INC.

CEO Pay Ratio

Our CEO pay ratio was calculated in compliance with the requirements set forth in ltem 402(u) of Regulation S-K.

During 2020, we look forward to introducing quarterly community service days, continuing to We identified the median employee using our employee population as of October 1, 2019. To identify the median
swovort the organizations that we have been involved with and identifying new organizations to employee, we applied our consistently applied compensation measure across the identified populations. Our
u applied measure is the comps to thatis taxable wages
in the country in which e employee is employed, and this definition was applied consistently within each
Environmental Stewardship country for the fiscal year 2019, We then calculated the median employee's compensation for the fiscal year 2019
We recognize that commercial real estate assets can have a significant effect on the environment and on the inthe same manner as the named executive officers in the Summary Compensation Table.

health and safety of building oceupants, ing aware of, and addressing, these issues are
important aspects of building a successful and sustainable business. Our commitment to the environment starts at For fiscal year 2019, our median employee compensation was $59.235. Our chief executive officer compensation
our corporate headquarters, in Princeton, New Jersey, and extends to our acquisition and leasing practices. was $27,658.117. Accordingly, the ratio of the annual total compensation of our CEO to that of our median

employee is approximately 467:1.
We empha ility at our corporate To this end, we have responsible practices that
seek to minimize environmental impact, such as using energy efficient lighting, minimizing HVAC run times and

Our CEO pay ratio is influenced by the countries in which we have employees. Of our employee population on the
promoting an active recycling program measurement date, a substantial portion of our employees are in locations where wages are significantly lower
than other locations in which we operate.

Prior to acquiring a propery. e engae n compreensive environmental due diligence, including obtaining

Phn:e I Environmental Site ents. If we are satisfied with our environmental and other due diligence and
a property, we genemlly lease the property t0 @ tenant pursuant a lease that oblgates our tenant to comply

ithal environmental s s and regulations

Our CEO pay ratio s also influenced by the one-time Worldpay Integration Incentive Plan grant of PSUs made in
2019 to our CEO in the target amount of $9,000,000 which could vest based on meeting performance goals for
revenue and expense savings synergies related to the Worldpay acquisition. If this grant was excluded from the
pay ratio calculation, our pay ratio would have been 3151,

Corporate Citizenship

FIS is a leader in technology and services that help businesses and communities thrive by advancing the way the
world pays, banks and invests. We are committed to making a positive impact on the world around us through
demonstration of excellence in corporate responsibility. We are committed to operating our company with
integrity and the highest ethics, contributing to our surrounding communities, promoting diversity and inclusion
empowering our employees, and preserving our natural resources. We are also committed to the highest levels
of data security. protecting the privacy of our clients, and ensuring the global financial system is accessible to and
inclusive of everyone. Our Board's Corporate Governance and Nominating Committee oversees our ESG program

Environmental
Commitment

FIS and our coueagues worldwide are committed to ensuring our planet is a sustainable home for current and
futu This to is part of FIS Code of Business Conduct and
Ethics. This ncludes a pledge to driving environmental awareness among our colleagues by engaging them in
our efforts to reduce our environmental impact,

Energy Usage

As a global leader in financial services ay. our primary tunities for reducing direct
impact are the efforts we make to operate our data centers and office buildings efficiently and responsibly.

To do this effectively, our strategy includes consolidating FIS data centers, which reduces the environmental footprint
of our technology infrastructure at the same time that it saves costs and increases operating efficiencies. Our plan
includes reducing the number of our data centers from 48 2018 to 14 by 2021. as we continue to migrate to a secure
cloud-based technology. As a result, since 2018 we reduced our data center square footage by ~60,000 square feet,
and - in 2019 - we reduced our annual data center electrical consumption by -26.280.000 kilowatts/hour. We
anticipate further reductions through 2020 and beyond as we continue our data center consolidation efforts,

Fidely National Information Services, Inc. &
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HARSCO CORPORATION THE MACERICH COMPANY

BOARD OF DIRECTORS AND CORPORATE GOVERNANCE

Rail - Experienced fulfillment challenges and profit pressures following the consolidation of its North American

manufacturing capacity. Otherwise, Rall executed its key initiatives by introducing its next-generation tamper Carbon Neutrality
technology in 2019, and in September 2019, secured an initial major order of $100 million for its innovative,
environmentally-friendly Utility Track Vehicles from Europe’s largest railway infrastructure manager, DB Netz AG Macerich is committed to achieving carbon neultalty by 2030 Reduced carbon footprint by 33%
(Deutsche Bahn). The potential for total orders may approach $300 million over the life of this contract. ) ) clean
. generation sources and renewable energy credits, while setting rom 2014-2019
«  Industrial - In the first-half of 2019 (prior to accounting for this segment as a Discontinued Operation), the Industrial scientific greenhouse gas (GHG) reduction goals. which equates to greenhouse gas
segment realized revenue and operating income growth of $58 million or 33 percent and $9 million or 36 percent, emissions from nearly 240 million
respectively, versus the comparable period of 2018. These GHG goals include reducing energy consumption, 7
increasing onsite renewable energy and more. Since launching passenger car miles
Financial and operational highlights for each business unit are summarized in the table below: our formal sustainabiity program in 2008 wih our Strategic
Energy Plan (SEP), Macerich has reduced its eneray oy Emission
HABCOIENVITOnIn oAl and carbon footprint every year for more than 11 consecutive
Revenues generated totaled Revenues increased Reven: ased Jears. In 2019 alone, Macerich reduced energy Energy Use (kWh) 2017 2018 2010
$1 billion, unchanged from the $31 million or 22 percent in the 520 million or 7 percent more than 28,3 milion MWh. Electifty 42052663 400124947 386,821.194
prior year after adjusting for second-half of the year versus compared with 2018
foreign exchange impacts, the comparable period of 2018. Natural Gas 146933,013 149000000 113,985,060
despite a decrease in customer « Backlog increased 43 percent ol 570460549 549,124,947 500,806,254
steel production. * Operating Income Incraased compared with year-end 2018
om $6 million to $20 million Performance
« Operating margin exceeded versus the comparable period | + Awarded several major ‘Garbon Footprint P Tenare
10 percent, for the third of 2018, contracts during the year; the (metric tons C
consecutive year. lorgest was 3 mlt yoor
« I 2019, processed over supply UTVs (utility
« Finalized approximately 34 5.4 million tons of hazardous, Conicles) 1o DB Netz AG
newal and new growth nd other (Deutsche Bahn) in Germany.
contactsn 201 with materials, with 99.2 percent Zero Waste
estimated revenut beneficially re-used or diverted |+ Launched the new TX16 We're building on strong existing programs in waste and water Water Summary
approximately $754 i from landfills and incinerators. tamper technology, with management, heading toward our goal of achieving 760 waste
over the life of these contracts. significant productivity, safety iy 20172018 2019
« Backlog increased to and other enhancements Y Volume of Water used s e a3
« Invested $66 million of capital 3.3 million tons at year-end relative to legacy tamper Macerich is targeting reduction of net water consumption by milion gallons)
in new growth contracts. 20 technology. 50% from 2015 levels and eiminating 100% of property water Eﬂ‘j““:ﬂ‘”g“zj:‘é’r‘”‘f;j‘gﬂ'f”" 2057 2054 2736
" pemsadcapaiy o proces e —
PFAS-containing wastewater s i fency, u u
following aninvestmentand forn and tenant wat REDUCED ANNUAL WATER
expansion of the Company’s Thmugh moughllu\ replantings and engmeered vmganon CONSUMPTION BY
operating footprint in systems, we have reduced our water use by 70 milion gallons in 243 MILLION GALLONS
B two years, which has been particularly impactful in the stil SINCE 2014
drought-ridden wester United States.
On February 7, 2020, the Company announced it entered into a definitive agreement to acquire Stericycle Environmental Diminishing the impact of our properties on local landils Is also a

Solutions, Inc. (“ESOL”), an established hazardous waste transportation and processing solutions provider, from Stericycle,
Inc. The acquisition of ESOL marks the next step in Harsco’s transformation into a global, market leading, single-thesis
environmental solutions platform. The transaction is expected to close by the end of the first quarter, subject to customary

key priority, now and in the long term. At Valley River Center in
‘Oregon, for example, we diverted hundreds of pounds of metal

closing conditions, including regulatory approval. We continue to believe that shifting our portfolio to less-cyclical fixtures from landiills by creating a designated dumpster program
businesses with attractive growth potential is the best way to create sustainable, long-term value for Harsco and our and recycling the metal material. Overall, Macefich is working to
shareholders. increase waste diversion rates to over 70% by 2025 and reduce

. " " overall waste by 50% from 2015 levels.
Compensation Highlights

Our executive compensation program’s primary objective is aligning our executives’ pay with the interests of our
stockholders The program is also designed to reward short and long-term financial, strtegic and operational business
results, wi g the Company’s need to attract, motivate, develop and retain highly-qualified executives who are
Crtical 6 our lang-term suceose.
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MURPHY OIL

MARATHON PETROLEUM CORPORATION

CORPORATE GOVERNANCE

Sustainability and Climate Scenarios Reporting
The Sustainabilty Commitiee is committed to being transparent about how we
pursue our business objectives and manage the risks inherent to energy-sector
companies sich as ours. The Committee oversees our health, environmental,
Safety and security policies, practices and programs, and reviews our
performance and public reporting on these matters. Since 2011, we have
published an annual Sustainabiity Report (previously the Gitizenship Report),
highiighting our commitment to our values, our communities and environmental
stewardship. This report has been developed i accordance with the . .
International Petroleum Industry Environmental Conservation Association o s I d E I
(PIECA, Sosanamity Repering uldance ur Social and Environmenta

A ope
We also publish an annual Perspecives on Climate-Related Scenarios report, Sustaina bil |ty

which provides a detailed look at the Board's risk management oversight,
climate-related scenario analyses, asset optimization and portfolio

management, and concludes we are well positioned to remain successful into FLY
the future. We have modeled this report on the disclosures recommended by B Our People Climate Change
the Financial Stability Board's Task Force on Climate-related Financial
Disclosures and continue to enhance it each year based upon those e ; ing benefits and a " £ our
recommendations. g i d i " ) L d we are
the our Ce A proactive i i d mitigatis
MPC’s 2030 Greenhouse Gas Emissions Intensity Goal summary of employee benefits, which may vary by environmental impact.
Our to envir is tanding, and we have been a leader in reducing country, are listed below:
greenhouse gas (GHG) emissions intensity. Our GHG emissions charts, which are available on our website, show
the significant progress we have made on GHG emissions intensity over the past five years.
A summary of employee benefits, which may vary by We have adopted the Murphy Guiding Principles for
Demonstrating our continuing leadership in this area, we announced in early March that we have established a country, are listed below: Climate Change
companywide goal of reducing our GHG emissions per barrel of ail equivalent (BOE) processed to 30% below 2014 ivestto 1 d other emissions. From
levels by 2030. Our GHG emissions intensity reductions encompass Scope 1, defined as direct emissions from our Medical, denta, and vision health care coverage e e e
operations—such as refineries, trucks, compressors and other equipment—as well as Scope 2, which are indirect Health Care Flexible Spending Account approximately $95 million
emissions resulting from the electricity and steam we purchase to support our business activities. We will measure Retirement Savings Plans w fpit "
these GHG emissions reductions per BOE because we use a variety of feedstocks, including crude oil, natural gas Life Insurance Benefits . e set ‘"‘e'"a‘ " emissions reduction targets to
and renewable feedstocks, such as soybean oil. BOE, a unit of measure defined by the U.S. federal government, e lnsu : rive continual performance
Employee Assistance Program We sponsor the Massachusetts Institute of

Technology's Joint Program on the Science and
Policy of Global Change

allows these different throughputs to be measured on a common basis.
Employee Educational Assistance

Our 2030 goal builds upon the business strategy we highlight in our Perspectives on Climate-Related Scenarios
report, which has lowered our GHG emissions intensity by approximately 20% over the past five years. Additional Travel Assistance Program
focus areas to achieve the 2030 goal include expan energy efficiency program, reducing methane
emissions and increasing our use of renewable energy. We are committed to reassessing this goal as
achievements toward GHG emissions intensity reductions are realized.

Employee gift matching (as outlined in the
Compensation Discussion & Analysis)

To further promote the responsible, long-term growth of our business, the Compensation and Organization
Development Committee has determined to link achievement of our GHG reduction goal to our executive
compensation program. Our 2020 Annual Cash Bonus program includes a new Sustainability metric that combines
anew GHG Intensity metric that measures our progress toward our GHG emissions intensity redu Around the world, over 800 dedicated, well-trained and
together with a number of existing safety- and environmental-related melrics. See the Executive Summary in our skilled Murphy people work proudly to help supply the
“Executive Compensation Discussion and Analysis” below for further information about this new metric. energy on which this and future generations depend.

AT, Wherever Murphy is present, all employees and partners are
w Find more online motivated and incentivized to create a safe and rewarding
workplace, to meet and surpass environmental standards,

T BerEEn @iy A bl -
Citizenship/ offers look at our corporate responsibilty and sustainabiliy policies, practices and and to be a welcomed member of our local communities.
A GO\ e AT e
> Sustainabilty Report > Our GHG emissions charts

> Perspectives on Climate-Related Scenarios report
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PAYPAL HOLDINGS

ONE GAS, INC.

RPORATE RESPONSIBILITY ESC Oversight and Hghihts

For more than 100 years, ou business has deivered naturalgas toour customers. We willconinue to focus on operaing safly and espansiy ) .
whilecreating shareholder value. For more informaton see our Corporate Responsibily eport published on our website at wiw.ONEGas com, i, Employees & Environmental Responsible
the contents of which are expressly not incorporated herein by this reference. Culture Sustainability Business Practices
In Aprlof 2019, the ESG Steering Cammitiee was formed to provide oversightof the company's reporting, both ntermal and extenal of s ESG N - fondin . oot
intatves. The steering committe i chaied by the Director Ivestor elations and the CFO acts a the executive sporsor. The steering e s ol for cvery open s T
committee s epresente by leaders from across business functons including, commercia,legl,corporate communications, human resources, - level ts6
environmental compliance, safey, government affirs, perations and acifties I and sbove emissons goal human traffcking
t0130+ markets,aligned « Established supplier « Revised our Environmental + Established a robust third-
SAFETY AND HEALTH with UN SDG Goal 10 to y pr party code of conduct that
s0

The safey of our employees, ou customers and the communites where we operate i at the forefont of each business decision we make as diverse businesses 14001 and othet relevant for sustainabilty, human

standards rights, business cthics, etc.

safety is our number one core value. By monitoring the integrity of our assets and promoting the safety and health of our employees, customers
and communities, we are investing in the long-term sustainability of our businesses.

Funds Raised by Charities

Asubstantial partof our workforce is comprised of operations specialists who work regularly in the field. We continuously assess the risks our
employees face in theirjobs, and we work to mitigate those risks through training, appropriate engineering controls, work procedures and other
preventive safety and health programs. Reducing incidents and improving our safety incident rates is important, but we are not focused only on

100%

2019 progres:
5% of ouned) complee annust

statistcs. Low incident rates alone cannot prevent a large-scale incident, which is why we continue to focus on enhancing our preventive safety s
programs, such as near-miss reporting, vehicle-safety monitoring, risk assessment and others ! s g )
We have established an Environment, Safety, Health and Compliance (*ESHEC") Steering Committee. The primary purpose of the ESHEC g
Steering Comittee s to provide vision, leadership, direction and oversight of our ESHC programs, processes and management systems for the \ / [ ——— <
protection of our emplayees, the environment and the communities we serve, as wellas systems focused on the safe design and operation of our L D ¢ ) :
natural gas distribution system. o
2019 Safety and Health Performance Updates and Highlights Global Talent Strategy H
« Since 2013 we have experienced a 64% reduction in our TRIR The Company recognizes the fundamental importance of ensuring we attract, recruit, retain, and develop top global talent in order
to create innovative products and services for our customers. Our ability to deliver on our mission to democratize financial services
* Since 2013 strains and sprains, our employees’ most prevalent type of injury, has declined by 81%. starts by building a global team of diverse employees lhat reflect the communities where we work and live, and the diversity of the
+ Since 2013 we have experienced 6% reduction i our DART. customers we serve. PayPal’s human capital management strategy focuses on the lifecycle, follows a pay-for
erformance compancation program and provides amplayecs wieh benefits and for
« Since 2013 we have experienced a 23% reduction in our PVIR. The Company established regular reporting mechanisms and employee engagement surveys for formal performance reviews and
informal peer feedback to recognize key talent and build a culture of continuous improvement. PayPal's concerted efforts to

create an enduring culture of total wellness is foundational to executing on an effective business strategy.

ENVIRONMENTAL PERFORMANCE

2019 Environmental Updates and Highlights ' .
vironmental Updates and Highlio! Consideration of Industry Trends & Stakeholder Feedback
« We concluded a five-year accelerated cast ron pipe removal and replacement program that began in 2014
The Company continuously assesses industry trends, research and standards such as the Sustainable Accounting Standards Board
= We joined Sustainable Tulsa, a non-profit organization that provides *education, tool, and resources to inform and engage businesses (SASE), UN Sustainable Development Goals (SDGs), Taskforce for Climate Related Financial Disclosures (TCFD) and other
and individuals in the three areas of sustainability: social responsibility, economic vitalty, and environmental stewardship.” Our goal is frameworks in the development and execution of its ESG strategy. For example, the Company provided an inital high-level
to establish a sustainability baseline, identify best practices, and provide a mechanism for continuous improvemen. mapping to the 17 SDGs and continues to refineits approach to integrating these international standards into ts strategies and
disclosurs
« In2019, our Energy Effciency Program in Oklahoma and the Austin and Rio Grande Valley Conservation Programs in Texas combined to
issue more than 99,696 rebates totaling approximately $13,737,234 million through energy-efficiency and conservation programs that PayPal also receives regular feedback from investors, employees, regulators, customers, and other stakeholders for consideration
offred customers rebates on satual ficiant howo a5 the Company continues to develop its ESG reporting and strategy efforts. In 2015, the Company conducted an industry-leading
B governance perception survey to better understand how global investors consider ESG information in their decision-making and
* We continue to be a partner in the EPA's Natural Gas STAR Program and the EPA's Natural Gas STAR Methane Challenge program to engagement strategies, current perspectives of PayPal's ESG performance, and recommendations for future activities. The
voluntarily promote and track commitments to reduce greenhouse gas emissions. Our Methane Challenge Program commitment to Company engaged with 24 investors with approximately $4.2 triion in assets under management from North America, Europe,
amnuallyreplace of rehabiltate at east two percent o ur combined inventory o cast ron and noncathadicaly-protected teel pipe and Asia. These results will play a critical ol as PayPal conducts s inaugural ESG materialty/prieriization assessment and
enhancesits disclosures and intiatives.

aligns with our planned system integrity expenditures for infrastructure replacements. We anticipate reporting in 2020 our 2019
performance to the EPA. We exceeded our goal by achieving an overall replacement rate greater than two percent in 2018 and between
sixand seven percent in 2017

COMMUNITY INVESTMENT

We are committed to being active members of the communities where we operate. lnvesting in the areas where we have operations and where
our employees live and work i not only the right thing to do-it's smart business. By contributing financially and through volunteer work, we can
elp build stronger communities and create a better environment for our employees, our customers and the general public

As we continue to evolve our ESG efforts, we're committed to sharing progress through subsequent reports and updates. For
further information and to access the Global Impact Report,visit: https
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PUBLIC SERVICE ENTERPRISE GROUP (PSEG)

Corporate — Our Approach to Sustainability

SALESFORCE.COM, INC.

CLEANER ENERGY

Clean Energy Future
PSE&G's $3.5 billon Clean Energy Future proposal calls for

GOALS AND ADVOCACY

New, Updated Emissions Goals
s parof majorupcate 1o our Powering Progress e,

¥,
charging infrastructure, energy storage and advanced
metering. The program is subject to approval by the New
Jersey Board of Pubiic Ui (BPU).

ZECs to Preserve Nuclear

The BPU awarded Zero Emissions Certificates (ZECs) to all
three New Jersey nuclear plants, recognizing their zero
carbon benefits. The ZEC law demonsirates New Jersey's
intentto preserve nuclear plants for heir clean air atributes
and positive impact on jobs and on fuel iversity.

Gas System Modernization Continues

PSERG completed Phas o s Gas System Mdemizaton
Program (GSMP), which repl; 450 miles of

4 s goal to red
PSEG Powers fleet by 80% from 2005 levels by 2046.

PSEG announced a vision for net-zero emissions by 2050,
assuming necessary advances i technology, public policy
and consumer behavior, including preservation of existing
nuclear fleet, contnued investment n renewable energy
sources, retrement or sale of coal assets and no plans to
acquire or buid new fossil units.

Advocating for a National Price on Carbon
Ralph [220 joined the CEO Climate Dialogue, a cross-
sectoral organization that seeks to leverage CEO voices to
build support for a nationalprice on carbon and whose
gquiding princpesfor fedral acton nclude cconomy-vide

castiron and unprotected steel gas infrastructure over three
years, avoiding approximately 75,000 tons of greenhouse
gas (GHG) emissions. We began GSMP Il which calls for
replacement of an additional 875 miles of aging gas mains
through 2023,

Moving to a Cleaner, More Efficient Generating
Portfolio

PSEG Power sold s 776-megawatt interest n the coalfred
Keystone and Conemaygn gerrang ois and elted
assets, leaving PSEG Power wih 1

% or more by 2050. Mr.lzzo
also testifed before the Congressional Subcommittee on
Energy during a hearingtled, ‘Buiding a 100 Percent Clean
Economy: Solutions for the U.S. Power Sector.”

DISCLOSURE AND GOVERNANCE

Adopted a Human Rights Practice

PSEG published its Human Rights Pracice using the United

Nations' Guiding Principles on Business and Human Rights,
derscoring our commitment to minimize any adverse

which s scheduled for rewemen( in mid-2021

Evaluatmg Offshore Wind and Renewable
Investment

PSEG exercised its option on Brsted's Ocean Wind Project,

effects of our communites.

2020 Climate Report

PSEG announced its commitment to reportng annually on
sustainabilty and ciimate using the Task Force on Climate-
related Financial Disclosures framework, starting in 2020.

ESG AT SALESFORCE

ESG AT SALESFORCE’

We believe the business of business is to make the world a better including our stockholders,
Gustomers, employess, partners, the planet and e comMuNies 1 which we work and ive. To 15 end, we are proud [0 have sgned
and to support the Business Roundtable’s Staternent on the Purase of a Gorporation, which affims the a rporations.
ply in improving our society—a belief that Salesforce has long held and kong incorporated info our business practices—1o make sure
we are doing well and doing good.

is0 developed solutions
il and govemance (ESG')
il and operationl prorities.

Deivering rovat soldons o our cusiomers s oo o aurmssien nd,asa ety compary. e
on the Salesforce p le our customers and stakeholders to addres ronmental, s
et tha o mesmng o o Aot hese ol align with our long-term growth s

vategy and financi

Sales o commited 0 ransparent ESG disoosures and maaring progems el st ho succass of ESG ntathes. We

believe that transparently disclosing our ES( ograms will allow our

iformed on our progress. To this end, we are working to algn wih the recommendations of the Sustainabilty Accounting Standards

Board (SASB) and of the Financial Stabilty Boardf’s Task Force on Glimate-related Financial Disciosures (TGFD). Each year, we publisn

an annual stakeholder impact report on our webste detaiing our overall strategy relating to ESG programs as well as our efforts and key
as. In fiscal 201 g our annual Dreamforce conference, we also heid our first ESG-focused panel at our annual

ted the analyst and investment community on our ESG intatives

Protecting Our Planet
A Sasforce, ws consdr o anonen 0 be o of ur Koy slakhodrs and w e comied [0 e
'P, improve the state of the world, that end, we are working a meaningful rc
sustainabilty into our business operations Tw includes ot only managing our own
out also participating n infitives to help olhers diive Mpactiul cior
believe that improving our environmental footp prit and ackvossi \g sustainabiity risks contributes (o the long-tem ber
and our stockholders.

Carbon and Energy Strategy

> defivers all customers & carbon neural coud and we are comited 10 achi
end of fiscal 2022. In we procured electricity from re

t renewable energy for our
vable energy resources equivalent to
o't o nlorne pcs on carbon by ofReting a1 of our Soape 1 and 2 emisions e wol

63 percent of what we us
as the part
travel enmissions.

carbon neutral cloud and al

ns) related to delvering employee covwvvuwvg and business

r cez Global Collaboration & Initiatives

which begins a period of exclusive negotiation to potentially

acquire a 25% equiy nterest n the ofishore wind project,  Enhanced ESG Disclosure and Transparency Jong with a coalion of busines: pursued seting 1.5 dogee science-based aissans reoton
targets in order to combat climate change. The Science-Based Targets Iniiative has approved Salesforce's s reduction targets.

PSEG published its Sustainability report incorporating a Tha a0 Nokides a suppy chain engagement commiment whereby Suppiers fepresening 60 percent of Seesioros’s Scope 3

comprehensive analysis of its contributions to the United s, covering all upstream emission categork based targets by 2024,

Nations Sustainable Development Goals. ESG disclosures

are featured on our website. In January 2020, the World Economic Forum (WEF) and certain partners, includi ng Salesforce, launched 1t.org with a

and UN. leaders, h

s willset scien

“Climate change is the preeminent challenge
of our time. How PSEG and others in our

to conserve,

sty espon t s chlenge wil cefno reslore and grow 1 tilon trees wihin tis cecade. This nlave s designed to empower and mobiize comrmunies 1o Slow the pe
our logacy rising temperatures and work towards decreasing emissions fence-based target. To achieve this god, Salesforce wil
contioute our technology to WEF's Upink, a new cigtalplatform 10 bring stakeholders fogelher o sole tho Unted Nations' Sustainable
Ralph lzz0, CEO Developrent Goals. We have also made a commitment to support and mobilize the conservation and restoration of 100 milion trees
over the e decade
gy gos o cprtns and oy e, Stemars erng e Gompary' s r ot Qi of o Dl ey e e
Gontent avallbie o websies andin ncorported part ol
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SBA COMMUNICATIONS CORPORATION SEATTLE GENETICS

CORPORATE GOVERNANCE

CCORPORATE GOVERNANCE

CORPORATE RESPONSIBILITY

At Seattle Genetics, we are committed to developing transformative medicines for patients with cancer in a socially
responsible and sustainable manner. We are dedicated to providing patients access to our medicines and education
about their disease. We also believe that fostering a culture of inclusion with diverse perspectives and operating with
integrity are key to our success. We continue to support the community both locally and through nonprofits that are
Planet dedicated to patients and advancing research. Finally, as grow, we are striving to limit our environmental impact and
operate in an increasingly sustainable manner.

mult-day safety certification program that s required for all our employed tower climbers. We are
proud of the fact that our average lost-day incident rate in the U.S. (days away from work due to
workplace incidents) for 2017 through 2019 was below the 2018 industry benchmark.

> We believe that our business model plays an important role in reducing the environmental
footprint of communications infrastructure by encouraging wireless service providers to co-locate
their antennae on a single tower, thus reducing the needless proliferation of multiple towers. Our

EMPLOYEES &

towers are builtto host equipment from multple tenants and are located on small geographic PATIENTS ENVIRONMENT
footprints, typically ranging from 2,000 to 10,000 sq. ft. Further, the ground beneath our tower COMMUNITY
sites s often permeable, allowing surface water to be absorbed into the ground rather than
contributing to surface-water runof. :
Providing patients with safeand ~ Continuing to be an employer of Seeking to operate our business in a
> Afocus of our environmental sustainabilty is on the reduction of our energy consumption and effective medicines as well as choice by promoting an inclusive sustainable manner and aligning with
utiization of resources more efficiently. We provide tenants with access to space on our towers, supporting patient advocacy and  and rewarding workplace and being  suppliers that we believe share our
while our tenants provide all of their own utiities in almost every instance. Consequently, our education through philanthropic ~  a good corporate citizen in the vision
tenants consume most of the energy at each site by use of their equipment. Substantally all of donations communities where we operate
our sites run primarily on electricity powered from the electrical grid and only have generators
for backup power if the electrical grid goes down. These generators are typically owned and / Assisting patients with v Continuing to foster a diverse ' Focusing on improving energy,
maintained by tenants. In fact, a very small percentage of sites have generators owned by SBA, access to our medicines and inclusive workforce at all water and waste management
and virtually all of those generators are used as backup power in the event that the electrical thrc;gh financial levels. As of the end of 2019: practices.
grid goes down. As of 2019, only 286 (or approximately 1% of our total sites) contain generators. reimbursement support o S1%ofour workfme was | | v Enhancin
A . g a sustainability reporting
owned by SBA. Of those generators, just three provide primary power for the sites. :;z?;rgfwour SeaGen Secure fo framework with specific targets for
> We proactively use fleet route optimization software to improve the fuel efficiency of our vehicle IR ——. EE el erse 'e‘l‘)‘crgr:‘“’ ‘W:'e’ :gie”f'gy D
fleet, reduce the number of miles driven and reduce CO2 emissions. In 2019, the estimated o SO N, o 38% of our leadership carbon emissions andwaste
emissions from our vehicles in the United States totaled 3,932 metric tons of CO2, a decrease of e ) e (Executive Director and / Continuing to make available and
9% since 2017. P P above) were female and promote to employees
about their disease states
X i i 2 commmin 18% were racially/ethnically environmentally friendly options
> We are committed to a long-term, sustainable approach to prioritizing environmental protection and fin y et e pmage e g A
and conservation dring our sie development process and consider all envionmenally signficant 7 InEeireEe s i e v A e el
our site selection, and operation. In the United States, our Avian thraugh scientificexcellence | % :’roacwew seeking fleedback charging stations
Protooion Pian Toam identfies, tracks and protects threatened and endangered migratory birds et e rom employees, including a
viseskndtoCavech 97 I fthe 2019 v Impl d
that nest on SBA towers. In 2019, we increased our number of protected bird sites o 2,266 from St e % completion rate of the mplementing and maintaining a
412 sites in 2017, Employee Engagement survey risk management process and
sites in 2017. significant unmet need
internal controls designed to
©  97% of those responding
/ Working to ensure that our § comply with our policy on
Philanthro supply chain meets o ag"*" "’a" '“erfi\':‘fa’”y s Environmental, Health and Safety
4 exceeds goo velues are important for. (EHS) management. Identifying and
> Philanthropy remains an essential focus for SBA and we are proud of the impact our employees manufacturing practices CEMEI S e 6 seeking to manage EHS risks and
have in supporting their communities. We offer 16 hours of team and individual volunteer time off (GMP) as well as U.S. ‘"‘F”"""‘”Q lwesdo'fd;;:ople issues in line with principles of good
each year and match our employee charitable donations. Food & Drug WIEN EIEETL are governance and tiered
personally committed to
X Administration, European accountability.
> Through companywide philanthropic initiatives, we support critical outreach efforts for tower Medicines Agency, fulfilling our vision
industry foundations and mitary veterans. In their local communities, our employees engage Occupational Health and v/ Expanding philanthropic and
in an array of activities: partnering with nonprofits to preserve the environment and wildite, Safety Act (OHSA) and volunteer opportunities in
constructing affordable housing units, focusing on foster care, sheltering lost, homeless and B e Pt R E o,
unwanted animals and providing services and care for companion animals. Agency (EPA) standards cancer and other nonprofits
> Our“Tower U safety professionals offer tower rescue training to first responders because we. g‘;‘:ﬂ“ﬁf‘ el ity e

recognize that the safety of these first responders is paramount to the communities in which we
operate. v Educating our employees on
adherence to our Code of
Conduct and Business Ethics
and seeking partners who share
our Standards for Suppliers
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TELEDYNE TECHNOLOGIES INCORPORATED

Corporate Governance (corinusd)

management regularly meets with institutional investors. During fiscal year 2019, senior management met with
many institutional investors, including the majority of our top 25 investors with actively managed funds, through
investor conferences, in-person meetings and telephone conferences.

Corporale Responsibility

eledyne continuously operates within our Global Code of Ethical Business Conduct. We firmly believe that
\mprovement is possible only if we measure our performance and constantly raise our standards through
ethically-oriented practices, including our contributions and commitment to having a positive measurable
impact on humanity. Our Global Code of Ethical Business Conduct and other policies and information related to
corporate social responsibility can be found at www.teledyne.com under “About Us" — “Corporate
Responsibility.”
Sustainability and Climate Change

While we remain committed to consistent financial performance, our businesses continue to also focus on
developing solutions to address sustainability and climate challenges facing humanity today.

Our broad range of precision measurement technologies for environmental monitoring and climate research
are unique in the world. Our sensors and instruments are deployed everywhere, from pole to pole, in space, on
aircraft and drones, on land, on the sea surface, in the water column, and on the seafloor. They operate around
the clock, measuring greenhouse gases from space, precisely monitoring air and water quality throughout the
world, and are continuously profiling all of Earth’s oceans.

Applications of our instruments provide scientists information that spans time from the origin of the
universe to providing real-time data on air pollution and dangerous storms, such as time-critical warning of
hurricanes and tsunamis.

Environment

Ninety percent of the world's population is exposed to air pollution above acceptable limits. Teledyne is a
global leader in breakthrough design, production and distribution of sophisticated air quality instruments that
measure hazardous gases and particulate matter in real-time.

* We provide sophisticated water samplers and flowmeters to monitor wastewater, irrigation flow, storm
water, industrial discharge, construction site run-off and municipal wastewater collection, treatment and

reuse.

Every second of every day our hazardous gas detection monitors are making industrial workplaces safer

around the world.

We build precision air quality instruments that measure common air pollutants and particulate matter

(NOx, SO, ozone, PMy, and PM,.5) that are considered hazardous to human health and the environment.

Our instruments enable government agencies around the world to detect and monitor the quality of the

air we breathe in real-time to assess their compliance with air quality regulations and ultimately reduce

air pollution.

Ocean

The ocean covers over 70% of the Earth's surface, holds 97% of its water, produces more than half the
world's oxygen, and stores 50 times more carbon dioxide than Earth’s atmosphere. Changes in the ocean affect
weather patterns, climate, and food security. Despite the vital importance of the ocean, more than 80% of our
ocean is unmapped and unexplored

« Our floats, gliders and instruments assist climate research by providing access to accurate data,
including subsurface temperatures and velocities of currents throughout the world’s oceans. On a shorter
timescale, scientists are employing our instruments to provide essential inputs for computer models of
dangerous storms, providing real-time information to help save lives.
Teledyne works with maritime agencies around the world, preserving free and safe navigation of the
world’s oceans,

8 TELEDYNE TECHNOLOGIES INCORPORATED | 2020 Proxy Statement

WYNN RESORTS, LIMITED

RESPONSIBLE GAMING
As further commitment to our communities and four customers,we follow the American Gaming Association’s
de of Conduct. These practice:

Pmmotmg Responsible Gaming, in i t responsib
and resources for assistance

- Preventing underage gaming and unattended minors at our resorts
Training our employees on responsible gaming

P

Respcnslb\e advertising
Pre resources to c i treating
Our planet
Being pr i ur four r
if \d vision in pr i planet.

Our approach to sustainability s built on a core principle to care for guests and our planet. This means providing
award- wmnmgserv e in our resorts worldwide, \anner that respects communi ople, and our
program focuses on four global goals that will lead Wynn in aresponsible

andprogressive future.
At Wynn Resorts we:
- Invent Solutions

Add Value

Take Action

Scale Knowledge
RENEWABLE ENERGY
WynnLas VEgaS continued it: tment by bri dditional 1.

n i the i installations, this.

new cleaneergy capacity privides sufficient capadity fok the new convention space to be puwered 100% by
renewable energy.

LEED PLATINUM CERTIFIED 75%

Peak-load
Demand Renewable
in North America

9* Largest Corporate First-in-industry
Solar Energy Microgrid installed
Installation® at EBH

Ackoraing o th SlrEnrey ndustris Asoction 2019 et

VALERO ENERGY CORPORATION

CLIMATE CHANGE DISCLOSURE

In 2017 the Financial Stabiity Board's Task Force on Giimate-related Financial Disclosure (TGFD) issued its recommendations on
reporting cmate-rolatod fiancial nformatin. I Soptember 2018, Vero publihed s cimatsreport.-under Board oversghted by
the Nammmg/ewamme and Public Policy at s aligned with the main tined in the

the TCFD. The report is published on our website at www.valero.com > About Valero > Corpmate Responsiilty > Climate-Related
H\sks and Opportunites.

Per the Board's and Public Policy harter, the committee reviews and discusses with
management, at least annually, Valero's strategy and performance in assessing and responding to climate-related risks and
opportunites.

Valero's Climate-Related Risks and Opportunities report is not a part of this proxy statement. The report is not “soliciting material,”
s not deemed filed with the SEC, and s not to be incorporated by reference into any of Valero’s filngs under the Securiies Act of
1933, as amended, or the Securities Exchange Act of 1934, as amended, whether made before or after the dte of this proxy
statement and iirespective of any general incorporation language therein.
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XEROX HOLDING CORP

CORPORATE SOCIAL RESPONSIBILITY

For generations, Xerox has stood for innovation, quality and an excellent customer experience. Led by the core
values our founder established a half century ago, we strive to conduct business ethically and in an
environmentally and socially conscious manner. We are the company that revolutionized the office, created
printing-on-demand, and repeatedly reinvented and transformed to keep pace with the demands of our
customers and the market. We set goals, track our progress, communicate and share best practices to improve
the quality of work and life, keeping to the core value of corporate citizenship.

Today, we honor this heritage by turning investments in innovation into products and services that help our
customers be more productive, profitable and sustainable. We are helping define the future of work and
enabling printing beyond paper with new technologies designed to disrupt the market and change the way we.
think about workflows and information processes. This is our contribution to a more sustainable world.
Alignment with the United Nations D Goals (SDGs)

The 2030 Agenda of the United Nations for Sustainable Development provides a global blueprint for dignity,
peace and prosperity for people and the planet, now and in the future. Achieving the SDGs requires immediate
and accelerated actions by countries along with among and
stakeholders at all levels.

Technology companies, like Xerox, are important stakeholders that can lead by example in their own
operations and provide the solutions and countermeasures globally to achieve the goals.

Established over a half century ago by founder Joseph C. Wilson, our corporate values have stood the test of
time and align with the SDGs. We will continue our efforts to bring our Operations and those of our customers
closer to goal

Our Corporate Social Responsibility Goals
Below is a summary of our environmental and social goals and a status of our progress towards achieving
those goals. More detailed information can be muna in our 2020 Corporate Social Responsiilly Goals and
Progress Report which s available on our websit
responsibilty, as wel 2 n our 2020 Corporate Sodl Responsummy Repon which is available on our website
at Information about Health,
Safety, and Suslamab\llfy at Xerox, including details of our initiatives with respect to carbon footprint, paper,
clean air & water, waste, chemical management, and health & safety, is available on our website at
hitps://www.xerox.com/en-us/aboutlehs. Information on the Xerox website is not incorporated by reference into
this proxy statement.

ENVIRONMENTAL GOALS

) nowm AORDABLE D NDUSTRY,BOUATON
D SANTATION CLEM DIERD) O NFRASTROCTURE

Operations

2019
Goal Progress

100% landfill avoidance by 2020

20% renewable energy use by 2020

35% reduction in water use by 2020, from 2010 baseline

24% reduction in GHG emissions by 2025, from 2016 baseline

25% reduction in energy use by 2025, from 2016 baseline

preliminary and conservative estimate pending third-party validation expected in May 2020.
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5. Supply chain

In the modern world, few companies are completely vertically integrated where they

have full control from the supply of raw materials to the manufacture and distribution

of their finished products. Rather, most products involve the cumulative effort of multiple
organizations, known as the supply chain. Increasingly, in reporting on and managing
climate impact, as well as in ensuring company resilience in the face of a range of potential
disruptions, investors are interested in the full process or chain, and not just what occurs
within a company’s “four walls” (figuratively or literally).

Clearly this is both strategic and operational, and, as with many issues, companies must
find an appropriate balance between disclosing enough to engender investor confidence
in its processes and oversight, and disclosing too much and unnecessarily exposing them
to competitive risks.

ALKERMES PLC AMGEN INC.

Expanded Access Program

We endeavor to make safe and effective medicines available to all appropriate patients. Prior to regulatory
approval, participation in one of our clinical trials is the best way for patients to gain access to our
investigational medicines. However, understanding that some patients facing serious or life-threatening
conditions may not be able to participate in a clinical trial, we have established a program under which
patients may be eligible to receive access to our investigational treatments outside the clinical trial context
Any requests for such early access must be made by a physician and are subject to a number of eligibility
considerations. Additional details about this program can be found under the Research and Development
section of our website at

Product Quality and Patient Safety

We have robust policies and procedures in place to promote safe and sustainable research, development,
manufacture and commercialization of products, including a comprehensive quality management system that
is designed to ensure that products we manufacture, store, test or distribute consistently meet applicable
product specifications, safety and efficacy standards, “good practice” (i.e., GCP, GMP, GLP) quality
guidelines and regulations and other regulatory requirements. We are also committed to ensuring the
authenticity of our medicines and guarding against counterfeit products to safeguard patients and minimize
risk in the marketplace for our products.

Responsibility in Manufacturing and the Supply Chain

We are committed to meeting our manufacturing objectives reliably and responsibly through the
establishment and maintenance of a safe, sustainable, and ethical supply chain. Beyond our own facilties, we
contract with a growing network of third-party manufacturers to formulate certain products and produce
components of products or product packaging for clinical and commercial use. All service providers involved
in the manufacture and packaging of our products are subject to inspection by the FDA or comparable
agencies in other jurisdictions and we require that our contract manufacturers adhere to current Good
Manufacturing Practices ("GMP") in the manufacture of these products and components. All contract
manufacturers and suppliers must undergo a pre-approval inspection by our quality personnel to assess
whether they comply with applicable standards and regulations prior to initiating work for Alkermes. Strategic
supply chain partners are also subject to Alkermes environmental health, safety and security standards and
expectations.

Social Responsibility and Community Impact

Beyond our employees, we are committed to giving back to the communities in which we live and work. We
support research and advocacy efforts to raise awareness of patient needs and to increase access to
medicines and other forms of treatment in support of patient health and well-being. Hundreds of our
employees volunteer every year as part of our employee-founded volunteer programs, including ALKERMES
IN ACTION and, since 2017, we have committed over $4 million to innovative not-for-profit organizations and
independent researchers working in the areas of substance use disorders and serious mental health through
our ALKERMES INSPIRATION GRANTS initiative, our ALKERMES PATHWAYS RESEARCH AWARDS
program and our investigator-sponsored studies program.

ALKERMES PLC 2020 Proxy Statement 38

Reducing Carbon Emissions Through Energy Conservation. Our
carbonreduction strategy focuses on eliminating energy use,
increasing energy efficiency, and increasing the proportion of energy
used from renewable and alternative sources. We have exceeded our
2020 carbon targets and are continuing to work through our portolio of
identified carbon reduction opportunities as we finalize our next
generation of environmental targets. Amgen also participates in the
CDP (formerly Carbon Disclosure Project).

Sustainable by Design. Amgen helped invent the processes and tools
that created the global biotech industry. As we continue to grow and
innovate, we are pioneering advanced technologies for research and
development and manufacturing 1o increase  operational efficiency,
improve access to our medicines, and reduce our environmental
footprint,

Our next-generation biomanufacturing facility in Singapore is an
example of our innovative capabilty at work. This redesign of our
approach to biomanufacturing dramatically reduces the scale and costs
of making biologics, vastly reduces water and energy use, while
maintaining a reliable, high-quality, compliant supply of medicines. In
2019, we continued to work on the construction of our second next-
generation biomanufacturing plant in Rhode Island. This new plant is
expected to be the first of its kind i the U.S. and will use our next-
generation biomanufacturing capabiltes.

United Nations Global Compact. We are a signatory to the United
Nations Global Compact, a voluntary intiative based on commitments
to implement universal sustainabilty principles and take steps to
support United Nations goals.

Climate-Related Risks and Opportunities. We have processes to
evaluate and quantily risk from climatic events to our operations and
take steps to avoid the associated consequences. Additionally, Amgen
has had a carbon and energy reduction strategy since 2008 and, as
described above, considerable progress has been made in reducing our
carbon footprint as a result.

Social Responsibility
Improving Patient Access to Medicines. Amgen is committed to
assisting patients with no or limited drug coverage to access the
medicines they need. We provide patient support and education
programs and help patients in financial need access our medicines.
Amgen Safety Net Foundation (ASNF), a separate legal entity entirely
funded by Amgen, supports qualiying patients in the U.S. who might go
without important medicines because of financial barriers, by providing
our medicines at no cost. In 2019, the commercial value of Amgen's
medicines provided at no cost to uninsured or by

orporate Governance

We also partner with payers to share isk and accountabity for health
outcomes, and help patients access the medicines they need without
significant financial burden. We continue to spearhead implementation
of innovative contracting, including outcomes-based and risk-sharing
approaches, to improve patient access to medicines while providing
budget predictabilty to payers, in addition to value based partnerships
designed to create mutually beneficial opportunities, improve patient
outcomes, experience, and satisfaction in the context of the healthcare:
system and overall total costs to society.

Supplier Sustainability and Diversity. Al staff members are
responsible for uphalding the Amgen Values and Code of Conduct and,
similarly, we_require our suppliers to conduct their businesses in
alignment with our mission and values. We focus not only on
commitment to qualty, cost, and reliablty but also on a wide range of
sustainabilty and social responsibility considerations, such as business
ethics, labor and human rights, and environmental impacts.

We also have a suppler diversity program designed o identity, develop,
and utiize smal, disadvantaged, veteran, service-disabled veteran,
minority, and women-owned business enterprises, as well as
‘companies located in historically underutiized business zones, in our
procurement of goods and services.

Science Education. The Amgen Foundation, Inc. (Amgen Foundation) a
separate legal entiy entirely funded by Amgen, seeks to advance
excellence in science education to inspire the next generation of
innovators, and invest in sirengthening communities where our staff
members live and work.

Since its inception almost 30 years ago, the Amgen Foundation has
contributed more than $325 million to non-profit organizations across
the world that reflect our core values and complement Amgen's
dedication to impacting ives in nspiring and innovaive ways.

« Through what is now a sixteen-year commitment from the Amgen
Foundation, the Amgen Scholars Program makes it possible for
Young scientist across the globe to engage in cutting-edge research
experiences and leam more about biotechnology and drug discovery.

Labchange, developed at Harvard University with the financial
sponsorship of the Amgen Foundation, is a free online science
education platform which faunched in January 2020 providing
students around the world with access to personalized instruction,
next-generation  virtual lab  experiences, and ~networking
opportunities across the global, scientific community.

« The Amgen Foundation is the biology partner of the Knan Academy,
a leading online learning educational platiorm with over 89 milion
registered

ASNF was approximately $1.5 billon®. In 2018, Amgen donated over
93 million worth of Amgen cancer treatment and supportive care
medicines'" for distribution to patients in 18 developing countries
through Direct Relief, a leading non-governmental organization, and we
recently completed a second donation of medicine through Direct
Relief in 2019.

0 Valued at wholesale acquisition cost.

32 AMGEN | 2020 Proxy Statement

« Additonaly, the Amgen Foundation supports the Amgen Biotech
Experience, an innovalive science education program that
empowers high school teachers to bring biotechnology education
into their classrooms.
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APPLE INC.

APPLIED MATERIALS, INC.

apple.com/education

Apple works alongside educators to unleash the
creative potential in every student.

Our products and curriculum bring creative
expression into the classroom, and our free
Apple Teacher professional learning program
helps educators  integrate technology and
creativity into every lesson.

We have reimagined Everyone Can Code and
expanded Everyone Can Create resources to
better prepare students for a rapidly changing
world.

Privacy & Security
apple.com/privacy

Apple believes privacy is a fundamental human
right. Every Apple product is designed from the
ground up to protect privacy and security.

Great experiences do not have to come at the
expense of privacy and security. Instead, they
can support them.

To give more control over personal information,
we provide a set of dedicated privacy
management tools on each user's Data and
Privacy page

Environment

apple.com/environment

We prioritize the environment in everything we
create, design, power, and manufacture

All of Apple’s global facilities are powered with
100% renewable electricity, and 44 suppliers
have committed to 100% renewable electricity
for Apple production

‘We have continued to transition to recycled and
renewable materials in new products, including
our most recent iPhone® devices, which use
100% recycled rare earth elements in the Taptic
Engine®—a first for a smartphone.

Supplier Responsibility

apple.com/supplier-responsibility

Apple cares deeply about the people who build
our products and the planet we all share. We
hold ourselves and our suppliers to the highest
standards, and we share our work openly.

We are on track to provide health education to
over one million people in the supply chain to
give people the tools to take charge of their well-
being. All of our final assembly facilities for
iPhone®, iPad®, Mac®, Apple Watch®, AirPods®,
and HomePod™ have achieved UL Zero Waste
Certification.

Apple Inc. | 2020 Proxy Statement | 9

Key Initiatives

ersity and Inclusion
We believe diverse and inclusive teams create a richer
culture, enhance performance, and attract the best
talent

« Transparency. Publish diversity and inclusion
information to highlight initiatives and
‘accomplishments and provide key diversity data to
our stakeholders

« Commitment. Continue 1o build a culture of inclusion
to accelerate progress towards meeting Company
goals of increasing women's representation globally
and underrepresented minorities in our
workforce. Promote the next generation of diverse
technology leaders by supporting STEM education
programs

o Engagement. Integrate emphasis on diversity and
inclusion in new hire orientation and employee
development programs and measure inclusion in our
annual employee survey

Environment

We seek to operate and develop products in a way
that minimizes environmental impact.

* GHG Emissions. Committed to reducing GHG
emissions in our own operations and in our industries
through energy-efficient product design and customer
solutions

© Water and Waste Reduction. Our Austin, TX water
reclamation project has recycled 5.7 million gallons of
water. Our continued focus on recycling increased our
2018 waste diversion rate to 81%. Packagi
materials now account for roughly 70% of our total
recyclables

© Renewable Energy. Our onsite green-power
generation initiatives in 2018 produced 3.4 Gigawatt
hours (the equivalent of powering 2.3 million homes
per year). In 2018, 31% of our energy consumption
came from renewable sources

Supply Ch:
Sustainable supply chains are core to our success,
ind we actively seek to manage and promote
global best practices.

© Industry Coalition. Member of Responsible
Business Alliance (formerly EICC) and have
adopted its Code of Conduct, to promote safe
working conditions in supply chains and
environmentally-responsible, sustainable and
ethical business operations

© Commitment to High Standards. Require all
companies in our global supply chain to implement
Responsible Business Alliance Code of Conduct
and Applied’s Standards of Business Conduct

Ethics
We maintain highest ethical standards in
interactions with employees, customers, suppliers,
competitors and public.

 Human Rights. Our Standards of Business
Conduct include several important provisions on
human rights, including prohibitions on the use of
child labor or forced, bonded or indentured fabor in
our operations

 Conflict Minerals. Committed to responsible
sourcing of materials for our products. Do not
directly purchase conflict minerals or have any
direct relationship with mines or smelters that
process these minerals. Are involved in the
Conflict-Free Sourcing Initiative (CFSI)

© Training and Business Ethics Helplines,
Conduct numerous global training reinforcem
programs and offer 247 Business Ethics HEIDhnes

xii 2020 Proxy Statement

CAPITAL ONE FINANCIAL CORPORATION

CHURCH & DWIGHT CO., INC.

SECTION | - CORPORATE GOVERNANCE AT CAPITAL ONE

PROPOSAL

emissions are indirect emissions from energy purchased by Capital One; and Scope 3 emissions are from
sources that are not owned or directly controlled by Capital One but are related to our activities such as
our supply chain, associate commute and business travel. We inventory and verify our GHG emissions
each year through a reputable third party and report them annually to CDP.

Our Offices. We pursue U.S. Green Buiding Council's Leadership in Energy and Environmental Design
(‘LEED") Silver (or higher) certification for all new office
More than 50% of our office portfolio is LEED or Green Globe certified, including our McLean 2 building,
located in Tysons, Virginia, that has a variety of eco-friendly features including rainwater capture; green
roof vegetation; electric-vehicle charging ports; native plant landscaping; automated shade and lighting
controls for daylight harvesting; and access to public transportation and bike racks.

Reducing Waste and Conserving Water. Capital One has committed to reducing landfill waste 50% by
2025 at our four primary campus locations. At those locations, we have removed individual trash cans
and implemented centralized waste bins that include composting and recycling. In 2019, we composted
1,452 tons of organic waste, recycled 963 tons of secure shred paper, and recycled 555 tons of plastics,
non-confidential paper and aluminum. We also donate food that otherwise might go to waste to local
hunger relief organizations (more than 16 tons of food was donated in 2019). We have implemented
several measures to conserve water at our facilities, including establishing Environmental Protection
Agency WaterSense products as standard plumbing fixtures, using native landscaping strategies, and
using surface runoff water to irrigate vegetation at our headquarters campus.

Paper Policy. We instituted a corporate paper policy in 2009 to increase the percentage of
environmentally preferred paper in our supply chain. Our current goal is that 95% of the paper purchased
for Capital One operations is certified by the Forest Stewardship Council or contains 30% post-consumer
waste recycled content.

How to Contact Us

Our Directors. Investor Relations
Communicate with our directors, including our Lead
Independent Director, Committee Chairs or
Independent Directors as a group

Reach out to our Investor Relations team at any time

lation: italone.com
Mail corraspondence to:
oard of Directors / Lead indspendant Diactor
E5 Corporate Secretary’s Of
Capital One Financial Corporation
1600 Capital One D
McLean, Virginia 22102

The Corporate Secretary will review all communications sent lo the Board lhe Lead Independenl Director,
committee chairs, or individual directors and forwards all to the parties
‘Communications to the Board, the Independent Directors or any individual director that relate to Capital One’s
accounting, internal accounting controls or auditing matters are referred to the Chair of the Audit Committee and
Capital One's Chief Audit Officer. Other communications are referred to the Lead Independent Director. Please
continue to share your thoughts or concerns with us. We value your input and your investment.

46 CAPITAL ONE FINANCIAL CORPORATION | 2020 PROXY STATEMENT

Our directors, including our director nominees, possess relevant experience, skills and qualifications that
contribute to a well-functioning board. Our Corporate Governance Guidelines provide that the Board should
consider whether individual directors possess the following personal characteristics: integrity, education,
commitment to the Board, business judgment, business experience, accounting and financial expertise, diversity
(which may include differences of viewpoint, professional experience, education, skills, race, gender, national
origin or other individual qualities and attributes that contribute to board heterogeneity), reputation, civic and
community relationships, high performance standards and the abilty to act on behalf of stockholders. Additionally,
the skills and experiences that the Board seeks in evaluating its composition, and which inform Board succession

planning and director nomination processes, as well as the indi

Board members are highlighted in the following matrix:

Accounting + Finance
3.6

M&A/Business Development
=y 45
@ CPG Industry
4.0
<o

R&D/Innovation

Traditional Marketing & Sales
45

Public Company Governance
3.9

Supply chain
3.6

I ]
Compensation/Human Resources
1" 4.0
fede3)

Tk

&l

idual experiences, skills and characteristics of our

Senior Management
4.8

<3

Risk Management
3.7

Cybersecuritylinformation technology
3.8

Disruptive Innovation
36

N

Strategy Development
4.8

International

Digital Marketing & Sales
3.4
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DUNKIN’ BRANDS GROUP, INC.

from cage-free sources. In 2015, we committed to source gestation crate-free pork by the end
of 2022. We issued our first progress report in December 2018. Since we announced our
animal welfare commitments, we have been working with our U.S. based suppliers to track
industry efforts as well as progress within our own supply chain.

Sustainable Packaging. Dunkin’ plans to eliminate all polystyrene foam cups from its global
supply chain by the middle of 2020. Our elimination of foam is expected to remove
approximately 1 billion foam cups annually from the waste stream.

GENERAL MILLS, INC.

Sustainability Highlights

CORPORATE GOVERNANCE

Our sustainability efforts cover the full range of our  achievements, some of which are highlighted below,
supply chain ~ from sourcing ingredients to providing  help us strengthen our business, brands and the
milions of meals through food donations. Our  communities we serve.

sustainabiiity and  corporate  social - responsiity

Upstream General Mills

Downstream

Improving nutrition, expanding

diversity and environmental responsibility

85% 100%

Of our 10 priority ingredients Of our facilties worldwide audited

were sustainably sourced and/or certiied for food safety by
independent 3¢ parties

200,000

Acres from which a9%

Of our professional positions are held

variety and increasing sustainabilty

81%
f our U.S. retail sales volume
nutritionally improved since 2005

2 Largest
U.S. natural and organic food producer

we source organic

ingredients. by women
+ Dunkin' U.S. is working to transition to a fully recyclable hot cup lid made of #5
polypropylene by mid-2020. sam+ 20% 20 million
Investments in soil healtn Of our US. workforce Meals enabled in 2018 hrough food
+ The hot cup and lid transition is expected to remove appmx‘mate,y 19 million intatives through 2016 is ethnicaly dverse donations and other ntatives around

pounds of polystyrene from the waste stream annually. the world

Significant Recognitions.

. Currently, 86% of Dunkin’ and 85% of Baskin-Robbins U.S. packaging is made

from renewable, recyclable and/or certified materials. We continue to work with 1SS Accolades DJSI AList 3 FTSE4Good | Working Mother
our suppliers with the goal of getting to 100%. Highest Member o P Water | Corporate Responsiiity| Index member | 100 Best Company
and Social Qualty | North American and | and CDP Climate | magazine’s 100 Best
Scores Word Indices Ratings Corporate Ciizens
«  For plastic, increasing the recyclability and reducing our consumption is a top tings porats G

priority. We remain committed to finding a long-term sustainable alternative to our
single-use plastic packaging, including straws, that meets our guests’ expectations
and reduces environmental impacts.

+ We are committed to increasing the amount of recycled and certified content in our
packaging-since 2018 we have used only certified paperboard.

+ Since 2013, we have distributed over 6 million reusable mugs to Dunkin' guests
and continue to encourage our guests to bring in their reusable mugs. Over the
past two years, we served over 31.6 million beverages to our guests in reusable
mugs.

+ In2019 we launched stainless streel reusable straws in participating Dunkin' U.S.
restaurants. Our uniquely-branded pink and orange straws are made of high-
quality stainless steel, come four to a pack and include a cleaner brush and
reusable carrying pouch.

« Internationally, our restaurants in the European Union (EU) are moving to more
sustainable packaging per the EU single-use plastic ban. By April 2020, the United
Kingdom (UK) market will have transitioned plastic straws and stirrers to
sustainable alternatives.
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GENERAL MOTORS COMPANY THE GOODYEAR TIRE & RUBBER COMPANY

2

SPOTLIGHT ON KEY ESG INITIATIVES

Responsible Sourcing

At GM, we recognize that our impact goes beyond our walls to include our entire value chain, of which suppliers
make up a significant part. As a result, we seek to partner with suppliers who share our purpose and values.

P> Holding Our Suppliers Accountable

Our Supplier Code of Conduct and supplier contracts set forth expectations for ethical social, business, and
environmental practices; and our major suppliers must certify compliance. Beyond our Supplier Code of Conduct,
we outline our expectations for supplier conduct in purchase contract terms and conditions. These clearly state
our prohibition against any use of child labor or any other form of forced or involuntary labor, abusive treatment
of employees, or corrupt business practices in the supplying of goods and services to us. Furthermore, our
contracts lay out expectations for lawful compliance with data protection and privacy; wages; hours and
conditions of employment; subcontractor selection; anti-discri h/safety, and motor
vehicle safety. By choosing to do business with GM, our suppliers accept our terms and conditions, and for our
largest suppliers we also expect that they certify compliance with laws in the provisions of our contract.
Additionally, we provide our suppliers with access to the same communication tools—the AwareLine, Speak Up
For Safety, Global Response Incident Reporting and others—that our own employees use to raise concerns. We
also hold various webinars and provide external training to improve supplier operations, primarily in the areas of
environmental management, workplace conditions, ethics, and human rights.

SPOTLIGHT: ENHANCED FOCUS ON RESPONSIBLE COBALT SOURCING

As electrification grows in importance to our vehicle portfolio, so too does the focus on cobalt, which is used
in lithium-ion batteries. There are concerns around the use of child labor in the mining of cobalt, which would
represent a serious violation of our Supplier Code of Conduct and terms and conditions in supplier contracts.
Through our membership in the Responsible Minerals Initiative (‘RMI"), we are working directly and actively
on a cobalt subteam in the following areas:

> Piloting the Cobalt Reporting Template, which is based on the Conflict Minerals Reporting Template,
for suppliers to use in identifying cobalt refiners in their supply chain.

~  Conducting research on potential cobalt refiners and providing this information to the RMI team.

~  Continuing to conduct outreach to cobalt refiners, as they are identified, to participate in RMI's Cobalt
Refiner Supply Chain Due Diligence Assessment. This assessment is used to validate that cobalt refiners
have systems and processes in place to conduct due diligence in accordance with internationally
recognized frameworks.

»  Continuing to conduct due diligence of key GM Tier | suppliers to receive assurance from these suppliers
that responsible sourcing of cobalt is a top priority.
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CORPORATE GOVERNANCE PRINCIPLES AND BOARD MATTERS

GOODFYEAR.

coonfiean
SUSTAINABLE RESPONSIBLE @ADVANCED INSPIRING
i SOURCING OPERATIONS | =I MOBILITY CULTURE

Sustainabl

Sourcing | Over the last two years we've audited 99% of our sourced natural rubber for compiiance
with our Natural Rubber Procurement Policy, part o our comitment to responsibly sourcing
our raw materials and aligning with our policy fo audit al active natural rubber suppliers
every two years.

Our soybean oil technology has now replaced petroleum-derived ol in the tread compounds
of four tires — the new Assurance ComfortDrive, the Assurance WeatherReady, the Eagle
Enforcer All Weather, and the Eagle Exhiarate, which has been ranked by a leading
consumer magazine as #1 in the Uiira High-Performance All-Season tire category.

Responsible In 2019, we launched a brand-new learing experience around solation and Control of
Operations Hazardous Energy (-CHE), and rolled it out to more than 6,300 associates at 25 sites
globaly. We are also leveraging state-of-the-art sensor technology to conduct ergonomic
assessments in our manufacturing faciltes. This system helps us to identify and address
potential njury isks, which will help reduce the number of injuries in our faciltes:

2019 Serious Injury Rate: 0.02
2019 Total Incident Rate: 1.86

We continue to work toward reducing our environmental impacts. Since 2010, we have
reduced:

« Greenhouse Gas (GHB) emissions by 19%

« Water use by 14%

« Energy use by 18%

« Solvent use by 40%

Advanced Mobility Our biggest opportunity to reduce GHG throughout the e cycle of our ires comes from the

use phase. We've set goals to reduce roling resistance by 40% and tire weight by 9% by
2025 (from a 2005 baseline) in our global consumer tire portfolio. To date, we've reduced:

© Rolling resistance by 29%
© Weight by 6%
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HONEYWELL INTERNATIONAL INC.

s | PROXY
1 | summary

B KEY LEADERSHIP APPOINTMENTS - DEEP LEADERSHIP BENCH SUPPORTED BY ROBUST
SUCCESSION PLANNING AND KEY HIRES

« Tim Mahoney appointed as Senior Vice President, Enterprise Transformation. Mr. Mahoney has established a successful rack record in his
three decades of work I the aerospace industry, where he served 10 years as President and Chief Executive Officer of Honeywell Aerospace.

i his new role. Mr. Mahaney will sible for drving Honeywel's core s
processes, dats management, and systems to bstterserve customers while operating more eff

+ Mike Madsen appointed as President and Chief Executive Officer of Honeywell Aerospace in charge of running Honeywells largest
segment. Prior to his appointment, Mr. Madsen served as Vice President of Integrated Supply Chain for Honeywell Aerospace, where he was
responsible for the glabal supply chain and manufacturing footprint. Mr. Madsen has aver three decades of experience in the Honaywel
Aerospace bus|

+ Suresh Venkatarayalu appointed as Chief Technolagy Officer in charge of end-to-end new praduct development and intraduction
processes, including efforts to develop new, breakthrough technologies and software for the Industrial Internet of Things.

+ Jeff Kirbell appointed as Senior Vice President and Chief Commercial Officer in charge of driving organic growth by enhancing global sales
and marketing capabilites.

B> TRANSFORMATION INITIATIVES - HONEYWELL CONNECTED ENTERPRISE, INTEGRATED
SUPPLY CHAIN, AND HONEYWELL DIGITAL

+ Honeywell Connected Enterprise delivered double-digit connected software growth in 2019, The transition to a
Company s il 1 eat stagee, but 5 of 1. remendous sar s the rganizaion aunched  now sl of
including Honeywell Forge.

tware-industrial
ted offerings

+ Advanced our Integrated Supply Chain transformation to drive over 0.5 bilion long-term, run-rate savings, through impraved material
f procurement processes. In 2019, we further establisher

productivity, streamlined manufacturing footprint, and automat supply base
management strategies and optimized our manufacturing and distribution footprint,
+ Established the Honeywell Digital initiative to drive process improvement.digitization, and efficiencies across the Company. Honeywell

Digitalis the foundation to running the Company with
marketing and customer contact centers, reduced our ent 2 systems by
over 500 software applications, and cleansed 5.2 millon critical master data records. We also remain on tra
target of ~LO ERP systems by the end of 2021

making In 201

0 mm 1051, rationalized
Kt

rprise resource management (ER

hieving our long-term

+ Moved corporate headquarters to Charlotte, North Carolina, a city which will enable recruitment and retention of world-class talent to
support Hon strategic focus.

+ Executed a successful brand reputation as  p e s
attracting exteral talent, and engaging more employees through our #futureshapers campaign.

B YEARIN REVIEW - ANOTHER EXCITING YEAR THAT POSITIONS US WELL FOR THE FUTURE

1n2019,w

igain executed on our commitments et
exceodad al financial commitments, gave back fo our communites, and upgraded the working experience or our mplayeas Wil our work
in our communities, for our customers, far our employees, and for aur shareawners i nat over, we are proud of the outstanding achievements
thraughout the year.

TR I CEIR
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INTEL CORPORATION

I?_?rl MANUFACTURED CAPITAL

We are an integrated device manufacturer (IDM). Unlike many other semiconductor companies, we primarily design and
manufacture our products in our own manufacturing facilities, and we see our in-house manufacturing as an important advantage.
We continue to develop new generations of manufacturing process technology as we seek to realize the benefits from Moore's

Law. Realizing Moore’s Law results in economic benefits as we are able to either reduce a chip's cost as we shrink its size, or
increase functionality and performance of a chip while maintaining the same cost with higher density. This makes possible the
innovation of new products with higher performance while balancing power efficiency, cost, and size to meet customers' needs.
Our ability to optimize and apply our manufacturing expertise to deliver more advanced, differentiated products is foundational to
our current and future success.

We improved our 10nm factory production, yield, and volume during 2019, and launched 10th-generation Intel” Core™
processors, our first 10nm volume product, and Intel” Agilex™, our first 10nm FPGA. We expect to deliver initial production
shipments of our first 10nm-based Intel” Xeon” Scalable product, Ice Lake, in the latter part of 2020.

We are on track to deliver our first 7nm-based product, a data center-focused discrete GPU, at the end of 2021. We are
approaching next-generation process nodes with a focus on striking an optimal balance between schedule, performance, power,
and cost and will continue to drive intra-node advancement.

NETWORK AND SUPPLY CHAIN

We previously announced multiple manufacturing site expansions with multi-year construction activities that began in 2019 In
addition to expanding our own manufacturing capability, we are increasing our use of foundries to enable our differentiated
manufacturing to produce more CPU products. We use third-party foundries to manufacture wafers for certain components and
leverage subcontractors to augment capacity to perform assembly and test in addition to our in-house manufacturing, primarily
for chipsets and adjacent products. As we considered the estimated $300 billion TAM! opportunity ahead of us, it was imperative
that we prepare our global manufacturing network to be responsive to changes in demand. However, despite increasing 14nm
wafer capacity, we did not see a commensurate increase in client CPU unit volume as wafer capacity was largely consumed by
increases in modem and chipset volumes, and unit die sizes. Our focus on capacity expansion and meeting customer expectations
is critical as we move into 2020,

We have nine manufacturing sites—six
are wafer fabrication and three are

assembly/test facilties. The map marks Avcona retand Malayia
our manufacturing sites and the - NewMexico [sraet Chengau- [ V"™
countries where we have a significant ongon oatian

R8D or sales and marketing presence.

The majority of our logic wafer
manufacturing is conducted in the U.S, et %
We incur factory start-up costs as we osiotdvid
ramp facilities for new process Piemerivid
technologies. We ramped the 10nm

process node in Oregon and Israel in

2019, and began production in Arizona

in our 2020 fiscal year. We also

expanded our memory facilities in Dalian,

China,

Our manufacturing facilities are primarily used for silicon wafer manufacturing of our platform and memory products. These
facilities are built following a “copy exactly” methodology, whereby new process technologies are transferred identically from a
central development fab to each manufacturing facility. This enables fast ramp of the operation as well as better quality control.
These wafer fabs operate in a network of manufacturing facilities integrated as one factory to provide the most flexible supply
capacity, allowing us to better analyze our production costs and adapt to changes in capacity needs.

In 2019, we ramped 96-layer 3D NAND technology and prepared to begin manufacturing our 144-layer 3D NAND technology in
20201n our facility in Dalian, China. The next generation of Intel” Optane™ technology and SSDs are being developed in New
Mexico following the sale of our non-controlling interest in IMFT to Micron on October 31, 2019, We will continue to purchase
product manufactured by Micron at the IMFT facility under established supply agreements.

? Source: Intel calculated 2024 TAM derived from industry analyst reports,
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IBM

U.N. Sustair 1BM

Adopted in 2015, the 17 U.N. Sustainable Development Goals (SDGs) establish a framework to build an inclusive and sustainable
world and provide an opportunity for 18M to build upon i cross section of

governments, and the social sector. 18M s uiquely positoned to contribute wwzrds the achievement of the 17 SDGs. mmugh
the proactive management of the Company's internal
diversity and inclusion practices, and most importantly, the o producls Lolutions, andsenvices that oM offers o lonts

Products, Services and Solutions Supply Chain

iR aert i

B

safer food chains, smarter agriculture, improved water 1BM addresses ind social

management, faster drug development - these are justafew  aspects of the Company’s global supply chain, which includes
of the goals that technologies such as artificial intelligence  more than 13,000 members. The Company maintains a robust
(A1) and the Internet of Things are helping to achieve. supplier diversity and responsibility program:

Whether through partnerships with social organizations or by
collaborating with innovative clients, IBM is helping to enable
awide range of solutions designed to improve lives. This
includes: - 18M spends billions of dollars with global diverse first-tier

suppliers.

- 18M's direct suppliers are required to comply with the
Responsible Business Alliance Code of Conduct.

- Watson Decision Platform for Agriculture which is
providing Al-driven insights for the agriculture ecosystem to

Social Impact
support greater food quality and sustainability. i

A 5 iy
 The United Nations Development Programme is working
with TBM Research to apply the latest advances in Al text I!ﬂ |
analysis and machine learning to automate this rapid -w
tegrated tand

sustainably. I o | 8 Bt
Workplace Diversity and Inclusion 20: I'

R oo [1 13

o

1BM's workforce diversity and inclusion programs are helping
to promote fairness and equality. Diversity & Inclusion
Executive Councils, led by IBMs most senior leaders, are
creating an equal opportunity workforce that celebrates
diversity, inclusion, and innovation, and over 250 employee-
led Business Resource Groups bring together I8Mers from
over 50 countries around a shared interest in equality.

Social impact s built into our business. We apply our
technology and talent to make a positive impact - through our
operations, in our practices and by taking clear stands on
issues that matter. This approach, in which technology is used
to benefit society, builds on the legacy of IBM’s leadership in
social responsibility. That's what #GoodTechIBM means.

Environmental Programs

+ 220 P-TECH schools across 24 countries with 600 industry
IBM’s environmental initatives align with the U.N. SDGs, partners,

ranging from our programs to conserve energy, water, and
other resources; to our commitments to source renewable
energy; to the way we design our products to be reused,
recycled, and disposed of properly at the end of their useful
lives; to how we prevent pollution from our operations.

+ Hundreds of millions in global contributions, including
technology and IBMers’ time, invested annually to address the
world's greatest challenges

A " tIBM:
https:/fwww.ibm.comyit

be found at
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MOTOROLA SOLUTIONS, INC.

ps:

Governance & Compliance

12019, we began reporting ESG mattersto  »  We reduced water use by 8% since  We are an active Responsible Business
the Governance and Nominating Comittee 206, Aliance (RBA) member, supporting the
of the Board. * We reduced waste production by 29% :::L‘[:i‘y”g “LW:"*:}":“: the global
This year we introduced the Trust Center to since 2016, °e ply ¢

give our customers more information about
how we protect their data. For more details

We conduct regular independent social
and environmental risk management

We introduced a new greenhouse gas
emissions tracking tool in 2018 to report

sit: htps://www.motorolasolutions com/ audits.
amore accurate profile of our emissions,
en_us/about/trust-center.html
« W conduct separate independent audits
We set a target to reduce our Scope 1
We have a number of critical polcies that of higher risk suppliers, with report

and Scope 2 Greenhouse Gas Emissions

by 38% by 2027

ensure we do business the right way. sharing via the RBA.

+/ Our Board of Directors Principles of We completed 218 supplier assessments
onduct in 2019, including suppliers representing

95% of direct material supply chain

spend, based on current reporting

+/ Our Supplier Code of Conduct standards,

/ Our Code of Business Conduct

/' Ethics and Compliance Training

We promote supplier diversity by

ensuring that businesses owned by

women and other underrepresented

groups are included in our supplier
sel

 AntiBiibery Training

/ Anti-Harassment Training

/ Whistleblower Protection Policy

We developed an Anti-Human Trafficking
Statement and Compliance Plan

Our Audit Committee oversees ethi

We routinely conduct internal audits on
ethical standards.

For more information on our robus
corporate goverance s
pages 7-15.

For more information on our commitment to corporate responsibility, please see the 2018 corporate responsibility report at
htt
2019 corporate responsibilty report is expected to be is:

cr/2018_corporate_responsibility_report v pdf, the
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NIELSEN HOLDINGS PLC

THE BOARD OF DIRECTORS AND CERTAIN GOVERNANCE MATTERS

« I 2019, we reaffirmed our commitment to human rights through the third iteration of our Global Human Rights
Guidelines. We also provided optional internal training for associates to learn more about how protecting
human rights is part of everyone’s job.

« We published new thought leadership and complementary content throughout 2019 about consumer
preferences regarding the sustainabiliy attributes of the products they purchase and the media channels that
sustainable consumers utilize.

Wielsen Green

We remain focused on creating more sustainable outcomes by leveraging operational efficiencies and harmessing
the power of our employees' contributions. We continue to actively manage our impact on the environment in part
through Green Teams, our employee engagement program.

+ In 2019, 1,500 employees participated in Earth Week activities over five days in 31 countries. Our associates also
volurtteered over 2,000 hours across more than 59 projects in celebration of our second World Cleanup Day.
« We were included on JUST Capital's and Forbes list of the “Top 33 Companies For the Environment” in honor of
Earth Day 2019,
« In 2019, we worked with a third-party to conduct our first greenhouse gas (‘GHG") value chain assessment to
understand our global supply chain footprint
+ We also further integrated the findings from our 2018 global climate risk assessment into our business and
operations
Supply Chain Sustainability

We recognize that our institutional spend with suppliers around the world comes with risks and impacts tha are of
concern to our company and our stakeholders - risks relating to climate change, energy use, human rights, confict
minerals and data privacy and security, among others. Like the immense purchasing power of individual consumers,
5 a global company, our institutional spend of over $2 billon can be a demand signal in the marketplace. Our
Supply Chain Sustainability program had a productive fourth year in our goal to maintain a best-practice program
with these responsiilities and opportunities in mind
« At the end of 2019, Nielsen had 437 impact sourcing jobs- jobs which bring workers above the global poverty
line- in our supply chain, a 28% increase over our 2017 baseline. We continue to move towards our 2020 goal of
500 impact sourcing jobs.
Meaningful supplier engagement is the primary means by which we collaborate with suppliers to meet our
programs sustainabilty goals. We do this through measurement and disclosure, engagement, continuous
improvement and capacity bulding with over 100 of our largest strategic suppliers. In 2019, we further
embedded ESG management of our supply chain into procurement systems by adding several required
questions on ESG performance to our supplier regitration process,
+ Our supplier diversity program in 2013 exceeded our goal for the year of over $100 million spent with diverse-
owned businesses.

Nielsen Cares

Nielsen Cares mobilizes our data, expertise, and associates to positively impact the communities in which we live
and work around the world. Since 2010, Nielsen Cares programs have aimed to commit Nielsen resources and time
10 s0cial causes where we can make a difference as we seek to help shape a smarter market and drive one media
truth. Our employees share skill, time, data, and insights through our volunteering and our in-kind giving programs.
« Al Nielsen associates have 24 hours of dedicated volunteer time to use annually to volunteer in their
communities around the world. As of July 2019, our employees had logged 370,000 volunteer hours since 2016,
surpassing our public goal to volunteer 300,000 hours from 2016 through 2020. In 2019 alone, our associates
around the world logged more than 131,000 volunteer hours. In our 2019 survey of Nielsen volunteers, 76% of
our employees reported that volunteering helps them connect to our mission and purpose.
n 2019, almost 24,000 employees in g2 countries volunteered on our eighth-annual Nielsen Global Impact Day
through more than 1,500 events,

nicl
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PROLOGIS, INC.

Compensation Discussion and Analyss

Our unique business model is designed to meet our customers’

evolving needs.

® Our business model centers on our customers, who need well-located, high-quality logistics space in the world’s busiest
‘consumption markets.

= The combination of our global reach, significant development platform and size and scope of our strategic capital
business puts us in a unique category among REITs.

Leasing Operations

Exceptional
Development Performance

&Scale
Strategic Capital

Customers need modern facilities Cust increasingly global ur iness builds
in the heart of the world's busiest as 80% of our top 25 customers lease fes in the locations
consumption centers. space from us on multiple continents.  customers want to be.

{

OUR FORWARD-LOOKING INVESTMENT STRATEGY STAYS AHEAD OF THE DEMANDS OF THE MODERN
SUPPLY CHAIN AND E-COMMERCE. WITH RESULTS.

We have an unparalleled portfolio of rreplaceable assets. e OUtperformed our Rerm peer average.

60% 50% 103%

of our U.S. portfolio is positioned for next day or same day  greater earnings per sharell)  greater Core FFO per sharet!
delivery to the largest consumption markets.

Prologis Proxy Statement | March 20, 2020 a7

64

—

EDITION | GUIDE TO EFFECTIVE PROXIES

ON SEMICONDUCTOR CORPORATION

The Board of Directors and Corporate Governance

helping to publicize and build a legacy of charitable grant giving and employee volunteerism in our
communities where our employees work and where we do business. The Foundation, through its board of
directors, will direct and oversee the giving of dollars that in previous years funded the GCG Program.

Recognition. Our performance and reoognmon in CSR s a festament fo our commitment to corporate
citizenship, supplier diversity and inclusion, and social impact. Our
recent accomplishments include the following:

« Named one of only four global semiconductor companies included in the North America Dow Jones
Sustainability Index (DJSI) for the second consecutive year

Listed on Barron's 100 Most Sustainable Companies in the U.S. for the third year in a row

Achieved an outstanding score from EcoVadis, an online platform that measures the quality of a
company's CSR management system based on environment, labor and human rights, ethics, and
sustainable procurement, placing the Company in the top 1% of the 661 global companies assessed by
EcoVadis in the electronic components and boards industry

Recewed the "Prime” designation by 1SS-Oekom, a rating reviewed by 6,300 issuers that provides a
materi social, and

Listed on the Corporate Knights Clean 200 for 2020, which ranks the largest publicly listed companies by
their total clean energy revenues

Named to the 2020 Bloomberg Gender Equality Index in recognition of our transparent disclosure
practices and overall performance across the framework's five pillars of female leadership and talent
pipeline, equal pay and gender pay parity, inclusive culture, sexual harassment policies, and pro-women
brand

We are honored to be recognized by Dow Jones, Barron's, EcoVadis, ISS-Oekom, Corporate Knights (Clean
200), and Bloomberg, among other leaders in our industry and around the globe, and will continue our efforts
to embed socially responsible practices in our business operations.

Environmental Sustainability. We are committed to a greener world. We keep sustainability at the forefront
of our operations by enacting policies designed to reduce and minimize our carbon emissions, consumption of
energy and water, chemical usage, and waste generation. We have invested in our goal of sustainabilty
excellence by improving our engineering and administrative controls related to environmental pollution
control, using state-of-the-art technology to treat air and industrial wastewater emissions, and offering
extensive training to our employees who are charged with carrying out our sustainabilty objectives. In 2019,
we implemented over 72 individual projects focused on energy conservation, waste reduction, chemical
recycling, material optimization, and water conservation allowing the Company to save an estimated
$10.8 million.

Supply Chain Responsibility. Actively managing our supply chain creates business value for ON
Semiconductor and our customers by helping us reduce risks, improve product quality, achieve environmental
and social goals, and raise the overall performance of our suppliers. At least every three years, we complete
supplier audits or assessments on our major corporate or manufacturing site suppliers using the RBA Code
standard. Additionally, we ask our major suppliers to sign a statement of commitment to the RBA Code and
the ON Semiconductor Code of Business Conduct and offer expanded training and capacity-building
programs with our suppliers. We actively collaborate with others and lead industry initiatives on key issues,
such as advancing responsible minerals sourcing, addressing risks of forced and bonded labor, and
improving transparency around climate and water impact in the global supply chain.

Diversity and Inclusion. Building an inclusive workforce, industry, and ecosystem is critical to helping us
attract and retain the talent needed to advance innovation and drive our business forward. As a company, we
celebrate differences and promote an inclusive environment by valuing the contributions of all employees, and

38 ON Semiconductor Corporation 2020 Proxy Statement

SALLY BEAUTY HOLDINGS, INC.

* Our new distribution center in Texas has energy saving features that should result in substantial energy
reduction, such as high-flow air rotation units, motion sensor LED Iwghls and R-19 value insulation in the roof.

We installed centralized energy management systems for and heating in 64 stores and, on average,
realized 34% reduction in energy per store. Based on the soccosdul pilot, we will be implementing the energy
conservation program in 200 stores, targefing those with the historically highest energy usage.

This year, we launched “SBH Going Green”, our company-wide effort to be a better corporate citizen by
reducing waste and conserving energy, thereby enhancing the sustainability of our planet and the communities
in which we operate. This inifiaive includes:

removing plastic bags from Sally Beauty, CosmoProf and Armstrong McCall stores (s
~104 million plastic bags from landfills per year);

eliminate

removing Styrofoam cups and lids from SBH Corporate Headaquarters (will liminate ~280,000 pieces of
Styrofoam from landfils per year); and

launching a cardboard recycling program af $8H Corporate Headquarters (~5-7 fons of cardboard per
year.

Product Development and Sourcing: We continue to make progress toward our long-ferm sustainability goals
by using best practices in product development and sourcing. All finished formulas in our owned-brand products are
crueltyfree, i.e., not tested on animals. Most (90%) of our owned-brand products are vegan and we aim to have at
least 95% of our owned-brand products be vegan in fiscal year 2020. Our Company strives to avoid product
formulations that contain parabens and phthalates.

Diversity and Inclusion: Diversity and Inclusion are at the heart of our Company — at the Board level,
throughout our global workforce, and in our shared commitment fo serving a diverse customer base and
their communities.

At the Board Level: Our Board's composition shows the Company’s commitment to diversity and inclusion.
Board level diversity has enhanced our Company’s boardHevel experfise and broadened its viewpoint. Having
diverse voices on our Board sets the tone to encourage leaders at all levels of the Company fo listen to the
concerns of our workforce and customers alike. By listening to these voices, and responding accordingly, we are

continuously evolving as a socially responsible corporate citizen and are maintaining our long-term
sustainability.

Our Board’s inclusive composition and practices are being noticed and championed by others, as noted on
page 17.

In Our Workforce: Our Company is 92% Female and 48% racially/ethnically diverse. In 2019 Forbes
named our Company one of America's Best Employers for Diversity

« 1n 2019, the Company established a Diversity and Inclusion Committee to ensure all associates feel
their views, cultures and beliefs are recognized, respected and included and fo provide our associates with
internal advocacy and support. We recognize the value of diversity and inclusion within our feams o drive
the success of the business, as our associates should — and do — reflect the various qualities of our
customers and what they desire and expect from our Company.

We scored 75 out of 100 on the Human Rights Campaign’s annual Corporate Equality Index
(CEl), which measures and rates workplaces based on LGBTQ equality with respect fo policies and
benefits. The Company anticipates making additional adjustments during FY20 fo improve our rating

In Our Customer Base: Our customers span the entire continuum of gender and ethnic diversity. We sell
products fo treat and style every kind of hair; we deliver  failored assortment of beauty products that serve the
local communities where our 4,150 U.S. and Canadian stores are located. Serving the diverse demographics
and needs of our customers drives a culture and workforce that embraces and reflects the communities we serve.

wnesallybeayholdings.com 19
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TERADATA CORPORATION

Corporate Responsibility and Sustainability

* Our hiring managers and our talent acquisition team are committed to ensuring a diverse slate of candidates for all
job openings. In 2020, there will be additional focus on inclusive hiring practices, including inclusive interviewing
skills for recruiters and hiring managers and ensuring neutrality in job ads and recruiting materials to improve the
overall candidate experience. We also maintain ongoing relationships with several on-campus recruiting
departments at top colleges and universities around the world. Additionally, we have diversity hiring goals for our
summer internship programs, inviting perspectives from a wide range of diverse future leaders,

“ We believe that our employees are the foundation of our Company and strive to provide an environment where they
can successfully integrate professional and personal responsibilities. We promote policies and programs that
support working familles, such as our flexible time off policy, which allows U.S. employees unlimited paid time off for
vacations or personal needs, our generous paid sick time policy, and paid parental leave for both new mothers and
fathers following the birth or adoption of a child.

- Our Inclusion Communmes provide networking, mentoring and learning opportunities for all employees. These

rovide meaningful for our employees and are focused on inclusion
and diversity goals related to fostering an inclusive workplace, attracting a diverse workforce, and enabling outreach
to our communities and customers. Our Inclusion Communities include Teradata Pride, Terabytes, Women of
Teradata, Blend India, and the Teradata Alliance for Black Employees.

* In 2019, we featured an Inclusion Speaker Series, bringing in experts and keynote speakers to surface topics that
may be potentially challenging, difficult or complex in order to help our employees begin to have dialogues that will
lead to broader understanding and inclusion practices.

* Weare collaborating with the United Nations Global Compact, Athena and the New York Academy of Sciences 1o drive
business awareness of the fundamental workforce diversity and help companies achieve gender equality by 2030.

« Through our commercial and government supplier mversmy programs, we seek to integrate supplier diversity into all
areas of procurement by identifying, partnering with and purchasing from small businesses and minority and
women-owned businesses to support their growth and development

Sustainable Practice:

+ Products - We design technology for the future, and the future demands powerful analytic solutions that are
intended to meet increasingly stringent standards to support the earth's precious resources, including efficient
usage of power and water, as well as space efficiency. Therefore, we focus on providing customers with
bestein-class products that are not only highly scalable, but environmentally sustainable as well. To that end, we
continuously search to find and leverage technology aternatives that can improve performance-per-watt, reduce
cooling requirements, and shrink floor space needs in data center requirements as part of our product design
initiatives. For the tenth consecutive year, Teradata was named to the Dow Jones Sustainabilty North American
Index for the Software and Services industry.

* Supply Chain - Our suppliers and business partners are expected to meet or exceed the standards of our Code of
Conduct which includes adherence to ethical, responsible and environmentally sustainable business practices with
respect 1o al of their Teradata-elated activties. We have also established a managed inventory program that requires
suppliers to ship bulk quantities of product to local hubs near our manufacturing site, rather than discrete customer
shipments. This not only reduces our inventory costs, but also greatly reduces the environmental impact of our
manufacturing supply chain. In addition, our Confiicts Minerals Policy prohibits Teradata, its subsidiaries, employees,
and suppliers from utizing conflicts minerals sourced from forced labor, child labor, slavery, or violence in the region
of the Democratic Republic of the Congo in Africa or those who perpetrate or support such human rights abuses.

+ Faciites - We have designed ou asiltesto recuce Teradata's lmpacl and iany
programs in the areas of ling and n that get o job
done whl using and e-using resouces at e most ffiint level possile. From prining all orporate busiess cards
on stock that is 100% recycedpost consumer waste maleril o recycling sl of our norhazardous waste and providing
100 charging stations for San Diego toinstaling a
system to optimize efficiency in lighting and HVAG systems, to sending our annual report and proxy statement
electronically to paper usage, we adopt policies and procedures at every opportuny.
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VICI PROPERTIES INC.

CORPORATE GOVERNANCE MATTERS

CORPORATE In 2019, our Board of Directors adopted a Corporate Social Responsibily Policy to et forth the Company's
SOCIAL policy to contribute to economic, and

RESPONSIBILITY  [ERSSHAS tivites regardless within the scope of our

pPOLICY consistent with applicable laws and regulations, and our Code of Business Conduct. The Corporate Social

Responsibilty Policy covers, among other things:
environmental sustainabilty;
Iabor, health and safty;
human ights and human traffcking;
compliance with applicable governmentallaws, rules and regulations;
business ntegrity and antimoney laundering;
engagement ofstakeholders, inluding stockholders, employees and our tenants; and

considerations relating to suppliers, including, where available and feasible, a commitment to work with
suppliers to advance minority and businesses.

Our Board of Directors approves material changes to the Corporate Social Responsibility Policy.

RESPONSIBLE In 2019, our Board of Directors approved Responsible Supplier Principles, designed to outline our expectations
SUPPLIER for responsible business practices of our third-party suppliers. The Responsible Supplier Pinciples include our
expectation that our third-party suppliers:

PRINCIPLES

comply with all applicable laws and regulations;
have a commitment to  diverse workplace;

institute and enforce policies pronibiting harassment and discrimination;

prohibit forced abor and abuse oflabor, including human traffcking;

prohibit child labor;

comply with all applcable local and national wage, work hours, overtime and benefits laws; and
support environmental sustainabiity and busness integrity.

Our Board of Directors regularly reviews the Responsible Supplier Principles for changes in our business and any
legal or regulatory requirements.

ILIEUTIOIIIL® oo soard of Directors has adopted a Whistleblower Policy, which establishes procedures for i) the receipt,
POLICY & retention and treatment of complaints regarding improper or questionable accounting, nternal accounting
HOTLINE controls or auditing matters Involving the Company, and (i) | anonymous submission of such

complaints by employees of the Company. In order to faciitate the subission of such complaints, we have
implemented a and website are operated
by and are available for complaints,

and website. The

Availability of Corporate Governance Materials

You are encouraged to visit our website toview or our Corporate

committee charters, Code of Business Conduct, Corporate Social Responsibilty Policy and Whistieblower Policy. The information found on, or
accessible through, our website is not incorporated into, and does not form a part of, this Proxy Statement o any other report or document
we file with or furnish to the SEC. You may also obtain, free of charge, a copy of our Corporate Governance Guidelines, committee charters,
Code of Business Conduct and Corporate Social Responsibility Policy by directing your request in writing to Secretary, VICI Properties Inc., 535
Madison Avenue, 20 Floor, New York, New York 10022. Additional information relating to the corporate governance of our Company is also.
set forth below and included in other sections of this Proxy Statement.
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UNIVAR SOLUTIONS INC.

Our 2021
Sustainability Goals

“We are building on our existing goals and
aligning them to the evolving chaltenges and
opportunities of responsible business

To read the Latest Sustainabilty Report. find it onling at
htps:/ v univarsolutions com/safety-and-sustainabily/sustainability/resources-reporting
website a shatl be. 3 partof this Proxy.

Statement or incorporated into any other filings we make with the SEC.

Global Responsibility Goals

2O
)fi Energy & Resource Ly Responsibl
Emissions Use @O Handling

Minimize our environmental impact by Embed the principles of advancing a Protect our people, communities, and
reducing energy usage and assaciated

emissions, globally.

@ fad) Sustainable
Safety Qo Supply Chain

Continuously improve our proud safety

circular economy into our practices environment by leading 3 “Zero Release’

culture to minimize major releases.

ﬁ Equality,
-@- Diversity and

2 N
Inclusion

Lead on transparency in the supply chain  Demonstrate our commitment to
record, protecting and aswe

demonstrating we are serious about

ge and influence
the environmental and social impacts of

providing equal and equitable
opportunities to all employees through
training, education, and an inclusive
culture

safety. our suppliers.

Univar Solutions’ approach to better business

Univar Solutions approaches the global issues surrounding sustainability in business with the mindset that it is Our Home, Our
Responsibility. The global sustainability goals first set out in 2017 remain the cornerstone of our global efforts to embed more
sustainable practices across our business. Our goals, on our six key areas of responsibility, run to 2021 with performance evaluated
through our specific, measurable, achievable, realistic, and time-bound targets.

Our goals were designed to be relevant to the key aspects of our business where we have the potential to influence our economic,
environmental, and social impacts and those of our wider supply chain. Through improving the efficiencies of processes across our
operations, embracing derived from

facilitating a responsible organizational culture, and
‘working on innovative ways to further sustainable chemical distribution, we remain confident in our ability to achieve these goals,

Total of 03 pages in section

WELLS FARGO & COMPANY

Our Broader Role and Engagement with Stakeholders

Our Suppliers

We believe our suppliers and their actions are an extension of our own actions and reputation. We expect our suppliers to
demonstrate strong values and ethical practices and to respect human rights. In addition, as we focus on the needs of
diverse markets, expanding our work with diverse vendors and suppliers becomes essential.

+ For 2019, Wells Fargo achieved its sixth consecutive year of spending over $1
billion with certified diverse suppliers Focused on Needs

 We recognize the opportunity that working with diverse business owners presents of Diverse Market
and are working to grow our diverse supplier pipeline ~ We spent 11.3 percent of Segments
our controllable spend in 2019 with diverse suppliers, and continue making
progress toward achieving 15 percent of our procurement spend with diverse
suppliers by 2020; and a key success was the Hudson Yards Development
Project in New York Gity where Wells Fargo spent $145 million, or 45% of the

We strive to be a leader in
supplier diversity

build out, with local diverse suppliers For 2019, Wells Fargo
+ We were recognized as one of 159 companies to the CDP Supplier Engagement achleved its sixth
Leaderboard based on our work to encourage our suppliers to demonstrate their x;ﬁ‘:‘" Y’;:"'
commitment to environmental sustainabilty. ek ]
+ We maintain a supplier diversity code of conduct that reflects our addtional suppliers

expectations of our suppliers through complimentary programs related to fisk,
information security, and corporate responsibility

Our Communities

We understand our role as a community partner and the positive impact we can have on society, local and global
economies, and the environment. We seek to make positive contributions to every community we serve—through our
products and services, operations, and our philanthropy. The following are ways that we give back to our communities
through philanthropy, community outreach, and volunteerism

* We committed $1 billion in philanthropic capital to address the U.S. housing

affordabilty crisis through 2025 Contributing to
o B
- We invested $455 million in grants in the last year, funding | Our
1o deliver programs at scale and nonprofits that specifically address the needs of We launched a new.
local markets, in order to unlock economic opportunity for people and philanthropic strategy

communities to benefit underserved

+ Our employees generously volunteered 1.9 millon hours in their communities in
2019, making these communities stronger for everyone and improving lives Frln
 Wells Fargo's NeighborhoodLIFT® program assisted more than 3,300 programs
homeowners by offering homebuyer education plus down payment assistance
gpmms scrose 2 dgzen w:mvul‘vmess |n:\udmg‘Lo; Ang:‘ele:', fas:mg:rk DC. a‘l;‘d n June 2019, Wells Fargo
rince George's County; Houston; Sacramento; Omaha, Nebraska; Baltimore; the  gre 008 £005 T LS9
state of Alaska; Dallas and Fort Worth, Texas; Newark and Essex County, New of $1 b

ion in philanthropic
Jersey; the state of Montana; Pittsburgh and Allegheny County, Pennsylvania; capital to address the U.S.
and Portiand, Oregon housing affordability crisis
* We made a $10 million grant to the National Association for Latino Communit through 20;

Asset Builders to support growth-oriented lending to minority-owned businesses

across the U.S.

+ Through our third annual Holiday Food Bank program, we provided 65 million meals and donated $6.5 million to
Feeding America

+ We have provided approximately $49 billion in financing to sustainable business and projects since 2018, toward our
goal to invest $200 billion by 2030 to accelerate the transition to a low-carbon economy

We have a long-standing history of providing support for our communities when disaster strikes; we made a $400,000
donation to help Californians recover from the recent devastating wildfires

2020 Proxy Statement 5
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6. Human rights

This is a broad topic, generally described as rights inherent to all human beings, regardless
of their race, gender or preference, nationality, ethnicity, language, religion or other status
or affiliation. These include the right to life and liberty, freedom from slavery and torture,
freedom of opinion and expression, the right to work and education, and more.

It might be assumed that individual companies adhere to these principles to attract and
retain their workforce. As with “supply chain” considerations above, increasingly companies
are expected to ensure — and report on — their extension of these principles to others in
their supply chain.

ABERCROMBIE & FITCH CO. ALCOA CORPORATION

Proxy Summary coninces)

and Social
We operate and invest in our business with a focus on the long term, which requires taking into consideration N
environmental and social matters that are important to our stakeholders, including our customers, our employees and Community v Alcoa actively participates in every community in which we operate through
our partners. In our efforts to create positive impacts within our organization and on communities around the world, we Engagement partnerships to address local needs in a sustainable manner. One of our goals is
have implemented practices and established targets to promote environmental and social stewardship. A few stimulating economic activity at the local and regional levels to enable improved

environmental and social highlights are as follows: qualtty of lfe for employees including by:

+ providing stable, fair-paying jobs;

v Established Corporate Social Responsibility ~ + Designated as a best place to work for the
Committee of the Board in Fiscal 2010 LGBTQ+ community for the 14th consecutive * procuring goods and services from local suppliers when possible; and
year by the Human Rights Campaign + investing in community infrastructure, such as a hospital in Juruti, Brazil
' 58% of director nominees are diverse as to  Established sustainabilty targets through 2025 v In 2019, we completed approximately 10,000 hours of employee volunteering
gender andor ethnicity work in the communities in which we operate.
+  Participant in the United Nations Global ~/ 40% of senior leadership roles are held by v Our Indigenous Peoples Statement represents our continuing commitment to be
Compact women honest and responsible in dealing with communities where we operate and where
' Donated over $6.45 million in Fiscal 2019t +  Global associates volunteered more than 38,000 we actively manage closed sites.
charitable causes with the help of our partners, ours

Human Rights v We are committed to respecting human rights wherever we operate in the world
and have a Human Rights Policy.

The Alcoa Human Rights Council (the “Counci’) focuses on supporting human
fights programs based upon the Intemational Labour Organization's core

customers and associates

<

Refer to “Environmental and Social Maters" within this Proxy Statement for further discussion

Questions and Answers conventions and the United Nations Guiding Principles for Business and Human
Rights. The Council has sponsorship at the executive level and includes

Refer to the “QUESTIONS AND ANSWERS ABOUT OUR ANNUAL MEETING AND VOTING' section of this Proxy representatives from each business segment and key resource unit.
Statement beginning on page 85 for important information about the proxy materials, voting, the Annual Meeting, v Throughout 2019, we performed human rights due diligence in our operations in
ompany documents, communications and the deadiines to submit stockholder proposals and other pertinent Western Australia and our Alumar refinery in Brazil. We satisfactorily completed
information. Additional questions may be directed to Innisfree M&A Incorporated (‘Innisfree”), our proxy solicitor, toll- human rights risk assessments in the remaining operations in Brazil, the Baie

free at (888) 750-5834 or directly at (412) 232-3651. Banks and brokers may call collect at (212) 750-5833. Comeau smelter in Canada, the San Ciprian smelter in Spain, and our Mosjoen

smelter in Norway.

Proposal 1 — Election of Directors

Safety and Health v In 2018 and 2019, we had zero employee and contractor fatalities. Sadly, in
There are currently eleven directors serving on the Board, all of whose terms expire at the Annual Meeting :‘E;::;"Y 2020, a contractor died after an accident at the Pogos de Caldas facilty
On August 5, 2019, the Board, upon the unanimous recommendation of our Nominating and Board Governance v We strive to have zero fatalities and o lfe-threatening or life-altering injuries and
Committee, unanimously approved the increase in the size of the Board from ten to eleven directors and unanimously illnesses.
slecied Felx Cabulido o i o vecancy reale by e increase. M. Crbulldo was ecommnded o our orinating  Our OneAlcoa United for Safety initiative incorporates temporary workers,

oard Governance Committee s a result of a director search conducted by a third-party global executive search contractors, and visitors into our safety programs.
fim rtained by our Nominatng and Boerd Governance Gommites We have a safety strategy based on the use of reliable systems and a supportive
safety culture. A number of different programs are implemented under these

<

After over 12 years of service on the Board of Directors, James B. Bachmann's term on the Board of Directors will end

immediately prior to the Annual Meeting. Upon the unanimous recommendation of our Nominating and Board pillars, including:
Governance Comittee, the Board took action to increase the size of the Board from eleven to twelve directors effective +  critical safety risk management standards;
April 6, 2020. As a result, a total of twelve directors will be elected at the Annual Meeting + arisk-based audit program;

. cause analysis for i
critical control field verifications to assess if work is being conducted using

Upon the unanimous recommendation of our Nominating and Board Govemance Committee, the Board has

unanimously nominated Kerrii B. Anderson, Terry L. Burman, Felix Carbulido, Susie Coulter, Sarah M. Gallagher,

Michael E. Greenlees, James A. Goldman, Archie M. Griffin, Fran Horowitz, Helen E. McCluskey, Charies R. Perrin required safeguards; )

and N\ge\ Travis (auegelnen Ihe “Nominees") for election as dvreclers at the Annual Meeting. Each of Ms. Coulter and human performance training and the implementation of tools to prevent
‘Goldman wa mended to our Nominating and Board Governance Committee as a result of a director search deviations and minimize consequences when deviations occur, including the

oo oy it party g\ebal et sesrc et by our Nominating and Board Governance Committee. authority to stop work;

Directors elected at the Annual Meeting will hold office for a one-year term expiring at the 2021 Annual Mesting of a safety leadership standard;

Stockholders (the “2021 Annual Meeting") or until their respective successors are elected and qualified, subject (o prior safety leadership training

e, csignaton or removal The ndidual named s proxies i the form ofprosy soiced by the Boerd itand o ety cultins moasaremants: and

Vote the shares of Common Stock represented by the proxies received under this solicitation for the Nominees, unless v d

otherwiss nsiructod on the form of roxy. 115 xpecie hat aof the Nominees wilbe abl © sarv. However. f boore the integration of safety into talent management.

the eloction, o or more of the Nominees are unable {0 serv or for good cause wil ot serve, the proxy holders will

vote the proxies for d for any substitute by the Board, unless the Board

educos ing mamber of redors b be sleced I any substitute nominee(s) are designated, we will file an amended

proxy statement that, as applicable, identifies the subsitute nominee(s), discloses that such nominee(s) have

15 Alcoa
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AMAZON.COM, INC.

CAPITAL ONE FINANCIAL CORPORATION

Our Partners

Sales by independent third-party sellers—mostly small and
medium-sized business (SMBs)—make up more than half the
units sold in our stores. In 2019, we invested $15 billion in
infrastructure, services and tools, programs, and people to
enable the success of these businesses.

SMBS selling their products on Amazon have created more

than 830,000 jobs in the U S. and 1.6 million worldwide

SMBs not only sell their products in our stores, they also:

+ Run delivery companies. Amazon's innovative new
Delivery Service Partner program is helping entrepreneurs
build their own delivery companies.

+ Use AWS to run their businesses. AWS offers low cost, on-demand IT solutions to help startups build and launch their
applications and services.

+ Build Alexa skills. The Alexa Fund partners with outside developers to expand Alexa's skills and grow their own brands.

« Publish their own books. kindle Direct Publishing enabled over a thousand independent authors to surpass $100,000 in
royalties in 2019,

Amazon believes the people, workers, and communities who support our business should be treated with fundamental

dignity and respect. We respect and support the Core Conventions of the International Labour Organization (ILO), the ILO

Declaration on Fundamental Principles and Rights at Work, and the United Nations Universal Declaration of Human Rights.

Significant announcements in 2019 include:

+ Global Human Rights Principles. These ways of operating have been long-held at Amazon, and codifying them
demonstrates our support for fundamental human rights and the dignity of workers everywhere we operate.

+ Supply chain and supplier code of conduct. We require suppliers in our manufacturing supply chain and those
supporting Amazon's operations to comply with our publicly available Supply Chain Standards. In 2019, we disclosed a
supplier map for Amazon-branded products, including apparel, consumer electronics, and home goods.

Learn more at and

SECTION | - CORPORATE GOVERNANCE AT CAPITAL ONE

= Awards and Recognition. Our people, practices, and policies continue to be recognized by a wide range
of publications and benchmarking institutes. These awards are often based on what our associates say
about working at Capital One:

Fortune “100 Best Companies to Work For” Human Rights Campaign Foundation *Corporate
Equality Index" (100%)
Fortune “World's Most Admired Companies” CAREERS & the disABLED Magazine “Top 50
Employers’
Fortune "50 Best Workplaces for Parents” A *Best-of-the-Best Corporation for Inclusion” by the
National Business Inclusion Consortium
Fortune *100 Best Workplaces for Diversity Hispanic Association on Corporate Responsibility
(HACR) “Corporate Inclusion Index"
Fortune *100 Best Workplaces for Millennials’ Working Mother *Best Companies for Multicultural
Wormen"
G.1. Jobs(R) “Miltary-Friendly Employer (Bronze)” Working Mother *100 Best Companies”

Our Community

The community programs and partnerships we pursue integrate Capital One’s core strengths with the skills,
expertise, and experiences of others to make real and lasting change. We are a proud partner with a network of
nonprofit organizations and local leaders who enhance educational opportunities, provide job training, build safe
and affordable housing, deliver financial education and promote small business development.

424,000+ hours $60 million+ (in 2019) Recognized as one of
volunteered by our donated to nonprofits America’s Most Community
associates in 2019 that help build economic opportunity  Minded Companies in the
in our communities in the Points of Light Civic 50

Highlights of our community engagement efforts include the following:
FutureEdge. Through our signature FutureEdge program, we have invested $150 million in our
communities over five years to encourage job skills development for the 21st century; support small
businesses in their development; and provide financial education and money management support. As
part of our FutureEdge initiative, and through a combination of exteral partnerships and internal
programs including the Plano Mayor's Youth Intemship Program, our Card Contact Center's Catapult
program, and Partnership for the Future, we provide youth with access to 21st century professional
development and work opportunities, while also increasing the likelihood of their persistence to and
through higher education.
= In partnership with local public schools and organizations, our Capital One Coders program helps
middle school students develop a greater interest in science, technology, engineering and
mathematics (STEM) during a critical period in their education. Through the ten-week program,
Capital One associate volunteers teach students in schools across the country about problem solving,
teamwork, and the basic principles of software development and coding.

We provide low-interest, community development loans to Community Development Finance
Insttiions 1o help capitalize small business loan funds and provide matching funds in support of
small businesses. In addition, our FutureEdge grants support financial knowledge and skills programs
such as the Dress for Success Financial Education Program. Developed by Dress for Success and
funded by Capital One, this program provides financial coaching and education to women across our
Capital One Café footprint. In 2019, we held these programs in ten cafés nationwide and look towards
further expansion.
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CIENA CORPORATION

DANAHER CORPORATION

initiatives, rewards and
recognition to promote
these goals

Human Capital

Support Physical, Emotional, Financial & Social Wellbeing  Promote Inclusive and Diverse Workplace

« Competiive, fair and transparent compensation * Reciting outreach to extend diverse
rams that promote performance and growth of our representation
employees + Intemal networking and programming includes our
* Incentives tied to business and individual resuts Women @ Ciena group and our Black & African
+ Innovative and competitive benefit offerings Heritage @ Ciena group
« Flexible working opportunities + Regular and ongoing assurance of gender pay
« Parental, caregivers and adoption leave faimess
« Flexible paid time off in the U.S. and Canada « Mentoring programs.
+ Available education and support for all aspects of
personal wellbeing, including physical, emotional, Create Opportunities to Grow and Develop
. g:”‘l':"‘::"“ bvipietcont S « *Inside First" initiatives look at opportunities to
X EmpTuyee otk Purchsa Plan and secess to eaquity cultivate talent for new roles from within
« *Ciena Nex” program for early in career employees
compensation, which we have pushed deeper into the
and new graduate hirin
organization in fiscal 2019 « Management & Leadership Development Programs
offered to employees
Employee Recognition « Employee leaming and training initatives
« Annual Spiitof Ciena Awards 1o recognize employees + Supportfor continuing education through tuition
who best exemplify Ciena’s core values reimbursement
« “Applause’ program and Spot Awards to provide
recognition to employees throughout the year Recognition
« Patent Incentive & Distinguished Engineer Awards. + ~Great Fisce 1o Work carted inhe U5, Ind,
« Ciena Cares Awards recognizing employees and teams and Canads
who exemplify our commitment to communities and . Recognised as one of Fortune’s “Most Admired
volunteerism Companies” in 2017, 2018, 2019 and 2020

+ Regular satisfaction survey (ESAT) program

. Environmental & Community Outreach &
Human Capital Corporate Governance
Sustainability Support
Annually reviewed by our Wo belvo sustainabityls  We belve s mportantto W believe that good corporate
Board, our ‘people sirategy’ is more than a corpor: give back and promote governance and high ethical
Cosigned o oneure that we Fesponsivity —iea community outreachand  standards are an obligation to
continue o attract and retain fundamental part of ot support through corporate our investors, customers
e talont necessary 1o sxoauts  stralegy and key 1 achieving  ging,charfabls matching,and  and emplyses and essantsl
on our sirategic imperalives  our goals and success inour  robust employee volunteerism 0 Ciena's success
and business plans, and that markets i the communities n which we
we have well-aligned programs, live and work
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Corporate Governance

Danaher policy also prohibits Danaher directors and employees lincluding executive officers) from engaging in short sales of
Danaher Common Stock, transactions in any derivative of a Danaher security (including, but not limited to, buying or selling puts,
calls or other options (except for instruments granted under a Danaher equity compensation plan)) or any other forms of hedging
transactions with respect to Danaher securities.
Shareholder Right to Call Special Meeting. owning 25% or more of Danaher's outstanding shares may calla special
meeting of sharenolders. As discussed in more detail below, Danaher's Board believes that the 25% threshold strikes an
appropriate balance between avoiding waste of Danaher and shareholder resources on addressing narrow or special interests, while
at the same time ensuring that shareholders holding a significant minarity of our outstanding shares have an appropriate mechanism
t0 call  special meeting if they deem it appropriate.

Sustainability

Based on a materiality assessment that identified the intersection of Danaher's key strategic and sustainability goals, our sustainability
progrem is structured around three pillars: innovation, people and the environment. These three pillars are underpinned by a foundation
of integrity, compliance and sound governance. We drive company-wide sustainability initiatives where it makes sense to hamess
Danaher's scale, while leveraging the power of our decentralized operating structure by giving our operating companies discretion to
pursue sustainability in ways that best fit the needs of their particular stakeholders.

Innovation. At the heart of our sustainability efforts is innovation with purpose. In the spirit of our Core Value, Innovation Defines
Our Future, our teams work to expand access to healthcare in underserved areas, improve safety and protect precious natural
resources. Danaher spent $1.1 billion on research and development in 2019 and as of the end of 2019 held approximately 7,700
patents worldwide, underscoring our commitment to innovation.

People. Our People pillar focuses on our most valuable resource—and flows from our Core Value, The Best Team Wins. Our
programs and initiatives that advance our associates” safety, professional ambitions and personal growth, and strengthen the

munities in which we live and work, demonstrate our commitment to those who truly define our company. For example, we
have established five North American Associate Resource Groups (African Descent, Asian Descent, Latinx, LGBTQ and Womenl,
which are sponsored networks for associates of diverse groups to come together, share their experiences and receive support and
mentorship. In 2019, 92% of our employees participated in our annual engagement survey, and Danaher's scores improved on a
year-over-year basis in every survey area. Third parties have also recognized our progress, as Danaher was featured on the Forbes
2019 Best Employers for Diversity list, and in 2019 for the sixth year in a fow the Human Rights Campaign named Danaher one of
the Best Places to Work for LGBTQ Equality.

« Environment. \We are committed to reducing the environmental impact of our operations and products, and helping our customers
do the same. In Danaher's 2019 Sustainability Report, we reported for the first time on a company-wide basis metrics relating to
energy usage, greenhouse gas emissions, water usage, waste generation and recycling. In 2018, we began leveraging the power of
DBS to mitigate the environmental impact of our operations by deploying our first DBS environmental sustainability tools, focused
on reducing energy use and waste.

At the Board level, Danaher's Nominating and Governance Commiittee oversees sustainability and social responsibility, and this

responsibility is set forth in the comittee’s charter. At the management level, Danaher's Senior Vice President and General Counsel,

who reports directly to our CEO, has general oversight responsibility with respect to matters of sustainabilty and social responsibilty,
and is responsible for reviewing and approving Danaher's sustainabilty reports.

More information about Danaher's sustainability efforts is included in our latest Sustainability Report, available at
https:/jsustainabilty.danaher.com

Corporate idelines, Committee Charters and Code of Conduct

As part of its ongoing commitment to good corporate governance, our Board of Directors has codified its corporate governance
practices into a set of Corporate Governance Guidelines and has also adopted written charters for each of the committees of the
Board. Danaher has also adopted a code of business conduct and ethics for directors, officers lincluding our principal executive officer,
principa financial officer and principal accounting officer) and employees, known as the Code of Conduct. The Corporate Governance
Guidelines, charters of each of the Audit, Compensation and Nominating and Governance Committees and Code of Conduct are
available in the "Investors—Corporate Governance” section of our website at http:/jwww.danaher.com.
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FORTIVE CORPORATION

Corporate Governance

Inclusion & Diversity: Strategic Pillars

18D Matters: Increase overall Establish Fortive diversity
Create amore diverse representation of diverse talent acquisition strategy
Fortive through hiring, talent

Infuse 18D into talent

retention, and
management practices

development strategies

Everyone Owns Inclusion: Develop tools and. Unconscious Bias
Investinleaders, resources to drive workshops
managers, and allies to inclusive behavior
o N Infuse I&D into leadership
create an environment
programs
Wwhere everyone belongs
X Build processes and Global Career Framework
V4 \ i i systems design
all of us that enables for an inclusive .
1 § 5 Creation of OpCo I&D plans.
greater innovation for environment

customers and the world

For the second year in a row, we eamed a perfect score of 100% on the Human Rights Campaign Corporate Equality Index
(CEI). We're incredibly proud to share that an evaluation of our policies, benefits, culture, and general inclusiveness eared
us recognition as one of the “Best Places to Work for Lesbian, Gay, Bisexual, Transgender, Questioning, Queer (LGBTQ)
Equality.” Furthermore, our President and CEO signed the CEO Action for Diversity & Inclusion Pledge, the largest CEO
driven business commitment to advancing I&D in the workplace.

FREEPORT-MCMORAN INC.
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GARRETT MOTION INC

- FREEPORT-McMORAN
LETTER TO STOCKHOLDERS

Dear Fellow Stockholders,

O behalfofthe board of directors, thank you fr your nvestment and trusing us to oversee th long-term
success of Freeport-McMoRar

Our hearts go out to all affected by the current global health crisis. We are especially grateful to medical personnel
and all on the front lines helping those in need. Our company’s principal focus is on the health, safety and well-
being of our global workforce, their families and the communities where we operate.
Our management team has substantial experience in successfully navigating challenging conditions. We remain
confident about the importance of copper's role in the global economy and the long-term positive future for our
business that will benefit all stakeholders—our workers; the communities where we operate; our business partners
and contractors; governments where our resources are located; and you, our stockholders.
In 2019, we continued to build a strong foundation for long-term stockholder value as we advanced key
operational initiatives, enhanced our board composition and reiterated our long-standing commitment to
sustainable and responsible copper mining
Building on Strength. In the last year, our board and management team prioritized and advanced three key
operational initiatives to strengthen our cost position and enhance future cash flows and long-term value for our
stockholders. We remain on schedule to establish large-scale production from our high-grade, low-cost and long-
lived underground ore bodies at Grasberg; our Lone Star project in Arizona is expected to be commissioned this
year; and we are utilizing innovation and technology tools to enhance productivity and unit cost performance in the
Americas. These initiatives are expected to create value for our stockholders and advance our long-term strategy.
Enhancing Board C ition and Ongoing Director forts. Enhancing the composition and size of
our board remains one of our top priorities. Last year, the nominating and corporate governance committee led a
robust search process, detailed in this year's proxy statement. Through this process, we welcomed John J. Stephens,
Senior Executive Vice President and Chief Financial Officer of AT&LT, to our board and audit committee in October 2019.
Mr. Stephens brings a depth of experience in accounting, financial planning, corporate development, auditing and
technology that complements our skillsets and experiences. Our ongoing director recruitment efforts remain
focused on thoughtflly enhancing and broadening our board s capabilities and business experience.
Our Commit Copper Mining. We have long embraced sustainabily n al
aspects of our business, driven by our core values - safety, respect,inteqrity, excellence and commitm
overscen by aut corporate responsibity commitiee. We re committed 0 Teating the highest sandards of
environmental stewardship across our operations, respecting human rights in all of our business practices, and
prioritizing the health, safety and well-being of our employees and the communities where we live and work
ecauss thesa effrts underpin our abilfy to provids gustlnable long-tam vekiscration As part of ur
toincrease during 2019 we provided enhanced public disclosures of
our tailings management and slewardshlp program, available on our company website. During 2020, we plan to
publish reports on climate and water ~ two critical issues for our business and our stakeholders.
Navigating the Impact of COVID-19. As a result of the public health impact of the COVID-19 pandemic and to
prioritize the health and well-being of meeting participants, this year's annual meeting will be conducted virtually
via a live audio webcast. The attached notice of 2020 annual meeting of stockholders and proxy statement
provide you uith nformatian on how t jin the annual meeting onine and the business Lo b conducted at the
annual meeting. My fellow directors and T are continuing our active oversight role as we counsel management
Gring this period of rapid change trggered by the global health criss and disruption to tne global acanormy
Thank you for your continued support and trust in us as we execute on our commitments o you,

Respectfully yours,

GERALD J. FORD
Non-Executive Chairman of the Board
April 22,2020

HASBRO, INC.

Responsible operations
+ Managing our environmental footprint
© Asa company whose products help reduce harmful emissions from vehicles, we are committed to reducing
the impact of our operations on the environment. Garrett applies global standards governing environmental
impact as part of our lifecycle management, assessing end-to-end performance from design to
manufacturing and service support
All of our sites are certified ISO 14001, with 12 of 13 manufacturing sites certified SO 50001 We have annual
targets to reduce, reuse and recycle waste, and reduce water use and have implemented several renewable
energy and efficiency projects to reduce our CO2 emissions.
© Garrett submitted its first CDP Climate Change report in 2019,
« Behaving ethically
© Garrett ensures compliance and integrity both internally and externally through the adoption of best-in-class,
robust practices, codes of conduct and policies which bind the directors, officers and employees of Garrett
and its subsidiaries as well as our suppliers, vendors and other providers. These are available on our website
and/or have been filed by Garrett with the SEC

o

The Garrett Code of Business Conduct covers topics such as child and forced labor, external stakeholder
human rights and working conditions.

o

Garrett has adopted the Supplier Code of Conduct that provides clear expectations for suppliers to ensure
they treat their employees with dignity and respect. Garrett is committed to the responsible sourcing of
tantalum, tin, tungsten and gold (“3TG") throughout our global supply chain and to compliance with the
Conflict Mineral Rules.

Prohibition of Hedging or Pledging the Company’s Securities

We believe it is improper and inappropriate for any person associated with Garrett to engage in short-term or
speculative transactions involving the Company's securities. Directors, officers and employees of the Company are
therefore prohibited from engaging in short sales, and from pledging and buying or selling puts, calls, options o
other derivative securities of the Company.

Our securities trading policy also prohibits directors and executive officers from purchasing any financial instruments
(including prepaid variable forward contracts, equity swaps, collars and exchange funds) or otherwise engaging in
transactions that are designed to or have the effect of hedging or offsetting any decrease in the market value of the
Company’s equity securities whether they are granted to such director or executive officer by the Company as part
of such person's compensation or otherwise held, directly or indirectly, by such director or executive officer.

Communications with Directors

Stockholders and other interested parties who wish to send communications to the non-management directors as a
graup, any individual director or the full Board should address such communications to Jérome Maironi, Secretary,
Garrett Motion Inc, La Piéce 16, Rolle, Switzerland 1180. All communications, except for marketing and advertising
materials, will be forwarded to the appropriate individual(s).

The following table sets forth the names, ages and positions of our current executive officers:

Name Age Position
Olivier Rabiller* 49 President and Chief Executive Officer
Craig Balis 55 Senior Vice President and Chief Technology Officer
Peter Bracke 53 Vice President and Interim Chief Financial Officer
Daniel Deiro Senior Vice President, Global Customer Management and General Manager
47 Japan/Korea
Thierry Mabru 52 Senior Vice President, Integrated Supply Chain
Jérome Maironi 54 Senior Vice President, General Counsel and Corporate Secret:
Fabrice Spenninck 51 Senior Vice President and Chief Human Resources Officer
Mr. Rabiler is a member of aur Board. Ses “Pronosal One~—Election of Directors” for more information about Mr, Rabil

68

+ Environmental Sustainability — We are passionate about protecting our planet and conserving natural resources
for future generations, including pursuing innovative ways to reduce our environmental impacts across business.
Through Hasbro's Sustainability Center of Excellence, we drive our strategic environmental blueprint across our
global organization with a focus on reducing the environmental impacts of our products and packaging,
minimizing the environmental footprint of our operations and supply chain, and encouraging our employees to
embrace and promote environmental responsibility.

* Human Rights & Ethical Sourcing — Treating people with fairness, dignity and respect and operating ethically in
our supply chain are core values at Hasbro. We demonstrate these deep beliefs in the way we treat our employees
and, in the expectations, and requirements we have of those with whom we do business. We work closely with our
third-party factories and licensees to ensure all products are in safe and healthy
the human rights of workers in our supply chain are being upheld.

* Diversity & Inclusion — At Hasbro, we believe that supporting gender equality and promoting inclusion across our
business and society makes the world a better place for all. We know that the more inclusive we are as a
company, the stronger our business will be. Our commitment also extends to our supply chain where we strive to
support the personal and professional growth of female factory workers who make up the majority of the worker
base, with a goal of positively impacting their lives and well-being.

Another important element of the Company’s CSR effort is our tradition of supporting children worldwide through a
variety of philanthropic programs. In 2019, our support exceeded $20 million, including both financial contributions
and donations of more than 1.4 million toys and games.

Some of our CSR goals are set forth below:

Hasbro received several prestigious recognitions for our CSR efforts, including being named one of the 2020
World's Most Ethical Companies” by the Ethisphere Institute, marking our ninth consecutive year to receive this
distinction. Additionally, in 2019, we ranked in the top 15 on the 100 Best Corporate Citizens list by 38L Media,
marking the eighth consecutive year Hasbro has been ranked at the top of the list. We were also named the top
consumer products company in JUST Capital's America’s Most Just Companies, in the top 20 of Barron’s 100 Most
Sustainable Companies, as one of America’s Most Reputable Companies by Reputation Institute, one of the 50 Best
ESG Companies by Investor's Business Daily, and one of America’s Most Community Minded Companies by the
Civic 50,

The head of our CSR group reports on a regular basis to the 3 and Social
Committee of the Board. That committee has oversight of CSR matters.
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HESS CORPORATION

Proxy Summary

Commitment to Sustainability

LEAR CORPORATION

Hess is committed to helping meet the world's growing energy needs in a safe, environmentally responsible, socially sensitive and
profitable way. Our purpose is to be the world's most trusted energy partner and sustainability is fundamental to our long-term strategy. We
believe our focus on sustainability creates value for our stockholders and helps position us to continuously improve business performance.
Our strategy focuses our efforts on the areas most significant to our business, including health and safety, climate change, community and
stakeholder engagement, human rights, and transparency.

Climate Change Strategy

Hess has established a climate change sirategy that is closely aligned with the recommendations of the Financial Stabiliy Board's Task
Force on Climate-Related Financial Disclosures (“TCFD") to guide our initiatives (o reduce greenhouse gas (‘GHG") emissions, invest in
carbon-efficient technologies and innovations, and ensure our business strategy accounts for potential low-demand scenarios. Our climate
change strategy ties to our broader business strategy. strategic planning and capital allocation decisions, including applying a theoretical
price of carbon in our economic evaluations for significant new projects and conducting annual scenario planning exercises which
incorporate the Intemational Energy Agency's scenarios for future energy demand and carbon pricing. These efforts help position Hess for
the long term as a low-cost producer providing the energy necessary to ensure human welfare and global economic development, even in
alow-carbon future.

Board Oversighl of Sustainability Practices

ey engaged in overseeing Hess' sustainabity practces and works alongside senir management to ensure focus on

e lelcs Dmmg 2015, as a reflction of the board's coninued commitment to developing o and gas resolrces n an environmenally

respansile and sustanable manner the board clevated the er\kunmen'aL heath and Safcly Subcommities of e audit commitee (0 &
ione sommines o e hoard, Tha emranment, heal safety committee has specific oversight responsibility and makes

Tecommendatons (0 e full board of irectors wih espect 6 Hese' polcies, posions and sysiems for environmentel, healt, safdy and

socll responsihly,compliancs and sk management. Our board & limata change taete, snd these and cther emvionmartalisks an

dscussed at the board level and taken into sccount in striegic decislons, Futharmore, the bos's compensato management

h the h

n a
tied executive to advancing ealth and safoty goals o the eompan

ST T

i Reduced our severe safety incident & Reduced absolute Scope 1and 2 i Guided by commitments to
rate by 36% since 2014 91 by voluntary initiatives
P —_— ~60% on an equiy basis over past including the U.N. Global Compact
process safety incidents since 2014 By i Investin communiy programs with a
i Contributing to the Salk Institute’s focus on education, workforce
o ‘f‘:’:::;:gl;:ﬁ?’gmgfﬁﬁdm“ development of plants that, according development and environmental
e b e e skt o the Salk Institute, are capable of stewardship
incidents absorbing and storing potentially ;- committed to having a positive

billions of tons of atmospheric
carbon per year

i Board evaluates sustainability risks
and carbon asset risk scenarios in

impact on the communities where
we operate

Social Responsibility

* We are committed to respecting human rights through
‘adherence to policies with respect to the protection of and
respect for our global employee workforce.

+ Our supplier standards contain specific quidelines on human
fights, child labor, forced labor and human trafficking, wages
and hours, working conditions, harassment and discipline,
discrimination, freedom of association and  collective
bargaining, bribery and corruption, the flow of funds to armed
groups and conflicts, environmental sustainabilty, animal
welfare, and the implementation of sustainability standards in
the supply chain, including the responsible management of
water and forests. Lear's online Supplier Portal provides
access to our Supplier Sustainability Policy, along with
‘awareness and training materials on these critical topics.

* We have a global reporting channel for any ethical concerns
or violations for our employees and our supply chain.

+ We are a signatory to the United Nations Global Compact,

* We respect and support the United Nations Universal
Declaration of Human Rights.

- We to partnering with
driving change through the implementation "of the. Unied
Nations Sustainable Development Goals.

+ Community outreach and giving are engrained in our core
values.

* We have developed a global distracted driving awareness
initiative.

DIRECTORS AND CORPORATE GOVERNANCE

People

- Together We Win is our global employee engagement
initiative focused on driving positive culture change in our
operational environments  using four key elements:
Leadership, Work Environment, Employee Involvement and
Teams.

+ We maintain a robust and ongoing survey process to monitor
employee engagement.

- Diversity and inclusion is deeply integrated into our
organizational framework and our  hiring and promotional
practices

« In our corporate office and U.S. plants, we work with several
organizations to help fil our pipeline with diverse talent,
including: National Society of Black Engineers (NSBE),
National Black MBA Association (NBMBAA), Wormen of Color
Conference and Society of Women Engineers.

« Our global Expect Respect campaign promotes our anti-
harassment, nondiscrimination and  zero-tolerance  for
retaliation policies as well as complaint reporting resources.

- Developing talent is a priority across all levels of the
organization and includes a CEO Academy, Leadership
Model and Assessments, Emerging Leaders Development
Program and One Lear Mindset training.

« To foster employee engagement and promote diversity and
inclusion, we have encouraged the formation of ERGs at
Lear. ERGs are voluntary, employee-led, and company-
sanctioned communities of employees who share similar
backgrounds, such as age, gender, race, ethnicity, sexual
orientation, miltary experience, life experiences, and other
non-meritfactors,

making strategic decisions As part of our enterprise-wide approach to risk management, the Board (through the Nominating Committee) and management
monitor long-term risks related to environmental and social issues. For additional information on our corporate social responsibilty
initiatives, including our 2018 Sustainability Report (updated in 2019), please visit our website at https://www.lear.com/Site/ESG,
The information on our website is not part o this proxy statement and is not deemed to be incorporated by reference herein.
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MERCK & CO, INC. NIELSEN HOLDINGS PLC

Corporate Governance THE BOARD OF DIRECTORS AND C
Commitment to Corporate Respansibity.

RTAIN GOVERNANCE MATTERS.

COMMUNICATIONS WITH DIRECTORS
Our Corporate Responsibility Focus Areas
Any interested party who would like to communicate with, or otherwise make his or her concerns known directly to,
the Chairperson of the Board or the Chairperson of any of the Audit Committee, Nomination and Corporate
Governance Committee and Compensation Committee or to other directors, including the non-management or
ndependent directors, individually or as a group, may do so by addressing such communications or concerns to the
Company Secretary at roman/sp(mary@me\sen com or 40 Danbury Road, Wilton, Connecticut 06897. Such

peup\ereached(hmughuur may be done The Company Secretary will forward
major progra received to the appropriate party a5 necsssar/ and appropriate. Additional contact information is available on our

and Darmersmps in2018 website, www.nielsen. comyinvestors, under Contact Us.

We continue to focus our approach to corporate responsibility in four primary areas that are of greatest relevance to our
business and society: Access to Health, Employees, Environmental Sustainability and Ethics & Values

Access To Health

We believe it is our to address the f patients and through science:
inventing vaccines, medicines and animal health products to help millions around the world. Expanding access to health GLOBAL RESPONSIBILITY AND SUSTAINABILITY
is a business imperative for optimizing and sustaining our business over the long term. We also recognize that barriers to

quality care and medical treatment — such as a lack of trained health care professionals, weak infrastructure, political Our Commitment

uncertainty, civilstrife and a shortage of safe water in many parts of the world — make even basic health care delivery
difficult at best. These challenges go well beyond what we can address alone. Through a range of policies, programs and
partnerships, we are focused on transforming the future of human and animal health

Nielsen i committed to strengthening the communities and markets in which we live and operate our business,
recognizing how important this is to a sustainable future. This commitment is supported and expressed at alllevels
of our organization.
Our Global Responsibility & Sustainability strategy at Nielsen includes all environmental, social and governance
ol of our management TS PSS (ESG" issues that affect our business, operations, and all nternal and external stakeholders. The Nomination and
mployees

41+) rlesin 36% Corporate Governance Committee oversees the Companys strategy and initiatives to evaluate and measure our
by women of underrepresented performance with respect to the advancement of ESG Issues.
GRS Diversity & Inclusion
ty i
A positive, inclusive and high-ps der for our Icome, valued

Diversity and inclusion are essential to everything we do. We are committed to reflecting the diversity of the clients,
communities and markets that we measure, inside our own workforce. When we have a diverse and inclusive
culture, we continue to be viewed as allies by our communities, an employer of choice by our associates and a
trusted and valued partner by our clients. We challenge ourselves to seek diversity any way we can, and we hold
each other accountable. As part of their performance review, associates must state the actions they have taken to
foster a more inclusive culture. All managers are encouraged to participate in an employee resource group and take
our Breaking Bias training. Our CEO has also signed the LEAD (Leading Executives Advancing Diversity) Network

and abletoflly contribute tothe business objectves of their teams,

Harnessing the knowledge and insights of a globally diverse workforce requires leadership, a corporate culture of respect
and full and a thoughtful approach o lusion and empl and
well-being — physical, emotional, social and financial.

pledge to increase the number of women in leadership, and the Hispanic Promise - a pledge to hire and retain
’ Wy reductionof vater use more Latinx associates
Environmental 15% || since2015 Ceepon & Sve "
. - esponsibili ustainability Strategy and Reporting
Sustainability pensbiy ysiratesy and feporing

We remain focused on connecting our business with relevant ESG issues through responsible policies and practices,

The world's resourcesare limited, and over the next few decades the demand for energy, clean water and other natural evaluating and measuring performance on these issues, and external reporting and transparency. Regularly

inci R T Climate change s projected reporting our progress to stakeholders supports proactive and useful engagement opportunities to drive
to significantly impact human health and could present long-term risks to our business. As a global company, we believe continuous improvement and positive change for our company, our people and our world
we havea d that will enable while

« We engaged our stakeholders within and beyond Nielsen to create and publish our third non-financial
materiality assessment in 2019, identifying the areas that matter most to our business, stakeholders, and ability
to positively impact our broader world

e e e e e A e oS

+ I 2019, Nielsen was included on Corporate Responsibilty Magazine's st of the "100 Best Corporate Citizens,” and
on Newsweek's inaugural lst of America's Most Responsible Companies. We were also included in both the
FTSEAGood index and the Dow Jones Sustainabilty (DIS1) North America index for the third year in a row, and
we were recognized as the industry leader for media companies on JUST Capitals ‘JUST 100" for the third year
Finally, in 2019, Bloomberg included Nielsen on its Gender-Equality Index (GE) for corporate leaders in
advancing women in the workplace.

i score on the Human
Ethics & Values @ Rights Carpaione

Corporate Equality
Index

Our Company's reputation, and the trust that our stakeholders place in us, depends on how we conduct ourselves as a

business. Operating with ethics, integrity and respect for human rights is critical to our success. We disclose information

‘through a variety of mechanisms, including our financial disclosures, our annual corporate responsibility report, and

participation in voluntary efforts such as CDP, formerly the Carbon Disclosure Project, as well as through the media and

direct stakeholder engagement.

nielsen u,

Merck & Co.,Inc. 2020 Proxy Statement
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NXP SEMICONDUCTORS N.V.

SUSTAINABILITY (continued)

Artifcial Inteligence can make these systems selt-leaming, further minimizing energy usage fully autonomously. NXP develops the
ystems and components to further *smarten” buildings and homes.

Prod Our goalis to preferred products that not oy meet both reguiatory requirements and
specific restrictions on hazardous substances and minerals but to also proactively restict and phase out cttonl s subsences
that are notin \ega\ 250 We maintain a catelog of restrioted substs product are

customers upon request. We adhere to global restricted substance regulations, including the European vegu\a\\on regavd\ng e
Regsraton, Evalusion, Arorzaton and esticton of Chamoats (REACHT). and e Resction of azardous Subatances (RHS )
“Recast” Directive, as amended by Directive (EU) 2015/863. We regularly participate in industry-wide reviews and discussions to assist in
leacing the development of industry standards.

Our polioy s to ethically source minerals from responsible suppliers to ensure our supply chain does not contribute to human fights
abuses. Our products may contain 3TG (tin, tantalum, tungsten, and gold), which are necessary to the functionaity or production of the,
products. We have implemented due diigence measures to confom 1o the Organization for Economic Co-operation and Development
Due Dilgence (‘OECD) Guidance for Responsiole Supply Chains of Minerals from Confiot-Afected and High-Risk Areas. We have
estabished strong management systems for 3TG supply chain due diigence, identified and assessed 3TG risks in our supply chain,
designed and implemented strategies to respond to identified risks, and we report on 3TG supply chain due diigence activiies annually. In
2018, our suppliers identified 255 smefters or refiners that provide materials fkely 1o be incorporated into the functionaliy of our products.
Al smefters identifiec were compiiant with a third-party audit program (conformant). For three years in a row, 100% of the smefters within
our supply chain are certified conflc free. We are extending the scope of our due diigence procedures to include additional minerals that
may originate from conflct-aftected or high-risk areas.

Respect for human rights —As part of our commitment to respect and protect human rights, we seek to uphold the highest standards in
our labor practices. Our company policies adhere o applicable local labor laws, are consistent with both the United Nations Giobal
Compact and the Intemational Labor Organization (‘ILO") core labor principles and conform to the NXP Auditable Standards (standards
which are stricter than the Responsible Business Alliance Code of Conduct). We conduct annual risk assessments in our manufacturing
sites to identify and mitigate labor and human rights risks that could arise. We also participate in third party internal audits to ensure
policies and practices are aligned with local legislation and the NXP auditable standards. Our Human Rights Policy includes dlear
statements about our commitment to labor and human rights in which we do not tolerate harassment in the workplace, involuntary labor,
child labor, payment of fees, withholding of personal documentation and excessive working hours. We also look to foster of

to the NXP Global Speak Up hotiine. In November 2016, the Thomson Reuters Foundation
‘awarded NXP with the Stop Slavery Award. NXP was chosen because of it tothe fight to end since
2012, the company has made this a key corporate initiative through its own operations and across the supply chain,

Investment in human capital—NXP invests in the engagement and development of our current and future employees to ensure we have
the talent to deliver our short and long term strategy. Across the globe, we have policies and programs to find and maintain the best talent
possiole, including robust employee development programs, a strong commitment to our niversity internship program, and collaborative
‘engagement with research universites. We consistently monitor our talent pool, assess tunover trends closely, as well as gather and
analyze employee feedback to create a robust employee focused environment,

We have a strong commitment to ongoing learning, including mechanisms for learning from others, forml training opportunites and a
variety of on-the-job development experiences. Our development programs begin with Day 1 Orientations and continue throughout the
fifecycle of employment with regular and ongoing programs for the growth and development of key talent. Using a blend of
internally-designed and externally-sourced courses and learming resources, we bring learning to our employees real-time in support of key
business processes, &initatives. of on-demand skills development and microlearning
fesources to allof o non-factory popuiations. An we support coniuing ecucatonal endeavors b providing tition assistance
programs.

n 2019, NXP granted more than 800 internships to university students. NXP's strong commitment to its intership programs is a key
‘contributor to growing the new generation of engineers in our industry and at NXP. Our intership programs focus on the students’

] as well as growth in ieeded as they prepare to enter the professional worklorce in the future. The
internship programs build a highly capable and energetic pipeine that contriouted to the over 600 new college graduate positions we
offered in 2019,

Through our partnerships with universities across the world, we fund advanced research programs and demonstrate our commitment to
investing in the future of not only technologles but students’ knowledge and skills which auite often translates into new and exiting
Solutions for our customers and markets. To complement our advanced research programs, NXP also provides several program

STORE CAPITAL CORPORATION

TRIUMPH GROUP, INC.

|
S T‘Dc‘apltal‘)

To Our Stockholders:

Atthe time of this writing, the COVID-19 pandenic has resulted in historic capital markets
volatiity and equity valuation declines, and ts full impact has yet to be determined. Our
foremost thoughts are with the health and well-being of all our many stakeholders.

1 e couldtake 3 moment o tep back.in time before the word changed, ve do want to
recognize that STORE performed exceptionally well in 2019, delivering our stockholders
annal retum of 36,75, outperforming both he S&P 500 (31:5%) and the brogd Reall Esla(e
investment Trust RMS benchmark (25.8%). More importantly, 2019 represented our fift
Cameanive ot oF ot G StockbOlore s douo it rate of return Snce the beginning
01 2015, STORE fos delvered 3 cumulative annualized rte of retun of 16.6% 1
return since our November 2014 IPO is even higher e Mo hanl besten she s
550 o e ANIS ver the atrioc, Over he oae iwe yoars, 1 sum of G werage prual
gihtdend yields andthe rateof ou growth n Adiusted Flnds of Operations (*AFFO) pet share
has approximated double digits each year, which simply means that our ability to deliver long-
term, compound double digit rates of rettrn resuits foremost from a solid underlying business
Christopher H. Volk model.
Fresident and Chief
Evecutve Offcer During 2019, we invested nearly $1.7 billion in acquisitions and accretively sold close to
$430 million in real estate investments. We raised our dividend by 6.1% in the third quarter,
which, 3 3 reminder, was our fifth consecutive yeat o raising our dvidend 1n 8 meaningfu
way. Even so, our dwidend payout ratio for the fourth quarter was right at 70% of our adjusted
funds from operations on a per share basis, serving to continue to provide our shareholders with
a highly protected dividend. Our AFFO per share growth was a strong 8.2% for the year.

e concluded 2019 n 3 ver strong financil position, Our occupancy rate stood approximately where thas for the past
three years, at 99.5%, with just a dozen properties not subject to a lease contract. We had an undrawn $600 milion
R aamy o balicas cammparotviy Wah ot ot $105 mion. Gur cornorbte lverags semanca Ay at
Spproximataly 40% of gross portolio cash cost, which equated to 2 table run rate funded debyEBITDA fato of 5.8%,
which is at the low end of our target range.

Corporate Responsibility

Duing 2015, STORE buit upon our corprateresponsibiy niatves, adng a 1 1 the front pag of ur website
a corporate responsibility section to our regular quarterly investor presentations. We uilt on our Corporate
Sustainabilty intatves and formed a Boart-quided Ieadership strcture o oversee and diive these key iniiatives,
including the adoption of fundamental policies and practices. This ncludes a Policy Statement on Envitonmental
Sustainability, a Policy Statement on Human R\gh(s and a Vendor Code of Conduct. The STORE Environmental Policy
S(a(smsm outlines our practices regarding usiness,
omoting greater awareness and responsibility among our employees, together with tenant engagement. The Human

Rights Policy Statement soldifies our core principles regarding equal opportunity, competitive compensation, ethical

ehavior, workplace safety, open and risk-free communication and legal compliance. These commitments align seamlessly
with our pledge {o provide a work environment that attracts, develops, and retains top talent by affording our employees
2n endaging wor xperence hat llws for carer devlopinentand Gpportunie or meaninglul i Puohement
Finally, the Vendor Code of Conduct sets uncompromising vendor standards for fair and ethical business practices, safe
fabor conditions, respect for human rights and environmental stewardship

Conclusion

We at STORE are justly proud of our 2019 performance, which s a result of a potent corporate business model, an
amazing staff of talented professionals and the dynamic middle market and farger companies that we address. With that
said, | am writing this letter to you at the beginning of Aprl 2020, at which time our share value has materally fallen as a
result of the unprecedented COVID-19 global pandemic. While | do not have a crystal ball to see what s in store for us
for the remainder of this year, I believe in the resiience of our tenants, the sustained relevancy of the sectors of our
economy in which they operate, the need for our services in the large market that we address, the quality of our
Gecicated team and In the busiiess model that we ave created, which emphasizes tenant aiversity, and which has
performed so well for our stockholders over the past five years. It is with that perspective that we look to the future
opportunities before us with excitement and anticipation.

Sincerely,

COhwr

Social R and Ei

W conlinualy siriv tobeler serve ou customers.provide qualty jobs for employoes and value (o our investrs. Qur drectrs ofcere
and employees are expected to conduct business ethically and in compliance with the Company's Code of Business Conduct and all
applicablelaws,rles and egulatons,and other complance obigaions. Triump's Code of Business Conduct s eflecive ofour culure
and contains the business and ethical principles upon whict ave built our reputation for integrity. We are committed to sourcing
Componen and materals rom companes that Share our values around humman righis, ohics and environmentl regponsiRy.

Employees. We value our employees and thir familes and hercore e ofer competive benefs that cover the many facets o health
including d financial wellness. We also provide tuition reimbursement and other
educational and |ram|ng oppununmes to our emplnyees

We value the diversity o our workiorce and belove ha the best business resuls aro achieved when teams are populated
il incviduals rom a dver of backgrounds, cultures, genders, and experiences. We track the diversity of our leadership and
Workioros an Feview our progross  oward o aversiy objocives Pt periodic basis.

Safety. Our Environment, Safety and Health (ES&H) goals include:
« Eliminating workplace injuries;
« Protecting employee health from workplace exposures;
« Preventing safety incidents; and
+ Complying with health and safety regulations.

Our ES&H team fosters and leads a culture that provides the skills, resources and management to fully engage and empower the
workforce o create an incident-free environment. Al our manufacturing sites, the ES&H team is leading the Company's efforts to provide
a safe workplace for our employees, customers and visitors and to ensure that our operations are conducted in an environmentally
responsible manner in accordance with applicable laws and regulations. We continuously invest in educational platforms for our
employees, contractors, and visitors to improve their skills and knowledge, as well as provide improved tools, to create an incident-free
workplace.

Environmental. Our business, operations and facilities are subject to numerous stringent federal, state, local and foreign environmental
laws and regulation by government agencies. Among other matters, these regulatory authorities impose requirements that regulate the
emission, discharge, generation, management, transportation and disposal of hazardous materials, pollutants and contaminants, govern
public and private response actions to hazardous or regulated substances that may be or have been released to the environment, and
require us to obtain and maintain licenses and permits in connection with our operations. We continually seek to improve the design and
safety of our processes, seek energy efficient options, and minimize waste generation through pollution prevention and sustainability
strategies. We partner with contractors, suppliers, and third-party providers who share our commitment to eliminate work-related injuries,
incidents, and environmental impacts.

Community Service and Philanthropy. Since 2011, we have demonstrated a deep dedication to corporate citizenship through our
Wings commurity outreach program; Through Wings, based on th needs o theit communites, our employees around the word roat
and implemend servics projocts by priering wilh ol o roft ceganizatons and engage n mearingful vokaioer pyqeas bat ey
beneftocal charies comited toserving he noeds of others. I 2018, 25t anniversary.

t0 25,000 hours of ‘Through the Wi and individual acts of o ios e partnered
it organizations incuding The Unitod Way, Tho Armercan Red Cross, The Saivation Army, Boys and G lub of Middl Tomnessos,
Ouachita Chidren's Center, Los Angeles Regional Food Bank, Second Harvest Food Bank and many others. The Company enjoys
partnering in s one team serving its communities.

Anti-Hedging Policy

rds to our offi , including

along with our stock ownership guidelines, help to align the interests of such offcers and directors with our stockholders. As part of our
insider trading policy, we prohibit any officers and directors from engaging in hedging activities with respect o any owned shares or
outstanding equity awards. The policy also discourages pledges of any Company stock by officers and directors, and requires Company
notice and approval. None of our officers and directors pledged any shares of Company stock during fiscal year 2020.

UNIVAR SOLUTIONS INC.

A Message from our
President and CEO

Dear Fellow Stockholders:

What is one measure of a resilient company? I's delivering solid performance in the
face of adversity. There is no denying, 2019 did have moments of both adversity and
challenge, but | am pleased to see how our company rose above these obstacles to
arn solid margins and generate strong cash flow. 2019 was also an exciting year of
transformation as we managed macroeconomic, political, regulatory and weather
adversiies, along with weaker end market demand and lower chemical prices, to
successfully complete the acquisition of Nexeo Solutions and launch Univar
Solutions. As a new company, we introduced our vision, mission and values where
we are ‘serious about safety’; we are a place ‘where people matter'; where we are
“Valuable to others'; and ‘we do what we say'; so together we win. Univar Solutions
also defined a clear purpose centered on moving the customer from a standard line
card of products to a complete line card of possibiltes, from concept through
commercialization

Throughout the year. this purpose meant controlling the controllables, as we
executed our plans and lived our values to further position Univar Solutions for
profitable growth. Starting with always being ‘serious about safety’, where our total
case incident rate decreased to 0.58, making 2019 the safest year on record for the
company. Univar Solutions is a place ‘where people matter’ and this past year was
no exception, as we made strides in many areas, but one that stood out the most was
with our diversity, equality and inclusion efforts as we expanded our employee
resource groups to include the Women's Inclusion Network, LGBT+ Network and
Veterans Network. We also achieved a 20-point increase to a score of 85 on the
Human Rights Campaign Foundation’s 2020 Corporate Equality Index (CEI), the
nation's premier benchmarking survey and report measuring corporate policies and
practices related to LGBTQ workplace equality. And this is only the beginning, as we
have additional employee resource groups (including. Ability Network, Black/African
American Leadership Network and Hispanic & Latino Network (HOLA) and other
initiatives planned for 2020 to help us foster a safe, collaborative, supportive and
respectful environment that values diverse perspectives, mitigates unconscious bias
and enables a culture where employees are able to bring their authentic self to
work,

As a company that believes in being ‘valuable to others’, sustainability led the way
as atop business priority and continues to be a journey rooted in doing the right
thing across our operations globally as well as in collaboration with our supply
chains. In so doing, we helped add value for our stakeholders, while supporting our
mission to streamline, innovate, and grow. We continued our progress in 2019 by
first announcing our approach ta sustainability as a new company and reaffirming
our goals. We also adopted ‘Advancing a Circular Economy as one of our 2021
sustainability goals and announced our pledge to join the ‘Business Ambition for
campaign supported by the United Nations Global Compact (UNGC), of which
we are a signatory member. Through our pledge to the campaign, Univar Solutions
has set a target to achieve net carbon neutrality by 2050, in support of the
campaign'’s goal to limit global temperature rise to 1.5°C above pre-industrial levels.
Also, in a move toward increased transparency, we completed the extensive CDP
questionnaire with the commitment to publicly release the results.
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XEROX HOLDING CORP

CCORPORATE SOCIAL RESPONSIBILITY

For generations, Xerox has stood for innovation, quality and an excellent customer experience. Led by the core
values our founder established a half century ago, we strive to conduct business ethically and in an
environmentally and socially conscious manner. We are the company that revolutionized the office, created
printing-on-demand, and repeatedly reinvented and transformed to keep pace with the demands of our
customers and the market. We set goals, track our progress, communicate and share best practices to improve
the quality of work and life, keeping to the core value of corporate citizenship.

Today, we honor this heritage by turning investments i innovation into products and services that help our
customers be more productive, profitable and sustainable. We are helping define the future of work and
enabling printing beyond paper with new technologies designed to disrupt the market and change the way we
think about workflows and information processes. This is our contribution to a more sustainable world.
Alignment with the United Nations D Goals (SDGs)

The 2030 Agenda of the United Nations for Sustainable Development provides a global blueprint for dignity,
peace and prosperity for people and the planet, now and in the future. Achieving the SDGs requires immediate
and accelerated actions by countries along with among and
stakeholders at all levels.

Technology companies, like Xerox, are important stakeholders that can lead by example in their own
operations and provide the solutions and countermeasures globally to achieve the goals.

Established over a half century ago by founder Joseph C. Wilson, our corporate values have stood the test of
time and align with the SDGs. We will continue our efforts to bring our Operations and those of our customers
closer to goal

Our Corporate Social Responsibility Goals

Below is a summary of our environmental and social goals and a status of our progress towards achieving

those goals. More detailed nformation can be found n our 2020 Corporate Sodial Responsibiy Goals and

Progress Report which is available on our website at https://www.xero»

respuns\b\hty as well as in our 2020 Corporate Social Responsibilty Report which is avaiiable on our webs\le
ero Information about iealth,

Salety and Sustainability at Xerox, including details of our initiatives with respect to carbon footprint, paper

clean air & water, waste, chemical management, and health & safety, is available on our website at

hitps://www.xerox.com/en-us/about/ehs. Information on the Xerox website is not incorporated by reference into

this proxy statement.

ENVIRONMENTAL GOALS

HEUSTR IOVATON
0 RISTRUCTURE

2019
Goal Progress

100% landfil avoidance by 2020
20% renewable energy use by 2020
35% reduction in water use by 2020, from 2010 baseline

24% reduction in GHG emissions by 2025, from 2016 baseline

25% reduction in energy use by 2025, from 2016 baseline

o pending third:ps May 2020,
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7. Defore

station

Deforestation refers to the decrease in forest areas across the world that are lost for other
uses such as agricultural croplands, urbanization, or mining activities. Greatly accelerated by
human activities since 1960, deforestation has been negatively affecting natural ecosystems,
biodiversity, and the climate. Companies that have an impact here increasingly are being
asked to comment on their impact on this activity, and their efforts to mitigate those.

ARCHER-DANIELS-MIDLAND COMPANY

= We support the UN efforts to eliminate world hunger by connecting
the harvest to the home:

« with a vast and diverse global value chain that includes approx-

P pre
ingredient manufacturing facilities, approximately S5 innovation
centers, and the world's premier crop transportation network,

« through our corporate social investment program, ADM Cares,
which supports food security and hunger relief projects globally,

. 8, certification
culture programs across the globe, and

« in 2019, through an ADM Cares grant, we committed $1M to
help create and implement an 18-month program to fight hun-
ger for 50,000 people in Ethiopia and Kenya with a focus on
women and children.

Board Leadership and Oversight
Board Role in Overseeing Political Actvities

* We are a responsible steward to our natural resources

* In 2015, we committed to no deforestation, no planting on
peat, and no exploitation (No DPE) in our palm and South
American soy supply chains through our Commitment to
No-Deforestation.

* In Brazil, we remain committed to the Amazon Soy Mor-
atorium, and in the Brazilian Cerrado, we have digitally
mapped 100% of our direct supply chain in the 25 municipal-
ities at the greatest risk for land conversion.

= We report our proress with respect to our No DPE efforts to
the public at www.adm.com/progresstracker.

= Over 800,000 acres of our supply chain is involved in sustain-
able agriculture initiatives.

Il STAR. progs &
which tripled its enrollment goal in 2019,

= We require all ADM colleagues and suppliers to comply with
ADM's Human Rights Policy.
* 1n 2019, we completed a human rights risk assessment for
our global commodity supply chains.

Report, found at d

Board Role in Overseeing Political Activities

nizations that share our pro-growth vision, our aspirations for the future
d

The Board of Di We engage in a centralized, deliberative process when making deci-
important to our business. We and our political action committee sions about the company's political participation to ensure that it
DMPAC) ol all applicable laws and makes appropriate disclosures.
c greater than $1,000 typi q approval of

the board of directors of ADMPAC, a political action committee funded

itfor their by our employees’ voluntary contributions. The ADMPAC board of
directors is chaired by the vice president of state government relations
not the personal ol pr the
company's executives. ADMPAC submits to ommis-  company. C less than $1,000 may be authorized by the
sion (FEC) regul of government relations

which reports are available to the public on the FEC's website. Similarly,

ities and typically disclosed on individual states' websites.

In addition to our contributions to individual candidates for public
office and candidate committees, we also support a small number of

of state govemmenl relations.

The Board of Directors provides oversight of ADMPAC's and the compa-
ny's political activites, political contributions, and compliance with
relevant laws. At each quarterly board meeting, ADM management
provides the Board of Directors with a detailed report on our political

so-called 527" groups, including

tion, the Republican Governors Association, Ag America, and the

Republican State Leadership Committee. We have not supported

independent political expenditures or 501(c)(4) organizations. Finally,

we ipsin trade, and b -

the Ifatrade
d "

political activiy, the
with this political advocacy is reported in our quarterly LD2 filings.

the Any member of the Board may

obtain
trade associations, compliance with federal and state laws, or any
other related topic.

For DM's polit d activties, pl

ADM Proxy Statement 2020 15

AVISTA CORPORATION

GOVERNANCE HIGHLIGHTS—2019

Board Practices * The Board regularly assesses its performance through Board, commitee and individual
director evaluations.

Continuing director education s provided through attendance at outside programs as
well as during regular Board and committee meetings.

Du'eclo(s may not sand forclection after age 7

Commitice ( ‘ommittee”) leads
me mu Board in considering Board compzlencxes and refreshment in light of Company
strategy.

‘The Board has adopted a policy that provides that the Board will endeavor to include.
candidates with a diversity of ethnicity and gender in the pool for possible Board
members.

Accountability + The Board proactively adopted Proxy Access for director nominees.
Al directors stand for election annually.
In uncontested elections, directors must be elected by a majority of votes cast.

Environmental, Social and Governance (“ESG”) Overview
“The Board understands that its oversight of the Company’s commitment to sustainability, stewardship and corporate
citizenship is important, not only to our shareholders, but to our and other For over 130 years,
these commitments have guided us in what we do.

“This commitment s reflected in the Company’s recent recognition as one of the “2020 World’s Most Ethical Compamcs" by
the Ethisphere Institute, a global leader in defining and advancing the standards of ethical business practices, cor

character, integrity, transparency and corporate trust. We have also produced a Shared Value Report based on -m prmuplu of
the Global Reporting Inittie, ighlighing our commitments inth arcsof system relabilicy cust

resource planning, erformance, and hip. The Company lso provides iscloure in
accordance with the Edison Blectric Institute and American Gas Association joint reporting template on ESG and
sustainability, which includes quantitative generation portfolio and emission data, employee health and safety information, and
details on the Company’s use of water resources and handling of hazardous waste products.

mer s

ition to the above, in 2019 blished a 1 team devoted specifically to ESG. This team is actively
working on opportunities to advance the Company’s disclosure and pursuit of its environmental stewardship and clean energy
goals, its ongoing commitment (o its employees, customers and communities, and its dedication to strong and ethical corporate
goverance practices.

Em ironmental
For Avista, environmental stewardship means conducting our business in ways that honor the integrity of the natural resources
in the areas we serve. We have long been recognized by the Natural Resources Defense Council as one of the cleanest power
producers in the country when it comes to greenhouse gases, with over half of our existing generation capability already being
clean or renewable, including hydroelectric, biomass, solar and wind resources

102019, we established a Clean Electricity Goal of having a carbon neutral electricity supply by the end of 2027 and serving
our customers with 100% clean electricity by 2045, We are already executing on that commitment. In 2019, we announced a
20-year agreement to purchase power from the Rattlesnake Flat Wind project in Adams County which, when it comes online
in 2020, will provide Avista customers with wind power that has the capacity (o power 37,000 homes. Likewise, in our recent
Integrated Resource Plan, we identified a commitment to additional renewable resources that will help drive us towards our
100% clean electricity goal by 2045.

Avista S
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CAPITAL ONE FINANCIAL CORPORATION CLEARWATER PAPER CORPORATION

SECTION | - CORPORATE GOVERNANCE AT CAPITAL ONE

and Safety Success
emissions are indirect emissions from energy purchased by Capital One; and Scope 3 emissions are from Y Y Su

sources that are not owned or directly controlled by Capital One but are related to our activities such as
our supply chain, associate commute and business travel. We inventory and verify our GHG emissions Sustainability Goals
‘each year through a reputable third party and report them annually to CDP.

Accomplishments

Our Offices. We pursue U.S. Green Building Council's Leadership in Energy and Environmental Design
(‘LEED") Silver (or higher) certification for all new office
More than 50% of our office portfolio is LEED or Green Globe certified, \nc\ud\ng our McLean 2 building,

) Decreased water consumption by 11%

located in Tysons, Virginia, that has a variety of eco-friendly features including rainwater capture; green Targeted
roof vegetation; electric-vehicle charging ports; native plant landscaping; automated shade and lighting improvements from
controls for daylight harvesting; and access to public transportation and bike racks. our baseline in three I Reduced waste-todandiil by 68%

key areas—water
use, waste and
energy use

Reducing Waste and Conserving Water. Capital One has committed to reducing landfill waste 50% by
2025 at our four primary campus locations. At those locations, we have removed individual trash cans
and implemented centralized waste bins that include composting and recycling. In 2019, we composted
1,452 tons of organic waste, recycled 963 tons of secure shred paper, and recycled 555 tons of plastics,
non-confidential paper and aluminum. We also donate food that otherwise might go to waste to local
hunger relief organizations (more than 16 tons of food was donated in 2019). We have implemented
several measures to conserve water at our facilies, including establishing Environmental Protection
Agency WaterSense products as standard plumbing fixtures, using native landscaping strategies, and
using surface runoff water to irrigate vegetation at our headquarters campus.

4 Decreased energy consumption by 2%

2019 Arkansas Envi ip Award

Awarded to our Cypress Bend, Arkansas team to honor
the quality and innovation of environmental projects and
programs.
Presented by the Arkansas Department of
Environmental Quality

How to Contact Us Recognized with 2019 Idaho Governor's Award for Excellence in Eneray

three sustainability Efficiency
awards in 2019

Paper Policy. We instituted a corporate paper policy in 2009 to increase the percentage of
environmentally preferred paper in our supply chain. Our current goal is that 95% of the paper purchased
for Capital One operations is certified by the Forest Stewardship Council or contains 30% post-consumer
waste recycled content.

Our Directors Investor Relations

+ Awarded to our Lewiston, Idaho team for reducing
annual energy consumption by 7.7 million kilowatt hours

Communicate with our directors, including our Lead Reach out to our Investor Relations team at any time

Independent Director, Committee Chairs or

Independent Directors as a group

2019 Idaho Pollution Prevention Champion Award

Awarded to our Lewiston, Idaho team for installation of
several variable speed drives to reduce energy
consumption

Mail correspondence to:
Board of Directors / Lead Independent Director
clo Corporate Secretary’s Office

Capital One Financial Corporation

1600 Capital One Drive

McLean, Virginia 22102

Presented by the Idaho Department of Environmental
Quality

The Corporate Secretary will review all communications sent to the Board, the Lead Independent Director, Company-wid d of
committee chairs, or individual directors and forwards all to the American Forest & Paper Associations’ Serious Injury
Communications to the Board, the Independent Directors or any individual director that relate to Capital One’s Safety Achievements and Fatality Prevention Program

accounting, internal accounting controls or auditing matters are referred to the Chair of the Audit Committee and Trained 150 mill leaders in safety leadership principles
Capital One's Chief Audit Officer. Other communications are referred to the Lead Independent Director. Please

continue to share your thoughts or concerns with us. We value your input and your investment

Clearwater Paper Corporation 2020
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CONCHO RESOURCES HASBRO, INC.

+ Environmental Sustainability — We are passionate about protecting our planet and conserving natural resources

Our Stockholder Engagement Program for future generations, including pursuing innovative ways to reduce our environmental impacts across business.

he Company is committed o active engagement with our stockholders. The Company employs a year-round approach Through Hasbro's Sustainability Center of Excellence, we drive our strategic environmental blueprint across our
including proactive engagement as well as responsiveness to specific areas of focus. During 2019, members of senior global organization with a focus on reducing the environmental impacts of our products and packaging,
anagement met with a cross-section of the Company's stockholders representing approximately 75% of the Gompany's minimizing the environmental footprint of our operations and supply chain, and encouraging our employees to

outstanding shares. These meetings included a discussion of the Company's plans, risk oversight, operations and strategy,
and at times an overview of the Company's practices on compensation, governance and environmental and social matters.

Management held mestings with stockholders + Human Rights & Ethical Sourcing — Treating people with fairness, dignity and respect and operating ethically in
Stockholder Engagement representing approximately our supply chain are core values at Hasbro. We demonstrate these deep beliefs in the way we treat our employees
and, in the expectations, and requirements we have of those with whom we do business. We work closely with our
o T st o Cerlensageor tincl ey third-party factories and licensees to ensure all products are manufactured in safe and healthy environments and
I

the human rights of workers in our supply chain are being uphel

embrace and promote environmental responsibility.

®

A year-round, proactive engagement program

* Diversity & Inclusion — At Hasbro, we believe that supporting gender equality and promoting inclusion across our

©  Dedicated resources responsible for active engagement with
sinckrolders througnodt e yoar oo 75% business and society makes the world a better place for all. We know that the more inclusive we are as a
of share: company, the stronger our business will be. Our commitment also extends to our supply chain where we strive to
@ Engagement designed to address stockholder questions, provide outstanding support the personal and professional growth of female factory workers who make up the majority of the worker
:;’:E:z:‘ﬁi‘;"ﬁ:g‘::ﬁ:’:‘;}‘:;”g;:‘:(;Lf“:c::’;'“;’m oo base, with a goal of positively impacting their lives and well-being.
CEILFERO R ES T CEE F Another important element of the Company’s CSR effort is our tradition of supporting children worldwide through a
. . o variety of philanthropic programs. In 2019, our support exceeded $20 million, including both financial contributions
Environmental, Social and Governance (“ESG”) Highlights and donations of more than 1.4 million toys and games.
Corporate Responsibility at Concho Some of our CSR goals are set forth below:
The Company believes its approach to ESG, known as corporate

fundamental to its business and good for the Company's stockholders. The Company further betevos that cons\s\enl\y
executing its strategy and integrating its focus on corporate responsibility will contribute to sustainable performance over the
long term

‘The Board maintains overall oversight of the Company's business strategy, risk management, governance and compensation
practices, while the Health, Safety, Environment and Reserves Committee has oversight responsibilty for sustainability-related
activities and reports to the full Board on these topics. Concho also established a Sustainability Working Group consisting of
select individuals from across the organization, which meets regularly throughout the year and briefs the Chief Operating
Officer on sustainability and specific HSE-related topics, including HSE organization, planning, safety and emissions
performance.

Board of Directors Senior Management

L el susainabily Working Group and
memi

Full Board

of the senior management
Commit m ass\st e Board with ocereight of
Reviews Concho's risk framework, Oversees Concho's health, safety and ~strategy and risk management;
govermance and compenaation pracices  shwironmental polces, programs and  responaite o1 he dovlopmert,
and provides oversight of business practices implementation and monitorin
strategy and practicss iy e R Hasbro received several prestigious recagnitions for our CSR efforts, including being named one of the 2020
World's Most Ethical Companies’ by the Ethisphere Institute, marking our ninth consecutive year to receive this
distinction. Additionally, in 2019, we ranked in the top 15 on the 100 Best Corporate Citizens list by 38L Media,
Corporate Responsibility Framework marking the eighth consecutive year Hasbro has been ranked at the top of the list. We were also named the top
The Company priortizes the safety and health of our employees, managing our environmental impact, empowering our consumer products company in JUST Capital’s America’s Most Just Companies, in the top 20 of Barron's 100 Most
workforce and serving the communities where the Company operates. Our corporate responsibilty activiies are organized Sustainable Companies, as one of America’s Most Reputable Companies by Reputation Institute, one of the 50 Best
under five primary pillars: ESG Companies by Investor's Business Daily, and one of America's Most Community Minded Companies by the
prioritizing safety and health; Civic 50.

- protecting the land, water and air through sustainable development;
investing n the Company's future through its people: The head of our CSR group reports on a regular basis to the 3 and Social

- upholdi d governance pra Committee of the Board. That committee has oversight of CSR matters.
supporting projects that contribute to the long-term growth of the Company’s communites.

The Company aiso maintins  secion of s websitefor corporate which is available at m/
corporate-respon (web links throughout this document are provided for convenience only, and the content on the
Teforoneed webato doos not consite a patof s Proxy Sialament, Tris secton of the webelts descibos ) how the
Company strives to operate responsibly, safely and sustainably, (i) how those elements are part of the Company’s long-term
strategy and (i) how the Company manages ESG-related risks and opportunities.

2020 PROXY STATEMENT B HASBRO 2020 PROXY STATEMENT
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LEAR CORPORATION

MARKETAXESS HOLDINGS INC.

PROXY SUMMARY

Environmental, Social and Governance Highlights

Social Responsibility

“ We are commited to respecting human  rights through
adherence to_poliies wih respect 1o the profection of and
respect for our global employee worklorce.

+ Our supplier standards contain specific guidelines on human
fights, child labor, forced labor and human traficking, wages
and hours, working conditions, harassment and discipline,
discrimination, ~freedom  of association and  collective.
bargaining, bribery and corruption, the flow of funds to armed
groups and conflicts, environmental sustainabilty, animal
welfare, and the implementation of sustainabilty standards in
the supply chain, including the responsible management of
water and forests.

Environmental, Health and Safety

+ We work to integrate Environmental, Health and Safety
(‘EHS"), as well as sustainabilty, into overall business sirategy
and supply chain management.

+ Worldwide, more than 95% of our manufacturing faciles are
certfied under ISO 14001:2015.

+ We have a global reporting channel for any ethical concerns or
violations for employees and our supply chain.

+ We are a signatory to the United Nations Global Compact.

+ We respect and support the United Nations Universal
Dedaramn of Human Rights.

We are committed to partnering with our industry and society in
driving change through implementation of the United Nations
Sustainable Development Goals.

- C s

develop and utiize environmentally acceptable, safe,
sustainable and efficient production methods and processes.

+ We implement efficient uses of energy, reduction of reenhouse

gas emissions and supporting climate change initatives. Since

2013, we have reduced energy use, greenhouse gas emissions

our ingenity, innovative technology and electronic network to make global credit markets work better for the people
who depend on them. In pursuing this commitment, we embrace our responsibility as a corporate citizen to ensure
that our global activities positively impact our communities and our environment.

Trading for Trees

Green Bonds are fixed income instruments designed to fund projects that have positive environmental and/or climate
benefits. MarketAxess recorded a 119% increase in Green Bond trading in 2019 as its clients’ sustainable fixed-income
strategies continue to grow. The 2019 total equals a 15% share of trading in these issues, ranking MarketAxess as the
largest Green Bond marketplace. To support clients’ sustainable investing strategies, MarketAxess is partnering with the
charitable organization One Tree Planted on a trading incentive program. Through the “Trading for Trees" program, 5
trees will be planted for every $1 million of Green Bond trades executed on the MarketAxess platform. Based on
historical trading activity, MarketAxess expects the Trading for Trees program to be able to plant over 100,000 trees in
2020.

and water use while increasing our recycling.
+ We collect monthly energy. waste and water data flom our
plants and use the data to determine energy, water and waste * In 2019, we logged more than 70 energy effiency improvement
reduction performance, and identity further opportuniies for  projects in our continuous_improvement system,  including
improvement. energy treasure hunis, lighting improvemenls, ~ process
improvements, and replacement of inefficient equipment, such
+ We reduce EHS risks by minimizing our environmental impact as, air compressors and motors.
‘and eliminating health and safety hazards.
*+ We work to reduce our use of chemicals and raw materials, as.
+ We require that our comprehensive safety policies and  well as to reduce waste generation
procedures are followed, and our employees and leaders

‘employees, customers, suppliers,other stakefolders and the public

People

- Together We Win is our global employee engagement intiative + Our global Expect Respect campaign promotes our anti-

focused on promoting and sustaining a positive culture in our  harassment, nondiscrimination and zero-olerance for retalition
tional environments using four key elements: Leadership,  policies as well as complaint reporling resources.

(icKENChEREneR e ket 1 e + To foster employee engagement and promote diversity and

+ We maintain a robust and ongoing survey process fo monitor  inclusion, we have encouraged the formation of Employee
employee engagement. Resource Groups (ERGs) at Lear. ERGs are voluntary,

employee-ed, and company-sanctioned ties

« Diversity and inclusion is deeply integrated 0 OUr  empioyees who share similar backgrounds, such as age,
gender, race, ethniciy, sexual orientation, miltary experience,

« In our corporate office and U.S. plants, we work with several I experiences, and other non-meritfactors.

organizations to help fill our pipeiine with diverse talent, . peveloping ‘a\sﬂl vsaDnoﬂly across all levels of the organization

including: National Socity of Black Engineers (NSBE), National  and indludes a CEO  Academy, Leadership Model

Black MBA Assodlion (NBMBAR), Women Of Coor  aseestmorts, Emong Losioe Doteomment Proam o

Conference and Society of Women Engineers. One Lear Mindset raining.
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MARTIN MARIETTA MATERIALS, INC. ONE GAS, INC.

Compensation Discussion and Anclysis 4 Saety, Envronment and Susainabilty
CORPORATE RESPONSIBILITY

For more than 100 years, our business has delivered natural gas to our customers. We will continue to focus on operating safely and responsibly,
while creating shareholder value. For more information see our Corporate Responsibility report published on our website at vww. ONEGas.com,
the contents of which are expressly not incorporated herein by this reference.

Community Relations

Another core value for which we are recognized by NSSGA is  individual producer's aggregates operations in particular. In 2019,
community. The NSSGA Community Relations Awards program  our Texas Quarry (MD) won gold, while St. Cloud Quarry (MN)
recognizes aggregates producers whose community involvernent  and Berkeley Quarry (SC) took home siver, while fifteen. Fifteen
and support activiies enhance the public. perception of the  Martin Marietta sites received bronze.

In April of 2019, the ESG Steering Committee was formed to provide oversight of the company's reporting, both internal and external,of its ESG
aggregates industry in general and the public image of the

initiatives. The steering comittee is chaired by the Director Investor Relations and the CFO acts as the executive sponsor. The steering
committee is represented by leaders from across business functions including, commercial, legal, corporate communications, human resources
environmental compliance, safety, government affars, operations and facltes.

SAFETY AND HEALTH

The safety of our employees, our customers and the communities where we operate is at the forefront of each business decision we make as
safety is our number one core value. By monitoring the integrity of our assets and promoting the safety and health of our employees, customers
and communities, we are investing in the long-term sustainability of our businesses.

Environmental Stewardship
Environmental stewardship is another of our core values and our  environmental and regulatory requirements. In addition, in order
operations were  well-represented among the NSSGA to be eligible for the award, the operation must certify its
Environmental Excellenca Award winers Thise awards complance wilt al applcatie. govermmenti | enionment
provide national recognition for operations actively contributing to  regulatory requirements and that it does not have a pattern of
the maintenance of the environment in and around their  violations during the time period of two full years prior to the date
operations as evidenced by a commitment to the exemplary use of  of application. Benson Quarry (NC) won gold, while Bonds Quarry
environmental controls and systems. This award is based, in part, (NC), Midiothian Quarry (VA), Medford Quarry (D), Bridgeport
on the extent to which an operation meets and exceeds fechnical _ Stone (TX) and Tin Top Sand & Gravel (TX) received silver. Asbstantial part of our workforce is comprised of operations specialists who work regularly in the field. We continuously assess the isks our

employees face in thei jobs, and we work to mitigate those rsks through raining, appropriate engineering controls, work procedures and other
preventive safety and health programs. Reducing incidents and improving our safety incident rates is important, but we are not focused only on
statistics. Low incident rates alone cannot prevent a large-scale incident, which is why we continue to focus on enhancing our preventive safety
programs, such as near-miss reporting, vehicle-safety monitoring,risk assessment and others.

Ethical Business Conduct

We strive to continually enhance our high standards and controls ~ amendments applicable to any Board member or executive officer
for ethical business conduct, compliance and transparency. Our  in 2019,

Code of Ethical Business Conduct (our Code of Conduct)

applies to all of our employees, Board members, consultants,

contract laborers and other agents when they represent or act on

behalf of the Company. It describes our expectations and polices

on a number of topics, including our commitments to compliance

with laws, protection of human rights, maintenance of accurate 2019 Safety and Health Performance Updates and Highlights
business records, transparency in our public disclosures, protection « Since 2013 we have experienced 2 64% reduction in our TRIR
of sensitve information, promotion of a positive and safe work
environment, zero tolerance for corruption and general avoidance
of even the appearance of impropriety in al that we do. Our Code
of Conduct also emphasizes employees’ responsibilty 1o report
any violation or suspected violation of the Code of Conduct and
emphasizes the Company's non-retalation policy. In 2019, we
provided ethics training to all salaried employees. There were no
waivers from any provisions of our Code of Conduct or

We have established an Environment, Safety, Health and Compliance [*ESH&C") Steering Committee. The primary purpose of the ESHRC
Steering Committee s to provide vision, leadership, direction and oversight of our ESHRC programs, processes and management systems for the
protection of our employees, the environment and the communities we serve, as well as systems focused on the safe design and operation of our
natural gas distribution syste.

Since 2013 sirains and sprains, our employees’ most prevalent type of injury, has declined by 81%.

Since 2013 we have experienced a 86% reduction in our DART.

Since 2013 we have experienced a 23% reduction in our PVIR

ENVIRONMENTAL PERFORMANCE
2019 Environmental Updates and Highlights
. luded afive-year accelerated cast iron pipe removal

program that began in 2014,

Components of Executive Compensation - Performance-Related Compensation

Each NEO is eligible for a mix of fixed and variable components of compensation. A substantial portion of our CEO's and other executive
officers' compensation is at risk and will vary depending upon our performance. All of the opportunities to achieve long-term equity
incentives (LTI) granted to our CEO and other executive officers in 2019 were performance-related consisting of performance share unit
awards (PSUs) that comprised 55% of the long-term equity awards and performance-related restricted stock unit awards (RSUs) that
comprised 45% of the awavds ‘The following charts summarize the various forms of compensation and demonstrate that in 2019 87%
of the CEO" 80% of other NE is variable and tied to company performance.

We joined Sustainable Tulsa, a non-profitorganization that provides "education, tools, and resources to inform and engage businesses
and individuals in the three areas of sustainabilty: socia responsibilty, economic vitalty, and environmental stewardship.” Our goal is
1o establish a sustainailty baseline, identify best practices, and provide a mechanism for continuous improvement.

In 2019, our Energy Effciency Program in Oklahoma and the Austin and Rio Grande Valley Conservation Programs in Texas combined to
issue mor than 99,696 rebates totaling approximately $13,737,234 millon through energy-efficiency and conservation programs that
offered customers rebates on natural i m

9

We continue to be a partner in the EPA's Natural Gas STAR Program and the EPA’s Natural Gas STAR Methane Challenge program to
voluntarily promote and track commitments to reduce greenhouse gas emissions. Our Methane Challenge Program commitment to
annually replace or rehabilitate at least two percent of our combined inventory of cast iron and noncathodically-protected steel pipe
aligns with our planned system integrity expenditures for infrastructure replacements. We anticipate reporting in 2020 our 2019
performance to the EPA. We exceeded our goal by achieving an overall replacement rate greater than two percent in 2018 and between
sixand seven percent in 2017.

COMMUNITY INVESTMENT

We are committed to being active members of the communities where we operate. Investing i the areas where we have operations and where
our employees live and work is not oly the right thing to do-it's smart business. By contributing financially and through volunteer work, we can
Help build stronger communities and create a better environment for our employees, our custamers and the general publc

CEO COMPENSATION MIX OTHER NEO COMPENSATION MIX

Performance-Based

8 ONEGas,nc.Nl

5
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SBA COMMUNICATIONS CORPORATION

CCORPORATE GOVERNANCE

mult-day safety certification program that s required for all our employed tower climbers. We are
proud of the fact that our average lost-day incident rate in the U.S. (days away from work due to
workplace incidents) for 2017 through 2019 was below the 2018 industry benchmark.

Planet

> We believe that our business model plays an important role in reducing the environmental
footprint of communications infrastructure by encouraging wireless service providers to co-locate
their antennae on a single tower, thus reducing the needless proliferation of multiple towers. Our
towers are built to host equipment from multiple tenants and are located on small geographic
footprints, typically ranging from 2,000 to 10,000 sq. ft. Further, the ground beneath our tower
sites s often permeable, allowing surface water to be absorbed into the ground rather than
contributing to surface-water runof.

> Afocus of our environmental sustainability is on the reduction of our energy consumption and
utiization of resources more efficiently. We provide tenants with access to space on our towers,
while our tenants provide all of their own utiities in almost every instance. Consequently, our
tenants consume most of the energy at each site by use of their equipment. Substantialy all of
our sites run primarily on electricity powered from the electrical grid and only have generators
for backup power f the electrical grid goes down. These generators are typically owned and
maintained by tenants. In fact, a very small percentage of sites have generators owned by SBA,
and virtually all of those generators are used as backup power in the event that the electrical
grid goes down. As of 2019, only 286 (or approximately 1% of our total sites) contain generators.
owned by SBA. Of those generators, just three provide primary power for the sites.

> We proactively use fleet route optimization software to improve the fuel efficiency of our vehicle
fleet, reduce the number of miles driven and reduce CO2 emissions. In 2019, the estimated
emissions from our vehicles in the United States totaled 3,932 mefric tons of CO2, a decrease of
9% since 2017,

> We are committed to a long-term, sustainable approach to prioritizing environmental protection
and conservation during our site development process and consider all environmentally significant
impacts during our site selection, development and operation. In the United States, our Avian
Protection Plan Team identifies, tracks and protects threatened and endangered migratory birds
that nest on SBA towers. In 2019, we increased our number of protected bird sites to 2,266 from
412 sites in 2017.

Philanthropy

> Philanthropy remains an essential focus for SBA and we are proud of the impact our employees
have in supporting their communities. We offer 16 hours of team and individual volunteer time off
each year and match our employee charitable donations.

> Through companywide philanthropic iniiatives, we support critical outreach efforts for tower
industry foundations and miltary veterans. In their local communities, our employees engage
in an array of activities: partnering with nonprofits to preserve the environment and wildie,
constructing affordable housing units, focusing on foster care, sheltering lost, homeless and
unwanted animals and providing services and care for companion animals.

> Our"Tower U" safety professionals offer tower rescue training to first responders because we

recognize that the safety of these first responders is paramount to the communities in which we
operate.
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VALERO ENERGY CORPORATION

CORPORATE RESPONSIBILITY

In our Stewardiship and Responsibity Report, we make disclosures on a variety of environmental, social, and governance (ESG) topics
of nteest to our stakeholders. The report covers the following areas of nterest

+ Valero's vision and guiding principles;

ESG data and intatives;

safety and reliabilty

environmental matters, including data on criteria emissions, flaring, energy conservation, GHG emissions, cogeneration,
‘waste water management, our wind farm, renewable diesel, ethanol, EPA's Eficient Producer Program, recyciing processes,
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the social benefit of Valero's products; and
summary of recent awards.

The report is published on our website at wwiw.valero.com > About Valero > Corporate Responsibilty > Stewardship and

Responsiilty Report,

Valero's Stewarciship and Responsibilty Report is not a part of this proxy statement. The report is not “solciting matenil," is not

deemed filed with the SEC, andis not to be incorporated by reference into any of Valero’s filngs under the Securities Act of 1933, as

‘amended, or the Securities Exchange Act of 1934, as amended, whether made before or after the date of this proxy statement and
any general

Valero
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UNIVAR SOLUTIONS INC.

Our Home, Our Responsibility

We recognize that as a responsible global operator, it is our duty to contribute to responsible economic, environmental and social
development while complying with all applicable laws. Our goals and principles are not just words; they are part of our everyday
actions. In 2019:

+ We began the process of establishing our Site Sustainability Assessment Program. This glabal program focuses on identifying
opportunities at the site-level that enable us to realize our global goals through local action by reducing resource use and
sharing best sustainability practices.

We continued to asses and manage the risks associated with our activities to help protect our employees, the communities in
which we do business and the environment.

We committed to the responsible use of water as part of our global Environmental, Health & Safety Policy and made significant
investments in our infrastructure to help ensure that material releases are minimized both on our sites and when handling at
customer locations.

We continued to expect all our vendors to adopt sound human rights practices designed to treat workers fairly and with dignity
and respect, while providing a safe and healthy environment, conducting business in compliance with applicable environmental
and labor laws, and refraining from corrupt practices.

We expanded our employee resource groups to include the Women's Inclusion Network, LGBT+ Network, Veterans Network,
Ability Network, Black/African American Leadership Network and Hispanic & Latino Network (HOLA) to help enhance
employee development, elevate engagement, and build community.

We continued to grow our responsible product offering and systems to help ensure product transparency. This includes
growing our Roundtable on Sustainable Palm Oil (RSPO) system to deliver a greater range of sustainable products across a
broader geography to help mitigate deforestation and increase biodiversity.

We continued to support charity and fundraising, educational sponsorship, and community development in our local
communities, such as donating to the National Multiple Sclerosis Society, WaterAid and Prostate Cancer Foundation of Chicago.

WEYERHAEUSER COMPANY

SUSTAINABILITY AT WEYERHAEUSER

SUSTAINABILITY AT WEYERHAEUSER

is a core value at We strategy, including matters relating to climate change,
organize our sustainability activities using an ESG and annually reviews our performance and progress
framework that focuses on environmental stewardship, toward our many rigorous and measurable goals. The
social responsibility and corporate governance, and we Committee also reviews key issues and trends.
integrate this work into our overall business strategy. The  Management reports on all these matters to the full
Governance and Corporate Responsibility Committee board of directors on an annual basis.

provides oversight and direction on our sustainability

ENVIRONMENTAL SOCIAL CORPORATE
STEWARDSHIP RESPONSIBILITY GOVERNANCE
Sustainable Forest Safety & Human Capital Governance Practices
Management Workplace Culture Board Composition
Environmental Impact Community Investment Executive Compensation
Carbon Footprint & Engagement Ethics & Integrity

ENVIRONMENTAL STEWARDSHIP: 120 YEARS OF LEADERSHIP
We practice sustainable forest management. Through our sustainable forestry practices, we:

We manage our forests sustainably to ensure they wil last keep the harvesting and growth of our forests in
forever. Our commitment to sustainable forestry has been balance;

at the heart of our business strategy and daily operations
since the early days of the company. We independently
certify our timberlands and our entire wood products
supply chain to the Sustainable Forestry Initiative" forest reduce the likelihood and magnitude of forest fires;
management and fiber sourcing standards. and

protect water and air quality;

preserve valuable wildlife habitat and biodiversity;

provide recreational access for our communities

100% 100% 100% s
of our of our of our

o o
WO0OD PRODUCTS TIMBERLANDS TIMBERLANDS ONLY 2%
SUPPLY CHAIN ARE ARE of our
IS CERTIFIED CERTIFIED REFORESTED | TIMBERLANDS
to the to the SFI® Forest AFTER EACH
SFI® Fiber Sourcing Standard | yanagement Standard MARVEST YEAR
@ SUSTAINABLE FORESTRY INITIATIVE
Giaoes
2020 ANNUAL MEETING & PROXY STATEMENT 7
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8. Biodiversity

Broadly speaking this refers to the variety of life in the world, or in a habitat or ecosystem.

Biodiversity provides functioning ecosystems that supply basic needs of life such as oxygen,
clean air and water, pollination of plants, pest control and more. Its flip side is extinction of
plant and animal species that limit such biodiversity.

In the context of GRI Standards, the first global standards for sustainability reporting on
a range of economic, environmental and social impacts, the topic of biodiversity concerns

an organization’s impacts on the living and non-living natural systems, including land, air,

water and ecosystems.

Corporations utilizing the GRI biodiversity standards can report on their organization’s
Impacts related to biodiversity and how it manages them.

ALCOA CORPORATION

Proxy Summary (contnued)

v Ten of our global operating locations across the aluminum value chain are
certified to the Aluminum Stewardship Initiative’s Performance Standard and
Chain of Custody Standard, which allows Alcoa to market certain products. We
aim to have 80% of our assets certfied to ASI by the end of 2020.

We are a member of the International Council on Mining and Metals, which
focuses on enhancing the industry’s contribution to society with safe, fair, and
sustainable practices.

Our SUSTANA™ line of aluminum products is produced with low carbon
emissions and recycled content.

We are recognized as the top aluminum industry performer in the Sustainability
Yearbook 2020. We were also named one of the “Most Responsible Companies”
by Newsweek in December 2019,

We maintain a Global Supplier Sustainability Program to assess and improve the
sustainability-related practices of our suppliers. We have achieved the Gold
category as a supplier with Ecovadis, which places Alcoa in the top 92 percentile
of the industry.

Aluminum is an infinitely recyclable product. We recycle aluminum in our casting
and rolling operations, using both internal and purchased scrap. We also have
closed-loop processes in place with customers, where aluminum scrap from their
operations is returned to us for reuse.

<

<

<

<

<

Environmental
Initiatives

' The Alcoa Foundation primarily focuses its funding in two key areas: (1) promoting
the prevention of, and resilience to, climate change from human activity and
(2) the restoration and preservation of biodiversity.
We endorse biodiversity conservation, and we consider the mitigation hierarchy of
avoidance, minimization, restoration and offsets during the litecycle stages of our
operations,
We seek to avoid protected areas through our commitment not to explore, mine,
or operate in World Heritage Sites and through rehabiltation and reclamation
projects.
We are leaders in land rehabilitation, which allows us to be among the few to mine
in the Jarrah Forest in Western Australia and in the Amazon rainforest in Brazil
The Alcoa Foundation and American Forests continued a partnership to enhance
biodiversity and combat climate change in 13 locations around the globe through
the restoration of at-risk tree species. This program helps cities address climate
change by engaging 4,500 volunteers in tree plantings.
v 80% of our operating plants are certified against ISO 14001:2015 Environmental
Management Systems Standard.
v As of December 31, 2019, approximately 73% of our aluminum smetting portfolio
ran on renewable power sources, lessening our demand for fossil fuels.
' Our long-term sustainabilty goals include:
+ To maintain a five-year average ratio of 1:1 for active mining disturbance to
mine rehabiltation across the Company (excluding long-term infrastructure)
We rehabiltated over 1,140 hectares of mined land.
+ Reduction goals relating to bauxite residue land storage requirements and
the intensity of our GHG (direct + indirect) emissions from smelting

<

<

<

<

3 Alcoa
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CHUBB LIMITED

Corporate Governance - Citizenship at Chubb.

Environment

Diversity and Inclusion

Chubb Rule of Law Fund

Chubb recognizesthe relty ofclimate
change and the subst:
uman aciviy on our planet. Our
environmental initiatives reflect our
desire to take actions that reduce
b e et !

At Chubb, we

responsibility to ensure opportunity
within our own organization, where we
foster a diverse and inclusive
meritocracy. We can't succeed unless we

through our phianthropy, strengtien

to thrive
and advance in our Company, and e

Asac itizen, Chubb recognizes
the rule of law as the foundation of a
liberal world order that the Company
ibraces as essential to the proper
functioning of markets and the
protection of personal freedoms.
Thmngh the Chubb Ruleof Law Fund, a

protect bmdwersuy against the ecsof
climate chan

The Chubb Charable Foundation and
the Com

hold our
achieving divetsemix of !alem
eed

e support
projeas around the world that promote
of

‘The Company’s extensive efforts in this
area include affini

range of envxmnmenml phllan(hmples,

groups, diversity awareness training,

including The Nature
the Conservation Fund, 2 well e
volunteer activities in local communities
around the world. Chubb Charitable
Foundation grants have helped preserve
sensitive lands and habitats, finance

een busis and

and mandating diverse slates in

recruiting and promotion.

Examples of initiatives include the
‘ompany’s Business Roundtables and

Reguonal Inclusion Councils, which

e

support educational programs that
promote a healthy and sustainable
environment in the U.S. and around the
world.

1n 2019, Chubb adopted a new policy

rking across the
business and engage hundreds of
mployees in constructive dialogue.
Other initiatives include Chubb Start, a
ipports the continuous.
professionaldevelopmentoferly areee
‘women, and , a global

and investment and established new
science-based greenhouse gas (GHG)
emissions reduction goals using 2016 as
the baseline. By year-end, the Company
achieved its first goal to reduce absolute
GHG emissions by 20%. These goals are
being achieved through a combination of
real estate portfolio optimization, energy
efficiency projects and the purchase of
renewable electricity. In 2019, the
Company earned a score of B on the
CDP's climate change program ranking.

and regional Leture s o sl
‘senior women, diverse me

inclusion champions to share their
unique backgrounds, experiences and
hard-earned lessons in business.

(he rule of law.

Since it was founded in 2008, the Fund
has supported S5 projects in countries
around the world focused on improving
access to justice, strengthening courts,
fighting corruption and creating the
conditions of security and freedom in
‘which our customers, employees and
fellow citizens can thrive.

‘The Chubb Rule of Law Fund is funded
by the Chubb Foundation and

ontriby rom 15 of Chubl's partner
law firms. In 2019, 10 new projects were
funded. Among them were initiatives to
strengthen the independence of the
judiciary in Guatemala; litigation support
for juveniles facing life imprisonment
without parole in the U.S.; supporting
administrative law in Vietnam; and
protecting the rights of children in
mental health units in England and
Wales.
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CONCHO RESOURCES

Our Stockholder Engagement Program

The Company is committed to active engagement with our stockholders. The Company employs a year-round approach
including proactive engagement as well as responsiveness to specific areas of focus. During 2019, members of senior
management met with a cross-section of the Company's stockholders representing approximately 75% of the Company's
outstanding shares. These meetings included a discussion of the Company's plans, risk oversight, operations and strategy,
and at times an overview of the Company's practices on compensation, govermance and environmental and social matters.

T — Management held meatings with stockholders
representing approximately:

@ Ayear-round, proactive engagement program
©  Dedicated resources responsible for active engagement with
stockholders throughout the year 75%
o Engagement designed to address stockholder questions, provide of share:
outstanding

perspectives on Company policies and collect stockholder
feedback to be used as an important data point in evaluating the
Company’s practices and disclosures

Environmental, Social and Governance (“ESG”) Highlights

Corporate Responsibility at Concho

The Company believes its approach to ESG, known as corporate or is
fundamental to ts business and good for the Company’s stockholders. The Company further believes that consistently
executing its strategy and integrating ts focus on corporate responsibility wil contribute to sustainable performance over the
long term

The Board maintains overall oversight of the Company’s business strategy, risk management, governance and compensation
practices, while the Health, Safety, Environment and Reserves Committee has oversight responsibility for sustainabilty-related
activities and reports to the full Board on these topics. Concho also established a Sustainability Working Group consisting of
select individuals from across the organization, which meets regularly throughout the year and briefs the Chief Operating
Officer on sustainability and specific HSE-related topics, including HSE organization, planning, safety and emissions
performance.

Board of Directors Senior Management

IPPOPPRPIPINMSMIN S..tainability Working Group and
RSaroes Commias) iembers of the senior management

team assist the Board with oversight of

Reviews Concho's risk framework, Oversees Concho's health, safety and ~ strategy and risk management;

e e L e (e e

and provides oversight of business practics p\ememaﬂon and monitoring of

strategy and practices Conchers comorats reaponsibiity and

cusainabiity tatves

Full Board

Corporate Responsibility Framework
‘The Company prioritizes the safety and health of our employees, managing our environmental impact, empowering our
workforce and serving the communities where the Company operates. Our corporate responsibility activiies are organized
under five primary pillars:
+ prioritizing safety and health;
protecting the land, water and air through sustainable development;
+ investing in the Company's future through its people;
upholding good governance practices; and
- supporting projects that contribute to the long-term growth of the Company’s communities.
‘The Company also maintains a section of ts website for corporate hich is available at
corporate-responsibility (web links throughout this document are provided for convenience only, and the content on the
referenced website does not constitute a part of this Proxy Statement). This section of the website describes (i) how the
Company strives to operate responsibly, safely and sustainably, (i) how those elements are part of the Company’s long-term
strategy and (ii) how the Company manages ESG-related risks and opportunities.

DEVON ENERGY CORPORATION

DEVON AT A

COMMUNITY ENGAGEMENT AND

STAKEHOLDER TRANSPARENCY

We engage with our stakeholders daily to build relationships founded in trust and cooperation. We
place a high priority on our commitment to work together to find solutions benefitting people and
communities where we operate. Our culture of integrity and accountability extends to all our
stakeholders, including our employees and their families, stockholders, neighbors, landowners,
mineral-rights holders, policymakers, lawmakers, suppliers, vendors, and service companies.

+ In collaboration with expert local stakeholders, we integrate land use and biodiversity
considerations into early planning and all operating phases for our wells.

+ We have formal processes to receive complaints in person, by phone or online, and to respond
with the appropriate level of urgency.

« As we seek to operate in a socially responsible way, part of that is supporting and
strengthening safe and educated communities in areas where we operate. Our social
investments ($6.2 million in 2019) target STEM (science, technology, engineering, and math)
education, public safety, social services, and community vibrancy.

« We have published a comprehensive Political Activity and Lobbying Report in each of the past
three years in direct response to stockholder feedback. We expect to annually publish a
report to make it easy for all stakeholders to see our expenditures for corporate political
contributions.

« We have published our Statement on Human Rights, which spells out our strong commitment
to human rights principles and social progress.

4 Commitment Runs Deep
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DOMTAR CORPORATION

2 Dortar Corporation
234 Kingsley Park Drive

Domtar Fort il SC. 29715

April 6, 2020
Dear Fellow Stockholders

You are cordially invited to attend the 2020 Annual Meeting of Stockholders of Domtar Corporation. The meeting this year will be held on
May 6, 2020 at Dorntar Corporation, 234 Kingsley Park Drive, Fort Mil, South Carolina, 29715, starting at 7:45 a.m. (ET). Whether or not
you are able to attend in person, we invite you to read this year's proxy statement and accompanying materials that highiight many of our
ey activties and accomplishments in 2019 and present the matters for which we are seeking your vote at the 2020 Annual Meeting. We
are honored that you are an owner of Domtar's shares, and eager to tell you about our past year and our exciting opportunities ahead.

The starting point is important: wood fiber and other renewable resources are the main buiding blocks of our products. We believe the
world's growing efforts to manage both carbon and non-biodegradable materials, combined with a growing population and rsing living
standards, provide promising opporturites for us

Our abilty to turn renewable and natural raw materials into products that enhance the quality of life also supports our abilty to recruit
talent, attract investments, work with supply chains and be welcomed in our communities.

2019 Financial Performance

So what did 2019 look ke for Domtar? In a challenging market, we showed resiience and delivered solid results. We generated net
earnings of $84 million (51.37 per share) and EBITDA before items" of $563 million for year 2019. We generated $442 milion of
operating cash flow, and we lso returned $329 million to shareholders through dividends and share repurchases. We announced a 4 6%
dividend increase and a $300 millon increase to our share repurchase prograrm

Paper and Pulp. We took approximately 300,000 short tons of market downtime during the year to match our capacity with customer
demand before announcing the permanent closure of two paper machines resulting in capacity reduction of approximately 200,000 short
tons of paper capacity. Our abilty to adjust quickly to changing market conditions reflects both the agilty of our team and the optionality
of our asset base. We continue to pursue our growth plans for our pulp business, which supplies custorers in the growing tissue, hygiene
and select specialty pulp sectors

Personal Care. Our personal care business continues to make progress, driven by our margin improvement plan, as we work to simplify
and stabilize the business to compete more effectively in a challenging global market. While executing our margin improvernent plan, we
achieved some important customer wins in our infant diaper business that willscale p in 2020.

Investing for the Future. In 2019, we used our financial strength to invest in our business to promote long-term value creation for our
stockholders. These investments included strategic projects completed at our Plymouth mill notably in the cooling tower, precipitator, and
thermal oxidizer for increased reliabilty, improved environmental performance, and lower manufacturing costs and at Kamloops, where
we upgraded the felting press section to increase productivity.

2019 Stockholder Engagement

Our elationship with our stockholders is an integral part of Domtar's success. We have benefited over the years from your feedback on our
business strategy, executive compensation program, corporate governance, and sustainability iniiatives. We believe that our programs and
polices provide a solid foundation for our srategic journey, and place us in a leading position with respect to prevalent market practices

As in previous years, in addition to regular engagements by our Investor Relations team, and in line with our commitment to effectively
engage with our stockholders on an ongoing basis, we reached out to our inestors seeking their feedback. Specificaly, we contacted our
40 largest stockholders representing approximately 72% of our outstanding shares. Some of these stockholders chose ot to have
discussions with us, but the discussions we did hold reflected broad-based support for our programs and intiatives

Our Board of Directors and ts Human Resources Committee have carefully considered the engagement feedback and, in light of the solid
alignment of Domtar's executive compensation program with its business strategy and market practices, did not make any significant
change to the executive compensation plan design.

Sustainability

At Domtar, sustainabilty is a core value rooted in responsibility, efficiency and engagement. It drives us to foster innovation, reduce risks,
enhance brand reputation, maximize business success and grow stockholder value:

Because our future is rooted in sustainable forestry, we partner with NGO's, such as World Wildlife Fund and the Rainforest Allance, to
conserve biodiversity and to ensure transparency in our sustainability progress and goals. We empower landowners to ensure the health of
forestlands through sustainable forest management, and we align supply chain operations with our sustainabilty priorties

DFIN
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FRESH DEL MONTE PRODUCE INC.

CORPORATE GOVERNANCE

Compensation Risks

In early 2020, as part of our risk management process, we conducted an annual comprehensive review and evaluation of
our compensation programs and policies. The assessment covered each material component of executive and non-
executive employee compensation. In evaluating our we took into the following
risk-limiting characteristics:

Bonus payout under our annual incentive plan and long-term incentive plan s capped;

A significant percentage of our overall pay mix is long-term or equity-based, which, when combined with our
Stock Ownership Guidelines, aligns our executive officers’ interests with shareholders’ interests an

minimizes the taking of inappropriate or excessive risk that would impair the creation of long-term shareholder
value;

We use multiple objectives which serves to limit the potential benefit of any single episode of excessive risk
taking;

We have effective management processes for establishing key financial and operating targets, and monitoring
financial and operating metrics and all computations and recommendations are subject to multiple levels of
review including local, regional, corporate, and board level reviews;

We have effective monitoring by external and internal audit; and

All our compensation programs include claw back provisions if an award is granted based upon incorrect
data.

Sustainability Initiatives

Our Governance Committee oversees our sustainabilty program. Sustainability has been a key part of who we are and
what we do. In 2019, we published our latest Corporate Sustainability Report, which we refer to as the 2019 CSR report,
in which we reaffirmed our commitment to continue doing business in a sustainable way. Since our beginning, we have
supported and invested in local sustainabilty projects, providing education and health care to our communities,
conserving forested land within our farming areas and protecting biodiversity. Many of our efforts and commitments
contribute to the Sustainability Development Goals set by the United Nations in 2015, which include good health and well-
being, responsible consumption and production, quality education, reduced inequalities, clean water and sanitation,
sustainable cities and communities, life on land, affordable and clean energy and climate action.

Our sustainability strategy is to conduct our business in a way that creates, promotes and ensures A Better World
Tomorrow. We work toward fulfiling our sustainabilty strategy by:

PROVIDING HEALTHY GROWING WITH OUR PROTECTING OUR LIVING OUR VALUES
CHOICES COMMUNITIES PLANET

Provide wholesome, safe
fresh products by

Encourage healthy lifestyles Ensure the well-being of Protect and promote the. supporting our team
by providing fresh and our communities an health of our planet, its members and integrating
wholesome food to our foster growth within each wildife and its natural our values into everything

of them. we do.
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P. H. GLATFELTER COMPANY

SUSTANBILITY

Environmental Initiative

Glatelter's Policy reflects our to comply with applicable environmental laws and regulations,
practice pollution prevention, and improve our environmental performance. Instituted in 1997 as part of the ISO 14001
certification process, our Environmental Policy is the foundation for our Environmental Management Systems (EMS) and
reflects one of our Core Values — Environmental Responsibiliy.

Glatfelter is committed to operating as a responsible steward of the environment and delivering engineered products that
perform well, use natural materials responsibly, and contribute to waste reduction in both the manufacturing process and

following their end use. Our environmental pillar is focused in two areas that impact our business and where we can make
(O]

a difference for our

Products.

Environmental Management

Glatfelter's environmental management system is focused on

and (2) Innovation and Environmentally Responsible

with

all
regulations in the regions where we operate, as well as developing programs T contmuous improvement nitiatives that
address areas such as natural resource management, energy usage, greenhouse gas emissions and waste.

Natural resource management: Glatfelter has achieved
Forest Stewardship Council certification at all our
manufacturing facilities — maintaining a strong chain of
custody to ensure that 100% of the wood fibers we use
come from well-managed, sustainable forests. In
addition, as the world's top purchaser of abaca fiber,
Glatfelter adheres to Rainforest Alliance and Sustainable
Agriculture Network standards to ensure responsible
harvesting and ongoing replanting of this “super fiber” in
the Philippines.

Our Composite Fibers business in Europe uses water to
produce s products, which is reused and recycled
within the manufacturing process, and for equipment
cleaning. Each manufacturing facility has a dedicated
waste water treatment plant to remove solids and
biodegradable materials to ensure that the final effiuent
discharged back into the water system meets or exceeds
permit requirements. We also seek to identify
manufacturing efficiency measures that reduce the
amount of water required. Our Airlaid Materials products
are manufactured with a dry forming process. Overall,
our operations used 69.5 m” of water per tonne of
production in 2019.

Energy usage: One of the byproducts of transforming
our business into a leading global supplier of engineered
materials is that we have become a less-energy-
intensive, lower-emissions company. Nonetheless,
energy still accounts for up to 10% of our cost of goods
sold, and we seek to drive efficiencies through
equipment upgrades and process improvements, where
feasible. Five of our European sites have formal energy
management systems (ISO 50001) to drive energy
efficiency. Our UK. sites have improvement targets to
reduce energy usage per ton as part of formal industry
agreements with the government to achieve long-term
energy efficiency improvements. At our facility in
Gernsbach, Germany, two water turbines generate
electric power that is sold to the adjacent electric grid.
We are currently working with the nearby city of
Gaggenau to add two additional water turbines that will
increase the capacity to generate sustainable energy. In

2019, our operations consumed 1.524 megawatt hours
of electricity per tonne of production. A total of 65,800
megawatt hours of electricity was produced by
cogeneration at several of our Composite Fibers
facilties, which also provides steam for use in our
manufacturing facilties.

Greenhouse gas emissions: We are working to lower our
greenhouse gas emissions by reducing our carbon
dioxide emissions and increasing our energy savings
through recycling and other responsible practices. In
addition to using the cogeneration process and
complying with ISO 50001, other efforts include
participating in climate change agreements to drive
improvements in efficiency and investing in more
efficient equipment and processes such as variable
speed drives on motors and better control processes.
Our greenhouse gas emissions in 2019 were 0.623
onnes per metric tonne of production, which represents
approximately a 1% decrease over the previous year.

Waste: Consistent with our application of Lean
Manufacturing and Six Sigma principles, we view waste
as an opportunity to improve efficiency or to find a new
use for byproducts. We have had success in both our
Composite Fibers and Airlaid Materials segments. For
example, 2 signicant volume o offspec material i
Composite Fibers is used for lower-grade applica

In Airlaid Materials, we achieved zero waste to pliy
two consecutive quarters by finding buyers who valued
our byproducts’” high-absorbency performance.
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19.000 Owens Coming is a glof
B

al buil
and delivers a broad range of high-quality insulatior
Employees materials. s insulation products conserve energy and improve

enhance curb appeal of people’s homes and protect homes and commer

2 and industrial nh\lenal: leader that manufactures

roofing, and fiberglass composite
acoustics, fire resistance and
cts and systems

air quality in the spaces where people live, work and play. Its roofing produ
ial buildings alike. Its
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PORTLAND GENERAL ELECTRIC COMPANY

OUR 2019 LTI PROGRAM DECARBONIZATION GOAL

CCOMPENSATION DISCUSSION AND ANALYSIS

We are committed to doing our part to achieve Oregon's ambitious decarbonization goals, while meeting the needs of our customers.
for safe, reliable and affordable power. We recognize that in order to do this, it will be necessary to make significant changes to our
eneray suopy portfolio. To drive progress toward our goal of a ucam enerey supply. for 2019 our Compensation Commitiee

adopted a goal for all

Metric Overview—Energy Supply Decarbonization

LTia

Our new Energy Supply Decarbonization metric measures the carbon potential of our energy supply portfolio that s needed to serve
our retail Ioad. To measure the carbon potential of our portiolio, we rank all of our available resources according to their carbon
emissions intensity, defined as total carbon dioxide emissions they produce per megawatt hour. Each resource is then assigned an
‘Available Energy” value, which is a measure of the amount of energy that a given resource can contribute to serve our customers.
Using Available Energy values, we identify our energy supply resource "stack,” ranked from least carbon-intensive to most carbon-
intensive. To measure our performance, we account for the potential emissions of the ranked resource stack, up to the level of our

retail load.

As shown in the graph above, when we increase the amount of non-carbon-emitting resources in our portiolio mix, clean resources.
displace emitting resources and total carbon potential needed to serve a given retailload falls

The formula for this calculation is described below:

Portfolio Carbon Potential, MMTCO2e] = [Available Energy, MWhJPlant A x [Emissions Rate, CO2/MWhIPlant A + [Avalable

Energy, MWhPlant B x [Emissions Rate, tCO2/MWhIPlant B +
Where:

+ MWh = megawatt hours;

+ [Available Energy, MWhIPlant A + [Available Energy, MWhPlant B + [Available Energy, MWhIPlant C + . = Total Forecasted Retail

Load, MWh; and

+ [Emissions Rate, MMTCOZe /MWhJA < [Emissions Rate, tCO2/MWHB < [Emissions Rate, tCO2/MWHIC <

How We Set Our Performance Targets

We believe that the OPUC's integrated resource planning (IRP) process is the right forum to estabiish energy supply goals that
implement the ciimate policies of our state, while ensuring that our customers' energy needs are met. For our 2019 PSU Award
Program, the target level performance for our decarbonization metric is consistent with the Company's forecast energy supply portfolio
and load, as described in our 2016 IRP Update, which was acknowledged by the OPUC in 2018,

Portland General Electric 2020 Proxy
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fiberglass composites make thousands of products lighter, stronger and more durable. In short,
the Company provides innovative products and solutions that deliver a material difference
tots customers and, ultimately, makes the world a better place.

Owens Comning is comprised of three intcgrated businesses — Insulation, Roofing,
and Composites — that leverage commercial strength, material science innovation,
manufacturing technologies. a global fmlpn t and scale, as well as safety and sustainability

expertse across the enterprie. The Company aims to capitalize on its market. |eddln&

positions and innovaive technologies 1o deiver subsiania e ¢ash flow and sustainable

shareholder value. The business is global in scope, with operations in 33 Couniics, and

7.2B human in scale, with 19,000 employces and longstanding, local relationships with its

Net Sales customers and communities. Based in Toledo, Ohio, Owens Corning posted 2019 net sales
of $7.2 billion. It has been a Fortune 500® company for 65 consecutive years

Countries

Segments

Doing Business in a Sustainable Way
Owens Coming leadership puts sustainability at the heart of the Company’s operati

and long-term goals. s euiding aspiration is to be a net-positive company, where its
handprint (the positive impacts of its people and products) exceeds its footprint. This is @
critical to the Company’s long-term strategy and business success. Recently, the Company |
issued its 2030 sustainability goals, its most ambitious 1o date, which will guide its work in

the next decade. The Company’s new long-term goals go beyond operations and require the @

engagement of the entire company. The Company is targeting to double the positive impact
of its products, halve the negative of its operations, eliminate injuries and improve the quality of life for
its employees and their families, advance its inclusion and diversity efforts, and have a positive impact on
communities. Some goals specifically address growing concerns, such as cnsuring mspnn:lhlc use of water and
reducing greenhouse s emissions. The gous lso focus o idenifing needed innovations, like esabising
growth-enabling circular economy busi models for its products, designing fnr reuse and recycling, and
inderstanding he fll mpact o 5 operaions and supply chain on bodivereity:

Owens Comning began its sustainability journey nearly two decades ago and reporting each year on its
progress is an important part of its ongoing commitment to transparency and impact. Informed by insights from
key stakeholders, the Company’s reporting has evolved over time and is currently prepared in accordance with
the Global Reporting Initiative (“GRI”) Standards: Comprehensive option. Additional disclosures address
Sianificant issuce relatd 1o he Carbon Disclosure Projee (-CDP. Dow Jons Susainabily Index, Unied
lenn: Su United Nations Communication on Progress, and other stakeholders

§u:mmabxlny Accounting Standards Board (“SASB”) and the Task Force on Climate-related Financial
Disclosures (-TCFD"). This appronch enables the Compiny o pruvlde an integrated, comprehensive view of its
and social progress, and impact.

More informiation about sustainabiliy at Owens Coring, |nc|udmg details on the complete set of 2030
Sustainability Goals, can be found at ht

! The information on our website, including our Su
part of this Proxy Statement or incorporated into any of our other

@inability Report, is not, and will not be deemed 1o be, a
ngs with the SEC.

UNIVAR SOLUTIONS INC.

Our Home, Our Responsibility

We recognize that as a responsible global operator, it is our duty to contribute to responsible economic, environmental and social
development while complying with all applicable laws. Our goals and principles are not just words; they are part of our everyday
actions. In 2019:

We began the process of establishing our Site Sustainability Assessment Program. This global program focuses on identifying
opportunities at the site-level that enable us to realize our global goals through local action by reducing resource use and
sharing best sustainability practices.

We continued to asses and manage the risks associated with our activities to help protect our employees, the communities in
which we do business and the environment.

We committed to the responsible use of water as part of our global Environmental, Health & Safety Policy and made significant
investments in our infrastructure to help ensure that material releases are minimized both on our sites and when handling at
customer locations.

We continued to expect all our vendors to adopt sound human rights practices designed to treat workers fairly and with dignity
and respect, while providing a safe and healthy environment, conducting business in compliance with applicable environmental
and labor laws, and refraining from corrupt practices.

We expanded our employee resource groups to include the Women's Inclusion Network, LGBT+ Network, Veterans Network,
Ability Network, Black/African American Leadership Network and Hispanic & Latino Network (HOLA!) to help enhance
employee development, elevate engagement, and build community.

We continued to grow our responsible product offering and systems to help ensure product transparency. This includes
growing our Roundtable on Sustainable Palm Oil (RSPO) system to deliver a greater range of sustainable products across a
broader geography to help mitigate deforestation and increase biodiversity.

We continued to support charity and fundraising, educational sponsorship, and community development in our local
communities, such as donating to the National Multiple Sclerosis Society, WaterAid and Prostate Cancer Foundation of Chicago.
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WEYERHAEUSER COMPANY

SUSTAINABILITY AT WEYERHAEUSER

We take steps to minimize our environmental footprint.

We meet or exceed rigorous environmental standards in all areas where we operate, and we constantly strive to
improve the efficiency of our operations. We focus on increasing energy and resource efficiency, reducing greenhouse
gas emissions, reducing water consumption, conserving natural resources, and offering products with superior
sustainabilty attributes that meet our customers' needs. We set measurable sustainability goals aligned with our
business strategy and regularly evaluate our progress.

We are committed to continuously improving our sustainability practices based on sound science and innovation. We
actively monitor environmental conditions that could affect our assets and operations, and partner with and support local,
regional, national and global nonprofit organizations, research institutes, universities and government agencies on
research efforts and projects.

'WE MEET OVER 'WE REDUCED OUR
0, GREENHOUSE 0,
T0%  aasemssons | 98%
95% ENERGY NEEDS P REUSED
OF EVERY REN;W%BLE C
tG ‘ RECYCLED
BIOMASS

- SINCE 2000
We contribute to climate change solutions. ouR
Our working forests and sustainable wood products serve fundamental needs in WOOD PRODUCTS
society while also supporting solutions to the challenges posed by climate change. store the equivalent of
Our sustainably managed forests absorb carbon dioxide from the atmosphere as they 9 MILLION
grow and store it in their limbs, roots and trunks. Once harvested, most of that carbon METRIC TONS
continues to stay captured in our long-ived wood products. Because we reforest 100
percent of our forests after harvesting, we create a continuous and sustainable cycle OF ‘-‘“R;C"":B:O’"DE

of carbon dioxide absorption and storage.

Wood products also have lower embodied emissions associated with their
manufacturing and use than common alternatives such as steel and concrete.

WE
SOCIAL RESPONSIBILITY REDUCED
We invest in the safety and success of our people. INJURY
The success of our company depends on the safety and success of our people. Our SEVERITY
human capital and talent management practices strive to attract, engage, develop and BY 35%
retain talented employees who feel valued and included, have opportunities to grow

and are driven to succeed. Our goal is to be a magnet for diverse top talent. 100 IN 2019
Safety. We operate in environments with inherent risks. Our highest priority is the

safety of our employees, contractors, and all others who come into contact with

our daily operations. Our industry-leading safety results are driven by:

* caring leadership with a safety-focused “tone at the top”; 77

« engaged employees with robust safety training and education; and o

* & strong focus on identifying and reducing hazards and risks. JrT—

Our efforts have resulted in a significant and sustained reduction in the number Recordable Incident Rate

and severity of recordable injuries. We remain relentlessly focused on achieving
our goal of creating an injury-free workplace.

8 WEYERHAEUSER COMPANY
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9. Corporate culture

Increasingly, strong organizational corporate culture, including the “tone at the top” is

considered an important catalyzer of success (i.e. opportunity). Strong organizational culture

keeps a company’s core values front and center in all aspects of its day-to-day operations

and organizational structure; as with strategy it helps ensure that all are rowing in the same

direction. It is important for employees to enjoy their time in the workplace and to feel that

they fit in with the company culture. Employees tend to enjoy work when their needs and

values are consistent with the values and culture of their company. On the other hand,

corporate culture is often examined after the fact when evaluating root causes of scandal

(i.e. weak culture as a risk). Because it is viewed as such as fundamental driver of success,

discussion of culture is approaching that of strategy in significance.

ALKERMES PLC

Corporate Social Responsibility

Corporate Citizenship

We are committed to the integration of social and (‘ESG")
operation of our business. Our recently published Corporate Responsibility Report highlights:

in the

« ourinvestmentin, and engagement with, the communities in which we work;
«  our health, safety and environmental accomplishments; and
« our employee weliness and career development activities.

The report is available under the Responsibility section of our website at www.alkermes.com/responsibility.

We actively engage with our shareholders to learn about ESG matters of interest to them. Feedback received
from our shareholders on these topics is communicated to our management team and to the Board

Corporate Culture, and i D

We strive to maintain a culture that embodies collaboration, respect for
all, an emphasis on diversity and inclusion, and an unwavering
commitment to, and passion for, our work.

The expertise, intelligence, and creativity of our employees drive our
innovation, and their passion and commitment to excellence are the
comnerstone of our success. We are committed to supporting our
employees’ well-being in a transparent, inclusive, and collaborative
culture and providing them with the tools and resources to flourish
personally and professionally. In 2019, we conducted over 200 training
sessions across our locations, including with our field-based
employees, on topics such as performance management, problem
solving, leadership development, communication and mentorship.

Impact and
At Alkermes, our goal is to conduct our business activities in a manner that:
« protects the health and safety of our employees;

« minimizes the environmental impacts of our operations and promotes effective stewardship of
environmental resources; and

maintains an unwavering focus on product quality and safety.

We are committed to complying with applicable laws, rules, and regulations and operating with the highest
standards of conduct. All Alkermes facilities are subject to routine regulatory inspections for EHSS and
product quality/product safety and we have achieved, and maintained, an exemplary compliance record. We
also go beyond compliance and strive to create a culture of sustainability throughout the organization. We
work collaboratively across stakeholder groups and business units to identify ways to reduce our
environmental impact, mitigate risk and increase efficiencies. Through these efforts, we have reduced our
energy and water usage each year since 2017. We have also significantly improved our waste profile; in
2018, 70% of our waste was recycled and 14% of our non-recyclable waste was converted into useable forms
of energy.
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AMERICAN EXPRESS COMPANY

what we stand for.

We deliver for
our customers.
‘We're driven by our
commitment to deliver
ptional products,
and ex

We respect people.

We are a diverse and

trust colleagues who respect
each of us for who we are and
what we contribute to our
collective success.

relationships, and are
defined by how well we
take care of them.

We make We win

it great. as a team,

We deliver an unparallele We view each other as
standard of excellence colleagues~part of the

1y
focused on the
opportunities to be
meaningful to our
I a
products to our but never at the
expense of the team.

to deliverit

Your vote is important to us!
Please vote today at www.proxyvote.com

At the heart of our culture is what we call our Blue Box Values - a set
of seven guiding principles that every employee pledges to embrace
and work by each day. Our Blue Box Values reflect who we are and

We do

what’s right.
Customers choos
because they trust our
brand and

that tr

evel of integrity.

We care about
communities.
We aim to make a difference
in the communities where
we work and live. Our
ent to corporate
onsibility makes
strengthening

our connections.

We need
different views.

around us, we will find more
ways to win.

Total of 02 pages in section

8™ EDITION | GUIDE TO EFFECTIVE PROXIES

DFIN



https://www.dfinsolutions.com/sites/default/files/documents/2020-07/864300_alkermes_inc.pdf#page=43
https://www.dfinsolutions.com/sites/default/files/documents/2020-07/804770_american_express_company.pdf#page=2

APERGY CORPORATION

Distinetive Strategic Vision and Operating Philosophy

At Apergy, we operate with a customer-centric culture and have a relentless focus on working collaboratively with
our customers to solve problems. This culture is a result of our distinctive strategic vision that is focused on
improving the lives of our customers, our employees, our shareholders, and the communities where we live and
work. We believe that staying committed to this purpose and our operating culture will differentiate us in the
marketplace and will align the goals of the organization towards achieving extraordinary results. Our vision and
philosophy is best represented as below

Vision

ourselves as a “differentited” o field equipment and technology company.

focused on improving the fives of our customers, out employees, our
shareholders and the communities where we live and work. Our vision
aligns the organization to achieve extraordinary results 'Improving

Business Purpose

s Apergy, we are fully committed to our business purpose of
“Unlocking Energy:" We unlock energy by offering our customers

Unlocking Energy

Operating Philosophy

Our peratig ahlosophy i bult on three princiles. Frst,
we il shwaysbe efeties adocats or our customers;
if our cstomer win, we win. Second,we will sy deiver Technology with Impact

Customer Advocates

and productiviy. And finally, we are diven to improve Driven to Improve
b

continuously strive to be better.

Our Cultural Characteristics We Are
We are ever-learning, evr-improving. W have no interest i being an - .
buiding onour industral hritage. We're committed tocreaing a Progressve  Responsible
bes s Dynamic Collaborative
Apergy, we are  customer’s colsboratve partner, we provide a
rewarding place to work and we engage as a valued neighbor. Expert Entrepreneurial
nformed
vii
AVANGRID, INC.
Proxy Statement Summary (continued)

Purpose and Values

Our commitment to transforming the current energy model towards a new one in which the priority is the well-being of people
and the conservation of the planet is reflected in our purpose:

OUR VALUES

\\  Sustainable: We seek to be a model of inspiration for creating economic, social and environmental value in our
communities and we act positively to affect local development, generate employment, and give back to the
community.

}>}> Agile: We act efficiently and with passion to drive innovation and continuous improvement at both the local and
global level

Collaborative: We work together toward a common purpose and mutual benefit while valuing each other and
our differences.

For our d value, p P tion at www.avangrid.com.

2020 Proxy Statement 5

APPLE INC.

Apple Values

This section describes core values at Apple that guide our
commitment to leave the world better than we found it and to create
powerful tools for others to do the same.

Apple Inc. | 2020 Proxy
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BANK OF NEW YORK MELLON CORPORATION
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INTRODUCTION

Corporate Social Responsibility

BNY Mellon is committed to using our reach, market influence and resources to address pressing global issues. As a
major global financial institution, we consider the impacts that our business has on the environment and society and
in turn, how climate-related risks and societal needs present opportunities for our company. We strive to contribute
to sustainable economic growth that protects healthy markets, enhances our own business resiliency and longevity,
and delivers positive impact for key stakeholders such s clients, employees, stockholders and communities.

We help our clients manage their environmental, social and governance (“ESG”) related risks and opportunities, such
as those relating to climate, by continuing to develop and offer ESG products and services.

BNY Mellon's Corporate Social Responisibily (‘GSR') strategy s built o thre pillrs that carrespond with what s
currently most relevant to the company and our stakeholders. The pillars are as follow:

« Culture and Purpose
Our purpose is guided by our core values of client focus, integrity, teamwork, and excellence. Together, our
purpose and values drive our culture, which is built on our commitment to diversity and inclusion, leadership and
development, employee engagement and wellbeing, and community partnership.

Responsible Business

We believe responsible business is simply just good business. As a major global financial institution, we have an
important role to play in contributing to market integrity. As such, we believe the trust of our clients, the
transparency of our business, our technological resilience and providing ESG solutions to the global investing
community are paramount.

Global Citizenship

As one of the most trusted financial institutions, we are committed to operating responsibly and sustainably. As
we drive toward success, we integrate our commitment to environmental sustainability and human rights across
the business. We also work to improve the effectiveness of our supply chain and seek suppliers whose corporate
values align with ours. Additionally, we engage stakeholders on public policy initiatives important to our
company.

This work s reported to the Corporate Governance, Nominating and Social Responsibility Comittee (‘CGNSR
Committee”) of our Board of Directors (the “Board”). For additional information, see “Committees and Committee
Charters” on page 28. For information on our CSR-related policies, see “Helpful Resources” on page 87.

BNY Metlon > 07
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BLACKROCK, INC.

Corporate Governance | Our Board and Culture

We believe our Board should have a strong understanding of BlackRack's culture, because it is the foundation for our Company's

strategic plans. We believe our Board should be deeply engaged, provide informed and honest guidance and feedback and
maintain an open dialogue with management based on a clear understanding of our strategic plans.

Oversight of Growth Strategy
Our Board plays an intagral versight role in our growth
and success. At each Board meeting, we review

components of our long-term strategy with our directors

A Global Perspective

Twice a year, Board and standing Committee meatings are.
: s

and engage in constructive dialogue, which ot

P provide.

to

ourNew
focus on

make the difficult decisions required to build a better
BlackRock

Role in Talent Development

Building a generation of future leaders s vital to

BlackRock's long-term success. Accordingly, our Board
I

officials. These meetings provide our directors with

how employees globally demonstrate BlackRock's
e 1n2019,the

Seattle, Washington and Milan, Italy for off-site Board
mestings.

Employee Engagement & Additional
Resources
Our directors have full and free access to all BlackRock

right people in the right places to execute our long-term

%
art of its review, the Board evaluates whether we have the

comments or concerns. Our directors may arrange these
maetings independenty and withaut the presence of senior

strategy,

P orather

that we are developing people to ill key roles in the future.

For more information, please refer to “BlackRock's
Approach to Human Capital Management” on page 36.

Embracing Best Practices

BlackRock management.

ourB “ 5 Members of the
hareholders. In 2019, Y

Board size. For .
*Board Tenure, " " on pages 2.3, 12 and 28, respectivel
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BURLINGTON STORES, INC.

Culture and Corporate Social R

CORPORATE GOVERNANCE

Culture

At Burlington, we have a shared commitment to
behaving and conducting our business ethically
and with integrity. We live by our Core Values:
Developing Trust and Respect among all
members of the Burlington community. The
way we do business is equally as important as
the resuits we achieve. We have a shared
commitment to conduct business ethically, and
treat customers, business partners, and eacl
other with trust and respect.

« Building Strong Teams and Partnerships
through collaborative work. Through
collaborative teamwork, we solve complex
business challenges together.

Driving Business Ress by teking ounership
and pride in Burlington, and getting thin

done well. We hold ourselves and each other
accountable for our business success and
have a shared sense of ownership to achieve
our company goals.

Adherence to our Core Values is part of the
annual performance evaluation for all associates.

With our Core Values vital to our efforts, we
strive to cultivate an environment where eve
associate feels valued, respected, and included
Associates are given an opportunity to share
their perspectives by participating in our annual
associate engagement survey, which we have
conducted since 2011. This is an important
activity in our organization as it provides valuable
feedback and helps us understand where we are
succeeding and where we have opportunities to
improve. The resuls of the annual survey are
reviewed with our Boa

Corporate Social Responsibility

Our commitment to corporate social
responsibility is outliined in the “Corporate Social
Responsibility” section of the Investor Relations
section of our corporate website, which can
accessed at www.buriingtoninvestors.com.
Included in tiis section of the website 1s our first
annual Corporate Social Responsibilty report
(covering fiscal 2018), which highiights our
corporate social responsibiliy efforts including
focus areas covering environmental, social and
govemnance (ESG) issues of greatest importance
fo our business and stakeholders. Our corporate
social responsibility efforts, whic}

Nominating and Corporate Governance
Comnittee oversees, are reflected across the
following five pilla

B Burlington

QurAssociates. Alracting, develoring, and
retaining top talent is one of Burlington

primary growth siralegies becatise we know
that our success depends on cultivating an
engaged and motivated workforce. Our goal is
to create an environment where associates
are focused on driving results and everyone
feels welcome and empowered to build a
career.

Our Community. Burlington is a caring
company that gives back to its local and
global community through established
philanthropic programs that reflect the values
of our team and rapid response efforts to
unexpected disasters.

Our Environment. We understand that a
successful business is one that manages its
impacts and acts as a responsible steward of
the environment Today's environmental
challenges—from climate change to pollution
1o resource scarcity—mean that all companies
should prioritize sustainability, and at
Burlington, we are doing our part.

Our Supply Chain. Our commitment to ESG
issues extends beyond our direct operations,
25 we faclr ESG consideralons ntoour
global supply chain. Issues such as hum:

Rohie, envonmental impacts and responéible
sourcing all inform how we manage the
suppliers we use to stock our facilties and

Our Governance and Ethics. Having a strong
standard of ethical business practices and
governance systems is key to our success as
a business. These standards serve as a
foundation for all of Burlington’s operations,
from how risk is managed, to how employees
treat one another, to accountability structures
within the top levels of the organization.

Burlington Stores, Inc. 2020 Proxy Statement | 27
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BRIGHTHOUSE FINANCIAL, INC.

Brihthouse Fnanis . Proey Sommary

We bring our values to life with programs and policies that foster and enhance our culture.
Examples include:

+ Recognition programs, including an annual Values Award, which recognizes employees
who embody our values and make strong contributions to our culture.

+ Talent management and development strategies that focus on regular coaching and
feedback, collaboration and inclusivity to foster strong partnerships.

+ Ongoing communications with employees, including on our employee intranet and in
regular all-company meetings and Town Halls,

Diversity and Inclusion

We foster a culture where diverse backgrounds and experiences are celebrated, and

different ideas are heard and respected. We believe that by creating an inclusive workplace,

we are better able to attract and retain talent and provide valuable solutions that meet the

needs of our distribution partners, financial professionals that sell our products and their

clients,

OurEmployees

We practice fair labor standards at every level and respect human rights for all. We
demonstrate our commitment to ethical practices through mandatory training courses,
including courses on preventing harassment in the workplace and our Code of Conduct -
which includes our commitment to maintaining the highest standard of ethical awareness,
integrity and business conduct, and putting honesty, faimess and trustworthiness at the
center of everything we do.

Our Diversity and Inclusion Council includes representatives from across Brighthouse who
collaborate to create programs, development opportunities and policies that impact the
diverse makeup of the Company and further enhance our inclusive culture.

Brighthouse is an equal opportunity employer committed to attracting, retaining and
maximizing the peﬁormznce of a diverse and inclusive work'orce Itis our policy to ensure
equal y without ased on race, color,

relgion, sex (ncluding pregnancy, childbirth or related medioa conditions), sexua\
orientation, gender identity or expression, age, disability, national origin, marital o
domestic/civil partnership status, genetic information, citizenship status, uniformed senice
member or veteran status, or any other characteristic protected by law.

Employee Wellbeing

We regularly survey our employees to find opportunities to make Brighthouse an even
better place to work. We seek ways to positively impact the health and wellness of our
employees and their families, and we offer two comprehensive health plan options that
provide our employees choice in meeting their needs.

We also are dedicated to supporting our employees’ wellbeing each and every day - both at
work and at home. Our programs are focused on physical, mental and financial wellbeing
To support physical wellbeing, we offer our employees a program that provides information
on and encourages healthy eating, fitness and mindfulness, while providing rewards for
participation. To support mental wellbeing, we offer employees and their families unlimited
access to an employee assistance program that includes resources for stress management
and emotional support, among other areas. To support financial wellbeing, we offer all
employees a 401(k) savings plan, to which the Company makes matching contributions
and an annual non-discretionary contribution, and also offer employees an opportunity to
participate in our Employee Stock Purchase Plan. Our employees also have access to a
program that offers financial wellness educational resources, as well as voluntary personal
financial wellness assessments and coaching.

2020 prony toement |
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CARGURUS, INC.

Company Culture and Employee Engagement

Under the oversight of our Board of Directors and leadership of our exceutive management team, our employees collaborate
and innovate relentlessly to improve the experience for both our dealer customers and consumers utilizing our online nwkuplacc In
comnection with maximizing our employees’” engagement, which we believe s linked with performance, retention, collaboration,
innovation, an , we conduct an survey at least annually to help our management team gnm insight
into and gauge employees” feclings, attitudes, and behaviors around working at CarGurus. More than 90% of our employees
participated in our 2019 engagement surveys, which gave our employees the opportunity to tell us what we are doing well and what
we can improve on. Based on employee feedback, we identified certain company-wide focus areas, including with respect to
enhancing our diversity, equity, inclusion and belonging efforts, which we agree is critical to our long-term success.

‘While we still have much to improve, during 2019 we made significant strides toward fostering a culture that welcomes
diversity, promotes equity and inclusivity, and ensures belonging, including by

Hiring our first Diversity, Inclusion & Belonging Program Manager;

Establishing an internal Diversity, Inclusion and Belonging advisory team, a cross-functional leadership team focused on
driving our collective strategy and providing ongoing thought partnership and support of our efforts to create a more
diverse, equitable and inclusive

Launching a number of employee resource groups  including CarGurus Salutes Service, Extr 5, Pe
Color@CarGurus and Women(@CarGurus — which were formed by our employees to enable emplnym coming together,
sharing their voices, commonalities and interests, and furthering diversity, equity, inclusion and belonging efforts

Embedding our commitment to diversity, equity, inclusion and belonging into our new-hire training program;

Educating over 90% of our U.S. people managers about unconscious
creating psychologically safe and inclusive teams;

ias and training 100% of our new managers in

Facilitating trainings for our Talent Acquisition team on how to create a more inclusive hiring process;

Completing our firstinclusion survey and second annual pay equity analysis; and

Piloting a women's mentorship program in which nearly 100 employees participated as mentors or mentees.

Building on the progress we made in 2019 on diversity, equity, inclusion and belonging, we begin 2020 with a strong
foundation in place for goal setting, feedback and accountability, and both top-down and bottom-up strategies to achieve these shared
objectives.

One of our core values is integrity, which we endeavor to achieve by acting responsibly and considering the impact of our
actions on one other, our partners and the world around us. Our Charitable Giving program, established in 2018, highlights our
commitment to this core value by supporting our local communities. This program allows our employees to submit nominations for
‘grans to tax-exempt organizations, which are then reviewed by a commitiee of our employees and awarded to selected charities on a
quarterly basis. The amount of donations under our Charitable Giving program increased in 2019 compared to the prior year.

We also believe that it s important to conduct business in an environmentally responsible manner. For example, the building
that will house our future headgquarters in Boston, Massachusetts will offer cutting edge systems for energy efficienc;
sustainability, consistent with a LEED Gold certified building, will be easily accessible by public transportation and will have electric
vehicle charging stations and indoor bike racks.

We will continue to invest in our employees, culture and community, and we expeet to consider and report on environmental,
social and governance factors as they evolve within the Company.

Communicating with the Board of Directors

Our Board of Directors ite attention to written that are submitted by stockholders and other
interested parties and will respond if and as appropriate. The General Counsel is primarily responsible for monitoring communications

Board of Dircctors from stockholders and other interested parties and for providing copies or summaries of sucl
communications to members of the Board of Directors as she considers appropriate.

Communications are forwarded to all members of the Board of Directors if they relate to important substantive matters and
include suggestions or comments that our General Counsel considers to be important for the members of the Board of Directors to
neral, communications relating to corporate governance and corporate strategy are more likely to be forwarded than
communications relating to ordinary business affairs, personal grievances and duplicative communications.
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CHUBB LIMITED

Corporate Governance - Citizenship at Chubb

Citizenship at Chubb

Our Mission

Protecting the Present and Building Philanthropy

a Better Future Chubb recognizes its responsibility to

Good i lies at our core—how we pi assist less fortunate individuals and
craft of insurance, how we work together to serve our communities in achieving and sustaining
customers, how we treat each other, and how we work to help productive and healthy lives in
mske abettermord for our communities and our planet. geographic areas where the Company
mmensm about —and we express that operates. The Company’s philanthropy
nsibility in a way um reﬂeas our core values and our is funded principally through the Chubb
o3 ot T A . Charitable Foundaton and the Chubb
‘We accomplish our mission by providing the security from risk Rule of Law
that allows people and businesses to grow and prosper. Our The Chubb Charitable Foundation
ion is realized by sustaining a culture that values and addresses actionable problems and
rewards excellence, integrity, inclusion and opportunity; by contributes to helping alleviate poverty,
working o protect ou planetand asssinglss fotunate improve the health of at-ris
populations, provide access to quality
producuve i s A e e education and protect the environment.
From our roots in 18th century Philadelphia, we have built In the last 10 years, the Company has
s, jitha contributed more than $100 million to
commitment to mspuns,m: itizenship. We act on this promise. the Chubb Charitable Foundaion.
of resy it through a wide range of activities that include For many years, for example, the Chubb
our wnmb“ﬂons of time and money. Charitable Foundation has supported
Underlymg our misson and commitment s 3 stong leaderstp the International Rescue Committee,
nance structure. At the senior executive includingits efforts to help refugees get
nunag:mem Executive Committee oversees our sz:nshlp settled and establish productive lives.
program, led by our General Counsel in that regard, and ensures ‘The Chubb Charitable Foundation has
that our activities and policies are consistent with Chubb’s helped build schools in China and
cultue,values and mision. Our Board ofDirctors s Vietnam, fund micro-finance projects in
delgatedto ur Nominatng & Governance Commitee Mexico and Colombia, and serve as a
it ctivity, ‘major partner for Teach for America and
and other Board Committees monior and review specic Teach for All programs in the United
their States and around the globe.

et Giizenship abo emains a ull Board topic for
example, our General Counsel presented to the Board on current
and upcoming Citizenship efforts at its year-end meeting in 2019.

I mengagmgwl(h y ludi

empl
athers)on our cmzmmp Pt b it g

St out below are st ewof te many natives that e are
proud of and hope you find of interest. As part

provide regular reports and updales on our szemlup and

g e A e acnvl(y For more
information, including access to these reports, visit our website
hubb. b i i
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ESSENTIAL PROPERTIES REALTY TRUST, INC.

CCORPORATE RESPONSIBILITY

We believe that effective corporate governance, a positive corporate culture that acknowledges the
importance of our stockholders, tenants, employees and business associates, and good corporate citizenship are
ritical to our ability to create long-term value. In that regard, we have adopted practices that we believe promote
and enhance our corporate governance, culture and environmental stewardship.

Corporate Governance Practices
“The follo
+ We Have an Independent Board. Seven of our nine director nominees are independent.

2 highlights certain key aspects of our corporate governance:

We Have an Independent Non-Executive Board Chairman. We separate the roles of Chairman and
Chief Executive Officer and have an independent non-executive Chairman of the Boar

Our Key Board Committees are Fully Independent. Each member of our Audit, Compensation and
Nominating and Corporate Governance Commitiees is an independent director.

Our Independent Directors Meet Without Management. Our independent directors hold regular
executive sessions without management present.

We Do Not Have a Staggered Board. We hold annual elections for all of our directors.

We Assess Board Performance. We conduct regular assessments of our Board and Board committees.

We Value Periodic Board Refreshment to Promote Effective Board Structure and Composition. Four
of our nine director nominees have joined the Board since September 2019,

We Have a Diverse Board and Tea lue diversity in our Board and
in our Company: one-third of our Board and our uamcd exceutive officers s female.

We Value Transparency. We are commitied to being a leader in providing detailed disclosures about
our business to our stockholders.

Investor Engagement. We value investor input and are committed to maintaining an active dialogue
‘with our investors. During 2019, we held over 185 face-to-face meetings with investors, in addition to
attending industry conferences.

We Maintain Stock Ownership Guidelines. We have adopted a stock ownership policy applicable to
our executive officers and outside directors under which they are expected to maintain beneficial
ownership of shares of our common stock (including securities convertible into or exercisable or
exchangeable for common stock) with a value equal to a specified multiple of their annual base cash
compensation.

We Have Opted Out of the Maryland Unsolicited Takeover Act. We have opted out of the control
share acquisition statute and the business combination provisions in the Maryland General Corporation
Law and we may not opt back in to these provisions without stockholder approval

We Do Not Have a “Poison Pill.” We do not maintain a stockholder rights plan (commonly referred to
as a“poison pill”). We will not adopt one in the future without (a) the approval of our stockholders or
(b) seeking ratification from our stockholders within 12 months after adoption of the plan if the Board
determines, in the exercise of its duties under applicable law, that it is in the Company’s best interest to
adopt a rights plan without the delay of seeking prior stockholder approval.

Corporate Culture and Employees
We seek to provide a work environment that atiracts, develops and retains top talent by providing our
employees a rewarding work experience that allows for career development and opportunities for meaningful
civie invalvement. Our mployees further our conmitment o ocial responsibiliy through their effrts to
become involved in that p and social well-

COUPA SOFTWARE INCORPORATED

Our Culture, Values, and Sustainability &
Corporate Social Responsibility (CSR)

CULTURE AND VALUES

Our Code of Conduct emphasizes three guiding principles that inform how we treat our employees, our
customers, the virtual markets and communities supported by our services, and (more broadly) the global
community:

« Ensure customer success
« Focus on results

« strive for excellence

While we are committed to delivering value for our stockholders, we believe we also have ethical and moral
responsibilities to our other stakeholders ~ including our customers, our employees, our vendors, our
community of suppliers, and more. As one positive recognition of our efforts, Coupa was pleased be named as
one of Fortune’s Best Workplaces in the Bay Area in 2019.

SUSTAINABILITY & CSR

Coupa is committed to advancing our sustainable business practices and strives to drive environmental and

social impact for our customers and in our communities. While we have begun building a foundation for

employee volunteerism and community giving, we are in the process of developing a more comprehensive

ity strategy and have designated a sustainability and CSR lead to do so. We also ensure to work cross-
make our various efforts.

IMPACT OF OUR CORE BUSINESS

We design, develop, sell and provide a cloud-based software service intended to make business spend
management more efficient for our customers. Like Software-as-a-Service (SaaS) pioneers in other industries,
we intend for our solution to reduce not only the amount of expense our customers record in their financial
statements, but also reduce the harder to quantify environmental and social costs of conducting business

We believe our reach through our unique network of customers, suppliers, and business partners as well as our
product offerings and infrastructure, give us a unique opportunity to enable business spend that minimizes
environmental and social risk but also drive greater positive impact i global supply chains.

By digitizing internal approval processes and communications between employees as well as the order,
negotiation and contracting processes between our customers and their vendors, our software service helps
businesses eliminate or reduce costs traditionally associated with inefficient business processes and physical
record-keeping. Digital business transformation tends to reduce an organization’s reliance on paper in
particular, thereby reducing corporate demand for a vital natural resource. While we have not attempted to
quantify the impact and do not want to overstate the significance of our small role in an enormous global effort,
we believe that our software solutions play a non-trivial role in reducing global corporate demand for and use of
paper.

21
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ETSY, INC
Culture and Engagement
We believe that our d, values-based, and purpose-di work culture is a

competitive advantage in attracting and retaining top talent. Etsy’s employees work hard every day
to bring innovative ideas to Etsy to strengthen the experience for sellers and buyers in our
marketplaces. We are focused on maximizing our employees’ engagement, which is linked with
high performance, retention, innovation, and growth.

In May 2019, Etsy an survey of all global

+ 93% of employees submitted a response.
+ 76% of respondents reported favorable employee engagement.

+ We use the results of our survey to guide the of more dynamic
programs that build and skills and between empl

We believe employee engagement comes from fulfilling work focused on serving the needs of our
sellers and buyers and from ample personal and professional growth opportunities. To that end, we.
strive to offer competitive benefits, including, but not limited to, the following examples:

+ We have a gender-blind parental leave policy that is available to all Etsy employees globally.
Through this policy we aim to support and enable parents to play equal roles in building their
careers and nurturing their families.

- We offer our employees paid time off to volunteer so that they can support the causes and
organizations they are passionate about.

Leadership and Corporate Governance

Executive Team

We believe that we have built a highly qualified and effective executive team. Each person brings
both fresh perspectives and deep expertise to their particular roles. We're proud that over half of
our executive team identify as women.

Our executive officers are:

+ Josh Silverman, President and Chief Executive Officer, leading Etsy in its growth and strategic
direction

Rachel Glaser, Chief Financial Officer, overseeing our global financial operations

Mike Fisher, Chief Officer, leading our eng g teams

Kruti Patel Goyal, Chief Product Officer, leading our product teams

Raina Moskowitz, Senior Vice President, People, Strategy and Services, overseeing our strategy
and leading our human resources and operations teams

Ryan Scott, Chief Marketing Officer, leading our marketing teams

Jill Simeone, General Counsel and Secretary, leading our legal, policy, and advocacy teams

6 2020 Proxy Statement Etsy
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FINANCIAL INSTITUTIONS, INC.

F.N.B. CORPORATION

CORPORATE GOVERNANCE AND BOARD MATTERS

Clawback Provision

Our executive incentive compensation plan documents
and award agreements incorporate a clawback provision
to ensure that incentive compensation is paid based on
accurate financial and operating data and the correct
calculation of performance against incentive targets. This
provision authorizes us to seek recovery of any payment,
bonus, retention award or incentive compensation award
that was determined using materially inaccurate criteria
To date, no clawback action has been required.

Derivatives, Pledging and Hedging Policy

Our Insider Trading Policy prohibits all employees and
members of our Board of Directors from pledging shares
on margin, trading in derivative securities of our common
stock or engaging in the purchase or sale of any other
financial instruments (including forward contracts, equity
swaps, collars and exchange funds) that are designed to
hedge or offset any decrease in the market value of our
common stock.

CERTAIN RELATIONSHIPS AND RELATED
PARTY TRANSACTIONS

Our Related Party Transactions Policy provides for the
oversight of related party transactions, as defined under
Item 404(a) of Regulation S-K. Our Chief Risk Officer is
notified when a potential related party transaction is being
contemplated. Potential transactions are referred to the
Audit Comittee of our Board of Directors. The Audit
Committee determines whether the transaction is a related
party transaction. If the Audit Committee determines that
the potential transaction would be a related party
transaction, the committee decides whether to approve or
decline the proposed transaction. The Audit Committee
has not established a written policy regarding the factors it
considers in deciding whether to approve a potential
related party transaction. Instead, the Audit Committee
considers regulatory requirements and all other factors it
deems appropriate using its business judgment.
During 2019, we were not a party to any transaction or
series of transactions in which the amount involved
exceeded $120,000 and which any director, executive
officer or related party had or will have a direct or indirect
material interest other than:

+ Compensation arrangements described within this

document; and
+ The transactions described below.

6 Financial Institutions, Inc.

During 2019, certain of our directors and executive
officers and their respective affiliates were customers of
and had loans and/or other transactions with us and/or
our subsidiaries. All such loans and other transactions
were made in the ordinary course of business on
substantially the same terms, including interest rates and
collateral, as those prevailing at the time they were made
for comparable loans and other transactions with persons
not related to us. These loans and other transactions did
not involve more than the normal risk of collectability or
present other unfavorable features to the company.

All loans to our directors and executive officers are
subject to limitations contained in and made in
conformity with the Federal Reserve Act and applicable
regulations. Presently, we have such loans and expect to
have similar loans with our directors, executive officers,
substantial shareholders and their affiliates in the future.

CORPORATE RESPONSIBILITY AND
SUSTAINABILITY

Culture

Our company is mission-based — committed to the
promise to put our customers’ financial well-being at the
heart of everything we do. We work to build relationships
that make a difference and we come to work every day
empowered to help our customers, each other and the
communities we serve. Our success in maintaining this
promise is rooted in our culture, developed to guide our
associates in living our promise.

In an ever-evolving world, and in an industry where we are
steadily changing to bring our associates and customers
into tomorrow, our culture is rooted in basic core values
that empower our team t

+ Work in a welcoming environment of trust, integrity
and respect where success is recognized, and
careers are encouraged

+ Commit to meet the needs of the communities
where we live and work and the performance
expectations of our shareholders and

+ Know our customers and respond with products and
senvices that improve their financial welkbeing,

Our culture and values are reinforced in a variety of ways
throughout the year and we dedicate time and energy to
upholding our commitment to our associates and
communities, reinforcing our values through meetings,
recognition events and various other channels.

Summary

SUMMARY

Superior Governance Practices
Our governance practices promote Board effectiveness and the interests of shareholders. These practices adhere
to widely-recognized public company best practices and are described in additional detail under the Corporate
Governance Highlights section of this proxy statement.

namic, Independent and
Effective Board

Maintain Independent Boa

11 of our 12 direclornominees are
independent and meet at least twice a
year in executive sessions presided by
our Independent Lead Director. Also,
our key standing Board commitiees are
composed entirely of  independent
irectors.

Stondirdspendent [ead ifecios
Rlgorous _ sale

empowered with e necessary tools to
serve as an effective counterbalance
under our unified structure.

Dynamic Succession Planning.
Dynamic_ succession planning process
for Board, Board leadership and senior
management.

Value Board Diversity.
33% of our director-nominees qualify as
diverse under traditionally accepted
diversity standards.

Committed Board.

The average attendance by all directors
at Board and committee meetings
during 2019 was approximately 98%.

Meaningful Stock Ownershi
olorfisfdesionod ioLensuralta me
interests of the Directors and Exec:
Offcers aro meaningly’alned i
shareholders'interests.

Commitment to Shareholder Rights

[ a Declassified Board.

Board of Directors is elected annually

and must receive a plurality of votes

cast by the shareholders at the Annual
leeting.

e Share, One Vote Polic,
Esch Sharsholier e enn\led to one
vote for each share they ow

Shareholder Access to Board.

Shareholders  may communicate

directly with our Board, any Director or
rd Commi

Strong Corporate Culture

Board Oversight of
Our Board oversees o management
through  multiple layers of review,
including from individual business units

management risk committees, and
receives reports regarding F.N.B.'S risk
management _processes and issues
from our Audit and Risk Committees,
executive_management, _Information
Security Department and our Chief
Risk Officers.

o ool e B
fe of Conduct applies to our

culvating a culture of ~honesty,
integity and accountabilty.

Anti-Hedging Policy.
Dicectors, exbculive cficers and ofher
employees of F.N.B. are prohibited
rom engaging in hedging strategies
involving F.N.B. Stock and other
derivative securities _transactions
based on the value of F.N.B. common
stock.

Special Meetin
FNB. has long maintained the
shareholder has a right to call special
meetings via written consent

Proactive Shareholder Engagement.
Regularly solicit, meet with and
consider feedback from shareholders
on financial performance  and
corporate responsibility matters.

Governance Best Practices.
Goverance _practices adhere to
globally-recognized Investor
Stowardship framework. 25 well a3
other emerging _goverance “best

Regular reports to Board on corporate
responsibility strategies and updates
regarding targeted goals.
Well-Informed Board.

The Board is annually required to
complete a _rigorous _education
curriculum  encompassing _ethical
standards, regulatory _compliance,
fiduciary duties and other important
topics relevant to their Board
service.

Commitment to our Communities.
Our Board members are_actively
involved in working with non-profit
community veloy and
charitable_ organizations throughout

practied” developments.

2 F.N.B. Corporation
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GENERAL MILLS, INC.

Compensation Discussion and Analysis

Aligning Compensation with Our Shared Purpose and Values

We designed our incentive compensation program with the goal of translating our Shared Purpose and Values into action

by each of our executive officers.
OUR SHARED PURPOSE

Essontal echnelogyfo the people who accslrate progress.

onenouy,

+ We seek out talented, curious people with
a passion for creativity, innovation, continuous.

e inenten - improvement, and customer experience.

+ We apply creativity and rigor to breakthrough
products, services and processes

- Kaizen, or continuous improvement, is
the foundation of our culture and fuels
our passion for finding a better way.

+ We build our businesses to attract and retain
long-term shareholders and employees.

As we describe below in “-Annual Incentive Awards - Personal Performance Factor,” the personal performance goals for

our incentive compensation program are anchored in the Values underlying our Shared Purpose. For example, the

Compensation Committee established the following personal performance measures for Mr. Lico, our President and CEO,

each of which is anchored in one of the Values:

WE BUILD EXTRAORDINARY TEAMS
FOR EXTRAORDINARY RESULTS
Qualitative and quantittive performance
relating to improvement of overall
organization strength, including

CUSTOMER SUCCESS
INSPIRES OUR INNOVATION
Qualitative and quantittive performance
relating to effective capital deployment
toincrease long-term performance by

succession planning for the leadership

team, employee engagement, and

employee performance enablement. FACTOR

WE COMPETE FOR SHAREHOLDERS ——
Evolution of the portfolio in alignment
with strategy and consolidated financial
performance in terms of core revenue
‘growth, EPS, free cash flow and
recurring revenue,

technological advancement strategies.

—  KAIZEN IS OUR WAY OF LIFE
Qualitative and quantitative performance
relating to leveraging innovation process.
and organizational capabilities across
the portfolio and to advancement of
organizational adoption of long-term
technology trends through leveraging
the company's innovation platform,
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Culture and Sustainability

Your board recognizes its unique responsibility to set the appropriate “tone at the top”. We partner with management in
fostering a cuiture of inclusion, respect and ethical behavior. *Do the right thing all the time” is one of the company's long-
standing core values, which has been central to its business and its reputation as a trusted global food company. The
board and its committees are committed to overseeing the long-term success of the company’s culture and values,

We are the current stewards of a strong legacy and culture of corporate citizenship that respects the environment and
creates a positive impact on the world while driving sustainable business performance. In 1971, General Mils was one of
the first public companes to form a public responsibilty committee of the board. Today, the company continues its
leadership in sustainabilty and public responsibiity by focusing on  initatives that drive our long-term  business
sustainabilty and support the communities in which we operate. In fiscal 2019, the company set goals to make 100% of
its packaging recyciable by design by 2080, a ciitical criver in creating a more sustainable value chain. We also committed
to advance regenerative agriculture practices on 1 million acres of farmiand in North America by 2030 to protect and
enhance natural resources and farming communities in our supply chain.

Executive Compensation Linked to Strategy and Performance

Our executive compensation programs are integral to the achievement of our long-term strategy and growth framework.
e compensation committee of the board is responsible for overseeing the design and implementation of a
compensation program that both incents the accomplishment of our priorities and holds management accountable for
company performance. The result is a program that is closely aligned with our strategic priorities and highy correlated with
financial results.
Investor Engagement
Finally, | would like to emphasize the value that your board places on the interactions the company has with its
shareholders and the feedback received from such conversations. Buiding on our history of proactive shareholder
outreach, in fiscal 2019 the company met with more than 150 investors who collectively hold nearly 50% of our
outstanding shares to discuss topics including business strategy and priorities, board composition and refreshment,
executive compensation and sustainabilty practices. The feedback received during these meetings is an important
contribution to boardroom conversations and decision-making. We look forward to your continued input, and we thank
you for the opportunity to serve General Mils on your behalf.

August 12, 2019
Sincerely,

. Clark
Independent Lead Director

GENERAL MILLS, INC. -
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THE GOLDMAN SACHS GROUP, INC.

CORPORATE GOVERNANCE—BOARD OVERSIGHT OF OUR FIRM

Koy Areas of Board Oversight

= Management's role in shaping the firm's culture s critical, and our Board's oversight of firm culture is an
important element of its responsibilities, in each case particularly because our people are our greatest asset.
Our culture is core to our Board's and Committees’ focus on the firm’s reputation and to management's
operation of the firm responsibly for the long-term.
We expect our people to maintain high ethical standards in everything they do. It is only with the
determination and dedication of our people that we can serve our clients, generate long-term value for
our shareholders and contribute to economic progress.
= Our Board ho\ds senior management accountable for embodymg an appvopnale “tone at the top” and for
a culture that with both the letter
and spirit of me laws, rules and regulations that govern us
Oversight of culture takes many forms, and includes oversight of strategy and risk tolerance, review of
governance policies and practices, the receipt of governance metrics, regular discussions with the
firm's Compliance, Legal, Risk and Internal Audit functions, and oversight of CEQ and senior
performance and
These are also topics on which our firm regularly engages with our shareholders, regulators and other
stakeholders.

Our culture has been a cornerstone of our business and performance throughout our history. Our 14
Business Principles (available on our website at www. o5 con), which were originally codified in 1979,
outline our commitment to our clients and our cultural expectations, including how teamwork,
excllence, personal initiative and accountability are integral to our long-term success. These principles
continue to guide s and were recently distilled into our Core Values, which inform everything that we
do.

Our Core Values are embedded in, and regularly reinforced at, every step of our peoples’ careers,

from onboarding to training, performance development, compensation and promotion processes.

These efforts are underscored by our focus on cultivating and sustaining a diverse work environment

and workforce, which is critical to our ability to meet the unique needs of our diverse client base and

the communities in which we operate, as well as our commitment to diversity more broadly as

stewards of the global capital markets.

© For example, during 2019 the firm announced new initiatives aimed at increasing the

representation of diverse communities at all levels across the firm, including aspirational goals to
increase the representation of analyst and entry-level associate new joiners to the firm, as well
as other talent development programs and diversity retention initiatives. In addition to these
internal iniiatives, the firm also recently announced a commitment to only underwrite IPOs in
certain jurisdictions for companies with at least one diverse board member.

= We strive to maintain the highest standards of ethical conduct at all times, consistent with our Business
Principles and our Core Values. For example:
Our Board regularly receives governance metrics, including metrics focused on conduct, controls and
business integrity matters as well as attrition and complaints, and engages in regular discussions with
the Compliance, Legal, Risk and Internal Audit functions.
Our Board also expects management to examine and to report to it on “lessons leamed” from events
at our firm or in our industry, as appropriate.
The new Performance Assessment Framework not only assesses the firm’s financial performance, but
also takes into account a wide array of non-financial factors
= As part of our ongoing commitment to dialogue, education and formal training, the firm offers a range of
programs focused on our business standards and conduct.

Our Code of Business Conduct and Ethics (available on our website at wiww.gs. com) outlines our shared
responsibility to our clients, our colleagues and our communities.
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HEIDRICK & STRUGGLES INTERNATIONAL, INC.

THE GOODYEAR TIRE & RUBBER COMPANY

CORPORATE GOVERNANCE PRINGIPLES AND BOARD MATTERS

GOODFYEAR. Corporate Responsibility

Inspiring Culture Our Employee Resource Groups (ERGS) support our diversity and inclusion iniiatives and
provide associates access to coaching, mentoring and professional development. In 2019,
we added a seventh ERG to our Akron campus: Asia, India, Middle East (AIM), We've also
Taunched 14 additional ERG chapters globally for a total of 24. Collectively, membership has
grown 80% year-over-year and we've offered more than 75 professional development
opportunites for ERG members.

We also held our third annual Global Week of Volunteering in 2019. With 32 Goodyear
locations participaing, our associates provided more than 9,200 hours of volunteer service
to more than 78 community organizations around the world. Throughout the year,
associates provided approximately 33,000 hours of volunteer senvice to 200 community
organizations,

In 2019, the Goodyear Blimps and U.S. Marine Corps *Toys for Tots” prograr raised almost
$120,000 and generated over 17,000 toys fo familes during the holiday season, bringing
the combined total since 2010 to more than 150,000 toys and nearly $500,000.
Additonally, in 2019, Goodyear provided over 265 blimp rde certiicates, which generated
over $400,000 to benefit the recipient nonprofits’ missions and work in the communiy

our Is typically published in of each year. For more s
comitment , please visit ibilty. Please note, however, that information
contained on the vebsite is not incorporated by reference in this Prory Statement or considered to be a part of this document,

Communications with the Board

s described on Goodyear's website at goodyear. board i,
shareholders may communicate with the Board or any of the directors (including the Lead Director or the non-management
directors as a group) by sending correspandence to the Office of the Secretary, The Goodyear Tire & Rubber Company, 200
Innovation Way, Akron, Ohio 44316-0001. All communications willbe: compiled by the Secretary and submitted to the Board o
the individual directors on a periodic bas's.

Board Independence

The Board has determined that ten of the twelve director nominees are independent within the meaning of Goodyear's
independence standards, which are based on the citeia established by The Nasdaq Stock Market and are included as Annex |
1o Goodyear's Corporate Governance Guidelines. Mr. Kramer, our Chairman of the Board, Chief Executive Offcer and
President, is not considered independent. In addition, in light of his relationship with the USW, Mr, Wessel is not considered
independent. Further, the Board expects that Mr. Wesselwil recuse himself from discussions and defiberations regarding
Goodyear's elationship with the USW. The Board also determined that the nature and size of the ordinary course commercial
relationships between Goodyear and Parker-Hannifin Corporation and between Goodyear and Cisco Systems, Inc. did not
impair the independence of Mr. Wiliams o Ms. Siu, respecively. The relationships were de minimis, constituting less than
three one-hundredihs of one percent (0.03%)of either Goodyear's or Parker-Hannifin's consoldated gross revenues in the
most recent fiscal year and constituing lss than one one-hundredih of one percent (0.01%) of either Goodyear's or Cisco
Systems' consolidated gross revenues in the most recent fiscal year.

HESS CORPORATION

Culture and Community

Heidrick is committed to the importance of culture, both internally and for our clients. We
believe that culture is a critical catalyst in magnifying the impact of leaders, and we offer
several client-facing solutions to help our clients measure, understand and improve their
cultures, including our organizational assessment capabilities and our  culture-shaping
solutions.

Heidrick's culture is built on our values, which are at the core of everything we do. Below is a
summary of the Company's Values.

HEIDRICK & STRUGGLES

'VALUES AT THE FOUNDATION OF OUR FIRM

OUR '
VISION

Iesdershipconsulingsnd cultre $3pig

OUR

VALUES

Ourchents spire u tocresteinovate slutions and exceed execttions.

We worko make thigs appen andoun e autcome.

We operat at he ighest el of i and gy n il e do.

Hemmick & Stavceies

We are also committed to being good corporate citizens in the communities we serve. On
September 26, 2019, Heidrick employees participated in our first ever Global Day of Service
where we, as a firm, gave back to our communities — raising awareness, volunteering and
raising funds for non-profits and organizations focused on education, training, development
and other local causes.

In 2019, the Company formed a Philanthropic Committee to establish a coordinated, global
approach to supporting the charitable causes and philanthropic endeavors that impact our
employees, clients and communities.

DFIN 8™ EDITION | GUIDE TO EFFECTIVE PROXIES

Proxy Summary

Our Purpose: To Be the World’s Most Trusted Energy Partner

Hess Corporation is a global Exploration and Production (‘E&P") company engaged in the exploration, development, production,
transportation, purchase and sale of crude oil, natural gas liquids, and natural gas.

As a leading independent energy company, our purpose is to be the world’s most trusted energy partner through our strong
company values and focus on long-term strategy. We are committed to developing oil and gas resources in an environmentally
responsible and sustainable manner. We are focused on building a company that makes a positive impact for all stakeholders: our
investors, employees, partners and the communities in which we do business.

Hess Values.

Our company values set the framework and establish the ethical standards by which we conduct our business.

« Integrity: We are committed to the highest level of integrity in
all our relationships.

« People; We are committed to attracting, retaining and
energizing the best people by investing in their professional
development and providing them with challenging and
rewarding opportunities for personal growth.

+ Performance: We are committed 10 a culture of performance
that demands and rewards outstanding results throughout our
business.

« Value Creation: We are committed to creating stockholder
value based on sustained financial performance and long-term
profitable growth.

« Social Responsibility: We are committed to meeting the
Mighest standards of corpoate ciizenship by protecing the
health and safety of our employees, safeguarding the
enveonment and craaing & kg fasting, ositve impact o the
communities where we o business.

. Independen Spirit: We are committed to preserving the
special qualities and unique personality that have made us a
Shccessil miependent enterprse

Corporate Culture and Human Capital Management

We are committed to having an engaged, diverse and inclusive workplace that fosters leaming, development and innovation. Our
leadership team conducts a robust. program of employee engagement and we have invested in the personal and_professional
development of our employees through programs that focus on leadership, early career and diversity, as well as mentorship programs and
employee resource groups. Our leadership team holds reqular employee town halls and conducts annual surveys on employee
understanding of and engagement in strategic business priorities. We monitor a variety of metrics to ensure the health of our company
culture and alignment with our values an usiness priorities. Employee twrmover, diversity and inclusion and leadership
development metrics, along with qualitative data are discussed at the compensation and management development commitee regularly
throughout the year and shared with our board of directors. Directors also have opportunities throughout the year to meet with employees
and visit our assets and offices.

W 2020 PROXY STATEMENT HESS
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HONEYWELL INTERNATIONAL INC. HORIZON THERAPEUTICS PLC

Fostering Sustainability for Horizon and Beyond: Key ESG Factors

02 | coneorate We go to incredible lengths at Horizon to impact lives and make the world a better place. We know that everything we do

GOVERNANCE benefits the patients who use our medicines, their caregivers and treating physicians. It also benefits all of us who work at
Horizon. For us it’s personal — we want to make a difference. And that difference contributes to our long-term success and
sustainability as well. The key areas we believe strongly support Horizon's long-term sustainability include:

Both the fullBoard the annual ERM ¢ Honeywells CFO and
Generl Counsey = o anmerdesigne o provids ul iy o h ks acng| We employ strong corporate governance primiples and practices.
o P et Our Board of DI a balance of skils
) © Our Board s diverse Inexporionco,education, talents, gendier and race, and has an astablshed dversity
the following Governance policy,
the ERM process member < top down” view of risks « Voron s committd to frequent and h
facing the enterprise. for process, andto risks and program. Investor feedback has influenced improvements to our governance.
the metrcs foridentifying key risks. in terms of likelihaod of occurience and potential financial impact. i bot realistc and appropriae.
mbersis presented o the full Board and incorporated in our ERM Our purpose is to build healthier communities, urgently and responsibly.
program and risk mitigation efforts . Underscoring all we dois our dedication to making the world a better place, one patient, one medicine, one.
R community at a time.
| OVERSIGHT OF STRATEGY Our Focus on « Integrity, honesty and doing the
Oneof the Boards hec Ethics and * We value the trust and reputation behind Horizon's name and promote high standards of ntegrity,
e ot et kg Integrity conducting our affairs in an honest and ethical manner, supported by our strong ethics and compliance
leadership.
Key priites, global trends business, industres. Tha
o vough dems fibalon, « Horizon is a proud member of Pledge 1%, a movement empowering companies to donate 1% of product, 1%
plans of each of our the ks of equity, 1% of profit or 1% of employee time to improve communities around the world
faced by each business unit and the p
- i We make health a priority, not a privilege.
o s o mate ik nadduon coch busness e and el plans speciic reas ol ek We work to ensure that patients have access to our medicines, regardiessof theirabiity to pay. We
h Access to supported patients in 2019 with more than $1.5 billion in assistance, representing 39 percent of our gross
Medicines and Sales
acquisitions, . . do- We're committed by identifying and
pipeline reviews, L deal execution and integration. 0 our mergers, FRCAECente bringing innovative medicines to market that needs.
. ocus
acquisitions, divestitures, and ot ihrouh heentre ptien ouney
the Board thorough, our partfalio and pstantial . -plus patient y groups to raise
'd assess long-term dnseases and advocate for patients and their communities
outcomes,
For us it's p want to make a diff and are consistently recognized for our
| OVERSIGHT OF HUMAN CAPITAL AND CULTURE engagement.
The Board and the MDCC. with p: ans asa Pl il 3 high level of
succession planning. ectors,offcers, touphold our employee engagement.
feundatiosl e of gty and Etics ey and ok meaningul Our Engaged, . ¥
carors baso o our 5 Behavirs Have s Passon for Winning, 5o Zeatot for rowt, Thin B Ther Make 1 Happer, ActWih Urgency, Be i comparing to benchmarks of aleading consultant irm.
Cooragemus Go Boyond mepir Grestness. B Comnmitad. and Bocome four Sect Th Sani ot ctre s evcenil o folfling our Award-Winning « We believe in diversity, that people with different backgrounds and life experiences fuel innovation and
 the Board and the MC Corporate
progress againstthe © Behaviors = Atalllevels of our employee population womenis above v
T " JE— The Bomrs molvement n leadershin . We demonstate gender nd bty pay caalty, 32 nevazmi o, o -
1 e i v ion for Diversity ant
areas. The Board has ceo utive Inclusion pledge.
cfcerpositions. Annually th fullBoard rviows « Oursisa culture of inclusion and patient
identification of ‘ready now’ successors, management's view of potential successors that are not “ready now” but will be within a reasonable advocacy efforts and giving back to the community.
timeframe.a e recent and future
d their tions. n addition, the Board tarly vith both Consistently Recognized as One of the Best Places to Work

in small group and ane-on-one settings.

BOARD PRACTICES AND PROCEDURES
| BOARD AND COMMITTEE MEETINGS

* Agenda.The o nd s commites erorn o annual e of hesgenda s o beconsder o cach masting, Ouing it i
ch Boar e noton 1o suggest tems for

inclusion on future agendas.

+ Number of In2019, and 19
meetings The Board had attend; d the directors meetings of o
Honeywell | Notice and Proxy Statement | 2020 2 Horizon | Proxy Statement 6
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HUBSPOT, INC. IHEARTMEDIA, INC.

CORPORATE RESPONSIBILITY AND SUSTAINABILITY

With a mission of helping millions of organizations grow better, we believe HubSpot needs to lead the way by growing Agency. During these times of crisis, our platforms are essental to the lives of local residents, with our broadcast
better ourselves as a company. Company culture and investing in our people are not only HR priorities at HubSpot, they and digital platforms often serving as the sole information source for disrupted areas—providing news and critical
re core business priorities. Talent today is looking for companies where they can grow, both personally and information on everything from storm updates and evacuation routes to food banks, rescue and medical care.
professionally, and have an impact. For that reason, we see it as our responsibility to build and scale a culture that helps
people do their best work, and is above all, inclusive. In addition to our internal teams dedicated to our culture and is our new division focused on hamessing the power of advertising to
diversity, inclusion and belonging, we have a cross-functional sustainability team that is focused on driving forward our generate funding for nonproiit organizations and community programs across the counry. Our mission is 0
corporate responsibility and sustainability efforts. We review our company-wide initiatives and efforts in this area at least improve the qualiy of e for millons of Americans by leveraging adverlising dollars to positvely impact the
annually with our Nominating and Corporate Governance Committee of the Board, which is responsible for and has Communitis m which we e and work.

oversight over this important area under its committee charter.

Our Award-Winning Culture The Environment & Sustainability

In 2013, we published the HubSpot Culture Code which outlines our core company values, including transparency, AtiHeartMedia, our commitment o the snvironment spans every aspectof our business and we ars continually

autonomy, flexibility, and HEART (an acronym that describes the characteristics that we believe amazing employees ooking for ways to reduce our environmental footprint at our stations, LEED certiied executive headquarters and
have: humble, empathetic, adaptable, remarkable, transparent). The HubSpot Culture Code was initally published as a e svants, and to model the proper behaviors fr our employees. We regulary review and implement technology
commitment to our customers about the kind of company we are. Today, the Culture Code has garnered more than five and other measres to make our offices and stucios greoner, including by reducing our power oupuLS

million views and is a top reason candidates say they are drawn to working at HubSpot. Having the tenets of the Culture
Code also helps us stay aligned with our values as HubSpot scales globally. A copy of our Culture Code can be found at:

" i
e com Additionally, we support a number of nonprofit organizations that are helping to solve pressing issues facing our

planet. We address environmental issues on-air through both nationally- and locally-targeted public service
announcements, long-form programming and podcasts. We currently support a number of leading

In 2019, HubSpot was proud to be named the #1 Best Place to Work in 2020 by the Glassdoor Employees’ Choice environmentally-focused organizations both nationally and locally. We are also launching a new initiative,
Awards. Based on employees' reviews and feedback, this recognition is a strong testament to the innovative culture we iHeartEarth, to inform audiences across our stations and platforms about smallsteps they can take n their daily
are building, and is a signal to talent that HubSpot is committed to their growth and employee happiness. We lives to help create a major environmental impact, and creating a slate of podcasts that will focus on an array of
operationalize HubSpot's core culture values in a few important ways to help make that happen. environmental concerns and issues as well as adding in a layer of environment-related messaging within other
«  Flexibility. We believe that results should matter more than when and where they are produced. We also believe relevant and popular podoasts.
that employees today should be able to build work around their ives, and not the other way around. HubSpot
employees are encouraged o work from home, work remotely, and se our unlimited vacation policy to build a Corp Culture of ion & D

flexible work schedule. Beyond workplace flexibility, we invest in employees’ families, too, with competitive
parental leave policies, back-up care options, a ParentSpot employee resource program, and an egg-freezing

subsidy benefit so female employees have flexibility in their decision to start a family. AtiHeartMedia, inclusion is key to our success. Serving 91% of the U.S. population monthly means that we reach
and serve almost every community in America, and we need that same diverse representation guiding our
*  Learning and growth opportunities. e invest in employee development at every stage, from hands-on, company decisions. Inclusion is about letting people in—and eliminating barriers that may keep people out
regionalized onboarding, to 1-1 mentorship through programs like UnStuck and the People of Color at HubSpot
mentorship program, o year.round manager trinings thanks to our Leadership Development team. We also We are commite to culivatig diversity hroughout our company. We srive to create an nclusive culur that
recognize that learming no longer only happens in a classroom: Leam@HubSpot is an internal, online learning includes and supports gender identity, sexual orientation, race, ethnicity, religion, socioeconomic background, age,
management system designed by our Learning & Development team with self-paced courses on topics ranging disabilty and more—a culure that reflects the diversity of the many audiences we serve. We achieve this through:

from Search Engine Optimization best practices to how to give and receive feedback. Thanks to Learn@HubSpot,

employees can learn on-the-go and when it works best for them. Workforce Diversity: Creating an inclusive organizational culture is one of our key goals and is closely aligned

«  Transparency. We believe employees grow through a culture of transparency, autonomy, and strong customer with our business objectives. We are dedicated to attracting and developing an inclusive and talented workforce
focus. We encourage employees to think like founders, and openly share the information they need to make that will create and deliver a broad spectrum of content for our diverse audiences across our multiple platforms
decisions, introduce new ideas, and understand the business. At quarterly all-hands meetings, employees hear and live events. We hﬂve alwavs benefited from a diverse and inclusive executive leadership team — including
from executives on business performance, company vision, and what keeps them up at night, as well as how 'd LGBTQ leaders and to ensuring executive representation that is as.
HubSpot helps customers grow during the Customer Spotiight Q&A. On our intemal company website, known as diverse as the Cumpany as a whole.
the “Wiki", everyone is encouraged to share, discuss, and debate ideas and developments on everything from
diversifying our campus recruitment approach to the latest experiments in customer support automation Diversity in Programming: We seek qulty radio, digtal and podcasting programming that appeals to the

interests and views of al of our isteners, and we believe in delivering a lineup of on-air personaliies and

*  Thoughtful programming. As HubSpot grows, we are thoughtful about how we collect employee feedback to storytellers that represents the diversity, opinions and perspectives of our many audiences, including the recent
scale these values and stay true to our promise of helping employees grow. Our global Culture Team runs pledge by the iHeartPodcast Network to invest 50% of its production on new shows and s\a!es from diverse
programming like HEART Week (a week dedicated to celebrating our core values), Bring Your Kids to Work Day, creators. Our company purpose s to through storytelling, and the
the Failure Forum (where employees and leadership discuss a time they failed and what they leamed from the main way that we do that is through our personalis and storytellers—allof whom represent the specific

experience), HubTalks (where influential external leaders,
experts, join us for an employee-only Q&A), and more.

including local politicians, authors, and neuroscience communites they serve.

Diversity in Live Events: We produce over 20,000 local events crenyer that represent the diverse
communities we serve. Additionally, our nationally produce area the
collective audiences we reach.
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INVITATION HOMES INC. JOHNSON CONTROLS INTERNATIONAL PLC

Every day, we strive to benefit our residents, our associates, our communities, and our shareholders by deeply

cmbedding our velues, ethics, and imearty nto all ot we. do. Out 16go fapresents.four Gomponenia. norme. GOVERNANCE OF THE COMPANY

neighborhood; community; and Invitation Homes.
Vision and Values of Our Board

Our vision is a safe, comfortable and sustainable world. In addition to achieving financial performance objectives, our Board
and management believe that we must assume a leadership position in the area of corporate governance to fuffll our vision
Our Board believes that good governance requires not only an effective set of specific practices but also a culture of
responsibilty throughout the company, and governance at Johnson Controls is intended to optimize both. Johnson Controls
also believes that good governance ultimately depends on the quality of its leadership, and it is committed to recruiting and
retaining Directors and officers of proven leadership ability and personal integrity. Our Board has adopted Corporate
Governance Guidelines which provide a framework for the effective governance of Johnson Controls.

Johnson Controls’ Values: How We Seek to Conduct Ourselves

Residents ( A
Integrity First Purpose Led Customer Driven Future Focused One Team
By offering quality homes in attractive neighborhoods, we believe we give residents the choice to lease a home in a
community that may not have otherwise been attainable. We strive to provide our residents with a worry-free leasing We promise honesty | | We believe in doing | | We win when our Our culture of Wea
lifestyle through service that includes welcoming them with an in-person home orientation at move-in, making their and transparency. ‘well by doing good customers win. Our innovation and team, dedicated
lives easier with our Smart Home technology offering, and providing 24/7 maintenance combined with our bestin-class We uphold the and hold ourselves | | long-term strategic continuous to working
ProCare property management platform. highest standards of | | accountable to make | | retationships provide drives
integrity and honor the world a better unique insights and | | us to solve today's together to create
Associates the commitments. place through the = the ability to deliver challenges while 3 the purposeful
we make solutions we provide, | | exceptional customer | | constantly asking Solutions that
Our associates are our most precious resource. From our focus on health and safety to our support for a diverse and our engagementin | | experiences and ‘what's next’ propel the world
inclusive culture, we treat each other fairly and act with honesty, integrity, and respect. sociely, the way we jons orward
We believe passionately that diverse and inclusive companies make for more innovative, engaged and happy teams. e o
Our organization makes it a priority to celebrate diversity and cultivate a culture of inclusion. In 2019, a grassroots effort protect people and
in our Dallas with the ful support of led 1o the creation of a networking and resource group the environment
for women. This group held two events in 2019 that were attended by nearly every associate in our Dallas office. )
Invitation Homes is an equal opportunity workplace dedicated to pursuing and hiring a diverse workforce. In addition,
we monitor a variety of diversity demographics and use that data to inform our actions. We are proud that women
comprise a meaningful percentage of our executives and senior-level professionals (as of the Record Date): ( N A
30% of Executive Committee 47% of Senior Level Professionals Purpose Led Board Engagement Customer Driven Board Engagement
The Board is keenly aware of the growing importance to In 2019, members of the Board visited a major
many investors of a company's Sustainabilty and healthcare customer experiencing significant
Corporate Responsibility performance and initatives. growth. The Directors toured one of the customer's
30°% Femal 7% Fom: Each quarter, the Board, through the Governance hospitals to observe the Company's HVAC products, fire
Committee, reviews the Company’s progress in this area, and security systems, building management solutions
including key safety metrics, the implementation of new and its employees in action. They also met with the
policies, such as the Company's Distracted Driver policy, customer's senior management and facilies personnel
the status of environmental compliance efforts, and 10 better understand how Johnson Controls can bring
70% wa 53 progress against the Company's sustainability goals value to customers by providing holistic building
‘which include reduction in greenhouse gas emissions, solutions. They leared how the Company's buildings
Management establishes and reinforces our Company culture. We recognize the value of our associates and the need ;’SZ:\%Y;:‘: ;"f;fs'::jg:":r:s‘fnz“g"";'r‘:;i": fevelof Qiﬂ‘;?;{f;‘sf;::‘r‘\‘;":nf::gi::sw‘:p:':gy;:’:j f:ya“'y
for the Company to build and sustain a culture where associates of diverse backgrounds and abilties contribute their Commitice also racks commitments made with key operating metrics. The vist underscored the importance
unique viewpoints and perspectives to all aspects of the business. In 2019, we conducted our first annual associate organizations, such as those Johnson Gontrols made at of close collaboration with the customer to identiy
engagement survey and formed teams to address underlying issues that surfaced in the results. In early 2020, we rolled 116 2019 UN Glimate Aclion Summit. For addiionsd Speciic customer needs and develop end to-end
out two new benefits programs—flexible work arrangements and parental leave—as a direct result of the survey. information on this topic, please see Sustainabilty at solutions to meet those needs. As a result of the visit,
Our company’s workplace wellness initatives, such as onsite health and wellness sevices, promote healthy habits and page the Directors gained a deeper understanding of how
demonstrate managerial support for associates’ physical and emotional well-being. Invitation Homes is committed to strong customer relationships drive value for both the
associate health and welfare by providing a competitive benefits package, including health, dental, vision, term life and Company and the customer as well as how the
disability insurance. In addition, we put the safety of our associates at the forefront of everything we do and as such CGompany's products and senices operate in a mission
have established a national safety committes that provides direction, resources and monthly awareness and education critical environment to fulil its vision of a safe,
e e comfortable and sustainable world.
(. AN J
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KANSAS CITY SOUTHERN KIRBY CORPORATION

KANSAS CITY SOUTHERN

KCS Vision, Values and Culture
Legacy and Purpose ‘DO THE RIGHT THING”

We will honor and carry forward the unique legacy of KGS — its vision, entrepreneurial and ambitious

spirit, resilience in the face of adversity, independence and willingness to challenge “conventional wisdom”

as we carry out our purpose of making a meaningful contribution to the economic growth and prosperity of

the nations and communities we serve.

Vision IN I EGRAL I 0 OUR
We strive to be the f 0, best-performing, most customer-focused

provider in North America.

Strategic Intents

At Kirby, sustainability is embedded in our culture.

We seek to capitalize on the strategic location of the KCS cross-border rail network and the diverse and
growing North American markets, while maintaining a commitment to operational excellence. We embrace
new and emerging technologies and a strong cost discipline within a safe and reliable environment. We
strive to provide service that consistently exceeds our customers’ expectations, challenging careers to our FROM AN ENVIRONMENTAL ZERO HARM
employees and industry-leading returs to our stockholders. AND HUMAN IMPACT PERSPECTIVE, 70 PEOPLE

ourvales SAFETY IS THE TO THE ENVIRONMENT
The KCS Culure is a set of values, beliefs and behaviors that define our Company, and create a FOUNDATION HARM TO EQUIPMENT

foundation for our growth and success. Our strong culture and core values will allow KCS to fuffil its vision
and continue to endure in times of stress.

Safety: First and foremost, we will demonstrate a commitment to safety, for ourselves and our
fellow employees, customers, contractors and any other guests on our property. At KCS, safety is OUR PHILOSOPHY WE INVEST IN
an obligation, not an option.

Customer focus: We will vrecogmze that we are in the business of serving customers and will WE ARE MANAGING TRAININ

strive to cronslstemly meet or exceed their expectations and deliver on our commitments. We will do o c SS N DEVELOPI G o

what we say we are going fo do. PERPETUITY

Communication: We will support an environment of open and honest communication in which
transparency of information and diversity of perspective are valued.

Teamwork: We will encourage and reward initiative and cross-functional teamwork. We will treat
our fellow employees, and other business associates, with dignity and respect. Railroading is a WE PROMOTE WE SUPPORT BOARD OF DIRECTORS

team sport!

o - il e an anvronment which oncou o SOUND PUBLIC OUR EMPLOYEES OVERSIGHT AND
rescurcaluiness, novaion and creatiy, 4 whee il mdIdusl: copinstons are encouraged POLICY FOR OUR INDUSTRY GUIDANCE ARE
and respected OUR INDUSTRY OUR COMMUNITIES [l PIVOTAL TO
Diversity & Civility: We will embrace our cross-cultural heritage and promote a work environment SEGMENTS OUR SUCCESS

that is inclusive of everyone. We will honor the rights of all individuals to be treated with respect
and dignity.

ON THE COVER: The MV 600 horsepower Kirby Inland Marine towboat, transits the San Jacinto Riv
Channehiew; Texas,with o loaded 30000 baretank bages. The M1V Cotte s prmary used I it
business along the Gulf Inrac o
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MARATHON PETROLEUM CORPORATION

MCKESSON CORPORATION

CCORPORATE GOVERNANCE

Executive Succession Plannin,
The Board believes that thoughtful succession planning is critical to creating long-term shareholder value. The
Compensation and Organization Development Committee oversees the executive succession planning process to
ensure the identification and development of future leaders, to avoid the adverse effects caused by vacancies in
key leadership positions and to facilitate the execution of our long-term strategy. The Compensation and
Organization Development Committee believes its succession process provides the lead time necessary to train,
develop o recruit executives capable of flling key roles, including our named executive officers, within the
Company when the need arises. The Compensation and Organization Development Committee typically meets with
the full Board at least annually to discuss succession of our leadership. During these meetings the Compensation
and Organization Development Committee:

1. Identifies key roles (based on business impact and retention risk).

2. Assesses likely and possible successors for these roles, including their ability to reinforce our high-performing culture
and promote our values including: Safety & Environmental Stewardship, Integrity, Respect, Inclusion an
Collaboration.

3. Evaluates the readiness of succession candidates, including training and development needs.

In October 2019, the Board formed a special committee, chaired by Mr. Galante, to lead our search for the best
qualified individual to assume the role of our CEO upon Mr. Heminger's planned retirement at the conclusion of the
Annual Meeting.

Corporate Responsibility and Sustainability
We believe that doing the right thing is the right way to conduct our business. Our commitment to corporate
responsibility means being accountable for our actions to a broad range of stakeholders: our shareholders,
employees, business partners, customers, communities, the government and others who have a stake in how we
operate. We believe that promoting sustainable social, environmental and economic benefits wherever we operate
creates long-term value for our Company, its shareholders and the communities where we work and live.

Our Core Values
Our core values are vital to our financial performance and to our corporate image and reputation. Under the Board's
guidance and supervision, we pursue the highest standards of corporate responsibility by embedding these core
values into our corporate responsibilty policies, practices and programs.

Safety & Environmental Stewardship
Protecting our people and the world we all share has been and remains a priority to MPC. We aim for an
accident-free, incident-free workplace to ensure everyone goes home safely, every day. We are committed to
safe and environmentally responsible operations to protect the health and safety of our employees, contractors
and communites.

Integrity
Integriy at MPC is more than the business conduct polcies and procedures we follow. We set high expectations
% for ourselves and build trust in each other, with business partners, shareholders and the communities where we
work and live. We say what we're going to do — and then do it
Respect

Respect is built upon the principle that every one of us is valuable and contributes toward achieving our vision.
@1 We treat everyone professionally, with courlesy, honesty and trust. We consider how other people’s ideas can
improve what we do, and we encourage everyone o openly share theirperspeciives, ideas and concerns.

Inclusion

We value diversity in culture, background, perspective and experiences. We strive to provide our employees
with a colab supportive and hey can maximize their ull potentil for
personal and business success. This happens when our employees, contractors and other stakeholders feel
valued themselves, and value others for who they are.

Collaboration
We are a company of driven, accomplished professionals who are more than the sum of their training and
experience. We acively partner with our communities, governments and business pariners to find and create
shared values, making a positive difference together. We foster constructive, solution-oriented dialogues; we
‘genuinely listen to one another and seek out perspectives different from our own

20 | Marathon Petroleum Corporation

PROXY SUMMARY

Our Commitment to Our Stakeholders and the Environment

Investing in Team McKesson

Our people are the key to our success. We aim to be an employer of choice and to help employees
leverage their strengths. To support their growth, we provide regular feedback and training and work to
create and maintain an inclusive environment where everyone brings their authentic self to work and
knows they are appreciated and their perspectives heard and considered.

Last year, our CEO launched our Team McKesson corporate culture initiative focused on winning as one
team. Mr. Tyler personally deployed a multi-month Behavior Sprints campaign for McKesson's top 600
leaders across the Company emphasizing workplace behaviors critically important to him as CEO of the
Company.

Team leaders received both internal and external resources in a variety of formats that included pointers
and best practices about being open and candid, how to debate, decide and commit when making
decisions within and across business units and the importance of maintaining an enterprise first mindset.
The top 600 leaders are expected to demonstrate and share these important workplace behaviors with
their respective teams throughout the Company.

We build the best teams by recruiting, developing and retaining diverse talent. We are proud to be recognized by prominent
organizations for our culture of inclusion which we recognize as an important element that drives long-term shareholder value.
We continue to keep inclusion and diversity top of mind as we enter the final phases of our headquarters move to Irving,
Texas.

Our Board of Directors is focused on human capital management (HCM), providing guidance to our CEO on culture initatives,
discussing inclusion, diversity and equality efforts, and participating in employee town halls and panel discussions hosted by
the Company’s employee resource groups.

'McKesson by the Numbers* Inclusion & Diversity Highlights
~ <
230 - 550 Years +100% on the Human Rights Campaign’s
o Corporate Equality Index (of LGBTQ
center e workplace equality) in 2020
ale Campamas st N »50 vears
by 2% « Recognized as one of the best
employers for diversity by Forbes in 2020
Unspeciied 3o vears + Named as one of the best places to work
<1% - i i &
e iy N\ whice by the Disability Equality Index® in 2019
s o B
— Unknown/Unspecified | Recognized as a Military Friendly®
Employer in 2020
People of Color
a3

* MeKessaon's Fiscal 2019 Corporate Socal Responsibilty Roport

4 MEKESSON - 2020 Proxy Statement

MICROSOFT CORPORATION

Total of 04 pages in section

MSCI INC.

oD D) 3 s PROPOSALSTO INFORMATION
OUR BOARD OF EXECUTIVE OFFICER commTTEE B VOTED ON DURING ABOUT THE
DIRECTORS COMPENSATION MATTERS THE MEETING MEETING

committees to provide strategic oversight in their areas of focus. Examples of oversight areas are provided below and further below
we describe the Board's committee structure and each comittee's areas of focus and oversight.

Strategy

Led by the CEO, the Senior Leadership Team (*SLT") drives Microsoft's strategy and operations and works to develop and execute
business strategy, foster our desired culture, create innovative products, establish accountability, and control risk. The SLT also
aligns our structure, operations, people, policies, and compliance efforts to our mission and strategy.

Overseeing management’s development and execution of the Company's strategy is one of our Board's primary responsibilities.
The Board works closely with the SLT to respond to a dynamically changing business environment. The SLT and other leaders from
across the Company provide business and strategy updates to our Board quarterly, and the Board participates in an annual strategy
retreat with the SLT and other leaders. At meetings throughout the year, the Board also assesses the strategic alignment of the
Company's budget and capital plan and strategic acquisition and integration process. For large acquisitions such as Linkedin and
GitHub, the Board engages management on a broad range of considerations, such as due diligence findings, valuation, and
integration planning

Risk

Microsoft's Corporate Governance Guidelines at https://aka ms/policiesandguidelines describe our Board's risk oversight roles. The
Board and the Audit Committee assess whether management has an appropriate framework to manage risks and whether that
framework i operating effectively. On a regular basis, the Board and its committees engage with management on risk as part of
broad strategic and operational discussions which encompass interrelated risks, as well as on a risk-by-risk basis. The Board
executes its oversight responsibilty directly and through its committees, who regularly report back to the Board. For information on
specific areas of risk oversight, each committee has a charter describing its specific responsibilities which can be found on our
website at https://aka ms/boardcommittees. The Board exercises direct oversight of strategic risks to the Company and other risk
areas not delegated to one of its committees. We believe that the Board's leadership structure, including its independent chair,
supermajority of independent directors, and allocation of oversight responsibilties to appropriate committees, provides effective
board-level risk oversight

Culture, Workplace, and Succession Planning

We focus on creating a respectful, rewarding, diverse, and inclusive work environment that allows our employees to build
meaningful careers. Key to this environment is cultivating a growth mindset, where our workforce is focused on leaming, listening,
and growing. We have established a set of five “People Priorities" that ground our Human Resource strategy: talent that can change
the world, an evolving culture with a growth mindset, an exceptional place to work, transformational leadership, and empowering
at scale. Each SLT member serves as a “sponsor” for one or more of the priorities and all are accountable to help achieve them. We
consider employee input from our annual ananymous poll and other feedback channels in designing talent programs, rewards, and
benefits, and building the overall employee experience.

The Board, the Compensation Committee, and the Regulatory and Public Policy Committee engage with the SLT and Human
Resources executives across a broad range of human capital management topics including culture, succession planning and
development, compensation, benefits, employee recruiting and retention, and diversity and inclusion. Additionally, each year the
Compensation and Audit Committees evaluate management's annual assessment of risk related to our compensation policies and
practices. The Compensation Committee also oversees our sales incentive programs through engagement with management's Sales
Incentive Compensation Governance Committee. The Board and the Compensation Committee work with the CEO and our head of
Human Resources to review CEO and senior executive succession plans, considering the qualifications and experience of potential
leadership candidates.

Our Governance Structure

Framework

We have developed a corporate governance framework designed to ensure our Board has the authority and practices in place to
review and evaluate our business operations and to make decisions independent of management. Our goal is to align the interests
of directors, management, and shareholders, and comply with or exceed the requirements of the NASDAQ Stock Market, LLC
("NASDAQ") and applicable laws and regulations. This framework establishes the practices our Board follows with respect to,
among other things, Board composition and member selection, Board meetings and involvement of senior management, director

2019 PROXY STATEMENT 7

MSCI @b
Dear fellow shareholders,

First and foremost, thank you for your continued support of MSCI Inc. ('MSCI” or the “Company’). At MSCI, we have taken
significant steps to live up to our mission of powering better investment decisions for a better world. We believe enhancing
our own environmental, social and governance (‘ESG’) practices and providing greater transparency not only benefits our
employees and the environment but is also accretive to long-term shareholder value. As we approach the 2020 annual
meeting of shareholders (the *2020 Annual Meeting’), we would like to share with you, on behalf of the Board of Directors
(the "Board"), some of our key accomplishments and initiatives for 2019 and the beginning of 2020.

Refreshing Board Governance

‘The Board remains strongly committed to ensuring that we have fresh and diverse perspectives on the Board and its
committees. We have appointed five new independent directors in the past five years. Most recently, we added

Paula Volent and Sandy C. Rattray to the Board, both of whom have extensive experience in the investment industry as
further detailed on page 31 of this Proxy Statement. In their the and Corporate
Governance Committee (the “Governance Committee”) conducted a comprehensive search for candidates whose skill
sets could complement and further strengthen the Board's breadith of talent. Further, the Board sought directors whose
experiences could equip them to advise management on long-term growth initiatives.

This year, we will bid farewell to Alice W. Handy and George W. Siguler as they approach their retirements from the Board
at the 2020 Annual Meeting. Since joining the Board in 2009, Alice and George have helped guide MSCI's strategic
direction and supported the management team in executing ambitious growth plans. We join our fellow directors in
welcoming Sandy and Paula and thanking Alice and George for their commitment to MSCI and its shareholders

Inlight of these changes and with the aim of retaining continiity while also promoting refreshment, we reconstituted our
committees to ensure that we have optimal alignment between individual director skill sets and the purpose and
objectives of each of our committees.

Investing in Our People and Promoting a Strong Corporate Culture

The Board recognizes the importance of developing and retaining top talent for the long-term success of the Company.
Through the leadership of its C: & Talent Committee (the “C Committee?), the
Board advises on talent management, succession planning, culture, and inclusion and diversity strategies. In 2019, the
Company continued to focus on gender compensation parity and to enhance its training programs by increasing diverse

in leadership and programs. We were also very proud to see that 45% of newly
appointed managing directors in 2019 were women. Additionally, the Company continued to support inclusion and
diversity by engaging employees around the world through events hosted by our Executive Diversity Council, MSCI Pride
group and the Women's Leadership Forum. The Company recently joined Out Leadership, a coalition of global companies
working to improve LGBTQ+ equality.

The Compensation Committee remains focused on further aligning the interests of shareholders and management and
cultivating an “owner-operator” mindset among our senior executives. The Compensation Committee s also focused on
deepening a performance and growth culture among all our employees. As a result of these initiatives and engagement
with our shareholders, in 2019, the Company granted annual performance stock units (‘PSUS") that cover a three-year
performance cycle (the *3-Year PSUS") as well as annual PSUs that cover a five-year performance cycle (the “5-Year
PSUs?) and eliminated the additional relative total sharefolder return compound annual growth rate performance metric
modifier and the performance period "re-test” feature for the PSUs. In 2020, the Compensation Committee increased the
percentage of our senior executives’ equity incentive compensation mix granted in the form of the 5-Year PSUS, thereby
subjecting a greater percentage of our senior executives' total compensation for 2019 to longer-term Company
performance. You can read more about these changes starting on page 55 of this Proxy Statement

We believe these talent management and compensation initiatives provide appropriate incentives to our senior
management team and create a culture of high performance at the Company that will rive long-term shareholder return
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NIELSEN HOLDINGS PLC

ABOUT US

2019 and Beyond
Our Culture i”;;;;;;;:::::::;1:;:;W

several times a year

+ Launched new global recognition program

+ Enhanced performance management including
incividual objectives, development and behaviors

+ Introguced new leadership development curriculum

+ Facused on professional development

and Mission &

* Delvered 10 Etics i Action webinars
omplamented by bespoke ethics training
materle

We are an agile and innovative financial technology company « Fonusod an enhancing oo now i onbenring

that s collaborative and focused on the needs of our clients, axporience

shareholders and stakeholders. * Bpanded 1010 Enploys Networs, s with
ecutive Sponsors

In 2017, we initiated a comprehensive review of Nasdaq’s strategy

and businesses that resulted in a strategic pivot for the organization. T

To augment our strategic positioning, we analyzed attributes of our

culture and identified ways to enrich it. 2018

In 2018, as we executed on our strategic pivot, we took action to Development

enhance our culture and encourage its evolution, in line with our e o stre o
corporate strategy. We focused on initiatives related to employee invarious offce:

development and re-skilling, leadership training, overall workforce * Rolaxad our drass codo

wellness and diversity. « Formedt new Employe Exparience team
- Dovelopad an Employer Valus Propositon
In 2019, we implemented programs and introduced frameworks to + Included culturerolated messages
more directly transform our culture. We seek frequent feedback in communicatins from leadership
on these initiatives, and are inspired by the progress we see - the

journey continues.

+ Held unconscious bias training for employees

- Delivered 1 Ethics in Action webinars an
corporate compliance and ethics topics.

Networks,

- Graw to a total of saven Emloy
with Exeeutive Sponsars

J Nasdaq !

2017

Analysis
+ Refreshed Nasdag vision and missian

+ Placed innovation and ofient focus at the heart
+ Launched new Diversty,incusion & Belonging team
- Piloted Ethics in Action webinar series

+ Sponsored two Employes Networks

NIELSEN OPERATING PRINCIPLES

Create clarity.

TRUST & - Openly discus

Hold yourself & others accountable.

ACCOUNTABILITY ~ + Fani o257

+ Deliver transparent, useful and secure data.

hallenges

* Drive engagement.

ENGAGE, INCLUDE &, - oo e v

+ Make it safe to take risks/share ideas.

DECIDE e

- Align, decide and act faster.

pect everyone & every role.

- simplify everywhere.

FEWER, FASTER, - oo o
]2

* Focus on high potentlal opporturities.

BOLDER 2 Gl

+ Move with speed and purpose

d bolder out

bi

nes.

ONEOK, INC.

ONEOK

Ethics: Our actions are founded on trust, honesty, integrity and respect through open communications and adherence to the highest stan-
dards of personal, professional and business ethics.
Quality: Our commitrment to quality drives us to continuously improve in our quest for excellence.

Diversity: We value diversity, the dignity and worth of each employee, and believe that a diverse, inclusive workforce is critical to our con-
tinued success.

Value: to g value for all ployees, customers, investors and our the
‘optimum development and utiization of our resources.

Service: We provide responsive, flexible service to customers, and commit to presenving the environment, providing a safe work environ-
ment and improving the qualty of i for employees where they five and work.

Our Core Strategy

« Provide our customers with high-quality services through vertical ntegration across the midstream value chain
+ Grow our asset position in a safe, reliable and environmentally sustainable manner.

« We achieve this through our strong asset position and experienced team while atiracting and retaining the diverse talent base needed to
execute our growth strategies.

DFIN
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ESC Oversight and

) ) Employees & Environmental Responsible
Social Innovation fey i ]
Culture Sustainability Business Practices
funding i hiring . Polaris
0 225K+ small & medium pohty for every open sekkmga science-based to create Financial
businesses since inception position Director-level ESG i
and above emissions goal human trafficking

+ Expanded Xoom services

t0 130+ markets, aligned « Established supplier + Revised our Environmental | |+ Established a robust third-
with UN SDG Goal 10 to P ity Policy party code of conduct that
q identify/i 150 includes requirements
diverse businesses 14001 and other relevant for sustainability, human

standards rights, business ethics, etc.

Funds Raised by Charities

200 2019 progress

i of mned

Allemployees

ompiince and

2018

Tenenable oy ehics raining

2019

Golt100% renewabie nergy
usein datacenter by 2023

Global Talent Strategy

The Company recognizes the fundamental importance of ensuring we attract, recruit, retain, and develop top global talent in order
to create innovative products and services for our customers. Our abiliy to deliver on our mission to democratize financial services
starts by building a global team of diverse employees that reflect the communities where we work and live, and the diversity of the
customers we srve. PayPals human capital management strategy focuses on the whole employee lfecyce,follows a pay-for
performance compensation program and provides employees with benefits for

The Company established regular reporting mechanisms and employee engagement surveys for formal performance reviews and
informal peer feedback to recognize key talent and build a culture of continuous improvement. PayPal's concerted efforts to
create an enduring culture of total welness is foundational to executing on an effective business strategy.

Consideration of Industry Trends & Stakeholder Feedback

‘The Company continuously assesses industry trends, research and standards such as the Sustainable Accounting Standards Board
(5ASB), UN Sustainable Development Goals (SDGs), Taskforce for Climate Related Financial Disclosures (TCFD) and other

frameworks in th and execution of its ESG strategy. For example, the Company provided an initial high-level
rapping to the 175DGs and continues 1o rein t appronch these standards into its st
disclosures.

PayPal also receives regular feedback from investors, employees, regulators, customers, and other stakeholders for consideration
as the Company continues to develop its ESG reporting and strategy efforts. In 2019, the Company conducted an industry-leading
governance perception survey to better understand how global investors consider ESG information in their decision-making and
engagement strategies, current perspectives of PayPal’s ESG performance, and recommendations for future activities. The
Company engaged with 24 investors with approximately $4.2 trillion in assets under management from North America, Europe,
and Asia. These results will play a critical role as PayPal conducts its inaugural ESG materialty/prioritization assessment and
enhances its disclosures and iniiatives.

As we continue to evolve our ESG efforts, we're committed to sharing progress through subsequent reports and updates. For
further information and to access the Global Impact Report, visit:
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PHILLIPS 66

POLYONE CORPORATION

CORPORATE GOVERNANCE AT PHILLIPS 66

« Developing a renewable diesel project at our San Francisco Refinery
+ Evaluating solar energy to power our pipelines and refineries

+ Progressing an industrial scale renewable hydrogen project at our Humber Refinery

Corporate Culture

We believe that our success depends on our employees and that our people and our culture provide a significant strategic
advantage in helping us achieve our objectives for our stakeholders. In 2019, we launched Our Energy in Action, a set
behavioral expectations that preserve what make us great and challenge us to evolve in ways that make us better and keep us
competitive. Our Energy in Action is how we treat each other, our customers and our communities.

Our Energy in Action

W smbrace ou valuss W depend on aach for
25 a common bond. Gther i do our obs. possiities and never sete
}/r\llork for Create an Seek Achieve

e greater environment  different excellence
good. of trust. perspectives. :
g s
Ofour business pariners. Trustng each other Grampaning ncsion Gontung 0 morove
worers, Procuctive and age andtre, Srraordinar performance.

We also believe that we must protect, nurture and celebrate our differences as a competitive advantage that positions us for
success in our industry. The talented people who make up our Company are widely divergent in their visible and invisible
differences: in gender, race, ethnicity, age, national origin, disability, sexual orientation, gender identity, veteran status,
education and religion. Because of this diversity, itis critical that we have an environment where the experiences and
perspectives of all employees are valued and respected. While both sides of the diversity and inclusion equation hold equal
mpertance, 5 our bl that n the absence of incluson, diversty cannat hriv: For ths eason, we lead with inlusion i our
Inclusion & Diversty (1&D) fforts. In 2019 we sstabished an Exscutive Incl by our Chairman
and CEO, to focus on advancing our strateg . evaluating topics that could influence
where we prioritize our efforts. To further demonstrate leaderships’ commitment, we transitioned to an enterprise leadership
structureforour Employee Resource Groups (ERGS"). networks tha foous on prfessional dovelopment, netwrking raising
cultural awareness and community involvement. Each of our ERGs now has an Executive Champion from our Executive
Leadership Team.

Community Involvement

We are committed to creating value for our through and
advocacy, and by operating our business in a socially and environmentally responsible way. Phillips 66 pro ed $28 million in
financialsupport {0 ergarizations prometing sducation, and

We value volunteerism, and to promote and support community service, we provide eligible employees two uald days for
volunteering in the community. In 2019, our employees volunteered a record-breaking 88,000 hours to organizations in their
focal communities. We also support our employees’ causes through matching gift and volunteer grants, and provided

$7.2 million in matching gifts, volunteer grants and dependent scholarships in 2019,
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Company Operating Performance

PolyOne delivered its 10th consecutive year of adjusted earnings per share (“EPS”) growth in 2019, expanding
earnings by 129%. Our Specialty Engineered Materials (“SEM) segment led the way, increasing revenue and
operating income 16% and 20%, respectively. Our PolyOne Distribution segment generated record operating income
of $75 million in 2019 representing a 6% increase from 2018. Our investments in and resulting performance of
composites, barrier technologies and other sustainable solutions have helped to offset a weak demand environment in
anumber of end regions to deliver for the year.

Additional 2019 Company performance highlights include:

«  Full year 2019 Generally Accepted Accounting « PolyOne has delivered ten consecutive years of
Principles (‘GAAP”) EPS was $0.92, compared to adjusted EPS growth.
$1.09in 2018, 2019 EPS was impacted by  Since 2011, we have returned over $1.2 billion to
provisions for carn-out payments related to the shareholders through dividends and share
Fiber-Line LLC (*Fiber-Line") and PlastiComp, Inc. 9
: ¢ ! repurchases.
acquisitions as well as environmental related
charges. © Weacquired specialty company Fiber-Line in January
Adjusted EPS from continuing operations in 2019 of 2019,
|ncrea(j?d 105169,a 12% increase oM SLSTIN  \yoo o tive portiolio
2018 improvements by divesting our Performance
®  We continued to return cash to shareholders by Products and Solutions ("PP&S") segment and signing
increasing the dividend for the 9th consecutive an agreement to acquire Clariant AG's (“Clariant”)
year and by repurchasing 1 million shares of global masterbatch business (the “Masterbatch
PolyOne common stock. Business”).
(1) Adjusted EPS reported in this proxy statement differs from what is reported under United States GAAP. See

Appendix A for an explanation of management's use of non-GAAP financial measures and a reconciliation of non-
GAAP financial measures to our results as reported under GAAP.

Our Company Culture

Our strong performance reflects the Company culture we strive to create, which is made possible through the
dedication and hard work of our global associates. Our mission is to become the world's premier provider of
specialized polymer and sustainable solutions as we execute our proven four-pillar strategy of Specialization,
Globalization, Commercial Excellence and Operational Excellence. We, in turn, support our associates’ efforts by
investing in them and aligning compensation accordingly.

Our core values of Collaboration, Innovation and Excellence, and our personal values of Integrity, Honesty and
Respect, are critical to our culture and underpin all that we do.

Ultimately, we aim to create a world-class, sustainable organization. This is captured in our four cornerstones of

sustainability which we report on extensively in our Sustainability Report and our Annual Report. We refer to these
as the 4Ps: People, Products, Planet and Performance.

The 4Ps of Sustainability at PolyOne

! People

Our “safety first” culture has been built and refined over years of discipline, awareness and a commitment to reducing
risk wherever we see it. This continued in 2019, and our 0.56 injury incident rate remained world-class in our
industry, as we remain an American Chemistry Council Responsible Care® certified company.

PolyOne

PORTLAND GENERAL ELECTRIC COMPANY

PRIMERICA, INC.

CORPORATE GOVERNANCE

BOARD OVERSIGHT OF HUMAN CAPITAL MANAGEMENT AND
CULT!

Our Board understands that our people and our culture are critical to our continued success. We seek to attract and retain a talented,
motivated, and diverse workforce and to maintain a culture that reflects our core values, our diive for performance, and our
commitment to acting with the highest levels of honesty, integrity, and compliance.

Our Values

HUMAN CAPITAL MANAGEMENT
Primary responsibility for overseeing the Company’s human capital

CHAMPION management programs lies with our Compensation Committee. In addition to
N relentless safety providing input on leax planning and talent
the C tion Commitiee regularly engages with management on a

broad range of human capital management topics, including heath and
safety, diversity and inclusion, pay equity, strategic workforce planning,
employee engagement, and performance management

SERVE
customers boldly

EMBRACE ETHICS AND COMPLIANCE
diversity & inclusion To establish the foundation of our ethics and compliance cuture, the Board
has adopted a Code of Business Ethics and Conduct, which al directors,
@ officers, and employees are expected to adhere to and affirm biannually. The
LISTEN code covers all areas of workplace conduct, including confiicts of interest,
& lead the way unfalr or unethical use of corporate opportunties, protection of confidential

information, and legal and regulatory compliance. In addition, our CEO, CFO,
and Controller must abide by the Code of Ethics for Chief Executive and
O BE Sentor Financial Officers. Empioyees are expecied to report any violtion of
C\@ a great nelghbor ourethics codes and may do so using a variety of methods, including an

ACT with integrity internal accounting controls, or auditing matters. The committee receives
& live by our Guiding quarterly reports from our Ethics and Compliance department on key

compiiance metrics and employee conduct matters
Behaviors P Py
BE accountable

DIGNIFY others
TEAMWORK

POSITIVE attitude

MAKE the right thing happen

FIND OUR ETHICS CODES ONLINE
The texts of the Code of Business Ethics and Conduct and the Code of Ethics for Chief Executive and Senior Financial
Offcers are available on our website at e orin print to
shareholders, without charge, upon request to Portland General Electric Company, 121 SW Salmon Street, WTC1301,
Portland, Oregon 97204, Attention: Corporate Secretary. Any amendments to either of these codes, and any walver of
the Code of Ethics for Chief Executive and Senior Financial Officers, and of certain provisions of the Code of Business
Ethics and Conduct for directors, executive officers or our Controller, will be disclosed to our shareholders to the extent
required by law.

Electric 2020 Proxy

our efforts, such as recycling initiatives and + Reward and recognize employees for
promoting transportation alteratives, that growing people and teams and delivering
reduce our impact on the Earth's resources. winning results.

Further, we will continue to consider the

potential impacts of climate change on our The Company has a Code of Conduct, which
business.

applies to all employees, directors, and officers
of the Company and its subsidiaries. The Code of
Conduct s posted on the Governance section of
our investor relations website at

Human Capital Management
http:/ investors. primerica.com and is available in

The Board of Directors maintains a succession print, free of charge, to our stockholders who
plan for the Chief Executive Officer and other request a copy. Members of the sales force must
key members of management, which includes a comuiy ith s number of policies and
cantingency plan if the Chief Executive Officer procedures that are similar to standards set forth
were to depart unexpectedly. At least annually, in the Code of Conduct. The Company also has

the Corporate Governance Committee reviews made available to our employees and the sales
the succession plan and leadership pipeline for force an Ethics Hotline, which can be accessed
these key roles, taking into account the by phone or email and permits employees to

Company's long-term corporate strategy. anonymously report a violation of the Code of

The Corporate Governance Committee oversees Conduct. Any changes to the Code of Conduct
the Company's talent development initiatiy will be posted on our investor relations website.
Board members also engage and spend time Documenting and bolstering certain aspects of
with our high potential leaders at regular Board our Code of Conductis our Equal Employment

meetings and other events. Additional Opportunity and Anti-Harassment Policy, which
information about our talent development includes information about complaint and
initiatives can be found in the 2019 Corporate investigation procedures relating to alleged
Sustainability Report on the Governance section discrimination incidents. The policy also defines
of our investor relations website at the role of the Board of Directors with respect to
http://investors.primerica.com. alleged violations of such policy.

For seven consecutive years, Primerica has been
named by the Atlanta Journal Constitution as a
top workplace in the greater Atlanta area based
on their annual top workplaces employee survey.
Further, our employees consistently give the
Company high scores for “operating by strong
values”. We are proud of our corporate culture
and we work hard to instill upon our

Promote a vibrant, inclusive workplace; representatives and employees th

of doing the right thing — for our clients as well
as our other stakeholders.

Our Corporate Culture

We recognize the importance of doing business
the right way. Further, we believe corporate
culture influences employee actions and
decision-making. This is why we dedicate
resources to:

Attract and develop talented, diverse
employees;

Promote a culture of compliance and
integrity; an
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PUBLIC SERVICE ENTERPRISE GROUP (PSEG)

SANDERSON FARMS, INC.

Corporate — Human Capital Management

reskiling as factors change job requirements. analytcs that enable us to
project our future worforoe needs and alow us o identy and mitgate talert risks proacively.

TotalRewards:Wo rovids cur employees  vluala ol Rewards pacage htncudes makelcompeti ay,shot e
d stock programs. Our ! physical, emotional,financial and social

weleing.These progransnludehelh care lfe ann dlsabwllly insurance, retrement benefts, paid time off flexible work

ns and a number of onsite programs to provide employees with the support they need to meet their health and wellness
goa\s e kot emplyee persona and prfessioralneds r var 0 ol o ncldes it an ol cao
resources, tuition our
Toll Rewards oferngs 0 ensure at we ol ol e compolie bl ae dehvenng pvograms n e most ffcient manner
to meet the needs of our employees

Our Culture
Core Commitments: A greatculurs is more than a source of prce n is cmma\ Iosussined st n the marelpacs, inthe

and among current and re the foundation of our mllum that
we leverage to build innovative, high-p sa o rlabl nergy to
customers I achanging business cimat, w recognize the mportance of ccnsws(enﬂy remlarcmg the core wmmmmems that
we stand for and liv by in all e d , especially in the bef

employees.

CONTINUOUS DIVERSITY &

SR INPROVEMENT INCLUSION

CORE COMMITMENTS

We put safety first.  We dowhat'sright.  We aspire to achieve W treat all We keep customers
excellence. individuals with ~ at the heart of

We never sacrifc - WWe hold ourselves to dignity and respect.  everything we do.

We believe our company culure is the
foundation of our success. It is unique within
our industry and dvslvngulshes us from our

for each member of cuneam respecl forthe.
long-term value of our company for our
shareholders, and respect for our communities.

This fundamental value of respect affects our
business in many ways. At the individual level,
it has inspired us to create a workplace where
every employee is valued and everyone is
encouraged to maximize their potential in both
their personal and professional lives. Similarly,
we have built our relationships with our contract
poultry producers by focusing in part on their
personal success.

We have found that when we are devoted to
supporting and helping our team to do their
personal best, we are strategically positioned to
do our best as an organization for our
shareholders, customers and communities. As
a commodity business, our profitabilty is
affected to a large degree by forces that are
beyond our control—in particular, the market
prices for poultry and feed grains, our primary
input costs. But even when there are cyclical
downturns across our entire industry, our
culture still emphasizes out-performing our
peers. This “be the best” philosophy underlies
every aspect of our operations and is an
essential part of our strategic plan.

Our CEO and other senior managers work
tirelessly to foster and promote our culture
throughout our organization. At the beginning of
each fiscal year, managers from each

OUR CORPORATE CULTURE

We Work Every Day to Conserve Water Resources

division at each of our locations meet at our
general corporate office with our executive
team to review our past year's performance
relative to our peers. We identify specific areas
of our business where we did not perform at our
best and establish goals to improve our
operating performance for the next year.

Throughout the year, our Organizational
Development, Training and Communications
departments are responsible for instiling this
tone from the top in all of our people—hourly
and salaried—at all of our locations. They have
designed training courses, leadership and
mentoring programs, community volunteer
opportunities and other initiatives that
emphasize excellent performance, treating
people well, honesty, integrity, hard work,
personal responsibility and cooperation.

Our senior management has implemented
processes to monitor whether our culture is
effectively permeating our business.
Oftentimes, inefficiencies in our operations at a
particular location or department are the direct
result of a failure to impart or adhere to our
culture. Our management team is skilled at
quickly identifying these stumbling blocks and
making the adjustments necessary to realign
operations with our culture.

Our culture is one of our most important
strategic assets. We feel confident that
contining to run our business consistent with
our core values will sustain our company and
enhance its long-term value for our
shareholders.

safety toachieve  the highest ethical We responsibly
resulls. We stopthe  standards, even inthe  question the status quo  We assume positive W actively listen to
job and report unsafe  most diffcult situations.  and each other. We  ntent. We createan  and respect our
conditons. We We speak up and benchmark processes  environment and internal and external
protecteach oher,  encourage dearand o treamine worows  incusie culurethat  customers. Wo are
our communities and honest and i accountable for our
ourenvironment, W~ We acoept our e leverage teamwork  perspectivs, customers' needs.
respectour raining,  indvidual and team o face complexissues  experiences and We engage and
equipmen, responsiilties and are  and decisions. We take  ways of thinking. We  colaborate as a team
procedures and tools.  accountable forour  acion to improve engage one another  with our communities
actions. We respect  personal performance.  and encourage and stakeholders. We
andadhere toalllaws  We are accountable for  teamwork Weare  solictand use
and company poiicies.  our accomplishments  accountable for feedback to improve
We lead by example.  and setbacks and leam  making PSEG a great  our business. We
from them to infiuence  place to work for always ask, “What
future decisions. everyone. else canwe do?*

We believe strongly that we have a responsibility to be stewards of the environment and to minimize the
impact that our operations have on the environment. This is critical for the long-term sustainability of our
ccompany and our many stakeholders. In 2010, we formalized our environmental sustainability efforts by
launching a corporate responsibility program. Since 2014, we have reported on this program and our

Our B the alignment of our culture with the Company and reviews
culture risk mitigation plans. Management and our unions partner i initatives to reinforce that al employees are accountable for
the culture at PSEG. We engage councis throughout the Company to advance our core commitments and we solicit qualiative
and quaniative feedback throughout te year through focus groups, surveys and olher channels. Effective 2020, the Chief
Diversity Officer role was elevated as a direct report to the CEO to further senior management accountability for a strong culture.
Metricslnked to our core commitments are embedded in our performance, talent and incentive programs.

22 PSEG 2020 Proxy Statement

progress in our Corporate Responsibility Report, which can be found on our website at
/.
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SBA COMMUNICATIONS CORPORATION

SEATTLE GENETICS

CORPORATE GOVERNANCE

The NCG Committee identiies nominees by first evaluating the current members of the Board willing to continue in service.
Current members of the Board with skils and experience that are relevant to SBA's business and who are wiling to continue
in service are considered for re-nomination, balancing the value of continuity of service by existing members of the Board
with that of obtaining a new perspective. If any member of the Board does not wish to continue in service or if the NCG
Committee or the Board decides not to re-nominate a member for re-election, the NCG Comittee identifies the desired
skils and experience of a new nominee in ight ofthe Criteria for Nomination. Current members of the NCG Comitiee and
Board are polled for dividuals meeting the Criteria for of the NCG Comittee.

From time to time, the NCG Committee has engaged, and may in the future engage, the services of executive search
firms to assist the NCG Committee and the Board of Directors in identifying and evaluating potential director candidates.
The NCG Committee Charter requires that any search firm retained to assist the NCG Commiltee in seeking candidates
for the Board be instructed to seek to include diverse candidates in terms of the Criteria for Nomination from, among
other areas, the traditional corporate environment, government, academia, private enterprise, non-proft organizations,
and professions such as accounting, finance, marketing, human resources, and legal services.

of Director Candli Our Bylaws permit an eligible shareholder or group of eligible
shareholders of any size to nominate up to 25% of our board of directors for inclusion in our proxy statement if they
have continuously owned at least 3% of our Class A common stock for at least three years. However, candidates who
were previously nominated by shareholders for any of the two most recent annual meetings and who received less than
20% of the total votes cast at any of those annual meetings are not eligible to be nominated utilzing the proxy access
provisions. Shareholders who wish to nominate directors for inclusion in our proxy statement or directly at an annual
meeting in accordance with the procedures in our Bylaws should follow the instructions under *Shareholder Proposals
and Director Nominations for 2020 Annual Meeting” in this proxy statement

C te Social and

AtSBA, we proactively identify and manage the environmental, social and goverance issues facing our business on an
ongoing basis. We evaluate the importance of these issues in relation to our shareholders and to our long-term business
success. We are committed to fostering a corporate culture, anchored in our core values, that intentionally promotes
inclusion and diversity in the Company and in the workplace, operating in a sustainable manner and giving back to the
communities in which we operate. We believe that all our stakeholders—our shareholders, employees, customers,
suppliers and the people in the ies in which we operate—and the must be considered in our daily
operations. There are three pillars of our corporate social responsibility and sustainability initiatives: our people, planet
and philanthropy.

People

> We seek tofoster an inclusive work environment and we respect the diversity our employees
bring to the organization through their unique ideas, opinions and contributions. We believe it
is essential to recognize and value these differences, which is one of the many reasons SBA
holds quarterly Town Hall meetings and other informal meetings with executives, elicits employee
feedback and conducts annual performance evaluations. In line with our commitment to diversity,
34.8% of our U.S. new hires in 2019 were women and 40.9% were ethnic minorities.

> We value all those who serve our country and are proud to support miltary veterans and their
families as they transition out of the military. SBA has eamed the distinction of being a Miltary
Friendly Employer and a Veteran Employer. We are proud to have veterans on our team — their
integrity, work ethic, abilty to adapt and strong teamwork skills blend well with the SBA core
values. In 2019, over 6% of our employees were veterans. In 2020, our goal is to raise our
veteran hires to 10%, and we have collaborated with Hiring Our Heroes, DirectEmployers and
RecritMitary to actively hire veterans.

> AtSBA, providing a safe and healthy work environment for the protection of our employees
is paramount. The safety of our tower climbers has been a key focus of the company since it
started in 1989. In 2013, we opened our interal facility “Tower U" which provides a rigorous
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CORPORATE GOVERNANCE

CORPORATE RESPONSIBILITY

At Seattle Genetics, we are committed to developing transformative medicines for patients with cancer in a socially
responsible and sustainable manner. We are dedicated to providing patients access to our medicines and education
about their disease. We also believe that fostering a culture of inclusion with diverse perspectives and operating with
integrity are key to our success. We continue to support the community both locally and through nonprofits that are

dedicated to patients and advancing research. Finally, as grow, we are striving to limit our environmental impact and
operate in an increasingly sustainable manner.

EMPLOYEES &

PATIENTS COMMUNITY

ENVIRONMENT

Providing patients with safe and
effective medicines s well as
supporting patient advocacy and
education through philanthropic
donations

v Assisting patients with

Continuing to be an employer of
choice by promoting an inclusive
and rewarding workplace and being
2 good corporate citizen in the.
communities where we operate

/' Continuing to foster a diverse

Seeking to operate our business in a
sustainable manner and aligning with
suppliers that we believe share our
vision

 Focusing on improving energy,

access to our medicines and inclusive workforce at al water and waste management
through financial Jevels. As of the end of 2019 practices
(S BT LA o S57%ofourworkforcewas  Enhancing a sustainability reporting
through our SeaGen Secure

female and 30 framework with specific targets for

program

/ Supporting patient
advocacy organizations to
help patients learn more
about their disease states
and find a community

v Improving patients’ lives
through scientific excellence
by seeking to develop
therapies for areas of
significant unmet need

/ Working to ensure that our

manufacturing practices
(GMP) as well as U.S.

racially/ethnically diverse reducing our water and energy use,

carbon emissions and waste

o 38% of our leadership
(Executive Director and
above) were female and promote to employees

<

Continuing to make available and

/' Proactively seeking feedback
from employees, including a
97% completion rate of the 2019 Implementing and maintaining a
Employee Engagement survey risk management process and

o 97%of those responding
agreed that the Company's
values are important for
achieving our mission of
improving lives of people
with cancer and 94% are

friendly options
such as alternative commute
options and electric vehicle
charging stations.

internal controls designed to
comply with our policy on
Environmental, Health and Safety
(EHS) management. Identifying and
seeking to manage EHS risks and
issues in line with principles of good

Food & Drug g T governance and tiered
Administration, European ezl camiado accountabilty
Medicines Agency. ulfilling our vision

Occupational Health and /' Expanding philanthropic and

Safety Act (OHSA) and volunteer opportunities in

Environmental Protection support of environmental,

Agency (EPA) standards cancer and other nonprofits

through our Employee Impact
e

Committee

/' Educating our employees on
adherence to our Code o
Conduct and Business Ethics
and seeking partners who share
our Standards for Suppliers
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SILICON LABRATORIES INC.

CORPORATE RESPONSIBILITY AND SUSTAINABILITY

Committed To Environmental Sustainability,
Operational Excellence, People And Communities

Siicon Labs is striving to create a smarter and more connected world, Our products, people and purpose help us addlress
some of the world's biggest challenges. As a global corporate citizen, we are committed o environmental sustainabilty,
operational excellence, and support for people and communities around the worla.

00

People Community
Environmental Sustainability

Commitment
Our products help conserve energy and natural resources. Our solutions enable:

Sustainability

« Smart metering systems that help conserve electricity, gas and water

« Safe, fast-charging electric vehicies

« Solar inverters that transfer power from solar panels to the grid

« Lighting controls for energy-efficient, LED lighting systems

« Smart thermostats to reduce energy consumption in homes and buidings

« Battery management systems that extend battery e and reduce landfil waste
« Low-power trackers to monitor wildife and poaching in remote locations

Our environmental intiatives help us lessen the environmental footprint of our operations. These efforts inciude:

« Offering incentives and facilties to ge use of mass transt, , camools and cycing

« Buying electricty from renewable sources

« Installing energy-friendly products, such as LED automatic lighting, low-flow water equipment, and chilled-water
AG systems

« Reducing, Reusing, Recycling ~ Real-time monitoring of electricity usage, recycling bins, reusable drinkware, and
battery and electronic disposal bins

« Adhering to high standards ~ Samsung Eco-Partner, Sony Green Partner, Waste-Smart, Platinum Austin Green
Business Leader

«Global adoption of teleconferencing solutions in all ites to reduce unnecessary air travel

v A more connected world is here.
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CORPORATE SOCIAL RESPONSIBILITY

We understand that it is important to our stockholders that we conduct our business in a sustainable manner through our
actions and interactions with our clients, colleagues and within the communities we support. We aim to integrate
corporate social responsibility info the Care and Well-Being of our Colleagues, and through our commitment to
Safeguarding Clients’ Data, the Communities in which we Serve and to the Strategy in which we Operate. Our Board
monitors and considers corporate social responsibility in all its decision making.

“Above and Beyond is Standard Procedure Here”

The Company, through the Bank, is invested in strong growth. The Company's significant accomplishments are a result of
our dedicated colleagues who deliver a unique and superior client experience. Our competitive advantage is attributed to
our colleagues who work to exceed expectations through the high goals that have been set and embedded within our
Culture and based on our brand promise “Above and Beyond is Standard Procedure Here”. This culture is rooted in our
values and is delivered through our core competencies reflected below.

i

Collabors
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SPIRIT REALTY CAPITAL, INC.

All One Team Culture

None of these exceptional achievements couid have been realized without the dedication, commitment and ireles
the Spirit employees.

s efforts of

Our Culture. ..

Focuses on Teamwork - we are “All One Team” — we achieved all of our abjectives in
2019 through effective interdepartmental communication and collaborative, muli-disciplinary teams delivering
on ciitical objectives in a timely manner.

%}% Ci Diversity and ion — ap 50% of our employees are female,

N approximately 30% of our employees are raclal or ethnic minorites, nearly 40% of our independent dir
are female and our Women's Leadership Gouncil provides perspective to both our Ghief Executve Officer and
our Board of Directors

] = in 2019, we continued investing in our employs
through development and training on leadership, operations, finance and accounting, legal, employee re
and information technology

@@ s dynamic - Spiis leadership seeks ongoing feedback fom our employees, incluing trough an
B8] extensie employes culur survey compete in 2019 which confime he strengthofour cuture as wl as
o demonstrated opportunities where we can do even better.

Our cultural commitment extends beyond

ur employees - we are also dedicated to serving the best intere
shareholders, forging strong tenant relationships, and fostering meaningful relationships with our community. We abide by
Spiit's mottos for success in guiding our interactions with all of our stakeholders,
stakeholders when we craft pol

ind we strive 1o take into al

ios and niiates eatcto our envionmentl, Gommrty, and human captel mpacts
Stakeholders E05] ﬁ@ >?|
Sharshoidos Emloyses T J—

Spirit’s
mottos for
All one team Ask 6 Challenge We are the. Always be success
auestions ne norm backstop closing
6 St Reaty Capital| 2020 Proy Statement
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TENET HEALTHCARE CORPORATION

Compensation Discussion & Analysis

Overview

2019: Building on a Strong Foundation

In 2019, Tenet delivered strong financial and total shareholder return (TSR) results built on sustainable operational improvements,
clear strategic direction and a cultural reset that has taken root throughout the enterprise. Tt the result of an intense
tumaround effort that began in late 2017 under the leadership of our Board and Executive Chairman and Chief Executive Officer
(CEO), Ron Rittenmeyer. The changes over the past two-and-a-half years have buitt powerful momentum for long-term growth
propelled by our mission: to provide quality, compassionate care in the communities we serve.

Operational Excellence

In 2019 we executed on all fronts,
‘with measurable improvements in
qualty, safety and patient experience.
Al three of our business units met or
exceeded financial growth targets.
The clearest sign of success came
from the patients: we delivered
positive volume growth al four

Strategic Repositioning
We continued to optiize our portiolio | Management devoted significant energy
of assets. Last year we announced and attention to buiding a “Culture of
plans to divest two hospitals and Accountabilty” across the organization,
further our commitrent to buid a
leading specialty care platform with
addiional scale in the ambulatory
surgery market. We also completect
our strategic review of our Conifer comorate headauarters for the first time to
quarters in 2019, including the highest | business unit with the announcement reduce time to action and increase

rate of improvement n over four that we are pursuing a spin-off of collaboration.

years. Confer.

Cultural Reset

this development, in early 2020 we moved
allthree business units 10 a single

Refreshed Board

The changes underway at Tenet
begin with the Board. Since our
tumaround began inlate 2017, 70%
of our Board is new, and last year we
added two energetic, highly skiled
directors. The skillsets and viewpoint
diversity in our boardroom help

Reduced Costs.

Over the last three years, we have
repeatedy set bold cost-cutting
targets that we continue to meet. In
2019, we achieved $300 million in
cumulative savings, and we are on
track to reach our goal of $450 million
through smarter decision-making
address the Company’s most processes across the enterprise that
significant risks and reach the increase efficiency without sacrificing
Company's strategic priorities. qualty.

Upgraded Talent
We have upgraded senior management
with new talent across the enterprise,
headlined by the addition of Dr. Saum
Sutaria as Chief Operating Officer in early
2019 and his elevation to Presicent later n
the year. At the same time, we have
strengthened our approach to human
capital management to ensure the
ompany develops future leaders.

150%

150%
One-Year TSR = ‘Three-Year TSR
2019) @017-2019)

120% Yot Parormance:

[ R2™ I PeerGroup Mecian [ 5P Mian

Source 589 Capta 1

30 Tenet

Health
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TERADATA CORPORATION

TRUIST FINANCIAL CORPORATION

CORPORATE RESPONSIBILITY AND SUSTAINABILITY

Our Mission

We transform how businesses work and people live through the power of data.

Our Commitment

At Teradata, we are committed to fostering a corporate culture, anchored in our core values, that intentionally fosters inclusion and
diversity, operating in a sustainable manner and giving back to the communities in which we operate. We are committed to a
diverse and inclusive workplace. We believe that all our stakeholders ~ our stockholders, employees, customers, suppliers, the
people in the communities in which we operate, and the environment — must be considered in our daily operations. As a result of
our focus on our culture and our communities, we are committed to giving back to the places in which we operate, and we believe.
in doing our part to address the world's environmental challenges. We are achieving these commitments through a number of
initiatives, including those listed below.

Governance

Our board and management team set the tone for our corporate culture, and one vital element of our culture is operating as a good
global citizen. Our board is actively engaged in the oversight of our corporate responsibility and sustainability. Our Audit Committee
i tasked with esponsibityand oversightofour thical sanderds and complance, ncluding nivs pertinng o orporate
social ‘and long-term corp and Our C ‘and Human Resource
Committee provides board-level oversight relating to matters regammg our peome, including supporting our Company’s inclusion
and diversity practices, as well as overseeing our leadership development activities.

Our management is responsible for implementing the Company's ethical standards and compliance initiatives. Representative of
the importance of our commitment to Corporate Social Responsibility (CSR), we created a cross functional team of representatives
across the Company to monitor our corporate social responsibility and supporting areas for ongoing efforts.

Our Chief Human Resources Officer is responsible for implementation of the Company's human resources strategies and
programs, including our inclusion and diversity initiatives, employee engagement and enhancing the employee experience, as well
as career development and executive leadership planning. In addition, our Chief Ethics, Compliance and Privacy Officer is our
senior leader responsible for our ethics and compliance initiatives, including administration of our Code of Conduct

Our People and Culture
T Teradata's strength is our people. We are an equal opportunity employer, committed to sustaining a world-class team
by empowering an environment that is intentionally inclusive and fully leverages diversity in all aspects of our
business. We champion each other, share our expertise and lear from each other to multiply our collective value for
Teradata's competitive advantage. We continuously strive to create an environment where differences are valued,
supported and encouraged.
Teradata is committed to providing a working environment free from discrimination and harassment. We are actively
engaged in nurturing an inclusive culture: one that seeks out, welcomes and values diverse people and encourages
inclusiveness in our actions. In addition, we remain firmly committed to ensuring that all of our team members are
compensated fairly, based on ability, job responsibilities, experience, and performance. Our people and culture.
initiatives, including those relating to diversity and inclusion, include the following
* We are providing training on bias to all employees and monitor metrics for our progress. We commit to leverage
our insights to uncover unconscious bias and take action to catalyze change.

We provide resources and assets to our employees on how to engage within culturally- and geographically-
dispersed work teams to ensure a culture of growth, learning and collaboration. In 2020, we plan to have each
member of our workforce participate in our Culture Learning Lab, a globally delivered interactive workshop that
will heighten the behaviors that contribute most to an outstanding culture.

We have made a formal pledge, along with more than 650 CEOs of global organizations, to the CEO Action for
Diversity & Inclusion™, a major effort to create more equality in the workplace.

teradata. »s

Corporate Materials

Communications with the Board of Directors

Any shareholder or other interested party may contact the Board of Directors or any individual director(s) by written communication
mailed to;

Board of Directors.
clo Corporate Secretar

Trit Financil Corporation
214 N. Tryon Stre

Charoto, Norh Caraina 26202

Any proper communication s received wil be processed by the Corporate Secretary as agent for the Board or any individually named

director. Unless, in the judgment of the Corporate Secretary, the matter is not intended or appropriate for the Board, the Corporate
Secretary will prepare a summary of the communication for prompt delivery to the appropriate member(s) of the Board

Truist’s Culture

In bringing together two great companies, BB&T and SunTrust, it was essential to ensure that the strong and consistent values
demonstrated by both heritage cultures continue on in the new company, Truist. We are very proud of the energy and commitment
shown by Truist teammates in creating a set of shared values for the organization. In the constantly changing and unpredictable
business, political and economic environment in which we operate, it is essential that our organization provide a clear set of
fundamental principles guiding our actions that speak to our clients, teammates and other stakeholders. While change is a necessary
partof our environment, our Purpose, Mission and Values reflect fundamental principles that remain steadfast.

Purpose
To inspire and build better lives and communities.

Mission

Focused on our responsibilities to our clients,
teammates and stakeholders.

Clients Teammates Stakeholders
Provide distinctive, secure and Create an inclusive and energizing Optimize long-term value for
successful client experiences environment that empowers stakeholders through safe, sound
through technology and touch. teammates to lear, grow and have and ethical practices.

meaningful careers
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VERIZON COMMUNICATIONS INC.
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VISA INC.

To Our Shareholders

2019 was a transformational year for Verizon. We aspire to ensure that every employee understands the
continued to lead the wireless industry by becoming the company’s purpose and strategy to reach our goals.
first company in the world to launch a mobile 5G network
andhe st company to commercialize a multi-access
ice, while set
wireless nelwerk performance and reliability and rolling out
our next generation Intelligent Edge Network architecture.

We want Verizon to be a place where employees love what
they do and where they believe they can use their
creativity, curiosity and unique talents to make a real
difference. By ensuring that the company's culture is fully
understood throughout the organization, we believe that all

At the same time, our employees continued to delight our of Verizon's employees will be inspired to help the company
customers by providing them with the high-quality services realize its potential

and products they have come to expect from Venzon -

resulting in growthin izati

profitability and a further strengthening of our balance sheet. i §
In the past, Verizon organized our operations around the

As impressive and important as our operational and technologies used to serve customers - the wireless unit
financial achievements were, from the Board's perspective operated the wireless network and provided wireless

the company's most significant accomplishments in 2019 services to both individual consumers and business

are those that position us to grow and thrive in the years o customers, and the wireline unit operated the copper and
come. Throughout the year, the Board oversaw and led a fiber-based wireline network and provided those services
series of initiatives that we believe will position Verizon to toindividuals and businesses.

compete and win in the marketplace into the future.
In 2019, we reorganized our operations by customer group.

Corporate Purpose and Culture Now, the Consumer Group is responsible for serving al of
our retail customers' needs - both for wireless and wireline
services; the Business Group is responsible for serving all
of our business customers’ needs; and the Global
Technology b d it lhe networks that
ik to all of our i
Our Media Group continues to provide digital services and
content to its customers and users.

The Board believes that Verizon must effectively address
and balance the interests of all of its stakeholders -
shareholders, employees, customers,
suppliers and others - in order to put itself in the best
position to serve its customers, provide critical services to
the community and grow profitably over the long-term

‘This belief is reflected in the breadth and aspiration of our
corporate purpose to “create the networks that move the.
world forward."

We thought it was important to take this step because
technological change is rapidly evolving the services that
different customer groups are requesting of us, as well as

Itis also reflected in the values underlying allof our giving s new opportunities to deliver those services in
decisions: different ways. At the same time, our competitors are
. Integrity groups types of

services and value propositions.

Respect
This new structure will allow us to better address our
customers’ changing needs and desires and more nimbly
Accountability respond to technological changes and market dynamics, so
Social Responsibility that
things with our networks and products into the future.

Performance Excellence

Verizon reinforces our purpose and culture throughout the
organization in a variety of ways. Using town hall meetings, As we implemented this reorganization, which in many
webcasts, digital communications and both broad-based cases involved installing new management and changing

and targeted messages from our most senior leaders, we.

the job assignments of large groups of employees, it was

Corporate Culture and Human Capital Management

Attracting, developing and retaining the best people globally is crucial to all aspects of Visa’s activities and
long-term success, and is central to our long-term strategy. We are investing in our employees to ensure we
remain an employer of choice, and to continue to build an inclusive culture that inspires leadership,
encourages innovative thinking and welcomes everyone.

Visa has created a culture where all employees are encouraged to be leaders. To build this culture, we have
embraced the following Visa Leadership Principles that are integrated into all we do, and drive accountability
for the way we act and the way we lead:

. - Prrceashasd |+ Coajogetr ke o
e B Coaarge PosHS 1 o sccars+ Soak dow sios
s G c * Remove barriers. . Enwage wum our
= N Ergge
+ Pl o e e
E « Take a solutions- perspaciives. gEa Team at One Visa.

ornted approach

The Board and its committees have oversight of our leadership culture. We foster an inclusive workplace
that encourages diversity of thought, culture and background. Our Nominating and Corporate Governance
Committee includes women and minority candidates in the pool from which the Committee considers
director candidates.

Management is responsible for ensuring our policies and processes reflect and reinforce our desired
corporate culture, including policies and processes related to strategy, risk management, and ethics and
compliance. Recently, our Chairman and Chief Executive Officer was a signatory to The Business
Roundtable Statement on Corporate Purpose, which commits signatories to (i) delivering value to
customers, (i) investing in employees, (ii) dealing fairly and ethically with suppliers, (iv) supporting
communities, and (v) generating long-term shareholder value.

D and

Visa understands that being an employer of choice requires providing best-n-class training and
development opportunities, while creating innovative programs that enable a vibrant and engaged learning
culture to flourish. We strive to achieve this through a number of forums, including Visa University, our
signature global leaming platform that houses more than 80,000 learning resources. Classes are taught and
facilitated by company leaders and external speakers who bring real-world context and ideas for practical
application that are aligned with Visa's goals.

We recognize that building an inclusive and high-performance culture requires an engaged workforce, where
employees are motivated to do their best work every day. Our engagement approach centers on
communication and recognition. We communicate with our employees in a variety of ways, including
company intranet, digital signage, live events in regional offices and quarterly all-staff meetings. Our
recognition programs include our Go Beyond program, where managers and peers recognize employees
who exemplify our leadership principles.

We assess employee engagement through a variety of channels, including our annual employee survey,
which provides feedback on a variety of topics, such as company direction and strategy, diversity and
inclusion, individual growth and development, collaboration and confidence and trust. For the second year in

DFIN
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W. R. BERKLEY CORPORATION

'CORPORATE GOVERNANCE AND BOARD MATTERS

Board Oversight of Human Capital Management and Corporate Culture

Our Board of Directors believes that our people are our greatest asset and that our corporate culture is the
most important intangible value driver of our superior long-term risk-adjusted returns and growth in
stockholder value.

Human Capital Management: The Company fosters a performance culture. We are focused on creating a
respectful, rewarding, diverse, and inclusive work environment that allows our employees to build
meaningful careers. The success of these human capital management objectives is essential to our
strategy, as it is our people who drive our success. We invest in their growth as individuals and
professionals through training and engagement, as well s in their well-being through robust health and
wellness programs and a commitment to diversity.

The Company provides developmental opportunities for our employees through a robust set of formal and
informal programs that focus on enabling employees to build skills and thought leadership in specific facets
of our business. Our leadership programs cultivate the talent of our high-potential, strong-performing
employees as we strive to deepen, enhance and diversify the Company's leadership team.

We strive to align employee incentives with the risk and performance frameworks of the Company. The
Company’s “pay for performance” philosophy connects individual, operating unit and Company results to
employee compensation, providing employees with opportunities to share in the Company’s overall
growth and success. The Company offers employees a comprehensive benefits package, including health
and wellness, financial, educational and life management benefits. In addition, we support employees in
making an impact in their local communities and globally through environmental and social efforts that are
meaningful to them.

Our Board of Directors engages with our senior leadership team, including the human resources executive,
on a periodic basis across a range of human capital management issues, including succession planning and
development, compensation, benefits, talent recruiting and retention, engagement, diversity and
inclusion, and employee feedback

Culture: The Board of Directors has recognized Accountability, People Oriented Strategy, Responsible
Financial Practices, Risk-Adjusted Returns and Transparency as the elements of corporate culture
necessary for the Company to achieve success. Our culture is what unifies our employees across our
decentralized business model, ensures we are positioned to serve our diverse clients globally and propels
the Company’s continuous evolution. We are committed to fostering a unifying culture and encouraging
innovation across our enterprise. The key drivers of our culture encompass the premises that () specialized
knowledge and having a ic focus are itive advantages and (ii) an envi that
promotes integrity, embraces the commitment to “always do right,” fosters entrepreneurship and
innovation, and values making thoughtful decisions for the long-term benefit of our enterprise. While
there is no one “Berkley” way, each of our operating units has a unique culture that embodies a shared set
of values that define our enterprise. Our structure, with more than 50 distinct operating units, facilitates
the prompt identification of and appropriate action with respect to addressing individual business or
cultural issues arising within an operating unit, without affecting the larger enterprise. Furthermore, these
operating units are overseen by senior corporate business managers and senior corporate functional
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WESTERN ALLIANCE BANCORPORATION

WESTERN ALLIANCE | ENVIRONMENTAL, SOCIAL & GOVERNANCE

OUR CULTURE

People Performance

People are the foundation of Western Alliance and we invest in their success. Our people are committed to our clients’ success
and, by putting clients first, we create strong shareholder Performance. This leads to tremendous Possibilities to fuel client
growth and support our communities, and in turn provide expanding opportunities to attract and retain our People.

Our Values Drive Us
Integrity
We expect everyone to apply high ethical standards and sound judgment in all we do.

Creativity

We are all part of an environment that welcomes new ideas and prizes creative, strategic thinking to benefit customers and our
commitment to relationship banking

Teamwork

We work together across departments, speciahy areas and geographies in a productive, collaborative way that forwards the
interests of clients and the bank

Passion
Our passion motivates us to overcome obstacles, think big and do more.

Excellence

We strive to deliver strong performance and excellence in everything we undertake.

WESTERN ALLIANCE BANCORPORATION 2020 PROXY STATEMENT i

WELLS FARGO & COMPANY

Human Capital Management

We Are Redefining Parts of Our Culture

Over the last two years, we provided information in our proxy statement about how we were working to strengthen and
monitor our culture. We acknowledged that process would take time.

Wells Fargo went through a leadership transition during 2019 and the Board and management are making significant
changes to our management, structure, processes, and culture. There are parts of our culture which we seek o preserve
and parts that require change. Our CEO, Charlie Scharf, articulated in his letter to shareholders, which accompanies our
2019 annual report, the following changes that we are making to our culture in order to be more effective:

+ We will operate as one company, not a series of decentralized businesses.

« We will continue to foster a culture of partnership, but we will move past the need for consensus and have open and
direct fact-based discussions where we emerge with decisions.

« We will have a different level of management discipline than we've had in the past and will value and expect high
quality execution.

« There will be clear responsibility and accountabiliy.

« We will judge ourselves based upon our outcomes ~ not our words.

« And we will ultimately judge ourselves versus the best as we believe that we should be the best.

In February 2020, Wells Fargo also announced a new organizational model that creates a flatter line of business structure
and brings greater focus and provides leaders with clear authority, accountabilit, and responsibility. We also are making
fundamental changes to how we manage our operations with a focus on high quality execution, clear accountability, and
operational excellence.

Our Board and Human Resources Committee are overseeing our culture efforts and receive reporting from management
on our progress. The Human Resources Committee also performance a
programs and how those align with our desired culture. More information about those programs is provided below.

We Are Responsible for Leading Our Transformation

All of our employees contribute to Wells Fargo's transformation by doing what is right, doing it well, and leading with an
enterprise mindset. In addition, we all have responsibilty for managing risk every day.

We continue to drive enhancements that contribute to our Company's transformation, including by:

* Updating our Risk Management Framework, which is a foundational document that provides a clear and concise
description of how we expect risk to be managed across the company. It also describes the core principles of managing
risk — tied to culture, governance, roles and responsibilties across three lines of defense, tools and programs, and risk
types. All employees are now required to take Risk Essentials training annually as part of our focus on risk
management and strengthening the risk components of our culture.

. ing clear ions for employees in objectives since 2018 in order to provide
consistent guidance of our expectations in order to create a more consistent culture. The expectations apply to all
employees, regardiess of role or location.
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WEYERHAEUSER COMPANY

SUSTAINABILITY AT WEYERHAEUSER

People Development. We focus a great deal of energy and resources on the

training and development of our people. We feel so strongly about this that we

made people development a critical focus area in our company vision. To

support our objectives, we:

* partner with our employees on individual development plans and provide a
range of individual development tools;

900+
LEADERS

have participated in &
DEVELOPMENT
PROGRAM

* enroll hundreds of our front-ine, mic-level, and future executive leaders in
development programs;

We have
conducted

« engage in rigorous interal talent assessment and succession planning; PAY EQUITY
and REVIEWS

* monitor and regularly review our strategies and action plans to address since
any workforce gaps in our organization, including gender, race and other 2004
underrepresented groups.

Workplace Culture. Creating and maintaining a strong and positive workplace

culture is critical to achieve our goal of being an inclusive, rewarding place to

work. We are unwavering in our core values—safety, integrity, citizenship,

sustainabilty, and inclusion—which are cited often by our employees and are

visible throughout our organization. We also believe strongly that embracing

diverse experiences, ideas, and points of view leads to better decision-making 300+

and improves overall company performance. We achieve a strong workplace LEADERS

culture through: v comLETED

UNCo! S

* “no tolerance” policies regarding discrimination and harassment of BIAS  OF EMPLOYEES ARE
employees, suppliers, customers and visitors TRAINING PROUD

* training on unconscious bias, harassment prevention, and creating an OF THEIR WORK
inclusive workplace; (2019 SURVEY)

* an Inclusion Council that provides insight, ideas and action to help make
our company a great place to work for all people; and

* regular company-wide surveys and other means by which we collect candid
feedback on how we're doing so we can address any gaps.

We support our communities.

Our commitment to supporting people extends beyond our employees. We are also deeply connected to the
communities where we operate and have a long history of doing our part to help them thrive. We began making
charitable donations in the earliest days of the company, and today we donate money, time, skills and resources to
support hundreds of important organizations and programs in the rural and urban communities in which we operate. We
also develop and maintain positive relationships with communities near our operations, especially in areas where our
forests are shared resources with neighbors and tribal communities.

2019 COMMUNITY INVESTMENT

EMPLOYEES LED B focus area though our Weyernicuser Giing Fund
280 18%

COMMUNITY 9

PROJECTS
an, Environmental  Affordable  Education Human Services,

VOLUNTEERED Stowardship  Housing aYouth  Civic & Cultu

andShelter  Development  Growth

2,982

HOURS IN 2019
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WHITING PETROLEUM CORPORATION WYNN RESORTS, LIMITED

CORPORATE GOVERNANCE

our i to Corporate and

We seek to maintain and enhance our corporate goverance practices by refining such pracices to
align with evolving practices, issues raised by our stockholders and otherwise as circumstances warrant.
Our corporate governance is overseen by our Board, all of the members of which are independent other
than our chief executive officer. The independent members of our Board annually elect a lead director,
who is an independent director. We have formalized the role of the lead director and have set forth the
dules of the lead drector in our Corporale Govemance Guideines as descrbed below under “Board
Loadership Struolure: Load Direcior” Our by laws indlude. proxy access provisions pursuant 1o which
stockholdérs meeling spociied hrésholds may nominate and mdude. m-our proxy materals direcior
nominees in accordance with our by-laws as described below under “Selection of Director Candidates.”

We also place great value on stockholder outreach and engage regularly with our investors to gain
insights into our business strategy, corporate governance practices, executive compensation program
and commitment to sustainability. Our chairman, president and chief executive officer, Bradiey J. Holly,
along wih olher members of srior management, met wih several of ou larger stockholders over e
course of We aim to seek a collaborative and mutually beneficial approach to issues of
importance (o mveslors that affect our business and also to help nsure we maln(am appropriate
corporate governance pracioss. During 2015, we mel wilh several fims represening approxmalely
56% of the outstanding common stock of our company. We also attended, made presentations and
engaged wilh our Stockholdors at sleven investor conferences troughout 2019, In Scdiion. our team
hosted five bus tours and non-deal road shows for investors during 2019.

Whiting Values

In order to improve our culture, empower our people, engage our communities and ensure our PR AR
18:

success, we developed the following statement of our values in 20

We understand that company value is now

HIGHEST INTEGRITY ENGAGED LEADERSHIP BUSINESS EXCELLENCE measured against more metrics than ever
Exbing he Highest Loading soning and Aenovin R
eicalsandards ereing ot cperaionl encaterce before. Under the direction of the Wynn

Resorts Board, our executive team is imbuing
our Company's culture with clear, ESG-centric
values. We have created programs that
ensure the highest integrity of our business
and gaming operations. Projects such as our

EFFECTIVE COMMUNICATION MEANINGFUL STEWARDSHIP SAFETY ALWAYS rooftop solar and grid-connected facility in
hanging information n Presening our environment and Protectng people, propery Fallon, Nevada, allow Wynn Las Vegas to
purposefu and producive way. enriching our communiles. “and communites.

source 75% of its peak energy demand from

renewable sources. Our focus on career

Our core values continue to provide the foundation for how we work, interact, manage and lead at training and local small- and medium- sized
our company. In 2019, an intemal values committee was formed to help faciltate our values awards. Dilainess aEWyn Palace and Wynh M
Each quarter, employees are encouraged to nominate a colleague who they believe is exemplifying each usiness at Wynn Palace and Wynn Macau

have earned high marks.
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10. Diversity & Inclusion (D&l

Diversity often focuses on the differences in a group, often referred to as “the mix.”
Relevant groups can include the board, C- Suite, senior managers, and employees at large.

Inclusion is the deliberate act of welcoming diversity and creating an environment where

diverse people can interact, thrive and succeed, working as a collective whole. In short,
Diversity is what you have. Inclusion is what you do.

AKAMAI TECHNOLOGIES, INC.

Promoting Diversity and Inclusion
in the Workplace

Akamai is committed to providing
a work environment and culture
where all employees feel that they
can contribute and perform to the
best of their abilities. Our diverse
workforce combines workers from
different backgrounds and
experiences that together form a
more creative, innovative, and
productive workplace. We believe
that bringing together a diverse
workforce in an inclusive
environment captures the
experiences, cultures, talents, and
thought perspectives that will
drive innovation and our business
strategy in a collaborative
manner. Akamai is a global
company. Our aim is to
understand and build on our
Itural and

Akamai’s Employee Resource Groups

Parents@akamai - a community of parents and
caregivers who provide encouragement and
empowerment in the development of career goals
while balancing their responsibilities outside the
office.

Women's Forum - this group helps raise awareness,
support professional development, identify and
create networking opportunities, and enable the
next generation of women in tech to grow, advance,
and lead in careers at Akamai.

IndUS - a forum for South Asian employees across
Akamai to seek professional development and
mentoring opportunities and express their shared
cultural identity through awareness programs and
company activities.

Out@akamai - for individuals who identify as
lesbian, gay, bisexual, and transgender — and their
allies - to meet, share experiences, work to raise

by doing so, greatly improve the
way we work in our global
community.

We have implemented a number
of initiatives to foster inclusivity:
including a Diversity & Inclusion
Steering Committee of senior
leaders across all parts of the
business and regions that drives
our progress in this area; use of
diversity inclusion goals in both
our corporate level 2020 Mission
Critical Goals and the individual
performance goals of our senior
personnel; support for Employee
Resource Groups that are
employee-led, voluntary internal
global networks open for all to
come together to help
collaborate, share ideas, and
discuss issues among colleagues
with similar characteristics or
common interests; and the

improve and support
development for all employees.

Ohana - a community of employees across Akamai
who identify as African American, Black, Hispanic,
Latin American, or with other racial and ethnic
groups to network, learn from peers, mentor others,
seek professional development, socialize, and share
cultural interests.

Military Veterans @Akamai - a group that

highlights the diverse and valuable contribution that
veterans and military families bring to Akamai.

East Asia Circle - an inclusive and open group of
employees with roots in East Asia and Southeast
Asia countries and territories that highlights the
diverse cultures and values of employees from these
regions.

In Reach — for employees with physical disabilities
and/or mental health conditions and their allies; to
create awareness for managers, executives, and
employees alike, empowering disabled individuals to
secure proper accommodations and be set up for
success.

nu
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ALCOA CORPORATION

Proxy Summary coninces)

Care for People

Diversity and Inclusion

We treat all people with dignity and provide a diverse, inclusive work
culture.

v We believe that superior Company performance requires a variety of employee
experiences, backgrounds, and characteristics.

We hold our leaders accountable for diversity and inclusion and have incorporated
diversity goals into our executives’ annual IC.

Our businesses track diversity metrics and intiatives,

We eamed a score of 95% in the 2019 Corporate Equality Index, a national
benchmark survey and report on corporate policies related to lesbian, bisexual,
gay and transgender workplace equality, administered by the Human Rights
Campaign Foundation

We were named to the 2020 Bloomberg Gender-Equality Index, which recognizes.
companies committed to transparency in gender reporting and advancing
women's equality

We have developed a trusting workplace program, which, in 2018, included the

launch of the Harassment and Bully-Free Workplace Policy.

Development

Employee Training and

v We utiize a three-year leaming and development strategy, including
enhancements to current programs such as Technical Leadership Excellence and
Advancing Supervisory Excellence, with the goal of identifying new ways to
connect with our global workforce for a more effective and engaging learning
experience that is aligned with our business.

We maintain a frequent check-in process for managersfemployees and utiize new
technology to simplfy the performance process and ensure our employees,
managers and human resources professionals have access to the same
information.

v In 2019, we made implicit bias training available to our employees, which focused
on understanding and avoiding unconscious bias.

Al of our employees have access to a global online learing management system,
‘which houses thousands of online courses,

We support employee participation in professional certification, leadership
development and other external training programs.

<

<

<

Talent Acquisition

v Our global HR system provides an intemal listing of all career opportunities
globally. In 2018, we introduced a tool that ensures our job postings are gender
neutral and without bias.

We seek to hire from the local candidate pool when possible. We engage with
universities to identify top local talent and we offer intemships and
apprenticeships to help develop the local workforce.

<

Compensation

v To attract, retain, motivate, and engage our employees, we provide compensation
that is competitive within the relevant labor market

In 2019, we continued to link 30% of our IC goals to non-financial metrics relating
to sustainability—safety, gender representation in the workforce, and reductions in
GHG emissions due to process improvements.

<
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AMGEN INC. APPLE INC.

Corporate Governance

Our Community. The Amgen Foundation has provided support Amgen Values

including forvictims of
the widires in Australia and Southern Caliomia, and continues 10 eIy Trust and Respect Each

Other
provide support for reconstruction efforts in Puerto Rico following
Hurrcane Maria. Moreover, the Amgen Foundation provides programs
and resources to empower individual Amgen staff in their charitable Compete Intensely and Win Ensure Quality
giving, including through a matching gift program and by providing
senvice grants to. non-profit organizations where staff members oyt
regularly volunteer.
s Collaborate, Communic;

Amgen's Response to the COVID-19 Pandemic and Be Accountable

As a leading global healthcare company and responsible corporate
citizen, to help 19 outbreak.

Accessibility
apple.com/accessibility
Apple believes accessibility is a fundamental
human right and technology should be
accessible to everyone.

Our products are powerful and affordable
assistive devices, with built-in  accessibility
features such as VoiceOver, Switch Control, and
support for Made for iPhone® hearing aids.

Diverse and Inclusive Workforce. We believe that an environment of
inclusion and belonging fosters innovation, which drives our ability o
serve patients. Our global presence is strengthened by having
workforce that reflects the diversity of the patients we serve. To that

diversity, inclusion, and belonging
rsement from  executive

We have prioritized the safety of our employees, supply of our
medicines o patients, and health of the communities where we live
and work. For information on our response o this ond, we
situation, please vist www.amgen.com/COVID-190. council chaired by our GEO, With endo

We introduced Voice Control, which allows

menagement and e t cross the A
Human Capital Management organization, we have implemented a global strategy designed to We believe that we people, particularly those with physical motor
lead in innovation
because we lead

leverage our diversity and create a more inclusive workspace.
o iy pa limitations, to fully control their iOS device or

Mac® with their voice.

Our Board has a key rolein the oversight o our culture, setting the tone
at the top, and holding management accountable for maintaining high
efhical standards. The Board believes that human capital management,
including diversity and  inclusion iniiaives, are important 1o our
success. We conduct staff member engagement surveys on a regular
basis and the results of these surveys are discussed with the Board.
Amgen places significant value on fostering and enabling growth for  global Employee Resource Groups at our Company, all with executive
staff, both personally and professionaly, and we are committed o sponsorship, that are organized around primary diversity attibutes,
providing a safe, healthy, innovative, and diverse work environment for  including:

our staff.
Amgen Asian Association Amgen Black Employee
Our Social Architecture. Since Amgen's founding in 1980, our staff (AAA) Network (ABEN)

This strategy is designed to help us successfully navigate a global,

with our values.
Inclusion & Diversity

apple.com/diversity

Tim Cook

‘members have directed their intelligence and enthusiasm toward a CEO We strive to represent the customers and
simple, yet powerful mission to serve patients. This clearly articuated STV PR P TAT RS NPT S TN communities we serve—everywhere we operate
mission, our aspiration 1o be the world's best human therapeutics resource group for the physically or cognitively disabled

around the world—because it makes us a better
and more innovative company.

company, a carefully considered strategy informed by our mission and
aspiration, a well-defined set of Amgen Values that define how we Amgen Early Career
behave, and clear leadership attributes that we expect from our staff Professionals (AECP) Network (RISN)
members, together form the “social architecture” that defines our

unique culture. This social architecture is deeply rooted in our culture Amgen Latino Employee Amgen LGBTQ and Alles
and has enabled Amgen's growth over the past forly years from an Network (ALEN) Network (PRIDE)

early pioneer in the biotech industry to a leading innovator and world-

class biologics manufacturer Amgen Veterans Employees | Women Empowered to
Network (AVEN) eptional (WE2)

We are deeply committed to hiing and
promoting inclusively, championing equal pay,
increasing diverse representation at all levels,
and fostering an inclusive culture that gives
every employee the opportunity to do the best
work of their lives.

The Amgen Values were formalized in 1996 and continue to serve as
the principles that guide the way we conduct business

Attracting and Developing Talent, Our success depends on our abiity
1o attract and retain talent and skilled staff members. We compensate
our staff members based on their oles, experience, and performance,
provide wellness resources, as well as support employees in giving
back and volunteering in their local communities. Amgen has added
transgender benefits and continues to pride itself on industry-leading,
family-friendly offerings for families of ll compositions.
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BIOGEN INC. THE BOEING COMPANY

CCORPORATE GOVERNANCE

Proxy Statement Summary (oninceq Social

Boeing Global Engagement

« Eamed Carbon Disclosure Project (CDP) scores of A-, A- and B in the areas of Supplier Engagement, Climate Change
and Water, respectively. More than

Diversity and Inclusion $ 1 I8B cé:

in Boeing community

$27.4M
O s

investme

310
craxis

We believe that diversiy in all forms is  key to our success. Different perspectives make us stronger as a business. Our diver- S programs.
sity and inclusion sirategy fouches every facet of our business, focusing on three key components: expanding workforce diver- R "1'8""’ G $10.4M
sity, improving for \d developing a sustainable, diverse supplier base. the last 10 years e
We are honored to be recognized as a company of choice. In 2019 Biogen was ranked #85 on the Forbes list of World's
Best Employers and #42 on the Forbes list of America's Best Employers. We scored 100% on the 2019 Disability Equality [ ) 4 Sosins
g . wmber o | | employees (3] i Maten

Index, which measures our policies and practices related to disability inclusion, for the third consecutive year. Additionally, Yo community | | comned S contrbutons
for the sixth consecutive year, we were recognized as a Best Place to Work for LGBTQ Equality by the Human Rights. . partners. v o el
Campaign, scoring 100% on their Corporate Equality Index globally $29M oot oo 460/

" community ApProx. 500,000, (/]

vestments 15,000+ | | cruamocunes | | Approx. 50,0000 | f 5,5
Community Engagement 2019 iz R e | [ Svears
Our employees are ot only passionate about how their work at Biogen may help improve ives, they are also engaged Through purposeful community investments, employee engagement, and thoughtful advocacy efforts, Boeing and s
across a broad range of activities to improve our company’s work and role in the community, such as our Care Deeply Day. eemployees support innovative partnerships and programs that align with our strategic objectives, create value, and
In 2019 alone, over 3,000 employees from over 30 countries volunteered at different service projects in the communities help build better communities worldwide. First, we are committed to helping children and youth achieve their potential
where we live and work during this annual day of service. Many Biogen employees at our manufacturing sites also partic- through educational enrichment and support programs that promote academic success, independence, and economic
ipate in Communities of Practice (CoP), employee-led groups engaged in activities around a common interest. One such sustainability. Second, through hiring and employment programs as wel as grants and volunteer activiies, we help
group is ourIMPACT, a CoP focused on furthering our environmental sustainabiliy initiatives at Biogen. This group tackles armed forces veterans and their families’ transition successfully into civilian lite. Third, we believe that maintaining a
issues such as reducing waste in the workplace through reuse programs, improving energy use in laboratories and bringing focal focus and flexibilty to respond to local needs is vital to Bosing’s charitable investment and employee

engagement strategy. As a result, we focus our expertise and employee volunteerism on issues that are of importance

healthier and more climate-friendly meals into Biogen's cafeerias.
: v 9 to each site and region of the world where our company operates. For additional information, and to see how Boeing

Our Gommunity Lab, with locations at our headquarters in Cambridge, Massachusetts, which opened in 2002, and in and its employees give their time, talent, and resources in communities around the world, visit
Research Triangle Park, North Carolina, which opened in 2014, is the longest-running, hands-on corporate science lab in and download our most recent Global
the nation, serving as the model for a growing number of similar initatives in the biotech community. At our Community Engagement Portfolio.

Labs, local middle and high school students can engage in hands-on s and interact with scientists

and other biotech professionals in a state-of-the-art laboratory classroom. It offers free daylong, interactive science activ- Global Equity, Diversity and Inclusion

ities, rigorous summer programs and teacher professional development. Since its inception, our Community Labs have

engaged more than 54,000 students in hands-on leaming to inspire their passion for science and, in 2019, 54% of our -

‘summer Community Lab students were from underrepresented and/or low-income household groups. 2019 2 é DeabineN201o 2 ;’V;;"VQ'"C
2,9 Top 50 Employer| o

In 2019 we opened a non-profit kitchen with Food for Free in our corp in Cambridge, to give A P IOy A (52)

back to those in our neighborhood. Food for Free, a Cambridge non-profit whose mission is to fight food insecurity, collects by ot Winority Enginear [[CHAFHERS hidsd rsaniiey Top 50

. i Megazine (11 rerking ant | | SfBosna inclusion Conpanyor.
leftover and donated food that otherwise would go to waste and gets it to people in need in 15 communi v area. As of Woman Engineor o oo (recognized wih pany for £
March 31, 2020, we have produced almost 20,000 meals in the Biogen Family Meals kitchen that have been distributed to Magazine (i3 ranking) ‘the company ascore of 100%) Diversity reviowac

over 25 different agencies and schools in the Greater Boston area, including seven K-12 schools and four community col-
leges. 2070 iood —

: Commited o ’ 5 S
Top 25 Workpl: o sy
e S| Gy || 400y | 157
e Biogen Foundation byjonng INCREASE, °
THE @

inthe number of women. g
The Biogen Foundation supporls access to science education and to essential human services for children and their fami- Sxincrease i i s VALUABLE | | inEnsineering and o q_\ P
lies in the communities in which we work and live. The Biogen Foundation is deeply committed to sparking a passion for ol e et 2 2, 500 SR o are veterans | @
science and discovery, supporting effective science education iniiatives and strengthening efforls to make science educa-
tion and science careers accessible to diverse populations. Most of ll, we want young people to know that through science Diversity and incusion are core values at Boeing, and we have a demonstrated record of iving those values every day.
they have the abilty to change the world. We continue in our diverse and number of global empl oeing. We know that

. there is sill work to be done, but we continually strive to meet and exceed our commitments in this area. For exampl,
The Biogen Foundation's grant-making programs focus on two core areas: science education and strengthening our we continis to fuel the diversity of our workfores thiough sdcation, outreach, o e,
communities. As a result, the Biogen Foundation is committed to supporting nonprofit organizations that focus on four commitments will help us reach our goal of creating enduring change at Boeing and in our world. For additional
areas: providing access to hands-on science education, teacher development in science, college readiness and support information, visit Httpx//vaww bos 5
and basic social needs (child hunger, poverty and social mobilty). In 2019 the Biogen Foundation's grant program donated
$4.6 million to worthy organizations ranging from food banks and community services organizations to science education
and teacher development programs.
@ *mogen QLBTEING 2020 Prowy Statement 25
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CIENA CORPORATION

COMERICA INCORPORATED

Human Capital

Environmental &

Outreach & ¢ 1 orate Governance

‘Commitment to Community, Diversity and Sustainability

Comerica’s Core Values reflect our commitment to corporate responsibility.

The Enterprise Risk Committee of the Board oversees all of Comerica’s risk management, including
environmental and soial risks. Comerice's Director of Corporate Sustainablty provides annual updates to the
Board's Enterprise Risk Committee, which reviews our h to corp

including areas of progress, challenges and future initiatives.

Sustainability Support
Annually reviewed by our We believe sustainabilty s We believe itis important to We believe that good corporate

Board, our ‘people siralegy’ is more than a corporate give back and promote govemanco and high ohical

designed to ensure that we por isa and obligation to

continue to attract and retain fundamental part of our support through corporate it vestos,cosomers
the talent necessary to execute  strategy and key to achieving  giving, charitable matching, and  and employees and essential

on our strategic imperatives  our goals and success inour  robust employee volunteerism to Ciena's success

‘and business plans, and that markets i the communities in which we

The Governance, Compensation and Nominating Committee is responsible for determining the constituency of
the Board, and looks at diversity of experience, professions, skills, geographic representation and/or

we have well-aligned programs,
initiatives, rewards and
recognition to promote

these goals

Support Physical, Emotional, Financial & Social Wellbeing

Competive, fair and transparent

Promote Inclusive and Diverse Workplace

live and work

. to extend diverse.

programs that promote performance and growth of our
employees

Incentives tied to business and individual resuts
Innovative and competitive benefit offerings

Flexible working opportunities

Parental, caregivers and adoption leave

Flexible paid time offin the U.S. and Canada

representation

« Internal networking and programming includes our
Women @ Ciena group and our Black & African
Heritage @ Ciena group

« Regular and ongoing assurance of gender pay
fairmess

« Mentoring programs.

backgrounds when evaluating nominees. At the employee level, Comerica supports diversity and inclusion
through our Executive Diversity Committee (“EDC"), comprised of our CEO, his leadership team and Comerica’s.
Chief Diversity Officer. All of Comerica’s EDC members are required to include diversity and inclusion in their
annual performance review and to include diversity objectives throughout their lines of business.

Community, diversity and sustainability highlights for 2019 included

2019 Company Highlights

oy

407 e
86%, u& 0 e vies
of emp\nyezs Enm\kd in o m(lomencas
et 5
Diversiy Avareness 0 e
(il

ﬂnar\cm education raining
events sponsored by

Available education and support for all aspects of
personal wellbeing, including physical, emotional, Create Opportunities to Grow and Develop
financial and social wellbein

Life planning and retirement readiness

Employee Stock Purchase Plan and access to equity
compensation, which we have pushed deeper into the
organization in fiscal 2019

« *Inside First" initiatives look at opportunities to
cultivate talent for new roles from within

- *Ciena Next” program for early in career employees
and new graduate hiring

. & Leadership rogram:
offered to employees

« Employee learning and training initiatives

Employee Recognition

« Annual Spirit of Ciena Awards to recognize employees « Support for continuing education through tuition
who best exemplify Ciena's core values reimbursement

« “Applause” program and Spot Awards to provide
recognition to employees throughout the year Recognition

Patent Incentive & Distinguished Engineer Awards
+ Ciena Cares Awards recogrizing employees and teams
our commitment to

“Great Place to Work” certfied in the U.S., India,
and Canada

+ Recognized as one of Fortune's “Most Admired
Companies” in 2017, 2018, 2019 and 2020

volunt
qumar atsfaction survey (ESAT) program

14 ciena 2020 Prory Statement

ESSENTIAL PROPERTIES REALTY TRUST, INC.

CCORPORATE RESPONSIBILITY

We believe ha effective corporat governance, a postve corpoate culture that acknowledges the
importance of our stockholders, tenants, employees and b sociates, and good c ci ipare
ritcal o our ability to create long-term value. In that regard, we have adopted practices that we behe\'e promote
and enhance our corporate governance, culture and environmental stewardship.

Corporate Governance Practices
“The following highlights certain key aspects of our corporate governance:
+ We Have an Independent Board. Seven of our nine director nominees are independent.

We Have an Independent Non-Executive Board Chairman. We separate the roles of Chairman and
Chief Executive Officer and have an independent non-executive Chairman of the Board.

Our Key Board Committees are Fully Independent. Each member of our Audit, Compensation and
Nominating and Corporate Governance Commitiees is an independent director.

Our Independent Directors Meet Without Management. Our independent directors hold regular
executive sessions without management present.

We Do Not Have a Staggered Board. We hold annual elections for all of our directors.

We Assess Board Performance. We conduct regular assessments of our Board and Board committees.

We Value Periodic Board Refreshment to Promote Effective Board Structure and Composition. Four
of our nine director nominees have joined the Board since September 2019.

We Have a Diverse Board and Tea lue diversity in our Board and
in our Company: one-third of our Board and our namcd exceutive officers is female.

We Value Transparency. We are commitied to being a leader in providing detailed disclosures about
our business to our stockholders.

Investor Engagement. We value investor input and are committed to maintaining an active dialogue
with our investors. During 2019, we held over 185 face-to-face meetings with investors, in addition to
attending industry conferences.

We Maintain Stock Ownership Guidelines. We have adopted a stock ownership policy applicable to
our executive officers and outside directors under which they are expected to maintain beneficial
ownership of shares of our common stock (including securities convertible into or exercisable or
exchangeable for common stock) with a value equal to a specified multiple of their annual base cash
compensation

We Have Opted Out of the Maryland Unsolicited Takeover Act. We have opted out of the control
share acquisition statute and the business combination provisions in the Maryland General Corporation
Law and we may not opt back in to these provisions without stockholder approval

We Do Not Have a “Poison Pill.” We do not maintain a stockholder rights plan (commonly referred to
as a“poison pill”). We will not adopt one in the future without (a) the approval of our stockholders or
(b) seeking ratification from our stockholders within 12 months after adoption of the plan if the Board
determines, in the exercise of its duties under applicable law, that it is in the Company’s best interest to
adopt a rights plan without the delay of seeking prior stockholder approval.

Corporate Culture and Employees
We seek to provide a work environment that attracts, develops and retains top talent by providing our

employees a rewarding work experience that allows for career development and opportunities for meaningful

civie invalvement. Our mployees further our commitment to ocia responsibiliy through their effrts to

Q 21000 <G:$8.4%

meals provided in corjuncton with our
red Day events, which donated o chartable organizations via
gathered Y ofpaper  morethan 1

71,3001 m-4923: 0

of vourteer tme dorated fo NONPIOfiS By i reen Ioans and commitmens Comerica has been ranked a5 2
Comerica colleagues. top company or iversity on
Diverityinc survey
SUCCESSFULLY SURPASSED ALL 2020 ENVIRONMENTAL SUSTAINABILITY GOALS
s

FIDELITY NATIONAL INFORMATION SERVICES, INC.

Workforce Development & Training

ALFIS, we attract. engage and cultivate individuals who can adapt and thrive in an ever-changing landscape. As
part of our Human Capital Management initiatives, FIS provides a regular cadence of formal and informal

careers with FIS,

FIS provides globally with a comprehensive suite of ational programs offered
in-person and online. In addition. we offer tuition assistance programs for employees who wish to further their
education and gain degrees that will enhance their capabilities and careers at FIS.

Workforce Diversity & Inclusion

There are more than 55,000 tFIS. repr g a unique of age, gender. ability. race,

This diversity of thought, background. and experience is essential for moving our organization forward and is at
the heart of our People Strategy.

The reasons why inclusion and diversity matter to FIS are simple:
® Thereis an opportunity to hamess the power of inclusive teams - which are also higher performing -
generate more effective products and services

employee growth, both of which can only happen within an inclusive environment,
A workforce that fully reflects the markets we serve allows us to better champion our clients’ needs and is
more attractive to prospective employees, and therefore, further enhances the FIS brand

Our clients are becoming increasingly diverse, and their makeup and expectations are evolving; in tur, our
clients expect us to have and uphold our commitment to diversity.

act in accordance with these statements and work with us to further our strategic inclusion and diversity
objectives

In 2017, we signed on to the CEO Action for Diversity & Inclusion, a CEO-led initiative of more than 500

other companies committed to:
® Encourage conversations about diversity and inclusion
® Implement and expand unconscious bias training, and
® Share best practices.

And in 2020, FIS was named a Best Place to Work for LGBTQ Equality by the Human Rights Campaign
Foundation, receiving a perfect score on the foundation's Corporate Equality Index.

Community Responsibility
With passion and purpose, we encourage a culture of giving back to our communities, our clients and our

volunteer time worldwide. FIS and our employees donated almost $3:3 million in 2019 to our communities,

feedback, career development tools and training that is needed for our team members to grow and excel in their

language. religion, sexual orientation, gender identity, beliefs and education. as well as work and life experiences

Our Culture and Values framework outlines a clear commitment to inspiring a passion to act and empowering

FIS regularty reviews our employment policies and practices. We expect everyone who works for and with FIS to

organizations across industries committed to creating more inclusive workplaces. As part of the initiative, FIS and

employees, globally, to make a positive difference. In 2019, our employees logged approximately 21,000 hours of

become involved in that g and social well-being. FIS offers team members four employee giving programs, underscoring a spirit of generosity and commitment to
giving back
7 IS Charitable Foundation - is a non-profit, non-stock corporation that serves as the primary source for FIS
charitable The Foundatior the philanthropic and volunteer efforts of our
Fideity Natonal Information Senvices n. @

Total of 02 pages in section Total of 02 pages in section
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FIRSTENERGY CORP.

Overview

FirstEnergy strives to be the employer of choice in our operating areas, known for our diverse team, our culture of
inclusion and our dedication to assisting our employees in reaching their full potential. We believe our culture
empowers employees to support our mission, build satisfying careers at FirstEnergy and drive our success.

Built upon our Core Values and Behaviors, our talent management and total rewards processes are designed to
atiract, ret ward and develop a diverse and qualified workforce of high-performing employees and teams. All
employees are responsible for demonstrating our Core Values & Behaviors and adhering to the FirstEnergy Code
of Conduct.

Safety

Safety is a Core Value of the Company. Together, FirstEnergy employees have the power and responsi
keep each other safe and eliminate life-changing events. Safety metrics are also a key part of the Key
Performance Indicators (*KPI') that drive our short-term incentive program. For more information, refer o the
Compensation Discussion and Analysis (‘CD&A").
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To achieve a world-class safely culture, we are working with a leading safety consultant to shift our focus from
incident prevention to exposure reduction with the goal of eliminating life-changing events, injuries that have lfe
changing impacts or fatal results. This comprehensive initiative along with our multifaceted public safety
outreach — which extends to contractors, first responders and members of the communities — highlights our
steadfast commitment to striving for a safe environment.

Diversity and Inclusion

'We believe a diverse and inclusive work environment drives better service for customers, strong operational

rmance, innovation and a rewarding work experience for employees. This is why Diversity and Inclusion
(“D&l") is a Core Value, as well as a corporate objective. We are focused on expanding the diversity of our
workforce and creating an inclusive workplace where employees feel valued, motivated and empowered to drive
FirstEnergy’s success.

Under our CEO's leadership over the last several years, we moved our D&l efforts forward by building within our
culture:

A 12-member Executive Diversity & Inclusion Council — sponsored by our CEO — that aims to enhance
workforce diversity, create an inclusive work environment and provide oversight and guidance for
FirstEnergy's integrated D&l strategy;

A D&l Working Group to develop action plans and oversee D&l activities across the organization;

D&l Implementation Teams in each business unit to effectively implement actions;

* Employee Business Resources Groups (‘EBRG") consisting of more than 1,500 members to help celebrate
our differences and support our common goals;

* Regularly surveying employees about inclusion at FirstEnergy, soliciting their ideas and engaging them in
actions to improve it;

* Ongoing training and education on a variety of D& topics for employees and leaders;

A indopendent ir-party pay equity analysis o support FistEnergy's ong-standing ntemal processes
hat drive equitable pay decisions;

Job recruiting processes to increase the number of diverse candidates considered for open positions and
expand the diversity of teams interviewing those candidates; and

Partnerships to open new doors for candidates from local organizations and schools.

To track our progress and drive leadership accountability for efforts to enhance our culture and expand the
diversity of our team, we introduced a D&l Index KP! in our 2018 short-term incentive compensation program for
managers and above. In 2019, we increased the weight of this KPI to further advance this business imperative.
For more information, refer to the CD&A.

Our D& initiatives begln with our Board of Dlrectnrs We believe it is in our shareholders’ best interest to have a
diverse Board a wide breadth of and Accordingly, our Board has set a
goal that it will maintain at least 30% diverse members (by race, ethnicity and gender combined) for the
foreseeable future
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GENERAL MOTORS COMPANY

SPOTLIGHT ONKE:

Creating a Workplace of Choice

Our work is personal and tied to a greater mission - and that's to move humanity forward. We know we have the
capability, talent, and the technology to realize a safer, better, more sustainable world for everyone, which starts
and ends with our workforce. To remain competitive, GM must continue to attract and retain the brightest talent
around the world. We are working hard to build an inclusive and unified workforce —a true Workplace of Choice.
Today, we compete for talent against not just other automotive companies, but, increasingly, sophisticated
technology companies. We strive to build our workforce across various key dimensions, including teamwork,
fairness, trust, growth, commitment, recognition, and impact.

p Key Workforce Priorities
> Talent Acquisition: Hiring and retaining top talent.

> Talent Engagement: Creating a positive work environment and a place where employees feel inspired to
do their best work and feel valued for doing it.

> Talent Development: Increasing the number and variety of career resources available to employees.

> Wellness and Benefits: Providing benefits that help employees balance their jobs with other aspects of
their lives: a living wage; quality health care; 401K plans with matching programs; paid time off for
vacations, illness, parental, and military leave; health and well-being programs; and a focus on
accomplishing work-related tasks rather than spending a certain number of hours in the office.

> Labor Relations: ing our  right to freedom of association in all countries and

complying with our obligation to satisfy all local labor laws and regulations.

P> Diversity and Inclusion

An integral part of GM's mission to build a Workplace of Choice is creating an inclusive culture that welcomes
and celebrates diversity. Our path to innovation starts and ends with our employees, who are fundamental to
the vibrancy and success of our company. Everything we accomplish depends on their abilities and engagement.
This is why we have established employee development programs that address both individual and business
needs, as well as effective recruitment programs that reach out to diverse populations. In particular, GM has long
been a global leader in advocating for women's equality in the workplace, with women in approximately 34
percent of our top management positions. GM is currently the only company among the Fortune 20 that has
both a female CEO and CFO.

SPOTLIGHT: EMPLOYEE RESOURCE GROUPS (“ERGS”

GM encourages the visibility of diverse employees through ERGs. ERGs are voluntary, employee-led groups
that serve as a resource for members by fostering a diverse, inclusive workplace that aligns with GM's vision
and core values. ERGs provide a forum for employees to share common concerns and experiences, gain
professionsl development support,and engage with thir loca communties We have 1 ERG and are proud

30% of in an ERG. Each ERG also has a business plan
tied o talent acquisit talent ity outreach, and business support.
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FORTIVE CORPORATION

Corporate Governance

Inclusion & Diversity: Strategic Pillars

2019 OBJECTIVE 2019 KEY INITIATIVES

Establish Fortive diversity
f diverse talent acquisition strategy

Fortive through hi
retention, and
development strategies

9. talent Infuse I&D into talent

management practices.

Everyone Owns Inclusion: Develop tools and Unconscious Bias
Investinleaders, resources to drive workshops
managers, and allies to inclusive behavior .
o Infuse I&D into leadership
create an environment
programs
where everyone belongs
N Build processes and Global Career Framework
i \ Buildaculture of equity for  systems to drive actions. design
all of us that enables for an inclusive
[ Creation of OpCo I&D plans
greater innovation for environment

customers and the world

For the second year in a row, we earned a perfect score of 100% on the Human Rights Campaign Corporate Equality Index
(CEN. We're incredibly proud to share that an evaluation of our policies, benefits, culture, and general inclusiveness earned
us recognition as one of the “Best Places to Work for Lesbian, Gay, Bisexual, Transgender, Questioning, Queer (LGBTQ)
Equality.” Furthermore, our President and CEO signed the CEO Action for Diversity & Inclusion Pledge, the largest CEQ
driven business commitment to advancing 8D in the workplace,
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GLOBAL PAYMENTS INC.

Environmental Sustainability

We are committed to having a positive impact in the markets we serve and communities in which our employees
live and work. In 2019, we issued our Global Responsibility Report, which details our recent achievements and
initiatives to drive positive change across four pillars, Culture and Values, Environmental Sustainability,
Community Impact and Corporate Responsibility. Our Global Responsibility Report (which is not incorporated into
this proxy statement) can be found in the Investor Relations section of our website at https/
investors.globalpaymentsinc.com. The following are some highlights of our environmental sustainability program:

Focusing on the Environment:

. . Reduci
We are committed to enhancing energy efficiency across our facilities, including supporting
renewable energy initiatives. It is our practice to procure new space in LEED or other green
- certified properties where possible.

% Managing Waste:

@@ We have implemented recycling initiatives to limit what we send to landfills and have a formal
destruction of data policy to minimize e-waste. In all of our larger offices, our physical recycling
policies extend to plastics and glass, and we are in the process of implementing a no Styrofoam
initiative globally.

g Energy Usage:

0 Data Space Initiaties
f} Inthe U.S., we are actively working to consolidate our data space footprint and are committed to

I evaluating the environmental impact and green efforts of the facilities where we lease storage
capacity. Our largest data centers, which account for the majority of our domestic storage, have
a number of green initiatives in place, including renewable power systems and rainwater
harvesting and reclamation programs. We are also looking for new and innovative ways to
reduce the impact our data has on the . which we are
through our move to the cloud.

Providing Alternative Transportat

oo} s partof our effort to reduce our carbon footprint, all of our U.S. and a majority of our
=% inernational offices are located close to public transit

ersity and Inclu

Our Company has always prided itself on inclusiveness and embraces the diversity of its employees in all of our
geographic regions. We currently do business in over 100 countries in North America, Europe, the Asia-Pacific
region and Latin America, with employees living and working in 38 different countries. We believe that our
business is strengthened by a diverse workforce that reflects the communities in which we operate.

In 2018 and continuing in 2019, we built on our history of diversity and inclusion by formally launching a diversity
and inclusion initiative, which included establishing a Diversity and Inclusion Advisory Council chaired

President and Chief Operating Officer and consisting of a representative group of our employees. As part of this
initiative, we became a signatory to the CEO Action for Diversity and Inclusion™, which is the largest CEO-driven
business commitment to advance diversity and inclusion in the workplace.
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HARSCO CORPORATION

HEIDRICK & STRUGGLES INTERNATIONAL, INC.

expertise, brand marketing experience, availability, career specialization, relevant technical skills, time and willingness to
perform duties as a Director, absence of conflicts of interest, diversity and the extent to which the candidate would fill a
present need on the Board. In addition, s explained in more detail below in the section entitled “Diversity,” the Board s
committed to a policy of inclusiveness that requires all new Board nominees to be drawn from a pool that includes diverse
candidates, with a commitment to seeking out highly qualified women and minority candidates.

In addition to evaluating new Director candidates, the Nominating Committee regularly assesses the composition of the
Board in order to ensure it reflects an appropriate balance of knowledge, skills, expertise, diversity and independence. As
part of this assessment, each Director is asked to identify and assess the particular experiences, skills and other attributes
that qualify him or her to serve as a member of the Board. Based on the most recent assessment of the Board’s composition
completed in February 2020, the Nominating Committee and the Board have determined that, in light of the Company’s
Carrent busingss structure and strtegios, the Board has an appropriate mix of Director expariancos, sk, aualications
and backgrounds.

Setfarth below s » general descriptian of thetypes of experiences and skls the Nominating Committes and the Board
believe to be particularly relevant to the Company at this

Leadership Experience
Directors who have demonstrated significant leadership experience over an extended period of time, especially current and
former executive officers, provide the Company with valuable insights that can only be gained through years of managing
complex organizations. These individuals understand both the day-to-day operational responsibilities facing senior
management and the role Directors play in overseeing the affairs of large organizations. Seven of the eight nominees are
current or former executive officers.

International Experience
Given the Company'’s global footprint and current focus on growing its presence in emerging markets, Directors with
experience in markets outside the United States are critical to the Company’s long-term success.

ion and Technology Experience
In light of the important role of innovation and technology to the Company’s businesses, Directors with innovation and
technology experience add significant value to the Board.

General Industrial Experience
Directors that have direct experience with industrial businesses bring key insights to the strategic planning process and
provide important practical experience to the Board and management.

Brand Marketing Experience
Directors with a proven track record for marketing and growing global brands bring valuable skills that can have a positive
impact on the Company’s operational results, especially as it Iooks to leverage its brand to expand into new markets and
territories.

Financial Experience
an understanding of accounting, finance and financial reporting processes, particularly as they relate to large,
multi-national businesses, are critical to the Company. Accurate financial reporting is a cornerstone of the Company's
success, and Directors with financial expertise help to provide effective oversight of the Company's financial measures and
processes.

A description of the most relevant experiences, skils, atlnbules znd d aualfcations that qualfy each Director candidate to
serve as a member of the Board is included in his or her biogray

Diversity

The Board believes that diversty is ane of many important consderations in board composition. To ensure the Board is
comprised of members with an appropriate mix of an the Board has
adopted a Board diversity polcy, which s sot forth in the Board’s Corporate Governance Principles as well as the
Nominating Committee’s wr er. Pursuant to the diversity policy, the Board is committed to seeking out highly
qualified women and minority ancidates as well 2 candidatos wih divrse backgrounds, experiences and skills as part of
each Board search the Company undertakes, and ensuring that Board nominees are drawn from a pool that includes diverse
candidates, including women and minority candidates.

1

Safety and Transparency. Our internal security and information systems, and internal policies
and training are regularly evaluated to ensure that this trust is maintained at the highest
standards and in keeping with the Federal, state and foreign laws regarding privacy and
protection of data.

At Heidrick, we are uniquely situated to promote diversity inclusion not only internally as part
of our own corporate culture, but also as an integral part of the executive search solutions we
provide to our clients. We believe a more diverse slate of candidates enables us to broaden
the talent solutions available to our clients, which fosters creativity, innovation and growth.
Leadership teams who take a purposeful approach to inclusion and diversity have significantly
better commercial results.

DIVERSITY refers to the variety of similarities and differences among people (i.e.
gender, ethnicity, disability, LGBTQ+, parents, work style and more)

INCLUSION is a dynamic state of including into a group, a diverse mix of people to
create a fair, healthy, and high-performing organization (i.e. creating an
environment with equitable access to resources and opportunities)

We believe that diversity and inclusion are key elements of an organization’s ability to
mobilize, execute and transform with agility. Our diversity and inclusion journey began in
2016, when we decidedly took a more purposeful approach to inclusion and diversity both
internally and externally.

Diversity and inclusion is imperative for our internal culture at Heidrick, as it drives innovation
and future growth. Heidrick has committed substantial time and resources to advance
diversity in our workforce, and we continue to strive for an inclusive culture where diversity is
celebrated.

* In 2017, Heidrick pledged our commitment to the Paradigm for Parity to take up the
coalition’s call to action for gender equality. To fuel our commitment, we created and
launched the Accelerating Women’s Excellence (“AWE”) initiative to develop high-potential
women for promotion into leadership positions.

Externally our commitment is reflected in our placements. From 2018 through December 31,
2019 nearly 30% of our placements in the U.S. were women, and approximately 20% of our
placements were ethnically diverse.

« In November 2018, Heidrick announced that on an annual basis at least half of its cumulative
slate of initial board candidates presented to clients will be diverse, reaffirming a
commitment to promoting diversity in board of director searches globally. Developed in
collaboration with Stanford’s Rock Center for Corporate Governance, Heidrick's pledge was
designed to increase the number of women and members of historically underrepresented
groups considered by boards. In 2019, Heidrick delivered on this pledge.

« In 2019, Heidrick furthered its commitment to finding and developing diverse talent in the
boardroom when it launched its Director Institute program. The Director Institute leverages
Heidrick's unique experience and capabilities to create a fully integrated apprenticeship
program pairing CEO-recommended diverse executives with boards of relevant but
non-competitive companies in order to accelerate their development.
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HONEYWELL INTERNATIONAL INC.

03 | SORRoRATERESPONSIBILITY
AND SUSTAINABILITY

ourlescrs song with o precision.

9Ben achieving ou s
iprovement However, any of our three foundatinal principles and stillwork for
Honeywell These too important t for o
| INTEGRITY AND ETHICS
Atthe core of Honeywelr's inciples|s s Code of Business toall directors, officers,

and employees across the Company n all businesses and n ll countries. The Code & » aseline et of raquiremants hat enablas employees
to recognize and be aware of how to report ntegrity. compliance, and legal issues. In addition, the Code outlines our pledge to recognize the

dignity of each individual P
crelated skils,

The C ations in a number 5. including
treat each other, conflicts of interest, Health, Safety, Environment. Product Stewardship and Sustainability (HSEPS), baoks and records, anti-
9. data

for human rights, and

information technology and socislmadi. To ymnfunpvhpl‘oae
5 and third parties and ensures
best.in-class process to report and investigate allegations. Honaywe

Tesponds o 100% f rspaned sllegations.

Ourintegrity and comy o other elements, a Suppl flows down to Honeywell's
to 1 bide by our of integrity an
complance.inlucing ourConfic Minerls, An-HumaTrficing, Business Ity and Heath Sty and Envronmental ol
ethics, and good isfound o be nvilationof any Honeyucl
standard, they are either replaced o issued a corective action plan. If u the supplieris

removed as a viable supply source.

Homeets o appis o al drctors, offcersGnclucing the i Exscutive Oficer ChisFinancil Ofcr and Controler) and

employees. ents to or waivers of the Cod of H
website. Al i d (nnmunmmng and, by law,are

required ta certify each year that they will comply with the Code. In 2019, we 100% of

where permitted by law.

mwywamu»wa;u\nnsnhnwguw ethics .

repeatedly
hisphere, a global leader in dehmngandadvan:mg!hesmndmds of
e D pactcte 2 o of i 2050 W'« Mot e Compaen e ot ony gt B oo i e sl cotaga,

I INCLUSION AND DIVERSITY

The Board beleves that s diver ok S)and Honeywell's
executive kground, non-US. place of bith, evolving b he
Company's hels ges, and furthers long-

elps
term success. Inclusion and Diversity is ane of our foundational principles and i required of all employees.

Ourinclusion and diversity strategy focuses on five key pilars, and we are driving a number of strategic initiatives behind each one, as follows:

in ‘o Honeywell
dto provide a one
In January 2019, H llaunched our an annual year-lang program for aur
pipeline of strang to empower each class of
by expanding or
opportunities. This year, Robin Washingt f participated in the program kick-off meeting,
Board's focus and commitment o this important nitiative. c o functions,

and regians to foster this important principle throughout our glabal crganization.

commitment to inclusion and diversity. Our brand 0 edon 9 cast” of

talent and their work at Honeywell
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HUBSPOT, INC.

and

Diversity,

At HubSpot, diversity, inclusion, and belonging (‘DI&B") is a core part of our mission. HubSpot customers are diverse in
their backgrounds, experiences, and needs, and to help them grow better, we need to build a company that is reflective of
that diversity. We have incorporated DI&B into our policies and practices, education and events, and executive and
community programs, which include:

Annual Diversity Report. We are one of only a few technology companies that publishes our diversity data
externally; our annual HubSpot Diversity Report s a detailed analysis of our gender, ethnicity, and age data, as
well as seif-reported identities including parents and those who are gender diverse. We publish this as a
commitment to growing better, and to be transparent with employees, customers, candidates, and our community
about our progress and where we need to improve. Our 2020 Diversity Report is available on our website at:
www.hubspot.com/diversity-inclusion

DI&B Committee. We have an internal committee comprised of cross-funcional leaders, including several
members of our executive team, that provide guidance, sponsorship, and thought leadership for company-wide
DI&B initiatives.

DI&B Team. We have an internal team dedicated to diversity program management globally, led by our Director
I

Metrics. Since 2018, we have included diversity recruiting and retention as a key goal on our annual company-
wide strategy document. In addition, we introduced an internal Global Inclusion Index survey in 2019 to track our
progress on creating a culture of belonging over time and identify new opportunities to create a more inclusive
workplace and more inclusive communities.

Talent Attraction. A number of programs and initiatives enhance the diversity and inclusion experience for
candidates and employees, including hosting numerous events at our global offices that are open to the
community, such as First-Gens in Tech, Women Who Lead, Growing with Pride, and Catalysts for Change.
Executive and Employee Training. HubSpot offers a number of inclusion, diversity, and unconscious bias
programs for senior leaders and employees to drive engagement and culture change, mitigate bias, and
encourage more inclusive behavior.

Employee Resource Groups. HubSpot has numerous active employee resource groups, includin
Women@HubSpot, People of Color at HubSpot, the LGBTQ+ Alliance, and ParentSpot, as well as a variety of
interest groups globally including age inclusion, ability & accessibility, and veterans.

External Website. In 2019, we launched our Diversity and Inclusion webpage to create an inclusive experience
for visitors to leam about DI&B at HubSpot. The webpage features HubSpot employees committed to belonging,
information about our employee resource groups, snapshot data from our Diversity Report, and a collection of
information about DI&B initiatives, learnings, and celebrations in HubSpot's global offices. Our Diversity and
Inclusion webpage can be found at: www.hubspot.com/diversity-inclusion

DI&B Workplace Awards

In addition to being the #1 Best Place to Work in 2020 on Glassdoor, we were honored that HubSpot received important
recognitions for our work in DI&B in 2019, including the #3 Best Workplace for Parents by Great Place to Work® ant
FORTUNE, a Best Workplace for Women by Great Place to Work® and FORTUNE, and a Comparably Best Company for
Diversity and for Women

Diversity of Executive Leadership Team and Board

Building an organization that is diverse, welcoming, and inclusive is not just a people priority for HubSpot, it is a business
priority. Our Board, executive leadership team, and employees are invested in making HubSpot a diverse and inclusive
company where everyone can bring their best selves to work with a sense of belonging. We include DI&B goals as part of
our company-wide annual strategic goals. We are proud to have four women on our executive leadership team, with 22%
of our executive leadership team identifying with a minority group. Of our nine-member Board, three members are women
and two members identify as Asian American. Furthermore, our Lead Independent Director is a woman, and our
Nominating and Corporate Governance Comittee is comprised entirely of women. We are proud to have both an
executive leadership team and a Board that represents our customers and employees by bringing diverse ideas and
backgraunds o the table. Whie we do not have & specifcpolicy wilhregard o the consideration of diverslty in deniiying
director nominees, we believe it is essential to have directors representing diversity in many areas, including b

limited to race, ethnicity, gender, age, abilties, sexual identity, background, and professional experience.
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HUMANA INC.

Board Commitment to Corporate Social Responsibility

AtHumana, our corporate social responsibity (CSR) efforts are drwen by our goals to help our members and our associates achieve their

best health and pr health for each person, and the

future. From our Bold Goal, to our spirit of volunteerism and Dhl\amhrﬂmc partnerships, to our commitment to environmental

susnabity, s, dersiy, and tics, e Srd and 0 & the Company's
bea and in their communities. We are proud to share a

few mghngms below,

sotrsssttettescccce \Well-being for Each Person
Copm the value of diversity

ly & The Company o culture, diversity and inclusion to foster a workplace where all

i ou wenwark Resomes e have the freedom

(NRGS) to_help rethink routine in

community  outreach, talent
i

. tobuilding p minority, women and small
I supper of thisefort, we setsupplier iversity onls and rac dversiy
among our suppliers to measure our achievement.

« We have nine employee-led driven Network (NRG), open to
all employees. Each NRG provides associates with the opportunity to network and grow as a
Comp: d helping to drive
marketplaceiniiatives. Over 30% of our associstes belong to one or mare of the ine NAGS.

We achieved a goal to have at least
3% of our total 2019 supplier
spend goto diverse supplier groups.

« We also established nine local Inclusion & Diversity (1&:D) Councils to foster employee inclusion
and belonging within the changing landscape of the wrkforce

Chaired by our CEO, the Executive

:  We believe having a diverse workforce makes us better equipped to engage with members
o Incdusion & Diversity Councll € el e ° © Males us petter equipper 19 enae *

d products and services. T hiring goals we proudly

leverages leadership to weave |
Inclusion & Diversity Into the fabric + _ Partner with local and ] to provide roles,
] d application submission. We have designed programs

hiring and y spouses,
worker populations, and closing the hiring gap of persons with disabilites versus those without
We're working to ensure that our disabilities,

health plan products and senvices

are as affordable as possibe, as well
as, addressing access to healthcare.
barriers so our members
receive the care that they need.

The charts present our 2019, based on data

72% of Humana associates are women 39% of Humana associates are people of color

OO
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EXECUTIVE COMPENSATION | COMPENSATION DISCUSSION AND ANALYSIS

How we think about pay decisions. 209

In addition to our BRGs, we have developed other strategies as well as created senior level forums to promote diversity

and inclusion:
PN (B - Our WOTM s a global, Firmwide effort designed to support women in their personal and professional lives
THEMOVE [ focus on our vrun businesses,
[CTTATTG  financial health, and empower women's career growth
* In2019, we extended more than a third
of the way toward our goal of provi illion in credit busi by the end of
2021
. 1 Autosa

+ We launched a national sponsorship with Girls Inc. to sducam 20,000 girls in the U.S. by providing programs

that focus on lifelong skill to sustain financial healtt

+ We hosted our annual Women on the Move Leadership Day in 2019
over 20,000 watching remotely

over 2,000 in-person attendees and

PUTUTS Il - Our ABL is a Firmwide commitment to increasing representation of Black talent across the Firm

+ We marked the best yearon record of Bla(k Managing Director promotions in 2019

+ We expanded our strategy dasaresult, headcount in
{he regon more than doubed rom zoxs 102019

« ABP was launched in 2019 as part of our Firm's commitment to develop and hire Black talent, investin Black
businesses and househalds, and to improve the financial health of Back communties around the world

. lntus on
three ke areas:wealth, educat a i tothe
Firm's consumer which increased by 41% following the

* Key ABP accomplishments include:
© Engaged with more than a

partnership with Essence Communications

© Delivered mandatory financial health education to over 4,000 students, including more than 1,500 summer
interns

© Launched the ABP Apprentice Program for d juniors to
and skils that lead to internships and entry-level roles after graduation

o Hired over 1,000 Black students to support the target of 4,000 hires by 2024; achieving 25% of the five-
Year target in the first year

° Suparted the Firm's new Financial for +20% of whom
Black
. ms ek CoEF), f Black I ines of
d funct the i g gag
ms BOLD BRG o serve a5 a senior collectivevoic for the Black community
orriceor (R d standards receive the
PYTYIC@  reasonable accommodations they need to perform their jobs
[IYENTSIV - our centralized process - quests for reasonable
(“0DI") the U.S. and the Philippines in 2019, to other ing in 2020
B d team leaders with i people with disabilities

« We hired over 1,000 people with disal

s globally in 2019

(UM /Y9 - Our Office of Military & drives Firmwide . service members and
PR their families for long-term, post- mlhlarv success
YIS IVl - We have hired more than 15,000 U.s. 011, and over 1,200 in

PYTISTIRl  diverse backgrounds
proGrAMS |8

INVESCO LTD

All of these efforts are sponsored by our CEO and senior managing directors,
supported by our senior leaders across the business, cascaded to our employees
and captured in the firm's business plans and leadership objectives.

Working in Partnership to Achieve Our Goals
Across the globe, we continue to build our partnerships and networks internally
and externally to optimize our diversity and inclusion activity and engage our
whole employee population in our efforts. In 2019, we added an inclusion index

to our employee engagement survey to begin tracking our colleagues’ sense of
belonging across the firm. We found that 80% of global colleagues feel they can be
themselves at Invesco without worrying how they will be accepted. Our Business
Resource Groups are key to driving this sense of belonging and helping us achieve
greater inclusion.

We continue to leverage the efforts and success of our Invesco Women's Network,
which provides development and mentorship opportunities, creates networking
events for women and men and partners with the business on its broader diversity
and inclusion efforts. Additionally, a number of other employee networks have been
created including Invesco Proud (for our LGBTQ+ employees and allies), country-
specific Ethnicity Networks and Working Families.

We also work with a variety of external partners with the goal of improving diversity
and inclusion both within Invesco and across our industry. For example, we

active members in a number of local or regional public or industry initiatives such
as the UK and North America Asset Management Diversity Project, of which
Invesco was a founding member.

‘communites i which they e and work.

Understanding the drivers of our employee's engagement is important to Invesco to
help us further strengthen our culture. In 2019, Invesco worked with our employee
survey provider, Willis Towers Watson, to conduct an employee engagement survey
post the combination with OppenheimerFunds. We timed the survey to be held
following integration, as we felt it was critical to gain a baseline of engagement for
the combined organization and identify areas of focus. The engagement scores
showed that Invesco continues to have a high-level of employee engagement (above
financial services norms) and that drivers of engagement included strategy and
direction, employee empowerment/involvement and inclusion. In 2020, the firm will
continue to conduct pulse surveys to monitor post integration engagement.
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Corporate Governance Documents

Corporate Governance Documents

The KeyCorp Board of Directors’ Committee Charters, KeyCorp's Standards for Determining Independence of Directors,
KeyCorp's Policy for Review of Transactions between KeyCorp and its Directors, Executive Officers, and Other Related
Persons, as well as the documents listed below, are available at www.key.comiir under the *ESG Information” tab or
elsewhere on KeyCorp's website. Copies of these documents will be delivered, free of charge, to any sharenolder who
contacts KeyCorp's Investor Relations Department at (216) 689-4221

Ci e ideli

The Board has adopled written Corporate Governance Guidelines (the “Guidelines”) that etail the Board's corporate governance
duties and responsibilties, many of which are described herein. The Guidelines take into consideration, and are reviewer

annually and updated periodically to reflect, best practices in corporate governance and applicable laws and regulations. The
Guidelines address a number of matters applicable to directors (such as director qualiication standards and independence
requirements, share ownership guidelines, and succession planning and management) and management (such as stock
ownership guidelines for management and procedures for the annual evaluation of our Chief Executive Officer)

Code of i Conduct and Ethics

We are commited to the highest standards of ethical integrity. Accordingly, the Board of Directors has adopted a Code of
Business Conduct and Ethics for all of KeyCorp’s (and its subsidiaries’) employees, officers, and directors, which was last
amended in July 2019, We will promptly disclose any waiver or amendment to our Code of Business Conduct and Ethics for
our executive officers or directors on our website. Our Code of Business Conduct and Ethics ensures that each employee,
officer, and director understands the basic principles that govern our corporate conduct and our core values of Teamwork,
Respect, Accountabilty, Integrity, and Leadership.

Statement of Pol

al Activity

An important part of our commitment to our communiy includes active participation in the political and public policy process
that impacts the lives of our customers, shareholders, and business. As a large financial institution, our business is highly
regulated at the federal, state, and local levels. We believe Itis critically important to take a constructive role in the political
process that will shape the future of business, our industry, and our community.

The Nominating and Corporate Governance Comittee of the Board meets annually with a member of KeyCorp's
Government Relations team to review KeyCorp's policies and practices regarding political contributions. Policies and
practices reviewed by the Nominating and Corporate Governance Committee include KeyCorp's policies regarding doing
business with public entities, the Government Relations pre-approval process for ballot issue support, and the KeyGorp
Advocates Fund (poliical action committee) annual report.

Ci e i

y Report

Our purpose is 1o help our clients and communities thrive, which we drive through our commitment to responsible banking,
responsible citizenship, and responsible operations. We are more focused than ever on partcipating in the economic
expansion, revilalization, and resurgence of the communities we so proudly serve, as well as helping to sirengthen the
financial wellness of every client. Beyond traditional banking, we do this best through philanthropy, community development,
sustainability, and diversity and inclusion.

The Nominating and Corporate Governance Comittee of the Board oversees KeyCorp's policies and practices on
significant issues of corporate social responsibilty. Detailed information regarding KeyCorp's (and its subsidiaries’) and the
KeyBank corporate ties and progress can be found in our annual Corporate Responsibility

We use the Global Reporting Initiative (GRI) framework to provide transparent disclosure of KeyCorp's most
significant areas of impact in a manner comparable with peers and industry benchmarks.

Report

Diversity and

At KeyCorp, diversity is who we are; inclusive is what we choose to be. For us, diversity and inclusion are about building an
intentional and committed workplace environment and organizational culture where il people are engaged, valued,
supported, respected, affirmed, and encouraged to bring their best, authentic selves to work. This culture is a reflection of

s value to and alignment with our business objectives. Further information regarding KeyCorp's efforts to
promote diversity and inclusion in our company, our industry, and our society can be found in our annual Diversity and
Inclusion Report.
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MARRIOTT INTERNATIONAL, INC.

tems to be

ROSETTA STONE INC.

RESOLVED: Shareholders request that Marriott prepare a diversity report, at reasonable cost and omiting
confidential information, available to investors including:

1. A chart identifying employees according to gender and race in major EEOC-defined job categories, listing
numbers or percentages in each category;

2. A description of policies/programs focused on increasing diversity in the workplace.

Supporting Statement: A report adequate for investors to assess strategy and performance would include
disclosures, such as a review of appropriate time-bound benchmarks for judging current and future progress, and
practices in use to ensure progress can be achieved, for example, the extent to which incentive compensation
packages include diversity and inclusion goals for named executive officers.

Board Response

The Board will oppose this
vote AGAINST this proposal for the following reasons:

Marriotts core value of putting people first includes our commitment to diversity and inclusion, a Company-wide priority
overseen by the Board and supported by our Board-level Committee for Excellence. That Committee, established in
2003, reviews the Company's diversity and inclusion results and engages directly with the Company's management
team to discuss progress, future actions, and gua\s The Committee establishes specific annual goals for each facet of
diversity and monitors progress with a Diversity Excellence Scorecard. The Company highlights its diversity goals and
inaives on s weboit and inrough he annual Serve SB0 fepor, which we encourage you 10 eview at Ao
serve360.marriott.com/wp-contentuploads|2019/09/2019_Serve_360_Report pdf. The Board does not believe that
preparing an additional report describing these policies or categorizing employees by race and gender according to
standardized EEOC-defined job categories would enhance the Company’s efforts to encourage diversity and inclusion
or improve the information already available to stockholders.

proposal if it is properly presented at the 2020 Annual Meeting and recommends a

Marriott’s Approach to Diversity and Inclusion.

As a global travel company with managed and franchised lodging operations, Marriott has a range of stakeholder
groups, Incling sssociates, uslomers, gues’s, Ivestors, hotelovners and ranchisees, supples,business partners.
indust and and hus, as described in
e Sarv 300 raportand on he Y ompanys webite, we have establoned a AOISE aponch o iversiy and nclusion
because it integral to not just how we provide an inclusive environment for associates, but also to how we do
business every day. These efforts have eamed the Company wide recognition as a leader in diversity management,
including by Diversitylnc, who has named Marriott as the best company for diversity and inclusion in the hospitality
industry every year since 2008, and the #2 company across al industries each of the last two years.
Associates. Our commitment to diversity and inclusion starts with our associates. We value the differences of our
associates as a strategic business priority and are committed to providing equal opportunities in all aspects of
employment, regardiess of race, color, religion, sex (including pregnancy), sexual orientation, gender identity or
xpression, national ogi, age, dsabilty, genclicnformation, veleran o milary status, o afr basl protected by
applicable law. We established e leaders own the achi of diversity and
inclusion ocomes, ncluding meating our key objectives of () mitoring the dversiy of the communites n which we
operate and serve across the globe; (il establishing a supportive and inclusive work environment where associates are
empowered to experience success every day; and (ii) increasing the percentage of women in the highest level of
‘management and other key decision-making positions. Our initiatives to meet these objectives include:

* In late 2017, we launched Serve 360: Doing Good in Every Direction, our sustainability and social wmpac« p\aﬂorm,
and embarked on a multiyear journey to deliver upon a target set of 2025 Sustainability and S
Under Serve 360, we continue to address significant global issues by collaborating with non- guvemmema\
organizations (NGOs), industry peers, associates, guests, owners, corporate customers, suppliers, and other
businese stakeholders o implement actonabl soluions and enhance valuable pragrams, alowing s fo have
positive impact on our business, our and the This includes
Gpporturity, one of our four priory ares, trough which e ai i support Iocal communities and the advancement
of underserved populations,

« We launched our internal “Respect for All: Putting People First Since 1927" initiative offering a platform that leverages
resources, training, best practices, and newly developed content related to diversity and inclusion. The Respect for
Allinitiative also provides associates with a video series that illustrates unconscious bias and promotes inclusion. As
part of the launch of this initiative, a video featuring Marriott's President and CEO was shared, encouraging respect
and care for all associates and guests.
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CORPORATE SOCIAL RESPONSIBILITY

At Rosetta Stone, we recognize that operating our Company in an environmentally and socially conscious manner, while
implementing good governance practices, will help drive the long-term growth and success of our business for our employees,
customers, and investors. We work hard towards fulfilling our environmental, social, and governance responsibilities in the
many ways described below. These initiatives are an integral part of how we operate and are intended to foster a culture where

our employees are proud of the company for which they work.
Mission

Our Company is passionate about our social mission to change people’s lives through the power of language and literacy

 that we enrich the lives of others by delivering best-in-class learning products and services that enable
leamers to speak confidently, read proficiently, communicate effectively, and boost their life and career prospects. With

approximately two-thirds of U.S. students reading below grade level, our lteracy products address an important societal need

by providing personalized instruction to learners and empowering teachers with the data and information they need to help
students reach grade level reading standards and improve their chances of meeting academic requirements and graduating. Tn
addition, we are especially proud of our custom language products, which have helped to preserve endangered languages,

including Native American languages, for future generations

‘With this mission, we are committed to cultivating a corporate culture that provides an engaging work environment for

employees that encourages respect, integrity and innovation, as further supported by the
initiatives below.
Diversity, Equity and Inclusion

We believe that encouraging diversity within our Company is a natural extension of our appreciation for the diverse

identities and needs of the language and literacy learners found at the heart of our mission and vision. To support this belief, we
put great effort into cultivating a diverse and inclusive company culture. In 2018, we established our internal Diversity, Equity

and Inclusion Committee (the “DE&I Committee™) to formalize our commitment to buil

12 a more diverse, equitable and
inclusive workplace. The DE&I Committee collaborates with businesses and education leaders in the DE&T space to bring

expertise and best practices to the Company and to open doors for historically under

presented or marginalized identities in
the workplace. The DE&T Committee conducts regular employee surveys and collects insights on diversity, equity and

inclus

n topics across the Company, and has implemented guiding principles for all employees to encourage “diversity by

design" in the Company’s daily activities and practices. The DE&I Committce established a charter in 2019 that is used to

‘goven their work and the partcipation of employees on the committce.

In addition to the DE&I Committee, our People Experience team is focused on sourcing potential
hires from a diverse pool of candidates and ensuring appropriate hiring practices in order to build a team
that represents the communities in which we work and the leamers and customers we serve in order to best

fulfill our mission. People Experience also provides companywide training to support managers and

employees as they seek to build an inclusive and equitable workplace.
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SANDERSON FARMS, INC.

DIVERSITY AND INCLUSION AT SANDERSON FARMS

To be the best in our industry and successfully
implement our growth plan, we continually strive
to attract, develop and retain a high quality and

Develop processes to make our
managers accountable, help measure
results, and refine our approach based on

diverse workforce. In 2011, our senior the data we gather.

management created a Diversity and Inclusion

Committee and charged it to develop a plan to The committee meets quarterly to review our
increase the participation of women and salaried hiring by location and division, along with
minorities in management trends in diverse hires; our diversity recruitment

initiatives; data on the diversity of participants in

The committee formulated a Diversity and our management and leadership training

Inclusion Strategic Plan as a framework for programs; the media we use to advertise our job
identifying and advancing talented job applicants openings and trainee programs and whether they
and employees with different backgrounds and are reaching a diverse pool of potential
life experiences. We believe this initiative is one applicants; and other data. The committee also
of the ways that we have created a work investigates and reports quarterly to our CEO and
environment where differences are understood, other senior officers any under-utilization and/or
appreciated and leveraged, and an atmosphere under-selection of women and minorities among
that inspires innovation, creative thinking, new hires and promotions at each of our
collaboration, and devotion to the success of each  locations.
other.
Our Chief Financial and Legal Officer, who is a
The committee is composed of the heads of our member of the Board of Directors, attends the
three operating divisions—production, processing ~ committee’s meetings from time to time as a
and sales; our General Counsel; our Director of liaison to the Board and its Nominating and
Administration, who manages our human Governance Comnittee, which monitors diversity
resource function; and other members of at the Board level.
management. The committee’s three, over-
arching objectives are to: Among the measures that the Diversity and
Inclusion Committee has implemented as a result
*  Recruit from a diverse, qualified group of  of its work is a highly successful
job applicants; targeting recruits at Historically Black Colleges

and Universities. We are also building
*  Foster a company culture that values relationships with and targeting universities that
inclusion and mutual respect; and have high concentrations of Hispanic and Native
American students.

Employee Diversity
(December 2019)
88%+ 47 %+ 57%+ 26%+
Percent of our Percent of our Percent of our Percent of our
employees who are employees whoare | management employees management
minorities women who are minorities employees who are
women

Sanderson Farms | 2020 Proxy Statement vii

SEATTLE GENETICS
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CORPORATE GOVERNANCE

CORPORATE RESPONSIBILITY

At Seattle Genetics, we are committed to developing transformative medicines for patients with cancer in a socially
responsible and sustainable manner. We are dedicated to providing patients access to our medicines and education
about their disease. We also believe that fostering a culture of inclusion with diverse perspectives and operating with
integrity are key to our success. We continue to support the community both locally and through nonprofits that are
dedicated to patients and advancing research. Finally, as grow, we are striving to limit our environmental impact and
operate in an increasingly sustainable manner.

EMPLOYEES &

PATIENT: ENVIRONMENT
S COMMUNITY S
Providing patients with safe and  Continuing to be an employer of Seeking to operate our business in a
effective medicines as well as choice by promoting an inclusive sustainable manner and aligning with
supporting patient advocacy and  and rewarding workplace and being  suppliers that we believe share our
education through philanthropic a good corporate citizen in the vision
donations communities where we operate
/  Assisting patients with v Continuing to foster adiverse v Focusing on improving energy,
access to our medicines and inclusive workforce at all water and waste management
through financial levels. As of the end of 2019: practices
b it rt
throuah our SeaGon Sacure o 57%of ourworkforcewas v Enhancing a sustainability reporting
esdn female and 30% were framework with specific targets for
prog racially/ethnically diverse reducing our water and energy use,
/' Supporting patient carbon emissions and waste
advocacy organizations to © SEdierlEeimip
e e (Executive Director and / Continuing to make available and
P e i above) were female and promote to employees
e ettt 18% were racially/ethnically environmentally friendly options.
J diverse such as alternative commute
v Improving patients’ lives ) options and electric vehicle
through seientific excellence | ¥ f’““‘“’e'y seeking feedback charging stations
by seeking to develop rom employees, including a
eraies Jor areas of 97% completion rate of the 2019 v Implementing and maintaining a
e AL Sl Employee Engagement survey risk management process and
9 . p internal controls designed to
/' Working to ensure that our © GG (eI comply with our poli

agreed that the Company's
values are important for
R achieving our mission of
e e el b improving lives of people
Food & Dru with cancer and 94% are
personally committed to

supply chain meets or
exceeds goo

Environmental, Health and Safety
(EHS) management. Identifying and
seeking to manage EHS risks and
isues i line with principes o good
governance and tiers

Administration, European accountability.

Medidnes Agency: fulflling our vision

Occupational Health and / Expanding philanthropic and

Safety Act (OHSA) and volunteer opportunities in

Environmental Protection support of environmental,

Agency (EPA) standards cancer and other nonprofits
through our Employee Impact
Committs

v Educa(mg our employees on
adherence to our Code of
Conduct and Business Ethics
and seeking partners who share
our Standards for Suppliers
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STIFEL FINANCIAL CORP.

We can do much better with regard to diversity among our associates in particular. The business case for this effart is simple, as greater
diversly - il s foms  provides mare opportunite togrow whil educing th sk of binkere, nanow-minded thinking mmppues
to greater diversity in our community just as in our dels, and hic locati ough,
this s the only fair and just path forward. Look again nxmcnvevorvnsannuaw Tepor, because t expresses an deal that weshouhl stive
for: There should be nothing about anyone’s bith or personal background that limits their abily to contribute and compete at our firm. The
benefits of moving toward this ideal will be unquantifiable,in the best sense of the word, 5o | cannot siress enough that diversity doesn't
need to eam itsplace in our ranks. We need to work, and keep working, to ear ts benefits

Please take the time to read the diversity and inclusion message in this report because it expresses a major focus for Stifel, now and into
the future.

The Business Case for Diversity and Inclusion

Given our ever-changing, increasingly interconnected world, there is a strong business case for developing and maintaining 2 diverse
workforce. After all, having a mix of perspectives, d ideas can lead to more and better Studies
have shown that companies with diverse workforces often deliver better financial results.

But that's not the proper lens through which to view diversity and inclusion. I's not about numbers; s simply the right thing to do.

Here at Stifel, we've buil a culture that rewards collaboration, hard work, and empathy. And at the core of that culture is the Golden Rule of
treating others as one would wish ta be treated.

As a saciety, there is much work to be done. The gender wage gap still exists. Racial inequality still exists. But as a company, we are
committed to working for change.

Take, for instance, our Women'sIniiative Network — or WIN. Started organically by a
small group of the firm's top female advisors, WIN has evolved into a companywide
initative designed to engage, equip, and empower women to recognize their value, set (I NINARRVIIVIZNR VLN N3
goals, and reach their potential in both their personal and professional lives. Today, it
includes every woman at Stifel, providing networking and mentoring opportunities for
women at every stage of their careers at the fim.

Under the leadership of Crystal Schlegl and Carol DeNatale, WIN has made tremendous strides. More broadly, it has provided a framework
for future initiatives to increase diversity at Stifel by enabling everyone in the company to thrive. One such iniiative is the Stifel Diversity &
Inclusion Champions, a group of associates focused on outreach ~ to employment candidates, to our associates, and to our community -
with the goal of helping make Stifel a fim that truly reflects the diverse clients we serve. Carrie Kramer, Head of Diversity & Inclusion, is
pearheading this initative as well as a number of other programs in the coming year to and inclusion into
the core fabric of how we do business.

We also recently announced that Stifel will serve as a 2020 President's ircle spansor of the Financial Women's Association (FWA) of New

York. The FWA s an organization committed to developing future women leaders and enhancing the role of women in finance, and this

partnership will ring even more opportunities for our female associates to collaborate, network, and expand their skillsets while also

giving back to the community through mentoring,

We understand that correcting decades of inequity s not something that can be achieved quickly. Nor is it something that can be done

mmugnemmy p\alwludss Ittakes buy-in and commitment. It also requires us o take a look in the mirror and ask ifwe're truly doing all we
culture of respect, a . we will position Stifelto continue to grow, adapt, and

suueed

Environmental, Social and Governance Progre:

Over the past 20 years Stifel experienced extraordinary growth as net revenue increased 1,785% and our market capitalization rose from
$66 million at the end of 1999 to more than $4.1 billion. This achievement was the result of a combination of strong organic growth and
the effcient integation of more than 25 acquisitions. Stifel has become a premer middle market investment bank and wealt

T-MOBILE US, INC.

DIVERSITY AND INCLUSION

Our People

We are a company of appro¥imately 53,000 (a5 of December 2019)
diverse and amazing employees. Our abilty to continue to deliver
unbefievable results year over year s impassible without our employees.
ALT-Hobik, we provide exceptional benefts to our employees such as
Medical, dental and vision beneft. W offe extremely compefitive:
medical benefis ncluding these special benefits:

. Judi

= Gender-affirming services, including surgery coverage, for
transgender employees or their family members

= Inferiiy benefits

= Telemedicie

Access to personal health advocates offering independent guidance:

Tuton assistance for all ful-time and part-time employees

Employees are owners too! Annual stock grants to all full-time and part-

time employees

Adiscounted Employee Stock Purchase Plan

Many chidcare benefis, including a childcare subsidy

Backup childcare and Edercare

LiveMagenta: a custom-branded program for employee engagement

and wel-being. It inludes fee access for employees and famiy

members o lfe coaches, financial coaches and many tools and

resources for healthy iving

Employee mobile service and accessory discounts

Paid parental lave benefits for moms and dads (up to seven wieeks of

100% paid mateniy leave for birth moms and up to three weeks of

100% paid family bonding time for non-bith parets)

Adoption/Surrogacy benefits

401() Savings Plan

Matching program for employee donations and volunteering

Life insurance and short-term and long-term disabilty nsurance

Discounted group rates for legal, pet, auto, home and AFLAG insurance

and identity protection montoring

‘CORPORATE GOVERNANGE AT T-MOBILE

= Subsidies and discounts on fitness centers, retal items, travel,
entertainment, dining and much more!

It's no secret the Un-carrier works hard, but we play hard tool n fact,
Employee Recogniton s everywhere and povierful at T-Mobile! We didn't
getto where we are without our employees! From online certiicates to
award to thir collsagues and reward paints to CEO-specifc awards and
top-performer recogniton events i Las Vegas and Maui, we belleve:

nt goes a long who work
hard every day to make our customers #1 and continue to change vireless
for good!

We also believe in providing opportunites for our employees to improve
their kil and advance their careers. We do tis through a variety of
programs, including:

‘= Award-winning career and development programs for all employees at
alllevels

Transparent career paths avileble o employees and candidates that
provide realistc progression timelins, salaries and expectations.

A Customer Care organization that uses over 90 types of programs fo ain
over 32,000 front lne representatves and leaders as of January 2020

= A Leader-to-Executves Program that provides elfte career rack
oppartunites for select MBA students and graduates

Training for employees with disabilties pursuant to .S, Department of
Labor standards

Diversity and Inclusion

We are the most diverse wirless carrer n the U, A of January 2020,
62% of our employees are minority employees and 42% of them are
female. Every day we celebrate diversity and inclusion — from our
workplace policies, o our hallway conversations, to our six D&l networks
with more then 52 chapters around the US and Puerto Rico. As o January
2020, more than 26,200 employees, more than 43% of al T-Mobile
employees, are actvely engaged in one o them.

12,027

16,017

STIFEL | reossencorve 2020

management firm. Our long-term success as a Company and our ability to generate sustainable value for our shareholders would not be

Meeting of Sharehold 40

TEGNA INC.

Total of 02 pages in section

Diversity and incuson thrive at T-Mobile. It start with at the top vith the Company's Chief Execuive Officer, who lso serves s the executive sponsor for
our diversityand inclusion programs. Our Vi President of Diversity and Inclusionis respansible for designing, developing, aligning, andor ntegrating a
1a0ge fnew and sting i, pocies andprocodures o a conesie o thatwil fostr  more ncusive, looming,Supportive, and derse

drive everyone they want o be. Our Diversity
and Inclusion team focus groups,  other various mefhods of feedback
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UNIVAR SOLUTIONS INC.

TEGNA Proposal 1—Election of Directors: Corporate Social Responsibility

Our commitment to strong corporate social responsibility s the foundation on which our Company is built. In 2019, we focused
on the following to achieve our goals:

« Transparent ESG Reporting: We updated the Social Responsibility portion of our corporate website to better reflect and
report on our corp practices, including the a new section devoted to Social
Responsibilty Highlights.

« Equality and Diversity: TEGNA provided equal and equitable opportunities to all employees through training, education

and an inclusive culture. We engaged our employees through a structured, confidential survey 1o identify current

organizational culture in areas of equality and diversity.

Employee Well-Being: Based on employee feedback, we continued to invest in our employees by upgrading benefits to

improve quality of ife while reducing healthcare expenses for our employees.

Giving and Volunteerism: We reinforced our longstanding commitment to Giving and Service, including corporate giving

‘and station fundraising efforts that have a positive impact on the markets we serve.

2019 Journalism Awards

George News & Alfrod 1. duPont.Columbia
Fos University Avards
Emmy®
Award

KARE 11 for“Love Them
om Lucy

Gracie Awards.

onr ctstanding

Corporate Champion a 2019 Microsoft
fomen's Forum of New York Women on Boards Advertising
“Awards

2020 PROXY STATEMENT | 15

DFIN 8™ EDITION | GUIDE TO EFFECTIVE PROXIES

Our 2021
Sustainability Goals

“We are building on our existing goals and
aligning them to the evolving challenges and
opportunities of responsible business.”

T read he latet Sustanabilty Repor, find it oline a:

it/ /s univarsolutions.com/safety-and-sustainabilty/sustainability/esources-reporting

website is not, and shall .

Statement or incorporated into any other flings we make with the SEC.

Global Responsibility Goals
e ©

Energy & Resource

Emissions Use @O Handling
Minimize ourenvironmental impact by Embed the pincipls of advancing a Protectour pecple, communites, and
reducing energy usage and associsled circular economy infoour pracices environment by leading a “Zero Release'
amissions goball cuture o minimize major releases.
@ Equality,

& [ ¥ | sustainable Diversity and

Safety 99|~ supply Chain Inclusion
Continuously improve our proud safety Lead on transparency in the supply chain Demonstrate our commitment to
record, protecting our workforce, and s we responsibly manage andinfluence  providing equal and squitabls
demonsiraiing we are serious about  the environmentl and social impacisof  opportunities o allemployees ihrough
soety our suppliers. training,education, and an nclusive

culture

Univar Solutions’ approach to better business

Univar Solutions approaches the global issues surrounding sustainability in business with the mindset that it is Our Home, Our
Responsibility. The global sustainability goals first set out in 2017 remain the cornerstone of our global effarts to embed more
sustainable practices across our business. Our goals, on our six key areas of responsibility, run to 2021 with performance evaluated
through our specific, measurable, achievable, realistic, and time-bound targets.

Our goals were designed to be relevant to the key aspects of our business where we have the potential to influence our economic,
environmental, and social impacts and those of our wider supply chain. Through improving the efficiencies of processes across our
operations, embracing derived from facilitating a responsible organizational culture, and
working on innovative ways to further sustainable chemical distribution, we remain confident in our ability to achieve these goals.

Total of 03 pages in section
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WELLS FARGO & COMPANY

Human Capital Management

Commitment to Diversity and Inclusion and Pay Equity
Promoting Diversity and Inclusion

Wells Fargo values and promotes diversity and inclusion in every aspect of our business. We are dedicated to recruitment

Compa
raciallylethnically diverse employees and at all levels of our Company, which reflects our commitment to increasing
diversity representation in leadership roles.

We monitor our progress of enhancing diversity at alllevels of our Company using various intemal and external metrics,
including the actual percentage of women and racially/ethnically diverse individuals in senior leader roles at Wells Fargo.
As of December 31, 2019, the percentages of women and racially/ethnicaly diverse individuals in senior leader roles at
Wells Fargo and percentage improvement of that representation over each of the last year and five years were:

Women Ra ersity
Lis 24 Luveis 58 Lovels 24
town AIUS. | down ANUS.
Organization Hierarchy omCEO _trom CEO _Employees | from CEO Employees
Current representation (as of 12/31/2019)* ~ 41.0%  40.5%  56.8% 20.0% 6%
% Change from last year +7.0%  +05% 07)% (0.5)% +1.3%
% Change from 2015 +50%  +15% (10)% | +37.8%  +234%  +10.7%

* Data based on Wells Fargo's 4Q 2019 Diversity & Inclusion Scorecard

Wells Fargo also monitors various extemnal indices and ratings s part of our own assessment of our progress. For
example, we believe that Wells Fargo's commitment to advancing women in leadership roles is demonstrated by the
Company's inclusion in Bloomberg’s 2019 Gender Equality Index by scoring above a globally-established threshold
required to eam index membership. This sector-neutral index distinguishes companies that are tracking their commitment
to advancing women in the workplace.

Among other recognition, we also are proud to have been named the following by Diversitylnc for 2019:

+ 13" Top Company For Diversity

+ 6" Top Company for Talent Acquisition of Women of Color

+ Top Company For LGBT

+ 18 Top Company For Execuive Diversity Councils

« 14" Top Company for Philanthropy

Our Commitment to Do More to Increase Diversity in More Senior Roles

We are proud of the women and racialisthnically diverse employees who are leading the Company and the improvement
we have seen in the diversity of our senior leadership in the last five years.

We also recognize we can —and need to — do more to increase diversity in more senior roles. Under the leadership of our
CEO, Charlie Scharf, the following are some specific actions we are taking in response:

+ We are expanding our diversity and inclusion commitments with a focus on hiring, promotions, and turmover, with
increased accountability across all of those areas.

+ We are requiring diverse candidate slates and interview teams for all roles at Wells Fargo with total direct compensation
of more than $100,000.
+ We are building a formal development program for diverse employees identified as having high potential

* We are expanding the reach of early talent program recruiting by increasing our partcipation in college campus visits
and in-house events focused on diverse job candidates,

Members of our Operating Committee have committed to increasing diverse representation at alllevels in their area
and provide direct sponsorship and support across a number of commitments which will be measured throug
performance and compensation programs.

60 Wells Fargo & Company

WYNN RESORTS, LIMITED

Our bonus and equity inc

programs are overseen by the Compensation Committee.

DIVERSITY AND INCLUSION

d ab
long-term employment and alignment with shareholder interests. Our bonus and long-term incentive

Diversity and inclusion are

Exceptionally diverse workforce

>
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34% Women
69% Minority

U.S. EXECUTIVES

AFFINITY GROUPS

‘ouncil and a LGBT Focus Group.

CITIZENSHIP PROGRAM

U.S. WORKFORCE

fforts. Our t

of o ef
diversity and inclusion extends to our business parmers mroughoul our supply chain.
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55%

MACAU WORKFORCE

We offer anumber of different opportunities to encourage and support diversity in the workplace:

Established employee-led affinity groups, including a Diversity Council,a Women's Council, a Veterans'
a

We ticipateina U.S. c
over 400 employees have complated the program

WOMEN’S LEADERSHIP FORUM

ince the program began in 2015,

Our Women's L

employees. The series

eq
our Company and

DIVERSITY AND INCLUSION TRAINING
We

LANGUAGE EDUCATION
We offer English d language for all empl

ability to communicate with employees and guests.

toafairand at each of our resorts. As part of this
commitment, we offer diversity and inclusion training to all of our employees. Through 2019, nearly all of our
employees at Wynn Las Vegas, including managers, have participated in the training.

d Spanish for managers in order to enhance their

o
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XEROX HOLDING CORP

11 somacanes |49 wone 3 oo
SUNPTION
AND FRODUETON

e | CO | &>

WO COMMLNTES

Goal
100% newly launched and eligible products achieve Energy Star®
100% newly launched and eligible products achieve EPEAT®

SOCIAL GOALS

3 covwuny
AND WELLBENG.

2019

Progress

5% reduction in Total Recordable Injury Rate (TRI) from 2018
5% reduction in Days Away from Work (DAFW) from 2018

4 o0 10 =
EDUCATON By AT
a

=)
v

Labor: Balanced Workforce/Diversit
2019
Goal Progress
36% woman managers — Europe, Middle East and Africa
38% woman managers — the Americas
32% woman managers — Asia Pacific
7% veterans — U.S.
7% employees with disabilties
DIVERSITY AND INCLUSION
Diversity and inclusion are an essential part of Xerox's culture. Our long history of promoting diversity in our
ranks began over a half-century ago, with the leadership of one man: Joseph C. Wilson, the first CEO of

modern-day Xerox. Thanks to his vision, diversity became a part of our value system.
First introduced at the White House by President Obama, our Wilson Rule marks enhanced efforts to increase

the representation of minorities and women in management and senior-level professional positions. The Wilson
Rule requires that women and minorities be among the final pool of qualified candidates for open management

and senior-level professional positions in the U.S. Outside the U.S., women must be considered among the
final pool of qualified candidates for the same management and senior-level professional positions.
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11. Health and safety

Covid-19 and the global pandemic has placed a spotlight on oversight of companies’

risks and opportunities regarding health and safety impacts on employees, customers,
communities and supply chain of business operations. Often included in broader
discussions of “employee protections,” this narrower yet significant topic includes programs
aimed at maintaining a safe and healthy workplace. As with many other ESG considerations,
the discipline that goes into creating and maintaining a safety program can spill over into
production and quality control. Reducing sick days, injuries, and other accidents can
improve productivity, quality and reduce costs.

ALCOA CORPORATION ARMSTRONG WORLD INDUSTRIES, INC.

Proxy Summary (coninued)

PROXY

Community
Engagement

v

<

Alcoa actively participates in every community in which we operate through
partnerships to address local needs in a sustainable manner. One of our goals is
stimulating economic activity at the local and regional levels to enable improved
quality of life for employees including by:

« providing stable, fair-paying jobs;

+ procuring goods and services from local suppliers when possible; and

« investing in community infrastructure, such as a hospital in Juruti, Brazil
In 2019, we completed approximately 10,000 hours of employee volunteering
work in the communities in which we operate.
Our Indigenous Peoples Statement represents our continuing commitment to be
honest and responsible in dealing with communities where we operate and where
we actively manage closed sites.

Human Rights

<

<

We are committed to respecting human rights wherever we operate in the world
and have a Human Rights Policy.

The Alcoa Human Rights Council (the “Councif) focuses on supporting human
fights programs based upon the International Labour Organization's core
conventions and the United Nations Guiding Principles for Business and Human
Rights. The Council has sponsorship at the executive level and includes
representatives from each business segment and key resource unit

Throughout 2019, we performed human rights due diligence in our operations in
Western Australia and our Alumar refinery in Brazil. We satisfactorily completed
human rights risk assessments in the remaining operations in Brazil, the Baie
Comeau smelter in Canada, the San Cipridn smelter in Spain, and our Mosjoen
smelter in Norway.

Safety and Health

v

<

<

<

In 2018 and 2019, we had zero employee and contractor fatalities. Sadly, in
February 2020, a contractor died after an accident at the Pogos de Caldas facilty
in Brazil

We strive to have zero fatalities and no life-threatening or life-altering injuries and
illnesses.

Our OneAlcoa United for Safety initiative incorporates temporary workers,
contractors, and visitors into our safety programs.

We have a safety strategy based on the use of reliable systems and a supportive
safety culture. A number of different programs are implemented under these
pillars, including

critical safety risk management standards;

arisk-based audit program;

consistent root cause analysis for incident investigations;

critical control field verifications to assess if work is being conducted using
required safeguards;

human performance training and the implementation of tools to prevent
deviations and minimize consequences when deviations occur, including the
authority to stop work;

a safety leadership standard;

safety leadership training;

safety culture measurements; and

the integration of safety into talent management.

15 Alcoa
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ISTAINABILITY (CONTINUE!

products’ water and greenhouse gas footprint, and
continuing to invest in solutions that met customer
demand for building products that align with their
sustainability goals. For example:

SUSTAIN™  We are committed 1o environmental
sustainability and products that promote and enable
better buildings and spaces. In 2017, we launched
SUSTAIN™, the industry's first collection of high
performance ceiling systems that are free of
chemicals of concern; have product transparency
disclosures ke Environmental  Product
Declarations, Health Product Declarations and
Declarest labels, contribute to LEED® v4 and
WELL Building Standard™, meeting the most
stringent sustainability compliance standards.

We are actively involved in developing solutions
and providing information that our customers may
use to fully assess our products including
environmental product  declarations and product
cerfications, such as Cradle to Cradle, Declare
and Global GreenTagCert™.

Our Sustain™ portfolio offers over one thousand
products that meet the industry's most stringent
sustainability standards, and we consistently
challenge ourselves to expand this portfolio.

In 2019, we received the 2019 Manufacturer Vision
Award from the International Living Future Institute,

ceiling manufacturer to achieve Living Product
Challenge Imperative Certification for our Tectum®
line of wood-fiber ceiling and wall panels.

OUR PEOPLE PILLAR
Under this pillar of our program, we are broadly

focused on increasing our engagement in the
communities where we operate, evaluating our

16 | AWI 2020 Proxy Statement

benefits and compensation structure for all levels of
the organization, promoting and maintaining a
diverse, talented and growing workforce,
encouraging and protecting human rights, and
creating a safe working environment for our
employees. For example:

Safety Safety is a core value at Amstrong and

which are integrated into our business at all levels,
from senior management to our workers in
manufacturing plants, our OSHA recordable rate
has exceeded the manufacturing sector's standards
for over a decade.

In response to the most recent COVID-19
pandemic, we have taken actions on a daily basis
to safely and effectively navigate this
unprecedented economic and public health
gisruption for the benefit to all our stakeholders,
while operating within CDC guidelines and
maintaining a safe working environment for
employees and business partners.

THE ARMSTRONG WORLD INDUSTRIES
FOUNDATION

We created the Amstrong World Industries
Foundation as our philanthropic arm in 1985. Since
its inception, the foundation has awarded in excess
of $50 milion to 501(c)(3) organizations in
communities where employees live and work with
the goal of reaching under-served young people
and elevating the power and impact that design and
buildings can have on people’s lives.

MORE INFORMATION

More information about our corporate and social
responsibilty programs is  available in the
“Sustainability” section of our website at http://
www.armstrongceilings.com
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CARNIVAL CORPORATION & CARNIVAL PLC

CHENIERE ENERGY, INC.

ANNEX A

Corporate and Social Responsibility
Health, environmental, safety and security

At Camival Corporation & plc, our highest responsibiliies and our top prioriies are to operate safely, to
protect the and to be in we operate in the world. To that end, the
Boards of Directors of Carnival Corporation & plc established Board-level Health, Environmental,
Safety & Security (‘HESS’) Committees comprised of four independent Directors. The principal
function of the HESS Comittees is to assist the Boards in fulfling their responsibility to

+ supervise and monitor Camival Corporation & plc's health, environmental, safety, security and

sustainability-related policies, programs, initiatives at sea and ashore; and

+ comply with related legal and regulatory relating to health, safety,
security and sustainability.

The HESS Committees and our management team review all significant risks or exposures and
associated mitigating actions. Each of the Group Chief Executive Officers, each brands’ President, the
Chief Maritime Officer and senior maritime representatives attend the meetings of the HESS
Comnittees.

In addition, Carnival Corporation & plc's HESS Policy describes our commitments to:

protecting the health, safety and security of our passengers, guests, employees and all others
working on our behalf, thereby promoting an organization that strives to be free of injuries, illness.
and loss;

protecting the environment, including the marine environment in which our vessels sail and the
communities in which we operate, striving to prevent adverse environmental consequences and
using resources efficiently and sustainably;

complying with or exceeding all legal and statutory requirements related to health, environment,
safety, security and sustainability throughout our business activities; and

assigning health, environment, safety, security and sustainability matters the same priority as
other critical business matters.

The HESS Policy is published on the Camnival Corporation & plc website at i com or
www.camivalplc.com.

The Boards recognize that Carnival Corporation & plc needs to ensure that there is a consistent
standard of operation throughout their fleet in keeping with their leading position in the cruise industry.
In this regard, the Camival Corpurallon & plc Marmme Operallons Department s headed by a Chief
Mearitime Officer, with a full-tim taff, and is for providing a
common, integrated approach to managemenl of HESS matiors and for reporting to the HESS
Comnittees on such matters. The Chief Maritime Officer reports to the Chief Executive Officer and to
the Chair of the HESS Comittees.

The Boards of Directors of Camival Corporation & pic have also established Board-level Compliance
Comnittees comprised of five independent Directors. The principal function of the Compliance
Comnittees is to assist with the Boards’ oversight of our ethics and compliance program.

Camival Corporation & plc recognizes our responsibility to provide industry leadership and to conduct
our business as a responsible global citizen. Our corporate leadership is manifested in our Code of
Business Conduct and Ethics, which requires that every employee and member of the Boards use
sound judgment, maintain high ethical standards and demonstrate honesty in all business dealings. As
a responsible global citizen, Camival Corporation & pic is committed to achieving and maintaining the
highest standards of professional and ethical conduct.

[ —A

‘GOVERNANCE INFORMATION

Health and Safety

Cheniere is comitted to conducting our business in a way that protects the being of our workforce, cust d
others who may be affected by our operations.

Chenere facilitates this com through the Health and y promotes:

A Generative Safety Culture where no job is so important that it cannot be done safely

Performance injuries and ill-health

Proactive identification and management of risk

Compliance with applicable legal and regulatory requirements

Conformance with industry standards

Integrating process safety into the design and operation of our facilities

. leadership and individual for health and safety

Employee engagement

Training and competence in safe work practices and procedures

Assurance assessments and reviews

. of health and d the

- Integration of health and safety into all aspects of the business

Cheniere’s commitment to a robust Safety Culture and Comitted Leadership is supported through the following key programs that
seek to deliver on safety practices and through locally program:

An Executive Safety Comittee that sets the strategic health and safety direction for Cheniere. It is chaired by a member of our
senior other senior the Chief Executive Officer. from our assets.
and oficelocations serve on the Committee

Assetocation and OficeSafety Commitees thatare chared by and include Company employees. These Committes seek to
deliver on d pr programs.

Chenere utilizes a isk-based approach that establishes the processes through which health and safety excellence i delivered, and it
defines the standards and procedures to enable delivery of critical processes, in a consistent approach.

To ensure that our to their roles at Cheniere, we maintain a robust
training program. It ensures compliance with all safety regulat e and training
onthe health and I
alsoin place the metrics and that
are used to assess the effectiveness of the health and safety programs. In addition, these programs enable a proactive approach to
safety through the collation and analysis of y health and safety trends. An
2 that value-added, meeting or exceeding the health and safety
requirements.
Through LiveWell 365, Ct being program, participate in activities such as well-being assessments,
P personal chall fitness tracking ds over the course of the year.
Cheniere has established lessonslearned in systems and processesin
meeting our commitment to our core value of safety.
The Health d annuall d to adopt any changes to further enhance
our commitments
Additional details can be found at /.
2 CHENIERE
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DEVON ENERGY CORPORATION

DOMINION ENERGY, INC.

DEVON AT A GLANCE (cont'd)

WORKPLACE SAFETY

At Devon, we encourage everyone to take the time and steps necessary to perform work safely. Our top
priority is to maintain the health and safety of our employees, contractors, and the public.
+ We set challenging corporate goals each year to drive safety performance improvements.
« We have an Environmental Health and Safety (EHS) Council with responsibility for setting strategy
and ensuring implementation to continuously improve our safety systems.
+In 2019, we further expanded our “Hearts and Minds” training, a leadership-focused, safety
workshop desvgned to sharpen our focus on safety culture, stop work-for-safety authority, strong.
to continuous integrity, positive attitude, and

situational awareness.

« We only work with approved contractors and vendors who complete our supplier qualification
process and agree to meet policy, insurance, and health and safety requirements.

« Our operational spending is overwhelmingly weighted to contractors earning our highest safety
ratings.

« To identify and reduce safety risks, employee-led teams perform audits of our operations. Our
business units then develop and implement specific actions to address the audit findings, which are
recorded and tracked in an ongoing effort to improve safety performance.

ENVIRONMENT

Being a good neighbor is a core value that drives Devon’s commitment to environmental stewardship. As a
responsible oil and gas business, we share a fundamental respect for the environment and constantly
strive to improve the overall quality of life in the communities where we live and work.

« In June 2019, Devon took a significant step in its ESG efforts by establishing a target to reduce
methane emissions for its oil and natural gas production. Devon has committed to achieve a
methane-intensity rate of 0.28% or lower by 2025.

+ We reduced methane emissions by 20% over the 2016-2018 timeframe, the most recent period for
which data is available.

« In late 2018, we published a climate change assessment report that shows Devon’s assets are likely
to be well-positioned to remain profitable, even in an aggressive low-carbon scenario.

« For our operations in the Delaware Basin, we have increased our volume of reused water tenfold
since 2015.

« We are keenly focused on preventing spills. In 2018, the most recent year for which data is
available, we lost 0.0011% of barrels produced, continuing a multi-year trend.

+ In 2019, we ramped up our evaluations of new emissions-detection technologies, including optical
gas imaging cameras, sensor-based continuous monitoring, facility flyovers, and even remote
detection via satellite.

+ We have reported our greenhouse gas (GHG) emission reductions efforts to the CDP Climate Change
Report for the past 15 years. Our 2019 score affirmed our industry leadership in this vital area.

« Our score on the 2019 CDP Water Report, detailing our water conservation and protection

investments and activities, also illuminates our industry leadership.

3 Commitment Runs Deep

106

Our Company

More than 7 million customers in 18 states energize their homes and businesses with electricity or natural gas
from Dominion Energy, headquartered in Richmond, Virginia. The company is committed to sustainable,
reliable, affordable and safe energy and is one of the nation’s largest producers and transporters of energy
with more than $100 billion of assets providing electric generation, transmission and distribution, as well as
natural gas storage, transmission, distribution, and import/export services. The company is committed to
achieving net zero carbon dioxide and methane emissions from its electric generation and gas infrastructure
operations by 200.

EupLovEEs custouER AccounTs opERaTIONS Iv Assers
~19,000 7+ 18 $100+
wizion states sition

2019 Highlights

FINANCIAL PERFORMANCE

* In 2019, we reported $1.62 earnings per share (EPS) under Generally )
Accepted Accounting Principles (GAAP) and operating earnings, 16 consecutive years
defined as GAAP earnings adjusted for certain items, of $4.24 per of dividend increases
share, within our guidance range of $4.15 to $4.30 per share.*
Operating EPS increased approximately 5% over 2018.

* We increased our dividend for the 16" consecutive year with $3.67
per share paid in 2019.

Record safety

SAFETY AND OPERATIONAL EXCELLENCE performance

Safety ranks first among Dominion Energy’s five core values. Our
foremost workplace goal is to make sure every employee goes home
each day healthy and unharmed.

Record reliability for
Millions of families and businesses depend on the services we provide. 2
Making sure they can get the electricity and gas they want, when they our South Carolina
want,is critical. So we have built a strong reliability record, and we customers
strive relentlessly to make it even better.

* In 2019, we set a new record-low corporate Occupational Safety and
Health Administration (OSHA) recordable incident rate of 0.62, with a
lost-daysfrestricted duty rate of 0.28.** 1,100 +

« Our Gas Transmission & Storage operating segment and acquired miles of pipelines
SCANA businesses also had record safety performances. inspected

* We set a new reliability record of 77.9 minutes out for the average

Dominion Energy South Carolina customer, excluding major storms.
+ Soo Reconiltion of Reportd Eomings
* We restored power to 450,000 customers affected by Hurricane (GAAP) to Operating Earnings (non- GAAP) in
Dorian in three ** Previous safety figures have been racast to
+ The company’s nuclear fleet recorded a 84% net capacity factor (the ireude Questar and SCANA operetions
ratio of a power station's actual energy output to the maximum
possible output over a given period).

* We inspected more than 1,100 miles of pipelines as part of the
company’s robust Pipeline Integrity Program.

2 DOMINION ENERGY 2020 Proxy Statement
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FIRSTENERGY CORP.

Human Capital Management Overview

FirstEnergy strives to be the employer of choice in our operating areas, known for our diverse team, our culture of
inclusion and our dedication to assisting our employees in reaching their full potential. We believe our culture
empowers employees to support our mission, build satisfying careers at FirstEnergy and drive our success.

Built upon our Core Values and Behaviors, our talent management and total rewards processes are designed to
atiract, retain, reward and develop a diverse and qualified workforce of high-performing employees and teams. All
employees are responsible for demonstrating our Core Values & Behaviors and adhering to the FirstEnergy Code
of Conduct.

Safety

Safety is a Core Value of the Company. Together, FirstEnergy employees have the power and responsibility to
keep each other safe and eliminate life-changing events. Safety metrics are also a key part of the K
Performance Indicators (*KPI’) that drive our short-term incentive program. For more information, refer to the
Compensation Discussion and Analysis (‘CD&A").

Arewwng juawseye)s Axold

To achieve a world-class safety culture, we are working with a leading safety consultant to shift our focus from
incident prevention to exposure reduction with the goal of eliminating life-changing events, injuries that have life
changing impacts or fatal results. This comprehensive initiative along with our multifaceted public safety
outreach — which extends to contractors, first responders and members of the communities — highlights our
steadfast commitment to striving for a safe environment.

Diversity and Inclusion

'We believe a diverse and inclusive work environment drives better service for customers, strong operational
performance, innovation and a rewarding work experience for employees. This is why Diversity and Inclusion
(‘D&l") is a Core Value, as well as a corporate objective. We are focused on expanding the diversity of our
workforce and creating an inclusive workplace where employees feel valued, motivated and empowered to drive
FirstEnergy's success.

Under our CEO's leadership over the last several years, we moved our D&l efforts forward by building within our
culture:
A 12-member Executive Diversity & Inclusion Council — sponsored by our CEO — that aims to enhance

workforce diversity, create an inclusive work environment and provide oversight and guidance for
FirstEnergy's integrated D&l strategy;

A D&l Working Group to develop action plans and oversee D&l activities across the organization;

D&l Implementation Teams in each business unit to effectively implement actions;

* Employee Business Resources Groups (‘EBRG") consisting of more than 1,500 members to help celebrate
our differences and support our common goals;

* Regularly surveying employees about inclusion at FirstEnergy, soliciting their ideas and engaging them in
actions to improve

* Ongoing training and education on a variety of DA topics for employees and leaders;

An independent third-party pay equity analysis to support FirstEnergy’s long-standing intemal processes.
that drive equitable pay decisions;

Job recruiting processes to increase the number of diverse candidates considered for open positions and
expand the diversity of teams interviewing those candidates; and

Partnerships to open new doors for candidates from local organizations and schools.

To track our progress and drive leadership accountabilty for efforts to enhance our culture and expand the
diversity of our team, we introduced a D&l Index KP! in our 2018 short-term incentive compensation program for
managers and above. In 2019, we increased the weight of this KPI to further advance this business imperative.
For more information, refer to the CD&A.

Our D& initiatives begin with our Board of Directors. We heheve itis in our shareholders’ best interest to have a
diverse Board awide breadt cordingly, our Board has seta
g0l that il meintain atJa25t 0% derse members (b race, atbniclty and Gonder combined) for the
foreseeable future.
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MARTIN MARIETTA MATERIALS, INC.

Safty,Environment and Sustainabily 4 Compensation Discussion and Anayss

Safety Performance

LEAR CORPORATION

DIRECTORS AND CORPORATE GOVERNANCE
Sustainability Strategy

The Thre

Pillars of Sustainability

18 | LEAR CORPORATION

Environmental, Health & Safety (EHS)

* We integrate EHS, as well as sustainabilty, into our overall
business strategy and supply chain management via our
environmental management system.

+ Worldwide, more than 95% of our manufacturing facilties are
certified under ISO 14001:2015.

+ We collect monthly energy, waste and water data from our
plants and use the data to determine energy, water and waste
reduction performance, and identify further opportunities for
improvement.

+ We reduce EHS risks by minimizing our environmental impact
and eliminating health and safety hazards.

* We require that our comprehensive safety policies and
procedures are followed, and our employees and leaders
regularly look for ways to improve workplace safety.

+ We develop and usizs envionmentaly ccospisble, saf,

production

* We implement efficient uses of energy, reduce greenhouse
gas emissions and support climate change initiatives. Since
2013, we have reduced energy use, greenhouse gas
emissions and water use while increasing our recyciing.

“In 2019, we logged more than 70 energy efficiency
improvement projects in our continuous improvement system,
including energy treasure hunts, lighting improvements,
process improvements, and the replacement of inefficient
‘equipment, such as, air compressors and motors.

+ We work to reduce our use of chemicals and raw materials,
as well as reduce waste generation

+ We communicate our policies and expectations to all of our
employees, customers, suppliers, other stakeholders and the
public.

MURPHY OIL

We have adopted a safety culture built on Guardian Angel, a
safety program we first introduced in 2000 to encourage our
employees 1o look out for each other 1o make sure everyone
goes home safely each day. This program has propelled us to
new heights in terms of safety performance, and we continue to
search for ways to improve our safety performance. In 2019, we
rolled out a comprehensive safety mentoring process to pai new
employees with committed safety champions,

We believe that Zero is Possible. This means operating our
business without any safety incidents. Our goal is zero. We look
10 world-class companies and safety incident rates for guidance
as to how we achieve this. We have continued to make
headway in 2019 towards this important goal

TOTAL INJURY INCIDENT RATE

LOST TIME INCIDENT RATE

Several of our facilties were recognized by the National Stone,
Sand and Gravel Association (NSSGA) as Safety Excellence
Award winners. These awards recognize operations that have
gone the longest duration without a reportable incident in their
size category, based on data provided by the U.S. Department of
Labor's Mine Safety and Health Administration. In 2019, our
Onslow Quarry in North Carolina won gold-level honors, while
our lowa Grading 2 plant in lowa and Charlotte Quarry in North
Carolina received bronze awards.

The National Ready Mixed Concrete Associ
recognized our Valmont, Colorado operations with a gold award
for Excellence in Safety as a result of achieving zero safety
incidents in 2019

For Martin Marietta, safety performance sets our foundation for long-term financial strength and successful SOAR execution.
Simply said, a safe operation is a profitable one. All awards are meaningful, but t is particularly satisfying when we are recognized for

achievement against our core values

Employee Well-being

Martin Marietta marked 25 years of success as a public company
in 2019. To celebrate, Chairman and CEO C. Howard Nye
hosted an Employee Town Hall for our nearly 9,000 employees.
His message was that Martin Marietta is safer, more inclusive,
and more profitable than ever, underscored by the creation and
evolution of the Guardian Angel safety program, improved

Also new in 2019, Martin Marietta developed

and implemented an Employer Brand, ONE,
supported by a stong Employee Value
Proposition. This initiative is designed to build a

more  compelling connection  with ~ current
and potential employees, increase the visiilty

In May 2019, Martin Marietta was named to the Denver
Post’s list of Top Workplaces. The company appeared
at #21 in the annual ranking's Large Company category.
Six months later, Martin Marietta was selected for
inclusion on The Dallas Morning News’ Top 100 Places
o Work st a ranking that highlights the best
employers in the 10 counties surrounding Dallas-Fort
Worth. Martin Marietta dlaimed the #25 spot in the

employee communication across the enterprise, focused
employee development by designing career paths and
development plans, and provision of a competitive offering of
employee benefits including: health and welfare, Company
sponsored pension plan and 401k} plan with company match

Team  nd attractiveness of Martin Marietta as an
employer of choice 1o strengthen our talent

Purpose ineline, and increase employee talent pipeline,

Fu and increase employee engagement, morale
and retention

news outlet's Large Company category. Both rankings were
determined solely by extensive employee surveys focused on
various elements of workplace culture. In addition, Zippia
hand-curated a list of the best companies to work for
headquartered in and around Raleigh, North Carolina
using data on salaries, company financial health, and
employee diversity, and Martin Marietta earned the #2 spot
outof 100 entrants.
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@ Health, Safety &
Environment

5:.'_5 Our Communities

health, safety and envi
protection has been demonstrated over our long.
business history and will be leveraged into our future.

ies to engag
ly with the local

Charles H. Murphy, Jr. was a forerunner in the environmental
awareness movement. His efforts helped lead to new
standards and practices for the oil and natural gas industry
and we strive to do the same today.
We established a Health, Safety and Environmental
board committee in 1993
Safety metrics, including both employees and
contractors, have been included in annual incentive
plan performance metrics since 2008
Environmental metrics have been included in annual
incentive plan performance metrics since 2016
We are a founding member of the API Environmental
Partnership, launched in 2017, and focused on cutting
methane emissions
Our worldwide Health, Safety and Environment
Management System applies to every Murphy
employee, contractor and partner
We have a dedicated Health, Safety and Environment
executive advisory committee

We monitor environmental performance and strive for

continual improvement
n 2019, the Company adopted a volume based spill
rate metric target of 5.4 barrels per million barrels of
oil equivalent produced and achieved a spill rate of 1.2
While GHG intensity trended upwards siightly in 2018
with increased activity, the Company made
transformational portfolio changes in 2019 that will
drive GHG intensities significantly lower going forward
In Canada Tupper West Montney, we implemented
produced water storage facilies allowing for up to 100%
recycle of produced water, and we continue to advance
recycled water use in our Eagle Ford Shale business

Our country entry process requires local stakeholder
engagement

Ongoing host country stakeholder engagement and
communication

it local 9

- Prioritization of local suppliers

- Threshold investment targets for lacal content

- Specifications for local companies or workers

- Social investment programs

Local social impact assessments

Community consultation processes

Founding member of the South Texas Energy &
Economic Roundtable STEER program in the Eagle
Ford Shale region

Exceptional corporate citizenship programs, including
the El Dorado Promise Scholarship Program

- Established in 2007

- Enables graduates of E| Dorado High School to
have their college tuition and mandatory fees
paid at any, public o private regionally
accredited university in the United States,

- College enrollment rate of El Dorado High
School graduates has surpassed state and
national levels

- University of Arkansas study found that the
Promise was associated with a 16.5 percentage
pointincrease in college enrollment and 2 10.7
overall percentage point increase in bachelor's
degree completion
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ONE GAS, INC.

ORPORATE RESPONSIBILITY

For more than 100 years, our business has elivered natural gas to our customers. We will continue to focus on operating safely and responsibly,
‘while creating shareholder value. For more information see our Corporate Responsibility report published on our website at www. ONEGas.com,
the contents of which are expressly not incorporated herein by this reference.

In April of 2019, the ESG Steering Committee was formed to provide oversight of the company's reporting, both internal and external, of its ESG
initatives. The steering committee is chaired by the Director Investor Relations and the CFO acts as the executive sponsor. The steering
committee i represented by leaders from across business functions including, commercial,legal,corporate communications, human resources,
environmental compliance, safety, goverment affairs, operations and facilities.

SAFETY AND HEALTH

The safety of our employees, our customers and the communities where we operate s at the forefront of each business decision we make as
safety s our number one core value. By monitaring the integrity of our assets and promoting the safety and health of our employees, customers
and communities, we are investing in the long-term sustainabilty o our businesses.

A substantial part of our workforce is comprised of operations specialists who work regularly in the field. We continuously assess the risks our
employees face in theirjobs, and we work to mitigate those risks through training. appropriate engineering controls, work procedures and other
preventive safety and health programs. Reducing incidents and improving our safety incident rates is important, but we are not focused only on
statistcs. Low incident rates alone cannot prevent a arge-scale incident, which is why we continue to focus on enhancing our preventive safety
programs, such as near-miss reporting, vehicle-safety monitoring, risk assessment and others

We have established an Environment, Safety, Health and Compliance (“ESH&C") Steering Committee. The primary purpose of the ESH&C
Steering Committee is to provide vision, leadership, direction and oversight of our ESHBC programs, processes and management systems for the
protection of our employees, the environment and the communities we serve, as well as systems focused on the safe design and operation of our
natural gas distribution system.

2019 Safety and Health Performance Updates and Highlights
+ Since 2013 we have experienced a 64% reduction in our TRIR

Since 2013 strains and sprains, our employees’ most prevalent type of injury, has declined by 81%.

Since 2013 we have experienced a 86% reduction in our DART.

Since 2013 we have experienced a 23% reduction in our PVIR.

ENVIRONMENTAL PERFORMANCE
2019 Environmental Updates and Highlights

We concluded a five-year accelerated cast iron pipe removal and replacement program that began in 2014,

We joined Sustainable Tulsa, a non-profit organization that provides “education, tools, and resources to inform and engage businesses
and individuals in the three areas of sustainability: social responsibility, economic vitality, and environmental stewardship.” Our goal is
o establish a sustainability baseline, identify best practices, and provide a mechanism for continuous improvement.

1n 2019, our Energy Efficiency Program in Oklahoma and the Austin and Rio Grande Valley Conservation Programs in Texas combined to
issue more than 99,696 rebates totaling approximately $13,737,234 millon through energy-efficiency and conservation programs that
offered customers rebates on natural gas appliances and energy-effiient home improvements.

We continue to be a partner in the EPA's Natural Gas STAR Program and the EPA's Natural Gas STAR Methane Challenge progra to
voluntarly promote and track commitments to reduce reenhouse gas emissions. Our Methane Challenge Program commitment to
annually replace o rehabiltate a least two percent of our combined inventory of cast iron and noncathodicall-protected steel pipe
aligns with our planned system integrity expenditures for infrastructure replacements. W anticipate reporting in 2020 our 2019
performance to the EPA. We exceeded our goal by achieving an overallreplacement rate greater than two percent in 2018 and between
sixand seven percent n 2017.

COMMUNITY INVESTMENT

We are committed to being active members of the communities where we operate. Investing in the areas where we have operations and where
our employees live and work is not only the right thing to do-it's smart business. By contributing financially and through volunteer work, we can
help build stronger communities and create a better environment for our employees, our customers and the general public.
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ONEOK, INC.

PROLOGIS, INC.

Safety and Health

Wiliston Basin in North Dakota, where the natural gas might, in
the interim, otherwise be flared (the controlled burning of natural
gas at the wellhead) or vented into the atmosphere by oi and gas
producers. Significant driing activity in recent years in the Wili-
ston Basin has caused natural gas production to exceed the
capacity of existing natural gas gathering and processing infra-
structure, which results in the flaring of natural gas by producers,
We significantly increased our natural gas gathering and process-
ing infrastructure over the last several years through construction
of addtional processing plants, compression capacity and gather-
ing pipelines;

Using vapor-recovery units and combustors to capture natural
gas that otherwise would be vented;

Installing compression-optimization tools on certain transmission
pipelines, which has decreased emissions;

Environmental Sustainability

We that anticipate and and
future sustainable opportunities and risks by focusing on quaty,
innovation and productivity wil emerge as industry leaders and are
more likely to create a competitive advantage and long-term stake-
holder value.

ONEOK created a sustainabilty group within our corporate ESH
organization in 2017 to increase our focus on the challenges and
opportunities our industry is facing regarding environmental sustain-
abilty. The group takes a proactive approach to promoting sustain-
able ESH practices and awareness in our business planning and
operational processes.

Key strategies include:

Using *hot taps” instead of pips g

when making connections;

Reducing pressures on compressors and pipefines prior to vent-
ing to conserve natural gas and reduce emissions when taking
assets offine for maintenance or other reasons; and
Implementing rigorous and regular leak-inspection programs for
our natural gas pipelines and processing plants.

Environmental Highlights and Awards
Highights and awards include the folowing

+ Recently added to the Dow Jones Sustainabilty Index North
America (DJSI), and we are the only U.S. based midstream
energy company included in this index;

Midstream Energy Conservation Award;

Platinum Verification in Sustainable Tulsa's Scorecard program.
Best first-time participant;

Tulsa Metropolitan Environmental Trust's Green Business of the
year;

Environmental Federation of Oklahoma's Frank Condon hono-
rable mention; and

Sustainable Tulsa's Overall Henry Belimon Award winner.

Short-Term Incentive Environmental Metric

We estabiished an internal environmental performance metric in
2014 that became a part of the short-term incentive plan perform-
ance criteria for all our employees. The Agency Reportable
Environmental Event Rate (*AREER) metric promotes a continued
reduction in spills and emission events that are reportable to a state
or federal agency. The 2019 target for AREER represented a 9.5%
improvement over the previous year's actual resuts. Since the
implementation of the AREER metric, we have seen a year-over-
year reduction in our rate of reportable environmental events. In
2019, we achieved our best AREER metric of 0.79.
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+ Eval to and recyciing
programs;

+ Identifying opportunites to reduce company GHG emissions;

+ Increasing stakeholder outreach;

+ Documenting environmental achievements; and

* Further in our ESH sustainabilty initiat

In 2018, this group conducted an environmental and social mater-
alty assessment to determine what is material to our operating
processes and potential environmental impacts.

ESG Index Funds

Our continued efforts in sustainable environmental, social and gover-
nance (‘ESG) practices have been recognized and led to our
inclusion in approximately 30 ESG related indexes, including the
Dow Jones Sustainabilty Index North America (DJSI), FTSE4Good
US, MSCI KLD 400 Social, MSCI World ESG, MSCI USA SRI, and
Just U.S. Large Cap ETF.

SAFETY AND HEALTH

‘The safety and health of our employees, customers and commun-
ities where we operate s at the forefront of each business decision
we make. By monitoring the integrity of our assets and promoting
the safety and health of our employees, customers and commun-
ities, we are investing in the long-term sustainabilty of our busi-
nesses.

We continuously assess the risks our employees face in their jobs,
and we work to mitigate those risks through training, appropriate
engineering controls, work procedures and other preventive safety
and health programs. Reducing incidents and improving our safety
incident rates is important, but we are not focused only on statistios.
Low incident rates alone cannot prevent a large-scale incident, which

ONEOK

Global Risk Management: Oversight at All Levels over Risk and Safety

Afocus on safety across

of global development in 2019

Global Safety Committee
comprised of senior leadership
Annual general contractor
safety summits

Dedicated on-site safety inspectors

UNITIL CORPORATION

Total of 03 pages in section

SUSTAINABILITY

Asustainable future requires engagement at all levels in order to ensure
long-term value creation benefiting our customers, employees, investors
and all stakeholders. Sustainability refers to our ability to achieve our
mission and create value over the long term. It also refers to our ability to
anticipate the need for change and to embrace new technology in order to
meet the evolving expectations of our customers and investors. Embedding
sustainability into our business strategies and using it as a lens to guide the
direction of the Company is essential to achieving our long term
operational and financial goals within a changing environmental and social
landscape. We believe continued focus on our mission, vision, values and
goals, and managing the critical success factors outlined in our strategic
plan will ensure ongoing profitability and long-lasting growth for the
benefit of our customers, employees, investors, and all stakeholders.

Our Approach to Sustainability

Our approach to corporate sustainability reflects a broad set of objectives including superior customer

service, affordable rates, service to our

ip, a steadfast

afety hotline and third party audits to safety, and the growth and well-being of our employees. We integrate our RISE values (Respect, Integrity,

Stewardship and Excellence) into our strategic planning process. Our values state clearly that sustainability
initiatives are fundamental to and firmly rooted in our culture. This top-to-bottom emphasis on the very
nature of sustainability assures long term benefits and value creation, and reflects our commitment to our
corporate responsibilities to our investors, employees, customers, and society at large.

Actively managing risk to serve our customers and protect our business

= Understanding, managing and mitigating risk are crucial to resiliency. Ensuring that our customers can function in the
face of disruptions remains an imperative.

Sustainability Practices and Priorities

As part of our strategic planning process, we defined four key areas that we believe will be central to all
utilities as the transition to a sustainable future continues. By looking closely at each of these areas, we've
identified practices and priorities that our i to ility in support of our

i our corporate culture in action.

= Our global risk management team continuously evaluates our portfolio for sufficient coverage, protection and
resilience. We monitor our exposure to physical and climate-related risks such as flooding, sea level rise and extreme
weather events through partnerships with our geographic information systems (GIS) department. We have built a
comprehensive insurance infrastructure leveraging our scale to optimize coverage and pricing globally. while

= Our regional teams assess risk at the local levels and are on the ground to respond quickly to our customers’ needs.
With local expertise, our development teams incorporate design features, such as elevated dock doors, to mitigate
climate-related risks specific to a region.

AND
We have a responsibility to put the customer first and to be a vital part of the communities where we
operate. Priorities in this area include superior customer service, community relations and charitable
giving, energy affordability for our customers, and economic development in the communities we serve.
Superior customer service is also tied directly to one of the metrics we measure for our Incentive Plan.

= Proactive crisis preparation is key to maintain business continuity of our customers. Our global business continuity and
emergency response plan uses the latest technology, such as mobile phone notification systems, to return our
customers to business safely and quickly. Due to our scale, we are able to negotiate reduced rates and priority status

with disaster recovery vendors that have expedited damage assessment and repairs and prevented loss to customers’ SAFETY AND RELIABILITY

ropert
prorey Safety is in our DNA; we work to make sure we deliver safe and reliable service to our customers.

Priorities in this area include system reliability and resiliency, integrity of gas delivery infrastructure,

emergency preparedness, and data privacy and cyber security. System reliability is also tied directly to

one of the metrics we measure for our Incentive Plan.

Undell
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XEROX HOLDING CORP

Products

Goal
100% newly launched and eligible pr

100% newly launched and eligible pr

SOCIAL GOALS

Labor: Workplace Safety

Goal

5% reduction in Total Recordable In

Labor: Balanced Workforce/Diversity

Goal

32% woman managers — Asia Paci
7% veterans — U.S.
7% employees with disabilities

DIVERSITY AND INCLUSION

Diversity and inclusion are an essenti
ranks began over a half-century ago,
modern-day Xerox. Thanks to his visi

17 smsicones o | 9 e
AND COUMUNTES cONSUAPTION
A0 PRODUCTION

500D HeALTH
AN WELLBENG.

5% reduction in Days Away from Work (DAFW) from 2018

36% woman managers — Europe, Middle East and Africa

38% woman managers — the Americas

First introduced at the White House by President Obama, our Wilson Rule marks enhanced efforts to increase
the representation of minorities and women in management and senior-level professional positions. The Wilson
Rule requires that women and minorities be among the final pool of qualified candidates for open management
and senior-level professional positions in the U.S. Outside the U.S., women must be considered among the
final pool of qualified candidates for the same management and senior-level professional positions.

Acron

2019
Progress
roducts achieve Energy Star®

roducts achieve EPEAT®

2019
Progress

jury Rate (TRI) from 2018 2.4% (U,

oy coom
EDUCATION fuATY

2019
Progress

ific

jal part of Xerox's culture. Our long history of promoting diversity in our
with the leadership of one man: Joseph C. Wilson, the first CEO of
ion, diversity became a part of our value system.
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12. Employee engagement

Research shows that finding and retaining talent are critical elements of an organization’s

ability to improve profitability, manage costs, grow by acquisition, innovate, develop

new products and services, and discover new markets. Corporate cultures characterized

by teamwork, pleasant working conditions, considerate treatment of employees, growth

opportunities, flexible working practices, and good leadership and management practices

foster employee engagement. In this area, we see disclosures of both a) company

management/employee engagement, which clearly should be a two-way street; and,

b) company and/or employee engagement with the communities they impact and

operate within. Each can involve a range of tactics and measurements.

ARTISAN PARTNERS ASSET MANAGEMENT INC.

BRANDYWINE REALTY TRUST

~We understand that associates want and need different types of engagement. As a relatively
smallfirm with a collegial environment, we engage with our associates daly, through formal and
informal touchpoints with senior leadership.

+ Our CEO and other executives host semi-annual town hall meetings with our associates to
discuss firm culture, firwide goals, financial results and current trends within our industry.

+ Across the firm, leads with their todiscuss recent events and result
strategy, team and individual goals and workplace culture and environment.

+ We actively support employee-led groups. A number of these groups began as *grass-Toots”
initiatives and have grown nto programs that faciltate engagement and development across
broad sections of our irm.

+ Our CORE program (Communication Outreach Recognition Events), which was founded in 2011
and is led by associates in our Milwaukee office, focuses on employee communication,
appreciation and recognition, community outreach and social events.

+ In 2019, CORE faciltated meet and greet lunches with associates across teams, coordinated
employee recognition of birthdays and work anniversaries, hosted employee social events
and offered community outreach programs to support Habitat for Humanity, the Journey
House and the Sojourner Peace Center, the Boys and Girls Clubs of Greater Milwaukee and
the Gathering of Southeast Wisconsin, which sponsors a daily breakfast for the homeless and
hungry.

+ Our employee-led Women's Networking Initative began in 2015, The mission of the group is to
connect Artisan women and provide opportunities for sustainable relationships that foster
personal development and help individuals navigate career and life.

+ In 2019, our Women's Networking Initative facilitated the establishment of five small
networking groups led by female associates. Each group consisted of approximately 12
women who met regularly to foster discussion around themes related to wellness and self-
improvement, women in the workforce, networking and women helping women. I
addition, the group faciltated a speaker panel highlighting women supporting Artisan's
distribution function and hosted social eventsto foster relationship building and networking,

+ Ouremployee-led Training, Education and Development (TE.D) program's mission i to provide
our associates with educational and cross-functional knowledge sharing opportunities, helping
associates their careers and firm's culture. The
associates to identify key areas of interest for programming,

+ 1n 2019, the TED. group offered our associates multiple educational programs, as well as a
fall and spring book club.

+ Our employee-led Mentoring Program, which began in 2015, provides a structured way for
associates 1o meet one another and establish mentoring relationships. The program pairs
mentees with mentors based on development goals identified by mentees, provides training
and education to both mentors and mentees, encourages regular meetings between mentors
and mentees and facilitates programs to engage regularly.

+ In 2019, 28 members of the firm participated in the program, including members of our
executive management team,

BRANDYWINE REALTY TRUST

»  Through our Employee Match Program, Brandywine will match a donation to certain qualifying non-profit
organizations to which our employees contribute, including organizations such as the American Heart
Association, Alzheimer’s Association, The Leukemia & Lymphoma Society, and Habitat for Humanity.

» I our Philadelphia office buildings, our management teams have partnered with eWaste and PAR Recycling—

companies that specifically employ formerly-incarcerated individuals as a true “second chance.”

Employee Engagement

Our employees are our greatest assets. They make the day-to-day operation and management of our buildings
look easy. Their commitment to excellence in their everyday encounters helps us to foster a collaborative
atmosphere where internal partnerships belay creativity and inspiration. As a company, we seek to embody the
best practices for team cohesiveness, and do so by promoting diversity and inclusion throughout every level of
the organization

»  Named a 2019 Outstanding Employer by Ko Ferry, who publicly recognizes organizations that have built
superior levels of engagement and enablement, as measured through recent employee surveys

»  Ourannual internal Employee Engagement Survey yielded an 83% impact response, enabling the company to
focus on bettering the areas deemed most important to our employees

»  Tofacilitate important conversations and connections between employees, we have three Affinity Teams that
focus on stewarding opportunities to build leadership, promote employee engagement, and increase career
success: GROW (Growth in Relationships & Opportunity for Women), Young Professionals, and Diversity,
Inclusion and Belonging

» Toencourage a culture of open dialogue and provide employees with the tools to align their career
development with their goals, we perform annual performance reviews that give employees an opportunity
to garner formal feedback from their managers and set objectives for career growth

» Through our Cristo Rey partnership, Brandywine sponsors high school student internships and summer work
programs

> Brandywine was recently named to the State Street Global Advisors Gender Diversity Index which tracks US
companies with the highest levels of gender diversity in leadership positions within their respective sectors

»  Toemphasize the importance of continuous learning, Brandywine offers a tuition reimbursement program to

all employees

Total of 02 pages in section
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FIDELITY NATIONAL INFORMATION SERVICES, INC.

Building Management

In addition to our data center consolidation plan, we are committed to minimizing and reducing energy and water
usage and driving new waste management programs (recycling) as part of our environmental protection efforts at
our existing and new-build facilties.

In 2020, we will begin construction on our new global headquarters in Jacksonville, Florida. For this building and
several of our other facilities. we will pursue certification through the USS. Green Building Council's (USGBC)
Leadership in Energy and Environmental Design (‘LEED") program, to go along with our other 18 LEED certified
buildings, This is the world's most widely recognized and applied benchmark for green buildings

Furthermore. starting with our new headquarters, all of our large leveraged facilities will be using building
automation and energy management systems to help reduce our impact on the environment. This includes a
commitment to using energy-efficient LED lighting and high efficiency mechanical units. Additionally, to help our
colleagues reduce the environmental impact of their commute, FIS has recently installed electric vehicle
charging stations at some of our larger locations

Measurement & Reporting

As part of our ongoing efforts to minimize our environmental impact, FIS is committed to measuring the
company's environmental practices through internal and external audits, and to reporting regularly on
environmental issues through our annual Corporate Citizenship report, which will be published in late 2020

These measurement and reporting efforts will not only provide transparency to our interal and external
stakeholders. but help our company improve its operational performance. Environmental impact data, especially
energy usage, has been used as a key element of our strategic planning. For example, analysis of energy usage
costs led, in part, to the decision to reduce the number of data centers from 48 in 2018 to 27 in 2019, This resulted
in significant reductions in operating expenses for FIS, including substantial savings from reduced energy use.

Social

Workplace Responsibility

To ensure that we attract and retain the best talent, our People Strategy is aligned with global trends shaping the
talent market including many of the employee focused benefits, offerings and programs of Fortune 100

organizations,

FIS' Strategic Talent Management Pillars include:

Providing transformational leadership programs to ensure that our leaders can lead effectively.

Utilizing automation and digitization to make sure our talent tools are relevant, simple-to-use and easily
accessible.

Leveraging human capital analytics to generate enterprise insights so our leaders have the data they need to
make meaningful decisions,

Workforce Engagement

FIS conducts an annual Colleague Engagement survey to gather extensive data on employee satisfaction,
company culture, collaboration, career growth and learing, employee benefit programs and other issues. The
data is used by management to evaluate the effectiveness of our workplace programs and is reported to and
monitored by the Company's Board of Directors. Our colleague engagement rate has increased in each of the last
three years

& Fidelty NationalInformation Servics, nc.

FIRSTENERGY CORP.

LEAR CORPORATION

We are also focused on building our diverse supplier pipeline through our Supplier Diversity Program. Supplier
diversity is intended to provide value to our customers and strengthen the economic health of communities across
our service area. Having an inclusive supplier diversity strategy is important when sourcing products and services,
selecting suppliers, and managing supplier and contractor relationships. Maintaining a proactive Supplier Diversity
Program is an extension of our commitment to promote diversity at every level of our company.

For more than a century, FirstEnergy and its predecessor companies have worked to improve the quality of lfe in
the places where our customers and employees live and work. As part of our DA initatives, our goal is to
increase the FirstEnergy support of community that have a D&l focus.

Employee Growth and Development

We are committed to preparing our high-performing workforce for the future and helping employees reach their full
potential. We are working with employees to develop their skills and competencies and preparing our emerging
leaders for future We believe our rapidly changing industry and our
company strategy is key to our employees' abilties to support our mission and meet our customers' evolving
needs. Toward that end, we are actively engaged in the following initatives:

Talent Management — We have robust processes to support recruiting, career management, succession
planning, and employee and leadership aevelopmem In 2019, we launched an effort to provide greater

into these talent pro This fosters a more robust
exchange of mlurmallon and feedback be!ween empluyees and leaders and promotes a clearer
mployees continue to learn about
available tools (hmughou( the talent managemenl process and are empowered to take ownership of their
careers. Meaningful conversations between leaders and their employees builds trust and leads to a more
inclusive workplace.

Mentoring Program — Implemented as a pilot program in 2019, our mentoring program enhances
learing, teamwork and collaboration throughout FirstEnergy. It cultivates an environment for professional
growth and encourages leaders to guide and prepare colleagues. We believe our mentoring program will
support the development of our employees, retain our top talent, increase job satisfaction for mentees
and mentors, and faciltate skills and knowledge-sharing across the company. We are expanding the
program to reach broader audiences in 2020.

Experienced Leader Program — Piloted during the first quarter of 2020, this new program bridges the
development gap between new supervisors and managers and senior executives. By providing a
development path for experienced directors and managers, we equip our leadership with the right tools to
coach and support their teams and ultimately drive FirstEnergy’s long-term success.

Power Systems Institute — We are focused on increasing the number of candidates in our Power
Systems Institute (PSI"), an award-winning program for recruiting and developing the next generation of
highly trained, dedicated and motivated line and substation workers. Upon completion of the 21-month
program, students receive an associate degree and are eligible to be hired by FirstEnergy. Since the PSI
program's inception, we have hired more than 2,000 graduates across our service territory. Over the next
five years, we plan to enhance our PS| recruitment efforts by building and expanding partnerships with
community organizations in each of our service areas.
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DIRECTORS AND CORPORATE GOVERNANCE

Social Responsibility People

 We are committed to respecting human rights through + Together We Win is our global employee engagement
adherence to policies with respect to the protection of and initiative focused on driving positive culture change in our

respect for our global employes workiorce. operational  environments  using four ke  elements:
+ Our suppler standards contain specific guidelines on human ;::‘::s's""" Work Environment, Employee Involvement and

fights, child labor, forced labor and human trafficking, wages
and hours, working condtions, harassment and discipline, + We maintain a robust and ongoing survey process to monitor
discrimination, freedom of association and collective  employee engagement

bargaining, bribery and corruption, the flow of funds to amed
groups and conflicts, environmental sustainabiliy, animal
welfare, and the implementation of sustainability standards in
the supply chain, including the responsible management of
water and forests. Lear's online Supplier Portal provides + In our corporate office and U.S. plants, we work with several

« Diversity and inclusion is deeply integrated into our
organizational framework and our hiring and promotional
practices.

access to our Supplier Sustainabilty Policy, along with
‘awareness and training materials on these critical topics.

+ We have a global reporting channel for any ethical concers
or violations for our employees and our supply chain,

+ We are a signatory to the United Nations Global Compact.

* We respect and support the United Nations Universal
Declaration of Human Rights.

+ We are committed to partnering with our industry and society in
driving change through the  implementation of the United
Nations Sustainable Development Goals.

+ Community outreach and giving are engrained in our core
values.

* We have developed a global distracted driving awareness
initative.

organizations to help fil our pipeline with diverse talent,
including: National Society of Black Engineers (NSBE),
National Black MBA Association (NBMBAA), Women of Color
‘Conference and Society of Women Engineers.

+ Our global Expect Respect campaign promotes our anti-
harassment, nondiscrimination and  zero-tolerance for
retaliation policies as well as complaint reporting resources.

+ Developing talent is a priorty across all levels of the
organization and includes a CEO Academy, Leadership
Model and Assessments, Emerging Leaders Development
Program and One Lear Mindset training.

+ To foster employee engagement and promote diversity and
inclusion, we have encouraged the formation of ERGs at
Lear. ERGs are voluntary, employee-led, and company-
sanctioned communiies of employees who share similar
backgrounds, such as age, gender, race, ethnicity, sexual
orientation, miltary experience, life experiences, and other
non-merit factors.

As part of our enterprise-wide approach to risk management, the Board (through the Nominating Committee) and management
monitor long-term fisks related to environmental and social issues. For additional information on our corporate social responsibility
initatives, including our 2018 Sustainability Report (updated in 2019), please visit our website at https:/iwww.lear.comisite/ESG.

‘The information on our website is not part of this pr

is not deemed porated by reference herein.

NASDAQ, INC.

ABOUT US

iAdelante Nasdag!

' Adslante Nasdaq i our global employee network
dedicated to amployees who have an interest in
Hispanic/Latino culture and heritage.
Asian Professionals at Nasdaq (APAN)

' to build a platform for professional and
Sacial activites for those that have an affinty or
interest in Asian culture.

Global Link of Black Employaes (GLOBE)

GLOBE provides a platform for connection and
collaboration for omployeos that have an affnity
or interest in Black. Afican, AfrcanAmerican and
w

Jost Indian culture at Nasdag

Green Team
“This network s for thase who are passionate

about sustainabilty and making a positive impact
on the environment and planet.
Nasdag Accessibility Network

Nasdag Accessiilty Network s for Nasdaa
employees with disatities, ther familes and
supporters. The group seeks to create and

' empower an inclusive community

Nasdaq’s Employee Networks enable employees to tho iersa naeds of Nasdac's dsabiad ampioyoss.

support each other and come together on shared topics

and interests. Our Employee Networks celebrate our This network enables assistants across all

diversity and provide a sense of inclusion and belonging. e thes o ahatot i, st pactces

To the right is a list of our current Employee Networks. andinterests.

Nasdag Executive Assistants Network

The Out Proud Employees of Nasdag
(The oPEN)

(OPEN represents the LGBTQ employes,
their familios and allis.

IOI Nasdaq

“This netuiork, which is for Nasdaq employees who
identify thamselves as parents o caregivers,
aims to foster a workplace whare employoes foel
confidant that they can havo a rowarding carser
while bing flly committed to thei family.

Software Engineer Employse Nstwork (SEEN)
(Coming in 2020)
SEEN is for omployoes wha aro nterested

Veterans@Nasdsq

“This network brings together those employoes.
have served or re currently seving n the

miltary, miltary familis and thelr supporters,

Women in Nasdaq (WIN)
WIN brings women and ther allies at Nasdeq
togather for nspiration, motivation, professional
dovelopmant, natworking and fur
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PUBLIC SERVICES, INC.

BOARD AND

Our Commitment to Safety
Safey ahways ops our it of Company priorite, and we bl eve e uccess f ourafety program s directly dependent on ot people
employees with strong operational know-how, attention to detail

shieh ciode o Focs

ograms, our bsoll well as many others. As part of our continued commitment to
the safetyofcur employeesand commurites, we ncluld b specic safeygoas i our 2030 sustanably golsunder ‘Safety
Amplified.” For more these goals and our pl will achieve the, pl

available at RepublicServices.com/sustainabilty.

An Engaged and Diverse Workforce
We believe an engaged an to our success.
many of our leaders based on their teams'scores. In 2019, we improved our overall employee engagement score by over 100 basis
points to 86 percent, which is well above national norms and is high-performing for the industry. We know that our business units with
higher better and performance

Tecahe natonal awards for ur accompISheNts n these arezs, an we i o ol the ba £ven hightr

2
3
F
£
3
°
)

o[ETHICAL
1| COMPANIES®

WWW.ETHISPHERE.COM

We are committed to creating a company where the best people come to work and are engaged every day, and we do this by combining
meaningful experiences and programs that develop and Our engagement
and retention programs are designed to sustain our high engagement levels, Thvough learning and talent deve\opmem programs, we
focus on ensuring our employees have the skills necessary to be successfulin their current roles through targeted onboarding and
experiential learning. employees learn new skills and through
our leadership training and development programs. Finally we are proud of the progress we have mad in creating a more inclusive
culture for our employees. One way we have done this s through our active business resource groups, which are intended to connect,

develop and empower our employees. These business resource groups include Women of Republic, VALOR (Veteran, Advocacy, Learning,

Outreach and Recruiting), and the Black Employee Network,

ENGAGEMENT AND RETENTION
Ny AN INCLUSION AND DIVERSITY PROGRAMS
+ Measure and drive engagement +Driver Training Center Inclusive Leadership Behaviors
and actions

 Supervisor Onboarcin - Recruting Strate
+ Bi.Anual ROAD-£0 celebrating th . oo

+Leadership Trainee Program
+General Manager Acceleration Programs

@& o
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SANDERSON FARMS, INC.

HOW WE LISTEN TO OUR EMPLOYEES

We greatly value our over 17,000 employees.
and want and appreciate their feedback. In
many cases, our direct engagement with our
employees has not only allowed us to
improve work conditions for our people, but
also has helped us solve supervisory
problems and inefficiencies in our operations.

We have several processes through which
employees can make their voices heard. Our
hourly employees must complete three paid
hours of training each year. At the end of the
training, employees are asked to fill out an
evaluation indicating their understanding of
the training they received and any comments
they wish to make to our senior management
on any subject.

We also conduct “intervention interviews”
with hourly employees in departments and
divisions that have experienced a higher than
normal employee turnover rate. Our
Organizational Development team holds one-
on-one meetings with hourly staff on an
anonymous basis to get their perspectives on
measures we could take to improve
employee retention. For example, the
interviews could reveal that a supervisor is
not engaging well with the line workers who
report to him. With leadership training from
our Training staff, the supervisor can address
aweakness in his management style, which
can lead to greater job satisfaction for his
direct reports and advancement opportunities
for the supervisor.

Our intervention interviews have also helped
us identify instances where our pay levels
were not keeping pace with the market as
well as opportunities for new employee
experiences. Some of these experiences, like
our employee family days, have become:
company traditions.

Our salaried employees have a formalized
performance review process in which they
complete a self-evaluation about their
attainment of their personal goals. In this
process, both employees and their
supervisors provide feedback on their
working relationship. Employees can indicate
areas where they feel they were not
supported by their supervisor or where they
lacked resources to achieve their potential.
This feedback is reviewed by the supervisor's
superiors and is used in making salary and
advancement decisions.

Finally, all our employees have an
anonymous tip line available to them 24
hours a day to report matters of which they
believe management and the board should
be aware. We advertise the tip line in both
English and Spanish in our internal
newsletter. The line is a toll-free telephone
line that comes straight to Company
headquarters on a line with no caller ID.
Every single callis reported to the Board's
Audit Comittee, along with the disposition
of the matter raised on the call. While our
preference is to dialogue with employees one
on one, we recognize that are times when an
employee would prefer anonymity.

Sanderson Farms | 2020 Proxy Statement v

UNITIL CORPORATION

SUSTAINABILITY

A sustainable future requires engagement at all levels in order to ensure
long-term value creation benefiting our customers, employees, investors
and all stakeholders. Sustainability refers to our ability to achieve our
mission and create value over the long term. It also refers to our ability to
anticipate the need for change and to embrace new technology in order to
meet the evolving expectations of our customers and investors. Embedding
sustainability into our business strategies and using it as a lens to guide the
direction of the Company is essential to achieving our long term
operational and financial goals within a changing environmental and social
landscape. We believe continued focus on our mission, vision, values and
goals, and managing the critical success factors outlined in our strategic
plan will ensure ongoing profitability and long-lasting growth for the
benefit of our customers, employees, investors, and all stakeholders.

Our Approach to Sustainability

Our approach to corporate sustainability reflects a broad set of objectives including superior customer
service, affordable rates, service to our communities, environmental stewardship, a steadfast commitment
to safety, and the growth and well-being of our employees. We integrate our RISE values (Respect, Integrity,
Stewardship and Excellence) into our strategic planning process. Our values state clearly that sustainability
initiatives are fundamental to and firmly rooted in our culture. This top-to-bottom emphasis on the very
nature of sustainability assures long term benefits and value creation, and reflects our commitment to our
corporate responsibilities to our investors, employees, customers, and society at large.

Sustainability Practices and Priorities

As part of our strategic planning process, we defined four key areas that we believe will be central to all

utilites as the transition to a sustainable future continues. By looking closely at each of these areas, we've

identified practices and priorities that our to inability in support of our
while si our corporate culture in action.

AND

We have a responsibility to put the customer first and to be a vital part of the communities where we
operate. Priorities in this area include superior customer service, community relations and charitable
giving, energy affordability for our customers, and economic development in the communities we serve.
Superior customer service is also tied directly to one of the metrics we measure for our Incentive Plan.

SAFETY AND RELIABILITY

Safety is in our DNA; we work to make sure we deliver safe and reliable service to our customers.
Priorities in this area include system reliability and resiliency, integrity of gas delivery infrastructure,
emergency preparedness, and data privacy and cyber security. System reliability is also tied directly to
one of the metrics we measure for our Incentive Plan.

Uniell
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WELLS FARGO & COMPANY

Our Non-Retaliation Policy

conduct that may violate policies.

We Are Listening to Our Employees

internal social media platforms.

Team Member Listening Program

valuable insights.

video from all over the Company

Wells Fargo as a place to work and build a career, leadership trust and accountat
culture

We learned through employee feedback that some employees were reluctant to raise concems because of fear of
retaliation. We have taken a number of actions to improve this situation, including enhancing our EthicsLine process. Our
Speak Up and Non-Retaliation Policy requires all employees to adhere to the Code of Ethics and Business Conduct and
supporting policies, recognize unethical behavior, and report suspected unethical or llegal conduct. The policy also sets
additional expectations for managers to guard against retaliatory conduct, watch for signs of retaliation, and report any

Employee feedback has been essential in helping enhance our culture and improve the employee experience. Employees
have shared their voices in a number of ways, including surveys, town halls, and two-way dialogue on our intranet and

Our continuous listening program monitors employee engagement and experience and includes collecting feedback from
employees through pulse surveys, focus groups, company-wide assessments and surveys, and confidential exit surveys
and interviews. The following are among the many ways that enable employees to voice their opinions and us to gain

+ Company-wide surveys — An annual opportunity for employees to share opinions about working for Wells Fargo

+ CEO Town Halls — CEO Charlie Scharf holds town hall forums with employees that are televised internally and live-
streamed to computers. These town halls provide an opportunity for employees to hear directly from Mr. Scharf and
other senior leaders about our priorities and our business and to ask questions live from the local audience and via

+ Idea Builder — A company-wide tool that employees use to submit ideas and offer suggestions; Coordinators
review new ideas daily and assign them to appropriate areas within Wells Fargo for evaluation and disposition
+ Periodic employee sentiment “pulse” surveys — We conduct periodic pulse surveys targeted to a representative
random sample of employees from across the organization to gauge employee sentiment about topics such as
internal communications, and

+ Focus groups — We convene focus groups of employees to provide feedback and input on specific topics

+ Exit surveys — Exit surveys help us gain a deeper understanding of why employees have chosen to leave Wells

Human Capital Management

Fargo and identify ways to make sure we provide a and compelling
participate in Q&A sessions
avariety of topics

response to articles and news that are posted on the Teamworks intranet

+ Team Moments live chats — Our senior leaders periodically join “live” chats to interact with empluyees and
+ Team Moments internal social — Employees are welcome to join Team Moments groups to post and comment on

+ Teamworks (Wells Fargo intranet) articles/news comments — Employees have the abilty to post comments in
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